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Overview of China Snack Food Industry
Development Background of China Snack Food Market

+ With the continued robust economic growth of economy, per
Chinese Reslidents per caplta  Chinese Residents per caplta capita disposable income in China increased from RMBA2.2

Disposablelincorme 202008 c°"s“"2‘p;'g't‘ E"pze“d““"e' thousand in 2020 to RMB41.3 thousand In 2024, and the increase
e 2024 020 to 2024 of disposable income represent the improvements in residents’
entin RMB Thousand RMB Thousand living standards, In addition, China per capita consumption

g 282 expenditure increased from RMB21.2 thousand to RMB28.2
thousand in 2024. With the steady rise in household income and
consumption expenditure, consumer demand for food has shifted
from satisfying basic needs to prioritizing quality, health, and
diverse experiences. Thus, snack food have gained increasing
popularity, becoming an indispensable part of daily diets.
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- As living standards improve and health awareness grows, Chinese consumers are placing greater emphasis on choosing foods that go
beyond basic nutrition to offer additional health benefits. This shift reflects a deeper understanding of the connection between diel and overall
Rising Demand for well-being, driving interest In the ancient concept of food and medicine homologous(‘ #5 & F} ). Foods that are both functional and natural

Health and Functional have become Increasingly desirable, as consumers seek products that can prevent illness, boost immunlty, and enhance their quality of life.

In response, companies are innovating to meet these evolving preferences by developing products that integrate nutrition and health, They

Food are investing in research and development to explore the benefits of natural and functional ingredients, such as antioxidants, probiotics, and

traditional medicinal herbs. This focus not only aligns with consumer demands but also leverages cultural heritage, positioning these

products as both modem and deeply rooted in tradition.

« The rise in personal disposable income and increased consumption expenditure on food have driven product diversification and intensified
market competition. In response to this heightened compelition, snack food companies are continually introducing innovative products thal
blend traditional Chinese flavors with modem processing techniques. This has led to the development of a diverse product line, including

- ifi i dried fruits, jellies, crispy snack foods, nuts, pastries, confectlonary, and chocolates. Moreover, brands are placing a strong emphasis on

Diversification and h h ' A : : 3 i~ b

N innovative packaging and varied consumption scenarios to enhance the consumer experience. In today's society, consumers' acceptance of
Innovation snack food is continually increasing, and their willingness to try various types of snack food is also on the rise. As the market becomes richer
and more diversified, future market competlition is expected to become even more intense.

Product

RGBT & ALY AN Source: National Bureau of Statistics, Frost & Sullivan

N W X



Overview of China Snack Food Industry
Definition and Classification of Snack Food Market

Definition of Snack Food

* Snack food specifically refers to various types of snacks and desserts consumed by consumers during leisure time, which is a type of food that is typically consumed between meals as a
quick, convenient, and often portable option. Snack foods are generally smaller in portion size compared to main meals.

* Snack foods can be categorized into various types, including fruit snacks, jelly, confectionery, chocolate, roasted seeds and nuts, crispy snack foods, bread, cakes and pastries, biscuits, m
-eat and aquatic animal snacks, seasoned flour producls, vegetable snacks and dried tofu snacks

» According to the "Guide of Use for Natural Food Ingredients”, natural food refers to food ingredients whose raw materials should originate from one or more of the following sources: pl
ants, algae, fungi, animals, microorganisms, minerals, or seawater, These ingredients should be obtained from the raw materials through physical and/or enzymatic and/or microbial proce

Classlification of Snack Food

Dried tofu products refer to various forms of tofu

Fruit snacks include items such as red dates,

Dried tof A t S
Fruit snacks hawthom, strawberries, bananas, green plums, p:odu:; that have had their moisture content significantly
prunes, bayberries, and more. reduced through drying processes.
« Jelly is a type of soft, translucent, gellike food Meat and * Meat and aquatic animal snacks refer to a variety
Jelly product made by cooking fruit juice or fruit extracts aquatic of food products that are primarily made from meat,
with sugar and a gelling agent, typically pectin. animal snacks typically designed for convenience and portability.
Roasted + Roasted seeds and nuts are edible, nutrient-rich * Seasoned flour products are ready-to-eat or quick-
seeds and foods derived from plants. Seasoned cook noodies that are flavored with various spices,
nuts flour products sauces, or seasoning blends.
+ Crispy snack foods refer to a category of
Crispy snack processed or prepared foods that are *+ Vegetable snacks are foods made primarily from
foods characterized by a light, crunchy texture when Vegetable vegetables, which can be fresh, dried, or
bitten or chewed. snacks processed.
; » Bread, cakes and pastries are baked goods made + Confectionery refers to a category of food
2;? ;:::_‘:: from flour and other ingredients like water, yeast, conattiang products that are primarily sweet and often made
P and butter. ry with sugar, sweeteners, and other flavorings.
* Biscuits are small, baked goods made from flour, + Chocolates are sweet treats derived from cocoa
Biscuits fat and a leavening agent. Chocolate beans.
PROAT oA ravans Source: National Standardization Administration, Frost & Sullivan
Il S
Overview of China Snack Food Industry
Market Size of China Snack Food Industry (1/2)
. Man 2 of Chine Snack Food ndustry by Major Types of Products ! aE Pa
i . - . 8 .
Retail Sales Value (RMB Blllion) CAGR (%) !
Item A
2020 2024 2025E 2020E | 20202024 [ 22 RmB
10,000 4 7,578.7
Fruit snacks 37.8 52.0 56.0 78.0 8.3% 8.6% 6,543.9
Jelly 17.8 31.0 35.0 57.0 14.9% 13.0% 3,524.6
Confectionery 853 93.0 96.0 104.0 2.2% 2.0% 1,809.6
Chocolate 64,1 68.0 70.0 75.0 1.5% 1.7% 1,188.9
1:000% 662.5
Roasted seeds and nuts 141.4 161.0 165.0 184.0 3.3% 2.8% :
Crispy snack foods 87.6 102.0 104.0 112.0 3.9% 1.9%
Bread, cakes and pastries 82.9 102.0 107.0 127.0 5.3% 4.4%
Biscuits 77.8 88.0 90.0 98.0 3.1% 2.2% T
Meat and aquatic animal 78.7 98.0 102.0 118.0 5.6% 3.7% World TheU.S. TheUK. Japan  South China
snacks Korea
*+ In 2024, the annual global per capila consumption on snack food
d d 41, 56. . 0. 0% .59
S=Sconed feugprdiicy 12 80 500 800 B0% (A3 amounted to RMB1,188.9, significanlly higher than China’s annual
Vegetable snacks 24.2 39.0 42.0 54.0 12.7% 6.5% per capita consumption on snack food of RMB662.5. Additionally,
N 0 China's annual per capita consumption on snack food still felt
Dried tofu snacks 168 210 220 20 Sis 5:3% below the global average level, and the gap is particularly notable
Olhers 19.3 220 23.0 27.0 3.3% 4.1% when compared with developed countries. For instance, the
China Snack Food annual per capita consumption on snack food in the U.S., the U.K.,
"T d"ﬂ‘; 00 774.9 933.0 972.0 1,141.0 4.8% 41% Japan and South Korea reached RMB7,578.7, RMB6,543.9,
ndustry RMB3,524.6 and RMB1,809.6, respectively. This disparity reveals

* The market size of snack food industry in China increased from RMB774.9 billion in 2020 to RMBS33.0 billion jn e substantial growth potential for snack food market and

2024, at a CAGR of 4.8%. Driven by the increasing health awareness as well as ongoing product innovation, the extensive future demand for snack food in China, illustrating ample
upward frend is expected to conlinue, with the market projected to reach approximately RMB1,141.0 billion in opportunities for snack food providers to expand and meet growing
2029, with a CAGR of 4.1% from 2025. demands of Chinese consumers

RO Y @ AN Source: National Bureau of Statistics, Frost & Suflivan
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Overview of China Snack Food Industry
Market Drivers and Trends of China Snack Food Industry

ergence

fHoalth Food

With the growlh in per capita consumption expenditure and the upgrading of consumption struclures, modern consumers are increasingly focused on health and nutrilion. This
health trend has driven product innovation and market expansion in the snack food sector. For instance, green plums are rich in vitamins, organic acids, and minerals, which can
promote digestion and enhance immunity. As a natural fruit-based ingredient, Green-plum-based Fruit Snacks, through advanced processes, retain their flavor and nutritional
content, aligning with consumer demand for natural, minimally processed, and healthy foods.

i]'Shlft In cbnsumption Concepts

With the Increase in per capila disposable income and the improvement in living standards, Chinese consumers' dietary habits and consumplion concepts have undergone
significant changes, Consumers are no longer satisfied with merely the saliely provided by staple foods; they are increasingly eager to try a wide variety of flavorful snacks.
Additionally, as the pace of life continues to accelerate, the convenlence of snacks has made them particularly popular among consumers. The proportion of traditional staple food
consumption In total expenditure is gradually decreasing, while snacks, as a supplement beyond regular meals, have become an imporiant part of dally life. Nowadays, snacks nol
only need lo offer diverse and pleasant flavors bul also heallh-conscious snacks are continuously gaining enthusiastic support from consumers.

The growing work pressures and ever-faster pace of life have led to a sharp increase in the demand for canvenient, ready-to-eat snacks suilable for various consumplion scenarios.
As consumplion scenarios diversify, such as in between meals, in offices, during travel and at family gatherings, the frequency and varlety of snack consumplion are gradually
expanding. In offices, busy professionals often need snacks that can quickly replenish energy without disrupting their work, helping to alleviate hunger and improve work efficiency
during hectic intervals. During travel, people are in different environments and states, leading to more diverse snack needs. These snacks are required be easy to carmry and able to

satisfy the spontaneous cravings that may arise throughout the journey.

Improvement n Sal

Recenlly, the burgeoning rise of e-commerce, live commerce and new retail models has opened up new growth channels for the sales of snack food. In online sector, major
platforms leverage convenienl shopping methods, extensive user reach, and efficient logistics and delivery systems to enable snack foods to overcome geographical bariers and
quickly reach consumers nationwide and even globally. Consumers can easily purchase {heir desired snacks using mobile devices, enjoying the convenience of home delivery
services. In addition, snack specialty store has become increasingly popular as they cater to snack food consumers’ demand for health-consciousness, sustainability and cultural
exploration while offering personalized shopping experiences and innovative flavors. Thus, the CAGR in market size of China's snack food industry by snack specialty stores has
reached 7.8% from 2020 to 2024, and is expected to grow to 10.3% from 2025 to 2029, maintaining the highest growth rate among offline sales channels during the same period.

Source: Frost & Sullivan
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Overview of China Snack Food Industry
Policies and Regulation Analysis in China Snack Food Industry

Release Date Main Content

Policy Issuing Agency
« It emphasizes both supply optimization and demand expansion, we propose 20 specific policy measures

centered around six key areas: stabilizing bulk consumplion, expanding _ser\due consumption, promoting rural

e il Sl 20247 General Office of e ¢onsumption, fostering new types of consumption, Improving consumplion infrastructure, and optimizing the
consumption environmenl. These measures are almed at enhancing residents’ consumplion capacity,
boosting their willingness to consume, and unlocking their consumption potential
By 2025, the scale of traditional advantageous food production areas will have significantly expanded, wilh
Guidelines on Cultivating Traditional Advantageous . their geographic coverage further extended The quality and efficlency of local specially food industry
Ministry of Industry and
Food Production Areas and Local Specialty Food Y y devalopment will have continually Im , and the capacity to secure supply chains will have markedly
Information Technology
Industries 2024.3 and other ten enh d. The integration of fary and lertiary indusiries will have consistently optimized, and the
(ERTFRARAKY DS TR b authorities madernization level of the Industrial chain will have substantially advanced. A development pattem for local
g E L) spacialty foods characterized by "hundred-billion leading enterprises, trillion-dollar clusters, and trillion-dollar
industries” will have essentially taken shape.
OulllneDo; r:] :s:(':alg ;;rat:: g;?_%‘g?;wand 2022.12 State Council This policy promotes a healthy dietary structure, increase the supply of healthy and nutritious agricultural
(4 % 1 5 #9815 R £ (2022-20355)) products and foods, and foster the healthy development of the catering industry.
National Health  ° The policy oullines development goals that include significantly improving the systematization and
N Lo compliance of the food safely standards framework, orderly advancing nutrition plans and the Healthy China
14th Five-Year Plan for Food Sefely Standardsand 20228 Sommission ofthe niiaive for baianced diets, and iniially estabishing a twor inteligent informaton platform at both nationsl
(hardigs é;m T A R ) P Ching and provincial levels. Additionally, it aims to create a four-tier interconnacted information network that links
- S national, provincial, municipal, and county-level systems
+ It suggests implementing the National Nutrition Plan and Balanced Diet Initialive, advocating for food
14th Five Year Plan for National Health 2022.4 General Office of the appreciation awareness and foslering habils of balanced eating. This includes advancing the construction of
+oa” BAEELL) ' State Council the food nutrition standards syslem, improving the resi " nutrition ing system, and wgthening
nutritional interventions for key regions and populations.
« It clarifies the responsitilities of regulatory authorilies and strengthen the reguiatory framework, especially by
Food Safety Law of the People’s Republic of China National People's :a:ham:lng 2:;3:@5 mg'fm‘:rrywmpab::“r;‘;rg in ;rwu;l::':u:;ﬁ l;ﬁnlng : :Bﬁlsplg:d:\?::r:ﬁ o HII mg:’:
o et 20214 Congress (NPC) at the same time, to standardize the management of special foods, such as heallh foods and foods for

(P EARFABERDESH) FRBIT

Standing Committee

FAMST & suLLIvad

special medical purposes, thereby praviding a solid legal foundation for ensuring food safety for the public,
improving the overall level of food safety, and promoling healthy development in the food industry.

Source: Frost & Sullivan
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Overview of China Fruit Snacks Industry
Overview of Fruit Snacks Industry

Definition and Classification of Fruit Snacks

+ Fruit snacks, which encompass dried fruil, freeze-dried fruit, and processed fruit snacks, and fruit-based bars or biles have become widely popular over the pas! few years, as
consumers incraasingly seek heallhier, more nalural allernatives to traditional snack foods. These snacks, made from a variety of fruils, offer convenience wilhout sacrificing nuiritional
value. Whether in the form of dried, freeze-dried, or fruil-based bars and biles, fruit snacks are packed with organic acids, vitamins, fiber, and antioxidants, making them a favorite
among health-consclous individuals. The versalillly of frull snacks aiso appeals to a wide range of consumers, from children to adults, and they are often markeled as on-lhe-go options
that fit into busy lifestyles,

* Dried Frult Snacks: Pre-packaged dried or preserved frulls, typically sold in pouches, cardboard boxes, or cartons, Include a variaty of fruits such as plums, grapes, pears, apricots,
cheries, berries, dales, and cranberries. This calegory also encompasses deep-fried frult slices, like banana chips, plantain chips, and other dried fruit crisps or chips.

+ Processed Fruit Snacks: Snacks such as fruit flakes, fruit leathers, fruil roll-ups, frult winders, fruit slicks, and fruit strings, with fruit serving as one of the major ingredlents. Among the
various fruit-based snacks, plum based snacks especially dried plums have seen a remarkable rise in recent years. Their distinct sweet-sour flavor profile, combined with their health
benefils—such as aiding digeslion, boosling immunity, and providing essential vitamins and minerals—has contributed to their growing appeal.

CAGR 2020-2024 CAGR 2025E-2029E

. China Fruit Snacks 8.3% 8.6% + The frult snack industry in China Is undergoing rapid development,
RMB Blllion Industry R o driven by Increasing consumer demand for healthier and more
80 - 78.0 convenlent snack options. As health consclousness rises, especially
72.0 among younger generations and urban consumers, there is a growing
70 1 preference for natural, minimally processed snacks. This has led to the
60 popularity of products such as dried fruits, fruit leathers and roll-ups.
50 4 44.2 Additlonally, innovation in packaging and product formats, such as
378 41.0 ol single-serve portions and resealable packs, has catered to the on-the-
40 4 1 ol I 1 go lifestyles of consumers. The market is also seelng a trend toward
34| { i‘- premiumization, with higher-quality, organic, and additive-free fruit
20 4 [0 1 i snacks gaining traction. Overall, the frult snack industry In China is set
L iy | | v for continued growth, supported by changing dietary habits and the

101 B l ‘ Lk ‘ = pursuit of healthier

0 = —_— —

2024 2025E  2026E  2027E  2028E  2028E

TAWLY Al Y AN Source: Frost & Sullivan
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Overview of China Fruit Snacks Industry

Value Chain Analysis
Processing and Production Brand Marketing / Cooperation

| Seed, Fertilizer, Farmer I %3
[ Agricultural Machinery I '—m
...... = - [ Shaning I Online Channels  Offline Channels
Traditlonal/ Convenience
-~ - Innovative E- Stores,
fardi pply I Drying | commerce Supermarkets,
i Platform, Snack Specialty
Social Medla Store
— — Fermentation and Other Steps
B
[ﬂlte Sugar, Salts, Packa_glng I\_Ilaterlall ] Bond I I Cond I

+ The upstream of the China fruit snacks industry mainly includes raw malerial suppliers who are responsible for fruit breeding and cultivation, and raw material supply. To ensure the
quality of raw material, leading manufaciurers often build production bases near major raw material sourcing reglons and establish long-lerm relationships with local farmers. Modem
farming techniques, such as precision agricullure and pest management, not only improve Ihe production efficiency of raw malerials but also enhance their nutritional content and
taste, thereby meeting the growing market demand.

« The midstream of the Industry primarily includes snack food manufacturers who are responsible for snack food processing and production. Technological advancements in food
processing, such as aulomation and aseplic fresh-lock technology, have oplimized the processing of fruit snacks by preventing microblal contamination and extending shel life
without preservalives. Leading manufaclurers are also developing innovalive package lachnologles lo enhance convenience, preserve freshness, and cater to the fast-paced
Iifestyles of modem consumers.

+ The downstream of the Industry includes both end-use consumers and retailers and distributors channels llke traditional retail, supermarkets, snack speclalty stores, and e-
commerce platforms. With the rapid development of e-commerce, sales channels have become more diversified, offering consumers easy access to various fruit snacks. Companies
enhance market visibility and share through brand building and marketing activities, collaborating with well-known brands for cross-promotions or providing customized products for
key downstream retallers.

FROST & suLLIvAN Source: Frost & Sullivan
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Overview of China Fruit Snacks Industry

Definition and Classification of Green-plum-based Fruit Snacks
Definition of Green-plum-based Fruit Snacks

+ Green plums have gained widespread acceptance as an ortental fruit in Japan, South Korea, and other East Aslan countries. Green-plum-based fruit
snacks refer to products primarily made from green piums through drying or preservation processes, This category mainly Includes dried green
plums. These fruit snacks are typically characterizad by their sour, sweel, and sometimes sally flavors, offering a distinctive taste profile that appeals
to a wide range of consumers. They are commonly consumed as convenient, shelf-stable snacks and are also valued for thelr potential digestive and

refreshing properties.

Green-plum-based Fruit Snacks in Major Countries and Regions

The globalization of green-plum-based frull snacks. highlights the growing intemational appeal of traditional
Chinese flavors, Among various green plum producls, dried and preservad green plums stand out for their
convenience, dislinclive sweet-sour taste, and cultural herilage. As China's global cullural influence expands,
these snacks are gaining popularity abroad, promoting both product globalization and culinary exchange.

Japan Is one of the major consumption markets for green-plum-based fruit snacks. These products occupy
a notable position in Japanese dietary cullure and are widely favored by local consumers. Their sour profile
aligns wilth Japan's preference for light, refreshing snacks, and their nutritional qualities resonate with the
country's heallh-consclous ealing habits. Tradilionally, Japanese households have preserved green plums with
perilla leaves, crealing pickled producits that share similarities in flavor and preservation lechniques with Chinese
green plum snacks. Moreover, Japan's focus on high-quality food production and packaging has further
enhanced the appeal of green-plum-based fruit snacks in both dally consumption and the gift market. The
craflsmanship and technical standards in Japan's green-plum-based snack Industry have reached a mature level,
particularly in the developmenl of additive-free and preservative-free products.

Compared to Japan, the domestic market potential for green-plum-based fruit snacks in China remains
significant. Japan's per capita annual consumption of green-plum-based frull snacks is more than 70 times that
of China, highlighting a considerable growih opportunity for the Chinese market. With the continuous rise of
heallh awareness, consumption upgrading, and Increasing interest in culturally rooted foods, Chinese consumers
are becoming more receplive lo green-plum-based fruil snacks. This trend suggests promising room for further
expansion of the calegory in China's domestic snack market,

FTROLT O sWIRIV AN
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Overview of China Fruit Snacks Industry
Market Size of China Green-plum-based Fruit Snacks

Billion RMB

18

o

o N A~ O

CAGR 2020-2024

Functions of Green-plum-based Fruit Snacks

In the “Compendium of Materia Medica* ( { A %M B ) )itis
mentioned that green plum has therapeutic effects for
cholera, vamiting, diarrhea, dysentery, thirst, and typhoid
fever. The processed product of green plum, smoked plum,
has been included in the “food and medicine
homologous™( “ # & Fl # " ) direclory by the National Health
Commission. Attributed to its nalurally occurring organic
acids, green-plum-based fruit snacks offer numerous health
benefits to consumers:

+ Promotes Digestive Health: Green plum is rich in
organic acids, which can slimulate gastric juice secretion,
aid digestion, and relieve constipation.

* Antloxidant Effects: Green plum contains abundanl
antioxidants, such as vitamin C and polyphenols, which
help combat free radicals, slow down the aging process,
and protect cell health.

* Regulates Blood Sugar: Green plum has the potential to
lower blood sugar levels, which can help regulate blood
glucose levels and benefit diabetic patients.

* Aids Weight Loss: Green plum is low in calories and
high in fiber, making it a suitable healthy snack that helps
control weight.

Source: Frost & Sullivan

CAGR 2025E-2029E

China Green-plum-based Fruit Snacks Industry 15.5%

10.4

7.8 }
6.9 !
6.1
5.1

13.0%

156.2
13.5
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2020 2021 2022 2023 2024 2025E
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Green-plum-based fruit snacks are valued for their distinctive natural acidity, fruit-derived organic acids, and bioactive compounds, which are commonly associated
with digestive support and appelite stimulation; Benefiting from strong flavor recognition, natural preservative characteristics, and adaptability across multiple snack
formats, green-plum-based fruit snacks continue to appeal to consumers seeking fruit-based, minimally processed snack alternatives.

The market size of China's green-plum-based fruit snacks industry by retail sales value increased from RMBS.1 billion in 2020 to RMB9.1 billion in 2024,
representing a CAGR of 15.5%. Growth has been driven by rising consumer awareness of digestive heaith, continuous product innovation, and a shift in consumer
preferences toward natural and functional snack foods. Looking ahead, the market is expected to expand from RMB10.4 billion in 2025 to RMB17.0 billion in 2029,

ata CAGR of 13.0%, supported by sustained demand for fruit-based, and health-ariented snack products.

PAGEY & sua
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China Prune-based Fruit Snacks Industry
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Overview of China Fruit Snacks Industry
Definition and Classification of Prune-based Fruit Snacks

Definition of Prune-based Fruit Snacks

+ Prune-based fruit snacks refer to food made primarily from prunes through various processing methods, celebrated for their rich flavor, natural sweetness, and numerous health
benefits. These frult snacks primarily include dried prunes and others. Known for being high in dietary fiber, antioxidants, and essential vitamins and minerals, Prune-based fruit
snacks support digestive health and overall well-being. They have gained popularity worldwide, not only as a healthy snacking option but also as a versatile ingredient in cooking
and baking. With their long shelf life and natural nutritional value, prune-based frult snacks continue to appeal to health-conscious consumers and those seeking natural

alternatives to processed foods.

Benefits of Prunes

Prunes are rich In various nutrients, including vitamins, inorganic salts, dietary fiber, and polyphenolic compounds.

Additionally, prunes are cholesterol-free and fal-free, making them a healthy dietary choice.

+ Antioxidant Properties: Prunes are high in polyphenolic compounds, which are known for their antioxidant effects.
These compounds help neulralize free radicals in the body, polentially reducing the risk of chronic diseases and slowing
down the aging process.

- Cardiovascular Protection: The high content of potassium and dietary fiber in prunes supports heart heallh by helping
regulate blood pressure and cholesterol levels. Antioxidants in prunes may also contribute to reducing oxidative stress in
the cardiovascular system.

+ Anti-Colon Cancer Effects: Prunes have been shown to have protectlve effects agalnst colon cancer. The dietary fiber in
prunes promotes healthy digeslion and may reduce the risk of colorectal cancer by enhancing bowel movements and
preventing constipation.

+ Bone Health: Prunes are beneficlal for bone health due to their content of vitamins and minerals such as potassium and
boron. These nulrlents help in the malntenance of bone density and can be particularly useful in preventing bone-related
diseases like osteoporosis.

« Relief from Constipation; One of the most well-known benefits of prunes s their ability to relieve constipation. This Is
primarily due to their high fiber content and natural sorbitol, which acts as a mild laxative to help promote regular bowel
movements.

Sourse: Nutsitional Value:and Processing Research Progress of Prunes in Chinese Fruit and Vegetable, Frost & Sullivan
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Overview of China Fruit Snacks Industry
Prune-based Fruit Snacks in Major Countries and Regions

The United States(The U.S.), particularly California, has become the world's largest producer and exporter of prunes, accounting for the majority of global prune supply.
California’s dominant role in prune production and exportation ensures a steady supply to both domeslic and intemational markels, including Europe and Asia. European markets, such
as France, Germany, and Spain, also contribute to prune production, but they are smaller compared o the U.S. market.

+ Prunes, scientifically known as European prune, originated in Westem Asia and Europe. In many Westem countries, prunes have become a well-established health food, commonly
prescribed for digestive health, especially for relieving constipation. The European and American markets have developed a broad range of Prune-based fruit snacks. Consumers in
these regions are highly familiar with prunes and have a strong levet of acceplance, leading to a stable and mature market for prune-based fruit snacks.

* In Europe and North America, prunes are widely recognized for thelr health benefits, particularly their role in digestive health. Prune-based frult snacks are considered everyday ltems in

these regions, with high consumer awareness and frequent consumption. In contrast, in China, prune-based fruit snacks are |argely viewed as a high-end snack or a health supplement,

and thelr consumption frequency is relatively low. However, as consumer awareness continues to grow and as marketing efforts Increase, there Is potential for the Chinese
market to develop simliarly to the European and American markets, with prune-based fruit snacks becoming a more commonly consumed food.

The U.S. Prune-based Fruit Snacks Analysis

+ The U.S. is one of the largest producers and consumers of prune-based fruit snacks, with California leading in prune production. Prune juice, dried prunes, and prune snacks are
highly popular for their health benefits, particularly for digestive health. Prunes are also incorporated into functional foods and dietary supplements targeting weliness-focused
_eonsumers.

European Prune-based Fruit Snacks Analysis

* In Europe, France and ltaly are key producers of prunes, with Agen prunes from France being globally renowned. Prune-based fruit snacks are widely used in both sweet and savory
dishes, while their health benefits make them a staple in wellness-focused diets.

Asia-Pacific Prune-based Fruit Snacks Analysis

* In countries such as China, Japan, and South Korea, Prune-based fruit snacks are increasingly gaining traction due to the rising interest in healthy snacks. Prune-based fruit snacks
are often incorporated into candies, teas, and baked goods, catering to diverse taste preferences. Japan is also notable for its innovative packaging and marketing of prune-based
snacks largeting younger consumers.

Other Countries Prune-based Frult Snacks Analysis

+ Chile is a major prune producer and exporter, supplying a significant portion of the global market. Prune-based fruit snacks are enjoyed domestically and valued internationally for their
quality and flavor. These products are commonly consumed as snacks or used in baking and cooking.

PROAT @ sULCIy AN Source: Frost & Sullivan
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Overview of China Fruit Snacks Industry
Market Size of China Prune-based Fruit Snacks Industry
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*+ China's prune-based fruit snacks industry is growing steadily, driven by rising health awareness and demand for natural, functional snacks. Key factors include consumer
preference for digestive health benefits and expanding e-commerce channels. Government support for fruit processing further boosts the market. The markel size of prune-based
fruit snacks industry by retail sales value in China increased from RMB2.4 billion in 2020 to RMB4.1 billion in 2024, at a CAGR of 14.6%. Driven by the increasing health
awareness as well as ongoing product innovation, the upward trend is expecled to continue, with the market projected to reach approximalely RMB8.2 billion in 2029, with a
CAGR of 14.9% from 2025,
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Overview of China Jelly Industry

Overview of China Jelly Industry
Definition of Jelly Industry and Introduction of Natural Jelly Industry

Definition of Jelly

« Jelly is a gelatinous, sweet food typically made from fruit juice, sugar, thickening agents such as gelatin, carrageenan, or agar, and water. The key Ingredients are combined and
processed to form a smooth, transparent texture with a firm yet wobbly consistency. The fruit julce provides flavor and naturai color, while the thickening agents help achieve the gel-like
structure. Jelly is commonly enjoyed as a dessert or snack and can be found in various flavors, often reflecting the fruit used in its preparation. Its versatllity and appealing texture make it

a popular treat across different markets and cullures.

Introduction of Konjac Jelly and Natural Jelly

+ Natural Jelly is made with pure, natural . The production process for natural jelly focuses *

ingredients such as frult Juices, fruit
purees, and natural extracts, without the
use of artificial colors, flavors, or
preservatives.

= In contrast, traditional jelly typically contains
synthetic additives like artlficial colorants,
flavorings, and sweeteners. Its primary
ingredients are often syrup, ariificial fruit
flavorings, and thickeners llke gelatin, which
are used to enhance color, texture, and shelf
life.

Production Process

on minimal processing to retain the nutritional
value and natural flavors of the frults and
vegetables. it typically uses low-temperature
pasteurization to preserve nutrients and
maintaln the product's natural quality.

On the other hand, traditional jelly involves more
intensive processing, including the use of artificial
additives and higher-temperature pasteurization.
This multi-step process is designed to ensure a
longer shelf life and a more intense, sweeler laste.

FROST & sUITLIVAN
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they are increasingly using konjac as a key ingredient to p
to caplure consumers’ rising demand for health-conscious snacking options, jelly manufacturers
ward healthier and more natural jelly products. Jelly manufacturers are increasingly adopling nalural fruil nectars as raw

Jellies can be classified into different types based on their ingredients and processing methods. As consumers' health awareness increases, jelly manufacturers are shifting their product
development toward healthier and more nalural oplions. Based on traditional jelly,
calorie and high-fiber properties to cater lo heallh-conscious consumers. Additionally,
are gradually shifting their product developmenl focus to

Jelly, 1 ging its low-

materials while avoiding preservalives, artificial colorings and flavors to produce nalural jelly. These innovations have resanated particularly well with young people, children, and white-
collar consumers seeking guili-free and natural food products.

&
Market Posltioning

Natural jelly appeals to consumers who prioritize
nutrition, health, and natural ingredients. As the
demand for healthy eating rises, natural jelly
has gained popularity among health-conscious
young consumers, children, and the premium
food market.

In contrast, tradilional jelly is positioned as an
affordable, long-lasting dessert. It caters to price-
sensilive consumers, including children and
teenagers, who prefer sweeter flavors and are less
focused on the nutritional content of their food.

Source: Frost & Sullivan



Overview of China Jelly Industry
Market Size of China Jelly Industry
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+ The China jelly market is experiencing steady growth, driven by changing consumer preferences, increasing demand for convenient spacks, and the growing interest in health-
conscious products. The cup, sip, and squeezy formats in the China jelly markel cater lo consumers looking for convenlence, portability, and novelty. The cup method remains
popular for its ease of use and ability to serve traditional Jelly products, while sip and squeezy formals are gaining traclion due to their innovative, fun, and portable nature.
Particularly, squeezy jelly is experiencing the fastest growth in China Jelly industry due to fts convenient, portable packaging and appeal o younger consumers seeking fun,
Interaclive snacking experiences. Additionally, its compatibllity with Innovalive flavers and health-focused ingredients aligns with evolving consumer preferences for quality and
novelty, The markel size of jelly industry in China by relail sales value has increased from RMB17.8 billion In 2020 to RMB31.0 billion in 2024 at a CAGR of 14.9% and Is expecled
to reach RMB57.0 billion in 2029 at a CAGR of 13.0% from 2025,

FROST & suliivan Source: Frost & Sullivan
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Overview of China Jelly Industry
Market Size of China Natural Jelly Industry
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* As consumers' health awareness increases, jelly manufaclurers are shifting their product development toward healthier and more natural options. Based on traditional jelly, they are
adopting natural fruit purees as raw materials, avoiding artificlal additives such as flavorings and colorings, to produce natural jelly that aligns with consumers' growing preference for
wholesome foods. These innovations have resonated particularly well with young people, children, and health-conscious Individuals seeking guilt-free, wholesome treats that align
with evolving consumer preferences for natural and transparent food products. It is expected that the market size of natural Jelly industry by retall sales value in 2029 will reach over
RMB10 blllion, with a CAGR of 39.8% from 2024.

PRGNS ¢ sul ik Source: Frost & Sullivan
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Overview of China Jelly Industry
Market Drivers and Trends of China Jelly Industry

- The Jelly industry is increasingly focusing on product innovation to meet the growing consumer demand for healthler, more natural options. The shift from
using traditional fruit juices to natural fruit pulps as the primary ingredient ensures that products maintain higher nutritional value and authenticlty,
catering to health-consclous consumers. Moreover, the introduclion of novel natural Ingredients like konjac and acacla gum not only enhances the
texture and mouthfeel but also reduces unnecessary water and julce content, improving the overall product quality. These innovations allow for & more
satisfying and unique eating experience, setting brands apart in a competitive market. Additionally, the development of jelly products with complex, multi-
layered flavors reflects the industry's move towards differentiation, offering consumers a broader variety of tastes and health benefits. This trend aligns
with the rising popularity of natural food that are free from artificial additives and preservatives, responding to consumer concems about food
transparency and health. As a result, the jelly market is evolving into a more diverse and health-focused category, with brands leveraging innovation to
tap into niche markets and attract a broader demographic, from children to adults.

+ The jelly Industry is increasingly broadening its consumer base by tailoring products to meet the diverse needs of different groups and consumption
contexts. This expansion is particularly evident in the rise of natural jellies that appeal to both younger and adult consumers, who are seeking healthier,
convenient snack options. To better cater to these segments, brands are innovating with packaging designs that prioritize both convenience and safety.
For example, the development of small, resealable stand-up pouches offers enhanced portabllity and ease of consumption, while also addressing safety
concems, particularly for parents of young children. This type of packaging not only improves the overall user experience but also adds a layer of trust
by mitigating risks assoclated with traditional Jelly consumption. Additionally, these innovations help brands iap into new market opportunitles by offering
products that fit seamlessly into the fast-paced, on-the-go lifestyles of modem consumers. By expanding thelr appeal across varlous demographics,
such as health-consclous adults, young professionals, and parents with children, companles are positioning natural jelly as a versatile and attractive
option for a wider audience, fueling the market's growth. This trend also highlights the growing importance of convenience, health, and safety in shaping

consumer purchasing decisions.

« The Jelly industry’s growth in China Is being further propelled by continuous Improvements in production processes, which are enhancing both product
quality and operational efficiency. By parinering with Intemnationally recognized companies, domestic manufacturers are gaining access to slate-of-the-
art technologies and best practices that improve key aspects such as freshness retention, sterilization, and product consistency. Advanced techniques
like high-pressure processing (HPP) and slerile filtration are being used to preserve the natural taste and nutritional content of jellies while ensuring they
remain free from harmful bacteria, thus extending shelf life without the need for antificial preservatives. Moreover, the Integration of automatlon and smart
produclion systems has streamlined the manufacturing process, reducing human eror and Increasing output efficiency. These technological
advancements lead to higher-quallty products and enhance supply chain traceabllity, providing transparency that strengthens consumer trust. As food
safety and quality standards become increasingly important to consumers, the jelly industry's ability to meet these demands through more advanced
production techniques will be key to maintaining competitiveness and attracting health-conscious buyers. These trends are likely to drive further
innovatlon, with companies focusing on producing fresher, healthier, and longer-lasting jelly products that cater to evolving consumer expectations.

FRONT & sULEIN Y Source: Frost & Sulfivan
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Overview of China Plum-based Products Industry
Definition and Classification of Sour Snacks and Plum-based Products

Overview of Sour Snacks Definition of Plum-based Products

* Among varlous types of snacks, sour snacks

* Plum-based products refer to various products made from plums while retaining their unique flavor and nutritional value through
can stimulate the taste buds, providing a

unique freshness and strong flavor impact,

making them a favorite choice for consumers.

processing. These processing methods can include pickling, drying, candied preparation, and fermentation, resulting In different
flavors and uses for the plums. Plum products typlcally malntain the sour taste of plums while also incorporating salty, sweet, or other

Sour snacks can be categorized into natural
sour snacks and artificially flavored sour
snacks. Natural sour snacks, such as dried
fruits, derlve their taste from natural
ingredients and are often viewed as healthier

-

:32:"58-5 As"g:':lagnd?::m:_d g:?rl]::ﬂeina?.uksz Classifled Classified Jelly + Jelly is made from plums
; g by Raw Green plum refers to the unripe by Product SiEw matsrals.
added aclds and flavorings to create a bold, Material frult of th': plum tree, and t: ey';re Types

tangy taste that
audiences.

appeals to younger

further processed Into other types
of plums such as dark plums

0

Prune plum Is nearly ripe,
then dried at low temperature
until they tum black

>

Attributed to naturally occurring organic acids,
plum-based products stand out among sour
products, plum-based products stand out
among sour products as they offer a milder
acidity and a rich complexity compared to
other sour snacks, possessing natural
health benefits such as regulating the
stomach, promoting digestion, and
offering antioxidant properties. Their
diverse product forms have made them one
of the most popular and promising category
within sour snacks. Under the current snack
consumption landscape, to better cater to the
increasingly discerning preferences and
demands of consumers, more brands are
enhancing the fraditional products by
incorporating sour flavor experiences.

based

Products
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Overview of China Plum-based Products Industry
Market Size of China Plum-based Products Industry

distinctive flavors.

Plum Beverage
/ Wine
Confectionery
Plum
Seasoning

Plum-

based
Products

Other Prune

Plum-based
Products

Frult snacks mainly
Include dried plums, and
preserved plums.

Beverage / wine is made
from pickling plums.

Confectionery is
processed snack made
from plums.

Plum seasoning includes
plum powder and plum
sauce.

Other products mainly
include plum-based
potato chips, cookies,
pastries, elc.

Source: Frost & Sullivan
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* Plum-based products are classified into frull snacks, jelly, wine & beverage, confectionery, seasoning and olher products, The market size of plum-based products industry by retail sales
value has increased from RMB27.3 billion In 2020 Lo RMB49.9 billion in 2024 with a CAGR of 16.3% and is expected to rise to RMB93.7 billion in 2029. Among them, plum jelly products
are breaking into the traditional jelly market by rapidly expanding their market share through a concept of being healthier with belter flavor. Thus, the market size of plum jelly by retall
sales value In China has increased from RMB3.5 billion in 2020 to RMB7.2 billion in 2024, represenling a highest CAGR of 19.3%. In the fulure, as plum felly further opens up the snack
food market, the market for plum jelly is expected to lead the growth of China plum-based products indusiry. The market size of plum Jelly by retall sales value in China is expected to

increase from RMB8.4 biliion in 2025 to RMB14.8 billion in 2029, representing a CAGR of 15.3%.
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Overview of China Plum-based Products Industry
Market Size of China Plum-based Products Industry
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+ China is the country wilh the widest suitable regions for growing green plums, As a traditional fruit with both medicinal and culinary value, green plums are rich in nutrients, and the
variety of green plum producls available in the markel is increasing. Thus, lhe market size of plum-based producls by retail sales value in China has increased from RMB27.3 billion in
2020 to RMB49.9 billion in 2024, representing a CAGR of 16.3%, among which the market size of green plum by retail sales value in China has increased from RMB19.4 billion in 2020
to RMB35.2 billion in 2024, representing a CAGR of 16.1%. In the future, as the deep processing of green plum products gradually expands and the variely of green plum products
continues (o increase, such as plum jelly and plum wine, etc., the market for plum-based products and green-plum-based fruil snacks in China is expecied lo continue o grow. The
market size of plum-based products by retail sales value in China is expecled to increase from RMB57.1 billion in 2025 to RMB93.7 billion in 2029, representing a CAGR of 13.2%. In
addition, the market size of green plum by retail sales value in China is expected to increase from RMB40.1 billion in 2024 to RMB63.6 billion in 2029, representing a CAGR of 12.2%.

Source: Frost & Sulffivan
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Overview of China Plum-based Products Industry
Market Drivers and Trends of China Plum-based Products Industry

Increasing Demand for Green Natural Food

As global health awareness strenglhens, consumers are becoming increasingly concerned to the sources and ingredients of those green nalural food, leading to a significant rise
in the demand for green food and naturat food. Plum-based products, known for heir health benefits such as promoting digestion and antioxidant properties, align with modern
consumers' pursuit of a healthy lifestyle. In China, as the govemment emphasizes food safety and healthy eating, consumers are willing to pay a premium for high-quality organic
products, providing significant market opportunities for plum-based products companies, driving major brands launching a diverse range of plum products to meet market demand.

' Diverslfication of Product Categories

To meet the diverse demands of the market, the range of plum-based products is continually expanding. In addition to traditional offerings like dried green plums and green-plum
wine, various new producis have emerged, such as plum jelly and plum gummies. These innovations not only fulfill consumer needs for functionality and convenience but also
attract the atiention of younger demographics. Moreover, plum-based producis are gradually making Iheir way into the realm of everyday condiments, such as plum sauce,
positioning themselves as popular healthy seasoning options in the kitchen. As consumers increasingly prioritize food quality and seek personalized experiences, there is a
growing demand for complex flavor profiles in plum-based products, In response, companies are innovating by introducing new ingredients to develop products that offer specific
functions and rich, layered flavors. For example, plum jelly has gained popularity as a convenient snack due fo ils unique taste, appealing lexture, poriable packaging, and

nutritional benefits,

'Acceleration of Industry Chain Integration
The integration of the entire plhm-based products industry chain is gaining momentum, fueled by increasing consumer demand for healthy foods and supportive policies. This
process is supported by the scaling and organic certification of plum planting bases, advancements in production and processing technology, and the expansion of branding and
mullichannel sales for plum-based products. The ongoing integration of resources across the green plum industry aims to reduce costs and improve efficiency. By enabling large-
scale production of plum-based products, companies can lower manufacturing costs, enhancing the market competitiveness of their products. Additionally, large-scale and
slandardized production processes help ensure the consistency and quality of plum-based products, which is crucial for maintaining consumer lrust and meeting the rising demand
for high-quality, healthy plum-based products. As industry consolidation advances, companies in the plum-based product sector better leverages economies of scale and invests
more in research and development, which allows them to create innovative plum-based products Lhat cater lo changing consumer preferences, reinforcing their market position
and expanding their reach both domestically and internationally.

Source: Frost & Sullivan
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Overview of China Plum-based Products Industry
Industry Barrier Analysis of China Plum-based Products

Product
Innovation
Barrier

Technological
Barrier

Acquisition
Barrier

Recognition
Barrier

Sales Channel
Barrier

Capital Barrier

o Raw Material

° Brand
< S——

= The develop of new fl and product calegories for plum-based products faces mulliple barriers. The unigue flavor of plums requires precise
seasoning techniques for innovalive complex flavors to ensure thal their natural taste is not compromised. Additionally, companies need sharp market
Insights to caplure diverse and constantly changing consumer preferences while combining advanced technology and equipment to respond quickly and
launch products thal meel markel demands, This relies on the company's awareness of innovation, strong technological reserves, investment in
equipment, and a precise understanding of consumer needs.

The production of plum-based products involves a variety of complex processing techniques and technologies, including washing, pickling, drying, and
Packaging. These processes require precision in production equipment and specialized skills from operalors, Advanced companies achieve a high level
of production technology by introducing advanced technologies from overseas or collaborating with research institutions and industry leaders for in-house
development. New entrants, on the other hand, need to invest substantlal funds to purchase advanced equipment and train employees to ensure product
quality and safety. Additionally, companies may need to adhere to strict food safety and quality standards during the production process, further raising
the technical barriers.

+ Plum, as the key raw material for plum-based products, are subject to climate and geographical conditions, leading to supply instability. Additionally, the
cultivation condltions and management techniques for high-quality plums require specific knowledge and experience. New entrants face price competition
from large enterprises during raw material procurement, and the high-quality standards make the procurement process complex, necessitating the
establishment of long-term, stable trust relationships with growers. Therefore, new entrants must develop effective strategies to ensure a stable supply of
raw materials and maintain product quality.

Established brands have accumulated a strong reputation and a loyal consumer base through long-term market operations, presenting challenges for
new entrants In brand bullding. Furthermore, consumers' awareness and emotional connection to brands can significantly influence their purchasing
declslons. New entrants need to implement effective marketling strategies to establish brand recognition and stand outin a competitive landscape.

The sales channels for plum-based products-related industries are qulte diverse, including offline supermarkets, convenience stores, the food service
industry, and various online e-commerce platforms. Established companies typlcally have stable and comprehensive sales channels and customer
relationships through their own brand marketing teams. In contrast, new entrants need to Invest time and effort to build their own sales networks.

* The cullivation and procurement of plums require stable financial Support to ensure the quality and supply of raw materials. Additionally, companies must
invest heavily in equipment, technology development, and product innovation to meet market demands and compelitive pressures. As consumers
increasingly prefer healthy and high-quality foods, companles must continuously upgrade production facilities and improve processes to malntain market
competitiveness. These factors present certain challenges for new entrants in terms of securing funding and resource allocation.

Source: Frost & Sullivan
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Overview of China Plum-based Products Industry
Demographic Analysis of China Plum-based Products Industry

Green Plum

Prune

Consumption Expenditure

per capita on Snack Food

by Generation Z in China,
2020 and 2024

Percentage of Generation Z
in China Focusing on Food
Healthiness and Food
Quality When Purchasing
Snack Food, 2024

+ Compared to tradilional snacks, green plums appeals lo young cx who
enjoy lrying innovative tastes. The Generation Z demographic has a particular
fondness for novel, trendy, and personalized foods, prompling companles to
enhance the markel appeal of green plum producls through new product
developmenl, improved packaging, and added functionalities. Additionally, green
plum products are especially popular among women, particularly those focused on RMB Thousand
health and beauly. The organic acids and vitamin C in green plums coniribute to 15

15
skin health and detoxification, aligning well with women's consumption needs. 1.2 Food Healthiness p31%
1.0
2 0.6 = Food Quality 79.8%
0.0

Population Share of Generation

ZIn China, 2024 Generation Z Includes those born from

1996 to 2010 (ages 15 to 30), which is
experiencing rapid growth in purchasing

Ml Generation z 16.6%, power and is also more inclined to 2020 2024 o I'" 205:; Generation Z gr'oup
Others pursue healthy snack food products. In n ina is particularly
Ly 2024, population share of Generation Z I Generation Z focused on food healthiness
B83.5% accounts for 16.5% of the tolal Overall and food quality, when
population in China. purchasing snack foods.

+ The consumer base for prune in China primarily conslsts of urban middle-class individuals aged 25 to 45 and health-conscious older consumers. The
urban middie class typically focuses on a healthy lifestyle and is willing to pay a premium for functional foods. Prunes are favored by this age group due to
their high content of dietary fiber, antioxidants, and vitamins, which offer health benefils such as promoting digestion and anti-aging effects. Older
consumers, who may have more sensilive or troubled digestive systems, are paricularly concemed with anti-aging and maintaining health. Therefore,
Prune-based Fruil Snacks, rich in dietary fiber and natural laxative components (such as sorbitol) as well as antioxidants, have significant advanlages in
promoling intestinal molility and slowing cellular aging, effectively attracting and meeting the health needs of this older demographic.

* The sweet and tangy flavor of plum-based jelly, along with its rich taste experience, caters to consumers’ preference for flavor stimulation and their pursuit
of deficiousness. Leading plum-based Jelly manufacturers incorporate plant-exiracted lactic acid bacteria fermentation liquids while maintaining natural
ingredients and advanced processes. This addition helps regulate gut health and promote digestion. Furthermore, the convenient stand-up pouch design
with a small opening attracts more health-conscious adult consumers, thereby expanding the jelly's consumer base to Include chlidren, students, white-
collar workers, and individuals alming for weight loss.

Source: Frost & Sullivan
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Overview of China Plum-based Products Industry
Raw Material Analysis of China Plum-based Products

Average Price of Green-plum, Imported Prune and White Sugar in China, 2020-2024

CAGR 2020-2024 CAGR 2020-2024 CAGR 2020-2024
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« The major raw materials for plum-based products primarily consist of green plums, prunes, and auxiliary raw materials, such as sugar and salt. The price of green plum is primarily
influenced by weather conditions and market supply and demand. Green plums can be slgnificantly affected by weather, leading to variatlons in harvests from year to year, which
causes price fluctuations. Additionally, changes In inventory levels of plum processing manufacturers can also impact the price of green plums, resulting In fluctuations in procurement
costs. Thus from 2020 to 2024, the price of green plum In China has fluctuated from approximately RMB2,400 to approximately RMB2,600 per ton, due to the change in inventory
levels and weather conditlon changes.

- For price of imported prunes primarily from Chlle, the U.S., and France, the maln reasons for the recent increase include adverse weather conditions, reduced crop yields, and
Increased global demand. Additionally, higher transportation costs, fogistics disruptions, and inflationary pressures on production costs have further contributed to the price surge. Thus
from 2020 to 2024, the price of imported prune has fluctuated from RMB 16,200 per ton RMB20,700 per ton, with a CAGR of 6.3%.

- The price of white sugar is primarily influenced by Intemational supply and climate conditions. As one of the world's major sugar-sourcing countries, the sugar price In China was
greatly affected by the sugar price in the Intemational market. Therefore, due to the fising sugar price globally, from 2020 to 2024, the price of sugar In China had Increased from
RMBS5,500 per ton to RMB6,500 per ton, at a CAGR of 4.4%.

PRAST & LELLIY AN Source: { Admini ion of Ci of PRC, Frost & Sullivan
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Competitive Landscape of China Snack Food Industry
Top Five Companies of China Fruit Snacks Industry by Retail Sales Value, 2024

Top Five Companies of China Fruit Snacks Industry by Retail Sales Value, 2024

Ranking Company Name Retall Sales Value of China Fruit Snacks in 2024 (RMB Billion) Market Share

26 4.9% !

2 Haoxlangnl 4.1%

3 Be & Cheery _ 2.0%

4 Yida 2.0%

5 Bestore B 1.5%
Top 5: 14.5%

* The market size of frult snacks by retall sales value reached approximately RMB52.0 blllion In China In 2024. The top 5 companies accounted for approximately 14.5% of the total
retall sales value of fruit snacks In the China market. Liullu Orchard ranked fIrst In terms of retail sales value in frult snacks industry, with a retall sales value of RMB2.6 billlon In
2024,

PROST & suLLIVAN Source: Frost & Sullivan
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Competitive Landscape of China Snack Food Industry
Top Five Companies of China Fruit Snacks Industry by Retail Sales Value, 2024

F Top Five Companies of China Fruit Snacks Industry by Retail Sales Value, 2024

Ranking Company Name Retall Sales Value of China Frult Snacks in 2024 (RMB Billion) Market Share

4.9% !

2.0%

2.0%

1.5%

Top 5: 14.5%

» The market slze of frult snacks by retall sales value reached approximately RMB52.0 bllllon In China In 2024. The top 5 companles accounted for approximately 14.5% of the total
retail sales value of frult snacks In the China market. The Company ranked first in terms of retall sales value In frull snacks industry, with a retall sales value of RMB2.6 billion in
2024,

FAOST & suLlLivaN Source: Frost & Sullivan
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Competitive Landscape of China Snack Food Industry
Top Five Companies of China Green-plum-based Fruit Snacks Industry by Retail Sales Value, 2024

Top Five Companies of China Green-plum-based Fruit Snacks Industry by Retail Sales Value, 2024

Ranking Company Name Retall Sales Value of China Green-plum-based Fruit Snacks In 2024 (RMB Billion) Market Share
e e e e e e e
b oA Llullu Orchard 22 24.2% :
R e T o mT e R I

2 Xuehai Meixlang 5.7%
3 Huawelheng 53%
4 Quanlitang . | 05 5.1%
5 Be & Cheery 3.8%

Top 5:44.1%

‘'« The market size of China's green-plum-based fruit snacks Industry by retall sales value reached RMB9.1 billion In 2024, with the top five market players accounting for 44.1% of
the market share. In 2024, Liuliu Orchard ranked first in terms of retall sales value in China's green-plum-based frult snacks industry, representing a market share of 24.2%.

Source: Frost & Sullivan
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Top Five Companies of China Green-plum-based Fruit Snacks Industry by Retail Sales Value, 2024

Ranking Company Name Retail Sales Value of China Green-plum-based Fruit Snacks In 2024 (RMB Billion) Market Share
T e e e e e e s
: 1 the Company 2.2 24.2% :
e e e e e s e I

2 Company E ||._H:ﬂ ! 5.7%
3 Company F I 5.3%
4 Company G 5.1%
5 Company B 3.8%

Top 5:44.1%

+ The market size of China's green-plum-based fruit snacks industry by retail sales value reached RMB9.1 billion in 2024, with the top five market players accounting for 44.1% of
the market share. In 2024, the Company ranked first In terms of retall sales value in China's green-plum-based frult snacks Industry, representing a market share of 24.2%.

Source: Frost & Sullivan
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Competitive Landscape of China Snack Food Industry
Top Ten Companies of China Jelly Industry by Retail Sales Value, 2024

- Top Ten Companies of China Jelly Industry by Retail Sales Value, 2024

Ranking Company Name Retail Sales Value of China Jelly in 2024 (RMB Blllion) Market Share
1 Strong 29 9.4%
2 WantWant | ]1.6 5.2%
3 Lablixlaoxin 4.8%
4 Qin Qin | 33%
5 Xlanzhlbao 3.1%
T e NSy
7 Be & Cheery | 1.5%
8 Huaweiheng 1.4%
° Yankershop | 1.3%
10 Bestore | 1.0%

Top 10: 33.9%

* The jelly products industry in China Is relatively fragmented and competitive. The market size of jelly industry by retail sales value reached approximately RMB31.0 blillon in
China In 2024. The top 10 companles accounted for approximately 33.9% of the total retail sales value of Jelly products In the China market. Liully Orchard ranked sixth In terms
of retall sales value In Jelly industry, with a retall sales value of RMB0.9 billion In 2024. in additlon, Liullu Orchard ranked second In terms of retall sales value In squeezy

Jelly industry.

TRast & sREIIVaAS
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Competitive Landscape of China Snack Food Industry

Top Ten Companies of China Jelly Industry by Retail Sales Value, 2024

Top Ten Companies of China Jelly Industry by Retail Sales Value, 2024

Source: Frost & Sullivan

Company L 03

Ranking Company Name Retall Sales Value of China Jelly In 2024 (RMB Blllion) Market Share
1 CompanyE || 0.4%
2 Company F 5.2%
3 Company G |_ 4.8%
4 Company H 3.3%
5 Company | 3.1%
T wecompm NN e T
7 CompanyJ | |05 1.5%
8 CompanyK | o4 1.4%
9 Company B 0.4 1.3%
10 1.0%

Top 10: 33.9%

* The jelly products Industry In China Is relatively fragmented and competitive. The market size of jelly industry by retall sales value reached approximately RMB31.0 blllion in
China In 2024. The top 10 companles accounted for approximately 33.9% of the total retail sales value of jelly products in the China market. The Company ranked sixth in terms
of retall sales value in jelly Industry, with a retall sales value of RMBO0.9 billion in 2024. In addition, the Company ranked second In terms of retall sales value In squeezy

Jelly industry.
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Competitive Landscape of China Snack Food Industry
Top Three Companies of China Natural Jelly Industry by Retail Sales Value, 2024

Top Three Companies of China Natural Jelly industry by Retail Sales Value, 2024

Ranking Company Name Retall Sales Value of China Natural Jelly in 2024 (RMB Billion) Market Share

SIS e

I

I

l 1 Llullu Orchard 45.7%

I

e e I ] e B N P o e e I S e - = e e e |
2 Strong 36.5%
3 ZUO Yixia 15.1%

Top 3: 97.3%

+ Due to high sourcing costs, seasonal raw material fluctuations, formulation challenges, and regulatory complexities, Liullu Orchard Is one of the few companies that has
successfully pivoted Into natural jelly Industry and It ranked first In terms of retail sales value in natural jelly industry in 2024 with the market share over 45%.

ChoyT o sEiiyan o ‘ " 77 Source: Frost & Sullivan
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Top Three Companies of China Natural Jelly Industry by Retail Sales Value, 2024

Ranking Company Name Retail Sales Value of China Natural Jelly In 2024 (RMB Blllion) Market Share

R S |

|

|

I 1 45.7%

|

L e e e e R e e e e e e |
2 36.5%
3 15.1%

Top 3:97.3%

- Due o high sourcing costs, seasonal raw material fluctuations, formulation challenges, and regulatory complexitles, the Company is one of the few companles that has
successfully plvoted into natural jelly industry and it ranked first in terms of retall sales value in natural Jelly industry In 2024 with the market share over 45%.

PRt & avanivaN Source: Frost & Sullivan
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Competitive Landscape of China Snack Food Industry
Top Five Companies of China Plum-based Products Industry by Retail Sales Value, 2024

] Top Five Companies of China Plum-based Products Industry by Retail Sales Value, 2024

Ranking Company Name Retall Sales Value of China Plum-based Products in 2024 (RMB Billion) Market Share

7.0% :
T T T I e O I
2 Bottle Planet 4.0%
3 Master Kong . 1.5%
4 Be & Cheery ] 1.2%
5 Bestore 0.9%
Top 5: 14.6%

* The plum-based products Industry In China Is relatively fragmented and competitive, with thousands of participants In total. The market size of plum-based products by retall sales
value reached approximately RMB49.9 blllion in China in 2024. The top 5 companles accounted for approximately 14.6% of the total retall sales value of plum-based products In
the China market. Llullu Orchard ranked first in terms of retall sales value in plum-based product industry, with a retail sales value of RMB3.5 blllion in 2024.

FROST & suLLIvaN Source: Frost & Sullivan
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~ Top Five Companies of China Plum-based Products Industry by Retail Sales Value, 2024

Ranking Company Name Retall Sales Value of China Plum-based Products in 2024 (RMB Bllllon) Market Share

2 Company M - Dha 13|20 4.0%

3 Company N _ - 1.5%

4 Company B | 1.2%

5 Company D 0.9%
Top 5: 14.6%

* The plum-based products industry In China Is relatively fragmented and competitive, with thousands of participants In total. The market size of plum-based products by retall sales
value reached approximately RMB49.9 bllllon In China in 2024. The top 5 companies accounted for approximately 14.6% of the total retail sales value of plum-based products In
the China market. The Company ranked first in terms of retall sales value in plum-based product Industry, with a retail sales value of RMB3.5 billion In 2024.

PR Source: Frost & Sullivan
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Competitive Landscape of China Snack Food Industry
Profile of Major Companies in China Snack Food Industry (1/2)

Company Name Listed or Unlisted Year Established/HQ Business Introduction

Liuliu Orchard is dedicated to the entire plum industry chain, integrating research, cultivalion, processing,

L|u||:l;%rg1ard Unlisted 2008, Wuhu, China  and marketing. With end-to-end supply chain excellence, it stands as China's leading innovative fruit
e brand and the top brand for healthy fruit snacks.
Be & Chee Be & Cheery Is headquariered in Hangzhou and focuses on the research, development, processing,
Y vy Unlisted 2007, Hangzhou, China production, Irade, warehousing, and logistics of snack foods. It operates as a channel brand and a
comprehensive brand that integrates intemet business models and new retail sirategies.
Beustore Listed (603719.SH) 2010, Wuhan, China Bestore is a brand ope(allon enterprise that Ieverages digi_tal tech.nology to |ntegra_te supply chain
Bt i8T management and an omnichannel sales system, focusing on high-quality snack food business.
Yida Subsidiary of Listed Yida was founded In 1989, selecting the unique and high-quality "Iron; Hawthom" from the Yanshan
Veik (02 428 HK) 1989, Weifang, China Mountains as raw material. With traditional hawthom food products as its main line, the group
' contlnuously innovates, researches, and integrates.
Master Kon Master Kong began producing instant noodles in 1992 and expanded ils business to include
I 9 Listed (0322.HK) 1992, Tianjin, China  convenience foods and beverages slarting in 1996. In March 2012, the Group further expanded its
| h
i Yankershop h i
eryres Listed (002847.S2) 2005, Changsha, China
products.
Haoxiangni . . Haoxiangni was founded in 1992, Haoxiangni primarily engages in the research, procurement, produclion
HF40.4% Livten] {OXI3ERS ET) 1897, Zhengzhou, China and sales of healthy foods, including red dates, freeze-dried products, nuts, and dried fruits.
y

I 'rnma_h sqp;;g;"m a:::?n fg:.mq_eq-_ In'2012. :_lt.[s-a-m & - cof
i Three Squirrels - . ‘China. 8 1 the R & D, procurement; produt
“high = quality product offerings, winning the favor of a large number of consumers.

PROST & suLLivaN Source: Frost & Sullivan
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Competitive Landscape of China Snack Food Industry
Profile of Major Companies in China Snack Food Industry (2/2)

Company Name Listed or Unlisted Year Established/HQ Business Introduction
Strong . __ strong is founded in 1892, the company’s main business is ihe production and sale of four major product
sz Disted 1992, Shenzhen, China ;.o jelly puddings, seaweed, milk tea, and chocolate biscuits.
Labixiaoxin " . 1 " 1 - "
A Listed (1262.HK) 2000, Quanzhou, China Labixiaoxin Is a leading Chinese snack food supplier In the jelly products market.
Qin Qin Qin Qin was founded in 1990, and is one of the leading snack food brand enterprises in China. The
5 Listed (1583.HK) 1990, Quanzhou, China company is engaged in the production and sale of jelly and shrimp chips, seasonings, rice wine, and
C other relaled snack food products.
Want Want is one of China’s leading food and beverage manufaciurers in the country. The majority of its
Want Want . opperations are based in China, the world's fastest-growing economy, with additional businesses in
BERE Listed (0151.HK) 1983, Shanghal, China Taiwan, Hong Kong, Singapore, and Japan. Its products are also sold in other markets, including
Thailand, South Korea, the United States, and Canada.
Xianzhibao was established in 1998 and is a modem enterprise integrating research and development,
Xianzhibao n . design, production, and sales. Adhering to the business philosophy of professionalism, focus, and
hz pullos 1858, Sheprhen, China dedication, the company has been committed to the production of snack foods such as jelly and pudding
for over 20 years.
ZUO Yixia ZUO Yixia established in 2020, and it is an emerging trendsetting snack brand founded in August 2020.
ZUO—TF Unlisted 2020, Shanghal, China The brand operates on the core philosophy of "Health + Deliciousness," commilted to providing

consumers with snacks that are both healthy and tasty,

Bottle Planet Is a low-alcohol wine as the core, with the whole induslry chain layout of the comprehensive
platform of new wine and beverage group.

Bottle Planel

T 2K Unlisted 1992, Hangzhou, China

RasT & suNhivaAK Source: Frost & Sullivan
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@ Appendix

Supporting Statements

It is a common commercial practice for businesses in the snack food industry in China to settle payment through third-party payors with their suppliers or customers for
convenience and flexibility.

The eight major producing areas of green plum are Fujian, Guangdong, Guangxi, Yunnan, Sichuan, Zhejiang, Anhui and Jiangsu

“Liuliumei,” is a well-recognized name in both China’s snack industry and plum-based products industry, known for the high-quality products and unique flavors that
differentiate us from our competitors.

Although the Company are the leader in the fruit snack and jelly segements of this industry, we face competition from national and local snack food companies that are
seeking to expand into this market.

Jelly manufacturers are increasingly adopting natural fruit nectars as raw materials while avoiding preservatives, artificial colorings and flavors to produce natural jelly.

PAAsE # svaatran Source: Frost & Sullivan
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Glossary

CAGR: compound annual growth rate

CRM; customer relationship management system

Double Eleven: an annual online sales event in China on November 11

e-commerce platform(s): platform(s) where consumers purchase products and make payments to sellers electronically, such as Tmall and JD.com

ERP system: enterprise resource planning system

HACCP: Hazard Analysis Critical Control Points, a food safety risk management system which focuses on identifying and controlling food safety hazards

1SO: the Intemational Organization for Standardization, a worldwide federation of national standards bodies

1SO 22000: food safety management system requirements published by ISO

JD.com: ¥ %, a website for business-to-consumer online retail in China

JD Supermarket: 7 % A27, a website for business-to-consumer online retail supermarket in China

KA customers: key accounts customer groups of the Company, primarily consisting of chain snack stores, national and regional supermarkets, well-known online retailers
and chain convenience stores

KOL(s): key opinion leader(s)

OA system: office automation system

OEM: original equipment manufacturing, where a manufacturer manufactures a product in accordance with the customer's design and specifications and is marketed and
sold under the customer's brand name or under no specific brand.

repurchase rate: calculated by dividing the number of repurchasing customers by the number of customers within the same month, where repurchasing customer is
defined as any customer who has purchased the products of the same brand again within 90 days.

SKU: acronym for minimum stock keeping unit, a unique identifier for each distinct product and service that can be purchased.

suggested retail price: the price at which a manufacturer recommends that the retailers sell the product, including value-added taxes and excluding discounts offered by
retailers.

Tmall: X 5%, a website for business-to-consumer online retail in China.

Tmall Supermarket: % 4427, a website for business-to-consumer online retail supermarket in China.

PE: polyethylene

SKU: acronym for minimum stock keeping unit, a unique identifier for each distinct product and service that can be purchased

Aseptic filling technology: Aseptic filling a manufacturing process where a sterile product is transferred into pre-sterilized containers within a sterile environment to prevent
contamination. This process is crucial in industries like food processing, where maintaining product sterillty is vital for safety and quality

Source: Frost & Sullivan
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Research Methodologies

Frost & Sullivan is an independent global consulting firm, which was founded in 1961 in New York. It offers industry research and market strategies and provides
growth consulting and corporate training. Its industry coverage includes automotive and transportation, chemicals, materials and food, commercial aviation,
consumer products, energy and power systems, environment and building technologies, healthcare, industrial automation and electronics, industrial and
machinery, and technology, media and telecom.

The Frost & Sullivan’s report includes information on China snack food and plum-based products industry.

Frost & Sullivan has conducted detailed primary research which involved discussing the status of the industry with certain leading industry participants and

conducting interviews with relevant parties. Frost & Sullivan has also conducted secondary research which involved reviewing company reports, independent

research reports and data based on its own research database. Frost & Sullivan has obtained the figures for the estimated total market size from historical data
analysis plotted against macroeconomic data as well as considered the above-mentioned industry key drivers.

+ Frost & Sullivan's Market Engineering Forecasting Methodology integrates several forecasting techniques with the Market Engineering Measurement-based
System. It relies on the expertise of the analyst team in integrating the critical market elements investigated during the research phase of the project. These
elements include:

v Expert-opinion forecasting methodology

v Integration of market drivers and restraints

¥ Integration with the market challenges

v Integration of the Market Engineering Measurement trends
v Integration of econometric variables

« In compiling and preparing the Report, Frost & Sullivan has adopted the following assumptions:

v The social, economic and political environment of the globe is likely to remain stable in the forecast period

v Related industry key drivers are likely to drive the market in the forecast period

Source: Frost & Sullivan



