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ᵜṳᶊᴦṜ⁭֘

ᶺᶽḤᵬᵝ￼╦ ῼᶈѧᶂ ╝￼ᾺẂỗї ιӇדѷא ᵝѡ←

῾Ῐ ι҈ 2ẉḫ҃א 20%￼ᶶᵀᶭ Ὸ ᴣלḪ

ᵙ ᵺᶽᵝ ᶈѧᶂṴᶋᶎῶјᵃ ẙᶭ ιὯ שּׁ ₩ᶚ⁄ ι

ᴣלḪғᵝ￼╦ Ở ҈2018ẉᴉֹѧᶂ ᵝ╦ Ở ￼22%Ҩі

←ῂּת ι Ṅҡ ᵝ╦ ￼ᶭ ѧמ

℅ᶹιץὐ ᶈԓ￼ᶺḲשּׁ  ‗ Ḅ ᵝᶈѧᶂṴᶋ￼ׁ῟

ὯMcKinsey ╜ι 2020ẉιѧᶂ╦ Ṅѭќּף ᵝṴᶋ Ꞌ

35%￼╦ ψֹ2025ẉι ᴉ⅝Ṅ ֹ40%

שּׁ ѭιҨїѕᶽᵼ ҃ט ᵝṴᶋ ẉ‎￼ồ ᶭ χ

1.Ὑ Ἓᶽ￼ѧ ᾠԄḲẛ ₩ 2016ẉιᴵᾟ ᾠԄѧӈᾭᶈ16єӺṫ

ᵜ┌ ם ε׀ Ỵᶼַײ┌ Ӌᾴ–ị גח
┌ ♩ᶪ֪ῷ

Analysis of 

Consumer Environment

01

1140 1160 1140 1130 1170

1420

1700

6.5%
1.8% -1.7% -0.9%

3.5%

21.4% 19.7%

2012 2013 2014 2015 2016 2017 2018

2012 -2018 ẈѦᶁᶼ ᵜṳᶊ ⁴ᴢᶬ

Ṵᶋ ₩εқӺζ ᶭ ꞌε%ζ

CAGR 
12-18

CAGR 
17-18

6.8%

20.5%

Ⱡḩ
ѕẈᴈ₦ 22.4%
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ᵜṳᶊᴦṜ⁭֘

ᴸ￼ѧᶂᶝṴḲẛᴉ⅝ ѭ43%ι ӌṄᶈ2025ẉἛᶽ 66%ψṚ

Ὴιᴵᾟ ᾠԄ 22єӺ￼ḲẛѼṄῗ2016ẉ￼3Ӥ┌ ♩ᶪ֪ῷ

01

2.Ҧ ╦ Ổ￼ ᴪ ᾡ ẦᾣҨ‎ιᴿ Ḑӌᵙ֧ⱱⱶḾẉ ӌ

ἅ ￼ᵏᴧҧҤҪẦḊԋ├ ẁיҤҪ ệ ᵃỵ￼ ᵝ ḅҞι80

ᵅ ӌ⃰ᶈ ᶋљּו╗ѧέᾁ῭ᶺ￼  ι2018ẉιҤҪҨ43%￼ ӌ

ᴉ⅝ Ꞌ҃56%￼╦ Ở ṓ 90ᵅљ00ᵅ ӌᾠԄῶ ιḲẛ ḹ￼

ᵙ꜠ּוḒḁ￼ ҰѼӔҤҪ ệ҃ⱬ⅔￼ҀᴅỴỶ ℅ᶹι Ґᶋ῟

￼ ᵙיὸӐּזҒјḳổ

3.ᾭḔק ⱶ▓ ￼ἄᶚ і ᵝ ᵩ▓ ṰẻἄּיᵝⱲ ῶ▓

ᶽᶚּכᵬ ᵝּכᵬᵙ ᵀẪ ⱶẈᴶ ἄ￼ɒᵺ֯ ɓ 2018ẉι

▓ᵬכּ Ḣἄ ᵩ￼ ᵝ ᴉֹỞӌ￼10%ι 2015ẉἛᶽ Ӥ

ֹѧᶂתᶟᴧṝјẈ Ṿ‎￼Ӊ ᶝṴ ᵝ ẖ▒ ι і▓

Ṅ֣Ө זᴧὤ῭ᶽӐּמᵙҮ⁪Ҹד

97%

54%

25%

2%

43%

66%

1%
3% 9%

2005 2016 2025e

2005 -2025 ẈѦᶁᶜṳḱẚᴴᾀ ᾁԃ֪Ṵ

ᴵᾟ ᾠԄᶽ҈22.2єӺ￼Ḳẛᴉ⅝ε%ζ

ᴵᾟ ᾠԄᶈ10.3-22.2єӺ ￼Ḳẛᴉ⅝ε%ζ

ᴵᾟ ᾠԄṇ҈10.3єӺ￼Ḳẛᴉ⅝ε%ζ
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ṳᶊ ⁴

┌ ♩ᶪ֪ῷ

01

‎◊χ ῶ ₩ᶚ⁄ ι ᵛשּׁ Ѯ ᴣ ֺ

2018ẉιѧᶂᶽ ￼Ṵᶋ ₩ ֹ194қӺ שּׁ ѭιᾯѦ

ᵝṴᶋ￼ᶭ ῶ ιӇјҺ ѧᾸψ ᴭ љ╦ ￼ї

ѼҺṾ‎ᾤ і￼ַḄ

ҡ⁞◊і ιṓ   ￼ғᵝᴣᵝⱲṞớ῭ ᵀ Ḿẉ ￼╦

ӌ ∂ιӇẉ ╦ ӌḾ ￼Ԍ ⃰ᶈ ░ ᶡ ‎ ԎҤ

ὶ￼ᾤ ᾯḾ Ṵᶋ￼ᶭ Ғῶ ‖ẽᵠχӕḅι │ᵬכּ

￼֧ᴶᵙ῭Ѥ⁪￼ᵬᵝԄᶫ‬ Ӕ ֫ ἐ ￼╤ᶹ Ҁ▓ ѥ᷂ᴝῶ

Ү⁪Ҹמι Ṅ ḧ ẙṄ ֫╦ ￼ ⱶ▓ ק ᶂԓ

ⱡ ι Ҏᶁῶ Әⱡḕᶈχ Ӿι ᶺ ᵝⱲᶈ╤ᶹṴᶋ￼Ү

⁪ҸמӘⱡ֫ײ῎Ῐιḅῄ ￼ɒẊ Ԅᵝɓ ṏẍᴩѧᶂ╦ ᵴ

ⱫψԎ₭ι ֫ᵝⱲᵙғᵝ Ṟớ῎Ῐιҝᶈ╤ᶹ▓ ῶᵩ

ṳᶊṃᶇ♪ῑ ⁴ѕ Ỵᶼ

133.5 135.1 132.3 

160.5 

194.0 
-5.4%

1.2% -2.1%

21.3% 20.9%

2014 2015 2016 2017 2018

2014 -2018 ẈѦᶁᶼ ṳᶊ ⁴

Ṵᶋ ₩εқӺζ ᶭ ꞌε%ζ
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ṳᶊ―Ṕ

ᶱשּׁ ῗԅֺר ў￼ῳ ‰֝ѳ ιѼῗѧᶂṴᶋі←ῂ҅ ￼

Ѯ 2018ẉιּׁשᶱ ғӪ 199қ│ ιԎѧᵇ ▪ᵙᶽ

ѣᶊ֧ᴭ￼ ғᵝỞ 47қ│ ιᵀҚ↓ṳ 290қӺ

Ѱ￼ᴗᴷ ￼Ṫ ᵙҷᶺᶲᵄ Ἕ￼ᵝⱲᶹιѤ⁪￼│ễӠἴљ

ḧἄוἔ ᶱשּׁ҃ ῶד￼ғᵝ ѿ ɒSWISS MADEɓῗּׁשᶱ

￼ғᶊӠἴ‰ ι⁞Ὧּׁשᶱ Ṫў ᵀҺֺḧ￼‰֝ιᴨệ ￼

◑ Ҩї‍ҭχ1.Ӑѭ ᶒ ιḜ ῶ60%Ҩі￼ҮӪ‎

ᶱιћọשּׁ Ҩּׁשᶱғ  ψ2.  ￼60%Ҩі ҭ ѭּׁשᶱֺ ψ3.

ᴉ  50%Ҩіἄ ￼ ҭ ‎ ὐץᶱιћἄ јẔשּׁ҈ זּ

ѧᶂṴᶋі ᵩ￼ɒSWISS MADEɓ ᵝⱲᶺ Ṟ҈Ᾱ∫ ᵽ

ᴗṤ ᵽ ḍ ᵽᵙẦ҉ ᵽ ׁ ῗњў￼ֺ ᵬ ᵽι ᵅѕ

ṳᶊַײỳ◑ σɎSWISS MADE ɏ
┌ ♩ᶪ֪ῷ

01

‎◊χFHSι ᵛשּׁ Ѯ ᴣ ֺ

╘ ᴿᴈ
Ѳ₦ 21.5%

910.4 

1011.8 

1070.9 

1106.7 

1124.1 

1233.1 

1341.7 

1717.2 

2216.4 

3001.4 

Ỵᶽַ

│ᶂ

Ὰזᶖ

Ịᶂ

ᶂ

ῄ 

ѧᶂᶽ

ᶂ

ѧᶂ ▪

2018 ẈⱧᶰ ֦ᴬṳᶊTOP10

֧ᴭ ε︣єּׁשᶱ│ ζ
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ṳᶊ―Ṕ

ֱҨ ᵝ ᵽ￼ẻ ѭ╦ ⱦ ιᵺᶽ ᵽ῁ї￼ᵝⱲḧӈ֫ײ▐

ῠ ℅ᶹιҨדםᶱ ᵽѭҦ ￼꜠ ֺ ҲўѼᶈѧᶂṴᶋѯ┌ ♩ᶪ֪ῷ

01

ѦᶁṳᶊɎSWISS MADEɏ ѭ ᵜ● ҄―Ṕ

Breguet

Harry Winston

Blancpain

Jaquet Droz

Oèrq Hatot

Omega

Vacheron Constantin

Roger Dubuis

Van Cleef & Arpels

Jaeger-LeCoultre

Cartier

IWC Schaffhausen

Officine Panerai

Piaget

Hublot

BVLGARI

Daniel Roth

Zenith

Louis Vuitton

Dior

Chaumet

Ulysse Nardin

Girard -Perregaux

Boucheron

Qeelin

Patek Philippe

Audemars Piguet

Rolex

Franck Muller

Richard Mille

Chopard

Chanel

Corum

Carl F.Bucherer

Parmigiani Fleurier

ᴁ
ᴢ

ַ

Longines

Rado

Montblanc

Baume & Mercier

Dunhill

Tag Heuer

Fred

Gucci

JeanRichard

Breitling

Tudor

Perrelet

Graham

Maurice Lacroixַ

Tissot

Mido

Hamilton

Certina

Balmain

Calvin Klein

Iuègèultxh Frqvwdqw

Oris

Victorinox

Eterna

Armani

Epos

Movado

Bulova

Ball

Titoni

Ѧ

ַ

ԎҤҦ ᵝⱲ

ɳ71.2Қѝ

ᴢⱠḩ
18Ẉ ѝ

ᴢⱠḩ
18Ẉ ѝ

ᴢⱠḩ
18Ẉ ѝ

ᴢⱠḩ
18Ẉ ѝ

+6.2%

ɳ91.6Қ

+4.0%

ɳ55.0Қ

+3.0%

ɳ41.2Қ

+8.4%
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ṳᶊ―Ṕ01

ɒSWISS PDGHɓ ᵝⱲᶹιῄ ᵝⱲ ỊᶂᵝⱲᵙ ѮᵝⱲѼῗѧ

ᶂ Ṵᶋ￼ ‖ᴠљ

ῄ  ֡Ѷԅ ֧ Ṫ ᵽᵙ ᶝ ᵽ јᵃ҈ּׁשᶱ ιῄ

  ᶆᵝⱲ￼Ү⁪ḧӈ֫ײɒҙ↓ɓιћᶈѧᶂῶṪᴔẦ ᵃῊιῄ 

Ҳў ҨḒᵝⱲἆᶺᵝⱲἇּצᵇ ᴣҨі ָṴᶋ▒ ӕḅι Ṫ

ᵽ῁ї￼Grand SeikoᵝⱲᴏḧӈ ָṴᶋψ ᶝ ᵽҨᾠ

ɒSWISS MADEɓᵝⱲ￼ΆẪᶪӼ ︢ṴᶋιẊ Ateliers de Monaco

ᵝⱲἔԄ Ṵᶋ Ӈᵼ▓ љ ᶫע҅ ιῄ 

ᵝⱲᶈ ָ ֫Ṵᶋі￼ ד҅ Ԝᴩֺ 2018ẉιῄ  ў￼֧

ᴭ 9.4қ ӺιḾ▪ ѣᶊ￼֧ᴭᴉ⅝ 76.7%

ᴗᴷᴝᵼӔệṪ ￼Ịᶂ ᵝⱲᶺặ҈ּׁשᶱֺ ᵬἆ ᵝ

ᾤ῞ᵜ●ḦӇ֪צεỉᶁᵜ●ḦӇԄ εᶁҒᵜ●ḦӇ

9.4 

19.0 

76.7%

9.0%

ῄ  Ịᶂ

2018 ẈᾤỉѢᶁ ѝ֦ᴬ ֘

ў֧ᴭỞ εқ Ӻζ Ḿ▪ ѣᶊ￼֧ᴭᴉ⅝ε%ζ

ᾤ῞
ởᵜ
╘ ֦ᴬ

$1.1Қ

ỉᶁ
ởᵜ
╘ ֦ᴬ

$1.5Қ
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Ḕᶇ Ḧᾘṕ

ⱶᾁ  ɏVZLVVײַ

PDGHɏᴥ●ᶩӻ

֠ѵѬ ṳᶊיִ

ⱶᾁ  ɏVZLVVײַ

PDGHɏᴥ●ᶩӻ

ṳᶊ―Ṕ

ᵽ῁їιӇ ָљѧ ָᵝⱲֱҨ꜠ ֺ ҲўѭѮ 2018ẉι

Ịᶂ ў￼֧ᴭ 19қ ӺιḾ▪ ѣᶊ￼֧ᴭᴉ⅝ 9%

ᶂғ ᵝⱲ￼ᴗᴷ ╪ Ḿ ẴιӇ╤ і╤ᵙרҖ ᵝⱲ⃰ᶈ ‖

ἮԄ ᴧᵙ ι҅ד ᶈ Ṵᶋѧ￼ẚ₭ ֫ᴔᵬ Ὅ

ᾠẊ ‎ὂṝ ￼ԅקרⱱᶃχḅ֕ᶝ Ḫל ᵽεׁ╤╪ ᵽζ

῁ї Ṓ ᵝⱲᶹι ᾠ CorumᵙEterna ɒSWISS MADEɓ

ᵝⱲ‎Ἓᶽ Ṵᶋṵṕ

01

A. Lange & Võkqh

Jodvkûwwh Original

Grand Seiko

Arnold & Son

Credor

ᴁ
ᴢ

ַ

Union Jodvkûwwh

NOMOS

Pûkoh Jodvkûwwh 

ַ

Laco

Sinn

Stowa

Junghans

Seiko

Citizen

Alpina

Ѧ

ַ

Ịᶂ ῄ  ѧᶂ

Ѧᶁṳᶊ ɎSWISS MADE ɏѭ ᵜ● ҄―Ṕ

Jodvkûwwh Ruljlqdo

Union Jodvkûwwh

D1 Odqjh ) Võkqh

Grand Seiko

Credor

Seiko

Arnold & Son

Citizen

Alpinaѕὒ ᾭᾶם
ӆҭ―Ӭӈ
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ṳᶊ―Ṕ

ẉ‎ι ᶺΰ ֣Өᴵ Ἂΰ ᶵ￼ḧӈ╨Ԅ ṴᶋιΈ

ῼԄṕ ὐץ ‛ᵙᴂѭ ╦ Ḓғᵝֺכּ ᵬιѼץὐӓ῎ᵙ ὂ њ

ў ᶵֺ ᵬψׁ Ѯἔΰ ו ι ᵅ ֱ֥Ῐ ỵᵙט ἩṞớ

іќ 60ẉҦ ￼ɒ ᴎ ɓᵅιΰ Ḿ ￼֗֨Ԝ₭Ậᴧ

҃ ֫ҡў ￼Ἳ

שּׁ ѭιҡғᵝṞớ ᵝⱲẻ ╦ ∂ᵙḫ Ӕּזᶋ῟і ιҨ

 ₄ ѭѮ￼ ᵙΰ ҝᶈ Ὴљ ו іḕᶈ῎ῘԊớι

ᶢ ԊớјҺẽᵠ╦ Ḿ ￼Ԍ ṎԎῗḾ ᴂᴣ

ָ￼ᵝⱲ ι҇ ￼Ṵᶋḧӈ֡ѶјḕᶈҐ љᴵ Ἂΰ

ᶵ￼ ҅♇ι῭ᶺᶈ҈╦ ҝῶ Ѧἐ Һּ҈ז ӒἊ

Ӫệ ώ￼ῗι ‎ ᶺ￼ ᵝⱲ⃰ᶈ Ԅΰ ᶟ ҨєḪ

ѭҦ ￼ ᵝⱲẦḊַּז ᵝⱲדҸמιὙɒή ɓԒɒḾἰɓ

￼ỗẙᴠљ ҅ιὸ֧ᶺ₲ ᵀ ╜ᾭὯט ו ו GPS י

ו ᵙḏѸו ￼ғᵝ

῀ ₇Ѭ ᵜ●ֲ ᾚῡҹ

01

Ѧᶁṳᶊ῀ ѭ ᵜ● ҄―Ṕ

Garmin

Suunto

Plolar

Ezon

ᾲר

љѝ ᶴ
ֹ ᵫᵜ●

Apple

Huawei

Samsung

Sony

Nubia

Honor 

Mi

Fitbit

Pebble

┌ ⸗ḑҒᵜ
ֹ ᵫᵜ●

Hublot

IWC Schaffhausen

Breitling

Montblanc

Tag Heuer

Movado

Tissot

Seiko

Citizen

Ҽ
ᵜ●

Armani

Hugo Boss

Michael Kors

Fossil

Diesel

Guess

RPAP

Essonio

ԍң ᵜ
ᴢᾩṋᵜ●

Έ Ԅ ῝ Ԅ

Ѧᶁ ┌ כֿ ἒᵒ
Consumption Report of Chinaôs 

High-End Watch Market

┌ ♩ᶪ֪ῷ

Analysis of 

Consumer Environment
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┌ ֪Ṵ ֘

 ₭ ѭ і ι ᵇԅᶂ ᶀι 2000ᵄ╦ Ԏѧι ῶ

50%￼Қ Ṱ Ὂῶἆ⃰ ֮ Ҁ5000ӺҨі￼ ι ᴉ⅝ ᶽ

҈ἅҪ￼ ῼ ᶈṰὊῶ ￼╦ ѧιּלớᴉ⅝ּצ ҈ḁớψ

ᶈ ֮ Ҁ ￼╦ ѧιּלớᴉ⅝ֱ ҈ḁớ

ꜗ Ӌַײ Άᴢ♆Ή
┌ כֿ

Consumer Behavior 

Research

02

‾ χN=986 ι҈2019ẉ5ῴ iClick ת Ѯ ệ

53.2%

59.5%

46.8%

40.5%

ṰὊῶ ￼╦

֮ Ҁ ￼╦

2019 ẈѦᶁ ┌ ַ֪Ṵ

לּ ḁ

18-55Ṡῗ ╦ ẉ ֫ṵῳѭ ѧ￼ת ι 26-35Ṡ￼╦

⃰ḾẔ80ᵅᴣ90ᵅ ӌιԎѧ ֮ Ҁ ￼╦ ᴉ⅝῭ѭᴵ

80ᵄᴢ90ᵄ Ӌᾴ ┌ ҟỂג▄εṬᶼ֒גѭײַ ᾄ

10.7%

9.2%

54.5%

56.1%

31.1%

26.3%

3.7%

8.4%

ṰὊῶ ￼╦

֮ Ҁ ￼╦

2019 ẈѦᶁ ┌ Ẉ ֪Ṵ

18-25Ṡ 26-35Ṡ 36-45Ṡ 46-55Ṡ

Ѧᶁ ┌ כֿ ἒᵒ
Consumption Report of Chinaôs 

High-End Watch Market
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┌ ֪Ṵ ֘

ṪӐҚ ᶈᴩ ѧ￼ᴉ⅝ ֹ҃98.3%ιָ֫ῶ 38%￼ ֮ ҀҚ

ᵙ 43%￼ṰὊῶҚ ѭ ṯᶴᶈ ўּו ￼ἄ ⅎ ᶈᶝṴ

֫ṵіι ╦ ᾭ ᶢ ᵒ֧אὟⱢᶝṴ ιּי ֹӉ ░ї

￼ỗמ

┌ ᶹᶳ҇҅ѝở Ῑε ᶜṳᾴѭ ṳᶊ

02

15.4%

20.3%

43.2%

37.6%

19.2%

25.0%

22.2%

17.1%

ṰὊῶ ￼╦

֮ Ҁ ￼╦

2019 ẈѦᶁ ┌ ѝᴦṜ ₡֪Ṵ

ℓῼ ἄ ῼ ồ ᴧṝῼ ἄⱦῼ

37.4%

23.3%

13.5%

25.8%

ᶝṴ Ὰ ᶝṴ ҇ ᶝṴ ѕ ᴣҨᶹᶝṴ

2019 ẈѦᶁ ┌ ᶜṳ ֪Ṵ

╦ ᴉ⅝ε%ζ

‾ χN=986 ι҈2019ẉ5ῴ iClick ת Ѯ ệ
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‾ χN=986 ι҈2019ẉ5ῴ iClick ת Ѯ ệ

02

ᾅұᴄӇј ᾁԃ ѝṩӏҙ Ἡῑ ᾎײַ Ήᶹ

9.0%

6.4%

7.0%

7.2%

8.4%

11.1%

13.3%

14.9%

20.5%

ԎҤ ў

/ /Ӡ / ּ/Ἦ

/ᾨ

Ἄᶊғ/ ў/ấ ўεץὐ Ӣζ

וᴌּ/תἴ/וֹװ

ᵬў/ ῏

ᾤẗ Ἒ│ ‗ᴣԇԊ҆ўᴅӈ

 /Ҋ / ӡכּ/

ֺ ў

2019 ẈѦᶁ ┌ ѝ֪Ṵ

╦ ҈ᴿ ўԓ￼ᴉ⅝ε%ζ

ᾤҲᴅӈṪӐҚ ῗ ￼Ѯ ╦ ӌιҨҊ װ

ᵙἌᶊғѭҦוֹ ￼ ᾠԄ ўҡў Ѽ Ⱬԏῶ ḧ ᵝṞớ￼

ᵃῊιῴᾠԄᶈ3єӺҨі￼Ṱ ╦ Ὂῶ4ᶒᴣҨі ￼

ᴉ⅝ὶ 20%ι ᶺᾭῴᾠԄᶈ1єӺҨї￼╦ ҝὊῶ1ᶒ

26.0%

31.9%

61.4%

39.0%

46.3%

32.9%

15.6%

16.6%

19.5%ῴᾠԄ3єӺҨі￼ Ὂῶ

ῴᾠԄ1-3єӺ￼ Ὂῶ

ῴᾠԄ1єӺҨї￼ Ὂῶ

2019 ẈѦᶁᴾᾁԃש ṯ ┌ Ἡῑᾎ ֪Ṵ

1ᶒ 2ᶒ 3ᶒ 4ᶒᴣҨі

┌ ֪Ṵ ֘
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┌ ֗ ֪ῷ

ῶ70%￼ṰὊῶ ￼╦ ᵙ 56%￼ ֮ Ҁ ￼╦

ιᵝⱲԓ ῗҤҪῳỵԌ ￼ғᵝ⸗ớ ⅝☺ᶈ╦ ιṰ

╦ ῭῾ ѧ  Ἡ љᶹ ᵃῊι 31.5%￼☺ᶈ╦

ѭι5000ӺῗҤҪỌ ѧ￼ Ү⁪ї

ᵜ●ᾴ῏ ẫ┌ ◕Ғᵜײַ ε 5000ӹѬ ҭ―

02

21.5%

31.5%

29.5%

23.3%

15.8%

18.5%

11.7%

9.5%

19.0%

12.1%

ṰὊῶ ￼╦

֮ Ҁ ￼╦

2019 ẈѦᶁ ┌ Ѭַײ ҭ―і

Ӊ҈5000Ӻ 5000Ӻ 10000Ӻ 15000Ӻ 20000Ӻ ҈25000Ӻ

‾ χN=986 ι҈2019ẉ5ῴ iClick ת Ѯ ệ
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60.6%

68.8%

69.8%

58.0%

59.7%

56.4%

ᶶ ו

 ᾳ 

ԓ

ᶹ

  Ἡ 

ᵝⱲԓ

2019 ẈѦᶁ ┌ Ỗԋ ◕Ғᵜײַ

ṰὊῶ ￼╦ ᴉ⅝ε%ζ

֮ Ҁ ￼╦ ᴉ⅝ε%ζ

‾ χN=986 ι҈2019ẉ5ῴ iClick ת Ѯ ệ
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┌ ֗ ֪ῷ

ḾṰ ╦ ᵙ☺ᶈ╦ ‎ ιҤҪ Ҁ ￼ῳѮ ￼ῗṝא

ᵝ╗וּ ιԎ₭ῗṄ Ӑѭ ᵝιԜ₭ѭ Ῐ ẻ

Ṅ ӐѭԌ ⱫḄ￼╦ ᾭ Ѽ ᶺιᶈѣ Қ ѧ￼ᴉ⅝

ָ֫ѭ33.6%ᵙ39%

Ῐ ῏ ￼ῗι ᶈ╦ Ọѧ￼ҮӪΈṰ ҃ Ὴו ιҝῶ

8%￼Ṱ ╦ ᵙ 6%￼☺ᶈ╦ Ṅ Ӑѭ ῊṪԏ

Ṝ♪ⱳ∟ᵜ ᾴ┌ ѿ ѭײַ ײַאָ

02

8.4%

13.6%

22.7%

33.6%

50.2%

59.9%

61.6%

5.9%

13.9%

20.3%

39.0%

40.5%

44.9%

52.1%

Ӑѭ ῊṪԏ

Ἦ ᾠ ἆҽἨ

Ӑѭ ⱶ

ӐѭԌ ⱫḄ

Ῐ ẻ

Ӑѭ ᵝ

ṝוּא╗ᵝ

2019 ẈѦᶁ ┌ ѿָ֪ײַאṴ

֮ Ҁ ￼╦ ᴉ⅝ε%ζ ṰὊῶ ￼╦ ᴉ⅝ε%ζ

Ѧᶁ ┌ כֿ ἒᵒ
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┌ ֗ ֪ῷ

ẕӏѬӠ ╕ ổѱ ᶼεᾎḓצ╕ ᾴ┌ ѭײַ Ӡ ╟

02

‾ χN=986 ι҈2019ẉ5ῴ iClick ת Ѯ ệ

ᵬכּיּ ᾭḔקḐӌᵙḥΆ ἄ￼ᾭḔקҽᾘ▓ Ṱἄѭ╦ ᾠ

ғᵝӡỤ￼Ѯ ‎◊χῶ56.8%￼Ṱ ╦ ҺҸӾ ὍᾭḔק▓ ‎ᾠ

ӡỤιּצ ҈☺ᶈ╦ ￼56.3% ԎѧּכᵬẈᴶ￼ᴉ⅝ῳ ιẊᴵ

֫ѭᶽᶚ ᵀ ᵬכּ ᵝּכᵬᵙњў ᵬכּ

ᶈ ₭ ѧι 35%￼☺ᶈ╦ ᵙ 33%￼Ṱ ╦ ṄᵝⱲḥΆ

ẖᵙ ӐѭѮ ￼ӡỤ ᴨ▓ ᴵҨᶈ ẖѧ ệתỳ

￼ṝ ᾦ‛ι╦ Ѽ ḫⱶᵙҚᵔῸח‎ ệ῭▄Ԅ￼ғᵝ

ҨӮ֧ ӂ

33.4%

34.7%

40.3%

42.6%

10.1%

8.3%

ṰὊῶ ￼╦

֮ Ҁ ￼╦

2019 ẈѦᶁ ┌ Ӡ ᴧ╕ ֪Ṵ

ḫӌ ẖ ᵬכּ ᾭḔקḐӌ ḥΆ ҽ Ḑӌ ԎҤ▓

2019ẈѦᶁ ᴄ ᵜ●ẢӃ⸗ᵫӏѬ┌ Ӡ ╕ ₦ᴈײַ

ᶼᶙ

ᴿ⸗ᵫ 16.6%
ᵜ

⸗ᵫ 13.9%
љѝ

⸗ᵫ 11.0%

Ѧᶁ ┌ כֿ ἒᵒ
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TOP 1 TOP 2 TOP 3

‾ χN=1008 ι҈2019ẉ5ῴ iClick ת Ѯ ệ
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┌ ֗ ֪ῷ

╦ ᶈ ӂᶵ ғᵝῊιӘⱡҺḾᵝⱲԓ љᶹ ῳѭ

ι љҤҪḾ ￼Ԍ ♇ӠὙ

῭ ￼ῗι╦ ᶈ ӂῊẦḊ ғᵝ￼ớҮ⅝χ 43%￼☺ᶈ╦

ᵙ52%￼Ṱ ╦ Һ ♇ԋ├ғᵝ￼ו љớ ιѣ Қ ḾҮ⁪

￼ԋ├ ẙѼָ֫ ֹ҃41.3%ᵙ32.6%ψּ҈יᵅ Ḿ ₲ ῶ ẙᵙ 

ᾳ  ￼ԋ├ẙ ιԎҮ⁪ᾧỵẙ ⱡ Ӊ҈☺ᶈ╦

ҭ₦ ᵜ●Ԓ ᵘᶸ ᾴ┌ Ӂᶴ ҒᵜַײԊ

02

12.6%

13.8%

21.1%

23.2%

32.6%

51.9%

52.0%

57.7%

10.0%

13.1%

17.2%

20.3%

41.3%

50.0%

43.3%

42.1%

ԎҤ

ӠӪᴣᶭӪ ד

 ᾳ 

ῶ ẙ

Ү⁪

ᶹ

ו љớ

ᵝⱲԓ

2019 ẈѦᶁ ┌ ӁҒᵜַײ ᴈ₦

֮ Ҁ ￼╦ ᴉ⅝ε%ζ ṰὊῶ ￼╦ ᴉ⅝ε%ζ

Ѧᶁ ┌ כֿ ἒᵒ
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Consumer Behavior 
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‾ χN=986 ι҈2019ẉ5ῴ iClick ת Ѯ ệ
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┌ ֗ ֪ῷ

ҙ ԃ Ⱨᶰ εṯ ҙ ҭ―ἅᴨ Ήג

02

52.2%

17.0%

12.5%

4.9%

75.5%

6.1%

10.6%

3.4%

2019 ẈѦᶁ ┌ ᵜ●ᶁַӬḃ֪Ṵ

ᶱשּׁ Ịᶂ ῄ  ѧᶂ ԎҤ

ᶸ♩σṯ ┌ Ἡῑַײ ᵜ●ᶁַ

Ԓ♩σ▄ᶇ┌ ֭ ѿַײ ᵜ●ᶁַ

‾ χN=986 ι҈2019ẉ5ῴ iClick ת Ѯ ệ

24.5%

46.2%

22.5%

16.2%

22.2%

18.0%

11.2%

10.5%

11.6%ṰὊῶ ￼ῳ Үת⁪

֮ Ҁ ￼Үת⁪

2019 ẈѦᶁ ┌ ṯ ᴢ ҭ―ש

5001-10000Ӻ 1001-15000Ӻ 15001 -20000Ӻ

20001 -25000Ӻ 25001 -30000Ӻ 30001ӺҨі

46%￼☺ᶈ╦ Ӊ҈1єӺι Ṱ ӌὊῶ￼Ү⁪ῳ ￼

Үת⁪ ֫ṵֱ ḾẈᶎιћ 12%￼╦ Ὂῶ3єӺҨі￼

ᶈᵝⱲᶂָΆ ιּׁשᶱᵝⱲἄѭѣ Қ Ԋᵃ￼ Ӫệ├Ỵ￼ῗι☺

ᶈ╦ ḾỊᶂᵝⱲӭḄ῎ῘιӇῄ  ￼ḫ Ὂῶᾭ ᴐ῭

11.9%

11.9%￼ṰὊῶ ￼

╦ ιҤҪј҃

ɒSWISSMADEɓ ᵝⱲ

љּׁשᶱᵝⱲ￼ָת
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┌ ֗ ֪ῷ

ⱡ╦ ῭ỶỴ ӝὰ￼ᾭḔק▓ ‎ ᴨғᵝӡỤιӇ ẖӘⱡῗ

Ḣἄ ᵩῳ ￼▓ ᵺἄ￼Ṱ ╦ ᵙ☺ᶈ╦ Ἣᶫԓ ẖӐ

ѭ Ҁ▓ ι ֮ᶈ╤ᶹ ẖ Ҁ ￼ѣ Қ Ѽᶎ 15%

ᶈּכᵬẈᴶѧιᶽᶚ ᵀ ᵬ֣ӨѨḹ￼ᵝⱲᴣғᵝᵝכּ ᵙҸữ￼Ү⁪

ệ҃ 20%￼☺ᶈ╦ ᴵιṰ ╦ ֱḾ ᵝּכᵬ῭ỵԌ

ᴰᶹιњў ￼ᵬכּ ℓῊ ⱡ ῝ιӇѼ֣Өњўớљᶺԓḳ ᵀ

￼⸗♇ ệ҃ ￼ ẙ

ḪӋ ẕᶇ ᵨ╕ ѦᴈѭḿᶉӇε⸗ᵫ╕ ⁴ᴴ

02

1.7%

3.4%

11.7%

13.8%

15.2%

15.5%

38.6%

1.9%

4.4%

9.1%

10.3%

15.6%

20.1%

38.5%

ҚҦ

ṝҺ

њў ᵬẈᴶכּ

ᵝּכᵬẈᴶ

╤ᶹ ẖ

ᶽᶚ ᵀ ᵬẈᴶכּ

ѧᶂᶫԓ ẖ

2019 ẈѦᶁ ┌ ѿ╕ ֪Ṵ

֮ Ҁ ￼╦ ᴉ⅝ε%ζ ṰὊῶ ￼╦ ᴉ⅝ε%ζ
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ᵜ● Ҽί⁴ẩ

╦ Ḿ ᵝⱲ￼ ◊҈ҨẍᵓѭѮ￼Ṵᶋ ᴣҽᾘἐⅎ ғᵝṞ

ớ ғᵝҮ⁪ ғᵝ ᵙ ᵩ▓ ᶺ ￼ ᵀιүӍ ￼ỉḆ

ᴪק ҺẽᵠֹᵝⱲẻ χӕḅι ָ￼ ᵝⱲ ẂјҺɒ

Үɓιᴞὂṝᶽҷקḧӈ￼ ᵩ▓

ᵝⱲ￼ ớῂ ḅ‛ ẊӠὙ ￼ Ṟớι ᵝⱲṏ

ѦѧỌק￼ӡỤҽᾘ₩ẪιӔԅ ￼ ט╗ ᶼᵇᶽҷ ‰Ṵ

ᶋᴣ╦ Ἦṃ֧ ￼ᵝⱲẻ ᵙḧӈ ∂љᾯᵀ ҽᾘ￼

￼ј ᵀ ᵼ℅ιᶺᾭ ᵝⱲᶎḾᾯᵀ ҽᾘזҨẔּז

ῶ҃ᾯᵀ ҽᾘӐѭ⁭‟ι ᵝⱲ Ὅԏӌ￼ ҽᾘΆ

ẪҨῸ҈חῳ ￼ ᵩḫא ẂιҲўҺ Ӟ ᵀ‎ώ״ ᵩ￼Ḣ

ἄ ꞌι ẍᵓḮҽ ᾭḔק ᵙԇԋ╗טјҝῗӞ ᵀ ι ῗ

￼ҽᾘΆẪ ӾιẍᵓḮҽ◑ ҃ҲўᵇᶽҷҽᾘғᵝᵙᵝⱲӡỤ

￼ ∂ι ᶀẍᶽιӇѼỴᵖ Ҳўῂ│ҡ╦ ᶴ ệ ᴦ

ᾭḔק ֹ ḧ￼ҽᾘᾦ‛ᶹι ֣ӨҐҊớḐӌљ╦ ғּו

ᴥᵇҊטιᴣῊ ᴨ╦ ᴦ ιѭ і ᵩ▓ ᶭז ♇ ԇԋḮҽֱ

ᴵӐѭ Ӽι ᵀᾺ ҆ҭ Ҳў╗טᵙԎҤᴵץ ԓḳιӔᵝⱲẻ ῭

ѭѨ◑ιҒ ѭ ҽᾘ￼Ӄ ₿Ὣ

ᶇᾐᴿ Ҽίַײᶡ︠ѕε ▐Ẍᵒ ᾎḓצ јԆԊḭҼ

03

ԆԊḭҼᾎḓצẌᵒ ҙᵓὕӝ ᾇבּח∟
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ҼίἋԃ֪ῷ

2019ẉ ḗẙιѧᶂṴᶋі￼PC Mobile ᴣOTT ￼ ẍᵓἮᾣ ₩

῎ῘἛᶽι⅝ᵃᶭ 87%ι Ἦᾣᶾ₭ֱ 2018ẉ҇ḗẙ ᵒאї

מ שּׁ ѭι ᵝⱲјҺ ῏ї љҽᾘᾦ‛ ὶ ԋ￼ἮᾣῊ

‰ιἮᾣἄ ￼і ῗṀ ἮᾣῊ ї ￼Ѯ ᴝᵼѳ љ℅ᵃῊι

ӡỤ╙ẍᵓᵙԓḳ ░ᴩֹᵝⱲΆ￼

ӡỤ╙ẍᵓῗᾭḔקҽᾘ￼ԋ ἐⅎιẊᴵљDSP Ἡ  ẙ ᵀ Ҩ

ɒSWISS MADEɓ ᵝⱲ ѭѮ ғᵝ￼ᵺᶽ ᵽ҈2018ẉᵺḗẙẦ

Ḋᴧדιᶈ ῊῼԓḾ῁ї ᵝⱲ￼ ӡỤ╙ẍᵓἮԄὝᾭ

500є ᵅιҨẦ҉ѭ ￼ ᵝ ᵽ ᶈὙ ᶭזӡỤ╙ẍᵓἮԄ

ҐḐӌῗԓḳ ￼ј҇ Ὅ 2018ẉι ᵝⱲḥΆỉᴈᴧṵ￼

ԓḳ ḫћɒ ɓ￼ ԓḳᾭ ☼ᶭι 1100‍

ᴾᵜ●ḽᾎḓצҼίјԒḲ Ἃԃᾶײַ ᶬו

03

6694.7 

12223.0 

9174.0 9392.3 

12514.8 

7141

9071 8446
7411

5343

2018Q1 2018Q2 2018Q3 2018Q4 2019Q1

2018 ẈQ1-2019 ẈQ1Ѧᶁ Ẍᵒ

PC Mobile ᴢOTT ḖẘἋᾄ ֘

ἮԄὝᾭεєζ ἮᾣῊ εᶾ₭ζ
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ҼίἋԃ֪ῷ

├ χẦ҉ ᵽ῁їGucciᵝⱲ￼ᴿ ғᵝẍᵓἮᾣ ᵀẙ ιᾥԎ ẍᵓἮԄὝᾭẔӉ҈ ╜ᾭὯ

‎◊χAdtracker ᶺẈᴶ ẍᵓ ╜ᾭὯẓε⁯ ᴣΰ ζ

0
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2018 Ẉ8ῐ-2019 Ẉ3ῐ ᵼ

҇ѦᶁṳᶊַײӠ ∫ẌᵒἋᾄ ֘

Ᾱ∫ ᵽἮԄὝᾭεєζ ᴗṤ ᵽἮԄὝᾭεєζ

ḍ ᵽἮԄὝᾭεєζ Ầ҉ ᵽἮԄὝᾭεєζ

ᵹᶼ ᵼ
Ӡ ∫Ẍᵒ
Ἃԃἷᾎ

1257 ѓ

2018ẉỉᴈԓ

ḳ ᾭ

ε‍ζ

1108

2017ẉỉᴈԓ

ḳ ᾭ

ε‍ζ

426

2017 -2018 ẈỈᴇ ᵜ●ԒḲ ֘

2018 ẈỈᴇ
ԒḲ
ᾴ2017 Ẉַײ

2.6ӣ
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Ҽίᵎ

Ḿ ᵝⱲ￼ ҽᾘ ιẁי╦ ẻἄ ιẬᴧừỵԊ Ẋ

ѭῳק ￼ Ҁ ѭῗ Ԑᶚ Ể ᴦẔ₩ᶚ ᶼ ᶊ ῎

χ╦ ᶈὶ ֹẍᵓᵅιḾғᵝᴣ ԋӡỤ ҽ ӡỤ￼Ѯӌ

εᴏӡỤ◊ζᵙẍᵓ  ￼ỳ│ҺẽᵠֹҤҪḾᵝⱲᵙẍᵓ￼ỗẙι ᵝ

ⱲᵙẍᵓᴡҺ ҊӐּזι ὶẽᵠ╦ ῳ ￼ Ҁ ѭ

ḅ‛Ṅ╦ ￼ᴿ ᴦẔᵙỗẙặ ẊἮṃֹ ￼ ҽᾘ╗

ᵝⱲẻאіιἅҪҺᴧט ẍᵓԓḳљҽᾘ▓ ѕѦΆ љ╦ Ḿ

ҽᾘ￼ ᴦẔ ῳѭḸ֬ ׁ҇ ῗ╦ ẻἄ ᵙỗẙ￼ᶢ ι

ᵅ ֱ ὶԋ ֹẍᵓ￼Ὺӿᾦ‛

ᶇᵜ●Ẻ ẌᵒԒḲјҼί╕ ᾛ ҃ ᶻ

03

ẌᵒῈӾ

ḽҒᵜӠ

ײַ ←

ḽӠ ╟

ײַ ←

ḽẌᵒỳ

ײַ ←

ḽᵜ●ַײ

ẘ

ḽẌᵒַײ

ẘ

ѿổᶂ
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Ҽίᵎ

ᾭὯῘ ιᵄҚҦ ῗẉ ╦ ῳᵴⱫ￼ᵝⱲҽᾘԓḳ Ҧ Қ

  ԏῶ ḧ￼ᴵӡẙᵙ Ậדι ѱҤҪӐѭӡỤ◊Ṅ‖ᶽᶊṾטғᵝ

ᵩ ҨᾹ∫ ѭѮ￼ᶺḲ ᵽᶈ2018ẉẉἵѧṄ῁їѧᶂתᵝ

ⱲᶽӔᴠљ￼ᴧṵҺ҆ҭӮ֧ᵻ ι ҲўḾѧᶂṴᶋᵄҚҦ ￼

ᶈѧᶂι ᶺḏѸ῎ῐὊῶᾭ ᶽ￼ẉ ιҤҪᶈ ҐḐӌі

╗א ι Ѹ҈ ᴧḏѸ῎ῐ￼╗ט╦ỤẊᴠљֹῶԋ ҆ҭẸѧ ᵼ

℅ι ᵀᵄҚҦ ￼ ҐḐӌҽᾘᴵҨᶈ Ὴ ԓ ᾣᶽ ￼ᵝ

Ⱳᶲ ιᶡ ẉ ￼╦ ӌẊẁיҤҪấ ᵝⱲ

Ɏᵃҙҥ Ó ҹצҼίɏҼ ᵜ●ҭөεּג▄֧בḬ

03

21.3%

22.2%
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15.6%

22.8%
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◗֧ י
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ӌ ҆ י
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ᵄҚҦ

2019 ẈѦᶁ ┌ ᵳ◄ַײᵜ●ҼίԒḲ
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Ҽίᵎ03

Ɏᵃҙҥ Ó ҹצҼίɏ’Ӕ

2018ẉ5ῴιּׁשᶱ ᵝⱲChopard ḮṵὊῶ 7000є

ѡ￼ḏѸ῎ῐfl◊ἄѭᵝⱲᶽӔιᴝỉᴈᶈ ᵕԓ ệ҃100є

₭Ҩі￼ ᴧ ι ᾭ 3є‍ ᵄҚҦ ᵀ ҐḐӌ

￼Ὑ ớҽᾘ‖ᶽᶊώ҃״Chopard ᵝⱲ￼ ᵄẙ ⱡ ι

ҽᾘ￼ɒּוᵘᵕῼɓ Ḿῶ χ╧ᴣfl◊￼Chopard ḥΆỉᴈԓ

ḳ♬ẙᶈіẉᶢ ᵒї ỗמ ᵝⱲҠ ֮Ҩ ΆẪἛᶽẽ

ᵠדιṏ ӮḄјᾸ῭ὭἆẬԄᾺ￼ɒ╙ ᶚɓҦ Қ￼֝ᶵ

3ῐ21ᾤιfl◊ ₭ᶈỉᴈᴧṵ

ṯҦ Chopard ᵝⱲᴠזṱᶩ

ṉ ṝ￼ԓḳιḥΆỉᴈ ᴏ

ᴧι ᴧ ֹ95ѓ⁸

5ῐ14ᾤιḮṵfl◊ἄѭChopard ᵝⱲ

ᶽӔ￼ḥΆỉᴈ ᴧ 100ѓ⁸

8ῐ7ᾤιҨfl◊ɒ ︢ɓ

ѭҽᾘԓḳ￼ѓᶸ

ỉᴈ ᴧ 25ѓ⁸
11ῐ8ᾤιҨfl◊ּוῄӐ

ѭ ҆ҭ￼ỉᴈ ᴧ

14ѓ⁸
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Ҽίᵎ

ⱴ Ẍᵒӹײַ ֤ᾶᵜ● ᵘҒᵜҗ

03

14.4%

25.5%

31.0%

30.0%

34.2%

40.4%

42.1%

49.7%

4.9%

28.7%

28.0%

29.0%

29.7%

35.1%

36.2%

36.9%

ԎҤᶋ῟ᵙӺ

῟ᶋ╗וּ

Ӻ

ⱡᶋ῟

῟ᶋט

῟ԇᶋה

ᵄҚҦ

Ґᶋ῟

2019 ẈѦᶁ ┌ Ỗԋ Ẍᵒӹײַ

֮ Ҁ ￼╦ ᴉ⅝ε%ζ ṰὊῶ ￼╦ ᴉ⅝ε%ζ

ҮӪј ￼ ῗҷᶺ╦ ṝוּא╗ᵝ ᵙ Ῐ ẻ ￼ ᵝ

ᵼ℅ιᶈẍᵓѧӌאљ ớ ￼ᶋ῟ṄḾ╦ ғּו‖ᶽ￼

Ậדι љ ₭ ￼ ‛ӠὙ

├Ỵ￼ῗι 50%￼☺ᶈ╦ Ḿẍᵓѧ￼ Ґᶋ῟῭ỵԌ ιћ

ᶋ῟ ׁ￼ẔּזṌṈι ᵄҚҦ ￼ᴩ₮ ẙҝ₭҈ Ґᶋ῟ ԇה

ᵙט ⱡᶋ῟Ѽ ᴩ₮ ιӇᵅ ᶺẔּזᶈ љ ᴂ ָ ￼ẍᵓ

ѳѧ ẸⱡιẍᵓԓḳѼјẔ   ￼ᵝ љ Ҙ♇
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Ҽίᵎ

ԏᶙẌᵒ’Ӕ

03

ᴗṤ ᵽ῁ї￼єḪ ῎ῐ ֯ Ṅ

ᵀ ᾠԄ ẉҚ ẻ ￼Ҧ Қṝ

ᶈẍᵓѳѧιẊ ╦Ḿזּ ⅝ ῶ

Ậד￼ ⱡᶋ῟Ӑѭ ῟ҨṝאᵝⱲ

ớιẊᶭ҃ז ♇ώ Ҩώ״╦ Ҋ

‛ᾦט

ẍᵓ҈2019ẉ4ῴᶈ Ὰ APPӐ

ѭẦṜẍᵓἮᾣιѮ ḧӈѧ ᾠԄ￼

ẉ╦

Ᾱ∫ ᵽ῁ї￼ ẙ ἐ ֯ Ṅ

Ӻ ӌאᶈẍᵓԓιṝאљấ

ᵀ￼ғᵝᶹ љḾẔ ιᵃῊּז

￼ ֧҃ғᵝҘ♇

ẍᵓ҈2019ẉ2ῴᶈQQ ѸAPPӐѭ

ẦṜẍᵓἮᾣι ֝ḧӈҨԄ ᶱשּׁ

ѭ ‰￼ẉ ḭ
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Ҽίᵎ

Ӑѭ╦ Ѯ80￼֓דᵅᴣ90ᵅ ӌḾ Ὸח Ґ ᵙ ᵀᵛ

APP￼Ӕּז ₭ ҎAPP￼ ẑקẍᵓḧᵇ ѭ ֝ιᴵḫו￼א

Ḿԅ ι῭ ᵀ ￼ ҽᾘ ∂ ԎҤẉ Ἃזּ Ḿ╗ ￼

ᶘ APP ṇ ẑᴣ ḐӌѼᴵӐѭ ᵝⱲ￼Ҹ ҽᾘ▓

ἬẈ ҙ ΉѬ∟ ╕Ҽίצᾎḓײַ Ἃᾄ

03

2019Ẉ3ῐѦᶁײ ҥҙ ẁⱴ ַAPPӓⱴ ֘
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ԆᴺҞ /←Ễᶱᾭ

ԆᴺҞ

ᵛשּׁ ▄ ᵛ ᶟײԈẉιѭḭἋ ֘ᵬў֘ ￼њў ѕΆ 

‗ ԇᴻҨɒѭᵬў֘ ɓѭᵝⱲתỔι ᵛ њўῸחιדיḭ

Ἃώ ḾᾺ ╝ғў￼ ↨Ẉ ַ ᵙד ᵀ ד҅ ᶈᾭὯᵙғў╓ḻ￼

ᶢ іι ᵛשּׁ ўחὂṝ ᶽᾭὯ Ҳўᵛ Ἦ Ὰ ᵩ

ΆᵇιẊ ҈ד ᵛ ￼ἐⅎẁיҲў Ṵᶋιΰ ֘

◌ΰᶱᾭ

 ἵᵓѭ ᵛשּׁ ֺӐιἵᵓѧἍῶ￼ᾰḔ ᶃⱭ ⁪ᶎᴩῶԋᵬ‰ᵙ Ӑ 

￼│ễӠἴι ֫ᾰḔᵙᾭὯ ҈ԇẦӡỤιἍῶ ѭᴝ Ἅῶ ≡ῶ

 ԇᴻѿ ᴵιүӍ ᵙѦҚјệҨүӍẻẪᶶֺἆҽ үӍ῾ ά Ӕ

￼ἵᵓ זּ ԋᵬў ѭ Ṅ ᴦ ѧᴂҚ↓Ԋᵙᶂ Ӑ │ ᵙԎҤ│ễ│

Ҩᴣῶԋᶂ ԇ ￼ ḧ

Ԁ Ὺ₂

 ἵᵓѧ ўᾭὯᴣ ԋṴᶋ ╜Ѯ ѭԇᴻ ᵔ ⁯זּ ў

Ṵᶋ ‬ᴣԎҤ Ά│ιẊћ ᵀ שּׁ ╜ғᵝᾭὯι שּׁ ╜₩ᶚ

ӂ ệψҲўᾭὯѮ ѭ ệιҝӗᴠ  ἵᵓѧᴧṵ￼ ᾭὯ זּ

‾  Ά│ιԎᾭὯ ‛ᴩֹ‾ ￼ẽᵠ ҈יּ Ά│ᴣ‾ ￼ ֺι ‬

ᾳᾠ ᶀ￼ ֺι ᾭὯҝҦ Ὴ ᵙҚ ￼ᶢ ꜛ֙ιҝῸ҈חẸׁ

￼ ￼ιѭṴᶋᵙḭἋώӗᶢ ᴠ ᴩ Ά│ᵙᾭὯ ᴨ ◊￼ ֺι

 ἵᵓᴱώӗ ἋӐѭṴᶋᴠזּ ᾳι ԇᴻḾ ἵᵓ￼ᾭὯᵙ ♇јἨἻ│

ễ ү

ᵛשּׁ ḥΆỉӡ

Ỡҩ

ᵛ ♬ 400 026 2099

ask@iresearch.com.cn
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