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Cumulative number of cases since March 1st— April 13th
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Share of respondents
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Change in time spent on various activities due to COVID-19 in the U.S. % who say they've been doing the following at home b of the ¢ irus / COVID-19 outbreal
Average stated Change in frequency (N =2, 608) Al AU B8R cA cN R DE IN R n' » NZ PH G ZA sp UK USA
. vity  Asmuchasbefore.  Significantly more Description/implications for businesses
¢ the outbreak often % % % % % % % % % o % % % % % % % %
s Significant opportunities for brands fo earm consumer trial and loyaity xfjur;q y “ z;:id::‘f‘:;"de“ {eg-on 15 8 19 7 15 8 6 28 6 7 5 4 17 L} 9 1 6 6
Cooking at home ’ Initial revilalized usage of meal kils (e.g, Blue Apron, Freshly) | Listening to more podcests 14 1 18 1 1 g n 22 17 7 5 10 15 9 19 13 12 14
Watching TV/ . Significant increase in viewership in near term is expected Listening to more radio 21 18 16 21 16 23 3 29 27 27 i 19 30 23 33 28 24 19
streaming services at home May delay trend toward “cord-cutting”in near term (L;‘W';izg‘!g";i’*lﬁ;;-’g“"g“;?‘”i‘@" 39 20 43 21 51 19 17 44 19 21 1 21 a4 22 25 27 23 23
- 2.9, iy, Apple Music, et
. . . " Opportunities for brands to enable social connection when face-to-face interaction Reading more books / listening to 4
Spending time on social media ’ is c‘:r)rsuained : : iBave atidiobaska 34 20 38 25 36 22 27 45 28 38 17 27 28 20 37 41 33 24
o Reading more magazines 16 7 1 8 15 14 13 30 7 18 7 4 12 1 17 12 10 10
23 Expected growth in awareness and adoption of exercise streaming services (e.q., Resdicicy s liewsBaners ~
Exercising at home & BBG, Beachbody) and equipment mancfackurers (Peloton, Miror) g more newspapers 19 12 17 13 13 1 19 43 13 2 17 8 17 33 17 18 1 9
J x 5 Spending longer on messaging
Visiting public places outdoors ’ Consumers remain willing to leave their residences for open spaces with less services (e.g W‘hn\'-Aw. Facebook 46 30 57 29 54 30 30 57 44 S5 5 44 52 42 57 60 39 20
(e.g., for a walk, to the park) likelihood of COVID-19 exposure Meesonger; ¢tc)

g longer on soca! media (e.g. = - = "
nstagram, Twitter, elr.)‘ a7 38 58 43 50 34 26 S5 35 a5 23 47 64 39 50 a7 38 36

Constrained face-to-faca interaction is driving increased online/social media

Visiting friends/family L usage, creating opportunities for digital brand exposure fj:;f‘e’)ji‘:;“g;’gf:""‘“ ot 30 28 20 28 33 43 30 32 35 45 9 33 15 11 2 47 40 25
Visiting public places indoors ¢ Despite near-term contraction of foot traffic. expansion in onlirie shoppmg pmwdes Spending more time on 2pps 36 23 40 23 41 23 16 43 25 31 & 21 4 3 36 29 23 26
(e.g., the mall, stores) | opportunities for continued co n with consumers e 35 24 49 39 33 38 22 4 22 33 27 26 & 25 33 39 26 3
IGoing to a gym or ‘3 While in-person wsm? drop. there may be appoﬂ_uniﬁes for brands ta service Spending mare time cooking 41 30 31 41 47 a4 EY) 40 38 50 13 46 a1 29 41 a1 33 39 |
fitness facility/club - | customers through digital classes and other online resources SPending more ime on esports ey 5 T 8 2 % S 21 3 % 3 3 vy 7 S 14 5 S
Going to the movies, concerts @ The entertainment industry may face continued headwinds as COVID-19 drives Spending more time on hobbles / 39 32 35 5 45 30 28 39 29 38 33 30 a1 24 30 23 32 33
or other events widespread event / 18/posip avoidance if”‘::“ i
e ? : APt o jeldilomote imesocaliingasa 50 37 36 34 45 36 35 45 29 43 23 3@ 55 30 45 48 28 36
Goi b 0 Significant contraction of dine-in in near term due fo government restriction and amily / househol
oing to bars or restaurants consumer concermn may drive some substitution to delivery and pickup Witching ovcie nevs coverzae 66: 56 56 58 78 50 57 62 56 64 61 62 720 46 &4 58 55 50
T sty 57 43 60 sS4 64 39 33 6 52 S0 20 51 &4 43 53 58 51 53
Giilliie shopnliv Online grocery spend: Reported increase in spend online of ~30%-35% as of March 18, 2020 ;}J\;‘:m‘n g';;r'v;cﬁ: :nghroééc:sv
ppIing Online nongrocery spend: Reported increase in spend online of ~10%-15% as of March 18. 2020 ,:,,'W,,,,? : Ribine 47 40 46 44 42 61 38 60 38 L1 50 45 &0 34 48 35 40 42
o o - NS i Watching more videos (e.g. on
a Percent of working hours at home: Employees repor the percent of hours working from home increased 2.2X YouTube 4 3 2 3 B 2% 27 L 36 ol 36 A 69 48 st 5 31 40
Working from home since the outbreak None of these 3 1 2 5 1 & M 1 4 2 1w 4 0o s 4 3 7 8

Source: L.E.K. “COVID-19 in the US: Consumer Insights for Businesses” (2020)

Source: Global Web Index, “GWI Coronavirus Research | April 2020 Multi-market research wave 2” (2020)
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BREERISFERAS,

How to grill salmon ?

How to grill chicken ?

How long to grill chicken ?

How long to grill steal ?

How long to grill burgers ? s
How to grill steak ?

How long to grill chicken breast ?

How to grll asparagus ?

Source: Google Trends, US, Apr 2020






fEGoogle 382 “Grill at home during quarantine ([EEEREZERIER) ~, B AML205 EZBxMIN;

= I6HAIE], BAEYoutuberiBii 7 ERKICNBRATH LIZRIFE

Oloss Liygadi - 33l jaal) Jdel 5 -Uéaﬁllouarantine BBQ Party
Lift and Cheat @ 13875 RWE * 4/ER0

) eld (o slda B gt | el & )l de e Shaws gl 5 J el B o) pl Alts | sles Aall G gyl 3 e
FE

Family BBQ Quarantine Style
Todd Tucker TV * 245X + 2fE8i0

Anniversary fun with the family! #toddtucker #acetucker #kandiburruss #blazel
#patrickdallas #anniversary ...

Source: YouTube

Quarantine - Family BBQ p
Faizaan Kumran * 14770& + 2/380

Instagram: Faizaank_ Snapchat: Faizaank98.

' OUMLNE %GRIL =

QUARANTINE DAY 16: KOREAN BBQ MUKBANG! (saan ko nabi

Angel Dei
Angel Dei Peralta @ 8.8J5;XWE + 2580

If you have any questions please do nol hesitate to leave a comment below. :) Follow i
social media accounts: ...

quarantine day in my lifel @ (online class, haul, bbq & cooking)
Naynaa * 7.2J3X0%E& - 1/E80

please watch in hd :)) Hi semuanyaaa!! Soo ini adalah another quarantine vlog! mungkii
soalnya emang kegiatan ...

QUARANTINE & GRILL | KIERRA SHEARD
Kierra Sheard & 3.55%30%& - 3E&1

Official Playlist for all Kierra Sheards "Katching Kierra" Episodes You've asked! |'ve ansv
the questions that people ...
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Composting & Yard Waste Bins

el MR R 22

Garden Sculptures & Statues

FEMPPE SR

Gloves & Protective Gear

FHIH

Hand Tools

= N2 FKEE
Indoor Gardening & Hydropoics

ESA IS
Lawn & Mulch Paint

FEMEZE ARG
Outdoor Carts Potting Benches&Tables
=hBAa TiE. BER

Pest Control Soil . Fertilizer

% m AN

Sprayers & Accessories

HYEBEED

Plant Covers

LS on »

Plant support Structures ’757](1?‘% , &,
Watering Equipment R

HY). FFHERE ..

Plants Seeds & Bulbs == BrEEAN

Weeder

B ME =R

Pots and Container Accessories
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H OW to start a garden

How to build a raised garden bed
How to make a raised garden bed
How to plant a garden

How to start a vegetable garden
How to aerate lawn

cccccc

Whe No plant a garden

When you walk through the garden

When to start a garden

When to fertilize lawn . NFEEESNUNEZENE: X5, Fu. &F. 2E. BRI
When to aerate lawn
When to reseed lawn
How to edge a lawn T
What time does olive garden close

BEEZHEXER ERABTAINUEL: EXE, AMNUER“@NE”
R Z3ER, EXROHTEZRXENNRENE,

cccccc

Source: Google Trends, US, Apr 2020
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Source: YouTube

| planted a vegetable garden in quarantine (diy)
Mister Preda - 6.9 5 30& - 3381

| planted a vegetable garden in todays vid & U CAN TOO! Leave a comment down below with ur fav

veggie emoji, mine is: Click ...

Gardening while in quarantine
ABC News @ 8687)RME - 5Fdi

Just in time for Earth Day, ABC News' Will Ganss talks with gardening expert Timothy Hammond for tips

on how to get your own ...

B3

My 2020 Garden | Quarantine Garden | Plant Tour

I'nyme and Tenderness -Like and Subscribe!!! - 366X - 335

growing this season in my ...

Garden with us during this self quarantine
The Perkins - 9. 75RU#E - 17 BE

Hello my Lovely friends. In today's video | will be taking you on a tour of my garden and what | have

Perkins Produce. Like and Subscribe http://bit ly/desiperkins Desi Parkins:

hitps://www.instagram.com/desiperkins ...

quarantine. Shared by The VeggieMan
Sir Mike The Veggie Man + 1.4J370%E - 2/Z81

Watch the video of our friend Arman Abafio as he show his backyard garden using sack and empty
water containers.

QUARANTINE LIFE... BAKING, GARDENING, GROCERY HAUL & MORE!

© WEEKLY VLOG
Laura Leth Lifestyle * 1.3F7:%0E * 458§

Hi everyone, today's video is another viogl Wanted this up yesterday but YT didn't want to process it so
sorry for the littie delay.

Chateau Life EP 8: QUARANTINE VEG GARDENS
Chateau Life « 1.23)X¥1E + 2580

This week while the Covid-19 isolation continues we're preparing for the future by trying to plant our own
kitchen garden! Not the ...

Garden Prep During Quarantine!
Stivers Homestead * 1.175R0%& - 1B &l

Thank you for Watching! Support Our Channel; **BECOME A MEMBER ..
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How to disinfect xxx(phone...)?
How to clean/wash xxx ?
How to remove/get rid of xxx?

How to kill xxx (germs/virus/mosquitoes...)?
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Canopies. Gazebos&Pergolas

SaPAN S
EAaxREEX
Patio Furniture Sets

PN

MR XZRFMHTHF

Hammocks. Stands&Accessories

5RO LA

Patio Seating

W 5P
Umbrella & Shade

|

BRoxARESE

Patio Furniture Covers

BEE. 7M1

Picnic Baskets. Tables & Accessories

Storage Benches
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new outdoor patic furniture + diy tie dye hoodies!!

ANahaManoioge € 242K viaraa + | day 00

S0 asMey Tnodly god her N CUIGoOT patia NumiBung 90 we werng hulksng ™at most the oyt what arne
your thoughes? we aleo made

[

FINALLY more patio fumiture!!! the EGG CHAIR has arrived!

Tam Michate Vicgs @ ATK whrws « Il hours npe

MHappry m'_nv!yg ouyet! As you oy nf miary nothave seen.on my ratagrem, THE E6G CHAR ARKIVED™
Arrrd i hos bewns o beg

Men

A VERY PRODUCTIVE VLOG! // Building Patio Furniture & Bunk Beds
+ Grocery Haul

Kristan Raapel + 25€ virn + 5 days ago

Hey youQups! Today mi and CONOQ Lo B Bl & Orooery Ml Duliding our new patio fumfere, hanging
LOJY btdolr fighea

Foa

Phi Villa 4 Piece Metal Patio Conversation Set with Cushions

Aphatanu oom + 1T viewn « 7 waek ape

Fin Vg £ pece metal patio oonveragson pet with cushons, Fowder-Coptad Steel Faame 5ot Coshions
Wity remureah e Soeers

FATIO
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picuic af home
muaranlineviey

Patio Refresh using ONLY SPRAY PAINT!//QUARANTINE AT HOME
DIY PROJECT!!

ItaELifeStyle » 516 views = T week ago

Hi Diestyle Lovern' W | pray evevyone & s3ayieg sale enc gorm free! All spray poit vsod in the video
was porchased from

Using A Hammock Under My Desk

swashin © 34K views « 5 days 350

Wioduy's videu | chack ot sovvw O UPLIFTS standing Satk acoessiries indudng » freating hammeck!

Uke, a fufl peroon

Waw AK

picnic at home during quarantine #quarantineviog (Malaysia edition)

nanasyahirahh « 132 views - 3 days agd

whan you 1o bardd 2t hoene yWou tend 10 4o crazy things which is ast 0D @ tonL, Dt it was Tun!! Dany
forget 1o ke, subiscribe and |,

New

Diy outdeor seats. Quarantine activities.

Emily Muns = B3 views + 1 ddy agoe

| have bean wanting 10 make an outdoor seat, | dldnt have tme, Now that | have sncugh tme, | made
this palime saa. Enjoy and

New
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Channel Distribution for Home and Garden
Retail Value RSP 2018 and Percentage Point Growth - 2013-2018

0.7% = Supermarkets

8.8% W Grocery Retailers 7.9% W Hypermarkets

0.2% == Other Grocery Retailers

3.7% W Department Stores

3.3% W Mass Merchandisers

85.9% W Store-Based Retailing
® 10.7% ¥ Mixed Retailers
®

1.3% = Variety Stores

2.5% M Warehouse Clubs

33.4% A Home Improvement and

- - e
64.4% W Home and Garden Specialist Gardening Stores
66.3% W Non-Grocery Specialists hd Retailers 31% W Homewares and Home
® - - e it
2% W Other Non-Grocery Specialists Furnishing Stores

1.4% W Homeshopping

14,1% A Non-Store Retailing 11.9% A E-Commerce
® ®

0.9% W Direct Selling

Source: Euromonitor (2019) . '
A Increasing W Decreasing = No change



Home and Garden Channel Size 2018 and % CAGR Growth 2013-2018

Retail Value RSP USD million

Historic CAGR
0% 5% 10% 15% 20% 25%

2013-2018%F, MEERAERZEATERHENTIARM BRI, %%

BRNEBZRERGSENARE, EESHERERERI20%, EXH Internet Retailing
B, REMBHIDTCMELI, BEEARE, EKifi. EIKRA.

EEIRENSREMF

Homeshopping ®©
Home shopping (§itE=XEHFEERBE I ZRE. BAFEMH
HWE) BEF R, EMAERNII%R, Direct Selling (a0 E
) BRAEIEK, 1552 TupperwarsiX LM E MmEEmAE, Direct Selling @
0 10,000 20,000 30,000 40,000

USD million

. Absolute Historic Period Growth . Historic CAGR

Source: Euromonitor (March 2020)
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Queries (YoY) - History and Forecast

Queries YoY in Pct. Forecast using go/fargo
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Source: Statista 2019
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ancing  TrackMyOrder MyAccount  Why Choose BBQGuys n

4BBQGUYS B S0
i Expert Revievs

BBQ Grills & Smokersw Qutdoor Kitchens~

FREESHIPPING Over $49*

BLACK
FRIDAY

0% APR Financing for 6 Months!*
Ends Today

Have guestions? We're here to help, with extended chat hours until 11pm CST. Chat Now

Shop Popular Departments

EITFPAZ I RN EEMIEBBQGUYsHIZ F2000FE, B8 AMikes 8
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Gardening & Yardcare  Cooking  Crafting & Sewing  Kids & School  Building & Fixing
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