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Supreme plc

("Supreme," the "Company" or the "Group")

 

Disposal of the IP of T-Juice

 

-    €4.5 million upfront payment for the IP of T-Juice brand and ongoing consultancy services provides additional financing for

the Group;

-    New strategic partnership for exclusive manufacturing rights to T-Juice brand;

-    A minimum of €15 million of revenue over five years under partnership, with adjusted earnings profile of the Group largely

unchanged following these arrangements.

 

Supreme (AI M:S UP ), a  leading manufacturer, suppl ier, and brand owner of fast-moving consumer products , i s  pleased to

announce i t has  entered into an agreement for the disposal  of the intel lectual  property ("I P ") of T-Juice (including the Red

Astaire brand), to an associated company of La Vape P rofess ional  D istribu.on ("LVP "), one of France's  largest wholesalers

of electronic cigarettes  and e-l iquids  with €4.5 mi l l ion payable on completion.

 

Supreme and LVP  have entered into a  new strategic partnership under which Supreme retains  the exclus ive manufacturing

rights  to T-Juice with minimum €15 mi l l ion of revenue over five years  for Supreme (together "the Agreements").

Consequently, the adjusted earnings  profile is  largely unchanged fol lowing the Agreements . The brand was original ly

acquired as  part of the Cuts  I ce asset deal  which completed in August 2022 where the total  value of the intangible assets

acquired was £1.4 mi l l ion.

 

Strategic Rationale

 

·    The Agreements  enable Supreme to focus  on i ts  core manufacturing expertise and margin expansion

·    De-risks  both European distribution and expansion, whi le s impl i fying Supreme's  costs  to serve to one customer, LVP

·    Under the Agreements , Supreme retains  the flavour development and flavour manufacturing responsibi l i ty, ensuring i t

continues  to generate supply chain synergies  as  original ly outl ined

·    A strategic partnership with LVP provides  future cross-sel l  opportunities  for the wider Supreme portfol io

 

Sandy Chadha, Chief Executive Officer of Supreme, commented:

 

"We are delighted to be entering into a long-term partnership with LVP, who are ideally placed to fully capitalise on the strength

of the brand across Europe given their extensive and well-established distribu-on. These agreements will enable Supreme to do

what it does best - to further leverage our manufacturing footprint and maximise our margin potential across our product mix in

the near term. Not only does this deliver a significant return on our ini-al investment, but we have secured a highly lucra-ve

five-year manufacturing agreement, which ensures Supreme remains well posi-oned to fully capitalise with LVP  on their

established European market presence and sales footprint."

 

The informa.on contained within this  announcement is  deemed to cons.tute ins ide informa.on as  s.pulated under the

Market Abuse Regula.on (EU) No. 596/2014 which is  part of UK  law by vi rtue of the European Union (withdrawal) Act 2018.

Upon the publ ication of this  announcement, this  ins ide information is  now considered to be in the publ ic domain.
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About Supreme

 

Supreme suppl ies  products  across  five key categories ; baLeries , l igh.ng, vaping, sports  nutri.on & wel lness , and branded

household consumer goods. The Company's  capabi l i.es  span from product development and manufacturing through to i ts

extens ive retai l  distribu.on network and direct to consumer capabi l i.es. This  ver.cal ly integrated plaNorm provides  an

excel lent route to market for wel l -known brands and products .

 

The Group has  over 3,300 ac.ve bus iness  accounts  with retai l  customers  who manage over 10,000 branded retai l  outlets .

Customers  include B&M, Home Bargains , Poundland, Tesco, Sainsburys , Morrisons, Amazon, The Range, CostcuLer, Asda,

Halfords, Iceland and HM Prison & Probation Service.

 

I n addi.on to distribu.ng global ly-recognised brands such as  Duracel l , Energizer and Panasonic, and supplying l igh.ng

products  exclus ively under the Energizer, Eveready, Black & Decker and JC B l icences  across  45 countries , Supreme has  a lso

developed brands in-house, most notably 88Vape and has  a  growing footprint in Sports  Nutri.on and Wel lness  via  i ts

principal  brands  Sci -MX and Battle Bites .
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