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Dotdigital Group plc

("Dotdigi ta l" or the "Group")

Interim results for the six months ended 31 December 2023

Strong growth in line with expectations and expanded addressable market

Dotdigital Group plc (AI M: D OTD), the leading Saa S provider of an al l -in-one customer experience and data
pla'orm (C X D P ), announces  i ts  unaudited interim results  for the s ix months  ended 31 December 2023 ("H1
FY24").

Financial Highlights
·   Group revenue increased 15% to £38.7m (H1 FY23: £33.8m)

o Organic revenue (excluding Fresh Relevance) increased 11% in constant currency (9%
on a reported bas is ) to £36.9m

·   Recurring and repeating revenue as  a  percentage of total  revenue was 94% (H1 FY23: 95%) and
contracted recurring revenue represents  79% of total  revenue (H1 FY23: 79%)

·   ARPC1 increased 9% to £1,709 per month (H1 FY23: £1,573 per month), not materia l ly affected by
the Fresh Relevance acquis i tion

·   Adjusted EBITDA2 of £12.4m up 13% from £11.1m
·   Adjusted profit before tax3 of £8.9m, in l ine with management expecta@ons and 16% above prior

year (H1 FY23: £7.7m), driven by revenue growth and increased interest income
·   Net cash balance of £37.1m on 31 December 2023 (H1 F Y23: £49.6m) fol lowing acquis i@on of

Fresh Relevance (of which £18.8m was in cash)
 
Operational Highlights

·   Healthy demand with total  bookings  ahead of last year, and par@cularly strong contribu@on
from new customers  as  the broader platform offering gains  traction in higher value deals

·   Fresh Relevance integra@on on track with joint offering del ivering new, larger enterprise
customer wins  

·   I nterna@onal  footprint del ivering growth in a l l  markets , with organic interna@onal  revenue
growth of 11.5% (18% in constant currency) driving total  interna@onal  revenues to £12.9m (H1
FY23: £11.5m), representing 33% of total  revenue (H1 FY23: 34%)

·   Ongoing product innovation with a  focus  on predictive analytics  and real  time automation
functional i ty

·   Growing new bus iness  pipel ine, including larger enterprise opportunities , with trading at the
start of H2 tracking in l ine with Board and market expectations4 for the ful l  year

 

Milan Patel, CEO of Dotdigital, commented:

"We're pleased to report on a period of con�nued financial growth alongside the accelera�on of our product
roadmap and a growing market opportunity. We have invested into broadening and enhancing our pla orm
offering, and we are seeing good levels of uptake, par�cularly from new customers, and our strengthened
foundations across territories are translating into growth.

 
The acquisi�on of Fresh Relevance during the period added highly complementary personalisa�on technology to
our offering, delivering early new business and cross selling success and a growing pipeline of larger value deals.
O ur proposi�on is now even further aligned with the market-wide demand for an all-in-one digital marke�ng
platform, complemented by our sophisticated AI and machine learning tools.
 
We enter the second half with con�nued momentum, in line with Board expecta�ons. W hilst cognisant of wider
macroeconomic condi�ons across our markets, our robust financial posi�on, comprehensive product offering
servicing a diverse customer base and an expanded pipeline of opportuni�es leave us confident in the Group's
continued success."
 
Analyst Briefing and Investor Presentation
Management wi l l  be hos@ng a l ive onl ine presenta@on for analysts  today at 9am GM T. To register to aDend the
analyst presentation, please contact dotdigi ta l@almastrategic.com.
 
Live presenta@on to investors : Management wi l l  host a  l ive onl ine presenta@on to investors  via  the I nvestor
Meet Company pla'orm on Thursday, 7 March 2024 at 4pm GM T. The presenta@on is  open to a l l  exis@ng and
poten@al  shareholders . I nvestors  can s ign up to I nvestor Meet Company for free and add to meet Dotdigi ta l  via
this  l ink.
 
1: A R P C: Average revenue per customer (including new customers added in the period and exis�ng customers)
based on our December billing
2: A djusted EB ITDA  Earnings before interest, tax, deprecia�on and amor�sa�on, adjusted for excep�onal items
such as acquisition costs and share based payments
3: Adjusted Profit before tax: Profit before tax adjusted for exceptional items and share based payments
4: Market Expecta�ons: market consensus for Revenue for the year to 30 June 2024 is £78.5m; and market
consensus for adjusted PBT is £15.7m
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About Dotdigital
 
Dotdigi ta l  Group plc (AI M: D OTD) is  a  leading provider of cross-channel  marke@ng automa@on technology to
marke@ng profess ionals . Dotdigi ta l 's  customer experience and data pla'orm (C X D P ) combines  the power of
automa@on and AI  to help bus inesses  del iver hyper-relevant customer experiences  at scale. W ith Dotdigi ta l ,
marke@ng teams can uni fy and enrich their customer data, iden@fy valuable customer segments , and del iver
personal ised cross-channel  customer journeys  that result in engagements , convers ions, and loyalty.
 
Founded in 1999, Dotdigi ta l  i s  headquartered in London with offices in Croydon, Manchester, New York,
Melbourne, Sydney, S ingapore, Tokyo, Amsterdam, Cape Town, and Warsaw. Dotdigi ta l 's  solu@ons empower
over 4,000 brands across  150 countries .
 
Operational Review
 
The Group reports  a  period of strong opera@onal  and financial  progress  in the first hal f of the year, in l ine
with management expecta@ons. I n addi@on to further bui lding out our Customer Experience and Data P la'orm
(C X D P ), we have con@nued to grow in a l l  regions, demonstra@ng the demand for Dotdigi ta l 's  digi ta l  marke@ng
proposition despite tough macroeconomic conditions.
 
We del ivered double-digi t revenue growth of 15% to £38.7m (H1 F Y23: £33.8m), with underlying organic
revenue growth (excluding Fresh Relevance) of 11% in constant currency (9% reported). This  fol lows major
enhancements  to our pla'orm offering fol lowing prior year investment in the product por'ol io and bus iness
opera@ons. As  expected, adjusted profit before tax was  £8.9m (H1 F Y23: £7.7m).  Cash genera@on con@nues to
be strong, and the Group ended the period with a  net cash balance of £37.1m, in l ine with Board expecta@ons,
fol lowing the acquis i tion of Fresh Relevance during the period (for up-front cash of £18.8m).
 
A core focus  of our investments  in the hal f has  been to enhance our product offering as  we bui ld out a
comprehensive C X D P  pla'orm to address  a  larger addressable market. Having implemented and enhanced our
AI  capabi l i@es , personal isa@on and omni-channel  func@onal i ty during the first hal f, Dotdigi ta l  i s  pos i@oned
with a  s ignificantly enhanced compe@@ve edge within our market, characterised by strong underlying demand
for AI  and machine learning capabi l i@es  across  a l l  spheres  of marke@ng, as  organisa@ons look to op@mise
their campaigns  and improve efficiency and ROI.
 
More broadly, we observe a con@nua@on of the shiL to digi ta l  marke@ng, with marketers  increas ing their
por@on of spend towards  digi ta l  channels , par@cularly around reten@on marke@ng, favouring Dotdigi ta l 's
proposition.
 
I n September, we acquired personal isa@on soLware provider Fresh Relevance to accelerate our C X D P  offering.
Fresh Relevance's  cross-channel  personal isa@on and web technology is  highly complementary to the Group's
exis@ng proposi@on, and through the addi@onal  capabi l i@es  and technical  exper@se brought about by the
acquis i@on we are now beDer pos i@oned to grow our addressable market and aDract higher value customers
and contracts .
 
The integra@on of Fresh Relevance has  progressed wel l  to date, and we have made s ignificant headway to drive
further growth both in combining our proposi@on for customers  through a unified onboarding, s ingle s ign-on
process , and the establ ishment of a  joint go-to-market strategy.
 
The acquis i@on has  brought 66 new people to the Group and, with the teams having a  strong exis@ng
rela@onship prior to September, we are pleased to see the benefits  of further col labora@on. We now have
establ ished cross-heri tage teams, including within our product and engineering teams, enabl ing Dotdigi ta l  and
Fresh Relevance employees  to learn from each other, share best prac@ces  and share workload. The integra@on
of our finance func@ons has  a lso progressed wel l , and we are s l ightly ahead of schedule with del ivering
tangible cost savings  from the process  of integration.
 
Customer feedback has  been very pos i@ve, and Fresh Relevance is  a l ready contribu@ng to new agreements  with
customers  in larger segments , a longs ide cross-sel l ing to existing customers.
 
We have s igned a number of new joint customers  across  e-commerce and not for profit organisa@ons, cross-
sold in the EM EA region and now have three 'beta' customers  s igned up in APAC, with a  s ignificant and
increas ing pipel ine for further agreements  ahead. At the @me of acquis i@on, we reported that Fresh Relevance
was expected to add c.£6.0m of annual  revenues to the Group, and the bus iness  is  performing in l ine with
expectations  of revenue and profi tabi l i ty for FY24.
 
Looking ahead, our achievements  in the first hal f and strengthened proposi@on have la id the groundwork for
further growth into H2, with Dotdigi ta l  now beDer pos i@oned to grow within i ts  ver@cals  and abi l i ty to aDract
larger customers. At the same @me, the Board has  the flexibi l i ty to con@nue inves@ng in the organic and
inorganic growth opportunity through i ts  strong cash generation and high vis ibi l i ty of future venues.
 
Market
 



 
D igi ta l  marke@ng represents  the core priori ty for marke@ng budgets , with marke@ng profess ionals  across  a l l
sectors  set to further increase their portion of spend towards  digi ta l  channels . Supporting this , research shows
that 76% of bus iness  leaders  plan to invest more or the same into digi ta l  marke@ng in 2024 1, with a
recogni@on that this  channel  generates  the highest return on their investment. Equal ly, with global  economic
condi@ons remaining unsteady, there is  a  reinforced focus  on reten@on marke@ng alongs ide customer
acquis i tion in order to del iver tangible ROI.
 
We operate in a  large and growing market, es@mated to be worth $6.5bn in 2023 and forecast to be worth
$9.5bn in 20272. Alongs ide this , the personal isa@on market is  forecast to grow by over 23% annual ly from
$943m in 2022 to $5.6bn by 20303. O ur focus  within these markets  l ies  primari ly in the mid-market and
enterprise segments , which form the bulk of value within this  market.
 
AI, machine learning and data-driven analytics  are increas ingly becoming more important to power campaigns
and we are seeing growing levels  of inbound interest in our AI -enabled pla'orm. According to recent research,
63% of marketers  plan to invest in genera@ve AI  in the next two years4. Alongs ide this , many organisa@ons are
looking to consol idate their Martech stack to more cost effec@ve and quicker to deploy a l l -in-one solu@ons,
pos itioning Dotdigi ta l  wel l  for further traction as  i t bui lds  out i ts  CXDP.
 
Emai l  marke@ng con@nues to be the primary channel  for customer engagement with the highest return on
investment. According to Li tmus (2023), 87% of brands say that Emai l  Marke@ng is  very cri@cal  to bus iness
success5. Emai l  marke@ng s@l l  generates  one of the highest returns  from digi ta l  marke@ng ac@vity for every $1
spent generates  a  $36 return6. Emai l  Marke@ng con@nues to become more highly personal ised through the use
of data across  their bus iness  systems and the use of AI  func@onal i ty to create content. Dotdigi ta l  has
con@nued to enhance the pla'orm in both of these areas  to help our customers  drive efficiencies  and RO I  from
their Marketing campaigns.
 
Alongs ide this , demand for omnichannel  remains  strong, with con@nued adop@on of S M S and a growing
pipel ine for W hats App and I n-app P ush messaging capabi l i@es  across  a l l  regions. Reports  show 63% of
marketers  have started or plan to implement omnichannel  as  part of their marke@ng strategy in the next 6-12
months7, reflec@ng the growing opportuni@es  in these areas. The Group wi l l  shortly be introducing the
capabi l i ty for customers  to deploy campaigns  through W hats App na@ve to the pla'orm. These campaigns  are
based on pre-approved templates  approved by W hats App, reducing the need for verifica@on, which are
expected to increase adoption rates  across  Dotdigi ta l 's  customers.
 
1https://www.webfx.com/blog/marketing/digital-marketing-spend-insights/
2 https://www.researchandmarkets.com/report/marketing-automation?
gclid=Cj0KCQjwtJKqBhCaARIsAN_yS_kZE2sqsfplTecCX23s4zuRyN4g
3 https://www.statista.com/statistics/1415357/personalization-software-market-size-worldwide/
4https://digitalmarketingsolutionssummit.co.uk/briefing/63-of-marketing-leaders-plan-to-invest-in-generative-ai-in-next-two-
years/
5https://www.litmus.com/resources/state-of-email-workflows
6 https://www.litmus.com/resources/email-marketing-roi/
7 https://www.digizuite.com/blog/omnichannel-statistics
 
Strategy
 
The Group growth strategy centres  around i ts  three strategic pi l lars : geographic expansion, product
innovation, and bui lding on our strategic partnership relationships .
 
Geographic expansion
Regional breakdown reported in local currency
 
The Group is  pleased to report growth in a l l  regions.
 
EM EA, the Group's  largest market, organical ly grew 9% to £27.7m, in l ine with our expecta@ons.  I ncluding
acquired revenues, growth was 16% to £29.3m. We saw a good level  of new bookings  in the region, par@cularly
from higher value new customers, as  organisa@ons increas ingly opt for a  more comprehensive, a l l -in-one
marke@ng solu@on. We were also pleased to see a recovery in profess ional  services  to more normal ised levels
as  customers  re-ini tiated delayed projects .
 
The Group's  momentum in North America con@nued to accelerate from F Y23 levels , with revenues organical ly
growing 8% to $7.0m. I ncluding acquired revenue, growth was 13% to $7.3m. Fol lowing investment in the
region and the bedding in of our regional  team, we are del ighted to the see the re-establ ished pipel ine
converting to sales , with the foundation now in place for a  return to double-digi t growth over the medium term.
 
APAC con@nues i ts  strong trajectory of double-digi t growth, increas ing 33% to AUS$6.9m. W hi lst i t i s  a  newer
market for us , growing from a smal ler base, we see good poten@al  in the region to take market share across  the
ANZ and Far East As ia  market. The Group con@nues to invest in i ts  sales  teams in Japan and Singapore to
support this  expansion.
 
Product Innovation
 
As  we work towards  our vis ion of bui lding the leading C X D P  for marketers , R&D efforts  during the period were
focused on two main product releases: the release of '23three', launched in September, which was a  mi lestone
for Dotdigi ta l 's  unified customer data pla'orm through the acquis i@on of Fresh Relevance; and the release of
'24four', launched in November just before the busy peaks  of Black Friday & Cyber Monday.
 
A continuous pace of product updates  and new functional i ty continues  to unlock new value opportunities , both
with new customers  and up- and cross-sel l ing within the Group's  extens ive customer base. Exis@ng customers
expanding their engagement of our pla'orm offering is  demonstrated by the increase in func@onal i ty recurring
revenue3, which grew organical ly 8% to £13.2m (22% to £14.9m including Fresh Relevance) (H1 F Y23: £12.2m).
Key innovation highl ights  achieved during the period include:
 

·   Single S ign O n between the Dotdigi ta l  & Fresh Relevance pla'orms, enabl ing a  seamless
authen@ca@on experience between the products .  This  has  now been adopted by over 30% of
existing and new joint customers. 

·   W instonAI ™ our marke@ng intel l igence engine now includes  enhancements  to i ts  genera@ve

https://www.webfx.com/blog/marketing/digital-marketing-spend-insights/
https://www.researchandmarkets.com/report/marketing-automation?gclid=Cj0KCQjwtJKqBhCaARIsAN_yS_kZE2sqsfplTecCX23s4zuRyN4g
https://www.statista.com/statistics/1415357/personalization-software-market-size-worldwide/
https://digitalmarketingsolutionssummit.co.uk/briefing/63-of-marketing-leaders-plan-to-invest-in-generative-ai-in-next-two-years/
https://www.litmus.com/resources/state-of-email-workflows
https://www.litmus.com/resources/email-marketing-roi/
https://www.digizuite.com/blog/omnichannel-statistics


·   W instonAI ™ our marke@ng intel l igence engine now includes  enhancements  to i ts  genera@ve
AI  by providing customers  with campaign content grammar checking, the abi l i ty to rewrite
for tone, change the length of content, rephrase content, add emojis  and, in one-cl ick, convert
an emai l  to an S M S campaign. This  i s  supported by user experience enhancements  which
have made WinstonAI™ even eas ier to use and find in-app.

·   The launch of a  new Connect area to eas i ly a l low customers  to manage, browse & instal l
integra@ons bui l t by Dotdigi ta l  and verified technology partners . Customers  can now
integrate their data with 170+ technologies  within their existing Martech stack.

·   M M S (Mul@media Messaging Service) i s  now avai lable as  a  na@ve marke@ng channel  within
the pla'orm to enable rich communica@on to audiences  within North America.  Early
adop@ng customers  have enjoyed up to 28x RO I  from their campaign deployments  with
increase engagement rates .  

·   S M S/M M S now can be personal ised with l iquid scrip@ng to enable highly advanced
personal isa@on use cases  such as  abandoned cart, booking no@fica@ons and order
noti fications  on the SMS/MMS channel .

 
The ini@al  phase of product integra@on of the Fresh Relevance pla'orm was completed in H1 and the second
phase wi l l  con@nue into H2 with a  focus  on the homogenisa@on of user experience between the products ,
streaml ined onboarding and further updates  to the cross-pla'orm data exchange of customer data.  We expect
the final  phases  of product integration roadmap work to be complete by the end of calendar 2024.
 
We are pleased to report that global  soLware marketplace G2 recently announced Dotdigi ta l  as  a  W inter 2024
Grid Leader in the Marke@ng Automa@on, Transac@onal  Emai l , Emai l  Del iverabi l i ty, Emai l  Template Bui lder,
Landing Page Bui lder and C Paa S (Communica@ons P la'orm As  A Service) categories  whi le a lso being highly
placed in; Customer Data P la'orm, S M S Marke@ng, Personal iza@on Engines, Mobi le Marke@ng and Customer
Journey Analy@cs.  G2 reviews are based on customer feedback and the awards  demonstrate our con@nued
innovation and the successful  execution of our a l l -in-one CXDP strategy.  
 
Strategic Partnerships
 
Revenue from strategic partnerships  con@nued to grow, a lbeit more modestly than in H1 F Y23, with growth in
C R M connectors  offset through the larger e-commerce connectors . As  a  result, revenue through strategic
partners  grew 8% to £16.7m (H1 F Y23: £15.5m). The strategic partnerships  ass ist in driving brand awareness
and provide global  reach to complement our direct marke@ng channels . The Group saw growth in both the
ver@cals  that we focus  on. O ur customers  us ing the e-commerce connectors  grew 7% in the period from £10.6m
to £11.4m. O ver the same period we also saw strong growth in customers  us ing the C R M connectors  which
grew 11% in the period from £4.8m to £5.3m.
 
As  we look forwards, we wi l l  con@nue to enhance our strategic partnerships  into other bus iness  systems to
make i t very easy for our customers  to bring data into our customer data pla'orm and see value in the
combined offering.
 
We have also over the last s ix months  strengthened our partner program which is  focussed around adding
agency and technology partners  that work within the various  ecosystems.
 
M&A
 
I n l ine with the ongoing enhancement of the Group's  C X D P  proposi@on, the Board con@nues to appraise
acquis i tion opportunities  to supplement organic growth at appropriate target valuations. 
 
As  previous ly stated, the Group's  acquis i@on strategy is  broadly focused on the fol lowing key categories :
adjacent C X D P-related technologies  that wi l l  drive AR P C expansion and deepen our interna@onal  markets ; for
talent and brand to expand geographical  coverage; and special is t functional i ty for target verticals .
 
Current trading and outlook
 
Having s ignificantly strengthened our offering in H1, we enter the second hal f with good trading momentum
and the abi l i ty to aDract higher value deals , underpinned by con@nuous product enhancements  to drive cross-
and up-sel ls  from the exis@ng base. Suppor@ng this  are the long-term market drivers , with customers
increas ing their digi ta l  marke@ng spend and exploring the range of sophis@cated AI  and machine learning
tools  avai lable to enhance their campaigns  and del iver better ROI.
 
O ur focus  in the second hal f con@nues to be around enhancing our proposi@on, progress ing the integra@on of
Fresh Relevance capabi l i@es  into the Group's  pla'orm, growing our presence across  a l l  of our regions  and
capturing the increased opportuni@es  now avai lable to the Group. At the same @me, we con@nue to appraise
acquis i tion opportunities  to accelerate our product development and unlock new verticals  for the Group.
 
We remain confident in the Group's  abi l i ty to con@nue to execute against i ts  stated strategy and meet market
expectations  and look forward to updating shareholders  on our progress  in H2.
 
 
 
FINANCIAL REVIEW
 
Revenue
 
Revenue during the period grew 15% to £38.7m from £33.8m in H1 F Y23. The accelera@on vs  prior periods  was
driven by the acquis i@on of Fresh Relevance.  O rganic Growth was 9% as  accelera@on in North America and
APAC was in part offset by adverse FX rate movement.
 
Recurring and repeating revenue continues  to represent c.94% of revenues which is  substantia l ly unchanged by
the acquis i@on of Fresh Relevance. The gross  reten@on rate has  remained stable despite macro-economic
pressure which is  testament to the strength and divers i ty of our customer base.  This  same pressure can be
seen in rela@vely low growth rates  to messaging volumes vs  previous  years , however net reten@on rates  and
AR P C growth (now £1,709, up 9% from £1,573) have been maintained by strong pos i@ve movement in pricing
and upsel l  of additional  functional i ty.
 
I nterna@onal  revenue represented 33% of total  revenues in the period, from 34% in H1 F Y23. Rapid growth in
APAC and strengthening in North America (33% and 13% growth respec@vely in local  currency) increased the



APAC and strengthening in North America (33% and 13% growth respec@vely in local  currency) increased the
propor@on of interna@onal  revenues in the Group, but this  was  in part offset by changes  to FX  rates  and the
rela@vely higher propor@on of Fresh Relevance revenue which is  UK  based.  North American revenue was
$7.3m (H1 F Y23: $6.5m), whi le APAC revenue was AUS$6.9m (H1 F Y23: AUS$5.2m). EM EA revenues grew 16% in
the period to £29.3m (H1 FY23: £25.3m) largely accelerated by the Fresh Relevance acquis i tion.
 
Gross Margin
 
Product gross  margins  remain cons istent with the prior period. Total  Gross  margin was  79.3% (H1 FY23: 79.1%)
as  Fresh Relevance gross  margin was  cons istent with Dotdigi ta l  organic margins .
 
EBITDA
 
We are pleased that the Group achieved an adjusted EB I TDA margin of 32% and an adjusted opera@ng profit
margin of 22% in the first hal f, which was in l ine with management expecta@ons. The Group saw the ful l  period
impact of costs  which ramped through the prior year as  wel l  as  the impact of the Fresh Relevance acquis i@on
which had lower margins . We have experienced cost infla@on in many areas  which is  cons istent with levels
reported for the wider economy, however this  has  been substan@al ly mi@gated through ra@onal isa@on of
certain back office costs  nego@a@on with our suppl iers  and partners .  Excep@onal  costs  in the period are
driven by share based payments , acquis i tion and integration costs  of Fresh Relevance.
 
EB I TDA growth of 13% to £12.4m (H1 F Y23: £11.1m) is  ahead of our organic revenue growth, whi le Fresh
relevance is  expected to contribute pos itive EBITDA in future periods  as  cost synergies  are real ised.
 
Balance Sheet & Cash Position
 
Dotdigi ta l  con@nues to generate strong cash flow from opera@ons with an interim period end net cash balance
of £37.1m. W hi lst there has  been a brief period of normal isa@on of working capital  balances  fol lowing the
acquis i@on of Fresh Relevance, the Group's  historical  s trong cash genera@on has  con@nued and so we retain
strategic op@ons, par@cularly involving opportuni@es  to explore poten@al  acquis i@ons of relevant adjacent
technologies .
Cash management has  been an increas ing priori ty over the past 18 months  such that we can op@mise returns. 
We now use a mix of accounts  at banks  with the highest credit ra@ngs  to balance securi ty, access ibi l i ty and
interest income.  I nterest in the period increased to £0.6m vs  £0.2m in H1 F Y23, despite having a  lower balance
fol lowing our acquis i tion of Fresh Relevance. 
 
The Group con@nues to priori@se product development and so we have increased spend broadly in l ine with
revenue such that we spent c.£4.4m on development (compared to £4.0m in H1 FY23).
 
Dividend Policy
 
A dividend of 1p per ordinary share (F Y23: 0.98p) was  proposed by the Company at the @me of i ts  F inal  Results
in November last year, demonstra@ng a commitment from the Board to del iver value by focus ing on total
shareholder return. This  dividend was approved by shareholders  at the Annual  General  Mee@ng on 19
December 2023 and paid on 31 January 2024.
 
The Group wi l l  review the dividend at year end; therefore, in l ine with previous  years  the Board is  not
proposing an interim dividend. We expect to maintain our dividend pol icy of growing the ful l  year dividend in
l ine with EBITDA.
 

 

 

 

 

 

 

 
 
 

Dotdigital Group Plc
 

Consolidated Income Statement

For the six months ended 31 December 2023

       

6 months 6 months 12 months
to 31 Dec

2023 to 31 Dec 2022 to 30 June 2023

Unaudited Unaudited Audited

Note £'000s £'000s £'000s

 

Revenue from contracts  with customers 4 38,745 33,822 69,228

Cost of sales (8,022) (7,053) (14,351)

Gross  profi t 4 30,723 26,769 54,877

 

Administrative expenses  (22,358) (19,222) (40,359)

 
Operating profit from operations pre share based
payments and exceptional costs  8,365  7,547  14,518
 
Share based payments  (364) (262) (736)



Share based payments  (364) (262) (736)

Exceptional  costs 7 (1,200) (60) (234)

 

Operating profit  6,801  7,225  13,548

 

Finance income 608 214 895

Finance costs (27) (23) (57)

Profit before income tax  7,382  7,416  14,386

       

Income tax expense (1,346) (936) (1,791)

Profit for the period attributable to the owners
of the Company 6,036 6,480 12,595

 
Earnings per share (pence per share)

Basic 6 1.99 2.17 4.21

Diluted 6 1.95 2.13 4.11

Adjusted basic 6 2.50 2.27 4.53

Adjusted diluted 6 2.46 2.23 4.43
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Consolidated Statement of Comprehensive Income

For the six months ended 31 December 2023

 

 6 months 6 months 12 months

 
to 31 Dec

2023
to 31 Dec

2022
to 30 June

2023

 Unaudited Unaudited Audited

note £'000s £'000s £'000s

 

Profit for the period  6,036 6,480 12,595

  

Other comprehensive (expense)/income       

Items that may be subsequently reclass i fied to       

profi t and loss :  
Exchange di fferences  on trans lating foreign
operations  (42) (43) (38)

 

Total comprehensive income attributable to:       

Owners of the parent 4 5,994  6,437  12,557
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Consolidated Statement of Financial Position
As at 31 December 2023

 

 

Note As at As  at As  at

  31 Dec 2023
31 Dec

2022
30 June

2023

 Unaudited Unaudited Audited

 £'000s £'000s £'000s

Assets  

 

Non-current assets  

Goodwi l l 8 22,175 9,680 9,680



Intangible assets  37,236 18,631 19,860

Property, plant and equipment  2,276 2,905 2,696

 

 61,687 31,216 32,236

 

Current assets  

Trade and other receivables  17,050 12,970 15,261

Cash and cash equivalents  37,149 49,574 52,676

 

 54,199 62,544 67,937

 

Total assets 4 115,886  93,760  100,173

 

Equity attributable to the owners of the parent

 

Cal led up share capital 10 1,536 1,496 1,496

Share premium  12,786 7,124 7,124

Reverse acquis i tion reserve  (4,695) (4,695) (4,695)

Other reserves  2,225 2,063 2,591

Retrans lation reserve  216 253 258

Retained earnings  80,292 70,345 73,536

 

Total equity  92,360  76,586  80,310
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Consolidated Statement of Financial Position

As at 31 December 2023

 

 As at As  at As  at

 
31 Dec

2023
 31 Dec

2022
30 June

2023

 Unaudited Unaudited Audited

 £'000s £'000s £'000s

 

Liabilities  

Non-current liabilities  

Lease l iabi l i ties  1,153 1,426 1,321

Deferred tax  6,688 2,853 2,644

 

 7,841 4,279 3,965

 

Current liabilities  

Trade and other payables  14,743 11,931 14,629

Lease l iabi l i ties  634 832 823

Current tax payable  308 132 446

 

 15,685 12,895 15,898

 

Total liabilities  23,526  17,174  19,863

Total equity and liabilities  115,886  93,760  100,173
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Consolidated Statement of Changes in Equity

 
For the six months ended 31 December 2023

 
               

 

 
 Share Share Reverse Other

Re-
trans lation Retained Total

 

 
capital premium Acquis i tion reserves Reserve Earnings

 

 
Reserve

 

 
£'000s £'000s £'000s £'000s £'000s £'000s £'000s

 

  

As at 1 July
2022 1,496 7,124 (4,695) 2,005 296 63,582  69,808

 

Profi t for the
period           -                  - -                -                     -

                        
6,480 6,480

 

Retrans lation
reserve            -                  -                 -               -

                   
(43) - (43)

 

Reserve
Transfer - - -

(283)
-

283
-

 

Deferred tax on
share options - - -

 
79 -

 
- 79

 

Share based
payments            -                  -                 - 262                     -

                        
- 262

 

As at 31
December
2022 1,496  7,124  (4,695)  2,063  253  70,345  76,586

 

 

As  at 1 January
2023 1,496 7,124 (4,695) 2,063 253 70,345 76,586

 

 

Profi t for the
period            -                  - -              -                -

                
6,115 6,115

 

Dividends            -                  - -             -                  -
                

(2,926) (2,926)
 

Retrans lation
reserve            -                  -                 -              -                     5 - 5

 

Reserve
Transfer - - - (2) - 2 -

 

Deferred tax on
share options - - - 71 - - 71

 

Share based
payments            -                  -                 - 459                     -

                        
- 459

 

As at 30 June
2023 1,496  7,124  (4,695)  2,591  258  73,536  80,310

 

              
 

 
As at 1 July
2023 1,496 7,124 (4,695) 2,591 258 73,536 80,310

 

 
 

Profi t for the
period            -                  - -               -                     -

                
6,036 6,036

 

Retrans lation
reserve            -                  -                 -            -                 (42) - (42)

 

Issue of share
capital 40 5,662 - - - - 5,702

 

Reserve
transfer - - - (720) - 720 -

 

Deferred tax on
share options - - - 6 - - 6

 

Share based
payments            -                  -                 - 348                     -

                        
- 348

 

As at 31
December
2023 1,536  12,786  (4,695)  2,225  216  80,291  92,360

 

 
 

 
 

 

 



 
 

 
 

 
 

 

 

 
Dotdigital Group Plc

 
Consolidated Statement of Changes in Equity

For the six months ended 31 December 2023
 

- Share capital  i s  the amount subscribed for shares  at nominal  value.

- Share premium represents  the excess  of the amount subscribed for Share Capital  over the nominal  value net of the share issue
expenses.

- Retained earnings  represents  the cumulative earnings  of the Group attributable to equity shareholders .

- The reverse acquis i@on reserve relates  to the adjustment required to account the reverse acquis i@on in accordance with
International  Financial  Reporting Standards.

- O ther reserves  relate to the charge for the share-based payments  in accordance with I nterna@onal  F inancial  Repor@ng Standard
2. The reserve transfer in the period relates  to lapsed share options.

- Retrans lation reserve relates  to the retrans lation of a  foreign subs idiary into the functional  currency of the Group.
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Consolidated Statement of Cash Flows

For the six months ended 31 December 2023
 

 6 months 6 months 12 months

 
to 31 Dec

2023
to 31 Dec

2022
to 30 June

2023

 Unaudited Unaudited Audited

note £'000s £'000s £'000s
  

Cash flow from operating activities 9 9,078  10,569  21,985

Tax paid  (1,295) (440) (1,119)

 

Net cash generated from operating activities  7,783  10,129  20,866

 
 
Cash flow from investing activities  

Purchase of subs idiary net of cash acquired  (18,325) - -

Additional  cons ideration for repayment of debts  at acquis i tion  (607) - -

Purchase of intangible fixed assets  (4,365) (3,989) (8,760)

Purchase of property, plant and equipment  (65) (178) (306)

 Interest received  608 214 895
 

Net cash used in investing activities  (22,754)  (3,953)  (8,171)
 
Cash flows from financing activities  

Equity dividends paid              -             - (2,926)

Payment of leas ing l iabi l i ties  (493) (455) (917)

Interest paid  (27) (23) (57)

Proceeds from share issues  6 - -

 

Net cash used in financing activities  (514)  (478)  (3,900)

 
 
 (Decrease)/Increase in cash and cash equivalents  (15,485) 5,698 8,795

  

Cash and cash equivalents  at beginning of period  52,676 43,919 43,919



Effect of foreign exchange rate changes  (42) (43) (38)

 

Cash and cash equivalents at end of period  37,149  49,574  52,676
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Notes to interim financial statements
 

For the six months ended 31 December 2023
 

 
1. GENERAL INFORMATION
  

 

 
Dotdigi ta l  Group Plc i s  a  company incorporated in England and Wales  and quoted on the AIM market.

 

 
 
2. BASIS OF INFORMATION
  

 

 
These consol idated interim financial  s tatements  have been prepared in accordance with UK-adopted I nterna@onal
Accoun@ng Standards  ('I AS') and on a historical  bas is , us ing the accoun@ng pol icies  which are cons istent with those set
out in the Group's  annual  report and accounts  for the year ended 30 June 2023. The interim financial  informa@on for the
s ix months  to 31 December 2023, which compl ies  with I AS 34 'I nterim Financial  Repor@ng' has  been approved by the
Board of Directors  on 4 March 2024.

 

 
The unaudited interim financial  informa@on for the period ended 31 December 2023 does  not cons@tute statutory
accounts  within the meaning of Sec@on 435 of the Companies  Act 2006. The compara@ve figures  for the year ended 30
June 2023 are extracted from the statutory financial  s tatements  which have been filed with the Registrar of Companies
and contain an unqual ified audit report and did not contain statements  under Sec@on 498 to 502 of the Companies  Act
2006.

 

 
  
3. SIGNIFICANT ACCOUNTING POLICIES
 

 

 
The accoun@ng pol icies  appl ied are cons istent with those of the annual  financial  s tatements  for the year ended 30 June
2023, as  described in those financial  s tatements .
 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
Dotdigital Group Plc

Notes to interim financial statements
For the six months ended 31 December 2023

 
4. SEGMENTAL REPORTING

 

 
The Group's  s ingle l ine of bus iness  is  the provis ion of data-driven omnichannel  marke@ng automa@on. The chief
opera@ng decis ion maker cons iders  the Group's  reportable segments  to be by geographical  loca@on this  being EM EA, US
and APAC operations  as  shown below:

 
Geographical revenue and results

6 months to 31 December 2023

 EMEA US APAC



Operations Operations Operations Total

£'000s £'000s £'000s £'000s

Income statement  
Revenue 29,295 5,853 3,597 38,745

Gross  profi t 22,247 5,232 3,244 30,723

Profi t/(Loss) before income tax 7,073 524 (215) 7,382

Total comprehensive income
attributable to the owners of the
parent

5,721 504 (231) 5,994

Financial position  

Total  assets 105,785 7,087 3,014 115,886

Net current assets 32,025 4,678 1,811 38,514

 
6 months to 31 December 2022

 EMEA US APAC
Operations Operations Operations Total

£'000s £'000s £'000s £'000s

Income statement  
Revenue 25,342 5,520 2,960 33,822

Gross  profi t 19,205 4,942 2,622 26,769

Profi t/(Loss) before income tax 7,147 603 (334) 7,416

Total comprehensive income
attributable to the owners of the
parent

6,217 608 (388) 6,437

Financial position  

Total  assets 86,146 4,849 2,765 93,760

Net current assets 44,251 3,944 1,454 49,649
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Notes to interim financial statements
For the six months ended 31 December 2023

 

 

 
4. SEGMENTAL REPORTING (CONTINUED…)

 

 
 
 

12 months to 30 June 2023  

 EMEA US APAC  

Operations Operations Operations Total  

£'000s £'000s £'000s £'000s  

Income statement  
 

Revenue 52,338 10,862 6,028 69,228  

Gross  profi t 39,773 9,702 5,402 54,877  

Profi t/(Loss) before income tax 14,067 921 (602) 14,386  

 

Total comprehensive income  
 

attributable to the owners of the
parent

12,522 686 (651) 12,557  

 

Financial position   

Total  assets 95,742 4,170 261 100,173  

Net current assets/(l iabi l i ties) 50,620 2,647 (1,228) 52,039  

 
 

 



 

 
5. DIVIDENDS
 
The proposed final  dividend of £3,065,980 for the year ended 30 June 2023 of 1.00p per share was paid on the 31 January
2024.

 
 

6. EARNINGS PER SHARE
 
Earnings  per share data is  based on the consol idated profit us ing the weighted average number of shares  in issue of the parent
Company. Bas ic earnings  per share are calculated by dividing the earnings  aDributable to ordinary shareholders  by the
weighted average number of ordinary shares  outstanding during the period.
 
Di luted earnings  per share is  calculated us ing the weighted average number of shares  adjusted to assume the convers ion of a l l
di lu@ve poten@al  ordinary shares. Adjusted earnings  per share is  based on the consol idated profit deduc@ng the acquis i@on
related exceptional  costs  and share-based payment.

Dotdigital Group Plc
 

Notes to interim financial statements

For the six months ended 31 December 2023
 

6. EARNINGS PER SHARE (CONTINUED…)
 
A number of non-I F RS adjusted profit measures  are used in the annual  report and financial  s tatements  and in
these interim financial  s tatements . Adjus@ng i tems are excluded from our headl ine performance measures  by
virtue of their s ize and nature, in order to reflect management's  view of the performance of the Group. Summarised
below is  a  reconci l ia@on between statutory results  to adjusted results . The Group bel ieves  that a l terna@ve
performance measures  such as  adjusted EB I TDA are commonly reported by companies  in the markets  in which i t
competes  and are widely used by investors  in comparing performance on a cons istent bas is  without regard to
factors  such as  deprecia@on and amor@sa@on, which can vary s ignificantly depending upon accoun@ng methods
(par@cularly when acquis i@ons have occurred) or based on factors  which do not reflect the underlying
performance of the bus iness . The adjusted profit aLer tax earnings  measure is  a lso used for the purpose of
calculating adjusted earnings  per share.
 

 

Reconciliations to earnings figures used in arriving at adjusted
earnings per share are as follows:

6 months  to
31

December
2023

6 months
to 31

December
2022

12 months  to
30 June 2023

 

 £'000s £'000s £'000s  

 

Profi t for the year attributable to the owners  of the parent         6,036         6,480 12,595  

Amortisation of acquis i tion-related intangible fixed asset           571           60 120  

Other exceptional  costs 629 - 114  

Share-based payment            364            262 736  

Adjusted profit for the year attributable to the owners of the
parent            7,600            6,802       13,565  

 
Management does  not cons ider the above adjustments  to reflect the underlying bus iness  performance.

  
 

 6 months 6 months 12 months
 

  to 31 Dec 2023 to 31 Dec 2022 to 30 June 2023
 

 Unaudited Unaudited Audited
 

Earnings  per Ordinary share:  
 

Bas ic (pence)  1.99 2.17 4.21
 

Di luted (pence)  1.95 2.13 4.11
 

Adjusted bas ic (pence)  2.50 2.27 4.53
 

Adjusted di luted (pence)  2.46 2.23 4.43
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Notes to interim financial statements
 

For the six months ended 31 December 2023
 

 

6. EARNINGS PER SHARE (CONTINUED…)
 

 

 
 

to 31 Dec 2023 to 31 Dec 2022 to 30 June 2022
 

 Unaudited Unaudited Audited
 

 £'000s £'000s £'000s
 

 
 

Profit for the period     
 

for the purpose of earnings 
 

per share:
Basic
Adjusted  

6,036
7,600

6,480
6,802

12,595
13,565

 

       
 

       
 

 

 

Weighted average number of shares  in issue as  fol lows:
 

 
 

6 months 6 months 12 months
 

to 31 Dec
2023

to 31 Dec
2022 to 30 June 2023

 

Unaudited Unaudited Audited
 

 

Weighted average number
 

Bas ic 303,546,425 299,216,130 299,216,130
 

Di luted 309,341,173 304,819,814 306,435,606
 

 

The adjusted profit for the period, adjusted bas ic earnings  per ordinary share and adjusted di luted earnings  per
ordinary share exclude excep@onal  costs  £1,200,000 (F Y22: £60,000, F Y23: £234,000) and share based payments
£364,000 (FY22: £262,000, FY23: £736,000).
 
 
7. Exceptional costs

          Exceptional  costs  relate to the amortisation of acquired intangibles  £571,000 (FY22: £60,000, FY23: £120,000),
acquis i tion costs  of £477,000 (FY22: £ni l , FY23 £100,000), Employers ' NI on share option exercise of £143,000
(FY22: £ni l , FY23 £ni l ), and profess ional  fees  related to the valuation of share options  of £9,000 (FY22: £ni l , FY23
£14,000).
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For the six months ended 31 December 2023
 

 

8. GOODWILL

 As at As  at As  at

 
 31 Dec

 2023
 31 Dec

 2022
 30 June

2023

 Unaudited Unaudited Audited

Group  £'000s £'000s £'000s



Group  £'000s £'000s £'000s
 

Cost      

At beginning of period 13,192 13,192 13,192

Additions  12,495 - -

 

At end of period  25,687 13,192 13,192

Amortisation       

At beginning of period  3,512  3,512 3,512

Impairment  -  -  -

       

At end of period  3,512 3,512 3,512
 
Net book value at end of period  22,175  9,680  9,680

 

On the 11 September 2023, the Group acquired al l  the voting rights  of Fresh Relevance Limited for a  purchase
consideration of £18.8m in cash and £5.7m in shares  in exchange for a l l  Fresh Relevance Limited shares.  Further
consideration of £0.6m was paid at acquis i tion to a id Fresh Relevance Limited in the repayment of debt.

The Directors  bel ieve the acquis i tion wi l l :

-           Accelerate Dotdigi ta l 's  C X D P  roadmap, bringing highly complementary cross-channel  personal isa@on and
website technology together with technical  expertise.

-           I ncrease the Group's  addressable market, enabl ing the acquis i@on of higher value customers  and
suppor@ng customer reten@on by providing the means to expand i ts  role in exis@ng customers ' technology
stacks .

-           Add over £6.0m of annual  revenues, of which 93% are recurring Saa S revenue, and £0.6m annual  EB I TDA
before integration costs .

-           Create revenue and cost synergies  over the medium term and is  expected to be earnings  enhancing in the
financial  year ending 30 June 2025.
 

Goodwi l l  of £12.5m was recognised on the acquis i tion, being the excess  of the purchase cons ideration over the
provis ional  fa i r value of net assets  acquired as  set out below.
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For the six months ended 31 December 2023
 

8. GOODWILL (CONTINUED…)
 
The provis ional  assets  and l iabi l i ties  recognised as  a  result of the acquis i tion are as  fol lows:
 
Fair value of assets acquired (provisional)

 £'000s

Assets

Non-current assets

Intangibles  assets 17,129

Property, plant and equipment 22

17,151

Current assets

Trade and other receivables 792

Tax Asset 118

Cash and cash equivalents 498

1,408

Total assets 18,559

Liabilities

Non-current l iabi l i ties

Deferred tax 3,974

3,974

Current liabilities

Trade and other payables 2,561

2,561

Total liabilities 6,535
 

Total fair value of assets acquired 12,024



Total fair value of assets acquired 12,024

  

Goodwill 12,495

  

Total consideration 24,519

  
 

Acquis i tion costs  of £0.5m were recognised in the Consol idated Income Statement under exceptional  costs .

In accordance with IFRS 3 'Bus iness  Combinations ', the acquis i tion accounting wi l l  be final ised within 12
months  of the acquis i tion date of 11 September 2023.
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For the six months ended 31 December 2023
 

9. RECONCILIATION OF PROFIT BEFORE INTEREST AND CORPORATION TAX TO NET CASH GENERATED FROM
OPERATIONS

 

 
  6 months 6 months 12 months

 

 
to 31 Dec

 2023
to 31 Dec

2022 to 30 June 2023
 

 Unaudited Unaudited Audited
 

 £'000s £'000s £'000s
 

 
 

 Profit before tax from all operations 7,382  7,416  14,386
 

Adjustments  for:  
 

Depreciation  525 535 1,035
 

Amortisation  4,123 3,038 6,578
 

Loss  on disposal  of fixed assets  - 18 38
 

Share-based payments  348 262 721
 

Finance lease non-cash movement  118 159 326
 

Net finance expense  (581) (191) (838)
 

 
 

(Increase)/decrease in trade and other
receivables (997) 55 (2,236)

 

(Decrease)/increase in trade and other
payables (1,840) (723) 1,975

 

 
 

Net cash from operations  9,078  10,569  21,985
 

  
 

 
 
 
 
10. CALLED UP SHARE CAPITAL
  

 

 
During the period ended 31 December 2023, 8,041,830 O rdinary Shares  of £0.005 per share (F Y22: ni l , F Y23: ni l )
were issued.
 
The issued share capital  as  at 31 December 2023 was 307,257,960 O rdinary Shares  of £0.005 per share (2022:
299,216,130 Ordinary Shares  of £0.005 per share, FY23: 299,216,130 Ordinary Shares  of £0.005 per share).
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11. RELATED PARTY NOTE  

 Transactions  between the company and i ts  subs idiaries , who are related parties , have been el iminated on

 consol idation and are not disclosed in this  note.
  

 
 
Key management remuneration:  

 Key management include Directors  and non-executive Directors
  

 

The remuneration paid for key management for employee services  are as  fol lows:
 
 

  12 months
 

  
6 months

to 31 Dec 2023
6 months

to 31 Dec 2022
to 30 June

2023
 

 Unaudited Unaudited Audited
 

 £'000s £'000s £'000s
 

 
 

Aggregate emoluments 401 363 1,191
 

Share-based payments  on the
LTIP options  granted  114                86               248

 

Company contributions  to
money purchase pens ion
scheme  13 12              22

 

 528  461          1,461
 

 

Performance Share Plan (PSP) awards granted to Milan Patel on 21 December 2020 over 306,728 shares
will partially vest (currently estimated to be between 25% to 35% of maximum potential) against the
relative three-year total shareholder return and earnings per share targets. Full details of the actual
performance against the targets and number of shares vesting will be set out in next year's Directors'
Remuneration Report.
 
During the year ended 30 June 2023, the Chief Executive Officer was  granted a PSP award over 600,379 shares  whi le
the Chief Finance Officer was  granted an award over 276,490 PSP shares. These become exercisable subject to
continued service and the Company's  relative three-year total  shareholder return and earnings  per share in respect
of the year ending 30 June 2025.

 
12. SUBSEQUENT EVENTS TO 31 DECEMBER 2023

As at the date of these statements  and the date they were approved by the Board of Directors  there were no such
events  to report.

Copies  of this  interim statement are avai lable form the Company at i ts  registered office at, No 1 London Bridge
London, S E1 9BG. The interim financial  informa@on document wi l l  a lso be avai lable on the Company's  website
www.dotdigi ta lgroup.com.
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