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Dotdigital Group plc

("Dotdigi ta l", the "Company", or the "Group")

 

Trading Update

 

A year of financial and strategic progress

 

Dotdigital Group plc (AI M: D OTD), the leading Saa S provider of an al l -in-one customer experience and data pla*orm (C X D P ),

announces  a  trading update for the year ended 30 June 2024 ("F Y 2024"). The trading performance reported in this

statement is  based on unaudited management accounts .

 

Highlights

 

·     Revenue and Adjusted EB I TDA and profit before tax are expected to be in l ine with market expecta9ons
for the ful l  year1

·     Revenue growth of 14.1% to £79.0m (F Y23 £69.2m), of which 94% is  recurring and repeat revenue (F Y23:
94%)

·     O rganic revenue (excluding Fresh Relevance which was acquired during the year) increased by 9% in
constant currency (7% on a reported bas is ) to £74.3m

·     O rganic average revenue per customer (AR P C) (excluding Fresh Relevance) growth of 15% to £1,861 per
month continues  in l ine with customer revenue growth

·     Cash balance on 30 June 2024 of £42.2m (31 December 2023 of £37.1m) is  ahead of market
expecta9ons, fol lowing strong cash genera9on, providing the flexibi l i ty to invest in the organic and
acquis i tion growth strategy

·     Intention to pay increased final  dividend in l ine with market expectations
·     I ntegra9on of the Fresh Relevance teams, opera9ons and product now complete and driving pipel ine

growth
 

Overview

 

The Board is  pleased to report a  strong performance for the year del ivering both organic and acquis i tive growth.

 

A highl ight of the year has  been the substan9al  advancements  del ivered to the Group's  C X D P  offering through con9nued

internal  development as  wel l  as  the integra9on of Fresh Relevance, bringing enhanced personal isa9on func9onal i ty to the

pla*orm. The integra9on of the Fresh Relevance team, product and opera9ons have been completed, a long with associated

cost synergies  real ised ahead of plan.

 

The expanded product offering, including website personal isa9on and enhanced AI  and customer data pla*orm

capabi l i9es  has  resulted in accelera9ng trac9on with higher value customers, including increased joint new customers

wins  in H2, as  wel l  as  strong uptake of the personal isa9on pla*orm by exis9ng Dotdigi ta l  customers, driving a  15%

increase in ARPC.

 

The Group saw double-digi t growth across  i ts  geographic markets . Growth in EM EA of 14% was supported by the

acquis i9on of Fresh Relevance.  Average first year contract values  in EM EA increased 58% year on year, a l though organic

growth was tempered by elevated churn levels  due to macro-economic pressures  which par9cularly affected some of our

smal ler customers.  APAC con9nues to be a standout performer, with 27% revenue growth driven by larger deals  in Japan

and ANZ. North America con9nues i ts  pos i9ve progress  with a  return to double-digi t organic growth (16% including

acquired Fresh Relevance revenues) and a strong pipel ine of opportunities .

 

The Group's  partnership program has  grown substan9al ly with over 600 ac9ve agency partners  and 190 tech partners

increas ing our serviceable addressable market and providing a  continuous flow of new engagements .

 

Outlook

 

The Group enters  the new financial  year with con9nued pos i9ve momentum. W ider macro global  condi9ons remain



chal lenging, but due to the divers i ty of our revenue base and the low dependence we have on individual  customers, the

impact of this  has  been l imited.  We are seeing growing evidence that the investment we have made into our product

offering is  yielding results , particularly in respect of average new logo values  and pricing power.  

 

W ith strong new bus iness  prospects , high levels  of recurring revenue and a robust financial  pos i9on, the Board remains

confident in the Group's  growth prospects .

 

Milan Patel, CEO of Dotdigital, commented:

 

"We are pleased to provide an update on a year of significant strategic progress for the Group alongside con�nued financial

growth. Having laid out our C X D P  vision two years ago, we have transformed our pla"orm through the acquisi�on of Fresh

Relevance and a number of important technology enhancements to elevate our compe��ve differen�a�on and expand our

market reach. We continue to make further enhancements to benefit our customer's needs and drive more organic growth.

 

"Entering the new financial year, the outlook remains posi�ve  as marke�ng teams con�nue to transi�on to all-in-one product

capabili�es with demonstrable RO I. At the same �me, our strong net cash posi�on provides the resource to con�nue investment

in organic and inorganic opportunities where appropriate."

 

1 Market expectation for the year to 30 June 2024 is  as  fol lows:

-       Revenue £78.7m

-       Adjusted profi t before tax £16.4m

-       Adjusted EBITDA £24.0m

Adjustments  include share based payments , acquis i tion costs  and other exceptional  i tems.

 

 

For further information please contact:

 
Dotdigital Group Plc
Milan Patel , CEO
Al istair Gurney, CFO

Tel : 020 3953 3072
investorrelations@dotdigi ta l .com

 
Alma Strategic Communications
Hi lary Buchanan
David Ison
Kieran Breheny

Tel : 020 3405 0210
dotdigi ta l@almastrategic.com
 

 
Canaccord Genuity (Nominated Advisor and Joint Broker)
Bobbie Hi l l iam, Corporate Finance
Jonathan Barr, Sales

Tel : 020 7523 8000

 
Cavendish Capital Markets Limited (Joint Broker)
Jonny Frankl in Adams, Corporate Finance
Suni la  de Si lva, Equity Capital  Markets

Tel : 020 7220 0500

 
Singer Capital Markets (Joint Broker)
Shaun Dobson, Corporate Finance
Alex Bond, Corporate Finance

Tel : 020 7496 3000

 

About Dotdigital

 

Dotdigi ta l  Group plc (AI M: D OTD) is  a  leading provider of cross-channel  marke9ng automa9on technology to marke9ng

profess ionals . Dotdigi ta l 's  customer experience and data pla*orm (C X D P ) combines  the power of automa9on and AI  to

help bus inesses  del iver hyper-relevant customer experiences  at scale. W ith Dotdigi ta l , marke9ng teams can uni fy and

enrich their customer data, iden9fy valuable customer segments , and del iver personal ised cross-channel  customer

journeys  that result in engagements , convers ions, and loyalty.

 
Founded in 1999, Dotdigi ta l  i s  headquartered in London with offices  in Croydon, Manchester, New York, Melbourne, Sydney,
Singapore, Tokyo, Amsterdam, Cape Town, and Warsaw. Dotdigi ta l 's  solutions  empower over 4,000 brands across  150
countries .
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