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Fadel Partners, Inc.

('FADEL', the 'Company' or, together with i ts  subs idiaries , the 'Group')

Half Year Trading Update and Notice of AGM

FAD EL, the developer of cloud-based brand compl iance and rights  and royalty management so#ware, provides  a  trading
update for the s ix months  ended 30 June 2024 (1H24).

1H 24 Financial Highlights

●     Total  revenue of $5.3M (1H23: $5.4M).
●     Recurring revenue decl ined 21% to $3.4m (1H23: $4.3m), partly due to renewal  l icence revenue on certain

contracts  shi fting into 2H24 as  in the prior year, and certain IPM customers  chose to trans ition to their own
hosted environments  in 2H23 to remain compl iant with their internal  securi ty and GDPR requirements . Pursuant to
the terms of certain l icenses  s igned in 2H23, U.S. GAAP revenue recognition requires  that such contract types  have
their l icence revenue recognised in ful l  at a  point in time, rather than pro-rata over the course of the l icense term,
and therefore caused a temporary timing increase in revenue in 2H23. These annual  contracts  are expected to
renew in 2H24 and hence the recognition of revenue wi l l  not reoccur unti l  2H24. 

●     Conversely, service revenue increased 90% to $1.9m in 1H24 (1H23: $1.0m), reflecting the successful  s tart of a  new
IPM customer implementation, as  wel l  as  profess ional  services  in support of expansionary regional  rol louts  for
existing IPM customers.

●     Adjusted EBITDA loss  increased in 1H FY24 to $3.6M (1H FY23: 2.0M). The increase in losses  was  primari ly driven
by an increased level  of investment in go-to market costs , as  wel l  as  in part by the relatively flat level  of revenues
noted above.

●     Cash and cash equivalents  stood at $1.9m as  of 30 June 2024.

Looking forward to the ful l  year outcomes, the Board an@cipates  that the Company's  F Y24 revenue to be within the range of
$14.8M to $15.8M, with an adjusted EB I TDA loss  between $2.3M and $1.9M. Due to the @ming of revenue recogni@on for
certain I P M customers, and the underlying growth in new bus iness , the Company expects  s imi lar H2 weigh@ng as  in F Y23,
with a  s ignificant increase in 2H24 revenue expected compared to 1H24. The Company therefore expects  to achieve pos i@ve
adjusted EB I TDA in 2H24, and a consequently lower adjusted EB I TDA loss  for the ful l . The Company expects  a  clos ing cash
position of between $1.3M and $1.9M at year-end.

LicenSee and BrandVis ion Content Tracking, whi lst rela@vely new offerings , are aErac@ng s ignificant customer interest,
reflected in an expanded pipel ine. However, given the nascent nature of these offerings , management con@nue to develop
the forecas@ng methodology in rela@on to these products . Furthermore, the @ming of deal  clos ings  and the variabi l i ty in
I P M l icense revenue recogni@on under U.S. GAAP  add complexity to achieving accurate accoun@ng revenue forecasts . We
have therefore introduced a range to forecast U.S. GAAP revenue for FY 24.

The Company is  introducing a  key Saa S metrics  of Annual  Recurring Revenue (AR R*). Management bel ieves  that this
addi@onal  disclosure wi l l  provide improved cons istency of understanding of the Company's  overal l  progress  compared to
the more variable measure of revenue alone. As  of 1H24, total  AR R increased by 3% to $9.3M (2H23: $9.0M). During 1H24,
the Company closed approximately $0.7M in new AR R, surpass ing the total  new AR R closed for the en@re ful l  year 2023.
This  increase was offset by roughly $0.3M of churn from one P icture Desk customer, together with a  nega@ve impact of
foreign exchange on certain Euro-denominated IPM customer agreements .

*A R R is the annualized value of signed customer contracts including both contracted license revenue and contracted support
revenues. Professional services are excluded from this definition.

 

Operational Highlights

●     O n 1 March 2024, FAD EL launched LicenSee™, a  cloud-based plaLorm for automa@ng royalty management for mid-
market consumer product l icensees. S ince i ts  launch, we have already closed one new customer deal  and have
achieved a rapid bui ld-up in LicenSee opportunity pipel ine in a  short period.

●   O ur BrandVis ion offering, featuring AI -based video matching, was  released in 1H23 and con@nues to aEract
enterprise cl ients , par@cularly with the an@cipated release of enhancements  covering audio matching for music in
marke@ng videos  by 1H25. This  product investment is  being wel l  received not only by new logo prospects , but a lso
by exis@ng customers. The Company is  therefore achieving an improvement in s ize, qual i ty and product mix in i ts
pipel ine for both new logo and expansion and upsel l  opportuni@es  within our Digi ta l  Rights  Management
customer base.

●    S ince i ts  I P O  on 6 Apri l  2023, FAD EL has  expanded i ts  sales  and marke@ng teams, including new hires  in sales , lead
genera@on, and support roles , with the goal  of s ignificantly enhancing our go-to-market capabi l i@es  and market
reach to grow revenues. This  has  shown early s igns  of success  in an expanded pipel ine of both new logos  and
exis@ng customer opportuni@es  but has  necessari ly increased our overhead expenditure. W hi le this  has  driven up
the level  of sales  and marke@ng expenses  in 1H24, these costs  wi l l  be more ful ly matched with increased revenues
in 2H24.

●    We are cau@ously op@mis@c about the returning confidence in customer budget releases  for profess ional  services
projects , evidenced by growth in our services  revenue stream during 1H24. We an@cipate the elevated levels  of
services  revenue seen in 1H24 to continue to grow through 2H24 and into FY25.

Board Changes

●    Effec@ve 14 February 2024, we appointed a new Chief F inancial  O fficer, I an F laherty, a  C PA in the United States . I an



●    Effec@ve 14 February 2024, we appointed a new Chief F inancial  O fficer, I an F laherty, a  C PA in the United States . I an
has  held various  financial  management pos i@ons in publ icly l i s ted companies  (New York Stock Exchange and
Toronto Stock Exchange) within the technology and direct-to-consumer sector, and brings  with him a wealth of US
GAAP reporting and international  tax experience.

●  Effec@ve 1 July 2024, we appointed Simon W i lson as  Chairman. S imon brings  extens ive execu@ve and board
experience from enterprise B2B so#ware companies  in the UK  and US, including AI M-l isted and growth equity-
backed companies .

Notice of AGM

The No@ce of Annual  General  Mee@ng is  avai lable on the Company's  website at www.fadel .com and wi l l  be posted to
shareholders  today. The Company's  AGM wi l l  be held at the offices of Cavendish at O ne Bartholomew Close, London, EC1A
7BL, United Kingdom, on 20 August 2024 at 4:00 p.m. (UK time).

I n order to a l low shareholders  to fol low the proceedings  of the AGM without aEending in person, the Company wi l l  provide
access  onl ine via  the I nvestor Meet Company plaLorm. Shareholders  wan@ng to aEend the onl ine AGM should register for
the event in advance by us ing the fol lowing l ink - https://www.investormeetcompany.com/fadel-partners-inc/register-
investor.

However, please note that shareholders  wi l l  not be able to vote onl ine at the AGM via the plaLorm and are therefore
requested to submit their votes  via  proxy, as  early as  poss ible.

Shareholders  are invited to submit ques@ons for the Board to cons ider. Q ues@ons can be submiEed in advance via  the
'I nvestor Meet Company' plaLorm up un@l  9.00 a.m. on the day before the mee@ng and can also be submiEed at any @me
during the AGM itsel f.
 

Notice of Interims

The Group expects  to announce i ts  ful l  interim results  in the third week of September.

 

Tarek Fadel, Chief Executive Officer of FADEL, commented:

"The investments in P roduct, Sales and Marke"ng made since the IP O  are beginning to yield posi"ve results in terms of pipeline
quality and expansion, as well as growth in A R R. I am confident that our expanded product set is providing increased value to
both new and exis"ng customers, and an expansion in our TA M and SA M. I am also cau"ously op"mis"c that customers and
prospects are starting to release budget for our products and services.

It is nonetheless clear though that progress in growing revenue and moving towards adjusted EB ITDA  profitability is taking
longer than was an"cipated at the "me of the IP O. By expanding our disclosures around revenue recogni"on, and star"ng to
now include key SaaS metrics rela"ng to A R R, we believe that investors will be able to see our business with greater
transparency and understand our growth progression with greater clarity. I look forward to providing further updates on our
progress at the full year. "

 

This announcement contains inside informa1on for the purposes of the retained UK version of the EU Market Abuse
Regulation (EU) 596/2014 ("UK MAR").

For further information please contact:

Tarek Fadel , Chief Executive Officer
Ian Flaherty, Chief Financial  Officer

Via Alma  

Cavendish Capital Markets Limited (Nomad & Broker) Tel : +44(0)20 7220 0500
Jonny-Frankl in Adams, Abigai l  Kel ly, Rory Sale (Corporate Finance)
Tim Redfern, Suni la  De Si lva (ECM)

Alma Strategic Communications Tel : +44(0)20 3405 0205
Josh Royston, Andy Bryant, Sam Modl in, Robyn Fisher fadel@almastrategic.com
 

About FADEL Partners Inc.

FAD EL is  a  developer of cloud-based brand compl iance and rights  and royalty management so#ware, working with some of
the world's  leading l icensors  and l icensees  across  media, entertainment, publ ishing, consumer brands and hi -tech/gaming
companies . The Group combines  the power of rights  management and content compl iance with sophis@cated content
services , AI-powered visual  search and image and video recognition.

FAD EL has  two main solu@ons, being I P M Suite (for rights  and royalty management for publ ishing and l icens ing) and Brand
Vis ion (an integrated plaLorm for Brand Compl iance & Monitoring that includes  Digi ta l  Asset Management, D igi ta l  Rights
Management, AI -Powered Content Tracking, and a Content Aggrega@on plaLorm with over 100 mi l l ion Ready-to-License
Images).

The Group's  main country of opera@on is  the United States , where i t i s  headquartered in New York, with further opera@ons
in the UK, France, Lebanon, Jordan and India.

 

For more information, please vis i t the Group's  website at: www.fadel .com.
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