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ZOO DIGITAL GROUP PLC

("ZOO", the "Group" or the "Company")

INTERIM RESULTS FOR THE SIX MONTHS ENDED 30 SEPTEMBER 2024

Revenues up 29%; streamlined business positioned to support

sustainable growth as trading environment improves

Analyst & Investor Presentations

ZO O  Digi ta l  Group plc (LO N: ZO O ), a  world-leading provider of cloud-based local isa$on and digi ta l  media services  to the
global  entertainment industry, announces  i ts  unaudited financial  results  for the s ix months  ended 30 September 2024 ("H1
FY25").
 

Summary

Key Financials

·      Revenues increased by 29% to 27.6 mi l l ion (H1 FY24: 21.4 mi l l ion) as  content output continues  to recover

fol lowing the Hol lywood writers ' and actors ' s trikes  of 2023

·      Gross  profi t increased by 386% to 10.1 mi l l ion (H1 FY24: 2.1 mi l l ion)

·      Adjusted EBITDA1 returned to profi t, as  previous ly guided, of 1.6 mi l l ion (H1 FY24: EBITDA loss  of 7.1 mi l l ion)

·      Operating loss  of 2.5 mi l l ion (H1 FY24: loss  of 10.9 mi l l ion)

·      Cash balance of 4.3 mi l l ion at period end (H1 FY24: 16.8 mi l l ion)

·      Operating cash inflow in H1 FY25 approximately 1.0 mi l l ion compared to an outflow of 4.8 mi l l ion in H2 FY24

Operational Highlights

·      Strengthened market pos ition as  a  highly trusted, global , end-to-end vendor

o  Leading standard of customer satis faction maintained - retained sales  KPI of 97.7%

o  Gold-standard securi ty audit by the Trusted Partner Network for ZOO's  production platforms

·      Streaml ined the bus iness  whi le protecting production capabi l i ty to ramp up with recovering demand

o  Salary costs  reduced by 4.5 mi l l ion to 13.5 mi l l ion (H1 FY24 18.0 mi l l ion)

o  Freelancer network grew s l ightly to 12,112 (H1 FY24: 11,745)

·      Targeted global  investments  in key growth regions  for customers

o  Establ ished ZOO Ita ly with the launch of operations  in Mi lan

o  India  production centres  ful ly functional  and supporting ZOO's  fol low-the-sun strategy

Post Period Events

·      Named Netfl ix Preferred Ful fi lment Partner of the year for the Americas  for excel lence in asset qual i ty and project

management at scale, including 100% on-time del ivery rate

·      Publ ished AI white paper on enhancing the local isation of premium content, ensuring faster del ivery times without

compromis ing qual i ty or creative control

·      Secured additional  debt faci l i ty of £2 mi l l ion giving 5.6 mi l l ion funding in total

Current Trading and Outlook
·      Entertainment industry recovery expected to continue steadi ly in H2 FY25, gradual ly improving through calendar

2025

·      Whi le H1 FY25 trading was in l ine with ful l  year expectations, vis ibi l i ty of Q4 orders  remains  l imited

·      Ongoing restructuring of cost base to give reduced unit cost of production in H2 FY25 provides  strong platform to

return to cash breakeven

·      Board bel ieves  i ts  cash and debt faci l i ties  provide the Company with sufficient working capital  to meet i ts

operating requirements  for the foreseeable future

·      Anticipate incremental  new revenue opportunities  from increased l icens ing of premium content and accelerated

del ivery services



 
1 adjusted for share-based payments .

Stuart Green, CEO of ZOO Digital, commented:

"These results demonstrate that ZO O  is recovering well from the impact of the Hollywood strikes and aligning with our

customers' evolving content strategies. Taking ac�on to deliver efficiencies, including reloca�ng some opera�ons to India;

embracing innova�ons such as A r�ficial Intelligence; and the pursuit of opportuni�es in new regions, have seen ZO O  become a

more agile and efficient business, ready for the next chapter of our growth story.

"A s we approach a new year, investments in scalable technology and global talent have enabled us to expand our service

offerings, and partnerships with leading content creators and distributors have strengthened, underscoring our posi�on as a

trusted partner in the media and entertainment industry. We remain focused on driving innova�on, opera�onal excellence and

efficiency in an evolving digital landscape which should position ZOO well to return to cash breakeven as our industry recovers."

This  announcement contains  ins ide informa$on as  defined in Ar$cle 7 of the Market Abuse Regula$on No. 596/2014

("M AR").  Upon the publ ica$on of this  announcement, this  ins ide informa$on is  now considered to be in the publ ic domain.

The persons  responsible for making this  announcement are CEO Stuart Green and CFO Phi l l ip Blundel l .

Analyst and Investor Presentations

An interim results  presentation wi l l  be made avai lable on the Company's  website at www.zoodigi ta l .com.

Stuart Green, Chief Execu$ve O fficer, and P hi l l ip Blundel l , Chief F inancial  O fficer, wi l l  be hos$ng an analyst presenta$on
at 9.30am GM T on Tuesday 12 November 2024 at the offices of I ns$nc$f Partners , 65 Gresham Street, London, EC2V
7NQ. Analysts  wishing to attend should register their interest by contacting: ZOO@instincti f.com.

I n addi$on, an onl ine presenta$on for private investors  wi l l  a lso be held at 17:00 GM T on Tuesday 12 November 2024. For
those interested in joining, please register via  the fol lowing l ink: https://www.zoodigi ta l .com/interims2025.

 
For further enquiries, please contact:  
  
ZOO Digital Group plc +44 (0) 114 241 3700
Stuart Green - Chief Executive Officer
Phi l l ip Blundel l  - Chief Finance Officer

Stifel Nicolaus Europe Limited (Nominated Adviser and Joint Broker) +44 (0) 20 7710 7600
Fred Walsh / Erik Anderson / Ben Good

Singer Capital Markets (Joint Broker) +44 (0) 20 7496 3000
Shaun Dobson / Asha Chotai

Instinctif Partners (Financial PR) +44 (0) 207 457 2020  

Matthew Smal lwood / Augustine Chipungu zoo@instincti f.com  

 

About ZOO Digital Group plc:

ZO O  Digi ta l  supports  major Hol lywood studios  and streaming services  to global ise their content and reach audiences

everywhere, by providing leading, technology-enabled local isation and media services .

Founded in 2001, ZO O  Digi ta l  operates  from hubs in Los  Angeles , London, Dubai , Turkey, South Korea, I ndia, Denmark,

Spain, Ita ly and Germany with a  development and production centre in Sheffield, UK.

The Group provides  media services  through i ts  plaMorms that include: ZO O subs, ZO O dubs and ZO O studio. I ts  ful l -service

proposi$on del ivers  the end-to-end services  required to prepare both original  and catalogue content for digi ta l

distribu$on; these services  include dubbing, sub$tl ing & cap$oning, metadata crea$on & local isa$on, mastering, artwork

local isa$on and media process ing. Alongs ide this  offering, ZO O  also provides  i ts  customers  with management plaMorms

and strategic solutions  to support their own internal  global isation operations.

ZO O  is  a  go-to service partner for media bus inesses  looking to global ise their content across  different terri tories ,

languages  and distribu$on plaMorms. Us ing i ts  innova$ve technology-enabled approach, ZO O  helps  i ts  customers  to

reduce $me to market, lower costs  and del iver high qual i ty products  to their global  audiences. The bus iness  has

frameworks  in place with a l l  major Hol lywood studios  and streaming services . Its  customers  include Disney, NBCUniversal ,

HBO and Paramount Global .

ZO O 's  compe$$ve advantage arises  from three interl inking factors  - the leading role i t has  played in the digi ta l

transforma$on of i ts  sector; the world class  proprietary plaMorms that i t develops  to enable this  transforma$on; and the

global  supply chain of thousands of freelancers , working col labora$vely in ZO O 's  plaMorms, which del ivers  services  that

scale eas i ly to meet demand. These factors  combine to make ZO O  uniquely placed to capital ise on new market

opportunities  in a  fast-paced and constantly evolving industry.

www.zoodigi ta l .com

 

http://www.zoodigital.com
mailto:ZOO@instinctif.com
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CHAIRMAN AND CHIEF EXECUTIVE'S STATEMENT

Overview

Trading for H1 F Y25 del ivered a marked improvement over the prior year period as  original  film and TV produc$on projects

completed and were passed to ZO O  for process ing. The Company's  target customers  con$nue to evolve their content

strategies , and consequently, vis ibi l i ty of produc$on schedules  and order pipel ines  remains  l imited. However, the industry

is  clearly recovering, s lowly at first, but expected to gradual ly improve through calendar 2025, and changes  made by ZO O 's

customers, together with the Company's  reconfigured cost base, give the Board confidence of a  return to sustainable

growth.  

Market

The Media and Entertainment (M&E) industry has  reached an inflec$on point in i ts  evolu$on. As  consumers  around the

world cancel  their subscrip$ons to mul$channel  services , this  i s  leading to the demise of tradi$onal  l inear televis ion and

has  presented unprecedented chal lenges  for legacy broadcasters , including large US-based media organisa$ons. However,

these bus inesses  are adapting to this  evolving ecosystem.

Ongoing market recovery led by Netflix and Amazon

The current phase of disrup$on began in early 2023 when most major US studios  launched wide ranging strategic reviews

that subsequently led to s ignificant changes  to their bus iness  models  and strategies  for the crea$on of entertainment

content. The strikes  that took place in Hol lywood later that year, which brought many produc$ons to a  halt in the US, UK

and other loca$ons, were symptoms of the chal lenges  the industry is  facing. ARer a  long period of s ignificant reduced

ac$vity, companies  are now commiss ioning more shows, but the resump$on of bus iness  in Los  Angeles  con$nues to be

s igni ficantly below i ts  peak.

The recovery of the streaming sector so far has  been led by both NeMl ix and Amazon, which are responsible for a  large

share of the programming launched s ince the end of the strikes . I n the first hal f of 2024, NeMl ix commiss ioned 149

programs in North America, the most s ince the first hal f of 2022, according to research by Ampere Analys is . I n contrast,

tradi$onal  broadcast televis ion, cable and streaming commiss ions  by major entertainment companies  in the U.S. and

Canada increased 39% to 1,013 programs in the first hal f of 2024 compared to the second hal f of 2023, but this  i s  down

compared with the fi rst hal f of 2022 when those companies  created 1,515 programmes in the region.

Streaming, advertising and emerging markets drive M&E industry growth

Encouragingly, from a global  perspec$ve, research by P wC points  to an M&E industry that wi l l  grow at a  4% C AGR through

2028, fuel led by large new revenue pools  in adver$s ing, streaming and emerging markets . As  subscrip$on revenue growth

levels  off, global  adver$s ing video on demand (AVO D) wi l l  con$nue to expand through 2028 at a  five-year C AGR of 14.1%.

By 2028, advertis ing wi l l  account for about 28% of global  streaming revenues, up from 20% in 2023.

International productions reduce reliance on Hollywood

W hilst the number of produc$ons origina$ng from North America has  fa l len from peak levels , s treamers  are increas ingly

sourcing programming from interna$onal  loca$ons. Ampere Analys is  reports  that more film and TV produc$on is

happening outs ide the US. W hi le both NeMl ix and Amazon con$nue to make programmes in North America, roughly 60% of

their commiss ions  in the first hal f of 2024 were interna$onal  as  they sought to expand their audiences  by crea$ng local -

language content in hubs  l ike I ndia, Spain and Germany. Making content abroad can also bring s ignificant savings: a

premium drama series  can cost 8 - 10 mi l l ion per episode in the US. The same $tle in Europe with tax credits  can be made

for less  than hal f this  amount.

Evolving content and monetisation strategies create new revenue opportunities

Establ ished opera$ng prac$ces  of network televis ion that were ini$al ly eschewed by streamers, such as  adver$s ing and

weekly episodes, have s ince been adopted, leading to an audience experience of streaming that has  become

indis$nguishable from the cable bundle. More s ignificantly, l icens ing premium content to compe$tors , bundl ing of

channels , inclus ion of sports  and other genres  of l ive and near-l ive programming are a l l  being adopted widely as  strategies

to add and retain subscribers .

Consumers  are overwhelmed with the prol i fera$on of plaMorms, ris ing prices  and managing mul$ple subscrip$ons and

bi l l ing sources. As  a  result, the demand for bundles  is  growing as  consumers  seek a  s impl ified experience that gives  access

to more content through fewer apps, with better value, emulating the old cable offering.

Streamers  are increas ingly looking to incorporate l ive sports  events  to broaden their offerings  and further differen$ate

their services . NeMl ix has  invested heavi ly in events  such as  "World Wrestl ing Entertainment's  Monday Night Raw" and NF L

American footbal l . I n a  deal  with F I FA, Apple hopes  to show the C lub World Cup in 2025, and Amazon P rime now offers

Na$onal  Basketbal l  Associa$on games and Champions  League matches. The inclus ion of sport i s  seen as  a  driver of $me

spent watching content, now regarded as  a  more important measure than subscriber numbers .



spent watching content, now regarded as  a  more important measure than subscriber numbers .

A further evolu$on of the streaming market is  the inclus ion of other forms of l ive and near-l ive programming. I n September

2024, Disney+ introduced i ts  "Streams" feature - a  l ive feed of content including ABC News and other con$nuous

programming that subscribers  can enjoy without having to select $tle by $tle. This  fol lows the introduc$on by NeMl ix of

l ive events  which include comedy stand-up, award shows and other programmes that stream l ive on the plaMorm. This  i s  a

further trend that i s  bringing to streaming platforms the fami l iar channel-type features  of network TV.

As  ZOO's  target customers  continue their evolution, a l though this  brings  some disruption in the short term, i t i s  a  precursor

to the return to growth in the medium to longer term. I t a lso opens several  new opportuni$es  for ZO O. The Company's

trading in the first hal f of F Y25 clearly shows the resump$on of bus iness  as  demand for local isa$on and media services

has  expanded, with a l l  current indications  being of a  recovery continuing through calendar 2025.

Operations

The post-strike return of orders  is  clearly reflected in ZOO's  improved financial  KPIs  for the period:

·      Revenue grew to 27.6 mi l l ion (FY24 H1: 21.4 mi l l ion)

·      Adjusted EBITDA1 margin 6% (FY24 H1 EBITDA loss  33.0%)

·      OPEX as  a  % of revenue 46% (FY24 H1: 60.7%)

·      Operating Loss  margin 9% (FY24 H1: loss  51%)

·      Number of freelancers2 12,112 (FY24 H1: 11,745)

·      Retained Sales3 97.7% (FY24 H1: 99.5%)
 

1 Adjusted for share-based payments .
2 The number of active freelance workers  in ZOO's  systems who are engaged directly.
3 Proportion of cl ient revenues retained from one year to the next.
 

The Company has  con$nued to manage costs  by streaml ining the bus iness  whi le protec$ng produc$on capabi l i ty to enable
it to ramp up as  demand con$nues to recover. By reducing i ts  cost base through growing i ts  freelance network and by
further trans i$oning certain service l ines  to i ts  faci l i$es  in I ndia, opera$onal  efficiencies  and round-the-clock avai labi l i ty
have been achieved. I nvestments  in scalable technology, such as  AI  which can drive produc$vity whi lst suppor$ng the
Company's  ski l led human experts , have also improved the flexibi l i ty of ZO O 's  offering. As  work volumes recover, the newly
structured cost base should enhance operating margins .

I n a  con$nua$on of i ts  global  growth ini$a$ves  to establ ish points  of presence in strategic loca$ons, the Company
launched i ts  opera$on in Mi lan from which i t now provides  I ta l ian dubbing. Despite the temporary contrac$on of orders ,
the Board is  confident that I ta l ian wi l l  con$nue to be an in-demand dubbing language and that the faci l i ty and team in
Milan wi l l  enhance the Company's  access  to this  bus iness .

Security
For ZO O 's  customers, the securi ty and safekeeping of content assets  wi l l  a lways  be an essen$al  qual ifica$on for selec$on
of media and local isa$on vendors , the importance of which was brought into sharp focus  during the period fol lowing an
industry securi ty breach. I n August 2024 a prominent vendor's  systems were compromised, resul$ng in some popular TV
shows belonging to several  s treaming services  being leaked on X , 4Chan and torrent s i tes . ZO O 's  strategy differs  from that
of some leading compe$tors  due to the Company's  technology-first approach, where al l  services  are processed and
fulfil led through ZO O 's  proprietary cloud soRware plaMorms in which securi ty has  been bui l t as  standard. The Company's
creden$als  in this  regard were demonstrated during the period when i t achieved gold standard in a  securi ty audit under
the Trusted Partner Network programme for i ts  ZOOsubs, ZOOdubs and ZOOscripts  production platforms.

ZOO Academy
I n August 2024 the Company announced that ZO O  Academy had achieved a s ignificant mi lestone in i ts  journey to
revolu$onise audiovisual  trans la$on educa$on with the s igning of the 50th academic partner. ZO O 's  community of
local isa$on teaching establ ishments  now spans  25 countries . ZO O  Academy is  commiUed to equipping educa$onal
ins$tu$ons with the Company's  sub$tl ing and dubbing tools . Advanced soRware and resources  are ta i lored to offer
students  prac$cal , real -world experience. By incorpora$ng this  technology into their curriculum, partners  can ensure that
their students  are wel l -equipped to enter the rapidly changing field of audiovisual  trans la$on. ZO O  extends i ts  hearMelt
grati tude to a l l  partners  for their trust and col laboration.

Quality Award
The qual i ty of ZO O 's  services  con$nues to be amongst the best in the industry, and during the period achieved
excep$onal ly high K P I  scores  as  measured by i ts  largest cl ient. This  i s  underl ined by an accolade post period where the
Company was named NeMl ix P referred Fulfilment Partner of the year in the Americas  for excel lence in asset qual i ty and
project management at scale. The Company achieved an on-$me del ivery rate of 100%, a  redel ivery rate of 0.22% and
project management KPI of 9.99 out of 10.0.

AI and innovation
The appl ica$on of Ar$ficial  I ntel l igence soRware to the crea$ve industries  widely, including the media local isa$on
market, con$nues to develop at pace, together with the legal  and ethical  cons idera$ons that surround i ts  use. Post period
end, the Company publ ished a white paper $tled "W ill Robots Take O ver the World of Localisa�on?" to provide further detai l
on i ts  analys is  of AI.

As  an innovator in i ts  market, ZO O  has  iden$fied opportuni$es  to deploy AI  in ways  that can drive produc$vity and
scalabi l i ty by suppor$ng ski l led human experts  to achieve high levels  of accuracy and authen$city as  wel l  as  shortening
the time-to-market of entertainment products .

The Company harnesses  the power of AI  to enhance the local isa$on of premium content, ensuring faster del ivery $mes
without sacrificing qual i ty or crea$ve control . The paper explains  how ZO O 's  innova$ve approach is  driving efficiency
whi le maintaining the high standards  required for global  entertainment us ing AI  as  an "ar$ficial  ass istant" rather than a
replacement for creative ta lent.

Outlook

The Board currently an$cipates  a  con$nuing industry recovery, s teady during H2 F Y25 and gradual ly improving through
calendar 2025. W hi lst trading in H1 F Y25 was in l ine with the Board's  expecta$ons, given l imited current vis ibi l i ty in Q 4,
the F Y25 ouUurn is  very dependent on two factors : con$nuing improvement in trading at a  s ignificantly higher run rate of
sales  than H1 FY25 for the remainder of the year, and the timing of new projects .

The ongoing restructure of the Company's  cost base, including reloca$ng several  service l ines  to i ts  I ndian faci l i$es , wi l l
result in a  reduced unit cost of produc$on in H2 F Y25, which provides  a  strong plaMorm to pave the way for a  return to
cash breakeven. The Board bel ieves  that the H1 F Y25 period end cash pos i$on of 4.3 mi l l ion, together with an exis$ng
3 mi l l ion US debt faci l i ty and a recently secured UK  debt faci l i ty of £2 mi l l ion, provide the Company with sufficient working



3 mi l l ion US debt faci l i ty and a recently secured UK  debt faci l i ty of £2 mi l l ion, provide the Company with sufficient working
capital  to meet i ts  operating requirements  for the foreseeable future.

Since early in calendar 2023, ZO O 's  largest customers  have al l  ei ther reconfigured their bus inesses  or are in the process  of
doing so, which has  brought about changes  in what they require of their vendors . As  a  result, the Board has  iden$fied
several  new opportunities .

The return of l icens ing new original  content by streamers  to their compe$tors  is  crea$ng demand for both media services
and local isa$on, a lbeit in the form of one-off projects . I n H2 F Y25 the Board an$cipates  meaningful  order volumes rela$ng
to such work.

The emerging requirement amongst streamers  for fast turn-around media local isa$on services  to support the global
distribu$on of l ive and near-l ive programming creates  another new opportunity for which ZO O, us ing i ts  cloud-based
plaMorms, i s  wel l  placed to fulfil . The Company is  currently working on prototype service offerings  and is  op$mis$c about
securing new l ines  of bus iness  commencing in H2 FY25.

The Board bel ieves  that more large media companies  wi l l  trans i$on to the End-to-End (E2E) model , partly due to their
restructured opera$ons. As  an accompl ished and proven suppl ier, ZO O  is  wel l  placed to address  these requirements  and is
currently in discuss ions  regarding several  opportunities .

FINANCIAL REVIEW

Revenues of 27.6 mi l l ion were 29% above the same period last year (H1 F Y24: 21.4 mi l l ion). The recovery from the actors '

and writers ' s trikes  in FY24 is  the major reason for the pos itive variance as  new productions  recommenced in the fi rst hal f.

Gross  profit improved from 2.1 mi l l ion to 10.1 mi l l ion in the period, reflec$ng the revenue increase and beUer u$l isa$on

of internal  production staff which was 27% lower compared to the same period last year.

The Company reports  segment contribu$on by service l ine which is  calculated as  revenue less  both external  and internal

variable costs . This  i s  detai led as  a  table in the notes  to these financial  s tatements . Media local isa$on contribu$on

improved to 5.3 mi l l ion from 2.2 mi l l ion in H1 F Y24. This  i s  due to beUer staff u$l isa$on and a reduc$on in external

sub$tl ing costs . Media services  contribu$on improved from 2.7 mi l l ion in H1 F Y24 to 6.8 mi l l ion in the latest period. This

was achieved by better staff uti l i sation and a 7% improvement in the margin achieved on external  direct costs .

O pera$ng expenses  decreased 2.5% to 12.7 mi l l ion (H1 F Y24: 13.0 mi l l ion) as  indirect staff were reduced in both Los

Angeles  and the UK . I nvestment in I ndia, Germany and I ta ly con$nued as  the bus iness  pivoted to lower cost produc$on

loca$ons. This  i s  reflected in O P EX  as  a  percentage of revenue, which decreased from 61% to 46%. The Company con$nued

to invest in i ts  R&D programme where expenditure total led 0.9 mi l l ion in the period.

Salary costs  were reduced from 18.0 mi l l ion in H1 F Y24 to 13.5 mi l l ion in H1 F Y25, a  saving of 4.5 mi l l ion, fol lowing

s ignificant cost reduc$ons that commenced in H2 F Y24; savings  in H2 F Y25 over the prior year period are expected to be

approximately 3.7 mi l l ion.

Adjusted EB I TDA of 1.6 mi l l ion compares  to a  loss  of 7.1 mi l l ion last year as  a  result of the revenue increase with a  smal l

decrease in O P EX , people and R&D. This  i s  a lso reflected in the greatly reduced opera$ng loss  of 2.5 mi l l ion (H1 F Y24: 10.9

mi l l ion).

The loss  before tax for the period was 2.7 mi l l ion, which compares  to a  loss  of 10.1 mi l l ion last year.

The cash balance as  of 30 September 2024 was 4.3 mi l l ion (H1 F Y24: 16.8 mi l l ion). The decrease was driven by second hal f

F Y24 opera$on losses  of 8.2 mi l l ion. This  was  further impacted by the ouMlow of 4.8 mi l l ion from inves$ng ac$vi$es

between 30 September 2023 and 30 September 2024. The inves$ng ac$vi$es  comprised R&D of 2.1 mi l l ion and capital

expenditure of 1.0 mi l l ion. The laUer was  used to extend the produc$on capacity in both I ndia and Korea. The Group

purchased companies  in Germany and I ta ly in the past 12 months  and made deferred cons idera$on payments  which

total led 1.7 mi l l ion, both investments  fol lowing the stated strategy to bui ld interna$onal  capacity to support global  media

customers  when the expected growth in media local isation spend returns.

The Group remains  financial ly robust with cash of 4.3 mi l l ion at the end of September 2024. This  i s  further enhanced by 3.0

mi l l ion debt faci l i ty with H S BC of which 0.5 mi l l ion was u$l ised at the period end. The Group has  secured a further invoice

discoun$ng faci l i ty with H S BC for an addi$onal  £2.0 mi l l ion ( 2.6 mi l l ion) to help fund the working capital  cycle as

revenues increase. O ver the coming months  the Board is  focused on al igning costs  and revenues to reach break-even in Q 1

FY26.

 

CONSOLIDATED STATEMENT OF COMPREHENSIVE INCOME
(UNAUDITED)
 
for the six months ended 30 September 2024

Unaudited
6 months to
30 Sep 2024

000

Una udi te d
6 months  to
30 Se p 2023

000

Audi te d
Ye a r e nde d
31 Ma r 2024

000

Revenue 27,561 21,408 40,629

Cos t of s a l e s (17,451) (19,329) (35,172)

Gross Profit 10,110 2,079 5,457

Othe r ope ra ti ng i ncome  -
 

256



Othe r ope ra ti ng i ncome  -
 

256

Ope ra ti ng e xpe ns e s (12,612) (12,988) (24,831)

Operating (loss) (2,502) (10,909) (19,118)

Analysed as  

EBITDA be fore  s ha re -ba s e d pa yme nts 1,658 (7,094) (13,578)

Sha re  ba s e d pa yme nts (63) (286) 1,729

De pre ci a ti on (2,905) (2,506) (4,998)

Amorti s a ti on (1,192) (1,023) (2,271)

(2,502) (10,909) (19,118)

Sha re  of profi t of a s s oci a te s  a nd JVs - 1,100 (869)

Fi na nce  i ncome 25 165 206

Excha nge  ga i n/ (l os s ) on borrowi ngs 27 (100) (100)

Othe r fi na nce  cos t (214) (340) (566)

Total finance cost (162) (275) (460)

(Loss)/Profit before taxation (2,664) (10,084) (20,447)

Ta x on (Los s )/profi t 41 (152) (1,480)

(Loss)/profit and total comprehensive income for the period
attributable to equity holders of the parent (2,623) (10,236) (21,927)

Profit per ordinary share  

- ba s i c  (2.70) cents  (10.6) ce nts  (22.6) ce nts

- di l ute d  (2.70) cents  (10.6) ce nts  (22.6) ce nts

 

 

CONSOLIDATED STATEMENT OF FINANCIAL POSITION (UNAUDITED)  

As at 30 September 2024  

Unaudited
as at 30 Sep

2024
000

Una udi te d
a s  a t 30

Se p 2023
000

Audi te d a s  a t
31 Ma r 2024

000

ASSETS
 

Non-current assets
 

Prope rty, pl a nt a nd e qui pme nt 8,754 14,092 11,189

Inta ngi bl e  a s s e ts 14,827 13,443 15,115

Inve s tme nts 3,097 4,709 3,097

De fe rre d ta x a s s e ts 104 1,708 336

26,782 33,952 29,737

Current assets
 

Tra de  a nd othe r re ce i va bl e s 11,799 7,742 11,485

Contra ct a s s e ts 4,645 4,831 2,569

Ca s h a nd ca s h e qui va l e nts 4,340 16,783 5,315

20,784 29,356 19,369

Total assets 47,566 63,308 49,106

LIABILITIES
 

Current liabilities
 

Tra de  a nd othe r pa ya bl e s (16,344) (12,828) (15,171)

Contra ct l i a bi l i ti e s (483) (571) (536)

Borrowi ngs (1,837) (1,445) (1,422)

(18,664) (14,844) (17,129)

Non-current liabilities
 

Borrowi ngs  a nd othe r pa ya bl e s (3,792) (6,945) (4,326)

Total liabilities (22,456) (21,789) (21,455)

Net assets 25,110 41,519 27,651

EQUITY
 

Equity attributable to equity holders of the parent
 

Ca l l e d up s ha re  ca pi ta l 1,284 1,284 1,284

Sha re  pre mi um re s e rve 70,701 70,683 70,683

Othe r re s e rve s 12,320 12,320 12,320



Sha re  opti on re s e rve 2,748 4,690 2,685

Ca pi ta l  re de mpti on re s e rve 6,753  6,753  6,753

Me rge r re s e rve 1,326 1,326 1326

Fore i gn e xcha nge  tra ns l a ti on re s e rve (156) (992) (152)

Accumul a te d l os s e s (69,803) (54,496) (67,185)

25,173 41,568 27,714
Interest in own shares (63) (49) (63)
Attributable to equity holders 25,110 41,519 27,651

 

 

CONSOLIDATED STATEMENT OF CHANGES IN EQUITY (UNAUDITED)
 
As at 30 September 2024

Ordinary
shares

Share
premium

reserve

Foreign
exchange

translation
reserve

Share
option

reserve

Capital
redemption

reserve
Merger
reserve

Other
reserves

Accumu-
lated

losses

Interest
in own
shares Total

 000 000 000 000 000 000 000 000 000 000

Balance at
1 April 2023 1,179 55,797 (992) 4,391  6,753  - 12,320 (44,266) (49) 35,133
Issue of share
capital 105 15,604 - - - 1,326 - - - 17,035
Transaction
costs incurred - (718) - - - - - - - (718)
Share options
exercised - - - 13 - - - - - 13
Share-based
payments  - -  - 286  -  - - -  - 286
Foreign
exchange
translation - - - - - - - 6 - 6
Transactions
with owners  105  14,886  - 299  -  -1,326  -  -  - 16,616
Profit for the
period  -  - - - - - - (10,236) - (10,236)
Total
comprehensive
income for the
period  -  -  -  -  -  -  - (10,230)  - (10,230)

Balance at
30 September
2023 1,284 70,683 (992) 4,690 6,753 1,326 12,320 (54,496) (49) 41,519
Share options
exercised - - - 10 - - - - - 10
Share-based
payments - - - (2,015) - - - - - (2,015)
Purchase of
own shares - - - - - - - - (14) (14)
Transactions
with owners - -  - (2,005)  -  -  -  -  (14) (2,019)
Foreign
exchange
translation - - (152) - - - - (6) - (158)
Reclassification
of legacy
reserve - - 992 - - - - (992) - -
Profit for the
period - - - -  -  - - (11,691) - (11,691)
Total
comprehensive
income for the
period  -  -  840  -  -  -  - (12,689)  - (11,849)

Balance at

31 March 2024 1,284 70,683 (152) 2,685  6,753  1,326 12,320 (67,185) (63) 27,651
Share based
payments - - - 63 - - - - - 63
Deferred tax on
share options - - - - - - - 5 - 5
Share options
exercised - 18 - - - - - 18
Transactions
with owners - 18  - 63 - -  - 5 86
Loss for the
period  - - - - - - - (2,623) - (2,6233)
Foreign
exchange
translation - - (4) - - - - - - (4)
Total
comprehensive
income for the
period  -  - (4)-  -  -  -  - (2,623)  - (2,627)
Balance at
30 September
2024 1,284 70,701 (156) 2,748 6,753 1,326 12,320 (69,803) (63) 25,110

 



 

CONSOLIDATED STATEMENT OF CASH FLOWS (UNAUDITED)
for the six months ended 30 September 2024

 
30 Sep 2024 30 Se p 2023 31 Ma r 2024

Unaudited
6 months to
30 Sep 2024

000

Una udi te d
6 months  to
30 Se p 2023

000

Audi te d
Ye a r e nde d
31 Ma r 2024

000

Cash flows from operating activities
 

Ope ra ti ng (l os s )/profi t for the  pe ri od (2,502) (10,909) (19,118)

De pre ci a ti on 2,905 2,506 4,999

Amorti s a ti on 1,192 1,023 2,271

Sha re  ba s e d pa yme nts 63 286 (1,729)

Di s pos a l  of prope rty, pl a nt a nd e qui pme nt - (12) (256)

Cha nge s  i n worki ng ca pi ta l :

(Incre a s e s )/de cre a s e s  i n tra de  a nd othe r re ce i va bl e s (2,390) 9,346 7,704

Incre a s e s /(de cre a s e s ) i n tra de  a nd othe r pa ya bl e s 1,420 (7,048) (5,963)

Cash flow from operations 688 (4,643) (12,092)

Ta x (pa i d)/re ce i ve d 278 (196) 152

Net cash flow from operating activities 966 (4,839) (11,940)

Investing Activities
 

Purcha s e  of i nta ngi bl e  a s s e ts (2) (20) (28)

Ca pi ta l i s e d de ve l opme nt cos ts (902) (1,512) (2,714)

Purcha s e  of s ubs i di a ri e s  (ne t of ca s h a cqui re d) - (240) (1,157)

Purcha s e  of i nve s tme nts - (905) (1,262)

Purcha s e  of prope rty, pl a nt a nd e qui pme nt (265) (1,362) (2,180)

Sa l e  of prope rty, pl a nt a nd e qui pme nt - - (1)

Pa yme nt of de fe rre d cons i de ra ti on (300) - -

Fi na nce  i ncome 25 165 206

Net cash flow from investing activities (1,444) (4,039) (7,136)

Cash flows from financing activities
 

Re pa yme nt of borrowi ngs - (123) (101)

Proce e ds  from borrowi ngs 453 - -

Re pa yme nt of pri nci pa l  unde r l e a s e  l i a bi l i ti e s (750) (710) (1,435)

Fi na nce  cos t (214) (342) (832)

Sha re  opti ons  e xe rci s e d 18 13 23

Is s ue  of s ha re  ca pi ta l - 15,702 15,702

Tra ns a cti on cos ts  for i s s ue  of s ha re  ca pi ta l - (718) (718)

Net cash flow from financing (493) 13,822 12,639

Ne t Incre a s e  i n ca s h a nd ca s h e qui va l e nts (971) 4,944 (6,437)

Ca s h a nd ca s h e qui va l e nts  a t the  be gi nni ng of the  pe ri od 5,315 11,839 11,839

Excha nge  l os s  on ca s h a nd ca s h e qui va l e nts (4) - (87)

Ca s h a nd ca s h e qui va l e nts  a t the  e nd of the  pe ri od 4,340 16,783 5,315

 

 
NOTES TO THE INTERIM FINANCIAL STATEMENTS

General information
 
ZOO Di gi ta l  Group pl c ('the  Compa ny') a nd i ts  s ubs i di a ri e s  (toge the r 'the  Group') provi de  e nd-to-e nd cl oud-
ba s e d l oca l i s a $on a nd me di a  s e rvi ce s  to the  gl oba l  e nte rta i nme nt  i ndus try a nd con$nue  wi th on-goi ng
re s e a rch a nd de ve l opme nt to e nha nce  the  Group's  core  offe ri ngs . The  Group ha s  ope ra $ons  i n the  UK, the  US,
Indi a , Europe  a nd South Kore a .
 
The  Compa ny i s  a  publ i c l i mi te d compa ny whi ch i s  l i s te d on the  Al te rna $ve  Inve s tme nt Ma rke t a nd i s
i ncorpora te d a nd domi ci l e d i n the  UK. The  a ddre s s  of the  re gi s te re d office  i s  Ca s tl e  Hous e , Ange l  Stre e t,
She ffi e l d. The  re gi s te re d numbe r of the  Compa ny i s  3858881.

 
Thi s  conde ns e d cons ol i da te d fina nci a l  i nforma $on i s  pre s e nte d i n US dol l a rs , the  curre ncy of the  pri ma ry
e conomi c e nvi ronme nt i n whi ch the  Group ope ra te s .
 
The  i nte ri m a ccounts  we re  a pprove d by the  boa rd of di re ctors  on  12 Nove mbe r 2024.
 
Thi s  cons ol i da te d i nte ri m fi na nci a l  i nforma ti on ha s  not be e n a udi te d.
 
Basis of preparation
 
The  cons ol i da te d fina nci a l  s ta te me nts  of ZOO Di gi ta l  Group pl c a nd i ts  s ubs i di a ry unde rta ki ngs  for the
pe ri od e ndi ng 31 Ma rch 2025 wi l l  be  pre pa re d i n a ccorda nce  wi th UK a dopte d i nte rna $ona l  a ccoun$ng
s ta nda rds  a nd the  re qui re me nts  of the  Compa ni e s  Act 2006.
 



 
Thi s  Inte ri m Re port ha s  be e n pre pa re d i n a ccorda nce  wi th UK AIM l i s $ng rul e s  whi ch re qui re  i t to be
pre s e nte d a nd pre pa re d i n a  form cons i s te nt wi th tha t whi ch wi l l  be  a dopte d i n the  a nnua l  a ccounts  ha vi ng
re ga rd to the  a ccoun$ng s ta nda rds  a ppl i ca bl e  to s uch a ccounts . It ha s  not be e n pre pa re d i n a ccorda nce  wi th
IAS 34 "Inte ri m Fi na nci a l  Re porti ng".
 
The  pol i ci e s  a ppl i e d a re  cons i s te nt wi th thos e  s e t out i n the  a nnua l  re port for the  ye a r e nde d 31 Ma rch 2024,
a nd ha ve  be e n cons i s te ntl y a ppl i e d, unl e s s  s ta te d othe rwi s e .
 
Thi s  conde ns e d cons ol i da te d fina nci a l  i nforma $on i s  for the  s i x months  e nde d 30 Se pte mbe r 2024. It ha s
be e n pre pa re d wi th re ga rd to the  re qui re me nts  of IFRS. I t doe s  not cons ti tute  s ta tutory a ccounts  a s  de fi ne d i n
S343 of the  Compa ni e s  Act 2006. It doe s  not i ncl ude  a l l  of the  i nforma $on re qui re d for ful l  a nnua l  fina nci a l
s ta te me nts , a nd s houl d be  re a d i n conjunc$on wi th the  cons ol i da te d fina nci a l  s ta te me nts  of the  Group for
the  ye a r e nde d 31 Ma rch 2024 whi ch conta i ne d a n unqua l i fie d a udi t re port a nd ha ve  be e n fil e d wi th the
Re gi s tra r of Compa ni e s . The y di d not conta i n s ta te me nts  unde r s 498 of the  Compa ni e s  Act 2006.
 
The  Group ha s  a ppl i e d the  s a me  a ccoun$ng pol i ci e s  a nd me thods  of computa $on i n i ts  i nte ri m cons ol i da te d
fi na nci a l  s ta te me nts  a s  i n i ts  2024 a nnua l  fi na nci a l  s ta te me nts , e xce pt for thos e  tha t re l a te  to ne w s ta nda rds
a nd i nte rpre ta $ons  e ffe c$ve  for the  firs t $me  for pe ri ods  be gi nni ng on (or a Re r) 1 Apri l  2024 a nd wi l l  be
a dopte d i n the  2025 fi na nci a l  s ta te me nts . The re  a re  no s ta nda rds  ma te ri a l l y i mpa c$ng the  Group tha t wi l l  be
re qui re d to be  a dopte d i n the  a nnua l  fi na nci a l  s ta te me nts  for the  ye a r e ndi ng 31 Ma rch 2025.
 
Basis of Consolidation
 
The  cons ol i da te d fina nci a l  s ta te me nts  of ZOO Di gi ta l  Group pl c i ncl ude  the  re s ul ts  of the  Compa ny a nd i ts
s ubs i di a ri e s . Subs i di a ry a ccoun$ng pol i ci e s  a re  a me nde d whe re  ne ce s s a ry to e ns ure  cons i s te ncy wi thi n the
Group a nd i ntra  group tra ns a cti ons  a re  e l i mi na te d on cons ol i da ti on.
 
Going concern

The  Group's  fina nci a l  s ta te me nts  a re  pre pa re d on a  goi ng conce rn ba s i s  de s pi te  the  l os s e s  i ncurre d i n the
pe ri od. The  Group con$nue s  to ha ve  a  s trong orde r pi pe l i ne  a nd ha s  s i gni fica nt ca s h re s e rve s , a nd i ts  re s ul ts
re fle ct pre domi na ntl y the  i mpa ct of the  Hol l ywood s tri ke s  whi ch i s  a n$ci pa te d to be  s hort te rm a nd, a s  a t the
da te  of a pprova l  of the s e  fi na nci a l  s ta te me nts , ha s  fi ni s he d.
 

Segment reporting
 
Ope ra $ng s e gme nts  a re  re porte d i n a  ma nne r cons i s te nt wi th the  i nte rna l  re por$ng re gul a rl y re vi e we d by the
Group's  chi e f ope ra $ng de ci s i on ma ke r to ma ke  de ci s i ons  a bout re s ource  a l l oca $on to the  s e gme nts  a nd to
a s s e s s  the i r pe rforma nce .
 

Localisation Media services
Software
Services Total

FY25 H1 FY24 H1
FY25

H1 FY24 H1
FY25

H1 FY24 H1 FY25 H1 FY24 H1
000 000 000 000 000 000 000 000

Revenue 17,133 13,471 9,948 7,065 480 872 27,561 21,408
Segment contribution 5,318 2,282 6,791 2,676 339 689 12,448 5,647
Una l l oca te d cos t of s a l e s  (2,338) (3,568)
Gross profit  10,110 2,079

Gross profit
%                    31% 17% 68% 38% 71% 79% 37% 10%

 
 
Functional and presentation currency
 
Ite ms  i ncl ude d i n the  fina nci a l  s ta te me nts  of e a ch of the  Group's  e n$$e s  a re  me a s ure d us i ng the  curre ncy of
the  pri ma ry e conomi c e nvi ronme nt i n whi ch the  e n$ty ope ra te s  ('the  func$ona l  curre ncy'). The  cons ol i da te d
fi na nci a l  s ta te me nts  a re  pre s e nte d i n US Dol l a rs  whi ch i s  the  Group's  functi ona l  a nd pre s e nta ti on curre ncy.
 
Transactions and balances
 
Tra ns a c$ons  i n fore i gn curre nci e s  a re  re corde d a t the  pre va i l i ng ra te  of e xcha nge  i n the  month of the
tra ns a cti on. Fore i gn e xcha nge  ga i ns  or l os s e s  re s ul ti ng from the  s e ttl e me nt of s uch tra ns a cti ons  a nd from the
tra ns l a $on of mone ta ry a s s e ts  a nd l i a bi l i $e s  de nomi na te d i n fore i gn curre nci e s  a t the  ye a r-e nd e xcha nge
ra te s  a re  re cogni s e d i n the  i ncome  s ta te me nt.
 
Group companies
 
The  re s ul ts  a nd fina nci a l  pos i $ons  of a l l  Group e n$$e s  tha t us e  a  func$ona l  curre ncy di ffe re nt from the
pre s e nta ti on curre ncy a re  tra ns l a te d i nto the  pre s e nta ti on curre ncy a s  fol l ows :
 
·   a s s e ts  a nd l i a bi l i ti e s  for e a ch e nti ty a re  tra ns l a te d a t the  cl os i ng ra te  a t the  pe ri od e nd da te ;
·   i ncome  a nd e xpe ns e s  for e a ch Sta te me nt of Compre he ns i ve  Income  i te m a re  tra ns l a te d a t the  pre va i l i ng

monthl y e xcha nge  ra te  for the  month i n whi ch the  i ncome  or e xpe ns e  a ros e  a nd a l l  re s ul $ng e xcha nge
ra te  di ffe re nce s  a re  re cogni s e d i n othe r compre he ns i ve  i ncome  wi th the  fore i gn e xcha nge  tra ns l a $on
re s e rve .

 
 
Earnings per share
 
Ea rni ngs  pe r s ha re  i s  ca l cul a te d ba s e d upon the  profit or l os s  on ordi na ry a c$vi $e s  a Re r ta x for e a ch pe ri od
di vi de d by the  we i ghte d a ve ra ge  numbe r of s ha re s  i n i s s ue  duri ng the  pe ri od.
 
Weighted average number of shares for basic
& diluted profit per share 30 Sep 2024      30 Se p 2023 31 Ma r 2024

 No. of shares  No. of s ha re s  No. of s ha re s
Basic 97,880,145 97,220,638 97,220,638
Di luted 100,577,564 99,856,302 99,863,011



Di luted 100,577,564 99,856,302 99,863,011

Whe re  the  Group ha s  re corde d a  l os s , di l ute d e a rni ngs  pe r s ha re  i s  e qua l  to ba s i c e a rni ngs  pe r s ha re .
 
Alternative performance measure

Adjus te d EBITDA i s  a  ke y pe rforma nce  me a s ure  for the  Group a nd i s  pre s e nte d on the  fa ce  of the  Income
Sta te me nt. The  ba s i s  for thi s  i s  di s cl os e d i n the  a nnua l  fi na nci a l  s ta te me nts .
 
Intangible Assets

Goodwill
000

Customer
relationships

000

Development
costs

000

Patents and
trademarks

000

Computer
software

000
Total

000
Cost  
At 1 Apri l  2023 18,168 1,424 17,421 821 269 38,103
Addi ti ons 2,593 - 1,512 20 - 4,125
At 30 Se pte mbe r 2023 20,761 1,424 18,933 841 269 42,228
Addi ti ons 1,715 - 1,202 1 7 2,925
Di s pos a l s - - - - (5) (5)
At 31 Ma rch 2024 22,476 1,424 20,135 842 271 45,148
Addi ti ons - - 902 2 - 904
At 30 September 2024 22,476 1,424 21,037 844 271 46,042
       
Amortisation and impairment      
At 1 Apri l  2023 12,620 142 14,156 624 220 27,762
Amorti s a ti on - 71 920 17 15 1,023
At 30 Se pte mbe r 2023 12,620 213 15,076 641 235 28,785
Amorti s a ti on - 71 1,153 17 7 1,248
At 31 Ma rch 2024 12,620 284 16,229 658 242 30,033
Cha rge - 72 1,096 18 6 1,192
At 30 September 2024 12,620 356 17,325 676 248 31,225
 
Net book value       
At 30 Se pte mbe r 2023 8,141 1,211 3,857 200 34 13,443
At 31 Ma rch 2024 9,856 1,140 3,906 184 29 15,115
At 30 September 2024 9.856 1,068 3,712 168 23 14,827

 
 
Further Copies
 
Copi e s  of the  Inte ri m Re port for the  s i x months  e nde d 30 Se pte mbe r 2024 wi l l  be  a va i l a bl e , fre e  of cha rge , for
a  pe ri od of one  month from the  re gi s te re d office  of the  Compa ny a t Ca s tl e  Hous e , Ange l  Stre e t, She ffie l d, S3
4LN or from the  Group's  we bs i te : www.zoodi gi ta l .com.
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