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Ultimate Products plc

("Ultimate Products", the "Company" or the "Group")

 

Posting of Annual Report and Accounts and Notice of Annual General Meeting

 

Ul �ma te  Products , the  owne r of a  numbe r of l e a di ng home wa re  bra nds  i ncl udi ng Sa l te r (the  UK's  ol de s t hous e wa re  bra nd,

e s t.1760) a nd Be l dra y (e s t.1872), a nnounce s  tha t, fol l owi ng the  re l e a s e  of i ts  fina l  re s ul ts  s ta te me nt on 29 Octobe r 2024, i t

ha s  toda y publ i s he d i ts  Annua l  Re port a nd Accounts  ("the  Annua l  Re port") for the  ye a r e nde d 31 Jul y 2024.

 

The  Compa ny a l s o a nnounce s  tha t i t wi l l  hol d i ts  Annua l  Ge ne ra l  Me e �ng a t 1.00pm on Fri da y 13 De ce mbe r 2024 a t the

Compa ny's  re gi s te re d office  a t Ma nor Mi l l , Vi ctori a  Stre e t, Cha dde rton, Ol dha m, OL9 0DD. As  s uch, the  Compa ny ha s  toda y

publ i s he d a nd pos te d to s ha re hol de rs  i ts  2024 No�ce  of Annua l  Ge ne ra l  Me e �ng, w hi ch i ncorpora te s  a  Rul e  9 wa i ve r

ci rcul a r i n orde r to e na bl e  the  Compa ny to e xe rci s e  i ts  buy ba ck a uthori ty a nd i mpl e me nt i ts  s ta te d ca pi ta l  a l l oca �on pol i cy,

a nd form of proxy.

 

Copi e s  of the  Annua l  Re port a nd the  No�ce  of the  2024 Annua l  Ge ne ra l  Me e �ng a re  a va i l a bl e  to vi e w on the  Compa ny's

we bs i te : www.uppl c.com. The y ha ve  a l s o be e n s ubmi >e d to the  Na �ona l  Stora ge  Me cha ni s m a nd wi l l  s hortl y be  a va i l a bl e

for i ns pe c�on a t https ://da ta .fca .org.uk/#/ns m/na ti ona l s tora ge me cha ni s m i n compl i a nce  wi th pa ra gra ph 6.4.1 of the  FCA

Li s �ng Rul e s . Copi e s  of the s e  docume nts , toge the r wi th a  form of proxy for us e  i n conne c�on wi th the  2024 Annua l  Ge ne ra l

Me e ti ng, ha ve  be e n pos te d or ma de  a va i l a bl e  to the  Compa ny's  s ha re hol de rs .

 

The  fina l  re s ul ts  s ta te me nt a nd pre s e nta �on of 29 Octobe r 2024 i ncl ude d a  s e t of conde ns e d fina nci a l  s ta te me nts  a nd a

fa i r vi e w of the  de ve l opme nt a nd pe rforma nce  of the  bus i ne s s  a nd the  pos i �on of the  Compa ny.  The  i nforma �on conta i ne d

wi thi n the  fina l  re s ul ts  s ta te me nt, toge the r wi th the  i nforma �on s e t out be l ow, a l l  of whi ch i s  e xtra cte d from the  Annua l

Re port for the  ye a r e nde d 31 Jul y 2024, cons �tute  the  re qui re me nts  of the  Di s cl os ure  Gui da nce  a nd Tra ns pa re ncy Rul e

6.3.5(3)(a ). Thi s  a nnounce me nt i s  not a  s ubs ti tute  for re a di ng the  ful l  Annua l  Re port.

 

Directors' responsibility statement

The  fol l owi ng Di re ctors ' re s pons i bi l i ty s ta te me nt i s  e xtra cte d from the  Annua l  Re port (pa ge  81):

 

The  Di re ctors  a re  re s pons i bl e  for e ns uri ng tha t the  Annua l  Re port, ta ke n a s  a  whol e , a re  fa i r, ba l a nce d a nd

unde rs ta nda bl e , a nd provi de s  the  i nforma �on ne ce s s a ry for s ha re hol de rs  to a s s e s s  the  Group's  pe rforma nce , bus i ne s s

mode l  a nd s tra te gy. 

 

Directors' responsibilities pursuant to DTR4

 The  Di re ctors  confi rm to the  be s t of the i r knowl e dge :

·      The  fi na nci a l  s ta te me nts  ha ve  be e n pre pa re d i n a ccorda nce  wi th the  a ppl i ca bl e  s e t of a ccounti ng s ta nda rds , gi ve  a
true  a nd fa i r vi e w of the  a s s e ts , l i a bi l i ti e s , fi na nci a l  pos i ti on a nd profi t a nd l os s  of the  Group a nd Compa ny.

·      The  Annua l  Re port i ncl ude s  a  fa i r re vi e w of the  de ve l opme nt a nd pe rforma nce  of the  bus i ne s s  a nd the  fina nci a l
pos i �on of the  Group a nd Compa ny, toge the r wi th a  de s cri p�on of the  pri nci pa l  ri s ks  a nd unce rta i n�e s  tha t the y
fa ce .

 

Principal risks and uncertainties

 The  fol l owi ng de s cri p�on of the  pri nci pa l  ri s ks  a nd unce rta i n�e s  tha t the  Group fa ce s  i s  e xtra cte d from the  Annua l  Re port

(pa ge s  44 to 45):

 

The  Boa rd i s  re s pons i bl e  for the  Group's  ri s k ma na ge me nt a nd i nte rna l  control  s ys te ms  a nd for re vi e wi ng the i r

e ffe cti ve ne s s , s upporte d by the  Audi t a nd Ri s k Commi tte e .

https://url.avanan.click/v2/___http:/www.upgs.com/___.YXAxZTpzaG9yZWNhcDphOm86YzcwZDVhOTllMmVjY2Y2NjFmNDc2NWRlNDAyY2JkNjY6Njo0MjAyOmEyYWRiZjIwNTc1MDJhYWNlYjc5MjZhOTZkZmNjOTMwMGM3NmM5MzNiMDk1MWI4NzczOWFiOTEwYTZmMDg0YWQ6cDpGOk4
https://url.avanan.click/v2/___https:/data.fca.org.uk/___.YXAxZTpzaG9yZWNhcDphOm86YzcwZDVhOTllMmVjY2Y2NjFmNDc2NWRlNDAyY2JkNjY6Njo3ZjM2OmU5OGQwMDMzNjQyNTIzMjJmMzUzZjg0YzZmYzQ2ZTEwYTQ0MTdiYjE4NDU2NDg1ZThjYTcyYjAxMDEzNDZmODc6cDpGOk4#/nsm/nationalstoragemechanism


e ffe cti ve ne s s , s upporte d by the  Audi t a nd Ri s k Commi tte e .

We review our bus iness  regularly to iden�fy and document key bus iness  risks . O nce iden�fied, risks  are assessed
according to the l ikel ihood and impact of the risk occurring and an appropriate mi�ga�ng response is  determined. This
risk mi�ga�on plan is  then regularly monitored by the Audit and Risk Commi>ee with periodic review and discuss ion by
the Board as  a  whole. The table below sets  out the Group's  principal  risks  as  determined by the Board, the gross  risk
movement from the prior year and the corresponding mi�ga�ng ac�ons. This  represents  the Group's  current risk profile
and is  not intended to be an exhaustive l i s t of a l l  ri sks  and uncertainties  that may arise.

 

 

Area Risk Mitigation Movement

Macroeconomic
factors

Ma croe conomi c tre nds  a ffe c�ng
cons ume r confide nce  a nd re duci ng
non-food s pe ndi ng s uch a s  re duc�ons
i n GDP pe r ca pi ta , une mpl oyme nt,
i nfla �on, i nte re s t & ta x ra te s  coul d a l l
a ffe ct cons ume r de ma nd. In a ddi �on,
a ggre ga te  de ma nd for our products  ca n
be  i nflue nce d by i ndi vi dua l  re ta i l
pa rtne r pe rforma nce  a nd s tra te gy. As
we l l  a s  a ffe cte d de ma nd for our goods ,
re duce d re ta i l  de ma nd ca n a l s o i mpa ct
the  cre di t worthi ne s s  of our cus tome rs .
Duri ng the  ye a r the  UK e conomy
e xpe ri e nce d a  mi l d re ce s s i on, a s
i nte re s t ra te  ri s e s  de s i gne d to re duce
i nfl a ti on ha ve  re duce d cons umpti on.

 

The  Group's  i nte rna �ona l  bus i ne s s
provi de s  e conomi c di ve rs i ty a nd s ome
prote c�on a ga i ns t a  downturn i n the
UK e conomy. De s pi te  the  cha l l e ngi ng
ma rke t condi �ons , the  Group s e e s  the
opportuni ty to i ncre a s e  i ts  ma rke t
s ha re  by de ve l opi ng ne w cus tome r
re l a �ons hi ps , pa r�cul a rl y
i nte rna �ona l l y a nd through onl i ne
cha nne l s . The  Group's  products , be i ng
ma s s -ma rke t a nd va l ue -l e d, a re  we l l
pl a ce d i n the  e ve nt of a n e conomi c
downturn. The  bus i ne s s  ha s  we l l
e s ta bl i s he d proce dure s  for ma na gi ng
cre di t ri s k wi th i ts  cus tome rs  i ncl udi ng
cre di t i ns ura nce . The  Group ha s  a  we l l -
di ve rs i fie d cus tome r ba s e , a nd i s  not
re l i a nt on a ny one  cus tome r, a nd ha s  a
20% l i mi t for i ndi vi dua l  cus tome rs . Thi s
he l ps  to re duce  ri s k whe n the i r
de ma nd cha nge s  due  to the i r fina nci a l
pe rforma nce  or s tra te gy. The  Group
a l s o ha s  a  we l l -di ve rs i fie d product
ba s e , s e l l i ng ove r 3,000 SKUs  e a ch ye a r,
the re fore  i t i s  not de pe nde nt on a ny
one  gi ve n product.

LEVEL

Sourcing A ma jor l os s  of con�nui ty i n the  s uppl y
of goods  for re s a l e  coul d a dve rs e l y
a ffe ct the  Group's  re ve nue s . In
a ddi �on, we  ha ve  he a vy re l i a nce  on
Chi na  a s  a  s ource  of products . Any
de te ri ora �on i n, or cha nge s  to
pol i �ca l , e conomi c or s oci a l
condi �ons  i n Chi na  coul d di s rupt the
s uppl y of goods  or re s ul t i n hi ghe r
product cos t pri ce s .

In a ddi ti on, we  ha ve  a  QA/re puta ti ona l
ri s k from our fa ctori e s . The  qua l i ty of
our fa ctori e s  i s  of huge  i mport to our
ongoi ng re puta �on wi th our
cons ume rs  a nd re ta i l  pa rtne rs .

The  Group us e s  ove r 300 s uppl i e rs ,
whi ch re duce s  ri s k ove r a ny i ndi vi dua l
s uppl i e r. The  Group ma i nta i ns  cl os e
re l a �ons hi ps  wi th i ts  s uppl i e rs
through re gul a r fa ctory vi s i ts  a nd
i nte ra c�on wi th i ts  l oca l  te a ms . We
ha ve  de ta i l e d proce s s e s  i n te rms  of
ta ki ng on ne w fa ctori e s .

Whe re ve r pos s i bl e , mul ti pl e  s ource s  of
s uppl y a re  s ource d for ma jor products .
The  Group cl os e l y moni tors
de ve l opme nts  i n Chi na  a nd con�nue s
to cons i de r a nd us e  a l te rna �ve
s ource s  whe n pra c�ca bl e  a nd vi a bl e .
In the  curre nt ye a r, buyi ng te a ms  ha ve
be gun to ha ve  a n e l e me nt of va ri a bl e
re mune ra �on l i nke d to de cre a s i ng
ge ogra phi ca l  s uppl y conce ntra ti on.

UP

Supply chain
management

As  a  whol e s a l e r, the  Group ha s  a
s i gni fica nt worki ng ca pi ta l
re qui re me nt. Ine ffici e nt s tock
ma na ge me nt coul d re s ul t i n
ove rs tocki ng, whi ch ma y a dve rs e l y
a ffe ct worki ng ca pi ta l . Conve rs e l y,
unde rs tocki ng coul d l i mi t the  Group's
a bi l i ty to ma xi mi s e  re ve nue
opportuni �e s . In the  curre nt ye a r we
ha ve  s e e n a  re duc�on i n the  ri s ks
re l a te d to the  s hi ppi ng cri s i s  whi ch
a ffe cte d gl oba l  s uppl y cha i ns ,
pa r�cul a rl y i n re l a �on to the  cos ts
a nd a va i l a bi l i ty of s hi ppi ng ca pa ci ty.

Stock l e ve l s  a nd purcha s i ng a re  cl os e l y
ma na ge d, wi th a l l  purcha s e  orde rs
be i ng re vi e we d be fore  be i ng pl a ce d.
The  Group's  s ys te ms  fa ci l i ta te  cl os e
ma na ge me nt of the  compl e �on a nd
�mi ng of purcha s e  orde rs  pl a ce d. Stock
i s  ca te gori s e d be twe e n 'fre e ' a nd (pre )
's ol d' to e ns ure  tha t ma na ge me nt
focus  on hi ghe r ri s k i te ms . 'Fre e ' s tock
i s  re vi e we d a nd prompt a c�ons  a re
ta ke n whe re  ne ce s s a ry.

DOWN

Margin pressure As a wholesaler, the Group faces
consistent price pressures  from retai l
customers, whi lst facing changes  to
input costs  such as  freight costs ,
exchange rate fluctua�ons, factory
gate price and changes  in the costs  of
raw materia ls . I n the current year, we
have once again seen shipping costs
begin to rise due to the disrup�on in
the Red Sea. However, we have seen a
more benign and stable currency
s i tuation.

 

The  Group's  s tra te gy of i nte rna �ona l
growth, e xpa ns i on of onl i ne  cha nne l s
a nd i ncre a s e d pe ne tra �on of
s upe rma rke ts  con�nue s  to provi de
gre a te r di ve rs i ty a nd a  ba l a nce d-
ma rgi n porNol i o. The  Group a l s o
e mpl oys  a  combi na �on of ma rgi n-
e nha nci ng i ni �a �ve s  i ncl udi ng
moni tori ng profita bi l i ty of i ndi vi dua l
product l i ne s , con�nue d product
i nnova �on a nd re fre s hi ng product
ra nge s , ba l a nce d a ga i ns t the  ne e d to
e ns ure  tha t our products  re ma i n
compe ��ve . Furthe rmore , the  Group
s e e ks  to cons ta ntl y de ve l op a nd
i mpl e me nt produc�vi ty i mprove me nts .
The  Group a c�ve l y ma na ge s  fore i gn
e xcha nge  ri s k through us e  of forwa rd
contra cts .

LEVEL

Protection
of brands

Fa i l ure  to de ve l op a nd e nha nce  the
product ra nge  of our bra nds  coul d

A high level  of new product
development focus  is  maintained and

DOWN



of brands product ra nge  of our bra nds  coul d
re s ul t i n l os s  of our compe ��ve
a dva nta ge , whi ch coul d i mpa ct on the
Group's  turnove r. Fa i l ure  to prope rl y
de ve l op a nd prote ct bra nds  coul d
re s tri ct growth, gi ve n the  Group's
bra nd-l e d s tra te gy. The re  i s  a  ba l a nce
to be  s truck i n te rms  of the
de ve l opme nt of ne w products  unde r
our ke y bra nds . De ve l opme nt of ma ny
di ffe re nt products  ca n produce  poor
qua l i ty ne w products , a s  product
de ve l opme nt us e s  re s ource . The re fore ,
i t i s  i mporta nt tha t the  bus i ne s s
focus e s  i ts  de ve l opme nt of products  to
bri ng a  focus e d ra nge  of products  to
ma rke t tha t e nha nce  our bra nds .

development focus  is  maintained and
monitored by the Board. Buying teams
a>end trade shows and carry out store
and factory vis i ts  to ensure that they
are in touch with the latest consumer
demands and trends. We have reduced
our a im in terms of new products  from
1,000 to 600 to ensure a  focused
approach to bring high qual i ty
products  to market. The Group
con�nues to hold a  "second �er" of
brands, as  a l terna�ves  to use i f
inappropriate to use our premium
brands.

We have profess ional ised the use of
our brands through the hiring of a
brand director. The Group aims to
standardise and focus  how we use our
brands, to both protect and enhance
their value to the bus iness . I n the
current year we have invested in the
rebranding of Salter and have begun
with the rebrand of Beldray.

 

Climate Change
&
Environmental

Cl i ma te  cha nge  i s  a  wi de l y
a cknowl e dge d gl oba l  e me rge ncy, wi th
the  ne e d to a ct fa s te r be comi ng
e vi de nt. Ma na gi ng the  gre e nhous e  ga s
e mi s s i ons  a s s oci a te d wi th our s uppl y
cha i n i s  cri �ca l  to re duci ng our i mpa ct
on cl i ma te  cha nge . The  phys i ca l  a nd
fina nci a l  i mpa cts  of cl i ma te  cha nge
a re  a l re a dy be i ng fe l t a nd a re  s e t to
i nte ns i fy. As  i t be come s  i ncre a s i ngl y
l i ke l y tha t ta rge ts  s e t by
i nte rgove rnme nta l  bodi e s  wi l l  be
mi s s e d, the  l ong-te rm ri s k for our
bus i ne s s  con�nue s  to i ncre a s e
de s pi te  the  mi �ga �ng a c�ons  we  a re
ta ki ng.

We  ha ve  e s ta bl i s he d a  Group-wi de
ESG Commi >e e  to e xte nd ove rs i ght a nd
gove rna nce  for moni tori ng the  de l i ve ry
of the  Group's  cl i ma te  commi tme nts .
We  ha ve  s ta te d a  s trong commi tme nt
to be  Ne t Ze ro by 2050. Thi s  pl e dge  i s
i n the  proce s s  of be i ng s upporte d by
roa d ma ps  a nd ta rge te d
de ca rboni s a ti on pl a ns . We  a re  worki ng
i nte rna l l y a nd wi th thi rd-pa rty
orga ni s a �ons  i n de ve l opi ng thi s  s ui te
of me tri cs  to e na bl e  us  to moni tor
progre s s . We  a l s o con�nue  to re port
our cl i ma te -re l a te d fina nci a l
di s cl os ure s . To i nce n�vi s e  the  buyi ng
te a ms , ESG e l e me nts  ha ve  be e n a dde d
to the  bonus  ta rge ts  i n the  curre nt ye a r.

UP

Le ga l  a nd
re gul a tory

Fa i l ure  to compl y wi th l e ga l  a nd
re gul a tory re qui re me nts , i ncl udi ng
e nvi ronme nta l  a nd cl i ma te  cha nge
de ve l opme nts , both i n the  UK a nd i n
othe r countri e s  i n whi ch the  Group
ope ra te s , coul d re s ul t i n fine s  or a n
a dve rs e  i mpa ct on the  Group's
re puta ti on.

The  Boa rd moni tors  the  cha ngi ng
l a nds ca pe  of l a ws  a nd re gul a �ons .
Ne w l e ga l  a nd re gul a tory re qui re me nts
a re  di s cus s e d by the  Audi t a nd Ri s k
Commi >e e  whos e  me mbe rs  contri bute
i ns i ght a nd e xpe ri e nce  of s uch ma tte rs .
Exte rna l  te chni ca l  a nd cons ul �ng
e xpe r�s e  i s  s ought whe n re qui re d. The
Group ha s  proce dure s  for e ns uri ng
ongoi ng compl i a nce  wi th l e ga l
obl i ga �ons , i ncl udi ng e xte rna l  a nnua l
a udi ts , a nd runs  a  progra mme  of ne w-
s ta rte r/re fre s he r a nnua l  tra i ni ng.

LEVEL

Huma n
re s ource s

Fa i l ure  to a >ra ct a nd re ta i n hi gh-
qua l i ty i ndi vi dua l s , both i n the  UK a nd
i nte rna �ona l l y, coul d i mpa ct on the
de l i ve ry of the  Group's  s tra te gy.

The  Group's  Gra dua te  De ve l opme nt
Sche me , a l ong wi th l i nks  to l oca l
uni ve rs i �e s , provi de s  a  s te a dy i nflow
of hi gh-qua l i ty s ta ff to s upport the
future  growth of the  Group, whi l s t the
Group's  Se ni or Ma na ge me nt
De ve l opme nt Progra mme  a nd i ts
'Introduc�on to Le a de rs hi p' cours e s
a i m to cre a te  a  s ucce s s i on of
e mpl oye e s  i nto s e ni or rol e s . Ste ps  a re
ta ke n to e ncoura ge  the  re te nti on of the
e mpl oye e s , i ncl udi ng the  SAYE a nd PSP
s ha re  owne rs hi p s che me s  to
i nce n�vi s e  i ts  workforce  a nd to furthe r
i mprove  re te nti on.

LEVEL

Cybe r s e curi ty Ri s k of cybe rcri me  wi th the  pote nti a l  to
ca us e  ope ra �ona l  di s rup�on, l os s  or
the Q of i nforma �on, i na bi l i ty to
ope ra te  e ffe c�ve l y, l os s  of onl i ne
s a l e s  or re puta ti ona l  da ma ge .

The  Group con�nue s  to re vi e w a nd
i nve s t, whe re  a ppropri a te , i n the
de ve l opme nt a nd ma i nte na nce  of i ts  IT
i nfra s tructure , s ys te ms  a nd s e curi ty. An
e xte rna l  IT s e curi ty a udi t i s  ca rri e d out
on a n a nnua l  ba s i s  to e ns ure  tha t a ny
we a kne s s e s  i n our s ys te ms  a re
i de n�fie d a nd ca n be  re c�fie d. Ne w
e mpl oye e s  re ce i ve  IT tra i ni ng to
i ncre a s e  a wa re ne s s  of cybe r ri s k.
Di s a s te r re cove ry, bus i ne s s  con�nui ty
a nd cri s i s  communi ca �on pl a ns  a re
ma i nta i ne d.

LEVEL

Area Risk Mitigation Movement
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Notes to Editors

Ul �ma te  Products  i s  the  owne r of a  numbe r of l e a di ng home wa re  bra nds  i ncl udi ng Sa l te r (the  UK's  ol de s t hous e wa re

bra nd, e s ta bl i s he d i n 1760) a nd Be l dra y (a  l a undry, floor ca re , he a �ng a nd cool i ng bra nd tha t wa s  e s ta bl i s he d i n 1872).

Accordi ng to i ts  ma rke t re s e a rch, ne a rl y 80% of UK hous e hol ds  own a t l e a s t one  of the  Group's  products .

 

Ul �ma te  Products  s e l l s  to ove r 300 re ta i l e rs  a cros s  45 countri e s , a nd s pe ci a l i s e s  i n five  product ca te gori e s : Sma l l  Dome s �c

Appl i a nce s ; Hous e wa re s ; La undry; Audi o; a nd He a �ng a nd Cool i ng. Othe r bra nds  i ncl ude  Progre s s  (cookwa re  a nd

ba ke wa re ), Kl e e ne ze  (l a undry a nd fl oorca re ), Pe tra  (s ma l l  dome s ti c a ppl i a nce s ) a nd Inte mpo (a udi o).

 

The  Group's  products  a re  s ol d to a  broa d cros s -s e c�on of both l a rge  na �ona l  a nd i nte rna �ona l  mul �-cha nne l  re ta i l e rs  a s

we l l  a s  s ma l l e r na �ona l  re ta i l  cha i ns , i ncorpora �ng di s count re ta i l e rs , s upe rma rke ts , ge ne ra l  re ta i l e rs  a nd onl i ne

re ta i l e rs .

 

Founde d i n 1997, Ul �ma te  Products  e mpl oys  ove r 370 s ta ff, a  s i gni fica nt numbe r of whom ha ve  joi ne d vi a  the  Group's

gra dua te  de ve l opme nt s che me , a nd i s  he a dqua rte re d i n Ol dha m, Gre a te r Ma nche s te r, whe re  i t ha s  de s i gn, s a l e s ,

ma rke �ng, buyi ng, qua l i ty a s s ura nce , s upport func�ons  a nd wa re hous e  fa ci l i �e s  a cros s  two s i te s . Ma nor Mi l l , the  Group's

he a d office , i ncl ude s  a  s pe cta cul a r 20,000 s q Q s howroom tha t s howca s e s  e a ch of i ts  bra nds . In a ddi �on, the  Group ha s  a n

offi ce  a nd s howroom i n Gua ngzhou, Chi na  a nd i n Pa ri s , Fra nce .

 

Pl e a s e  note  tha t Ul �ma te  Products  i s  not the  owne r of Rus s e l l  Hobbs . The  compa ny curre ntl y ha s  l i ce nce  a gre e me nts  i n

pl a ce  gra n�ng i t a n e xcl us i ve  l i ce nce  to us e  the  "Rus s e l l  Hobbs " tra de ma rk for cookwa re  a nd l a undry (NB thi s  doe s  not

i ncl ude  Rus s e l l  Hobbs  e l e ctri ca l  a ppl i a nce s ).

 

For furthe r i nforma ti on, pl e a s e  vi s i t www.uppl c.com .  
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