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Supreme plc
("Supreme" or the "Company" or the "Group")

 
Acquisition of Typhoo Tea for £10.2 million

 
-      Strategic acquisition of leading consumer brand further diversifies Supreme
-      Generates significant cross and upsell sales opportunities across the Group

-      Transaction expected to be adjusted earnings enhancing
 

Further to i ts  announcement of 28 November 2024, Supreme (AI M: S UP ), a  leading manufacturer, suppl ier, and brand owner
of fast-moving consumer goods, i s  pleased to announce the acquis i*on of the trade and selected assets  of Typhoo Tea
Limited ("Typhoo Tea"), a  long-establ ished and wel l -known Bri*sh tea brand, for a  total  cash cons idera*on of £ 10.2
mi l l ion (the "Acquis i*on") out of administra*on. The deal  includes  Typhoo Tea's  stock and trade debtors  with a  book value
of £7.5 mi l l ion and Supreme expects  the integra*on of the bus iness  to proceed without disrup*on to exis*ng opera*ons or
customer service levels . 
 
Establ ished in 1903, Typhoo Tea was the fi rst pre-packaged tea brand in the UK and has  s ince expanded i ts  product offering
from tradi*onal  black and decaffeinated black teas  to now include white and lemon instant flavours , herbal  and fruit tea
infus ions, and a selec*on of coffees across  a  por=ol io of brands including the iconic Typhoo brand but a lso QT, Li?, and
Heath & Heather. Today, Typhoo Tea suppl ies  a l l  the major UK  supermarkets  and discounters  as  wel l  as  health food store,
Hol land & Barrett. Typhoo Tea also distributes  products  into both the Ministry of Defence and the NH S, a longs ide servicing
international  customers  across  North America, EMEA and Southeast As ia.
 
For the year ended 30 September 2024, Typhoo Tea generated unaudited revenue of approximately £20 mi l l ion and a loss
before tax of approximately £4.6 mi l l ion. Under Supreme's  ownership, i t i s  an*cipated that Typhoo Tea wi l l  operate on a
capital  l ight, outsourced manufacturing model , which the Board bel ieves  can generate a  gross  profi t margin of around 30%,
with a  much reduced overhead base. As  with previous  transac*ons, Supreme expects  the Acquis i*on to be adjusted
earnings-enhancing.
 
Strategic Rationale
 
·    The Acquis i tion wi l l  further accelerate Supreme's  broader divers i fication strategy, bringing non-vape annual ised sales

to over £120 mi l l ion (c. 50% of Group revenue)
·    Typhoo Tea is  a  wel l -recognised UK consumer staple with 73% brand awareness  and a high-qual i ty customer l i s t
·    Typhoo Tea's  establ ished asset-l ight, outsourced model  wi l l  be further enhanced by Supreme's  existing vertical ly

integrated distribution platform, which already services  a  number of existing customers
·    The combination of Typhoo Tea's  product set, a longs ide Supreme's  Soft Drinks  and Sports  Nutri tion & Wel lness

categories , wi l l  enable the Group to further develop sales , marketing and product innovation opportunities , including:
o  Additional  sales  across  Supreme's  establ ished customer footprint of supermarkets , discounters , wholesalers

and onl ine retai lers
o  Development of additional  own-label  products  or l icences  under wel l -recognised brands, repl icating

Supreme's  long-standing success  in the Batteries  and Lighting categories
·    The Acquis i tion wi l l  immediately broaden Supreme's  UK retai l  network, adding more high street names including

Hol land & Barrett which could generate sales  opportunities  across  multiple Supreme categories  and product areas   
 

Sandy Chadha, Chief Executive Officer of Supreme, commented:
 
"The acquisi�on of Typhoo Tea marks a significant step in our broader diversifica�on strategy and brings one of the most iconic
UK  consumer brands into the Supreme family. I believe Typhoo Tea will thrive under our ownership, further benefi&ng from
Supreme's significant market reach and successful track record in creating brand loyalty, making us an ideal fit for this business. 
 
Having established our So) Drinks division earlier in the year, we believe the addi�on of Typhoo Tea and its highly
complementary blend of great value and premium tea brands, creates tangible cross sell and product innova�on opportuni�es
in the near-term, alongside avenues into credible UK retailers that Supreme has been looking to partner with.
 
We look forward to welcoming Typhoo Tea into the Supreme family and upda�ng shareholders on our progress over the course
of the current financial year."
 
 
The  i nforma *on conta i ne d wi thi n thi s  a nnounce me nt i s  de e me d to cons *tute  i ns i de  i nforma *on a s  s *pul a te d unde r the
Ma rke t Abus e  Re gul a *on (EU) No. 596/2014 whi ch i s  pa rt of UK l a w by vi rtue  of the  Europe a n Uni on (wi thdra wa l ) Act 2018.
Upon the  publ i ca ti on of thi s  a nnounce me nt, thi s  i ns i de  i nforma ti on i s  now cons i de re d to be  i n the  publ i c doma i n.
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About Supreme
 
Supreme suppl ies  products  across  s ix categories ; BaQeries , Ligh*ng, Vaping, Sports  Nutri*on and Wel lness , Branded
Distribu*on and So? Drinks . The Company's  capabi l i*es  span from product development and manufacturing through to i ts
extens ive retai l  distribu*on network and direct to consumer capabi l i*es. This  ver*cal ly integrated pla=orm provides  an
excel lent route to market for wel l -known brands and products .
 
The Group has  over 3,000 ac*ve bus iness  accounts  with retai l  customers  who manage over 10,000 branded retai l  outlets .
Customers  include B&M, Home Bargains , Poundland, Tesco, Sainsbury's , Morrisons, Amazon, The Range, CostcuQer, Asda,
Halfords, Iceland, Waitrose, Aldi  and HM Prison & Probation Service.
 
I n addi*on to distribu*ng global ly-recognised brands such as  Duracel l , Energizer and Panasonic, and supplying l igh*ng
products  exclus ively under the Energizer, Eveready, Black & Decker and JC B l icences  across  45 countries , Supreme has  a lso
developed brands in-house, most notably 88Vape, has  a  growing footprint in Sports  Nutri*on and Wel lness  via  i ts
principal  brands  Sci -M X  and BaQle Bites , and has  recently expanded into the so? drinks  market with the acquis i*on of
Clearly Drinks , adding establ ished brands such as  Perfectly Clear and Northumbria Spring to i ts  portfol io.
 
https://investors .supreme.co.uk/
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