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Sosandar plc
Trading Update & New Store Agreements

Continued uplift in margin in key trading period

 

Sosandar plc (AI M: S O S), the women's  fashion brand, crea�ng qual i ty, trend-led products  for women of a l l  ages, i s  pleased

to provide the fol lowing trading update covering the three-month Period ended 31 December 2024 (Q 3 F Y25).

                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                   

 

Highl ights :

 

·     Revenue of £12.2m (Q 3 F Y24: £14.3m) with the Group con�nuing i ts  trans i�on away from price
promotional  activi ty

o Also represents  an increase of approximately 50% against each of the prior quarters  (Q 1
& Q 2 F Y25), a  s ignificant step up in comparison to the prior year when Q 3 F Y24 revenues
increased against each of Q1 & Q2 FY24 by 25% and 31% respectively

·     Gross  margin of 64.7% increased s ignificantly from 58.3% in the prior year reflec�ng margin
enhancement priori tisation

·     Con�nued pos i�ve swing in P BT trajectory as  a  result of con�nued priori�sa�on of margin
enhancement and profi tabi l i ty ahead of revenue growth, in l ine with our strategic focus

·     Net cash of £8.2m as  at 31 December 2024 (£7.0m as  at 22 November 2024), a l lowing the Group to
sel f-fund the planned store rol l  out, amongst other i tems

 

Further to the announcement on 26 November 2024, trading in Q 3 further val idated our growing omni-channel  presence,

with further margin growth del ivered and improved customer metrics  and engagement K P I s . P leas ingly, the Group saw

further quarter-on-quarter revenue growth with a  substan�al  improvement in the period. I n the lead up to Christmas the

Company saw strong sales  of partywear as  wel l  as  par�cularly strong sales  in i ts  core categories  of knitwear and denim.

Trading with the Company's  wel l -establ ished third-party partners  con�nued to be strong, with the success  of the Sosandar

product resulting in Sosandar being one of the top sel l ing brands across  a l l  third-party partners  including NEXT and M&S.

 

The materia l  improvement in gross  margin year on year and versus  H1 F Y25 (62.2%) once again reflects  the planned

reduc�on in price promo�onal  ac�vity and focus  on driving margin and profitabi l i ty, as  the Company con�nued i ts

trans i�on to becoming a true mul�-channel  retai ler. The upl iE in margin is  now being del ivered on a sustained bas is  and

provides  the founda�on from which to drive sustainable and profitable cash-genera�ve growth over the long-term towards

our strategic objective of £10m PBT.

 

The Company's  four ac�ve stores  a l l  performed wel l  over the period, and we con�nue to see sales  tracking in l ine with our

expecta�ons, with strong fooFal l  and convers ion and a demonstrable upl iE in traffic to Sosandar.com in the geographical

areas  where the stores  have opened.

 

P rogress  on the Company's  l icens ing agreement with NEX T for a  Sosandar homeware range remains  on track and is

expected to launch in Autumn 2025.

 

O veral l  trading remains  in l ine with market expecta�ons* for the current financial  year, with January star�ng wel l  and

pleas ing levels  of ful l  price sales , despite the wel l -publ icised chal lenging macro-environment.

 

New store agreements

 

The Company is  a lso pleased to announce that i t has  s igned two new lease agreements  for i ts  own stores , in Bath and

Harrogate. Both loca�ons meet Sosandar's  strict cri teria  of top �er, thriving loca�ons, where Sosandar customers  over-

index.

 

Harrogate is  one of the largest commercial  centres  in North Yorkshire and home to 76,800 people. The store is  in a  prime



trading pos i�on on James Street, surrounded by other establ ished retai lers  such as  O l iver Bonas, W hite Company and Mint

Velvet.

 

I n Bath, the store is  located in SouthGate, the main shopping area in the heart of the ci ty. I t i s  close to the thoroughfare of

Bath Spa train sta�on with convenient underground parking. The store is  in a  prime pos i�on, adjacent to retai lers  such as

Reiss  and Ol iver Bonas.

 

* Sosandar believes that market expecta�ons for the year ending 31 March 2025 are currently revenues of £40.5 million and

PBT of £1.0 million.
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About Sosandar plc

Sosandar is  a  women's  fashion brand in the UK  targe�ng style conscious  women who have graduated from lower qual i ty,

price-led al terna�ves. The Company offers  this  underserved audience fashion-forward, affordable, qual i ty clothing to make

them feel  sexy, feminine, and chic. The bus iness  sel ls  predominantly own-label  exclus ive product des igned and tested in-

house.

 

Sosandar's  product range is  diverse, providing i ts  customers  with an array of choice for a l l  occas ions  across  a l l  women's

fashion categories . The company sel ls  through Sosandar.com and i ts  own stores , and has  a  number of high value brand

partnerships  including with NEXT and Marks  & Spencer.

 

Sosandar's  success  has  been bui l t on an excep�onal  product range, seamless  customer experience and impacFul , l i festyle

marke�ng, a l l  of which is  underpinned by combining innova�on with data analys is . O ur growth strategy is  focused on

con�nuing to grow brand awareness  and expand our addressable market and routes  to market, reaching customers

wherever they wish to shop. This  i s  achieved both through direct to consumer channels  and through chosen third-party

partners .  

 

Sosandar was  founded in 2016 and l i s ted on AIM in 2017. More information is  avai lable at www.sosandar-i r.com
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