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21 January 2025

Premier Foods plc (the "Group" or the "Company")
 

Branded revenue +4.5%, Full Year Trading profit now at upper end of expectations5

Premier Foods today provides  i ts  Quarter 3 trading update for the thirteen weeks  ended 28 December 2024

 
·   Q3 Group sales  up 3.1%3 versus  prior year; Q3 Branded sales  up 4.6%3

·   Grocery Branded sales  up 3.5%3, Sweet Treats  Branded sales  up 8.9%

·   Continued volume led growth; Branded volumes up 7%

·   Further value and volume market share gains

·   Strategic progress  continues  in a l l  International  target regions, total  sa les  up 29%3

·   New Categories  sales  up 38%, led by Ambros ia  porridge pots

·   The acquired brands The Spice Tai lor and FUEL10K both del ivered double-digi t revenue growth

·   Now guiding for Trading profi t to the upper end of FY24/25 expectations5

 

Note: Headline results presented for the quarter exclude Charnwood and Knighton Foods

Alex Whitehouse, Chief Executive Officer

"We are pleased to report another very good quarter of volume led branded revenue growth, accompanied by further market

share gains, as our branded growth model con#nues to deliver well for us. O ur Sweet Treats business had a par#cularly strong

Christmas with branded sales up 8.9%; Mr K ipling sold 20% more mince pies this year, delivering its biggest ever quarter. Earlier

this year, we said that consumers are starting to trade up and treat themselves more. This has continued over Christmas with our

premium ranges such as A mbrosia Deluxe desserts, Bisto Best gravy and Mr K ipling S ignature Brownie Bites performing strongly

and we more than doubled the sales of our Mr Kipling Signature mince pies."

 

"O ur acquired brands, The Spice Tailor and F UEL10K , both delivered double digit sales growth, as we leverage our product

innova#on capabili#es and commercial rela#onships to unlock their poten#al. A mbrosia porridge pots and Cape Herb & Spice

were standout performers of the 38% growth in new categories in the quarter, while all our target overseas regions delivered

further strong progress as International sales increased 29%3."

 

"Having delivered very good volume led, branded revenue growth in our key third quarter, we're now guiding Trading profit to

the upper end of expecta#ons for this financial year. A s we look to the rest of F Y24/25 and to the medium term, we expect to

deliver further progress as we continue to execute against our five pillar growth strategy."

Trading update

Grocery

Grocery volumes increased again in Q 3, with overal l  sa les3 up 2.2%, Branded revenue up 3.5% and Non-branded (9.3%)

lower. The premium Ambrosia Deluxe and Bisto Best ranges  performed wel l  as  consumers  traded up over the Christmas

period and Loyd Grossman cooking sauces  del ivered sales  growth from new product ranges  such as  Tomato & Mascarpone

sauce and Pesto. Nissin again grew strongly in the quarter, due to both the exis@ng core ranges  and reflec@ng the recently

added Demae Ramen range. The Group's  acquired brands grew double-digi t; The Spice Tailor increased sales  helped by the

launch of East As ian sauce ki ts  whi le FUEL10K launched Mul@grain flakes  in the period, adding to the strongly performing

Granola range. Sales  from new categories  grew 38% in the quarter; Ambrosia Porridge pots  again increased retai ler

distribu@on and Cape Herb & Spice del ivered par@cularly strong progress  due to further retai ler distribu@on wins  and

range expansion. Non-branded sales  decl ined largely due to the exit of some lower margin contracts .

 



 

Sweet Treats

Sweet Treats  reported strong volume led branded revenue growth of 8.9% in the quarter with both Mr K ipling and Cadbury

contribu@ng to this  progress , growing faster than the market. Mr Kipling S ignature mince pies  and Brownie Bites  more than

doubled sales  in the period, as  consumers  con@nue to trade up to premium op@ons. Cadbury cake del ivered good sales

progress  across  both i ts  core and seasonal  ranges  and the Group recently extended the l icence i t holds  with Mondelēz

Europe GmbH to manufacture and sel l  Cadbury cake and ambient desserts  through to 2028. Non-branded Sweet Treats  sales

were in l ine with the same period a year ago.

 

International

The Group's  overseas  bus inesses  enjoyed another quarter of progress  with sales  up 29%3 and double-digi t growth in a l l

target regions. Mr K ipling cake was again the major driver of growth in Austral ia , as  the core porHol io of s l ices  was

supported by the launch of more products  such as  new Bakewel l  Tarts  flavours , whi le the recently launched Paxo Gravy

also performed wel l  in the quarter as  the Group expands i ts  category presence. I n North America, The Spice Tailor grew

strongly in Canada as  the range establ ishes  i ts  pos i@on in market, increas ing retai ler distribu@on points  and supported by

Diwal i  seasonal  ac@vity. Early sales  of The Spice Tailor in the US in the quarter were encouraging. Sales  in EM EA increased

as  Sharwood's continued to bui ld distribution in Germany, Belgium, Spain and Portugal .

 

Outlook
 

W ith a third quarter of very good volume led branded revenue growth and further market share gains , the Group is  now

guiding Trading profit to be at the upper end of expecta@ons 5 for this  financial  year. Looking further ahead, the Company

expects  to del iver further progress  against i ts  growth strategy, with sales  trends  to be more balanced between volume and

price.
~ Ends  ~

As  one of the UK 's  largest food bus inesses , we're pass ionate about food and bel ieve each and every day we have the

opportunity to enrich l i fe for everyone. P remier Foods employs  over 4,000 people opera@ng from 13 s i tes  across  the

country, supplying a  range of retai l , wholesale, foodserviceand other customers  with our iconic brands which feature in

mi l l ions  of homes every day. 

Through some of the na@on's  best-loved brands, including A mbrosia, Batchelors, Bisto, Loyd Grossman, Mr. K ipling,Oxo  and

Sharwood's, we're crea@ng great tas@ng products  that contribute to healthy and balanced diets , whi le commiMng to

nurturing our people and our local  communi@es, and going further in the pursuit of a  healthier planet, in l ine with our

Purpose of 'Enriching Li fe Through Food'. 

Contacts:

Institutional investors and analysts:

Duncan Leggett, Chief Financial  Officer

Richard Godden, Director of Investor Relations

Investor.relations@premierfoods.co.uk

 

Media enquiries:

Lisa Kavanagh, Director of Communications  & Publ ic Affairs                                      

 

Headland
Ed Young +44 (0) 7884 666830
Jack Gault +44 (0) 7799 089357
 

Conference call
 

A conference cal l  for investors  and analysts  hosted by Alex W hitehouse, C EO  and Duncan LeggeQ, C FO, wi l l  take place
today, 21 January 2025, at 9.00am, detai ls  of which are outl ined below.  A replay of the conference cal l  wi l l  be avai lable on
the Company's  website later in the day:  www.premierfoods.co.uk/investors/results-centre
 
Telephone
number:               

0800 358 1035 (UK tol l  free)

+44 20 3936 2999 (standard international  access)
Access  code: 889246

 

- Ends  -

This announcement may contain "forward-looking statements" that are based on es@mates and assump@ons and are subject to risks and

uncertain@es. Forward-looking statements are all statements other than statements of historical fact or statements in the present tense, and

mailto:Investor.relations@premier
http://www.premierfoods.co.uk/investors/results-centre


uncertain@es. Forward-looking statements are all statements other than statements of historical fact or statements in the present tense, and

can be iden@fied by words such as "targets", "aims", "aspires", "assumes", "believes", "es@mates", "an@cipates", "expects", "intends", "hopes",

"may", "would", "should", "could", "will", "plans", "predicts" and "poten@al", as well as the nega@ves of these terms and other words of similar

meaning. Any forward-looking statements in this announcement are made based upon Premier Foods' es@mates, expecta@ons and beliefs

concerning future events affec@ng the Group and subject to a number of known and unknown risks and uncertain@es. Such forward-looking

statements are based on numerous assump@ons regarding the Premier Foods Group's present and future business strategies and the

environment in which it will operate, which may prove not to be accurate. Premier Foods cau@ons that these forward-looking statements are

not guarantees and that actual results could differ materially from those expressed or implied in these forward-looking statements. Undue

reliance should, therefore, not be placed on such forward-looking statements. Any forward-looking statements contained in this announcement

apply only as at the date of this announcement and are not intended to give any assurance as to future results. Premier Foods will update this

announcement as required by applicable law, including the Prospectus Rules, the UK Lis@ng Rules, the Disclosure Guidance and Transparency

Rules, the rules of the London Stock Exchange and any other applicable law or regula@ons, but otherwise expressly disclaims any obliga@on or

undertaking to update or revise any forward-looking statement, whether as a result of new information, future developments or otherwise.

 

Notes to editors:

Q3 Sales (£m) FY24/25 FY23/24 Change vs 1 year ago Change at constant
currency

Grocery  
Bra nde d 232.4 225.0 3.3% 3.5%

Non-bra nde d 22.3 24.6 (9.3%) (9.2%)
Tota l 254.7 249.6 2.0% 2.2%

   

Sweet Treats   
Bra nde d 66.5  61.1 8.9% 8.9%

Non-bra nde d 38.9  38.9 0.0% 0.0%
Tota l 105.4 100.0 5.5% 5.5%

   

Group   
Bra nde d 298.9  286.1 4.5% 4.6%

Non-bra nde d 61.2  63.5 (3.6%) (3.6%)
Tota l 360.1 349.6 3.0% 3.1%

 

 

Q3 YTD Sales (£m) FY24/25 FY23/24 Change vs 1 year ago Change at constant
currency

Grocery  
Bra nde d 571.5 541.9 5.5% 5.6%

Non-bra nde d 57.3 62.5 (8.3%) (8.2%)
Tota l 628.8 604.4 4.0% 4.2%

   

Sweet Treats   
Bra nde d 172.1  160.7 7.2% 7.2%

Non-bra nde d 57.9  61.2 (5.5%) (5.5%)
Tota l 230.0 221.9 3.7% 3.7%

   

Group   
Bra nde d 743.6  702.6 5.8% 5.9%

Non-bra nde d 115.2  123.7 (6.9%) (6.9%)
Tota l 858.8 826.3 3.9% 4.0%

 

 

1.    Sa l e s  da ta  i s  for the  thi rte e n we e ks  to 28 De ce mbe r 2024 a nd the  compa ra @ve  pe ri od, the  thi rte e n we e ks
e nde d 30 De ce mbe r 2023. He a dl i ne  re s ul ts  i n the  s ta te me nt a re  s ta te d e xcl udi ng Cha rnwood a nd Kni ghton
Foods .

2.    Ma rke t s ha re  da ta  s ource d from IRI , 12 we e ks  e nde d 28 De ce mbe r 2024
3.    Sa l e s  s ta te d on a  cons ta nt curre ncy ba s i s
4.    Al l  fina nci a l  da ta  de ta i l e d a bove  i s  una udi te d a nd ha s  not be e n s ubje ct to re vi e w by the  Compa ny's

a udi tors
5.    Compa ny compi l e d a na l ys t fore ca s ts  for FY24/25 Tra di ng profit ra nge  from £180.1m to £186.4m, wi th a  me a n

of £183.5m, a nd compri s e  a  tota l  of 8 fore ca s ts
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