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4GLOBAL plc

("4GLOBAL" or the "Group")
 

Launch of Insight.OS
 

4GLO BAL (AI M: 4GBL), a  provider of data and technology for sports , fitness  and wel lness  organisa#ons to op#mise
opera#onal  and investment decis ions, i s  pleased to announce the launch of I ns ight.O S 1.0, i ts  new AI -powered core data
intel l igence pla*orm des igned to make i t eas ier for organisa#ons to access  and integrate i ts  market-leading dataset.
Removing the need for customers  to adopt 4GLO BAL's  proprietary so.ware, i t i s  expected to create new revenue
opportunities  and drive faster adoption.
 
Overview of Insight.OS
 
I ns ight.O S is  the result of 4GLO BAL's  con#nued evolu#on into a  more sophis#cated and streaml ined bus iness , making i ts
data access ible to organisa#ons who prefer to integrate ins ights  within their exis#ng infrastructures  - a  growing trend -
whi le a lso preparing for a  future where automated AI agents  and systems play a  prominent role in the use of i ts  data.
 
The cloud-based data process ing and analy#cs  pla*orm that now s i ts  at the heart of 4GLO BAL's  data ecosystem, I ns ight.O S
acts  as  an intel l igent engine that col lects , processes , and transforms raw data into valuable ins ights , which customers  can
now access  in multiple ways:
 

·    Vía 4GLO BAL's  visual isa#on tools  - through an upgraded 4GLO BAL web-based portal  offering dashboards, reports ,
and analytics .

·    Via direct AP I  integra#on, a  way for different so.ware systems to communicate with each other - enabl ing
organisa#ons to integrate 4GLO BAL's  ins ights  into their own bus iness  intel l igence tools , such as  Power B I  and
Tableau.

 
This  enhanced flexibi l i ty marks  a  s ignificant shi. from 4GLO BAL's  previous  model , where customers  primari ly accessed
ins ights  through i ts  proprietary software tools .
 
Strategic Rationale and Commercial Benefits
 
The launch supports  4GLO BAL's  strategic goals  of accelera#ng growth, divers i fying revenue, and future-proofing i ts
offering.
 
By adopting a  platform-agnostic approach, 4GLOBAL is  pos itioning i tsel f for:
 

·   W ider market reach: O rganisa#ons no longer need to adopt 4GLO BAL's  proprietary so.ware to benefit from i ts
ins ights , opening up new ver#cals  and customers, including larger and more data-mature organisa#ons with
existing infrastructures .

·    Shorter sales  cycles  and onboarding #mes: The reduced need for complex so.ware integra#ons removes barriers  to
adop#on and enables  organisa#ons to quickly and efficiently leverage 4GLO BAL's  dataset, reducing sales  fric#on
and improving convers ion rates .

·  I ncreased recurring revenues: AP I -driven l icencing and integra#on reduce so.ware development dependencies ,
enhancing margins  and scalabi l i ty.

·    Enhanced AI  readiness: I ns ight.O S wi l l  ensure 4GLO BAL's  data remains  compa#ble with and access ible by AI  agents
and systems as  automation becomes more widespread.

 
Next Steps and the Future of Insight.OS
 
Fol lowing a successful  pi lot with select customers, I ns ight.O S 1.0 is  now being deployed, with the migra#on of exis#ng
customers  to the new platform already underway.
 
Future i tera#ons of I ns ight.O S wi l l  incorporate advancements  in AI  and data process ing, enhancing automa#on, analy#cal
capabi l i#es , and integra#on op#ons. This  wi l l  further strengthen 4GLO BAL's  pos i#on as  a  leader in AI -powered data
ins ights .
 
Alongs ide I ns ight.O S, 4GLO BAL remains  commi<ed to del ivering i ts  own so.ware solu#ons, ensuring customers  con#nue to
have flexibi l i ty in how they access  i ts  offering.
 
Eloy Mazon, CEO of 4GLOBAL, commented: 
 
"The launch of Insight.O S is a transforma�onal step for 4GLO BA L, crea�ng new revenue opportuni�es and making our insights
more widely accessible. By removing barriers to adop�on, we expect to accelerate customer growth and expand into new
sectors. This evolution strengthens our competitive position and enhances the long-term value of our business."
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About 4GLOBAL
 
4GLO BAL empowers  sports , fitness  and wel lness  organisa#ons to make faster, smarter decis ions  about their opera#ons,
customers  and investments  through data and actionable ins ights .
 
It operates  the largest sport participation and faci l i ty database in the world, with more than 4 bi l l ion data points .
 
Sourcing data from health & fitness  operators , community programmes and other structured ac#vi#es  through i ts  Data Hub
whi le drawing on informa#on from GP S loca#on updates  and wearable devices , 4GLO BAL's  unique combina#on of data
assets  provides  a  hol istic view of phys ical  activi ty patterns. 
 
4GLO BAL is  at the forefront of predic#ve model l ing and advanced analy#cs , with the ins ights  i t generates  empowering
customers  to drive efficiencies , improve customer relationships  and make more informed strategic decis ions.
 
I ts  customers  span both the publ ic and private sectors , including central  and local  governments , ci#es, spor#ng bodies ,
trade associations, health & fi tness  operators  and sports  clubs.
 
Key markets  include North America, the Middle East and Europe. I ts  headquarters  are in London with offices in Miami  and
Istanbul .

4GLOBAL was founded in 2002 and l i s ted on AIM in 2021 under the ticker 4GBL.
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