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Ten Lifestyle Group plc

("Ten" or the "Group")

H1 2025 Trading Update

 

Ten Li festyle Group plc (AI M: TENG), the global  concierge technology pla%orm driving customer loyalty for global  financial

ins*tu*ons and other premium brands, announces  i ts  trading update for the s ix months  ended 28 February 2025 ("H1

2025").

 

The Group expects  to report hal f year Net Revenue1 of c.£31.8m, 3% ahead of the first hal f of the prior year (H1 2024:

£30.9m) and 5% ahead at constant currency. Ac*ve Members 2 have increased s ince the end of the prior year to 354k (F Y

2024: 349k).

 

The mul*-year Extra Large3 contract in the USA with an exis*ng global  cl ient, ini*al ly worth £5.0m per year, and the

Medium contract in AM EA with a  new cl ient won at the start of H1 2025 have now successful ly launched and are del ivering

revenues, as  expected, from H2 2025. During the period the Group secured two, ini*al ly Smal l  contracts , suppor*ng

continued revenue growth momentum.

 

S ince the end of the period, the Group has  secured a mul*-year renewal  of a  Large contract in Europe, including an upl i< in

fees  for a  digi ta l ly-led service, and a multi -year renewal  of a  Large contract in AMEA that is  expected to grow.

 

Adjusted EBITDA4 for H1 2025 is  expected to increase by £0.7m on the prior year to c.£6.0m (H1 2024: £5.3m), and broadly

flat at constant currency. I ncluding the headwinds  from the set-up costs  of the Extra Large contracts  in the USA, Adjusted

EBITDA margin5 i s  expected to improve to 18.9% (H1 2024: 17.2%), reflec*ng enhanced opera*onal  performance offseCng

the set-up costs  of the Extra Large contracts  in the USA.

 

At the end of H1 2025, the Group's  cash and cash equivalents  pos i*on was c.£11.2m (F Y 2024: £9.3m), with net cash of c.

£6.8m (H1 2024: £1.9m; F Y 2024: £3.9m). This  reflects  the net proceeds of £5.7m raised through a secondary placing at the

start of H1 2025 to support the Group's  short-term working capital  requirements  for the launch of the two contract wins , as

wel l  as  the repayment of a l l  related party loans  (£1.45m). The Group's  normal  seasonal i ty, which results  in higher working

capital  consump*on in the first hal f of the year, and the short-term working capital  requirements  for the launch of the new

contracts  wi l l  unwind in the second hal f of the year. The Group therefore expects  to generate pos itive net cash in the second

half of the year.

 

The Group con*nues to maintain investment levels  in AI -driven technology and a digi ta l  pla%orm to enhance the efficiency,

scalabi l i ty, and service qual i ty of our market leading product.

 

O ur recent Capital  Markets  Day highl ighted our latest technology innova*ons in detai l , and we encourage investors  to view

the presenta*on on our website ( tenl i festylegroup.com/investors/resources/) or get in touch for more informa*on

(investorrelations@tengroup.com).

 

Alex Cheatle, CEO of Ten Lifestyle Group, said: 

 

"We con�nue to strengthen our market posi�on through advancements in A I-driven technology and our digital pla�orm,

helping win new contracts and driving margin, efficiency, scalability, and service quality. A longside a robust sales pipeline and

deep competitive moat, these investments position us for profitable growth."

 

 

1      Net Revenue includes the direct cost of sales relating to certain member transactions managed by the Group.

https://tenlifestylegroup.com/investors/resources/
mailto:investorrelations@tengroup.com


2     Individuals holding an eligible product, employment, account or card with one of Ten's corporate clients are "Eligible Members", with access to Ten's pla%orm, configured under the

relevant corporate client's programme, with Eligible Members who have used the platform in the past twelve months becoming "Active Members".

3     Ten categorises its corporate client contracts based on the annualised value paid, or expected to be paid, by the corporate client for the provision of concierge and related services

by Ten as: Small contracts (below £0.25m); Medium contracts (between £0.25m and £2m); Large contracts (between £2m and £5m); and Extra Large contracts (over £5m). This does

not include the revenue generated from suppliers through the provision of concierge services. Medium, Large, and Extra Large contracts are collectively Ten's "Material Contracts".

4     Adjusted EBITDA is operating profit/(loss) before interest, taxation, amortisation, depreciation, share-based payment expense, and exceptional items.

 5     Adjusted EBITDA margin is Adjusted EBITDA as a percentage of Net Revenue.

 

- End -
 

For further information please visit www.tenl i festylegroup.com or call:
 

Ten Lifestyle Group plc
Alex Cheatle, Chief Executive Officer
Alan Donald, Chief Financial  Officer
 

+44 (0)20 7850 2796
 
 
 

 
Singer Capital Markets Advisory LLP, Nominated Advisor and Broker
Corporate Finance: James Moat / Ol iver Platts
Corporate Broking: Tom Salvesen / Charles  Leigh-Pemberton
 

 
+44 (0) 20 7496 3000

  

  
Notes to Editors:
About Ten Lifestyle Group Plc

Ten Li festyle Group plc partners  with financial  ins*tu*ons and other premium brands to aNract and retain wealthy and

mass  affluent customers.

Mi l l ions  of members  have access  to Ten's  services  across  l i festyle, travel , dining and entertainment on behalf of over fi<y

cl ients  including H S BC, Swisscard and Royal  Bank of Canada. Ten's  partnerships  are based on mul*-year contracts

generating revenue through platform-as-a-service and technology fees.

Ten's  opera*ons are underpinned by an increas ingly sophis*cated personal isa*on pla%orm compris ing industry-first,

proprietary technology, thousands of suppl ier rela*onships  and 25 years  of proprietary exper*se del ivered from over 20

global  offices. Ten was a lso the first B Corp-cer*fied company on the AI M market, demonstra*ng i ts  commitment to

sustainabi l i ty, socia l  responsibi l i ty and ethical  bus iness  practices .

Ten is  on a miss ion to become the most trusted service platform in the world.

For further information about Ten Li festyle Group Plc, please go to: www.tenl i festylegroup.com.
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