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4GLOBAL plc

("4GLOBAL" or the "Group")
 

Trading Update
 

4GLO BAL (AI M: 4GBL), a  provider of data and technology for sports , fitness  and wel lness  organisa#ons to op#mise
operational  and investment decis ions, announces  an update on trading for the year ending 31 March 2025 ("FY25").
 
Strategic Transition
 
As  previous ly communicated, this  financial  year marked a s ignificant strategic trans i#on for 4GLO BAL, with the Group
successful ly shi fting i ts  market focus  from the Middle East to North America.
 
Given the scale of this  trans i#on del ivery schedules  in the final  weeks  of the financial  year have been affected, with certain
contracts  original ly expected in F Y25 now an#cipated to fa l l  in F Y26. As  a  result, the Board expects  F Y25 revenue to be
between £5.1m and £5.3m and adjusted EBITDA1,2 to be between £0.9m and £1.0m3.
 
The Board stated in the interim results  that an addi#onal  provis ion for the outstanding Middle East debt would be
considered in H2. Fol lowing extens ive efforts  to recover i t, the Board has  determined a ful l  provis ion in F Y25 to be the most
prudent course of action, enabl ing the Group to a l locate more resources  to i ts  core growth markets  going forward.
 
At the year-end, the Group expects  to report cash between £0.2m and £0.5m. Certainty around the #ming of receipts  has
improved with the trans i#on in geographical  markets  and the establ ishment of strong commercial  rela#onships  with new
customers. Securing new multi -year contracts  wi l l  further enhance cash vis ibi l i ty for FY26.
 
Geographic Performance
 
The strategic trans i#on from the Middle East to North America is  driving long-term improvements  in revenue and margin,
with a  growing proportion of higher margin, recurring and repeatable contracts .
 
At the end of February 2025, revenue from North America had increased 145% year-on-year to approximately £1.6 mi l l ion,
reflec#ng strong demand and the Group's  growing commercial  trac#on in the region. This  growth has  exceeded internal
expectations, providing further val idation of the Group's  decis ion to priori tise the region.
 
Growth in North America has  offset some of the planned reduc#on in the Middle East, where F Y25 revenue is  expected to
decrease by 84% from £2.5m to £0.4 mi l l ion fol lowing the Group's  previous ly announced decis ion to implement a  stricter
commercial  mandate.
 
The Group's  home markets  remain strong with recurring contracts  and rela#onships  with key partners  in the region, with
FY25 revenue from the UK and Europe expected to remain in l ine with the prior year at approximately £3.1 mi l l ion.
 
I n H2 of F Y25 to date, the Group has  secured mul#-year contracts  in North America, the UK  and Europe worth over £5
mi l l ion in total4, reflec#ng strong demand, an effec#ve go-to-market strategy and providing greater vis ibi l i ty over future
revenue.
 
Shift Towards Recurring Revenue and Scalable Solutions
 
Alongs ide the shiC in geographic focus, the Group has  con#nued i ts  trans i#on towards  higher margin, recurring and
repeatable revenue Ins ight Solutions  and Ins ight Platform products .
 
I n F Y24, revenue was 60% data-driven and 40% consultancy-driven. At the end of February 2025, data-driven revenue had
increased to 81%, reflec#ng a s ignificantly reduced rel iance on lower margin, project-based work in l ine with the Group's
long-term strategic focus  on more predictable, higher qual i ty revenue streams.
 
Outlook
 
The Group wi l l  con#nue to expand in i ts  core markets  - North America and Europe - where key cl ient rela#onships  have
been establ ished and s igni ficant opportunities  exist to drive revenue and profi t growth.
 
I nnova#on wi l l  remain at the forefront of the bus iness . The recently announced launch of SportP ulse has  expanded the
Group's  addressable market, whi le I ns ight.O S enhances  the access ibi l i ty of the Group's  data asset, accelerates  sales  cycles
and reduces  on-boarding times.
 
Working capital  i s  an#cipated to con#nue to improve fol lowing the strategic trans i#on to North America. The region offers
a substantia l  market opportunity and attractive commercial  terms with greater payment predictabi l i ty.
 
Eloy Mazon, CEO of 4GLOBAL, commented: 
 
"W hile the 	ming of contract signings and delivery schedules at the end of the year, alongside the provision against the Middle



"W hile the 	ming of contract signings and delivery schedules at the end of the year, alongside the provision against the Middle
East debtor has affected FY25, the underlying momentum in the business is clear, and we remain confident in our direction.
 
"This has been a pivotal year for 4GLO BA L, and I am incredibly proud of the pace and scale of progress achieved by our teams
during this transi	on. Successfully entering and rapidly gaining trac	on in North A merica while pivo	ng away from the Middle
East is a major strategic achievement. The strong revenue growth in North A merica, alongside the establishment of rela	onships
with key anchor clients and a growing pipeline of mul	-year contracts, reinforces the demand for our solu	ons and posi	ons us
for long-term, sustainable growth.
 
"O ur offering is now more defined, targeted, and scalable, with a growing propor	on of high-margin, recurring revenue. The
founda	on we have built also enables us to serve a much larger addressable market. The opportunity ahead is substan	al, and
we are well-positioned to capitalise on it."
 
1Adjusted EBITDA is defined as statutory profit from opera	ons before interest, taxa	on, deprecia	on, share based payment expense,
foreign exchange losses and exceptional items (i.e. bad debt provisions)
2Figures included in this RNS are unaudited
3Analyst forecasts for the year ending 31 March 2025 prior to this announcement were £7.6m in revenue, £1.9m in adjusted EBITDA and
£1m in cash at year-end
4Booked revenue for FY26 and subsequent years
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About 4GLOBAL
 
4GLO BAL empowers  sports , fitness  and wel lness  organisa#ons to make faster, smarter decis ions  about their opera#ons,
customers  and investments  through data and actionable ins ights .
 
It operates  the largest sport participation and faci l i ty database in the world, with more than 4 bi l l ion data points .
 
Sourcing data from health & fitness  operators , community programmes and other structured ac#vi#es  through i ts  Data Hub
whi le drawing on informa#on from GP S loca#on updates  and wearable devices , 4GLO BAL's  unique combina#on of data
assets  provides  a  hol istic view of phys ical  activi ty patterns. 
 
4GLO BAL is  at the forefront of predic#ve model l ing and advanced analy#cs , with the ins ights  i t generates  empowering
customers  to drive efficiencies , improve customer relationships  and make more informed strategic decis ions.
 
I ts  customers  span both the publ ic and private sectors , including central  and local  governments , ci#es, spor#ng bodies ,
trade associations, health & fi tness  operators  and sports  clubs.
 
Key markets  include North America, the Middle East and Europe. I ts  headquarters  are in London with offices in Miami  and
Istanbul .

4GLOBAL was founded in 2002 and l i s ted on AIM in 2021 under the ticker 4GBL.
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