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The informa�on contained within this announcement is deemed by the Company to cons�tute inside informa�on as s�pulated

under the UK  version of the EU Market A buse Regula�on (2014/596) which is part of UK  law by virtue of the European Union

(Withdrawal) Act 2018, as amended and supplemented from time to time.

 

 

Huddled Group plc

 

("Huddled", the "Company" or the "Group")

 

Trading Update

 

Huddled Group plc (AI M:H UD), the ci rcular economy e-commerce group, i s  pleased to provide an unaudited update on

trading for the three months  ended 31 March 2025 ("Q1 2025").  

 

Highlights

 

Q1 2025 highlights:

·    Group revenue £4.4m (Q1 2024: £2.1m1).

·    Nutrici rcle revenue grew by 68% to over £1.2m, a  £0.5m increase on Q4 2024. 

·    Boop Beauty revenue grew by 41% to £0.7m, a  £0.2m increase on Q4 2024.

·    Discount Dragon revenue was down to £2.5m, an 18.5% decrease from Q 4 2024 due to strategic stock clearance in

January sale and al location of resources  to other two divis ions.

·    Group revenue in March exceeded £1.7m, with both Nutrici rcle and Boop Beauty recording their best months  ever.

·    Sol id progress  made in the move towards  operational  profi tabi l i ty before head office costs .

·    62.7k new customers  added in the period, an increase of 64% versus  Q4 2024.

·  The I nvestment in our warehouse infrastructure, l i8 and offices is  pending the addi:onal  floor being ful ly

commiss ioned in Q2 2025.

 

1Q1 2024 revenue comparative comprised of Discount Dragon only

 

Summary

 

The first quarter of 2025 has  been one of strong growth for both Nutrici rcle and Boop Beauty, with both brands repor:ng

their best month of trading to date in March. Nutrici rcle reported Q 1 2025 revenue exceeding £1.2m, and Boop Beauty

recorded Q 1 2025 revenue of £0.7m, with over £0.3m of this  in March 2025 alone. Discount Dragon's  revenue in Q 1 2025

fel l  by £0.5m to £2.5m, largely due to space constraints  in the warehouse and the clearance of remnant stock in January

2025, which saw revenue in the month fa l l  to £0.6m. Trading picked up again for Discount Dragon in February and March

2025 with total  revenue of £1.9m for these two months.

 

As  previous ly stated, the l imita:ons on warehouse capacity and the abi l i ty to process  orders  were a chal lenge in the

period. To support the rapid growth of both Nutrici rcle and Boop Beauty, we opted to a l locate addi:onal  resources  to those

brands at the expense of Discount Dragon. I n the quarter we processed over 137,000 orders  across  the three brands, an

increase of 24% compared with Q 4 2024; and approximately 62,700 new customers  shopped with us . We are pleased to

report that the work on the addi:onal  floor is  now almost complete which wi l l  greatly increase poten:al  throughput

capacity.

 

O veral l , we are pleased to report that our progress ion towards  opera:onal  profitabi l i ty before head office costs  across  the

three divis ions  is  on track.  Despite setbacks  in the period, we remain encouraged by the demand for our offering, and we

remain confident we have sufficient resources  to see us  through to both operational  profi tabi l i ty and cash generation.

 

 



Divisional Update

 

Discount Dragon

 

At the end of 2024, we decided to clear a l l  remnant, and legacy stock from Discount Dragon, thereby al lowing us  free up

space for both Nutrici rcle and Boop Beauty stock and warehouse staff, and al lowing Discount Dragon to focus  on i ts

improved range of fast sel l ing stock. The consequence of this  decis ion was a  short-term hit to revenue and margin as  we

cleared stock at reduced prices , a long with an increase in the number of picks  per order.

 

As  we move into Q 2 2025 we wi l l  focus  our efforts  on op:mis ing both the supply chain and picks  per order, saving :me

and al lowing us  to process  more orders  across  the Group.

 

Nutricircle

 

W ith revenue exceeding £1.2m, and 41.7k orders  Nutrici rcle once again exceeded our expecta:ons in del ivering a  record-

breaking quarter.

 

I n Q 4 2024, this  brand added 10.4k new customers, ci rca 67% more than were added in Q 3 2024. Not only did this  drive

record sales  in Q 4 last year, i t a lso helped underpin the founda:ons for sales  in 2025. Sales  in the Q 1 2025 have

con:nued to grow as  new, loyal  customers  return to buy for a  second and third :me. W hi lst this  brand is  a lso constrained

by the current warehouse chal lenges, sales  in March 2025 were i ts  best yet, demonstra:ng the poten:al  for growth once

these chal lenges  are resolved. 

 

May 2025 wi l l  see us  launch a new TV campaign with a  view to bui lding further on the success  achieved in Q1 2025.

 

Boop Beauty

 

We were del ighted to see Boop Beauty increase revenue in Q 1 2025 to £0.7m, with revenue in March 2025 alone exceeding

£0.3m. New customers  for the period were 14.7k.

 

During the quarter we have invested in more stock for this  brand to support i ts  rapid growth and poten:al . The focus  on the

reduc:on of cosme:cs  waste has  struck a  chord with customers  and manufacturers  a l ike, a l lowing the brand to add more

supply partners  as  wel l  as  bui ld i ts  customer base.

 

New TV adverts  wi l l  be a ired in May 2025, with real i ty TV Star, Ol ivia  Bowen, joining us  as  the face of the brand.

 

Martin Higginson, Chief Executive Officer of Huddled Group PLC, commented:

 

"We are pleased with the progress we made in the quarter, adding almost 63,000 new customers is a testament to the demand

for our offering. The opera�onal issues in March were painful; if it hadn't been for these, we believe we would have been close

to opera�onal profitability across the three trading divisions. That said, these are process challenges which can and will be

overcome. We are already star�ng to see solid improvements in both the throughput of orders and quality control, both of

which will allow us to scale accordingly.

 

"The growth in Nutricircle and Boop Beauty has been very encouraging, which, when combined with the proven poten�al of

Discount Dragon, further underpins our confidence in the business model of saving surplus stock from waste and delivering

great value to our growing band of loyal customers."

 
Enquiries:

For further information please visit www.huddled.com/investors, or contact:
 
Huddled Group plc
Martin Higginson
Dan Wortley
Paul  Simpson
 

investors@huddled.com

Zeus (Nominated Adviser and Sole Broker)
Nick Cowles, James Hornigold, Alex Campbel l -Harris
Dominic King

Tel  + 44 (0) 203 829 5000
(Investment Banking)
(Corporate Broking)
 

Alma Strategic Communications (Financial PR)
Rebecca Sanders-Hewett
Sam Modl in

huddled@almastrategic.com
 



Sam Modl in
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