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Time Out Group plc
("Time Out," the "Company" or the "Group")

 
Trading Update

Time Out Markets continue to deliver revenue growth and EBITDA in line with Board expectations.
Strategy review under way for Media to review monetisation of growing audience

 
Time Out Group plc (AIM: TMO), the global media and hospitality business, today announces a trading
update for the year-ended 30 June 2025 ("FY25").
 
Summary

·   The Markets  bus iness  continues  to grow in l ine with the Board's  expectations. A pos itive outlook is  supported by
ongoing portfol io growth and multiple ini tiatives  to drive l ike-for-l ike profi tabi l i ty in future.

·   Media revenues now expected to be approximately 20% lower than the prior year, primari ly due to local
commercial  condi1ons in the USA. A review of the Media strategy has  commenced to maximise the return on
capital  expenditure and improve the qual i ty and forward vis ibi l i ty of revenues.

·   O P EX  reduc1ons are underway, with an annual ised £7 mi l l ion of savings  a lready ac1oned, ensuring the
Company remains  cash generative.

Adjusted Group EB I TDA(1) for F Y25 a=er central  costs  i s  now expected to be in the range £11-£13 mi l l ion (F Y24 £12.4
mi l l ion).
 
Markets Division

·   A growing por?ol io with s ix owned and operated and five franchise s i tes  open, with a  further s ix markets
contracted to open by 2027, including the recent s igning of a  new Manhattan s i te.

·   A strong pipel ine of further opportuni1es, with new s i te nego1a1ons ongoing such that further announcements
are expected in this  calendar year.

·   Customer spend(2) has  grown by 22% in the period to date with Markets  expected to generate over ten mi l l ion
annual ised transactions  from currently open s i tes .

·   FY25 divis ional  EBITDA is  expected to be in the range of £11-£13 mi l l ion (FY24 £12.0 mi l l ion).
 
Media Division

·   Global  monthly brand audience reach(3)) for Media has  grown to 213 mi l l ion, driven by socia l  media.
·   Media generates  revenue from adver1s ing, affil iate l inks  and by crea1ng customised campaign solu1ons for

brands. The Media bus iness  has  seen a decl ine in tradi1onal  adver1s ing revenue fol lowing the US Elec1on and
a switch in consumer habits  from web to socia l  media and AI . As  a  result, Media is  now expected to make a
narrow EBITDA loss  for FY25 (FY24 £5.3 mi l l ion EBITDA profi t).

·   The Board has  taken the decis ion to reduce O P EX  in this  divis ion and to conduct a  strategy review to assess  how
best to monetise the growing audience and maximise Group returns.

 
Outlook
The Group remains  focused on the contracted growth that the Market proposi1on wi l l  del iver. Conver1ng a strong
pipel ine of poten1al  new Market s i tes , whi lst driving l ike-for-l ike growth in exis1ng Markets  through out-of-home
adver1s ing, loyalty programmes and a growing and valuable customer database. The goal  of which is  to double Markets
EBITDA profi t over the next two years .

Whi lst management review the future Media strategy, forecast guidance is  withdrawn.  This  review wi l l  enable Time Out to
del iver sustainable Media divis ion profitabi l i ty, through effec1ve mone1sa1on of unique content and growing global
audience, whi lst a lso driving customers  and revenue to our Markets .
 
Commenting on the update, Chris Ohlund, CEO of Time Out Group plc, said:
"We remain focused on driving growth and profitability across our Markets whilst right-sizing the Media business to
strategically benefit from the shi( in audience behaviour, something that has con*nuously evolved throughout our ownership
of this trusted global brand. The synergies between a large and growing, highly engaged real-life audience and media create
the potential to develop new and unique propositions for advertisers"

 

NOTES

(1) Adjusted EBITDA is  post IFRS16, and stated before interest, taxation, depreciation, amortisation, share-based

payments , exceptional  i tems and profi t/(loss) on the disposal  of fixed assets .

(2)Gross  consumer spend in owned & operated and management agreement Markets , in constant currency.

(3) Q1 CY25 vs  Q1 CY24 average global  monthly brand reach across  a l l  channels .



 

The informa1on contained within this announcement is deemed by the Group to cons1tute inside
informa1on as s1pulated under the Market Abuse Regula1on (EU) No. 596/2014 as it forms part of UK
domestic law by virtue of the European Union (Withdrawal) Act 2018.

 
For further information, please contact:

Time Out Group plc Te l : +44 (0)207 813 3000
Chri s  Ohl und, CEO
Ma tt Pri tcha rd, CFO
Ste ve n Tre dge t, Inve s tor Re l a ti ons  Di re ctor

Panmure Liberum (Nominated Adviser and Broker) Te l : +44 (0)203 100 2222
Andre w Godbe r / Edwa rd Thoma s  / Jos hua  Borl a nt

FTI Consulting LLP Te l : +44 (0)203 727 1000
Edwa rd Bri dge s  / Be n Fl e tche r
 
Notes to editors
 
About Time Out Group
Ti me  Out Group i s  a  gl oba l  bra nd tha t i ns pi re s  a nd e na bl e s  pe opl e  to e xpe ri e nce  the  be s t of the  ci ty. Ti me  Out l a unche d i n
London i n 1968 to he l p pe opl e  di s cove r the  be s t of the  ci ty - toda y i t i s  the  onl y gl oba l  bra nd de di ca te d to ci ty l i fe . Expe rt
journa l i s ts  cura te  a nd cre a te  conte nt a bout the  be s t thi ngs  to Se e  a nd Ea t a cros s  ove r 350 ci 1e s  i n ove r 50 countri e s  a nd
a cros s  a  uni que  mul 1-pl a ?orm mode l  s pa nni ng both di gi ta l  a nd phys i ca l  cha nne l s . Ti me  Out Ma rke t i s  the  worl d's  firs t
e di tori a l l y cura te d food a nd cul tura l  ma rke t, bri ngi ng a  ci ty's  be s t che fs , re s ta ura te urs  a nd uni que  cul tura l  e xpe ri e nce s
toge the r unde r one  roof. The  por?ol i o i ncl ude s  ope n Ma rke ts  i n e l e ve n ci 1e s  s uch a s  Li s bon, Ne w York a nd Duba i , s e ve ra l
ne w l oca 1ons  wi th e xpe cte d ope ni ng da te s  i n 2025 a nd be yond, i n a ddi 1on to a  pi pe l i ne  of furthe r l oca 1ons  i n a dva nce d
di s cus s i ons . Ti me  Out Group PLC, l i s te d on AIM, i s  he a dqua rte re d i n London (UK).
 
FORWARD-LOOKING STATEMENTS 
This document contains "forward-looking statements", which include all statements other than statements of historical facts, including,
without limita*on, any statements preceded by, followed by or that include the words "targets", "believes", "expects", "aims", "intends",
"will", "may", "an*cipates", "would", "could" or similar expressions or the nega*ve thereof. Such forward-looking statements involve
known and unknown risks, uncertain*es and other important factors beyond the Group's control that could cause the actual results,
performance or achievements of the Group to be materially different from future results, performance or achievements expressed or
implied by such forward-looking, including, among others, the achievement of an*cipated levels of profitability, growth, the impact of
compe**ve pricing, vola*lity in stock markets or in the price of the Group's shares, financial risk management and the impact of general
business and global economic condi*ons. Such forward-looking statements are based on numerous assump*ons regarding the Group's
present and future business strategies and the environment in which the Group will operate in the future. By their nature, forward-
looking statements involve risks and uncertain*es because they relate to events and depend on circumstances that may or may not occur
in the future. These forward-looking statements speak only as at the date as of which they are made, and each of Time Out Group Plc and
the Group expressly disclaims any obliga*on or undertaking to disseminate any updates or revisions to any forward-looking statements
contained herein to reflect any change in Time Out Group Plc's or the Group's expecta*ons with regard thereto or any change in events,
condi*ons or circumstances on which any such statements are based. Neither the Group, nor any of its agents, employees or advisors
intends or has any duty or obliga*on to supplement, amend, update or revise any of the forward-looking statements contained in this
document.

This information is provided by RNS, the news service of the London Stock Exchange. RNS is approved by the Financial Conduct Authority to act as a
Primary Information Provider in the United Kingdom. Terms and conditions relating to the use and distribution of this information may apply. For further
information, please contact rns@lseg.com or visit www.rns.com.

RNS may use your IP address to confirm compliance with the terms and conditions, to analyse how you engage with the information contained in this
communication, and to share such analysis on an anonymised basis with others as part of our commercial services. For further information about how
RNS and the London Stock Exchange use the personal data you provide us, please see our Privacy Policy.
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