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HALF YEAR 2026/27 RESULTS (HY27)
Disciplined execution with continued strategic progress and strong cash position
PERFORMANCE SUMMARY:
£m 26 weeksto | 26 weeks to % change % change
1 Aug 2026 | 2 Aug 2025 | (reported) (constant*)

Sales 5,899 5,940 0.7% (0.8)%
Gross margin % 46.8% 47.0% (20)bps (20)bps
Operating profit** 294 369 (20.5)% (19.5)%
Operating margin %** 5.0% 6.2% (120)bps (120)bps
Profit before tax and adjusting items* 282 351 (19.7% (18.7)%
Adjusted basic eamings per share* (pence) 3.97 4.60 (13.7)%
Free cash flow* (18) (68) n/a
Statutory measures
Operating profit 314 389 (19.3)%
Net finance expense (73) (251) n/a
Profit before tax 241 138 +74.6%
Basic eamings per share (pence) 3.45 0.80 +331.3%
Interim dividend per share (pence) 0.40 0.33 +21.2%

™ Gross margin % restated in HY26. See note 14 to the condensed consolidated interimfinancial statermrents for further information. * See page 2 for further details
on Altemative Performance Measures; * Before adjusting iterrs, after interest on lease liabilities

REGIS SCHULTZ, CEO OF JD SPORTS FASHION PLC:

“Our Group organic sales were -0.7% for the half, a resilient performance against a challenging backdrop of consumer
cost-of-living pressures, footwear product cycle headwinds and a highly promotional market. We remained focused on
‘controlling the controllables’ — progressing our strategy at pace while maintaining tight cost and capital discipline.

“We achieved seweral strategic milestones in the period. We continued to broaden our product proposition, with apparel
and accessories growing to 36% of Group sales, alongside strong momentum in performance-based running and newer
footwear styles. New e-commerce platforms went live in the UK and Ireland, and online sales grew to 20% of Group
sales. JD STATUS surpassed 10m active loyalty customers globally, and we became one of the first retailers in the US
to enable purchase and checkout directly within an Al platform. We also initiated a reorganisation of our store portfolio in
Eastemn Europe and have now completed our restructuring programme in Germany.

“We ended the half with net cash of £168m, an improvement of nearly £300m year-on-year after retuming £260m to
shareholders through buybacks and dividends ower the last 12 months. Our FY27 guidance is unchanged from our Q2
trading statement: profit before tax and adjusting items of £700m to £800m and free cash flow of £460m to £520m,
reflecting our focus on working capital efficiency and inventory management.

“While the trading environment remains tough, | am encouraged by the progress we are making and confident in our
strategic execution. My thanks go to all our colleagues worldwide for their continued hard work and focus.”

HY27 HEADLINES:

[1 Resilient HY27 performance against a tough global consumer backdrop and ongoing footwear product cycle
transition, with total sales -0.8% at constant FXrates

[0 Organic* sales -0.7% (at constant FXrates), including a +2.1%pts contribution from net new space despite a
2.2% lower store count year-on-year (YoY); like-forlike* (LFL) sales -2.8%

[1  Good performance in apparel and accessories (c.+4% YoY); footwear softer (c.-3% YoY) given product cycle
dynamics, but encouraging momentum in performance-based running and newer footwear styles

[ Online sales increased as a proportion of Group sales to 20% (HY26: 19%), with organic online sales +5.2%
YoY, supported by continued investment in omni-channel ranging, fulfilment and technology platforms

1  Gross margin of 46.8%, 20bps lower YoY, with underlying controlled price investments of -50bps net
(particularly in online) partially offset by higher marketing contributions

[ Profit before tax and adjusting items (PBTAI) of £282m (HY26: £351m); statutory PBT up 74.6% to £241m

[ Strong balance sheet and improving cash generation: net cash (before lease liabilities)* of £168m as of period-
end (2 August 2025: net debt of £125m); HY free cash flow of -£18m (HY26: -£68m)

[ Interim dividend of 0.40p declared, 21% higher than prior year (HY26 interim dividend: 0.33p); second £100m
tranche of the FY27 £200m share buyback programme commenced in August 2026

[ FY27 PBTAI" guidance of £700m to £800m and free cash flow guidance of £460m to £520m both unchanged
from our Q2 trading statement

STRATEGIC PROGRESS HIGHLIGHTS:

JD Brand First

(1 Continued execution against store productivity and optimisation strategy globally: remain on track to convert or
close all remaining standalone Finish Line stores by the end of FY28 (145 standalone stores remaining); JD
Germany consolidated from 91 to 62 stores (completed post period-end); JD and Sizeer reorganisation initiated
in Eastem Europe; new ‘bigger and better’ UK flagships opened in Cardiff and Sheffield

1 Significantly expanded franchise platform: signed agreement with Grupo Axo to operate 140+ JD stores in
Mexico, starting in 2027



Complementary Concepts

[1 City Gear conwrsions to DTLR and Shoe Palace progressing well, with remodelled stores significantly
outperforming prior year; Courir growing in Italy (eight stores, targeting 18 by year-end)

1 UK Outdoor business continues to simplify and strengthen: store footprint being actively optimised, product
ranges being refreshed with greater newness, Shopify e-commerce re-platform complete, and distribution centre
consolidation delivered

Beyond Physical Retail

1 New e-commerce platforms live in the UK and Ireland, delivering improved discowery, checkout, loyalty
integration and Al-enabled product assistance; marketplace propositions being explored and tested across the
Group

[l JD STATUS surpassed 10m active loyalty customers globally; became one of the first retailers to enable a
native purchase experience on an Al platform in the US

People, Partners & Communities
1 Announced £1m BBC Children in Need partnership to fund 50 youth projects across the UK

[0 SBTi supplier engagement target now live and published; Group climate risk assessment completed, and new
emissions reporting platform implemented
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Alternative Performance Measures

Throughout this release, “* indicates the first instance of use of Aternative Performance Measures, which management believe
are useful and necessary to assist the understanding of the Group’s results. Please refer to pages 37 to 42 for further
information, including reconciliations to statutory measures where required.

Forward-looking statements

This announcement contains certain forward-looking statements relating to expected or anticipated results, performance or
ewvents. Such statements are subject to normal risks associated with the uncertainties in our business, supply chain and
consumer demand along with risks associated with macroeconomic, political and social factors in the markets in which we
operate. Whilst we believe that the expectations reflected herein are reasonable based on the information we hawe as at the
date of this announcement, actual outcomes may vary significantly owing to factors outside the control of the Group, such as
cost of materials or demand for our products, or within our control such as our investment decisions, allocation of resources or
changes to our plans or strategy Neither the Group nor any other person assumes responsibility for the accuracy or
completeness of, or assumes any obligation or undertaking to revise or update, any forward-looking statement made in this
announcement to reflect new information or any changes in events, expectations or circumstances. As such, undue reliance
should not be placed on the forward-looking statements contained within this announcement.

Results presentation and Q&A
A pre-recorded analyst and investor presentation will be broadcast via the Investors section of our website at
www.jdplc.com/investors at 08.30 (UK time) today, which will be immediately followed by a live virtual Q&A session with

management. For enquiries, please email Investor.Relations @jdplc.com.

Financial calendar
The next scheduled event is our Q3 2026/27 trading statement on 19 November 2026.

About JD Sports Fashion plc

Founded in 1981, JD Group is a leading global omni-channel retailer of sports, fashion and outdoor brands. With 4,766 stores
across 35 countries, our fascias — including JD, Size?, Courir, DTLR, Shoe Palace, Hibbett, Sprinter, Sport Zone, Cosmos and
Go Qutdoors — deliver multi-brand and multi-category propositions that blend agility with trend-driven curation. JD Group also
operates 104 JD Gyms sites in the UK, and 83 franchised stores in a further 15 countries.

We leverage our deep understanding of our customers, close relationships with established and emerging brands, and our
exclusive product and own brands portfolio to deliver leading-edge athleisure, performance and streetwear products that
address the verylatest trends across footwear and apparel. We deliver this via our customer-focused omni-channel proposition
that combines vibrant, theatrical stores — where sports fashion meets music and youth culture — with cutting-edge digital



experiences.

Qur \ision is to inspire the emerging generation of customers through a connection to the universal culture of sport, music and
fashion. We drive this \vision forward via our four strategic pillars: JD Brand Frst, first priority, first in the world; leveraging our
Complementary Concepts to support JD Group’s regional expansion; moving Beyond Physical Retail by building the right
infrastructure and creating a lifestyle ecosystem of relevant products and senices; and doing the right thing for our People,
Partners & Communities.

JD Sports Fashion plcis a constituent of the FTSE 100 index

CHIEF EXECUTIVE OFFICER’'S REVIEW

JD s in a clear phase of strategic execution — and the progress we are making is increasingly \isible and measurable. In
HY27 we delivered several significant strategic milestones: launching new e-commerce platforms in the UK and Ireland,
crossing 10m active loyalty customers on JD STATUS, initiating a reorganisation of our store portfolio in Eastem
Europe, completing (post period-end) our restructuring programme in Germany, and becoming one of the first retailers to
offer a native Al-enabled purchase experience on Google's Gemini platform. We also built on our growing franchise
presence globally, signing a long-term franchise agreement with Grupo Axo to enter Mexico — a market of over 130m
people with a rapidly growing activewear sector.

This progress has been made against a tough trading backdrop in HY27. Consumer cost-of-living pressures weighed on
our core demographic throughout the half, footwear product cycle dynamics remained a headwind across our key
markets, and the market stayed highly promotional. These conditions were most acute in North America in Q227, where
a slower quarter for high-heat footwear product compounded the underlying consumer environment. Owerall, Group
organic sales were -0.7% in HY27, a resilient outcome in the context of the challenging conditions facing our industry.

Strengthening our customer proposition and multi-brand model

By staying close to both our customers and our brand partners, and leveraging our growing own brand capability, we
continue to lead with the right products, in the right places and at the right prices. The strength of our apparel proposition
— which delivered growth across all regions in HY27 — alongside encouraging momentum in performance-based running
and the continued scaling of our omni-channel offer, reflect the growing resilience of our multi-borand model against a
more challenging footwear environment.

FY27 outlook

As discussed in our Q2 trading statement in August, and reiterated today, a number of the headwinds shaping HY27
may persist into H2. We therefore continue to expect full year profit before tax and adjusting items of £700m to £800m
and free cash flow of £460m to £520m. Our focus is on executing the priorities within our control: completing the roll-out
of our new technology platforms, scaling Al and loyalty capabilities, driving higher store productivity across all fascias,
and maintaining tight cost and capital discipline.

A clear focus on driving retums for shareholders

JD Group has the right structural foundations to outperform through the cycle: a global footprint in attractive markets; an
agile, multi-brand and multi-category model; a distinctive omni-channel proposition; and a proven ability to generate
significant free cash flow. Our net cash position as of 1 August 2026 and our ongoing £200m annual share buyback
programme — the second £100m tranche of which commenced in August — reflect the strength of that model and our
commitment to delivering attractive shareholder retums.

Review of HY27 performance

For the 26 weeks to 1 August 2026, we achieved total sales of £5,899m, -0.8% at constant FX rates and -0.7% at
reported rates. Excluding the results of Wheelbase in the prior period up to its disposal date, organic sales were -0.7%
at constant FXrates, which includes a +2.1% benefit to sales from net new space opened across the Group. This was
achieved despite a 2.2% lower store count YoY as we continued to optimise the productivity of our stores across the
Group. LFL sales were -2.8%.

The Group has introduced ‘comparable sales™ as a supplementary sales key performance indicator (KPI). We believe
this metric, which is used by other companies in the retail space, provides a more complete view of like-for-like sales
performance by including all relocations (within the same catchment area) and upsizes. This KPI is considered more
consistent and meaningful than like-for-like sales for assessing the underlying sales growth of the business and, ower
time, we expect it to replace our current like-for-like sales measure.

The reported gross margin % for the Group in HY27 was 20bps lower YoY at 46.8% (HY26 restated: 47.0%). Throughout
the half, the Group made controlled price investments, particularly in the online offer, to boost competitivity and stay
close to fast-changing consumer dynamics. The underlying impact of these investments on our gross margin %
(approximately -50bps, net) was partially offset by higher marketing contributions YoY.

Operating profit before adjusting items and after interest on lease liabilities of £294m (HY26: £369m) was -19.5% at
constant FX rates and -20.5% on a reported currency basis, driven by lower gross profit and higher operating costs.
While operating costs (excluding adjusting items and interest on lease liabilities) were +1.6% YoY at constant FXrates,
this was largely driven by the impact of net new space. Excluding this, operating costs (excluding adjusting items and
interest on lease liabilities) were flat YoY. Profit before tax and adjusting items was £282m (HY26: £351m), -18.7% at
constant FXrates and -19.7% at reported rates.

We are a highly cash generative business, with operating cash flow net of lease repayments* of £433m in HY27 (which
we beliewe is a reasonable proxy for what was previously reported as EBITDA on an IAS 17 basis). This was -21.0% YoY
(HY26: £548m), partly driven by seven months of lease repayments in the current period versus six months in HY26 (due
to the 15t of every month being the key lease payment date in many of the countries we operate in). After cash outflows
mainly consisting of changes in working capital, capital expenditure* and tax payments, our free cash flow was -£18m for
the half (HY26: -£68m). This is consistent with the usual seasonality of our business, with working capital outflows in the
middle of the financial year, normalising around the year-end. As of 1 August 2026, we had net cash (before lease
liabilities) of £168m (HY26: net debt of £125m).

Sales by region



Organic sales growth excludes acquisitions and disposals, and is calculated at constant FX rates. Comparable sales
growth represents like-for-like sales growth adjusted to include relocations and upsizes.

HY27: 26 weeks to 1 August 2026
Total sales (Em) Like-for-like Comparable Organic
North America 2,233 (4.0)% (3.5)% (1.7%
Europe 1,950 (3.3)% (2.6)% (0.5)%
UK 1,438 (1.4)% +0.3% (1.6)%
Asia Pacific 278 +3.0% +3.0% +10.7%
Group 5,899 (2.8)% (2.0% (0.7)%

Sales by segment

HY27: 26 weeks to 1 August 2026
Total sales (Em) Like-for-like Comparable Organic
JD 3,688 3. 1% 1.7)% -
Complementary Athleisure 1,468 (5.2)% (5.2)% (5.2)%
Sporting Goods & Outdoor 743 +4.2% +4.3% +5.5%
Group 5,899 (2.8)% (2.0% (0.7)%

Channel commentary
Delivering a world-class omni-channel experience for our customer is one of our top priorities:

[l Sales from our 4,766 stores worldwide were 79% (HY26: 80%) of Group sales in HY27, at £4.6bn (-2.3% at
constant FXrates). Organic store sales were -2.2% YoY.

(1  Online sales, which include click-and-collect, ship-from-store and home delivery orders, were 20% (HY26:
19%) of Group sales in HY27, at £1.2bn (+5.1% at constant FXrates). Organic online sales were +5.2% YoY.

[1  Other sales, mainly related to JD Gyms memberships in the UK, were 1% (HY26: 1%) of Group sales in HY27,
at £0.1bn (+4.6% at constant FXrates). Organic other sales were +4.6% YoY.

Category commentary

Our business model is underpinned by our strong, agile and multi-brand assortment of products, delivering a ‘head-to-toe’
shopping experience for our customers. Our sales mix is as follows:

[l 60% footwear (HY26: 62%), with organic sales c.-3% YoY. Throughout the half we continued to see a
significant shift in the global footwear product cycle, given the transition between (smaller in value) newer product
lines and footwear styles and the (larger) ‘end of cycle’ product lines of some of our brand partners.
Notwithstanding this, we saw strong growth across brands less affected by transition, which reflects the benefit
of our agile, multi-brand model. In particular, we are encouraged by our momentum in performance-based
running and newer footwear styles. Although small today, these present an exciting longer-term opportunity for
the Group.

(1 36% apparel and accessories (HY26: 35%), with organic sales c.+4% YoY. The ewolution of the apparel and
accessories product cycle is very different compared with footwear. Our apparel proposition is in excellent
shape, and we believe there is significant scope to leverage this for growth, particularly in North America where
our apparel and accessories mix is relatively low compared to other regions. The growing depth of our brand
partnerships is supplemented by our own brands, which represent ¢.15% of our apparel sales, and enable us to
supplement our apparel proposition by bringing new ranges to market quickly.

[ 4% other (HY26: 3%), with organic sales c.+2% YoY. ‘Other’ includes outdoor living equipment and JD Gyms
memberships.

Regional commentary

North America, our largest region at 38% of Group sales (HY26: 39%), delivered a mixed performance through the half.
Q1 trading was supported by key consumer moments including the US tax refund season and product launches.
Performance softened in Q2, reflecting weaker consumer sentiment amidst the broader cost-ofliving backdrop and
deferred 'back-to-school' demand into August. Our JD fascia delivered a more resilient performance, supported by
growing diversity within its product range, with softer trends across our complementary fascias. Footwear reflected
ongoing softness in end-of-cycle product lines and a slower environment for high-heat product in Q2, alongside tougher
comparatives; this was partially offset by continued momentum in the performance-based running category and newer
footwear styles. Organic footwear sales were c.-5% YoY. Apparel and accessories delivered a good performance,
particularly in women's ranges and own brands, with organic sales growth of c.+2%. Online delivered a resilient
performance supported by better ranges, focused marketing and controlled price investments, with organic online sales
growth of +10.7%. The phased conwersion of standalone Finish Line stores to JD continues, with 145 stores now
remaining; market-driven promotional intensity at this fascia remains elevated in the near term. Owerall, North America
delivered organic sales of -1.7% and comparable sales of -3.5%. Excluding the standalone Finish Line business, North
America comparable sales were -2.5%.

Europe, representing 33% of Group sales (HY26: 32%), delivered a broadly stable performance through the half despite
a subdued consumer environment and a promotional market. Q1 saw weather disruption in Southem Europe and olatile
trading through April, partially offset by stronger in-store conversion and online sales. Trading in Q2 continued to reflect a
challenging consumer backdrop, with resilient performances across our Sporting Goods businesses in Iberia, Greece
and Cyprus providing support to the regional trend. Footwear reflected ongoing softness in end-of-cycle product lines,
partially offset by ewent-driven demand and sales of performance-based running and seasonal fashion lines; organic
footwear sales were c.-2% YoY. Apparel and accessories delivered a good performance, supported by a strong product
offer and growth in own brands, with organic sales growth of c.+7%. Online delivered a resilient performance supported
by ongoing momentum in ship-from-store sales, with organic online sales growth of +2.1%. Owerall, Europe delivered
organic sales of -0.5% and comparable sales of -2.6%.

The UK, at 24% of Group sales (HY26: 25%), saw an improving sales trend through the half, driven by apparel and
accessories together with our Outdoor business. Q1 was impacted by wet weather conditions and lower footfall, though



store performance was supported by good in-store conwersion throughout the half. Footwear performance remained
challenged, reflecting softness in end-of-cycle product lines and a promotional market, partially offset by sales of
performance-based running and seasonal fashion lines; organic footwear sales were c.-6% YoY. Apparel and
accessories benefited from strong sales of football replica kit in Q2, with continued momentum in own brands and
women's product ranges; organic apparel and accessories sales were c.+1% YoY. The online channel, which represents
a higher proportion of total sales relative to other regions, was impacted by market-driven promotions due to short-term
footwear cycle dynamics; organic online sales were -0.2%. JD Gyms continued its strong momentum despite a more
competitive market. Organic sales were -1.6% for the half, with comparable sales of +0.3%.

Asia Pacific, representing 5% of Group sales (HY26: 4%), delivered consistent growth through the half, with broad-
based strength across footwear, apparel and accessories, and online. The region maintained positive sales momentum
despite tougher comparatives in Q2, supported by the successful roll-out of a new e-commerce platform in South-East
Asia in FY26. Owerall, Asia Pacific delivered organic sales of +10.7% and comparable sales of +3.0%.

Store footprint

We ended HY27 with 4,766 stores worldwide in 35 countries, compared with 4,811 stores at the start of the financial
year and 4,872 stores at the end of HY26. Total selling space remained in line with the start of the financial period,
despite 136 stores being opened and 181 stores being closed during the half (openings and closures include store
relocations and conversions).

In addition to the store numbers in the table below, the Group operates 104 JD Gyms sites in the UK (HY26: 97), and 83
franchised stores for the JD and Courir brands (HY26: 68).

Overall, JD Group is present via its own operations in 35 countries, with a franchise presence in a further 15 countries.

Store numbers Stores as . . __Relocations/| Stores as
(excludes JD Gyrrs and franchise | of 31 Jan | Openings Closures Relocatlons_lconversons conversions| of 1 Aug
stores) 2026 n out 2026
JD North America 446 19 (1) 20 (1) 483
Finish Line 174 - (10) - (19) 145
Macy’s 254 - - - - 254
JD Europe 689 16 (16) 5 %) 689
JD United Kingdom 410 - (17) 5 (%) 393
JD Asia Pacific 115 6 - - - 121
JD 2,088 M (44) 30 (30) 2,085
DTLR 418 4 @) 2 (13) 407
Shoe Palace 245 5 ) 11 - 258
Hibbett 982 13 (33) 4 @) 962
Courir 313 12 (1) - - 324
Eastern Europe 175 4 (28) - - 151
Complementary 2,133 38 (69) 17 (17) 2,102
Athleisure

ISRG 300 3 - - - 303
Cosmos 85 6 (1) - - 90
Outdoor 205 - (19) 1 (1) 186
Sporting Goods & 590 9 (20) 1 (1) 579
Outdoor

Group Total 4,811 88 (133) 48 (48) 4,766

Disciplined execution with continued strategic progress in HY27

Our strategy is based on four pillars: JD Brand First, Complementary Concepts, Beyond Physical Retail, and People,
Partners & Communities. Through HY27 we continued to execute with discipline across each pillar, strengthening the
Group's operational backbone, sharpening our customer proposition, and creating a more resilient platform for growth. JD
Brand First keeps the JD fascia at the forefront of athleisure, performance and streetwear globally; Complementary
Concepts broadens our reach across customers, geographies and categories; Beyond Physical Retail scales the
technology and supply chain infrastructure we hawe built over the last four years, which underpins the ongoing
development of our omni-channel model; and People, Partners & Communities reflects our commitment to do the right
thing by our colleagues, brand partners and the communities where we operate.

The Group is focused on driving sales growth, strengthened profitability, strong cash generation, and attractive
shareholder retumns over the medium term. During the half we continued to optimise our multi-brand footwear, apparel and
accessories assortments, leveraging globally consistent merchandising, richer customer insights and clearer brand
storytelling. In stores, our distinctive ‘JD theatre’ elevated partner narratives and newness; online, the continued roll-out of
our new e-commerce platforms is unlocking improved customer senice and enhanced discovery and conversion,
underpinning a more compelling omni-channel experience.

JD Brand First

The JD brand retained its strong global position in HY27, with its brand awareness continuing to grow in key growth
markets (such as North America and continental Europe). We hawe a deep, unrivalled understanding of our core
customer demographic — 16 to 24-year olds — together with long-term partnerships with the leading brands in athleisure,
performance and streetwear, capitalising on over 40 years of industry experience. And we hawe a consistent, global
framework for the JD fascia, leveraging our growing own brands portfolio as well as partnerships with local and emerging
brands.

In line with our overarching focus on optimising the productivity of the JD fascia’s store network, in HY27 we saw a net
¢.1% increase in selling space despite maintaining the same number of stores. During the period, we opened 71 new JD
stores (including relocations and conwersions) and closed 74, with the total JD portfolio standing at 2,085 stores
globally (excluding franchises) as of 1 August 2026. Over 80% of JD's stores are located outside of the UK in our key
growth markets of North America, Europe and Asia Pacific. We continue to follow a disciplined approach to capital
investment for new stores and, outside of strategic investments in flagships, we look for a payback on investment of less
than three years.



Highlights in HY27 included:

0

In North America, JD's brand awareness continued to strengthen in the US and Canada, supported by sharper
marketing activations and the successful leveraging of its new e-commerce platform implemented in FY26. We
continued to advance the Finish Line to JD conwersion programme according to plan, and remain on track to
conwert or close all remaining standalone Finish Line stores by the end of FY28. As of 1 August 2026, 145
standalone Finish Line stores remained, alongside 254 Finish Line comers within Macy's department stores,
which are unaffected by the conwersion programme. We also continued to dewvelop our brand and product
strategy in the US, with JD's positioning at the intersection of sport, performance, culture and lifestyle
increasingly reflected in our buying approach and marketing activations. Apparel — which saw a good
performance in the half — is a growing focus, and we see meaningful headroom to increase apparel and
womenswear penetration across the JD North American estate.

In Europe, we advanced the planned restructuring of our operations in Germany, completing a programme in
August to consolidate from 91 stores at the start of FY27 to a core estate of 62 locations. The German head
office was also reorganised, including a headcount reduction, creating a leaner and more efficient operating
model. In Eastern Europe, we initiated a reorganisation of JD and Sizeer operations in partnership with Sport
Vision. Subject to the receipt of customary regulatory approvals, over 40 JD stores across six markets will be
operated by Sport Vision on a franchise basis, while JD will also enter six new markets in the region ower time
under the same model. Sizeer operations in five markets (over 30 stores) will also transition to Sport Vision. JD
and Sizeer stores in Poland, our largest market in Eastern Europe, are unaffected.

In the UK, JD exited a net of 17 stores. We continued to execute against our ‘fewer, bigger, better strategy,
opening new flagship stores in Cardiff and at Meadowhall in Sheffield, and progressing targeted closures of
lower-performing locations during the half, alongside a broader programme of targeted refurbishments across a
further group of stores. We continued to leverage lease flexibility to right-size or relocate to higher-productivity
destinations, aiming to raise sales productivity per store and sharpen the brand proposition within catchment
areas.

In Asia Pacific, JD opened six new stores during the half, and extended its reach through a new strategic
partnership with Central Group in Thailand. Under this arrangement, Central Group has invested in a minority
interest in the JD business in Thailand, unlocking access to their wider property portfolio and providing a platform
for meaningful national expansion. In Malaysia, following successful recent store openings, JD is pushing
forward with plans to extend its presence in smaller regional shopping malls.

To further grow the JD brand in other strategic markets, we intend to significantly expand our franchise
platform. During the period we signed a long-term agreement with Grupo Axo to enter Mexico. Axo, Mexico's
leading omni-channel retail distributor with a 30-year track record of working with leading intemational brands,
will operate more than 140 JD stores starting from 2027, lewveraging its existing retail estate, with around 40
stores expected to be upsized to JD's flagship ‘bigger and better’ format over time. As of 1 August 2026, we had
50 JD brand franchise stores, comprising two stores in Europe, eight stores in the Middle East, nine in South
Africa, 27 in Indonesia, and four in the Philippines. We remain committed to exploring further opportunities in
other new and fast-growing markets across the world.

Complementary Concepts

Our complementary athleisure concepts extend our reach within the global sports fashion market, driving broader
customer penetration. These include Hibbett, DTLR and Shoe Palace in North America, together with Courir and Sizeer
in Europe. In addition, we also operate sporting goods businesses in Europe through ISRG (including Sprinter in Spain
and Sport Zone in Portugal) and Cosmos (Greece and Cyprus), as well as our outdoor businesses in the UK (including
Go QOutdoors, Blacks and Millets).

In HY27, the Complementary Concepts portfolio comprised 2,681 stores as of 1 August 2026, a net reduction of 42
from the start of the period.

Highlights in HY27 included:

O

In North America, we advanced the conversion of legacy City Gear stores to DTLR and Shoe Palace during the

half, following successful trials in FY26. Early trading results from the conversions have been encouraging, with
remodelled stores significantly outperforming the prior year. During the period we initiated, as planned, a
programme to close approximately 170 lower-performing Hibbett stores owver the next three years, aiming to
improwe store productivity. These stores are in smaller, rural locations where local demographics do not support
Hibbett's future store strategy, while continuing to open 20 to 30 stores per annum in higher-growth locations.

In Europe, Courir continued to make operational progress in a challenging French market, while investing in
international expansion. Italy is Courir's priority country for growth, with the business growing to eight stores in
the half and targeting 18 by year-end, with a longer-term objective of 100 stores across the country. During the
half the business made good progress in expanding its footwear range, most notably with On Running,
supporting sales and gross margin. Our Iberian sporting goods businesses — including Sprinter and Sport Zone
— delivered a strong first half of trading, providing important diversification against a more challenging consumer
backdrop for the JD fascia. In Greece and Cyprus, Cosmos recovered well from a more difficult first quarter,
impacted by the extemal backdrop, with trading improving progressively through Q2. Cosmos relaunched its
loyalty programme during the half, with a 1% cashback model already generating strong early engagement. As
highlighted in the ‘UD Brand First’ section above, we initiated a reorganisation of our store portfolio in Eastern
Europe during the period, with the operational transition of the Sizeer fascia to Sport Vision in five markets (over
30 stores) proceeding on a staggered country-by-country basis, subject to the receipt of customary regulatory
approvals. Sizeer stores in Poland are unaffected.

In the UK, our Outdoor business made meaningful operational progress in HY27. We exited the Ultimate
Outdoors fascia and continued to simplify the estate, with 19 fewer stores versus the start of the half and
focused investment on more productive locations. Alongside this, we continued to dewelop and refresh our
product ranges, broadening the assortment to include greater product newness and a wider selection of
categories less sensitive to weather conditions, thereby reducing our dependency on seasonal trading patterns
and creating a more resilient and year-round proposition for customers. The Shopify e-commerce re-platforming
completed in January 2026, with online sales progressing strongly in HY27 supported by a significant increase
in online orders fulfilled from store. Distribution centre consolidation for the Outdoor business from Grand Central
into Middlewich was completed during the half, supporting operational efficiency and stock agility.



Beyond Physical Retail

We made significant progress in HY27 in modemising the Group's supply chain, technology and data backbone to
support faster and more consistent innovation, and better customer outcomes.

Highlights in HY27 included:

[0 Ine-commerce, we significantly extended our re-platforming programme during the period. Following
successful launches in North America, South-East Asia, Italy and our UK Outdoor business in FY26, we went
live with new platforms in the UK and Ireland during the half, with the remainder of our European markets —
including Spain, Germany, Austria, Portugal and France — on track for completion in H2. The new platform
delivers an enhanced customer experience, including faster checkout, enhanced search and discowery, an Al-
enabled product assistance tool, and new personalisation capabilities including abandoned basket recovery and
product recommendations. Leweraging these new technology foundations, we are also exploring and testing
marketplace propositions across the Group, enabling us to offer customers significantly greater product
choice and further strengthen the breadth of our online offer.

1 During the half we accelerated our shift of artificial intelligence (Al) from pilot to deployment at scale across
the Group. Building on our ongoing investments in content discoverability within Al platforms, in August we went
live with a native purchase and checkout experience on an Al platform in the US, enabling JD US consumers to
complete their full shopping journey, from discovery to checkout, without leaving the platform. Across the Group,
we are continuing to dewelop and deploy Al tools across the full value chain, spanning inventory replenishment
and stock optimisation, customer senice automation, procurement efficiency, marketing effectiveness and
content creation.

[ In supply chain, we are realising the benefits of automation within our Heerlen distribution centre in the
Netherlands, which ramped up operational capability across B2B fulfilment and launched B2C during HY27. We
have wound down our smaller Belgian facility (Menen), with the transition away from our northem France
distribution centre in Hem planned in FY28. In North America, we continued to evolve towards multi-fascia DC
capabilities at Morgan Hill and Alabaster, enabling further improvements in store replenishment speed and online
fulfilment.

[ Indata and loyalty, we continued to scale JD STATUS, our loyalty programme, rapidly across our global
markets. As of 1 August 2026, the programme had over 10m active loyalty customers globally. In EMEA, active
users surpassed 4m, with Spain and ltaly confirmed as the next expansion markets. Members consistently
outperform non-members across key trading metrics; for example, in HY27, JD STATUS members accounted
for nearly 40% of UK in-store revenue, with average order values approximately 20% higher than non-loyalty
customers. In the US, JD STATUS members represented 45% of total transactions. Our personalisation engine
continues to generate strong incremental retums, with each targeted communications wave delivering over £1m
of incremental sales against control groups.

People, Partners & Communities

We continued to strengthen our people foundation and community impact in HY27, focusing on colleague engagement &
inclusion, community programmes and environmental progress across our global footprint. In May 2026 we published our
inaugural Global Impact Report, outlining JD's progress across people, communities, environment and ethical practices
as we continue to grow our global business responsibly. The report highlights how JD is embedding social impact,
sustainability and colleague development across the 50 countries in which we hawe a presence, and includes key
milestones such as more than 28,500 young people engaged through JD UP and £2.5m donated through the JD
Foundation and JD Finish Line Foundation to community projects and partners.

Highlights in HY27 included:

[1 Colleague engagement and capability: Our c.96k colleagues across the world are central to JD's
performance and culture. We are therefore continuing to invest in opportunities and tools that support social
mobility, develop talent and build a resilient and skilled workforce. Building on the success of our North
American programme, in August we launched our first UK Retail to Head Office intemship programme, providing
store colleagues with mentoring, networking, and hands-on experience to explore the breadth of career
opportunities available across the Group. We also continued to roll out and embed our new HR Information
Systems, simplifying processes and widening access to leaming and development resources. Separately, JD
Now; our mobile-first colleague communications and engagement platform, remains an essential tool for
connecting colleagues across our global business, providing a platform for knowledge-sharing and helping us
engage with our young workforce, with 73% of colleagues being under the age of 30.

[ Inclusion and workforce representation: Our inclusion approach continued to mature. We continued to
progress our work on ‘women in retail leadership’ and to adapt our approach to a multi-generational workforce.
Neuro-inclusion is a significant focus, and we have commenced the roll-out of our global neurodiversity toolkit
across all regions.

[0 Community impact: In July 2026 we announced a £1m partnership with BBC Children in Need, creating a fund
to support 50 youth projects across the UK, reaching up to 10,000 young people and funding approximately 90
youth workers, with locations targeted near JD stores. The JD Foundation — now established as a standalone
entity with a strategic framework built around the four pillars of community, mentorship, employability and
aspiration — provides the underpinning for these and other community initiatives. JD UP, our immersive careers
experience, engaged over 10,000 young people at our flagship Manchester event in February 2026, and building
on the success of our Madrid event in 2025, we will be retuming to the city in October 2026 as we continue to
extend our community impact across our global markets. We also became a founding partner of the 93% Club's
Manchester hub, which supports state-educated university students with mentorship and career development.

[0 Environment and climate progress: Our SBTi supplier engagement target is now live and published. During
the period, we completed the first phase of our CSRD private assurance review, cowering key UK and EU
environmental and social metrics. We are progressing ESG data collection, control improvements and
govemance to support 2027 as our first year of voluntary UK and EU sustainability reporting, one year ahead of
the first mandatory year for JD Group. In H1 we also completed a Group climate risk assessment, and
implemented a new emissions reporting platform, providing full scope 1-3 emissions reporting across the Group.
These projects support future sustainability reporting requirements, including the UK Sustainability Reporting
Standards (UK SRS).




Returns to shareholders

The Board's approach to capital allocation is consistent with the framework set out in our FY26 full year results, namely:
reinvesting in the business, maintaining leverage headroom, growing the ordinary dividend progressively and sustainably,
and retuming surplus capital via share buybacks. Our rolling £200m annual buyback recognises our strong free cash flow
generation, confidence in its continued strength, and our ongoing strategic execution.

[ Ordinary dividend: The Board has declared an interim dividend of 0.40 pence per share (HY26: 0.33 pence per
share). In line with our dividend policy, this represents one third of the previous financial year's total dividend
(FY26: total dividend of 1.20 pence per share). The interim dividend will be paid on 27 November 2026 to
shareholders on the register at the close of business on 30 October 2026. The ex-dividend date is 29 October
2026.

[ Share buybacks: The first £100m tranche of our £200m share buyback programme for FY27 was completed on
29 May 2026. The second £100m tranche commenced following the period-end, on 3 August 2026.

Outlook and FY27 guidance

HY27 has been a tough half, reflecting many of the near-term headwinds we identified at the time of our FY26 full year
results. Ongoing geopolitical and macroeconomic volatility continues to drive a more challenging consumer backdrop.
We saw this particularly in the second quarter, with elevated consumer cost-of-living pressures persisting, alongside a
slower environment for high-heat footwear product against a highly promotional market backdrop. In this environment we
delivered a resilient HY performance, reflecting the strength of our operating model and our focus on operational
discipline demonstrated in our strong strategic progress, encouraging apparel and online sales performance, and our
ongoing cost and capital discipline.

We continue to believe that the markets in which we operate are positioned for average annual medium-term growth of 2-
3%. In the near term, howewer, a number of the headwinds seen in HY27 may persist into H2: a weaker spending
environment for our core customer demographic, ongoing product cycle evolution in footwear at some of our major brand
partners, and a promotional market backdrop.

As announced at our Q2 trading statement and reiterated today, we anticipate profit before tax and adjusting items
of £700m to £800m in FY27. Cur free cash flow guidance of £460m to £520m is unchanged, underpinned by our
ongoing cost and capital discipline.

Consistent with our ‘controlling the controllables’ approach, in H2 we are focused on:

(1 Continuing to invest in our customer proposition — through marketing, ranging, digital, Al deployment, and data
and loyalty — to drive sales momentum and sharpen execution.

(1 Driving further store footprint productivity across all fascias, including the continued conwersion of Finish Line
stores to JD in the US, our ‘fewer, bigger, better' strategy in the UK, and the restructuring of our European store
portfolio.

\ Maintaining our core trading discipline while managing pricing competitively in line with evohing market
conditions.

Sustaining our sharp focus on cost efficiency and productivity, aiming to significantly offset underlying LFL opex
increases.

(1 Continuing to generate significant free cash flow, supported by disciplined capex and strong working capital
management.

Taken together, these actions ensure we remain well placed to outperform through the cycle, leveraging our strengthened
operating model, globally diversified footprint and multi-brand agility.

For further technical guidance on FY27, please refer to page 11.

Régis Schultz
Group Chief Executive Officer
22 September 2026

TECHNICAL GUIDANCE FOR FY27, MEDIUM-TERM FINANCIAL PRIORITIES AND CAPITAL ALLOCATION
FRAMEWORK

Please read the cautionary statement regarding forward-looking statements set out on page 2 of this document.

New guidance, or updates to our previous guidance, are noted below in italics.

FY27 guidance
[ New space impact (net) on sales of ¢.+2% to +3% (FY26: +4.2%)
Profit before tax and adjusting items (PBTAI) of £700m to £800m(") (FY26: £852m)
Gross capital expenditure of £350m to £400m (FY26: £401m) (previous guidance: ¢.£400m)
Free cash flow of £460m to £520m (FY26: £462m)

Share buybacks of £200m to be completed by end of FY27 (first £100m tranche completed; second £100m
tranche commenced on 3 August 2026)

O 0o o g

[1  Translation FX a one US cent mowe YoY impacts FY PBTAI by ¢.£3m and a one Euro cent mowe YoY impacts
FY PBTAI by c.£2m

Medium-term financial priorities



[J Grow sales ahead of our markets:
Driven by LFL and the contribution from net new space, with the latter at c.+2%pts to +3%pts over the
medium term

[l Operating margin progression:
Targeting operating margin(z) progression, driven by Europe and North America, and supported by multi-year
operating cost efficiency programmes and operating cost leverage

[1 Strong cash generation to drive growth investment and attractive shareholder returns:
Targeting 3-year cumulative free cash flow over FY26 to FY28 of >£1.4bn, supported by profit growth,
disciplined capex (with gross capex trending down to ¢.3% to 3.5% of total sales per annum) and strong
working capital management

Capital allocation framework

1 Reinvest in the business where economic returns are attractive: to invest in organic and/or ‘bolt-on’
inorganic growth opportunities that accelerate our strategy. Capital expenditure for organic investment is
expected to normalise between ¢.3% to 3.5% of sales over the medium term

[J Maintain leverage headroom: to meet future obligations, including settlement of the Genesis put/call option
in FY30/FY31

(1 Pay a dividend: progressive, sustainable ordinary dividend growth, moving over time towards a more attractive
dividend yield

1 Buy back shares: deploy surplus cash to share buybacks via a rolling annual share buyback programme of
£200m

Footnotes

() FY27 PBTAI guidance assumes FXrates of GBP-USD of 1.34 and GBP-EUR of 1.15. Average exchange rates in HY27 were
GBP-USD of 1.34 and GBP-EUR of 1.16 (HY26: GBP-USD of 1.31 and GBP-EUR of 1.16)

@ Operating margin % before adjusting items, after interest on lease liabilities

CHIEF FINANCIAL OFFICER’S REVIEW
Financial Performance

HY27 HY26
26 weeksto 26 weeksto %change %change
1 August 2 August  (reported) (constant®)

£m 2026 2025

Revenue 5,899 5,940 (0.7)% (0.8)%
Gross profit 2,761 2,792 (1.1)%

Gross margin(" 46.8% 47.0% (20) bps

Operating costs before adjusting items*") (2,391) (2,3%3) 1.6%

Interest on lease liabilities (76) (70) 8.6%

Operati n? profit before adjusting items after interest 294 369 (20)% (20)%
on lease liabilities*

Operating marqin before adjusting items after interest on 5.0% 6.2% (120) bps

lease liabilities

Net finance expense before adjusting items excluding (12) (18) (33)%

interest on lease liabilities*

Profit before tax and adjusting items* 282 351 (20)% (19)%
Adjusting items* 1) (213) (81)%

Profit before tax 241 138 75%

(1) Pease refer to Note 14 for further details of the restatement.

Throughout this release,™ indicates the use of Alternative Rerformance Measures. Rease refer to pages 37 to 42 for further information
including reconciliations to statutory measures.

Consolidated Income Statement

Revenue

Group revenue decreased -0.7% to £5,899m (HY26: £5,940m), -0.8% at constant FX rates, reflecting resilience in a
hi%W Promotional market amidst weaker core customer sentiment and broader cost of living back drop. anic sales
growth™ was -0.7%, comprising +2.1% from net new space and store conwersions* (non-LFL) and -2.8% like-for-like*
sales (LFL). On a ‘comparable sales’ basis, when includin? all stores that were open throughout both the current and
prior periods, regardless of whether they have been subject fo physical changes such as refits or relocations (within the
same catchment area), like-for-like growth was -2.0%.

Performance trends varied across business segments, with our JD and Complementary Athleisure segments results
reﬂectigg ongoing softness in end-of—ce/cle product lines and a promotional market, whilst Sporting Goods and Outdoors
delivered strong results against a challenged consumer backdrop with a more diversified and fresher product assortment.

Total store sales decreased -2.3% at constant FX comprising +2.7% from net new space (‘non-LFL"*) reflecting ongoin:
optimisation of the store portfolio, with the growth from our new larger stores offsetting the closure of smal
underperforming stores, and -4.9% like-for-like sales (LFL).

Organic online sales grew +5.2% driven by improved ranges alongside targeted marketing campaigns in North America.
In Europe, growth within Sporting Goods from controlled price investments resulted In increased online traffic and
resilient pricing, and strong online growth in Asia Pacific following re-platforming in South East Asia ('SEA’). The UK has
a higher online mix_relative to our other regions. Online sales were -0.3% lower in the UK in the period, reflecting a
corgsp?tltl\e promotional trading environment, partially mitigated by the successful re-platforming of the Outdoors
websites.

Store sales were 79% of Group revenue (HY26: 80%) and online 20% (HY26: 19%) reflecting online growth greater than
store growth. The remaining 1% is JD Gyms sales.



Apparel and accessories has traded well up +3.8% Vs the prior period at constant FXrates, supported by a successful
World Cup execution in the UK and Southem Europe, and strong own brand participation across geographies reflecting
the agility and speed-to-market that own brands provide us with in resdponding to emerging street, outdoor and
performance fashion trends. Footwear continued to remain soft down -3.3% wersus the prior period, given consumer
pressures and ongow (?roduct cycle ewlution across key brand partners. Footwear participation for the Group
decreased to 60% (HY26: 62%), with apparel and accessories increasing to 36% (HY26: 35%). The remaining 4%
relates to outdoor liing equipment, delivery income, franchise income and gym memberships.

Gross Margin

Total gross margin was 46.8% (HY26 restated: 47.0%), 20 basis points (‘bps’) behind the prior period driven principally
by controlled price investments predominately in our online offer to retain engagement and conwersion in a highly
promotional trading environment, partially offset by higher marketing contributions.

Operating Costs before Adjusting Items*
A breakdown of operating costs before adjusting items* can be seen in the table below.

Operating costs before adjusting items* grew +1.6% to £2,391m, like-for-like growth was +0.4% at constant FXrates.
The drivers of the increase are salary inflation, investment in marketing which is partly supplier funded within cost of
sales, offset by store and supply chain efficiencies and negotiated rent reductions.

The additional increase is attributable to the net impact of new space and a £13m FX gain on open foreign exchange
contracts in the current period, lapping a £13m loss in the prior period.

26 weeks to 1 26 weeks to 2

£m August 2026 August 2025 Change
Selling and distribution expenses!" 2,129 2,083 2.2%
Administrative expenses before adjusting items* 277 290 (4.5%)
Other operating income (15) (20) (25%)
Operating costs before adjusting items* 2,391 2,353 1.6%

(1) A prior period adjustrrent of £6Tmhas been recorded to reclassify certain costs related to commercial acfivities and logistics fromselling and
distribution expenses to be presented as cost of sales. See Note 14 for further information.

Operating Profit before Adjusting Items after Interest on Lease Liabilities*

Operating profit before adjusting items after interest on lease liabilities* of £294m (HY26: £369m) was down -20% on a

constant FX rates and reported basis, driven by lower like-forlike sales and a 20bps reduction in gross margin.

tCr:]onsequent!gdthe operating margin before adjusting items after interest on lease liabilities* was 5.0%, down 120bps on
e prior period.

Net Finance Expense before Adjusting ltems*

Net finance exgense before a(_jjustiné; items™ in the period was £88m (HY26: £88m). Interest on lease liabilities increased
from £70m to £76m due to higher discount rates applied to new and remeasured leases in the period, as well as the
additional cost of our newly opened larger stores. The reduction in finance expense excluding interest on lease liabilities™
was £6m, mainly due to a reduction in borrowings and lower interest rates on our 700m Term Loan compared to prior

period.

Finance income increased £2m to £8m (HY26: £6m) compared with the prior period due to higher cash balances and
optimising retums on cash.

26 weeksto1 26 weeksto2 Change
August 2026 August 2025 %

Interest on lease liabilities (76) (70) 8.6%
Finance income 8 6 33%
Finance expense excluding interest on lease liabilities* (20) (24) (17%)
Net finance (expense) excluding interest on lease liabilities* (12) (18) (33%)
Net finance expense before adjusting items* (88) (88) 0.0%

Profit Before Tax and Adjusting Items*

Profit before tax and adjusting items* was £282m (HY26: £351m), down -20% on the prior period and down -19% on a
potnstapt FX rates basis. This reduction reflects the -20% decline in operating profit before adjusting items after lease
interest*

Adjusting Items*
Adjusting items™ for the period were a net charge of £41m (HY26: net charge of £213m), as detailed in the table below.

26 weeksto1 26 weeksto 2

£m August 2026 August 2025
Impairment of tangible and intangible assets (8) 1
Acquisition-related costs 3 7
Divestments 15 -
NAM Integration costs 9 7
Amortisation of acquired intangibles 37 35
Adjusting items within administrative expenses® 56 50
Movement in present value of put and call options (15) 163
Adjusting items within net financial expense* (15) 163
Adjusting items* 4 213

The total charge for the period is £41m of which £7m is a cash outflow and £34m is a non-cash charge.

Impairment of tangible and intangible assets of £(8)m (HY26: £1m) comprise £9m impairment reversal credits on store

impairments previously charged fo adjusting items which have arisen as a result of early exits and lease terminations,

Eartly offset by £1m impairment of MIG corporate assets and fascia name, triggered as a result of the exit of its Eastem
uropean operations.

Acquisition-related costs of £3m (HY26: £7m) represent £3m costs of fair value uplifts on the Hibbett acquisition.

Divestments of £15m (HY26: Ni2 include £9m impairment of goodwill relating to the Eastem European operations that
are currently held-for-sale, and £6m asset impairment of a Group subsidiary divested for £1 after the reporting date.

Integration costs of £9m (HY26: £7m) represents ongoing costs of the multi-year programme associated with the



integration of the Group’s US business.
Amortisation of acquired intangible assets totalled £37m (HY26: £35m).

There is a £15m credit for the movement in the present value of the put and call option liabilities arising from the
Genesis, Cosmos & JD Thailand agreements.

Profit Before Tax

Profit before tax increased by £103m to £241m (HY26: £138m) as adjusting items are £172m lower due to a prior year
charge of £163m related to the extension of the Genesis agreement to FY29 and FY30. This offsets the £69m decline in
profit before tax and adjusting items.

Income Tax Expense

The income tax expense was £63m (HY26: £76m), resulting in an effective tax rate of 26.1% (HY26: 55.1%). The
;gd?ction was primarily attributable to the movement in put and call options, which are treated as permanent differences
r tax.

The income tax expense before adjusting; items* was £73m (HY26: £89m), with the effective tax rate before adjusting
items™ increasing to 25.9% (HY26: 25.4%). This increase principally reflects the expiry of previously recognised non-
recurring tax credits and the non-recognition of deferred tax assets on losses in certain termitories.

Profits Attributable to Non-Controlling Interests

Profit attributable to non-controlling interests decreased by £10m, from £21m in HY26 to £11m in HY27. The reduction
primarily reflects lower profits attributable to Genesis, driven by lower trading performance compared with the prior period,
as well as adwerse foreign exchange movements. Partially offsetting this reduction was a £1m profit attributable to the
40% non-controlling interest in JD Thailand, following the partial sale at the end of FY26.

Earnings Per Share

On a statutory basis, basic eamings per ordinary share increased from 0.80p to 3.45p due to a £126m increase in profits
attributable to equity holders of the parent, as well as a 5.5% reduction in the average number of ordinary shares in
issue. The average share reduction is a result of the ongoing share buyback programme which started in H1 FY26.

The first £100m tranche of the £200m FY27 programme completed 1 June 2026 with an average share price of £0.73 for
136,794,500 shares.

Adjusted basic eamings per ordinary share* decreased 14% from 4.60p to 3.97p due to lower profits before adjusting
items attributable to the parent in the period partially offset by the reduction in awerage shares outstanding due to the
share buyback programme.

Segmental Report
A performance summary of the three reportable segments in the Group is shown in the tables below.

Sportin

Complementary  Goods
26 weeks to 1 August 2026 (Em) JD Athleisure Outdoor Total
Revenue 3,688 1,468 743 5,899
Gross profit 1,759 673 329 2,761
Gross margin 47.7% 45.8% 44.3% 46.8%
Operating costs before adjusting items™ (1,529) (573) (289) (2,391)
Interest on lease liabilities (54) (15) 7) (76)
Operatingf profit before adjusting items after interest 176 85 33 294
on lease liabilities
Operating margin before adjusting items and after 4.7% 5.8% 4.4% 5.0%
interest on lease liabilities*

Sportin

Complementary Goods
26 weeks to 2 August 2025 (£m) JD Athleisure Outdoor Total
Revenue 3,674 1,567 699 5,940
Gross profit (restated)' 1,773 723 296 2,792
Gross margm (restated)1 48.3% 46.1% 42.3% 47.0%
Operating costs before adjusting items* (restated)’ (1,511) (580) (262) (2,353)
Interest on lease liabilities (45) (16) 9) (70)
Operatin? profit before adjusting items after interest 217 127 25 369
on lease liabilities
O{)erating margin before adjusting items and after 5.9% 8.1% 3.6% 6.2%
interest on lease liabilities™

(1) Pease refer to Note 14 for further details of the restaterrent.

JD

JD segment revenue was £3,688m flat versus the prior period at constant FXrates, reflecting +3.1% of net new space
and a reduction in LFL sales* of -3.1%. This seg{lment represented 63% of the Group's revenue (HY26: 62%) and
continues to be our core focus under the JD First strategy. The net new space growth reflects the optimising of the JD
store portfolio with 69 store openings in the period of which 21 were in Europe and 37 in North America including 17
Finish Line to JD conwersions, more than offsetting the closure of 72 smaller less profitable stores. LFL decline reflected
cautious consumer spending, a highly promotional market and lack of high heat product (especially footwear) across
geographies. Gross margin was 47.7% (HY26: 48.3%) down 60bps on the prior period principally from an elevated
promotional marketplace across geographies, and subdued performance in key lifestyle footwear brands. Store sales
account for 77% of JD revenue, online 21% and the remaining 2% is from our JD Gyms business.

Aﬁ)arel and accessories have traded well throughout the period, supported by a successful World Cup execution in the

UK, and strong own brand participation across gheographles, most notably in Unlike Humans, reflecting the agility and

speed-to-market that own brands provide us with in responding to emerging street, outdoor and performance fashion

Lren%s. Emtmar continued to remain soft given consumer pressures and ongoing product cycle ewolution across key
rand partners.

JD UK

The UK is JD's most mature market and saw revenues fall -2.0% to £1,190m. Net new space growth was +0.4%
alongside a -2.4% reduction in LFL sales®.



Performance was resilient in a challenged sports fashion market, where consumers are trading down to cheaper
franchises, and an elevated promotional marketplace.

The first quarter saw wet, cold and windy weather impacting conversion in stores, and had challegging comparatives from
the prior year on key footwear brands. The second quarter saw conwersion strengthen supported by record World Cup
replica demand, however, underlying performance remained challenged, in particularly on footwear, amidst an elevated
promotional market.

Performance in apparel and accessories has been robust, driven by a strong and compelling proposition, especially in
women's, men's own-brand and replica driven by World Cup demand. Footwear performance reflected ongoing softness
in end-of-cycle product lines, partially offset by ewent-driven demand, and sales of performance based running and
seasonal fashion lines. Operatlgg profit before ‘adjusting items and after lease interest* was down -17.3% driven by
margin pressure within an elevated promotional marketplace and lower footwear participation.

JD Gyms sales increased 8.8% to £73m driven by improved yields, reduced chum and the number of operating gyms
increased from 102 to 104 in the period.

JD Europe

JD Europe revenue fell -1.0% at constant FXrates to £1,104m. Net New Space was +4.1% driven by new larger store
rollouts and the closure of smaller and less profitable stores, alongside a -5.1% reduction in LFL sales®.

Performance has been challen?ed by a subdued consumer environment, the leisure footwear market in decline, extreme
weather _ewents and disruption from restructurinﬂ of the store estate in Gemmany, which completed in
Aut}qust. Furthermore, online traffic was impacted by challenged prior period promotional comparators, partially mitigated
by the ongoing rall out of ship from store and click & collect.

Apparel and accessories performed strongly, with junior, and our own brand proposition resonating well with the
customer. Footwear performance reflected similar trends to the UK with ongoing softness in end-of-cycle product lines,
partialil%/ offset by sales of performance based running and seasonal fashion lines. Operating profit before adjusting items
and after lease interest* was up 80% on the prior period driven by a combination of a robust gross margin through
controlled price investments and strong performance in our own-brand apparel pro[)osition, and operating cost efficiencies
including the cost benefit of the Germany head office and store estate rationalisation, and savings in warehousing costs,
more than offsetting wage inflation and continued expansion of the store estate.

JD North America

JD North America revenue fell -1.2% to £1,115m on a reported basis and increased +0.6% at constant FXrates. Net new
space growth was +4.0% as we continue to manage the conwersion of the Finish Line fascia to JD to plan, and build
strong brand awareness of the JD fascia in key markets. LFL sales declined -3.4% reflecting weaker core customer
sentiment amidst a broader cost-of-living backdrop, particularly in key lifestyle footwear brands, resulting in an elevated
promotional marketplace.

Our online business has performed well with an expanded assortment, and our apparel and accessories proposition
performed strongly, espema&y in women's and our own-brand E)ropos[tlon that has resonated well with our customers and
reflects our agility in responding to emerging trends and complementing sports brands.

Operating tproﬁt before e_\djust'iarég.items and after lease interest* was down 51%, driven primarily by the expansion of the
store estate alongside indexed increases in wages and rents, and focused d|%;|tal marketlnog investment suppom,\r}f; the
increased participation of the online business, which has now increased to 24% (HY26: 21%) of sales. Gross Margin
was robust reflecting controlled price investments

JD Asia Pacific

Revenue grew +17.5% to £279m on a reported basis and +10.7% at constant FXrates, as we annualise macroeconomic
ewvents in the prior period, and continue to annualise online replatforming in SEA. We saw strong net new space growth
of +7.6% driven bé {Jrior period store annualisation and 6 new store openings in the period. LFL sales grew +3.0%, being
5.0% growth in for the aforementioned reasons and 1.4% growth in Q2 supported by strong World Cup replica
demand, offsetting softening consumer sentiment across ANZ rating profit before adjusting items and after lease
interest* was flat at constant FX rates with a strong focus on controlled price investments and well executed cost
control discipline mitigating inflationary pressures and online participation costs.

Complementary Athleisure
Revenue of £1,468m decreased -6.3% on a reported basis and -5.3% at constant FXrates.

Revenue in Community (Hibbett) and City Speciality (Shoe Palace, DTLR and City Gear) fascias, decreased -3.9% at
constant FX rates to £1,119m. Net new space growth of +0.7% reflected ongoing City Gear conwersions. LFL sales
decline of -4.6% was skewed to Q2 (-8.4%) as footwear performance reflected slower high-heat product, alongside
tougher comparatives (due to the shift in the product launch schedule from Q1 to Q2 in the prior year), and intensifying
cost-of-living pressures. Q1 LFL sales decline was -1.1%.

Revenue in Complementary fascias, comprising MIG and Courir, decreased -9.4% at constant FXrates, due to a lack of
high-heat product and weak consumer confidence in the market. There has been a net reduction of 84 non-JD fascia
stores in Eastern Europe versus the prior period, with a net 24 closures in the current period as we continue the ongoing
rationalisation of the number of non-JD fascias and simplification of our Eastem European business.

rating profit before adjusting items and after lease interest* for the Complementary Athleisure segment was down -
31% at constant FX rates driven primarily by like-for-like sales decline in elevated promotional market place, whilst
maintaining a disciplined approach to operating costs.

Sporting Goods and Outdoors

Revenue in Sporting Goods through ISRG (Sprinter and Sportzone) in Iberia and Cosmos in Greece and Cyprus,
increased +8.4% at constant FX rates, to £497m supported by a retumn to more typical weather conditions, strong
performance of apparel and accessories supported by World Cup replica, and increased online participation, more than
offsetting softer footwear. LFL gronth was +4.7% with net new space growth of +3.7%. Gross Margin was strong driven
by a step up in mix on Apparel, product newness and a disciplined approached to trading.

Outdoors revenue of £247m grew +0.1% on an organic basis (excluding Wheelbase disposal in April 2025), driven by
+3.2% LFL growth offset by -3.1% decline in net new space from 205 stores to 186 stores in the period, as we continue
to restructure and optimise our store portfolio. The drier, warmer weather in the UK supported demand for outdoor living
products (tents, bikes, watersports and camping equipment), coupled with the successful web platform launch. Gross
margin was stron%; due to increased newness participation, improved inventory management and proactively reducing our
promotional activity, as we continue to refine the commercial approach in our Outdoor businesses.

rating profit before adjusting items and after lease interest* for the Sporting Goods and Outdoors segment was up
32% versus the prior period at constant FXrates, driven by strong sales and Gross Margin performance, partially offset
by digital investment to support the step up in online performance, and from investment in the continued expansion of the
Sporting Goods store estate (net store increase of 8 in the period from 385 to 393).

Geographical Report

North Asia
26 weeks to 1 August 2026 (Em) America  Europe UK Pacific Total

Rewvenue 2,233 1,950 1,438 278 5,899




Operating profit before adjusting items and after interest on 123 52 7 25 294
lease liabilities™

Operating margjn before adjusting items and after interest on 5.5% 2.7% 6.5% 9.0% 5.0%
lease liabilities

No of stores 2,509 1,557 579 121 4,766

North Asia

26 weeks to 2 August 2025 (£m) America  Europe UK Pacific Total
Revenue 2,318 1,921 1,464 237 5,940
Operating profit before adjusting items and after interest on 181 53 111 24 369
lease liabilities™

Operating marqin before adjusting items and after interest on 7.8% 2.8% 7.6% 10.1% 6.2%
lease liabilities

No of stores 2,529 1,593 643 107 4,872

North America is the Iargi;est geographic area from both a Rewvenue and Operating profit before adjusting items*
perspective with 38% of sales and 42% of operating profit.

Operating Cash Flow Net of Lease Repayments Before Adjusting Items* and Free Cash Flow*

A management table showing the calculation of Operating cash flow net of lease repayments before adjusting items™* and
free cash flow* delivery in the period and a reconciliation to the change in cash and cash equivalents(".

26 weeks to 26 weeks to
1 August 2026 2 August 2025

£m (unaudited) (unaudited)
Profit before tax and adjusting items 282 351
Depreciation and amortisation of non-current assets (non-adjusting) 450 431
Repayment of lease liabilities (principal) (303) (254)
Add back nonHease net finance expense 12 16
Other ®) 4
Operating cashflow net of lease repayments 433 548
Change in working capital (144) (263)
Capital expenditure (175) (216)
Movement in provsions, licenses & acquisitions of non-current assets (17) (25)
Income taxes paid (103) (96)
Non-Hease net interest paid (12) (16)
Free Cash Flow (18) (68)
Cash outflow on current / prior period adjusting items (24) -
Net movement on loans and borrowings (19) 29
Payment of arrangement fees on new financing 2 (7)
Acquisition of non-controlling interests 1) -
Cash consideration of disposals 53 1
Equity dividends paid 43) (34)
Share buyback programme (101) (101)
Change in cash and cash equivalents™ (155) (180)
Cash and cash equivalents at the beginning of the period(" 836 695
Change in cash and cash equivalents (1? (155) (180)
Foreign exchange gains/(losses) on cash and cash equivalents 4 (13)
Cash and cash equivalents at the end of the period!" 685 502

(1) Cash and cash equivalents equates to the cash and cash equivalents presented in the Consolidated Statement of Cash Flow's on page 24.

Total depreciation and amortisation was £450m, up £19m or 4.4%, on the prior period reflecting the impact of our recent
investment programme across stores, warehouses and technology.

The principal element of lease liability repayments increased to £303m (HY26: £254m). The key payment date for leases
across the group is 1st of the month. Due to how our 52 week reporting period falls, there were seven 1st of the months
in the current period, compared to six in the prior period, leading to the increase in lease liability repayments alongside
the impact of new store openings, upsizes and contractual rent increases.

Other of £8)m (HY26: £4m) comprises £(13)m non-cash revaluation gains on FX contracts and £(1)m lease
modifications, offset by £6m share based payment charge.

As a result, operatin? cash flow net of lease repayments* was £433m gHY26: £548m) which is down £115m period-on-
period compared to the reduction in operating profit before adjusting items after lease liabilities* of £75m due to the
Increase lease payment costs in H1.

Working capital increased by £144m in the period (HY26: £263m). This was driven by an increase in inventory of £308m
HY26: £314mR, reflecting the working capital seasonality of the business, and increase in receivables of £53m (HY26:
134m), mainly higher prepayments for rates, senice charges, software and inventory due to timing differences

_com[%ared to_t' 26 year end. Offsetting this was £217m (HY26: £185m) increase in payables reflecting the higher

inventory position.

Free Cash Flow - continued

Capital expenditure in the period was £175m (HY26: £216m), with the £41m reduction on the previous period reflecting
fewer store openings and a reduction in our supply chain infrastructure spend.

£m 26 weeks to 1 August 2026 26 weeks to 2 August 2025
Stores & gyms 137 169
Supply chain infrastructure 10 24

Technology and other 28 23




Totaltscapital expenditure excluding Other Non-Current 175 216

Movement in provisions, licences and acquisitions of non-current assets of £17m (HY26: £25m) primarily reflects
payment of annual brand licence obligations.

Tax payments increased slightly from £96m to £103m primarily reflecting the timing of payments on account.

Non-lease net interest paid of £12m (HY26: £16m) is consistent with the reduction in net finance expense excluding
lease liabilities™.

As a result, the free cash outflow was £18m in the period, compared to an outflow of £68m in the prior period.

Cash outflow on adjusting items was £24m. This comprises £6m on North American integration activities, £9m on
restructuring and divestment activities from the prior period, and £9m deferred payment for the acquisition of the non-
controlling interest in Mainline Menswear.

Acquisition of non-controlling interests of £1m is the acquisition of the remaining 2% interest in Deponillage. Cash
ﬁl?jrt]s_tideration of disposals of £53m (HY26: £1m) represents the Group’s disposal of its remaining shareholding in Applied
rition.

As announced on 23 February 2026, the Group commenced a share buyback programme to repurchase the Group’s own
ordinary shares on the open market. During the 26 week period ended 1 August 2026, the Group repurchased a total of
136,794,500 ordinary shares at a total cost of £101m, inclusive of transaction costs.

The resulting change in net cash and cash equivalents in the period was an outflow of £155m, before FX gains on cash
and cash equivalents of £4m. This reduction from year end reflects the seasonal nature of our working capital cycle.

We maintain a strong balance sheet with closing cash and cash equivalents of £685m, which is an increase of £183m on
the prior period, and net cash before lease liabilities* was £168m, which is an increase of £293m on the prior period.

Financing

On 8 July 2025, the Group refinanced its core debt facilities, securing a 700m Term Loan and a £1bn syndicated
Rewolving Credit Facility. During the period, the Group exercised one extension option on each facility, extending the
Term Loan maturity from three to four years, to 8 July 2029, and the RCF maturity from five to six years, to 8 July 2031.
The Term Loan was fully drawn as at 1 August 2026, while the RCF remains available in GBP, EUR and USD. The
extension of the facilities provides continued certainty of funding and supports the Group’s liquidity and maturity profile.

During the period, the net repayment of loans and borrowings was £19m. The Group complied with covenants on net
debt leverage and a fixed charge cover over both the term loan and bank facilities in the period.

Total liquidity at 1 August 2026 was £1,660m, with net debt including lease liabilities as £2,936m (HY26: £3,180m).
Dividend
Dividend payments amounted to £43m in the period relating to the prior year final dividend.

The Board has declared an interim dividend of 0.40p (HY26: 0.33p) pence per share. In line with our dividend policy, this
represents one third of the total dividend of 1.20 pence per share paid for FY26.

Consolidated Statement of Financial Position

Total assets were up £208m on the year end at £9,999m (FY26: £9,791m) driven by increase in inventory lewels by
£318m, reflecting seasonal build ahead of back to school season.

Total liabilities increased £158m to £6,509m (FY26: £6,351m) with the main movement being a £202m increase in trade
and other payables which reflects the buildup of inventory.

Assets of £24m and liabilities of £20m classified as held for sale at 1 AU%St 2026 relate to the Group’'s Eastem
European operations that are expected to be disposed of in the second half of FY27.

Post Balance Sheet Events
Divestments

On 19 August 2026 the Group’s shareholding in A Number of Names was sold in a management buy-out for £1. An
impairment of £56m has been recognised as an adjusting item in HY27 to write the net assets of the entit% down to their
recol\aerable Ivzilue based on the terms of the sale, due to the sale being ongoing at HY27 with reasonable certainty it
would complete.

Share Buyback

On 3 August 2026 the second £100m tranche of the FY27 £200m share buyback programme commenced. As initially
announced on 23 February 2026, the purpose of the programme is to retum surplus cash to shareholders as part of our
capital allocation strategy, accordingly, the shares repurchased will be subsequently cancelled or held in treasury.

Acquisition of the Non-Controlling Interests

The Group purchased the remaining 2.5% of G¥ms business on 27 August 2026 from management for £5.5m cash
E(\)(réséderation and up to £2m deferred consideration payable on the basis of target performance metrics for FY27 and

The call option over the 20% non-controlling interest in Cosmos Sport business in Greece and Cyprus was exercised by
the Group on 28 August 2026, and the transaction is expected to complete before the end of September 2026. The total
exercise price is expected to be aligned to the FY26 call option liability value of €44m.

Consolidated Income Statement (unaudited)
For the 26 weeks ended 1 August 2026

26 veeks to 1 August 2026 26 weeks to 2 August 2025
(unaudited) (ur . (restat ed“))
Profit before Profit before

adjusting Adjusting Profit for adjusting Adjusting Profit for
Note items items the pengﬂ |ten£,1: items the pmg;]]
Revenue 2 5,809 = 5,399 5,940 — 5,940
Cost of sales (3,138) - (3,138) (3,148) - (3,148)
Gross profit 2,761 = 2,761 2,792 — 2,792
Selling and distribution expenses (2,129) - (2,129) (2,083) - (2,083)
Administrative expenses 3 (2m7) (56) (333) (290) (50) (340)
Other operating income 15 - 15 20 - 20
Operating profit 370 (56) 314 439 (50 389

Finance income 8 - 8 6 - 6
Finance expenses 3 (96) 15 81) (94) (163 (257)




Net finance expense (88) 15 (73) (88) (163) (251)
Profit before tax 282 (41) 241 351 (213) 138
Income tax expense 7 (73) 10 (63) (89) 13 (76)
Profit for the period 209 (31) 178 262 (200) 62
Attributable to equity holders of the parent 167 41
Attributable fo non-contralling interest 11 21
Basic earnings per ordinary share 5 3.45p 0.80p
Diluted earnings per ordinary share 3.42p 0.80p
(1) Pleaserefer to Note 14 for further details of the restatement.
Consolidated Statement of Comprehensive Income (unaudited)
For the 26 weeks ended 1 August 2026
Bwedstol  Zwedksio?
August 2026 August 2025
(unaudited) (unaudited)
£m £m
Profit for the period 178 62
Other conrprehensive incorre:
lterrs that may be reclassified subsequently to the Consolidated Incorre Staterrent:
Exchange differences on translation of foreign operations 16 (85)
lterrs that won't be reclassified subsequently to the Consolidated Income Staterent:
Fair value movenrent on financial investrments (5) (6)
Total other comprehensive income / (expense) for the period 1 91)
Total comprehensive income / (expense) for the period (net of income tax) 189 (29)
Attributable to equity holders of the parent 170 (18)
Attributable to non-controlling interest 19 1)
Consolidated Statement of Financial Position (unaudited)
As at 1 August 2026
1 August 2026 Asat ZMQUQPZS%
(unaudited) 31 January2026 (unaudited)
Note £m £m £m
Non-current assets
Intangible assets 2117 2,161 2,261
Property, plant and equipment 1,488 1,488 1,531
Right-of-use assets 2,745 2,759 2,773
Other assets 78 78 73
Investments in associates and joint ventures 1 1 -
Other investments 7 - 57 36
Trade and other receivables - 1 1
Deferred tax assets 34 A 32
Total non-current assets 6,463 6,579 6,707
Current assets
Inventories 2,335 2,017 2,24
Trade and other receivables 375 298 403
Incomre tax receivables 99 43 98
Cash and cash equivalents 703 854 531
Current assets excluding held-for-sale 3,512 3212 3,326
Assets held-for-sale 7 24 - 60
Total current assets 3,536 3,212 3,386
Total assets 9,999 9,791 10,093
Qurrent liabiliies
Interest-bearing loans and borrowings (18) (32 (122)
Lease liabilities (526) (516) (544)
Trade and other payables (1,672) (1,470) (1,744)
Put and call option liabiliies 8 (38) (39) (12)
Provisions (26) (40) (6)
Incorre tax liabilities (39) (30) (33)
Current liabilities excluding held-for-sale (2,319) (2,127) (2,467)
Liabilities held-for-sale 7 (20) - (49)
Total current liabilities (2,339) (2,127) (2,510)
Non-current Tiabilities
Interest-bearing loans and borrowings (517) (510) (534)
Lease liabilities (2,578) (2,622) (2,511)
Other payables (101) (108) (137)
Put and call option liabilities 8 (801) (816) (1,008)
Provisions (49) (50) (25)
Deferred tax liabiliies (124) (118) (158)
Total non-current liabilities (4,170) (4,224) (4,373)
Total Tiabilities (6,509) (6,357) (6,883)
Net assets 3,490 3,440 3,210
Capital and reserves
Issued ordinary share capital 2 3 3
Share premium 468 468 468
Treasury shares (66) (66) (66)
Capital redenrption reserve 0 0 -
Rut and call option reserve (299) (300) 272)



Share-based payment reserve 15 9 5
Foreign currency translation reserve (19) 27 38
Fair value reserve of financial assets at FVOCI - 23 -
Retained earnings 2,929 2,880 2,595
Total equity attributable to equity holders of the parent 3,030 2,990 2,771
Non-controlling interest 460 450 439
Total equity 3,490 3,440 3,270
Consolidated Statement of Changes in Equity (unaudited)
For the 26 weeks ended 1 August 2026
Fair value . Total ec||u|ty
i resene of Foreign attributable to
Ordinary Capital  Putandcal  Share-based  financial currency equltyholdersof Non— Total
share Share Treasury redenption option payment assetsat  translation Retained the parent eﬂ
capital premium  shares resene resene resene FVOCI resene eevrnlr‘grI (unaudlted) |r1ter$t (unau edy
£m £m £m m m m £m fm
Balance af 31 Januiary 3 268 (66 0 (300) ] p) @ 2880 2990 250 3440
Profit for the period = = = = = = = 67 67 T 78
Other comprehensive income:
e e pchcns B B B B B B ¢ T | 1 N
Total other comprehensive - - - - - - 8 = 8 8 16
income
ilzﬁa;mts novement on financial - - - - - 5 - - (5 - 5
Total comprehensive - - - - - [G) 8 167 170 19 189
(expense) /income for the
Transfer on disposal of FVOCI - — — = — 18) — B - -3 &
assets
Dividends paid in the period = = = = = = - 42 (42) (1) 43
Acquisition of non-contralling - - . - - - - 7 8 (8) -
interest
Shares cancelled inthe period ™ - = 0 - - - (101) (102) : (102)
Share-based payment charge - - - - 6 - - = 6 - 6
Balance at 1 August 2026 2 768 (66) 0 2%9) 5 = 19 2929 3,030 260 3490
Consolidated Statement of Changes in Equity (unaudited)
For the 26 weeks ended 2 August 2025
e
Foreign to equif
Ordinary Capital  Putand call Share-based currency holders Non- Total
sharé Share  Treasury — redenption option franslation  Retained the parent oontrdllng eti.luit
capital  premium shares resene resene resene resene earrurgT1 (unaudited) nterest (unaudi edy
£m £m £m m m fm m £m £m £m
Balance at 1 February2025 3 768 - - [Fig) 3 El 2633 292 750 3372
Profit for the period — = = — - - — P A 7 )
Other comprehensive income:
ua,s|az.§1"ci,'?r%2-‘3? o - - - - - - (83) 1 (83 [€2) (85
operations
Total other comprehensive = = = = - - (53) -3 (53) (32 (89
(loss)
o eons ™ - - - - - -0 L 1 |
e, - - - - = = €9 % ) 5 ®
Dividends to equityholders = = = = = B = ) (€] 3 (€]
osed and disposed Pt = = = = 5 = = @ ] 3 7
ons non-
contraling interests
Tremuysharas acquiredin - - (101) = = - - - (101) E (101)
the period
11f'1|;ee‘a;sérlulrgdshares cancelledin - - 3B - - - - (35) - - -
Share-based payment charge - — — — = ] — 5 1 - 1
Balance at 2 August 2025 3 768 166) = 272) 5 3B 2595 2771 ) 3210
Consolidated Statement of Cash Flows (unaudited)
For the 26 weeks ended 1 August 2026
26 weeks to 26 weeks to
1 August 2026 2 August 2025
(unaudited) (unaudited)
£m £m
Note
Net cash from operating activities
Profit after taxation 178 62
Adjustrrents reconciling profit after tax to operating cash flows 462 532
Cash generated from operating activities 10 640 594
Interest paid (21) (22)
Lease interest paid (76) (70)
Incone taxes paid (103) (96)
Net cash from operating activities 440 406
Cash flows from investing activities
Interest received 8 6
Proceeds fromsale of non-current assets 53 1
Acquisition of intangible assets (13) 13)



Acquisition of property, plant and equipment (162) (204)

Acquisition of other non-current assets 2 9)
Net cash used in investing activities (176) (219)
Cash flows from financing activities

Repayment of interest-bearing loans and borrowings (57) 37)
Draw dow n of interest-bearing loans and borrowings 38 66
Payment of arrangenent fees on financing 2 ()
Repayment of lease liabilities (principal) (303) (254)
Deferred consideration paid (10) —
Acquisition of non-controlling interests (@)} —
Equity dividends paid (42) (34)
Share buyback (101) (101)
Dividends paid to non-controlling interests in subsidiaries (@)} -
Net cash used in financing activities (479) (367)
Net decrease in cash and cash equivalents (155) (180)
Cash and cash equivalents at the beginning of the period 836 695
Net decrease in cash and cash equivalents (155) (180)
Foreign exchange gains / (losses) on cash and cash equivalents 4 (13)
Cash and cash equivalents at the end of the period 685 502

1. Basis of Preparation
General Information

JD Sports Fashion Hc (‘the Conrpany’) is a conpany incorporated in the United Nerg;dom and r%stered in En?land and Wales. The unaudited
condensed consalidated interim financial statenents for the 26-week period ended 1 August 2026 re{)resen those of the Conpany and its
%gsélmanes (together referred to as ‘the Group’). The financial statements were authorisedTor issue by the Board of Directors on 22 Septenber

Basis of Preparation

The financial information included in this preliminary announcement has been prepared in accordance with the recognition and measurement
criteria of International Financial Reporting Standards (IFRS).

Balances are presented in Pounds Sterling, rounded to the nearest nillion in the current and conparative period.

These condensed consolidated interimfinancial statemments have been I:'prepa_red in accordance with the Disclosure Guidance and Transparency
Rules of the UK Financial Conduct Authority, and with IAS 34 ‘interim Financial Reporting’ under UK adopted international accounting standards.
Unless otherwise stated, the accounting policies applied, and the judgements, estimates and assunptions maede in applying these policies, are
consistent with those used in preparing the Annual and Accounts 2026. The financial period represents the 26 w ended 1 August
2026 (prior financial period 26 weeks ended 2 August 2025, prior financial year 52 weeks ended 31 January 2026).

These condensed consolidated interimfinancial statements for the current period and prior financial periods do not constitute statutory accounts
as defined in_section 434 of the Conpanies Act 2006. A copy of the statuton{_ accounts for the Jmor financial year has been filed with the

istrar of Conpanies. The auditor’s report on those accounts was not qudlified, did not include a referenceto any nmatters to which t
auditor drevx etattentlon by way of enphasis without qualifying the report and did not contain statements under section 498 (2) or (3) of the
Corrpanies Act 2006.

Foreign Bxchange Rates

The forfeiﬁn exchange rates used in the current and prior period for the consolidation of the condensed consolidated interimfinancial statements
are as follows:

Period Closing rates Averagerates
26weeksto 1 52 weeks to 31 26 veeks to 2 26 weeksto 1 52 weeksto 31 26 weeksto 2
August 2026 January 2026 August 2025 August 2026 January 2026 August 2025
UsD 134 1.37 133 134 133 131
BR 147 1.15 1.15 1.16 1.16 1.16

Going Concern

The Directors consider it a{)pr%iate to prepare the Group’s financial statements on a going concern basis. In assessing going concern at HY27,
the Board confirmed that the FY26 severe but plausible’ dow nside scenarios, w hich are aligned to the Group’s risk register and disclosed as
principal risks in the Annual Report and Accounts, remain appropriate and relevant. The analysis undertaken at HY27 show ed that the scenarios
run and the headroomavailable are meterially consistent with the FY26 year-end conclusions.

As at 1 August 2026, the Group held net cash before lease liabilities of £168m (HY26: net debt £125m FY26: net cash £311m) and total
available liqliidity of £1,660m

The Directors have, at the time of approving the condensed consolidated interim financial statements, a reasonable expectation that the Group
has adequate resources to continue in operational existence for the foreseeable future, which reflects a period of 12 months fromthe date of
approval of the condensed consolidated interimfinancial statements and have concluded that there are no material uncertainties relating to going
concern.

The Directors have therefore continued to adopt the going concern basis in preparing the condensed consolidated interimfinancial statemments.
Financing

As at 1 August 2026, the Group had a 700m Term Loan facility, w hich was drawn in full. The termof the facility is 4 years and expires on 8 July
2029. One extension option was exercised in the period to 1'August 2026 w hich extended the termof the facility ffom3 years to 4 years. The
interest rate payable on the loan is at a 6 nonth interval at a rate of SOFR (Secured Overnight Financing Rate) plus a mergin of 1%.

As at 1 August 2026, the Group had a £1 billion syndicated Revolving Credit Facility, which was undrawn. The termof the facility is 6 years and
it expires on 8 Jul%_hQOSL One extension option was exercised in fhe period to T August 2026 which extended the term of the facility from5
years to 6 years. The interest rate payable on the loan is at a 1-, 3- or 6-nonth intervals at a base rate applicable to the currency of the loan
plus a margin of 0.8%. The facility is available to draw in GBP, EURand USD.

The Group conplied with covenants on net debt leverage and a fixed charge cover over both the term loan and bank facilities in the period.
There remains one further one-year extension on each facility, which may be exercised subject to lender consent.

Alternative Performance Measures

The Directors_measure the performance of the Group based on a range of financial measures, including measures not recognised by IFRS in

conformity with the requireents of the Corrpanies Act 2006, These Alternative Ferformance Neasures may not be directly conparable with

her conpanies’ Alternative Performance Measures and the Directors do not intend these to be a substitute for, or superior to, measures.

Th(tehDréctors believe that these Alternative Rerformance Measures assist in providing additional useful information on the trading performance
e Group.

Alternative Performance Measures are also used to enhance the conparability of information between reporting periods, by accounting for
adjusting itens. Adjusting itens are disclosed separately when thg]y are considered unusual in nature and not reflective of the tradin
performance and profital 23/ of the Group. The separate. reporting of adjusting items, which are presented as adjustlngrwnhm the releval
category in the Consolidated Incorre Statement, helps provide an indication of the Group's trading performance. An explanation as to why itens
have been classified as adjusting iters is given in Note 3. Further information can be found in the”Alternative Performance Measures secfion.

Adoption of New and Revised Standards
There are no new or revised accounting standards and interpretations that becarre effective for the period beginning on 1 February 2026 that

have had a material in?g%tnon the Group’s condensed consolidated interimfinancial statements. No other standards or interpretations’issued but
not yet effective have early adopted.

1. Basis of Preparation (continued)

At the date of authorisation of these condensed consolidated interim financial statemments, the Group has not applied the following new and
revised standards and amendments that have been issued but are not yet effective:



- IFRS 18 Presentation and Disclosure in Financial Statements (effective for periods commencing from1 January 2027)

IFRS 18 will introduce five new requirements on presentation and disclosure in the financial statements, with a focus on the income statement
and reporting of financial performance. Income ‘and expenses _in the income staterent will be classified into five categories — operating,
investing, financing, income taxes and discontinued operations. Two new sub-totals will be presented: ‘Operating profit or loss” and "Rrofit or

loss before financing and income tax’.

IFRS 18 will also require disclosures about managenent-defined performance measures in the financial statemments and disclosure of information
based on enhanced general requirements on aggregation and disaggregation. The Group will apply the new standard for its financial period
commencing 31 January 2027 and ending 29 January 2028, in line with the IFRS 18 mandatory éffective date. Retrospective application is
required, and so the corrparative information for the financial period ending 30 January 2027 will be restated in accordance with IFRg 18.

The Group is currently assessing the inmpact of IFRS 18 and expects chan'gsss to presentation of the statement of profit or loss. The Group’s
assessment is not yet final and further changes upon the inplemmentation of IFRS 18 may be required.

The Group continues to nonitor the potential inpact of other new standards and interpretations w hich may be endorsed and require adoption by
the Group in future reporting periods.

Accounting Policies

The description of the below accounting policies has been refined since the previous condensed consolidated interim financial statements for
'c&ost oI]t sales, selling and distributions” expenses and administrative expenses to reflect the disclosures in the FY26 Annual Report and
ccounts.

Treasury Shares

Treasury shares represent the Conpany’s own equity instrunents that have_been reacquired and are held by the C_‘or%ny or by its
subsididries. Treasury shares are recognised at cost and are deducted from eq]uﬂe/ in the Consolidated Statement of "Financial Fosition. No'gain
?r loss t|_s rcfacognls in profit or loss ©on the purchase, sale, issue, or cancellafion of the Group’s own equity instruments, nor the related
ransaction fees.

Treasury shares arose following the Buyback schere entered into fromApril 2025. An additional Ca[t;)ital Redenption Reserve of £0.1m (HY26:
£0.0m) has also arisen where treasur’\gh,ares have been cancelled, reflecting the nominal value of the treasury shares, with the excess cost
above nominal value being charged to Retained Earnings.

Dividends are not h;e)]aid on treasury shares and they are excluded fromthe weighted average nunber of ordinary shares used in the calculation
re.

of earnings per share.
Cost of Sales
Cost of sales comrprises the direct costs attributable to goods sold during the period. This includes:

b Furchase cost of inventory, net of supplier rebates, marketing contributions and discounts, together with directly attributable costs incurred in
ringing

inventory to its present location and condition;
— Inventory shrinkage and stock losses recognised during the period;
—Inventory provisions and novenents in provisions for obsolescence and markdow ns; and

— Inbound freight, import duties and other logistics costs associated with transporting goods to the Group’s distribution centres and retail stores.
See note 14 for further details on this.

Supplier rebates, discounts and marketing contributions received from suppliers are recognised as a reduction in cost of sales where it is
probable that the anounts will be received'and can be measured reliably.

Costs that are not directly attributable to bringing inventory to its present location and condition are recognised within operating expenses and
are not included in cost of sales. These include general administrative expenses, store operating expenses (such as depreciation on right-of-
use assets, staff costs and utilities), fulfilment and distribution costs associated with delivering goods directly from distribution centres to
custorrers, including online sales.

Selling and Distribution Expenses

S_ellinf? and distribution exgenses are classified based on their function within the Group. Selling and distribution expenses include all costs
direcfly associated with the marketing, selling, and fulffiling custormer orders for the Group’s goods_and services. These expenses include
adverfising and promotional activities, Store-related operating costs, online and multichannel customer fulfilment costs, and other costs incurred
in supporting customer transactions and delivery to end customers.

Depreciation and anortisation of all assets used are included within selling and distribution expenses.
Administrative Expenses

Adninistrative expenses conrprise overhead costs that are not directly attributable to specific_sales, stores or distribution operations. These
primarily relate to support functions at Head Office and within the” Group’s operating businesses, including finance, human resources,
procurément, property, legal, and [T.

In addition, certain non-recurring or judgement-based charges, such as inpairments of operational assets, are presented within administrative
expenses where they reflect sirategic decisions or significant changes in expected asset utility. While such assets may support commercial
functions (e.g. distribution centres), the classification of impairment within' administrative expenses ensures clarity’ and consistency in
distinguishing betw een underlying operational costs and adjusting iterrs.

1. Basis of Preparation (continued)

Accounting Policies (continued)

Assets Held-for-Sale and Disposals

Vl\ﬁtrp]-?%egt assets, or disposal groups conprising assets and liabilities, are classified as held-for-sale if all of the following criteria is met in line

—The carrying amount is expected to be recovered through the sale transaction

— It is available for sale in its present condition

— The Group had committed to sell and this sale plan had been initiated

—ltis being actively marketed at a price that is reasonable in relation to its fair value

—There is an expectation that the sale process would be conpleted within 12 months of the classification as held-for-sale.

Such assets, or disposaégroups, are measured at the low er of their carrying amount and fair value less costs to sell. Agty impairment loss on a
disposal group is allocated first to ?oodw ill, and then to the remaining asséts ‘and liabllities on a pro-rata basis, except thaf no loss is allocated to
inventories, financial assets, or deferred tax assets, w hich continue to be measured in accordance with the Group's other accwntgnggqhmes.
Impairment losses on initial classification as held‘for-sale and subsequent gains and losses on remeasurement are recogniséd in the
Consolidated Income Statement. Once classified as held-for-sale, intangible assets and property, plant and equipment are no longer anortised or
depremgtedt, Onitdlsposal, the balances are derecognised and the profit or loss on disposal is recognised in the Consolidated Income Staterrent
as an adjusting item

Critical Accounting Judgements and Key Sources of Estimation Uncertainty

The preparation of financial statemrents in conformity with adopted IFRS requires menagement to meke judgements, estimates and assunptions
that affect the application of policies and reported anounts of assets and liabilities, income and expenses. The estimates and associated
assunptions are based on historical experience and various other factors that are believed to be reasonable under the circunrstances, the
results of which form the basis of making the judgenments and estimates about carrying values of assets and liabilities that are not readiy
apparent fromother sources. Actual results may differ fromthese estimates.

Critical Accounting Judgements

The fallowing are critical judgerrents, apart from those involving estirmations (which are presented separately below ), that managenent have
mede in the process of applying the Group’s accounting policies and that have the most effect on the amounts recognised in the condensed
consolidated interimfinancial staterments.

Adjusting ltems

Managerrent exercises sigpificant judgement in assessing whether iterrs should be classified as adjusting itens. This assessment covers the
nature of the item cause of occurrence and/or scale of inpact of that itemon the reported performance. I deternining w hether an item should
be presented as adjusting, the Group considers ites which are significant because of either their size or their nature, which management
believes would distort an tnderstanding of earnings if not separately presented.

An explanation as to why items have been classified as adjusting is given in Note 3. Further information about metrics that the Group utilises
w hich'exclude adjusting iterms can be found in the Alternative Performence Measures section.

Key Sources of Estimation Uncertainty

The key assunrptions about the future, and other key sources of estimation uncertainty at the repqrting period end, that may have a significant
risk of causing a meterial adjustment to the carrying amount of assets and liabilities within the next financial year are discussed below :



Genesis Put and Call Option

Put and Call Option agreements that allow the Group’s equity partners to require the Group to purchase a non-controlling interest are recorded in
the Consolidated ement of Fnancial Position initially at’the present value of the redenption amount, in accordance with IAS 32 Fnancial
Instruments: Rresentation. On initial recognition, the corresponding anount is recognised against the ﬁut and call option reserve. Changes in the
measurenent of the financial liability dueto the unwinding of the discount or changes in the anmount that the Group could be required to pay are
recognised in the, Consolidated Income Statement. I the contract expires without delivery, the carrying anount of the financial liability is
reclassified to equity, otherwise the financial liability is derecognised for the amount settled.

The key significant oBtion outstanding as at 1 August 2026 relates to the Group’s North American sub-group, Genesis. The Genesis put and call
liability at T"August 2026 was £774m(HY26: £993m).

The Group uses a third-party valuation expert to independently deternine the present value of the exercise ?‘rice of the Genesis put and call
option. The anroach uses a Nbnte-Carlo simulation nmodel aﬁglylréq a %heorretrlc Brow nian notion to project the share price and an arithmetic
ow nian notion for the projection of BBITDA forecasts. See Note 8for the full accounting policy.

The critical estimate for the calculation to value the put and call option liability is the EBITDA forecasts for FY29 and FY30.
Goodwill Impairment

The Group considers the assunptions used in the inpairment assessment of goodwill and indefinite-lived intangible assets to be a significant
source of estimation uncertainty due to the judgement involved in determnlntg recoverable anounts. At 1 August 2026, this continues {0 relate
only to the Conplenmentary operating segment gdodw ill group of cash-generating units (‘'CGUs').

The recoverable amount of OGUs and groups of GG is determined based on value-in-use calculations. These calculations require the use of
estimates and assunrptions, including forecast cash flows, long-termgrowth rates used to extrapolate cash flows beyond the forecast period
and discount rates applied to future Cash flow's, derived fromthie Group's w eighted average cost of capital.

As disclosed in the Group's FY26 Annual Report, the sensitivity analysis performed as part of the annual inpairment assessment identified the
mental il 'group of OGUs as being sensitive to changes In key assunptions, with limted headroom under certain reasonably

e
possible dow nside scenarios. The Group continues to closely nonitor trading performance against expectations in this area against a backdrop
of a challenging trading environment.

1. Basis of Preparation (continued)

Key Sources of Estimation Uncertainty (continued)

Gooadwill Impairment (continued)

These, asspLJer'[Ptions are inherently judgemental and are sensitive to Aghanges in market conditions, macroeconomic factors, and forecast

operati ormance, especially over the key (4 trading period. As a fesult of the limited headroom identified at 31 January 2026, a
reasonabl sible adverse change in one or riore of the key assunptions could result in the carrying anount of the Conplementary goodwill
group of exceeding its recoverable amount and therefore give rise to an inrpairment charge.

2. Segmental Analysis

IFRS 8 ‘Operating Segments’ requires the Q’oue'gc_segnems to be identified on the basis of internal reports about conponents of the Group that
are regularly review ed by the Chief Operating Decision Maker J%(DD\/I) to allocate resources to the segments and to assess their performance.
The lis considered to be the Chief Executive Cfficer of JD Sports Fashion He. Information reported to the CODMis focused on the nature
oofjtthe businesses within the Group. The Group’s reportable segnments under IFRS 8 are JD, Corrplementary Athleisure, and Sporting Goods and
doors.

In accordance with IFRS 8, we have aggregated several operating segments with sinilar economic characteristics into each reporting segment
and concluded that, in doing so, the aggrégation is still consistent with the core principles of IFRS 8. In dow'}; s0, we have primarily taken
into consideration the nature of products or Services; the type or class of customer; and methods used to distribite their products.

The CODMreceives and reviews segmental operafcing:{ profit. Certain central administrative costs including Group Directors’ salaries are included
within the Group’'s JD result. This_is consistent with the results as reported to the CODM IFRS 8 requires disclosure of information regardlag
revenue from mejor custormers. The mejority of the Group's revenue is derived from the retail of a wide range of apparel, footwear al
accessories to the general public. As such, the disclosure of revenues frommajor custorrers is not appropriate.

Information regarding the Group’s reportable segments for the 26 weeks to 1 August 2026 is shown below :

P T )
Income statement £m £m £m £m
Revenue 3,688 1,468 743 5,899
Gross profit 1,759 673 329 2,761
Gross mergin 47.7% 45.8% 44.3% 46.8%
Operating costs before adjusting itens (1,529) (573) (289) (2,391)
Operating profit before adjusting items 230 100 40 370
Operating margin before adjusting items 6.2% 6.8% 54% 6.3%
Net finance expense (57) 24) (@) (88)
Profit before tax and adjusting iters 173 76 33 282
o R et (e
Assets and liabilities £m £m £m £m
Inventories 1,794 797 344 2,335
- PR T
Other segment information £m £m £m £m
Capital additions:
Intangible assets 13 - 2 15
Property, plant and equipment 109 33 16 158
Depreciation, amortisation and impairments:
Anmrtisation of intangible assets (adjusting itens) 5 29 3 37
Anortisation of intangible assets (non-adjusting iterrs) 18 5 3 26
Depreciation of property, plant and equipment 88 38 16 142
Depreciation of right-of-use assets 173 77 32 282
Information regarding the Group’s reportable segments for the 26 weeks to 2 August 2025 is show n below :
C y porting Goods Total
JD Athleisure and Outdoors (unaudited)
Income statement £m £m £m £m
Revenue 3,674 1,567 699 5,940
Gross profit (restated)” 1,773 723 296 2,792
Gross margin (restated)”’ 48.3% 46.1% 42.3% 47.0%
Qperating costs before adjusting itens (restated)” (1,511) (580) (262) (2,353)
Operating profit before adjusting itens 262 143 feZ! 439
Operating margin before adjusting items 71% 91% 4.9% 71.4%
Net finance expense (60) (19 ) (88)
Profit before tax and adjusfing ftens 202 124 25 351

(1) Pleaserefer toNote 14 for further details of the restatement.



Complementary Sporting Goods Total

JD Athleisure and Outdoors (unaudited)

Assets and liabilities £m £m £m £m

Inventories 1,146 749 399 2,204
2. Segmental Analysis (continued)

Complement: orting Goods Total

JD %hleisuarrz spmd tdoors (unaudited)

Other segment information £m £m £m £m

Capital additions:

Intangible assets (Softw are developrrent) 8 2 3 13
Property, plant and equipment 155 42 17 214
Depreciation, amortisation and impairments:

Anortisation of intangible assets 14 20 1 35
Depreciation of property, plant and equipment 100 44 18 162
Depreciation of right-of-use assets 208 50 12 270

Geographical Information

The following table provides analysis of the Group’s revenue b raphical market, based on the raphical location of the conpany that
the product r?as bee?] shipped fror};l P v geodrap geograp eany

26 weeks to 26 veeks to

1 August 2026 2 August 2025

(unaudited) (unaudited)

Revenue £m £m
North Anrerica 2,233 2,318
Europe 1,950 1,921
WK 1,438 1,464
Asia Pacific 278 237
5,899 5,940

The revenue from any individual country, with the exception of the UK (HY27: £1,438m HY26: £1,464m) and US (HY27: £2,146nm HY26:
£2,250m) is not more than 10% of the Group'’s total revenue.

Revenue by channel

26 weeks to 26 veeks to
1 August 2026 2 August 2025
(unaudited) (unaudited)
Revenue £m £m
Retail stores 4,626 4728
Online 1,202 1,143
Qherﬁ ) 7 69
5899 = 590

1) Other relates to revenue from gym menrberships and franchise income.

venue by produ gtype

Restated”
Revenue (unaudltead% (un:«udit(-adr)I
Footwear 3,554 3,676
Apparel and accessories® 2137 2,058
Qherm 208 206
5,899 5,940

(2) Apparel and accessories product were previously reported separately but have been combined to reflect howthey are reported to the CODM. We have also made changes to product

revenue repor;jrlE during the period, which has resulted in reclassifications between the 'Other' and " el and accessories' categories in our Outdoor business, and reclassifications between the 'Apparel and
accessories' and 'Footwear' categories within our JD UK and JD Europe businesses. Prior year comparatives have been restated.

(3) Other relates to revenue fromsales of outdoor living equipment, franchise income, deliveryincome and revenue fromgym menrberships.

3. Adjusting Items

The Group exercises judgement in assessing whether items should be classified as adjusting iterrs. This assesstrent covers the nature of the
item cause of occurrence and scale of impact of that item on the reported performance. In determining w hether iterrs should be presented as
adjusting itens, the Group considers itens that are significant because of either their size or their nature which managenent believe would
d]"sttﬁrtf%rl} underst::iltnd_lng of earnings if not adjusted. In drder for an itemto be presented as an adjusting item it should typically meet at least one
of the following criteria:

— Impairments of tangible and intangible assets, investrents and loan receivables not recoverable

— Unusual in nature or outside the normal course of business (for exanple, the non-cash novenent in the present value of put and call options,
and foreign currency moverrents on non-trading intercormpany balances)

— lterrs directly incurred as a result of either an acquisition, an anticipated acquisition or a divestrrent, or arising froma mejor business change
or restructuring programme (inciuding the amortisation of acquired intangible assets, see below for further detalg.

The separate reporting of itens, which are presented as adjusting iterrs within the relevant category in the Consolidated Income Statement,
helps provide an indication of the Group’s trading performance in the normal course of business. The tax impact of these adjusting iters is a tax
credit of £10m( HY26: £13m) as show n on the face of the Consolidated Income Staterrent.

The total charge for the period is £41mof which £7mis a cash outflow and £34mis a non-cash charge.

26veeksto 26 vweeks to

1 Aug Au%%
(unaudited) (unaudited)

Notes £m £m

Impairments of tangible and intangible assets and investments:

Impairments of tangible and intangible assets and investments (8) 1
ltems as aresult of acquisitions, divestments, major business changes or restructuring:

Dvestrrents 15 -
NAM Integration costs 9 7
Acquisition-related costs 3 7
Anvrtisation of acquired intangibles 37 35
Administrative expenses - Adjusting items 56 50
ltems that are unusual in nature or outside the normal course of business:

Moverrent in present value of put and call options 8 (15) 163
Finance expenses - Adjusfing items (15) 163
Adjusting items Ll 213

Impairment of tangible and intangible assets



Inpairment of tangible and intangible assets of £(8)m (HY26: £1m) conrprise £9m inpairment reversal credits on stores previously charged to
adjusting iterms which have arisen as a result of early exits and lease terminations, partly offset by £1minpairment of MG corporate assets and
faScia name, triggered as a result of the exit of its Eastern ELropean operations.

Divestments

Divestrrents of £15m (tHY26: £N) include £9m of cha%';es relaticrj}g to the Eastern Furopean operations that will be d‘ias(j)osed of, which is £8m
impairment of associated (goodwﬂl and £1m loss on disposal of Qroatia, and £6m writedown of assets associated with divested entities,
inCluding £56mheld by the Group’s subsidiary A Nurrber of Names Limited w hich was divested for £1 in August 2026, after the reporting date.
Integration costs

Integration costs of £9m (HY26: £7m) represent costs associated with the integration of the Group’s US business. This forns part of a muti-
year programme to create an integrated platform to sutpport_ the nationwide growth of the JD Brand and Community fascias in h Anrerica,
supported by a nore efficient supply chain and back-office infrastructure. Infegration and related costs are expected to exceed 35m reflecting
addttional investrrent in scaling shared services, technology and operational capabilities beyond the initial integration scope, with these
incremrental investrments expected to deliver further synergies as the platformcontinues to scale.

Acquisition-related costs

Acquisition-related costs of £3m(HY26: £7m) represent £3mnon-cash costs of fair value uplifts on the Hbbett acquisition.

Amortisation of acquired intangibles

Anortisation of acquired intangible assets totalled £37m(HY26: £35m).

Put and call option charge

The £15mcredit (HY26: £163mcharge) relates to the moverrent in the present value of the put and call option liabilities arising fromthe Genesis,
Cosnos & JD Thailand agreemrents, of w hich £13mrelates to the Genesis option.

4. Tax Expense
The total tax charge included in the Consolidated Income Statement consists of current and deferred tax.
Current Income Tax

Qurrent tax is the expected tax payable on taxable income for the financial period, using the applicable enacted tax rates in each relevant
urisdiction. Tax expense is reco%msed in the Consolidated Income Statement except o the extent it_relates to items recognised in_the

Consolidated Staterment of Conprehensive Incomre or directly in the Consolidated Staterment of Changes in Equity, in which case it is recognised
in the relevant statement, respectively.
26 weeks to 26 weeks to
1 August 2August
(unaudited) (unaudited)
Current tax £m £m
UK corporation tax at 25.0% 59 64
Adjustrrent relating to prior periods (1) —
Total current tax charge 58 64
Deferred tax
Deferred tax (origination and reversal of tenporary differences) 5 12
Income tax expense 63 76

5. Earnings per Ordinary Share
Basic, Diluted and Adjusted Earnings per Ordinary Share

The calculation of basic earnings per ordinary share at 1 August 2026 is based on the profit for the period attributable to equity holders of the
parent of £167m (HY26: £41m)] and a weighted average number of ordinary shares outstanding in issue during the 26 week period ended
1 August 2026 of 4,843,401, (HY26: 5,126,614,161).

As announced on the 9 A&ril 2025, the Groudo commenced share buyback programmes to repurchase the Group's own ordinary shares on the
open market. During the 6-month period ended 1 August 2026, the” Group repurchased a total of 136,794,50(5, ordinary sharés, representin
2.7% ho; the |ss%%d7%hare capital as at the beginning of the period, at a total cost of £100m excluding transaction costs. average price pali
per share was £0.73.

The reé)urchas_ed shares were cancelled during the period, and the cost has been recognised as a deduction from equity in accordance with
{AS 3. tFlnan0|al Instruments: Presentation. No gain or loss has been recognised in the Consolidated income Staterrent in relation to these
ransactions.

Treasury shares are excluded fromthe below calculations and there has been no moverrent in treasury shares in the period.
Adjusted basic earnings per ordinal}/ share has been calculated based on the profit for the period attributable to equity holders of the parent for

each financial period but excluding the post-tax effect of adjusting itemms. The Directors consider that this gives a more useful measure of the
trading performance and profitability of the Group.

26 weeks to ZﬁweekstoZAugua

1 August 2026

(unaudited) (unaudited)
£m £m
Profit for the period attributable to equity holders of the parent 167 41
Adjusting iters attributable to equity holders of the parent 33 206
Tax relating to adjusting itenrs attributable to equity holders of the parent 8) 1)
Profit for the period attributable to equity holders of the parent excluding adjusting itens 192 236
millions millions

Weighted average nunber of ordinary shares at end of the period (basic) ,
Diution - Efect of potentially dilutive share options and awards 40 —
Weighted average nunber of ordinary shares at the end of the period (diluted) 4,883 5127
Basic earnings per ordinary share 3.45p 0.80p
Diuted earnings per ordinary share 3.42p 0.80p
Adjusted basic earnings per ordinary share 3.97p 4.60p
Adjusted diluted earnings per ordinary share 3.94p 4.60p

6. Acquisitions

Business Combinations

The Group accounts for business conbinations using the acquisition method at the date on which contral is transferred to the Groufp. Control
exists when the Group is exposed to, or has rights t0, variable returns fromits involverrent with an investee and has the ability to affect those
returns through its pow er over the investee.

The consideration transferred is measured at fair value, as are the identifiable assets acquired and liabilities assumed. Acquisition-related costs,
other than those associated with the issue of debt or equity securities, are expensed as incurred within adjusting iterrs.

Goodwill represents the excess of the consideration transferred over the Group’s interest in the fair value of the identifiable net assets

acquired. Goodwill is not amortised but is tested annually for impairment, or nore frequently if indicators of inpairment arise. Any inpairment of
goodwill is recognised in the Consolidated Income Statenent and is not subsequently reversed.

6. Acquisitions (continued)
Where the initial accounting for a business combination is inconplete at the reporting date, the Group recognises provisional anounts for the



iterrs for which the accounting is inconrplete, These provisional amounts are adjusted, durin% the measurenent period (not exceeding 12 months
from the acquisition date) to reflect new information obtained about facts and circunrstances that existed at the acquisition date. Such
adjustrments are recognised retrospectively, including the restatement of conparative information, with a corresponding inmpact on goodwill.

Where the consideration transferred is less than the fair value of the identifiable net assets acquired, the resulting gain is recognised in the
Consolidated Incorme Staterment in the period of acquisition.

Contingent consideration is measured at fair value at the acquisition date, Contingent consideration classified as a financial liability is remeasured
to fairvalue at each ‘rg)ort_lng date, with chan%es recognised in the Consolidated Income Statement. Contingent consideration classified as
equity is not remeasured, with settlement accounted for within equity.

The fair values of identifiable assets acquired were determined using appropriate valuation techniques, including incomre, market and cost
approaches, depending on the nature of the asset.

Current Period Acquisitions

At 31 January 2026, the Group held a 98% interest in Deporvillage, an online sporting goods retailer based in Spain, with the remaining 2% held
by founder management su?]ect to a mutual put and call option. Following Board ap%oval, the Group exercised ifs call option, completing the
transaction on 18 June 2026 for €1.4mconsideration, meaning the Group now holds 100% of Deporvillage.

The consideration paid was consistent with the put and call option liability already recognised. On conpletion, the related option liability and
reserve were derecognised, with no impact on the Consolidated Income Staterrent.

Prior Period Acquisitions

In the prior period to 2 August 2025, 3 new gyns were acquired for £2mfromLifestyle Gyns. These have since been converted into JD Gyrrs.
7. Divestments

Current Period

Disposal of Interest in JDIsrael

On 15 Fel:grualx 2026, the Group conpleted the disposal of its interest jn the JD Israel joint venture entities to its g'%int venture partner for nil
consideration. A provision of £4mrelating to the settlement of the Group's share of a bank guarantee provided to the external lender of its JD
Israel joint venture, w hich crystallised upon disposal, was recognised in the FY26 Consolidated Staterment of Financial Position.

Applied Nutrition

The Group initiall{ acquired a 32% ow nership interest in %gglied Nutrition. In October 2024, Applied Nutrition undertook an initial public offering on
the London Stock Exchange. The Group disposed of 21.58% of its shareholding in APplled Nutrition in October 2024 for net proceeds of £73m

EhOSG Group then held a 9.78% interest in Appiied Nutrition, accounted for as a financial asset under IFRS 9, with fair value £57/mas at 31 January

The Group conpleted the disposal of its remaining investrrent in Applied Nutrition during the period for cash proceeds of a}g)\[{;roxirrately £52m
The carrying anount of the investment was reduced by £5m |prlor to disposal to reflect fair value noverment from the FY26 closing share
rice, recognised in conprehensive income in HY27. At disposal a recycling of the £18mreserve fromfair value reserve of financial assets at

Ol is charged to retained earnings.
MIG

On 31 July 2026, the Group disposed of its 100% equity interest in Marketing Investment Group CRd.o.0., an entity operating 2 stores in Croatia.

Consideration received was £1.2m The loss on disposal net of disposal costs is £0.1m which has been recognised in profit and loss as an

adjusting item The disposal forns part of a broader prograne to rationalise the Group's Eastern Eur n operations. At the reporting date

a ree'rqrents had been reached to dispose of a further six entities operating over 70 stores in Bulgaria, Czechia, Hungary, Fomenia, Serbia and
ovakia.

At 1 August 2026, these entities met the criteria to be classified as held for sale in accordance with IFRS 5 Non-current Assets Held-for-Sale.
Accordingly, the carrying amount of £24m assets and £20m liabilities recorded by these entities has been classified to held for sale in the
Consolidated Staterment of Financial Position.

£8mg%oodwill associated with the Eastern European operations that will be digposed of and will not be recovered via the sales proceeds has
beentully impaired within adjusting iterms. The remaining carrying value of the Sizeer fascia name has also been fully inpaired, with a charge of
£0.3mrecognised within adjusting itens.

The disposal of the Serbian entity, operating 1 store, conpleted on 31 August 2026. Conpletion of the remaining entities is expected to take
place in%ﬂ% second half of FY27It¥ubj§t tor}geceipt of cus’g)plnary regulatory %Iearanc%. i 9 pec

Prior Period Disposals

On 24 April 2025, the group disposed of Wheelbase Lakeland Limited (77.5% equity interest) for cash consideration of £2m The non-controlling
interest at disposal was £1m The gain on disposal, net of disposal costs, is £NI.

8. Put and Call Option Liabilities
Rut and call options are in place over certain non-controllier:g interest shareholdjn%ﬁ in various subsidiaries. The Group recognises put and call
ndertal e Consi

options over non-controlling interests in its subsidiary under klnq%as a liability in olidated Staterment of Financial Position at the present
\(/E#J%qu’ggsreTs»twated exercise price of the put and call options. The largest put and call option remaining at 1 August 2026 is Genesis at £774m

The Group uses a third-party. valuation expert to estimate the present value of the Group’s significant put and call option liabilities using a Monte-
Carlo simulation nmodel, aj ylp% a geometric Brow nian notion to project the share price and an arithretic Brow nian motion for the ﬁrolectlon of

[TDA. The option formula’and nilltiple are usually stated in the option agéeerrent, allow |n%1t,he strike price to be calculated fromthe simulated
EBITDA; however, in the absence of a specified formula or multiple, the Group estimates this based on current evidence in the Mergers an
Acquisitions merket and the Group’s past experience of nultlgles paid for similar businesses. Upon initial recognition of put and call options, a
corresponding entry is made to Other Equity (put and call option reserve), and for subsequent changes on rémeasurenent of the liabiiity the
corresponding entry is made to adjusting iterrs in the Consolidated Income Statement.

Inputs to the Monte-Carlo simulation models
The Group uses the Board-approved five-year plan to develop forecasts of future profitability and cash flowss.
The key inputs to the Monte Carlo simulation models used to estimate the present value of the Group’s material put and call option liabilities are:

- Iaortg(:gtst EBITDA and cash flows, including assunptions for EBITDA growth, net cash/debt, capital expenditure, working capital movenents
an jon.

— BBITDA drift and volatility, with EBITDA rc()jected using an Arithmetic Brow nian Motion. BBITDA drift is derived from forecast EBITDA, while
volatility is estimated using historical EBl ata.

— Risk-free discount rates, reflecting the current market assessment of the time value of noney, used to discount the estimated purchase price
to present value, subject to the option pricing cap specified in the shareholder agreement.

Thailand

During FY26, on 30 January 2026, the Group entered into a transaction r,elatir}g to its subsidiary, JD Sports (Thailand) Linited (‘JD Thailand'),

t1£n$1er )wh|ch a third party acquired 40% of the shareholding of the subsidiary, for w hich the Grolip received cash consideration of THB 469m
m).

The arrangements include ﬁut and call options over the 40% interest, together with other governance and contractual rights, w hich result in the

Group retaining control of the subsidiary in accordance with IFRS 10.

Accordingly, the transaction has been accounted for as an equity transaction. No gain or loss was recognised in the FY26 Consolidated Income
Staterent and there was no derecognition of assets or liabilities.

The cash inflow arising fromthe transaction was presented within financing activities in the FY26 Consolidated Staterent of Cash Flowss.

An initial liability of £27mwas recognised in the FY26 Consolidated Statement of Financial Position in respect of put and call options over the
remaining 40% interest. The options are exercisable at five-year intervals, with the first exercise date being 7 May 2031. The exercise price is
determined by applying a multiple to profit before tax for the relevant financial period.

Options exercised in the period

At 31 January 2026, the Group held a 98% interest in Deporvillage, with the remaining 2% held by founder management, subject to a nutual put
and call option. Following Board approval, the Group exercised its call option, conpleting the transaction on 18 June 2026 for €1.4m
consideration, meaning the Group now holds 100% of Deporvillage.

The consideration paid was consistent with the put and call option liability already recognised. On conrpletion, the related option liability and
reserve were derecognised, with no inmpact on the Consolidated Income Staterent.

al

Genesis Topco Inc Liabilit
(‘Genesis’) Other (una.lditedy

£m £m




At 31 January 2026 787 68 855
Options bought out — [€)) (@)
Decrease in the present value of the existing opfion liability (13) (@) (15)
At TAugust 2026 774 65 839
Genesis Topeo | Lisby
S (Conesis) Other (unwd.:éd}’
£m
At TFebruary 2025 831 26 857
Increase in the present value of the existing option liability 162 1 163
At 2 August 2025 993 27 1,020
Other options

Withln other 9 tlons the largest value options at HY27 are Cosrmos at £38m (HY26: £26m), all of which is classified as current, and JD Thailand
at £27m(HY. ), all of Which is classified as non-current.

9. Dividends
Dvidengd distribution to the Conrpany’s shareholders is recognised as a liability in the Group Financial Statements in the period in which it is
approved.

éger the reporting date, the following dividend was Froposed by the Directors and will be payable to all shareholders on the register at 30

tober 2026. Thé dividends were not provided for at the reporting date.
26 weeks to 26 weeks to
1 August 2026 2 August 2025
(unaudited) (unaudited)
£m £m
Intell'#n dividend declared but not paid in respect of the period of 0.40 pence (HY26: 0.33 pence) per 19 17
qrd|ng share at the ex-dividend date paid in respect of current period o -
Dividends Paid on Issued Ordinary Share Capital During the Period
26 weeks to 26 weeks to
1 August 2026 2 August 2025
(una.ldlted) (unaudlted)
Final dividend of 0.87 pence (HY26: 0.67 pence) per qualifying ordinary share paid in respect of prior period, 42 34
but not recognised as a liability in that period
42 A
10. Reconciliation of Profit After Taxation to Cash Flows from Operating Activities
26 weeks to 26 veeks to
1 August 2026 2 August 2025
(unaudited) (unaudited)
£m £m
Cash flows from operating activities
Profit for the period 178 62
Adjustments for:
Income tax expense 63 75
Finance expenses (non-adjusting) 96 %
Finance expenses (adjusting) (15) 163
Finance incorre (non-adjusting) (8) (6)
Depreciation and anortisation of non-current assets (non-adjusting) 450 433
Depreciation and anortisation of non-current assets (adjusting) 37 35
Share based payrrent charge 6 -
Loss on disposal of non-current assets 1 -
(Gain) / Loss on forward contracts (13) 21
Ipairment of goodwill and fascia names (adjusting) 9 -
Net impairment / (reversals) of other intangibles and non-current assets (adjusting) 3) -
Other non-cash itemrs (non-adjusting) 2 3)
Other non-cash iters (adjusting) 6 8
Decrease in provisions and other payables (23) (25)
Cash generated from operations before working capital changes 782 857
Increase in inventories (308) 319
Increase in trade and other receivables (53) (134)
Increase in trade and other payables 219 185
Cash generated from operations 640 594

11. Analysis of Net Debt
Net debt consists of cash and cash equivalents together with other borrowings frombank loans, overdrafts, and lease liabilities:

On

uisition Lease

& disposal additions,
52 weeks of terminations 26 weeks
endedsub5|dlarles modifications & ended
31 Janu 2% associat FXreassessments 1 August

mvestments Cash Movement £m y
and NClIs flgrvr\: £m (unaudited)
Cash and cash equivalents 854 42 (196) 3 3 703
Overdrafts (18) - (1) 1 - (18)
Cash and cash equivalents Tor the purposes of 836 42 (197) ! - 685
the Consolidated Statement of Cash Flows

Bankloans (525) — (19 27 — B17)

Net Cash before lease liabilities 311 42 (21¢) 31 - 168




Lease liabilities (3,138) - 379 (3) (342) (3,104)

Total liabilities from financing acfivifies (3,663) - 360 24 (342) (3,621)
Net debt (2,827) 42 163 28 (342) (2,936)
On acquisition Lease
& disposal of additions,
52 weeks ended subsidiaries, terminations, 26 weeks ended
1 Febru; associates FX modifications & 2August
Zlg and NCls Cash flow Movement reassessments M(unwdﬂed)
£m £m £m £m £m £m
Cash and cash equivalents 731 T (188) (13) — 531
Overdrafts (36) - 7 - - (29)
Catsh and cash equivalents Tor the purposes 695 1 187) 13) - 502
of the
Consolidated Statement of Cash Flows
Bankloans (643) - 29 13) - 627)
Net Cash 7 (Debt) before Tease Tiabilities 52 1 (152) (26) - (125)
Lease Tiabilities (3,059) — 324 11 (337) (3,055)
Total liabilities from financing acfivifies (3,702) = 353 [#3) (337) (3,682)
Net debt (3,007) 1 172 (15) (337) (3,180)

12. Contingent Liabilities

Oontinqent liabilities are potential future cash outflows, where the likelihood of payment is considered nmore than remote but is not considerable

probable or cannot be fully measured.

The activities of the Group are overseen by regulators around the world and, whilst the Group strives to ensure full conpliance with all its

regulatory obligations, periodic review's are inevitable, w hich may result in a financial penalty. If the risk of a financial Penalty arising fromaone of
j

thése reviews is nore than renmte but not probable or cannot’be measured reliably then the Grouﬁ will disclose this métter as a contingie_nt
I;@é)tl{ny. I the risk of a financial penalty is considered probable and can be measured reliably then the Group would make a provision for this
er.

The Group had no meterial contingent liabilities at 1 August 2026 (HY26: none).
13. Post Balance Sheet Events
Divestment of A Number Of Names Limited (ANON)

On 19 August 2026 the Group’s shareholding in ANON was sold in a management buy-out for £1. An inpairment of £5mhas been recognised as
an adjusting itemin HY27 to write the net assets of the entity down to their recoverable value based on the termrs of the sale, due t0 the sale
being'ongoing at HY27 with reasonable certainty it would corplete.

Share Buyback

On 3 August 2026 the second £100mtranche of the FY27 £200mshare blg/back progranmre comrenced. As initially announced on 23 February
26, the purpose of the progranme is to return surplus cash to shareholders as part of our capital allocation strategy, accordingly, the shares

repurchased will be subsequently cancelled or held in treasury.

Acquisition of the Non-Controlling Interests

JDGyms

On 27 Au%ust 2026, JD Sports Fashion plc acquired the final 2.5% minority shareholding in JD Sports Gyrrs Linrted. Total initial consideration
id was £5.5m with a further £2mdeferred consideration w hich is payable on the basis of target performance nrefrics for FY27 and FY28. JD

%;aaons Fashion Fc now owns 100% of JD Sports Gynns Linited.

Cosmos

The call gption over the 20% non-contraliing interest in Cosnmos business in Greece and Cyprus was_exercised by the Group on 28

August 2026, and the transaction is expected to conplete in our third quarter FY27. The total exercise price is expected fo be aligned to the
FY26 call option liability value of €44m

14. Prior Period Adjustments

As part of the FY26 close process, the Group reclassified certain costs related to conmercial activities and logistics, to reflect more appropriate
accounting presentation w ithin the Consolidated Income Statenent.

The result is a net £61mreclassification fromoperating costs to cost of sales; accordingly, conparative anounts for the 26-week period ended
2 August 2025 have been restated.

This adjustrment has no inpact on profit for the period or the Consolidated Staterment of Cash Flows.
The inpact of this adjustment on the Consolidated Income Staterrent is presented below :

Reported Adjustment Restated
26 weeks to 2 August 2025 £m £m £m
Revenue 5,940 - 5,940
Cost of sales (3,087) ©7) (3,148)
Gross profit 2,853 ®y 2792
Selling and distribution expenses (2,144) 61 (2,083)
Administrative expenses (340) - (340)
Share of profit of equity-accounted investees - - -
COther operating incone 20 - 20
Operating profit 389 - 389
Finance incomre 6 - 6
Finance expenses (257) - (257)
Net finance expense (251) - (251)
Profit before tax 138 - 138
Income fax expense (76) = (76)
Profit for the period 62 - 62

Alternative Performance Measures

The Directors measure the performance of the Group based on a range of financial measures, including measures not recognised by UK-
adopted Infernational Fnancial Reporting Standards. These Alternative Rerformance Measures n'Sty not be directly c: rable with ‘other
conpanies’ Alternative Performance Measures and the Directors do not intend these to be a substitute for, or superior to, | measures.
Directors believe that these Alternative Rerformance Measures assist in providing additional useful informetion on the trading performance of the
%qut)’ Alﬁematlve Performance Measures are also used to enhance the conparability of information between reporting periods, by excluding
adjusting iters.

Adjusted Basic Earnings per Share

The calculation of basic earnings per share is detailed in Note 5 to the condensed consolidated interim financial statements. Adjusted basic

earnlr:]gs per ordinary share has been based on the profit for the period attributable to equity holders of the parent for each financial period but

g)ﬁg!kjl nmb% Ithe post-tax effect of adjusting itenms. A reconciliation between basic earnings per share and adjusted basic earnings per share is
ow :




26 veeks to 26 weeks to

1August 2026 2 August 2025

(unaudited) (unaudited)

£m £m

Basic earnings per share per Note 5 3.45p 0.80p
Adjusting items 0.69p 4.01p
Tax relating to adjusting iterrs (0.17)p 027)p
Adjusted basic earnings per ordinary share 397p 4.60p

Adjusting Items

The Group exercises jud_r?emant in assessing w hether itens should be classified as adjusting itens. The separate reporting of itenrs, which are
Pres_ented as adjusting ftens within the relévant category in the Consolidated Incomé Staterrent,"helps provide an indication of the Group's
rading performance in the normal course of business. An explanation as to why individual itens have been classified as adjusting is given in
Note 3 to the condensed consolidated interimfinancial statenments.

Alternative Performance Measures excluding adjusting iters are intended to enhance the corrparability of information betw een reporting periods
and to help to provide an indication of the Group’s trading performance.

Capital Expenditure

Capital Bxpenditure_is the measure of total cash invested each period to meintain or buid new retail fascias, logistics infrastructure, or
technol?;t;y assefs. This investrrent is in the onga’r\gabusme,ss and is invested to deliver growth in organic sales or inprovements in gross profit
or operating profit. This Alternative Performance Measure is therefore useful to understand the invéstment the Group is meking in‘its ongoing
assets for Which a return on investrrent is expected in the future.

This measure excludes other iterrs within net cash used in investing activities in the Consolidated Staterrent of Cash How's as these are not
related to investents in the ongoing business, but to acquisitions, investments or disposals of subsidiaries or joint ventures, proceeds of sale
of non-current assets or interest reCeived.

The table below details the cashflow expenditure on capital investrment as detailed in the Consolidated Staterent of Cash Fows:

26 weeks to 26 weeks to

1 August 2026 2 August 2025

(unaudited) (unaudited)

£m £m

Acquisttion of intangibles (Softw are development) 13 11

Acquisition of property, plant and equipment 162 205

Total capital expenditure 175 276
An alternative presentation of this is as follows:

26 veeks to 26 weeks to

1August 2026 2 August 2025

(unaudited) (unaudited)

£m £m

Stores & gyns 137 169

Supply chain infrastructure 10 24

Technology and other 28 23

Total capital expenditure 175 216

Hfective Tax Rate Before Adjusting Items

Hfective Tax Rate Before Adjusting ttermrs is the adjusted tax charge as a percentage of the adjusted profit before tax as outlined in the
Consolidated Incorme Staterrent.

26 veeks to 26 veeks to

1 August 2026 2 August 2025

(unaudited) (unaudited)

£m £m

Income tax expense before adjusting itens 73 89
Profit before tax and adjusting itens 282 351
Hfective tax rate before adjusting items 25.9% 254%

Alternative Performance Measures (continued)
Income Tax Expense Before Adjusting ltems

Income tax expense before the inpact of adjusting itens as shown in the Consolidated Incorme Staterrent and used in the Adjusted Hfective
Rate of Taxation measure shown above.

26 veeks to 26 weeks to

1 August 2026 2August 2025

(unaudited) (unaudited)

£m £m

Income tax expense 63 76
Efect of adjusting iterms on income tax 10 13
Income tax expense before adjusting items 73 89

Operating Cash Flow Net of Lease Repayments

Operating cash flow net of lease re{)ayrrents is the moverrent in cash and cash equivalents period on period excluding the inpact of worki
capital, capital expenditure, incomre taxes, acquisition of subsidiaries or non-controlling interests, cash proceeds fromdisposals, purchase of
equity investrrents, dividends paid to equity shareholders and non-controlling interests.

Free Cash Flow

Free cash flow represents the period-on-period movement in cash and cash equivalents generated fromthe Group’s underlying operations. It
excludes cash flows relating to adjusting itenms, acquisitions or disposals, share buybacks, equity investrents, dividends paid to shareholders
and non-controliing interests;, and the draw dow n or repayment of interest-bearing loans and borrowings.

This performance measure provides insight into the cash generated from the Group’s underlying operations, including capital expenditure
reinvested in the business. It excludes cash flows associated with cg{ntal allocation and financing decisions (dividends, share b

disposals, acquisitions and debt principal noverents) and cash flow's related to operating adjusting itefrs, as these are not considered 16 reflect
the underlying performance of the business.

26 veeks to 26 weeks to

1 August 2026 2 August 2025

(unaudited) (unaudited)

£m £m

Profit before tax 241 138

Adjusting itens M 213

Profit before tax and adjusting items 282 351

Depreciation and anortisation of non-current assets (non-adjusting) 450 431

Add back non-lease net finance expense 12 16

Repayrrent of lease liabilities (principal) (303) (254)

Otfer ®) 4




Operating cash flow net of lease repayments 433 548

Change in working capital (144) (263)
Capital expenditure (175) (216)
Movement in provisions, licenses & acquisitions of non-current assets 17) (25)
Income taxes paid (103) (96)
Non-lease net interest paid (12) (16)
Free Cash Flow (18) (68)
Cash outflow on current / prior period adjusting itens (24) -
Net noverrent on loans and borrowings (19) 29
Payment of arrangenent fees on new financing 2 ()
Acquisition of non-controlling interests ()} -
Cash consideration of disposals 53 1
Equity dividends paid (43) (34)
Share buyback programme (101) (101)
Change in cash and cash equivalents (159 (180)
Cash and cash equivalents at the beginning of the period " 836 695
Change in cash and cash equivalents (155) (180)
Foreign exchange gains/(losses) on cash and cash equivalents 4 13)
Cash and cash equivalents at the end of the period 685 502

(1) Cashand cash equivalents equates to the cash and cash equivalents presented in the Consolidated Statement of Cash Flows (cash and cash equivalents and overdrafts).

Alternative Performance Measures (continued)
Net Cash / (Debt) Before Lease Liabilities

Net cash / (debt) before lease liabilities consists of cash and cash equivalents together with other borrowings frombank loans and overdrafts
but before lease liabilities.

Net cash / (debt) before lease liabilities is a measure of the Group’s net indebtedness that provides an indicator of the overall strength of the
Consolidated Staterrent of Financial Position. It is also a single measure that can be used to assess the conrbined effect of the Grolip's cash
position and its indebtedness. Net cash / (debt) before lease liabilities is considered to be an alternative performance measure as it is not
deﬂﬂed ng IFFﬁ. The rrlns% directly conparable | measure is the aggregate of borrowings and lease liabilities (current and non-current) and
cash and cash equivalents.

A reconciliation of these measures with net cash / (debt) can be found in Note 11 to these condensed consolidated interimfinancial staterents.

26 weeks to 26veeks to

1 August 2026 2 August 2025

(unaudited) (unaudited)

£m £m

NET debt (Z,936) (3.180)
Lease liabilities 3,104 3,055
Net cash 7 (debt) before Tease Tiabilities 168 (125)

Net Financial Expense on Financial Assets Before Adjusting Items

Net finance expense before adjusting items consists of the net of finance income and finance expense before adjusting itemrs included within
finance income and expense. Net finance expenses is a measure of the Group’s net finance expense before the inpact of any novenent in
valuation of put and call options, and inpairment loss on financial assets.

26 weeks to 26 weeks to

1 August 2026 2 August 2025

(unaudited) (unaudited)

£m £m

Net finance expense (73) (257)
Adjusting itenrs (in finance expenses) (15) 163
Net finance expense before adjusting itens (88) (88)

Operating Profit Before Adjusting Items After Lease Interest
The table below show's a reconciliation of statutory operating profit for the 26 w eek period en%eéd 1 g‘etéqust 2026 to the Alternative Performance
en

Measure, operating profit before adjusting iterrs after lease interest for the same 26 w eek peri 1 August 2026.
Operating profit /
. (loss) before ! )
e s TOMES Adustingitems  (lost or i perod
26 weeks to 26 weeks to 26 weeks to 26 weeks to
1 August 2026 1 August 2026 1 August 2026 1 August 2026
(unaudited) (unaudited) (unaudited) (unaudited)
£m £m £m £m
JD
JDOK 91 12 (6) 97
JD North Arrerica 33 16 (10) 39
JD Asia Pacific 25 6 - 31
JDEurope 27 20 5 52
JDTotal 176 54 1) 219
Complementary Athleisure
Conmrunity 89 10 (28) 7
Conplenentary 4) 5 (15) (14)
Complementary Athleisure Total 85 15 43) 57
Sporting Goods & Outdoor
Qutdoor 3 2 1 6
Sporting Goods 30 5 3) 32
Sporting Goods & Outdoor Total 33 7 [¢2) 38
TOTAL GROUP 294 76 (56) 314

Alternative Performance Measures (continued)

The table below show's a reconciliation of statutory operating profit for the 26 w eek period ended 2 Péléggst 2025 to the alternative performance
measure, operating profit before adjusting itens after lease interest for the same 26 w eek period endk August 2025.




Operagéjg profit

e 2 oo IFRS 16 Lease Operating Profit for
interest Interest Adjusting items the period
26 weeks to 26 weeks to 26 weeks to 26 weeks to
2August 2025 2August 2025 2August 2025 2August 2025
(unaudited) (unaudited) (unaudited) (unaudited)
£m £m £m £m
JD
JDK 110 1 3 118
JD North Amrerica 67 14 ) 74
JD Asia Pacific 23 4 - 27
JDBurope 16 15 (1 30
JDTotal 216 44 [()) 249
Complementary Athleisure
Conmrunity 113 11 (26) 98
Conrplenentary 15 5 (7) 13
Complementary Athleisure Total 128 16 (33) 111
Sporting Goods & Outdoor
Qutdoor 1 2 @ 1
Sporting Goods 24 8 4) 28
Sporting Goods & Outdoor Tofal 25 10 ©) 29
TOTAL GROUP 369 70 (50) 389
Profit Before Tax and Adjusting Items
The table below show's the reconciliation betw een profit before tax before adjusting itens, and profit before tax.
2 veeks to 26 wecks to
1 August 2026 2 August 2025
(unaudited) (unaudited)
£m £m
Profit before tax 241 138
Adjusting items L4l 213
Profit before tax and adjusting items 282 351

Organic Sales Growth

One of the key measures of performance is the growth in sales betw een reporting periods excluding the inpact of currency, acquisitions and
disposals. This is called ‘Organic Sales Growth

k is calculated at constant FX rates using the average exchange rate of the current period applied to sales fromthe current and prior periods.
Organic Sales Growth is calculated by renoving the inmpact of all sales in the prior period fromdisposals made in the prior period, current period
and assets held for sale at the end of the current period. This gives a new prior period base to calculate Organic Sales Grow th rates from

Organic Sales Growth % in the current year then excludes any sales from acqtuisitions in the 12 nonths since acguisition, and any sales from
businesses disposed of in the current period or held for salé at the end of the current period. This isolates. Organic_Sales Gowth to the
percentage change in the year-on-year sales growth from existing stores. Organic Sales Growth is spiit into Like-For-Like ("LFL”) sales from
existing stores or sales fromnet new space and store conversions which are not LFL period-on-period (“non LFL”).

Online like-for-like sales are calculated based on revenue fromwebsites that have been operational for at least 12 months prior to the period
under review. Sales fromnew country websites launched within the period are excluded fromthe like-for-like calculation, as are sales in the
prior period fromw ebsites that have since been permanently closed. Orders placed online and fulfilled through click & collect or ship-from-store
are classified as online sales, as the customer journey begiris online, and therefore follow the sane like-for-like policy.

These netrics of Organic Sales Growth and its two conponent parts, LFL and non-LFL, enables the performance of the retail stores to be
measured on a consistent year-on-year basis and is a contron termused in the industry.

Like-For-Like Sales Growth
The definition of Like-For-Like sales growth is outlined in the Organic Sales Grow th definition above.
Like-For-Like Comparable Sales Growth

Like-For-Like conparable sales growth is an alternative revenue definition that applies year-qrr}lear change in sales as per the JD Group Like-
For-Like sales growth definition, adjusted for the inclusion of relocations and conversions (including upsizing) that have occurred in both the
current and prior year reporting dperlo_ds, and therefore only excludes the inpact of new store openi and closures. This_ means that the
positive impact of relocations and upsizes is included within"LFL conparable sales, which usually more than offsets the negative impact these
relocations and upsizes have on other local stores that was already captured in the LFL Sales Growth metric. Furthernore, Teporting history is
adjusted for where conversions and relocations inpact reporting segnments.

Alternative Performance Measures (continued)

The table below shows a reconciliation of Organic Sales Growth for each operati%s%rrent and sub-segment for the unaudited 26 week
period ended 2 August 2025 and reconciled to the 26 week period ended 1 August 2026. The analysis is split over two tables.

Revenue Impact of . Revenue

2nagua s T adee ot sy Disposals Rohmed  Aoquisions O Growsh 1 Augug 3028

(unaudited) HYZ7 rafes FIV7 rates HY27 HY27 HY2Zr 9iNzr ' (unaudited)

Bm m m m m m m m

JDWK 1,214 — 1214 — 1214 = (24) 1,790
JDEurope 1,094 22 1,116 — 1,116 = (12) 1,704
JD North Arrerica 1,128 (20) 1,708 — 1,708 = 7 1,115
JD Asia Pacific 238 14 252 — 252 = 27 279
Total JD 3,674 16 3,690 - 3,690 - 2 3,688
Community 7,189 %) 1,163 = 1,163 = @5) 1118
Corplerentary 378 8 386 = 356 = ) 350
Complementary Athleisure 1,567 (18) 1,549 - 1,549 - [€:5)) 1,468
Sporting Goods 450 8 458 — 458 = 39 497
Qutdoor 249 — 249 3) 246 - — 246
Sporting Goods & Outdoor 699 8 707 ) 704 - 39 743

TOTAL GROUP 5,940 6 5,946 ) 5,943 - (44) 5,899




Revenue

26 weeks to
1 August 2026 LFL Non LFL Organic sales
(unaudited) HY27 HY27 LFL Non-LFL growth
Continued m m m % % %
JDK 1,190 (28) 5 2.4)% +0.4% 2.0)%
JDRurope 1,104 (58) 46 B.1)% 4. 1% (1.00%
JD North Arrerica 1,115 (38) 45 B34)% +4.0% +0.6%
JD Asia Pacific 279 8 19 +3.0% +7.6% +10.6%
Total JD 3,688 (116) 115 B1N% +3.1% %
Cormunity 1,118 (53) 8 4.6)% +0.7% 3.9%
Conrplenentary 350 (28) 8) 72)% 2.0% 9.3)%
Complementary Athleisure 1,468 (87) - 5.2% % 5-2%
Sporting Goods 497 22 17 +4.7% +3.7% +8.4%
Qutdoor 246 8 8) +32% (3.1)% +0.1%
Sporting Goods & Outdoor 743 30 9 +4.2% +1.3% +5.5%
TOTAL GROUP 5,899 (167) 124 2.8)% +2.1% (0.7)%

Sales Growth from Net New Space
The definition of sales growth fromnet new space is outlined in the Organic Sales Grow th definition above.

Alternative Performance Measures (continued)
Constant FX Rates Sales Growth

One of the key measures of performance, is the growth in sales betw een reportin riods excluding the impact of currency. The figures below
are extracted)%rom the Organ‘i)((:e Sales Growth tab?e. poring pe ghe impa y 9

Seles Growh
Revenue 26 weeks o 2 August 2025 5,940
Impact of retranslating at HY' 2026 currency rate 7
5,947
Revenue 26 weeks to T August 2026 5,899
Constant FXrates Sales Growth (0.8%)
Alternative Performance Measures (continued)
Operating Costs Before Adjusting ltems
This Alternative Performance Measure is the operating costs before any adjusting iterrs.
26 weeks to 26 weeks to
1August 2026 2 August 2025
(unaudited) (unaudited)
g (restated)'
£m
Selling and distribution expenses (2,129) (2,083)
Administrative expenses before adjusting iters (2m7) (290)
Other operating income 15 20
Operating costs before adjusting items (2,391) (2,353)
Adjusting iterrs within administrative expenses (56) (50)
Operating costs (2,447) (2,403)

(1) Pleaserefer toNote 14 for further details of the restatement.

Operating Margin Before Adjusting ltems

A reconciliation betw een operating profit and adjusting itens, fromw hich operating margin before adjusting itens is derived, can be found in the
Consolidated Incorre Staterrent.

Operating Margin Before Adjusting Items after Interest on Lease Liabilities

This operating profit metric includes interest on lease liabilities so that both the depreciation and interest costs of our leases under IFRS 16 are
included in this AFM This gives a nore accurate view of our operating performance (in line with how operating profit would have traditionally
been reported and understood with the full cost of servicing a property portfolio included in operating pel ormance‘)).

A reconciliation betw een operating profit before adjusting itenrs after interest on lease liabilities, fromw hich this metric is derived, can be found
under the ‘Operating Profit Before Adjusting ftens After Lease Interest’ heading above.

Directors’ Responsibility Statement
We confirmthat to the best of our knowledge:

- the condensed set of financial statements has been prepared in accordance with IAS 34 ‘Interim Financial Reporting’ as adopted for
use in the UK; and

- the interimmanagement report includes a fair review of the information required by:

a) DIR4.2.7Rof the Disclosure Guidance and Transparency Rules, being an indication of immportant events that have occurred during
the first six nonths of the financial year and their impact on the condensed set of financial statements; and a description of the
rlnc?al risks and uncertainties for the remaining six nonths of the year; and . . . .
3D R4.2.8Rof the Disclosure Guidance and Transparency Rules, being related party transactions that have taken place in the first six
nonths of the current financial year and that have materially affected the financial position or performance of the entity during that

period; and any changes in the related party transactions described in the last annual report that could do so.

On behalf of the Board
Régis Schultz
Chief Executive Officer

Hollinsbrook Way
Hisworth

Bury
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Disclaimer

JThDiséggrrgouncerrent contains certain forward-looking statemments with respect to the financial condition, results, operations and businesses of
S

Fashion Fc. These statemments and forecasts involve risk and uncertainty because they relate to events and depend on circunstances that will

occur in the future. There are a nunber of factors that could cause actual results or developments to differ materially fromthose expressed or
implied by these forw ard-looking statements and forecasts.

This information is provided by RNS, the news senice of the London Stock Exchange. RNS is approved by the Financial Conduct Authority to act as a
Primary Information Provider in the United Kingdom. Terms and conditions relating to the use and distribution of this information may apply. For further
information, please contact ms@lseg.com or visit www.ms.com.

RNS may use your IP address to confirm compliance with the terms and conditions, to analyse how you engage with the information contained in this
communication, and to share such analysis on an anonymised basis with others as part of our commercial senices. For further information about how
RNS and the London Stock Exchange use the personal data you provide us, please see our Privacy Policy.
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