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7 38 K ) RO S AR B T BRI 22 K E B A B TOMZ wF A R - SR B i A 7
BRI 1A 72 S [a] B2 AR A 7 3 A BB AT S AE AR — U0 B A ek AR AR R o L S BT TR
L fs

(a) AN BRI BT 2 EORE A 4 R BT T X HE AR SE A o HL SRR R

(b) 7% BK) Sl 48 2 g A ] JFL At 2 JE DL EOA 2 ok BT AL A A WA BT R

(c) RN ERZ —UIE LY ROE RS 8 R T8k > WA 53
Z HEHE R AR B S KR

2. EEREBEREEBAROGZERN

AR B BRI AT H > 335 ) TOM 2 A7 AR R i TOM 3% HAT: o] W % 3 /) (0 3%
VLB % ME 2 0 91) 2 B A T R A K B A R RE A 9 6 28166 ZEL N & TOM I B 58 i 2 i 4
(55 AR 95 4 5% ME £ 0 191 2 3 1 Mk L R 3 28 — S 00 1 o 1 sl i B R 2 M £8) o BRUIK
5 Bl 75 BE 75 46 1) 55 29 M ZE B % A6 ) BT R B R TN 2 ME A o AR PR A SR B T R B
555.4016 2 55916 JH 50 & TOM S W &2 fir 2 HEZS AN F -

(1) EERTOMER MG zfEz:

TOME B 2 & B
EEnE 8 A% EQ X NGIE: 5 H R = &t
F 5k (m22) — — 5,898,000 — 5,898,000

WE o MRYE DR EERE AR R > B Se A w5 A 0 Amerinvest Technology Associates
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M S S TOMZ AT HUAEE T A > NI B BT HE > FAIA R At I JE#
HE{TOMZ 47 B A4 %) ¥ A TOME. 217 AR 10%E% LA | 2 HE %5 -

RREZR FrEsTOMEB 4 28 8

2= 5% ol 1,429,024,545 (W 3:174.2)
Li Ka-Shing Unity Holdings Limited 1,429,024,545 (Mrzz1%2)
Li Ka-Shing Unity Trustee Corporation Limited 1,429,024,545 (Mz£1%2)

(The Li Ka-Shing Unity
Discretionary Trust Z 1z 3t A )

Li Ka-Shing Unity Trustee Company Limited 1,429,024,545 (Mrzz1%2)
(The Li Ka-Shing Unity Trust Z 1% 3t A)

RILHE 3 (R FH) A RA A 1,429,024,545 (M 3£1% 2)
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RILE ¥ (h B A BRAFA 476,341,182 (W 3z 1)
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AL B0 AR 2 A 952,683,363 (M 3£ 2)
HH AR A BR 2 A 952,683,363 (M 3£ 2)
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Ji Sl e 951,742,363 (M 3z 3)
Cranwood Company Limited 951,742,363 (M 3£ 3)
Schumann International Limited 580,000,000 (PH 2% 3)
Handel International Limited 348,000,000 (P 3z 3)
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FEH R ARG BATEE st =02 — U B2 R AR]) R A RILE ¥ (&
B ARAR =02 — R EZ2E 817 RA -

4 > Li Ka-Shing Unity Holdings Limitedif # A Li Ka-Shing Unity Trustee Corporation

Limited Z 2 #f . %47l 4% > 1fii #& 3 LA The Li Ka-Shing Unity Discretionary Trust{s #t
N Z &y £5 47 The Li Ka-Shing Unity Trust K 2 #{ ¥ {i/ o
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H Romefield LimitedZ Easterhouse Limited BT £ H Z 476,341,182/ TOMf% 13 &%
952,683,363t TOM i 13 2 HE 4 °
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FWESHRA A EMAFEARA A ZH o M A 20%
Ao R A T R BB B niﬂ%éf¢ 20%
AR A R 2 R RBARA T AR 5,000,0007C
Ao R A T RIBHE A A BR 2 kA A 10%
A AR B A R 2 R AR #2,500,0007C
BEREWEGEE Il W e A A ) A A 20%
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BREWE R E HRESARAR ol M A 10%
HRARA 100,000 &
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23/3/2000 3,510,000 80 113 23/3/2000-22/3/2010

31/5/2000 2,332,000 1 4.685 31/5/2000-30/5/2010

26/6/2000 1,796,000 50 5.89 26/6/2000-25/6/2010
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