Hong Kong Exchanges and Clearing Limited and The
Stock Exchange of Hong Kong Limited take no
responsibility for the contents of this announcement,
make no representation as to its accuracy or
completeness and expressly disclaim any liability
whatsoever for any loss howsoever arising from or in
reliance upon the whole or any part of the contents of
this announcement.
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ANNUAL RESULTS ANNOUNCEMENT
FOR THE YEAR ENDED
31 DECEMBER 2021

The board of Directors (the “Board”) of Doumob (the
“Company”) announces the audited consolidated
annual results of the Group for the year ended
31 December 2021 (“Annual Results”) together with
the comparative information for the year ended 31
December 2020. The Annual Results have been
prepared in accordance with the HKFRS and audited
by BDO Limited, the auditor of the Company. In
addition, the Annual Results have also been reviewed
by the Audit Committee.

FINAL RESULTS

For the year ended 31 December 2021, the Group’s
loss and other comprehensive income attributable to
owners of the Company was RMB108.9 million as
compared to the loss and other comprehensive income
attributable to owners of the Company was RMB73.8
million for the corresponding period of last year. The
basic loss per share for the year ended 31 December
2021 was RMBO0.048 (2020: basic loss per share was
RMBO0.032).

FINAL DIVIDEND

The Board does not recommend the payment of final
dividend for the year ended 31 December 2021.
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MANAGEMENT DISCUSSION AND ANALYSIS
OVERVIEW

We are an innovative operator of performance-based
interactive advertising platform and service provider of
integrated marketing solutions of public and private
domains in the PRC. Based on our new insight into the
needs of our customers, during the Reporting Period,
we confirmed our new mission: making every
connection more effective, which clearly specified the
strategic direction of the Group. Guided by the new
mission, each business segment is moving forward in a
structured manner to help customers achieve their goal
of reaching better users more efficiently.

With the Group’s SaaS business, we help customers
achieve low-cost marketing customer acquisition and
realize customers’ value throughout the full life cycle
by providing customers with customized marketing
solutions to reach users based on WeCom; during the
Reporting Period, our revenue from the SaaS business
was RMB3.8 million (2020: RMB30,000). In the
future, we will continue to expand the application
scenarios of our SaaS services and gradually improve
our SaaS service system.

The Group’s proprietary interactive advertising
platform directly connects advertisers with media
publishers. We provide targeted and diversified
advertising services to advertisers through our platform
based on HS5 video interactive advertising technology
to help our clients reach effective users efficiently.
During the Reporting Period, on the one hand, we
continued to enhance our professional technical service
capabilities, and persist in building and optimizing our
programmatic advertising platform, helping our
customers to realize digital selling and purchasing in
cross-device and diversified advertising scenarios
through the transaction and management of
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advertisements, so as to enhance advertisers’ brand
value, customer acquisition ability and product
realization effect in an efficient and low cost manner.
On the other hand, we follow at all times the changes
in the market environment and the upgrading of
customers’ needs, continuously expanding large media
resources such as Kuaishou and Baidu, and fully
utilizing our technical advantages to achieve traffic
stratification and differentiated pricing among the
massive advertising requests, so as to achieve more
direct and efficient access to massive advertisers and a
large number of advertising alliances and enhance the
competitiveness of the platform.

During the Reporting Period, particularly the second
half of the year, although the change of COVID-19 and
market environment has brought many difficulties to the
development of our business, we still insisted on
innovating and developing the interactive advertising
business while actively exploring more opportunities to
empower the field of online advertising and marketing
services. In order to continue to help companies connect
with users more efficiently, we further expanded our
service latitude and provided customers with
customized, personalized, multi-channel and full-link
online marketing solutions, so as to meet the needs of
brand owners in respect of new media marketing and
e-commerce agent operation, and better help customers
improve marketing efficiency. Total revenue in 2021
remained stable compared to that in 2020, in particular,
the SaaS business recorded a revenue of RMB3.8
million for the year, accounting for 4.2% of the total
revenue for 2021 (2020: 0.1%);meanwhile, online
marketing services is starting to gain continuous
revenue.
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With content creation as our core driving force, we
provide online marketing services for brand merchants,
including but not limited to short video operation,
advertising placement, livestreaming e-commerce, and
expert operation, offering the whole chain of operation
services including planning, formulation, implementation
and effect tracking. Our multi-channel marketing
solutions for brand merchants cover new media
platforms such as WeChat Channels, Tiktok, Kuaishou
and Xiaohongshu, as well as e-commerce platforms such
as JD.com and Meituan Youxuan.

Our short video operation service is based on building
advertisers’ corporate accounts, I[P content and account
matrices to achieve product sales increment, corporate
image enhancement and follower growth. In the
livestreaming e-commerce module, by connecting with
Tiktok, Kuaishou and other new media platforms and
with the support of content e-commerce data, we
provide advertisers with operation services such as
livestreaming agent operation, advertising streaming
and event marketing, helping advertisers to efficiently
achieve rapid cold-start and long-term transactions; at
the same time, our services also include digital
analysis of fan e-commerce portraits, intelligent
screening of industry experts, and multi-touch
marketing and fan asset management to improve
clients’ high-efficiency customer acquisition
capabilities and trigger secondary and multiple
marketing, efficiently improving advertisers’
short-term customer acquisition and product realization
capabilities, and achieving long-term brand building.

The ongoing COVID-19 pandemic has intensified the
competitive landscape in the market environment and
accelerated the transformation of the new industry as
well as the new consumption upgrade. In the face of
such difficult external environments, we are focusing
on tapping into the deeper online marketing needs of
advertisers and brands and horizontally expanding our
service capabilities by combining our strengths to
enable our customers to obtain a more advanced and
better service experience and marketing effect. We will
continue to strengthen our strategic stability in order to
further enhance our overall competitive advantages and
efficiency output, and are committed to the long-term
sustainable development of the Company.
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Outlook for 2022

Taking into account the impact that uncertain factors
such as the COVID-19 pandemic, the economic
environment and market changes may have on business
development, we will continue to adhere to our
mission “making every connection more effective”,
with providing better services to our customers as our
core objective. While broadening source of income and
cutting expenditure, as well as reducing costs and
increasing efficiency, we will continue to upgrade our
advertising platform services, explore the market
demand for online marketing solutions and further
improve our diversified marketing solutions. We will
also continue to innovate SaaS products to meet the
personalized needs of our customers on a large scale.

1. Continue to focus on improving the technical
strength of advertising, advertising effect and
media realization efficiency.

In 2022, we will be committed to building a
matrixed mobile advertising trading platform. As
an early entrant in China’s innovative interactive
advertising market, we have accumulated rich
experience in such aspects as market exploration
and technology development. We will generate
more diverse cooperation models and advertising
scenarios by improving our ‘programmatic’
technology. At the same time, we will iterate
product functions to provide advertisers with
more efficient effect conversion through more
accurate user analysis; on the other hand, we will
continue to try to expand into new traffic areas by
integrating ‘internal traffic’ and ‘external traffic’
to achieve production and model analysis in a
short period of time, and further develop a closed
loop from user acquisition to conversion
generation, in order to allow for more possibilities
of performance-based advertising services. We
believe that with the continuous upgrading of
programmatic technology, we can maintain our
advantages in the diversified traffic market and
achieve new breakthroughs in the field of
performance-based advertising.
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Committed to exploring a new pattern in the
development of the online marketing market.

We intend to actively explore the development of
the new media marketing market on the basis of
ensuring the steady progress of our existing
business: by gradually inducting partner suppliers
and starting from individual cases/partial needs,
we will continue to expand the depth and breadth
of cooperation with KA brand customers; with
merchandise sales as the target, we will develop
marketing plans in phases and gradually
strengthen the brand influence over new brand
customers. As businesses complement each other,
we strive to achieve the rapid development of
online marketing services.

Committed to innovating the technology of SaaS
services.

In 2022, we will continue to deepen the private
domain service innovation in the field of Wecom
ecology, build model cases in vertical industry,
help enterprises with their cost reduction and
efficiency enhancement, and accumulate
experience for the realization of our ambitions
goal of integrating public and private domains in
the future.
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YEAR ENDED 31 DECEMBER 2021 COMPARED
TO THE YEAR ENDED 31 DECEMBER 2020

The following table sets forth the comparative
statements of profit or loss for the year ended 31
December 2021 and the year ended 31 December

2020.

Revenue
Cost of services

Gross profit

Other income and other net
gains/(losses)

— Financial assets at fair value

through profit or loss

Selling and distribution
expenses

Administrative expenses

Finance costs

Loss before income tax
Income tax (expense)/credit

Loss for the year

Loss and total comprehensive
income for the year
attributable to:

Owner of the Company

Non-controlling interests
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REVENUE

The following table sets forth the breakdown of our
revenue for the year ended 31 December 2021 and
2020:

2021

20214

(RMB’000)

(ARWHT )

Interactive advertising . %) % % 83,959
Non-interactive I 1.8 i

advertising 6,962

Online sales service Lo B IR -

Others H b 84

Total st 91,005

For the year ended 31 December 2021, total revenue
was approximately RMB91.0 million, representing an
increase of approximately 0.8% as compared with
2020. This was mainly attributable to, on the one hand,
the fact that business volume of interactive advertising
recovered in the first half of 2021 thanks to the
containment of the COVID-19 pandemic in Mainland.
Despite the fact that the number, pace and budget of
advertising investment by advertiser clients decreased
in the second half of the year due to the changing
market environment, the business recorded stable
overall revenue in 2021 compared to 2020. Meanwhile,
the SaaS business was thriving and recorded a
significant increase in revenue compared to the
corresponding period last year. At the same time,
online marketing services had delivered successful
cases and started to gain continuous revenue.
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COST OF SALES

Our cost of sales was approximately RMB78.7 million
in 2021, representing a decrease of approximately
3.5% as compared with 2020. This was mainly
attributable to the higher gross profit margin of SaaS
business.

GROSS PROFIT AND GROSS PROFIT MARGIN

Our gross profit was RMB12.3 million for 2021,
representing a year-on-year increase of approximately
41.2%. Our gross profit margin was 13.6% for 2021,
as compared with 9.7% for 2020.

This increase was mainly attributable to (1) we have
strengthened the procurement of downstream quality
media channel traffic and increased the investment in
programmatic advertising amid challenging operating
conditions, leading to an improved profitability; (2)the
gross profit of our SaaS business is higher with an
increased percentage in revenue.

EXPENSES
Selling and Distribution Expenses

Our selling and distribution expenses primarily consist
of the sales personnel’s salaries and benefits. The
selling and distribution expenses were RMB12.6
million for 2021, representing an increase of 5.9% as
compared with 2020. This was mainly attributable to
the fact that more market development costs have been
invested to develop online marketing business and
SaaS business during the year.
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Administrative Expenses

Our administrative expenses primarily consist of (i)
staff salaries and benefits; (i1) expected credit losses
on financial assets ; (iii) amortization and depreciation
charges; (iv) legal and professional fee; (v) agent cost;
(vi) short term lease expenses; (vii) R&D expenditure;
and (viii) Auditors’ remuneration. The administrative
expenses were RMB101.2 million for 2021,
representing an increase of 33.5% as compared with
2020. This was mainly attributable to (1) the fact that
we adopted a prudent approach in the difficult
operating environment in light of the ongoing impact
of the COVID-19 pandemic and provided for an
expected credit losses for trade receivables, contract
assets and other receivables in accordance with
HKFRS 9 Financial Instruments and wrote off partial
unrecoverable financial assets, resulting in the increase
of impairment loss related to financial assets of
approximately RMB 7.1 million; (2) an increase in
employee salaries of approximately RMB7.3 million
during 2021 as a result of the granting of restricted
shares to eligible participants under our restricted
share award scheme (please refer to the Company’s
announcement dated 7 May 2020 for details); and (3)
the increase in third-party consultancy fees and
manpower costs and the commitment of higher
restructuring cost of old and new team to constantly
upgrade the advertising platform.

Profit or loss on change in fair value of financial
assets

In 2021, the fair value loss recorded on our financial
assets at fair value through profit or loss amounted to
approximately RMB7.3 million (2020: gain on change
in fair value of approximately RMB1.5 million), which
was mainly attributable to the change in fair value
resulting from the delayed progress of interactive
drama investments due to the impact of the pandemic.

Income Tax (Expense)/Credit

Our income tax expense/credit consist of current
income tax and deferred income tax. The income tax
expense recorded was RMB1.7 million for 2021 (2020:
income tax credit of RMBI1.5 million), which was
primarily attributable to the derecognition of deferred
income tax assets associated with losses from the
previous year due to the reversal of expected credit
loss related to financial asset. For the year ended 31
December 2021, the nominal income tax rate for our
major domestic operating entities was approximately
25%.
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NON-HKFRS MEASURES

To supplement our consolidated financial information
which is presented in accordance with HKFRS, we set
forth below our adjusted net loss as an additional
financial measure which is not presented in accordance
with HKFRS. We believe this is meaningful, because
the management has eliminated the potential impacts
of certain items which were not considered indicative
of our operating performance, and this would be useful
for investors to compare our financial results directly
with those of our peer companies.

Adjusted net loss eliminates the effect of certain
non-cash or non-recurring items, namely listing-related
expenses and share-based compensation expenses. The
term “adjusted net loss” is not defined under HKFRS.
The use of adjusted net loss has material limitations as
an analytical tool, as adjusted net loss does not include
all items that impact our net loss for the year. The
following table reconciles our adjusted net loss for the
periods indicated to the most directly comparable
financial measure calculated and presented in
accordance with HKFRS:
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In light of the foregoing limitations for other financial
measures, when assessing our operating and financial
performance, adjusted net loss cannot be considered in
isolation or as a substitute for our loss for the year,
operating loss or any other operating performance
measure that is calculated in accordance with HKFRS.
In addition, because such measure may not be
calculated in the same manner by all companies, it may
not be comparable to other similar titled measures used
by other companies.

FINANCIAL POSITIONS

As of 31 December 2021, our total equity was
approximately RMB118.8 million, as compared with
approximately RMB221.6 million as of 31 December
2020. The total equity represented a decrease of
approximately 46.4% as compared with 2020. The
decrease was mainly attributable to the loss from
operating activities.

As of 31 December 2021, our net current assets were
approximately RMB72.9 million, as compared with
approximately RMB146.2 million as of 31 December
2020. The net current assets represented a decrease of
approximately 50.1% as compared with 2020. The
decrease was mainly attributable to the decrease in
cash at banks and on hand and the decrease in contract
assets.

LIQUIDITY AND FINANCIAL RESOURCES

Cash at banks and on hand IT N F U &

Total 5

As of 31 December 2021, our cash at banks and on
hand totaled RMB59.0 million, as compared with
RMB122.3 million as of 31 December 2020. The
change was mainly attributable to payment of fund
related to operating activities.

SR 1l Al B S R R R R EEA
FAM 1 KL K B 3R By - A B 5
A W R A0 1R B D U AR AR 48 A o B
B o HE I FH R AR A B 4R K8 T 1R
s AT ] HoAth K88 R B R FHE o B>
Jis R i A7 2 /) ¥ LAOR [R) 7 3T R L IE
AEE - HON — 7E AE B A 2 /] BT AT
XL 4 B R RE AR L

3 55K DL

HE20214E 120310 » FoAY ) HE 25 20 %8 4
N EE118.8H & ot » 1 # £20204-12
H31H R &) & N R ¥221.6 8 JC - #E
A EE B20204F W D £946.4% o G £ B
F A 48 7 3 B 2 A S AR T B -

BHE2021F12H31H > A 7 B) & &= 15
E& A NREET72.98 B > 1 # £20204F
12H31H A& 5 N 14620 8 JC © i
B & FE (20204 38 Y £950.1% © 5%
D E W R RAT R TF B 2D A A
&R WD TR -

R B 4 5 W B R
31 December 31 December
2021 2020 Change %
20214F 20204F  ZBE AR
12H31H 12H31H

(RMB’000)  (RMB’000)
ARWTIT) (ANRIFETT)

59,002 122,336 (51.8)%

59,002 122,336 (51.8)%

HE20214F12H31H > AMAYERTT L F 54
Hesat s NRBES9.00 &t mM#EE
2020412 H31 H AN A N R 122.3F & T -
B EERRN I ARSEESNE
L TEL -



GEARING RATIO

As of 31 December 2021, our gearing ratio, which is
calculated as total liabilities divided by total assets,
was 20.8%, as compared with 16.7% as of 31
December 2020.

CAPITAL EXPENDITURE

Our capital expenditure includes expenditures on
furniture, fixtures and office equipment, computers and
motor vehicles. For the year ended 31 December 2021,
the Company has no significant capital expenditure
(2020: nil).

SIGNIFICANT INVESTMENTS,
ACQUISITIONS AND DISPOSALS

The Company did not have any significant investment,
acquisition and disposal for the year ended 31
December 2021.

CHARGE ON ASSETS

As of 31 December 2021, no property, plant and
equipment were pledged.

CONTINGENT LIABILITIES AND GUARANTEES

As of 31 December 2021, we did not have any unrecorded
significant contingent liabilities, guarantees or material
litigation against us.

EMPLOYEES AND REMUNERATION
POLICIES

As of 31 December 2021, our employee remuneration
totaled to approximately RMB33.7 million (including
Directors’ emoluments, staff salary, bonus, share-based
compensation, pension scheme contribution, other
social security fund and other employee benefits) (31
December 2020: RMB25.2 million).
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A ANRW33.7A E T (BISEFEM 4 -
B T4 > fLAL ~ DAy B BB i B 4
B AR G E A K H A Ak o AR R 4 e HoA
& B4 M) (2020£12H31H : AR ¥25.2
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The remuneration of our employees is determined
based on their performance, experience, competence
and market comparables. Their remuneration package
includes salaries, bonus related to our performance,
allowances and state-managed retirement benefit
schemes for employees in the PRC. The Company also
provides customized training to its staff to enhance
their technical and product knowledge.

The Company has adopted a restricted share unit
scheme on 14 August 2018 and a restricted share
award scheme on 7 May 2020 to recognise and
motivate the contributions by its employees and give
incentives thereto in order to retain them, as well as to
attract suitable personnel for further development of
the Group. Please refer to the Prospectus, the
announcement of the Company dated 7 May 2020 and
the 2020 annual report of the Company for further
details.

USE OF NET PROCEEDS FROM LISTING

The net proceeds from the Global Offering in 2019
were approximately HK$27 million, as calculated by
deducting all expenditures paid by us in connection
with the Global Offering, including those capitalized
and expensed, from the gross proceeds raised. During
the year, there was no change in the intended use of
net proceeds as previously disclosed in the Prospectus.
As at 31 December 2021, the Company has utilised
HK$23.7 million of the net proceeds from the Global
Offering. For the amounts not yet utilised, the
Company will apply the remaining net proceeds in the
manner set out in the Prospectus. As at the date of this
announcement, pursuant to the Prospectus, the
remaining proceeds shall be fully utilized in 2022. As
at 31 December 2021, the following table sets out the
breakdown of the use of proceeds from global offering:
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As of 31 December 2021

®E2021%£12131H
Percentage Net Utilised  Unutilised
% Proceeds amount amount
P Ak
fii lb S8 CHHSE RHHEH
HKD’000 HKD’000 HKD’000
T#rx T#x T#7x
To strengthen algorithm and 3 5 /7 & & 15 R 4t
data mining capabilities of R g
programmatic advertising ZREE T M E
system and to invest in other A K #H#F e A T
technologies in big data and 95” HE $ 1l
artificial intelligence 20% 5,400 5,400 -
To expand the base of W0 8 X I
advertisers and media B AL
publishers 20% 5,400 4,992 408
To invest in traffic acquisition [ £ I B %% 11 % 10
cost for the self-owned i B PR A RA
media publisher 20% 5,400 3,375 2,025
To pursue strategic TR B A 1E -
cooperation, investments Sl
and acquisition 10% 2,700 2,700 -
To enhance the functionality I EFHAFEETH
and architecture of the Thfie l et
proprietary advertising
platform 10% 2,700 2,357 343
To develop new products [ 8 7 2 5% 1,350 1,350 -
To expand and train our teams & & & £ 3l [ BX 5% 1,350 818 532
For working capital and BEES N — WA
general corporate purposes EReN 10% 2,700 2,700 -
Total &t 100% 27,000 23,692 3,308
Note: The difference between the actual net proceeds from Kt 7 }_ﬂf A E S B A5 3K TE T R B 2R
the Global Offering and the previous estimation T RE 22 B3 A 88 ”** %JJ # - EF'
mainly represents underwriting incentive fees, R 0 BIE o S 2 DA % L A A E%ﬁ
overtime payment to intermediaries and other A B &%) R EE
miscellaneous fees which were determined after
listing.
EVENTS AFTER REPORTING PERIOD Ak 4% 2

The Group has no significant events requiring
disclosure after the Reporting Period and up to the date
of this announcement.

15—

B g R BEARRE AW A
JHEAT: o] 5 2 4 B 1Y HE R IH o



FINANCIAL INFORMATION

CONSOLIDATED STATEMENT OF PROFIT
OR LOSS AND OTHER COMPREHENSIVE

INCOME

FOR THE YEAR ENDED 31 DECEMBER 2021

Revenue

Cost of sales

Gross profit
Other income and other net gains/(losses)

Change in fair value of:

— financial assets at fair value through profit or
loss

Selling and distribution expenses

Administrative expenses

Finance costs

Loss before income tax

Income tax (expense)/credit

Loss and total comprehensive income for the
year

Loss and total comprehensive income for the
year attributable to:

Owners of the Company

Non-controlling interests

Loss per share for the loss attributable
to the owners of the Company:
Basic

Diluted

g
3 8 A
T

FAt A B et g/
(&5 18) 1598

DR & IER & AL ERE)
o VRPN il

M EE

1 J 7 8B 5
THR

B A

I B B i s 4
s (B 1) /15 5%

A 9 4R 2
W 2 44

PR AL A4 o
B 2 i e i AL ¢

ARARAN

T EE M

LYk 3PN 3
I A ¢ i ¢
EA
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3 5 ¥ R

55 1H A B b 2 i W A 3R
#E2021F12H31H 1 F &
2021 2020
20214 20204
Notes RMB’000 RMB’000
i3 ARWTFI AREF
4 91,005 90,254
(78,672) (81,518)
12,333 8,736
1,362 1,190
(7,323) 1,487
(12,567) (11,869)
(101,230) (75,810)
(131) (53)
5 (107,556) (76,319)
6 (1,682) 1,541
(109,238) (74,778)
(108,941) (73,753)
(297) (1,025)
(109,238) (74,778)
RMB(0.048) RMB(0.032)
8(a) ARWO0048)C  ARM(0.032)78
RMB(0.048) RMB(0.032)
8(b) AR¥©O0048)C  ARM0.032)7T




CONSOLIDATED STATEMENT OF

FINANCIAL POSITION
AS AT 31 DECEMBER 2021

ASSETS AND LIABILITIES

Non-current assets

Property, plant and equipment

Intangible assets

Financial assets at fair value
through profit or loss

Non-current other receivables

Deferred tax assets

Current assets

Trade receivables

Contract assets

Deposits, prepayments and other
receivables

Amounts due from shareholders

Time deposits with original
maturity over 3 months

Cash and cash equivalents

Current liabilities

Trade payables

Contract liabilities

Accruals and other payables
Lease liabilities — current
Income tax payable

Net current assets

Non-current liabilities
Lease liabilities — non-current

Net assets

Bk 5 Y 5 IR Dt A

J2021412H31 H
2021 2020
20214 20204F
Notes RMB’000 RMB 000
Ktitg  AR¥TILT ANR¥FTFIT
VY &=L
JE 0 B A ‘
Y - W S 264 5,698
I G 27,912 45,866
N REFFA B
A B & 16,464 23,828
JE Vi Bh H Ath JRE s 2R TE 361 -
% AE A JE & 815 2,412
45,816 77,804
R R
& 5y MEWCEK A 9 10,596 5,832
R ERE 10 5,185 34,363
¥t 4~ TEAT 2IE M HoAh
JRE AL 3k T 29,155 25,571
JRE AL S B K T 183 188
JE A H B3 H 0 E
HAAF 3K - 32,622
Be B aEEY 59,002 89,714
104,121 188,290
ML NER sy
B 5 e AT R IA 11 10,734 21,754
GHAEE 4 1,441 4,968
JRE w1 % H A FE A 3 E 18,093 12,138
HEAME - WE - 2,386
JEAST Pt 75 A5 908 850
31,176 42.096
L g (: 72,945 146,194
ki B £ 45
HEAME - B - 2,440
- 2,440
¥ x Ol 118,761 221,558
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EQUITY

Capital and reserves
Capital
Reserves

Equity attributable to owners of
the Company
Non-controlling interests

Total equity

£

e e i i

fit 4

A2 vl AN M AN HE 2

FE 2 B HE: 4

il At 4081

— 18 —

Notes

M it

12

2021 2020
20214F 20204F
RMB’000 RMB’000
AR¥TL ANR¥FFIC
1,967 1,967
116,794 219,383
118,761 221,350

- 208

118,761 221,558




NOTES

1.

GENERAL INFORMATION

The Company was incorporated in the Cayman
Islands on 26 March 2018 as an exempted company
with limited liability under the Companies laws
Chapter 22 of the Cayman Islands. The Company was
listed on the Stock Exchange of Hong Kong Limited
on 14 March 2019. The addresses of Company’s
registered office is located at the office of Walkers
Corporate Limited, 190 Elgin Avenue, George Town,
Grand Cayman KY1-9008, Cayman Islands. The
Company’s principal place of business is located at
PRC.

The principal activity of the Company is investment
holding and the principal activities of its subsidiaries
(together with the Company collectively refer to as
the “Group”) are provision of online advertising
services and online sales services.

ADOPTION OF NEW AND REVISED
STANDARDS

2.1 Adoption of new and revised standards —
effective on 1 June 2020

The Hong Kong Institute of Certified Public
Accountants has issued a number of new or
amended Hong Kong Financial Reporting
Standards (the “HKFRSs”) and Hong Kong
Accounting Standards (the “HKASs”) that are
first effective for the current accounting period
of the Group:

Interest Rate
Benchmark
Reform- Phase 2

Amendments to
HKAS 39, HKFRS 4,
HKFRS 7, HKFRS 9
and HKFRS 16

Covid-19-Related
Rent Concessions

Amendments to
HKFRS 16

The new or amended HKFRSs and HKASs that
are effective from 1 June 2020 did not have any
significant impact on the Group’s accounting
policies.
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2.2

New standards, interpretations and
amendments not yet effective

The following new standards, interpretations
and amendments, which are not yet effective for
the current accounting period of the Group and
have not been adopted early in these financial
statements, will or may have an effect on the
Group’s future financial statements:

Covid-19-related rent concessions

beyond 30 June 2021"

Amendment to HKFRS 16

Amendments to HKAS 37 Onerous Contracts — Cost of Fulfilling
a Contract*

Amendments to HKAS 16 Proceeds before Intended Use?

Amendments to HKFRS 1 First-time
Adoption of Hong Kong Financial
Reporting Standards, HKFRS 9
Financial Instruments, HKFRS 16

Leases and HKAS 41 Agriculture’

Annual Improvements
to HKFRSs
2018-2020 cycle

Amendments to HKFRS 3 Reference to the Conceptual
Framework?
HKFRS 17 and Amendments Insurance Contracts®

to HKFRS 17

Amendments to HKAS | Classification of Liabilities as
Current or Non-current’
Disclosure of Accounting

Policies®

Amendments to HKAS 1
and HKFRS Practice
Statement

Amendments to HKAS 8 Definition of Accounting Estimates’

Amendments to HKAS 12 Deferred Tax related to Assets and
Liabilities arising from a Single
Transaction’

HK Interpretation 5 (2021)  Presentation of Financial Statements
— Classification by the Borrower of
a Term Loan that Contains a
Repayment on Demand Clause’

Amendments to HKFRS 10 Sale or Contribution of Assets between

and HKAS 28 an Investor and its Associate or
Joint Venture*
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! Effective for annual periods beginning on
or after 1 April 2021 with earlier
application permitted.

2 Effective for annual periods beginning on
or after 1 January 2022.
3 Effective for annual periods beginning on

or after 1 January 2023.

4 The amendments shall be applied
prospectively to the sale or contribution
of assets occurring in annual periods
beginning on or after a date to be
determined.

The Group is not yet in a position to state
whether these new pronouncements will result
in substantial changes to the Group’s
accounting policies and financial statements.
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3.

BASIS OF PREPARATION

3.1

3.2

Statement of compliance

The consolidated financial statements have been
prepared in accordance with all applicable
HKFRSs, Hong Kong Accounting Standards
(“HKASs”) and Interpretations (hereinafter
collectively referred to as the “HKFRS”) issued
by the Hong Kong Institute of Certified Public
Accountants (“HKICPA™) and the disclosure
requirements of the Hong Kong Companies
Ordinance. In addition, the consolidated
financial statements include applicable
disclosure required by the Rules Governing the
Listing of Securities on The Stock Exchange of
Hong Kong Limited.

Basis of measurement

The consolidated financial statements have been
prepared on the historical cost basis except for
film and drama investments and unlisted equity
investments, which are stated at their fair values
and all values are rounded to the nearest
thousand (RMB’000) except when otherwise
indicated.

It should be noted that accounting estimates and
assumptions are used in the preparation of the
consolidated financial statements. Although
these estimates are based on management’s best
knowledge and judgement of current events and
other factors, actual results may ultimately
different from those estimates. The areas
involving higher degree of judgement or
complexity, or areas where assumptions and
estimates are significant to the consolidated
financial statements.
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3.3

During the year ended 31 December 2021, the
Group incurred loss of RMB109,238,000 and
the net cash used in operating activities
amounted to RMB56,664,000, these conditions
may cast significant doubt about the Group’s
ability to continue as a going concern.
Nevertheless, these consolidated financial
statements were prepared based on the
assumption that the Group is able to operate as
a going concern and the directors of the
Company are of the view that the Group will
have sufficient working capital to finance its
operations and fulfil its financial obligations as
and when they fall due based on a cash flow
Forecast covering a period from the end of the
reporting period to 30 June 2023 (“Cash Flow
Forecast”). The Forecast was prepared with the
considerations of a series measures that aim at
improving profitability including such as
relocation of office for lower rental,
implementation of other cost control measures
for cost efficiency and exploring new business
for better profit margin.

Functional and presentation currency
The functional currency of the Company is
Renminbi (“RMB”), which is same as the

presentation currency of the consolidated
financial statements.
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REVENUE AND SEGMENT INFORMATION 4. W R ME R
Management has determined the operating segments & e ﬁ/\ 35 HRS AR R
based on the reports reviewed by chief operating R R R o I% A ﬂsg%%%
decision maker. The chief operating decision maker, (jﬁ 2 )% RKATHHITESE) A
who has been identified as the executive directors of Oy e G R BT AL 884 3R E]’J i‘éfﬁ
the Company, is responsible for allocating resources
and assessing performance of the operating segment.
The Group is principally engaged in the provision of AL F BN PR E R AL E S
online advertising services and online sales services MR M a8 E el E RS - & e 5 M 2%
in the PRC. Management reviews the operating results o SRt i S S T ([ A
of the business as two operating segments to make T AE &R 4y e Y 9&,35 Sl zjx/ 5|
decisions about resources to be allocated. Therefore, S N R Sy = W S O [ R e (45
the chief operating decision maker of the Company TAME B 3R I& P58 o
regards that there are two segments which are used to
make strategic decisions.
The major operating entities of the Group are AREFK EELSEBEA P PE -
domiciled in the PRC. Accordingly, all of the Group’s o A4 H E/\J}iﬁﬁqyﬁﬁ A g o
revenue were derived in the PRC.
All of the non-current assets were located in the PRC. T JE B & E AL R P o
All the Group’s revenue is derived from contracts AEFHPWFTARBSHEEFFT LG
with customers. Revenue mainly comprises of #) oo 3 AR Q Z, Lﬁ R T
proceeds from online advertising services and online N A ERBE TS RIE o RKEH
sales services. An analysis of the Group’s revenue by %@2021@&2020@12)@ 31 1 4F B 4%
category for the years ended 31 December 2021 and e el e R N = a (1
2020 was as follows:
(a) Disaggregated revenue information (a) W E R
2021 2020
20214 20204F
RMB’000 RMB’000
AR T AR Tz
Reportable segment revenue from A H B EF AT LA A
contract with customers PALIE & 5
Online advertising services bR RS 90,921 89,048
Online sales services AR b8 RS — 1,206
Other sales services HoAth 85 B I 5 84 —
91,005 90,254
Reportable segment loss A R e 4R
Online advertising services w b R A IR B (10,662) (12,262)
Online sales services A b8y Rk s — 939
Other sales services HoAh & 8 IR 35 84 _
(10,578) (11,323)
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Reconciliation of reportable
segment profit or loss

Reportable segment (loss)/profit
Other income and other net gains

Central administration costs
Finance costs

Consolidated (loss)/profit before
income tax

Timing of revenue recognition

At a point in time
Over time

WY 4 23 1 A 0 iR

] R (R 1R)
i 1)

HoAb A B HoAt s i
A

AT B AS

fil A

% BT 15 B Al £
(R 48) i

W B e 8 W [

A AR Iy [ B
it — B I ] A

The Group’s customer base is diversified and
includes three customers with whom
transactions in the online advertising services
segment and the online sales services segment
have exceeded 10% of the Group’s revenues for
the year ended 31 December 2021 (2020: two).
Revenues from these customers are set out

below.

Customer A HFA
Customer B #FB
Customer C HFC
Customer D

* represents that the amount of revenue

from that customer is less than 10% of the

total revenue of that year.
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2021 2020
20214F 20204F
RMB’000 RMB 000
AR N BT or
(10,578) (11,323)
(5,961) 2,677
(90,886) (67,620)
(131) (53)
(107,556) (76,319)
87,208 90,224
3,797 30
91,005 90,254

AEEBA Z CiLWEF B M

A E20214E 120310 1F4E 7 »
A b R R OB 4 5 K 7 b B B R

WA =24 % (20204F : W 4%)
) 22 5 %6 8 AR 4 i i 1

;0% o & H F%E R P IR 4 # 5
NE e

2021 2020
20214F 20204F
RMB’000 RMB’000
AR¥Fx N BT o

23,090 N/AA 7 *
22,178 N/AA 7 1 *

11,872 14,533
N/AA % ] * 31,309
57,140 45,842

* R - L €Y
B2 AF T R 45 AR AE I 10% ©



(@)

(b)

Assets recognised from incremental costs
to obtain a contract

During the years ended 31 December
2021 and 2020, there was no significant
incremental costs to obtain a contract.

Details of contract liabilities

The Group has recognised the following
revenue-related contract liabilities:

Contract liabilities (Note) GHIAE (M aE)

Note: The contract liabilities represented
the aggregate amount of the
transaction price allocated to the
performance obligations that are
unsatisfied as of the end of the
reporting period. The Group expects
the transaction price allocated to the
unsatisfied performance obligations
will be recognised as revenue in
one year.

(i)  Significant changes in contract
liabilities

Contract liabilities of the Group
mainly arise from the advance
payments made by customers while
the underlying services are yet to be
provided. Such liabilities increase
as a result of the growth of the
Group’s business.
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(a)  BEHEIR 1 29 P s 2 B 4 e 7K
W W8 1y B

220214 }220204-12 H 31
HIEF R > e 5 IS 4
M e A K B AN o

(b) THAMHH

2 ) B R L S 2 AT
B 5 460 £ 08 -

2021 2020
20214 20204F
RMB’000 RMB’000

ARW T ANRIFTIT

1,441 4,968

fE A% HEH o
Z LR VESE S
SE B K AT B 58 5
B R IS — 4 1A i
SR o

() BAEEEAE

AEEGHAME
T H H T B A K
JE A B R B R
fefit o 3255 AP E
f%@%%iﬁﬁﬁi
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The following table shows how T R BHUR A S A R Y
much of the revenue recognised in Wit 4 2 A A BB B
the current reporting period
carried-forward contract liabilities:

2021 2020
20214 2020%F
RMB’000 RMB 000
AR¥T ANRETF L
Balance at 1 January NTHTH 0945 % 4,968 4,943
Decrease in contract liabilities as a  [K4F [A il 58 51 A 4F
result of recognising revenue IRER ON=KrtibhLd
during the year that was included % M 1 5 4
in the contract liabilities at the BEW D
beginning of the year (4,213) (2,743)
Increase in contract liabilities as a  [KI T /L4 L J&
result of billing in advance of G Y % L0 R R
online advertising activities BHMAHEE
B 686 2,768
Balance at 31 December 12 H31H B &5k 1,441 4,968
(LOSS)/PROFIT BEFORE INCOME TAX 5. BRPIABLBI N (), wAl
EXPENSE
(Loss)/profit before income tax expense is arrived at B B 15 B4 B S AT U5 48) 3 RS 40 B
after charging the following: PUR & IHZ G
2021 2020
20214 20204
RMB’000 RMB’000
ARWTx AR BT
Auditors’ remuneration % B R T 4 1,680 2,050
Amortisation of intangible assets (Note i) T & & #ESY (M 7%i) 22911 24,448
Research and development expenditure  #ff ¥ B 52 4,092 2,233
Depreciation of property, plant and S ENN N R
equipment 1,882 963
Impairment loss on trade receivables B Ty W WRCEK IE ek (L s 4R
(Note 9) (Kr7t9) 3,644 7,240
Impairment loss on contract assets G K& A W 1R
(Note 10) (Bt3E10) 22,843 19,539
Impairment loss on other receivables S Al B S R T (R 1B 1,330 2,501
Written off on financial assets WE 55 B 11,350 —
Impairment loss on amounts due from R i T H2 e HEE i 3 T U (L
non-controlling interests &5 15 —~ 980
Short term lease expense i AR B BH S 473 948
Staff costs B LA
(including Directors’ emoluments): (645 35 35 M <) -
— Salaries, wages and other benefits — ¥4~ L& K H A AE A 30,722 23,931
— Retirement scheme contribution — B AR R 3K 2,965 1,229

33,687 25,160
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Note:

(1)  Amortisation of intangible assets was included
in “cost of sales” and “administrative expenses”
on the face of the consolidated statements of
profit or loss and other comprehensive income.

() EEEEMHENLEAE R & A
EEWm%WJA%MHMH&
[ATEBSZ ] -

INCOME TAX Wi B
2021 2020
20214F 20204
RMB’000 RMB 000
AR¥TIL AR ¥ Tz
Current tax T 389 B8
Tax for the current year AR A ol TH 85 29
Deferred tax YE %t B
Charged/(credited) to loss for the year ek, (FEA) 4 15 1,597 (1,570)
1,682 (1,541)

Pursuant to the rules and regulations of the Cayman
Islands, the Group is not subject to any income tax in
the Cayman Islands.

Pursuant to the rules and regulations of the BVI, the
Group is not subject to any income tax in the BVI.

No provision for Hong Kong Profits Tax has been
made as the Group had no assessable profits arising in
Hong Kong during the years ended 31 December
2021 and 2020.

Under the PRC Corporate Income Tax Law (the “CIT
Law”), which became effective on 1 January 2008,
the Group’s PRC entities are subject to income tax at
a rate of 25%, unless otherwise specified.

Income tax provision of the Group in respect of
operations in Mainland China has been calculated at
the applicable tax rate on the estimated assessable
profits for the year, based on the existing legislation,
interpretations and practices in respect thereof. The
general corporate income tax rate in PRC is 25%.
Two subsidiaries of the Group in the PRC were
approved as High and New Technology Enterprise,
and are subjected to a preferential income tax rate of
15% in 2021 (2020: Two).

5 years tax free period has been granted by local tax
authority to certain subsidiaries in the PRC since
2017.
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DIVIDENDS

The Directors do not recommend or declare the
payment of dividend for the year ended 31 December
2021 (2020: Nil).

LOSS PER SHARE
(a) Basic

The calculation of basic loss per share for 2021
is based on the loss attributable to the owners
of the Company of RMB108,941,000 and the
weighted average of 2,279,880,000 ordinary
shares in issue during the year ended 31
December 2021, excluding the unvested
restricted shares of the Company under share
award scheme which comprise:

(i) 13,293,401 ordinary shares repurchased
under share award scheme throughout the
year ended 31 December 2021; and

(i) 40,618,691 ordinary shares vested during
the year for share award scheme.

The calculation of basic loss per share for 2020
is based on the loss attributable to the owners
of the Company of RMB73,753,000 and the
weighted average of 2,291,196,000 ordinary
shares in issue during the year ended 31
December 2020, excluding the unvested
restricted shares of the Company under share
award scheme which comprise:

(i) 42,949,678 ordinary shares repurchased
under share award scheme throughout the
year ended 31 December 2020; and

(i) 3,529,916 ordinary shares vested during
the year for share award scheme.

Jbe &

R AERIRA L E IR £2021412 8
31H IH4EERY S (20204F © 4EE) o

(534 2
(a) FEAR

2021 B A B IR E AL
AOBEA ONELWN BB ANRK
108,941,0007C B DA # £2021412
H31H 1k 4 #2,279,880,000/% &
BEAT A A i Y hn RE T Y BEE A
AN B FE AR B8 I 1y B B FE & N A
gg%%ﬁ%%%ﬁﬁﬂ%ﬂﬂw\ » E

(i) BE20214F12H31H 1k
A AR R Ty B I T ) B [
913,293,401 % %48 i 5 K&

(i) PR 3 B B 5 &) R AF N B
JE 140,618,691 % 4 78 A% o

20204F 55 A AR s 1 IR A R
A OBEA ON RS M OF AN R W
73,753,0007C B LA A £20204F12 A
31H IE 5 J#2,291,196,000/% C %%
173848 Iy e B B E > A
B35 AR 95 I 0y 88 s E IH R AN
?ﬁﬂ@ﬂ%ﬁ%%%ﬁﬁﬂﬁi% H A

(i) #E20204F12H31H 1k E 1A
AF AR 5 R 0y B B w1 E S e
142,949,678 i 1 48 i 5 M

(i) DS Ay 5 B w3 1 A 4F A e
J& 193,529,916 /% & 48 % -

2021 2020
20214F 20204
Loss attributable to the owners of AN E A NELS &R
the Company (RMB’000) (NRWFo) (108,941) (73,753)
Weighted average number of ordinary & #1735 %8 % 19
shares in issue (thousand shares) TN FE - Y 8 (T %) 2,279,880 2,291,196
Basic loss per share attributable to EN/NEIE ¥ N
the owners of the Company B ARG R
(RMB per share) (RN R (0.048) (0.032)
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(b) Diluted

Diluted loss per share is calculated by adjusting
the weighted average number of ordinary shares
outstanding to assume conversion of all dilutive
potential ordinary shares. For the year ended 31
December 2021, the Company had potential
ordinary shares of unvested restricted shares of
the Company. The potential ordinary shares
were not included in the calculation of diluted
loss per share, as their inclusion would be
anti-dilutive. Accordingly, diluted loss per share
for the year ended 31 December 2021 is the
same as basic loss per share of the respective
year.

Diluted earnings per share for the year ended 31
December 2020 is the same as the basic
earnings per share as there is no dilutive
potential ordinary shares in existence during the
respective year.

TRADE RECEIVABLES

Trade receivables & 5 REW K
Less: Loss allowance for trade /Z@ ,éjgﬂﬁil&
receivables s g

The ageing analysis of trade receivables, net of
impairment losses at the end of each reporting period
based on invoice date is as follows:

0 — 30 days 0%30H
31 — 60 days 31260H
61 — 90 days 61290H
91 — 180 days 91% 180 H
181 — 365 days 1812365 H
Over 365 days 365H DAk

(b)

i

T I 1 0 48 ) 08 R R
A5 B R ST Y BEE A DU
1B BX W 4 BT AV A T T I o
HE2021F12H31H IE4F & » &
oy F A HOR BB A2 BRI R 1 7Y
EE TN Sl N WNE SN &
o5 18 L S B AORE > BUR BHE
Hﬁﬁ&%)&ﬂaﬁ%]ﬁ ERT AVEAE 48
f% o [ I o %‘éﬂz%zozlilzﬁma
1k A7 BE ) I 6 T g 48 B A BE AR
FE 0 B i B A s iR AR ] -

AT

‘%‘E%

MR 8 F20204E12 A31H 14

S 4 L T A 5 v S0RE B A

i&ﬂﬁfiﬁ%ﬁﬂéﬁﬂﬁ%ﬂxﬁﬂ
Il

B 5 HE WOk

S s 12

2021 2020
20214 20204
RMB’000 RMB’000

ARW T ANRIFTIT

22,859 14,608

(12,263) (8,776)

10,596 5,832

B 5 EWCIOE (BE 4 BR 80 (6 5 1R) TR 4%

ot R HE R 48 5 H RO SRES AT i

2021 2020
20214F 20204F
RMB’000 RMB’000
AR¥T T N R BFor
8,777 3,636

21 116

181 -

864 830

694 43

59 1,207

10,596 5,832




During the year ended 31 December 2021, the Group #220214F12H31H thﬁE ENS @] f’?
allows credit periods ranging from 1 to 30 days HEFZB N T1230H (20204 :
(2020: 1 to 30 days) to its customers. Before 30H) BIfE B W - A 4R B 7E ixﬁﬁ%ﬁ
accepting any new customer, the Group assesses the KA B EEFNEREER
potential customer’s credit quality and defines credit Wi % P sl 5 PR EE o A 4 B R &
limits by customer. Credit limits attributed to E WAL S % P R LY f‘ﬁﬁﬁ%ﬁ&ﬁ
customers and credit term granted to customers are PG S o AR R ] S g
reviewed regularly. The Group does not hold any H 5 WK E\Z*ﬁf‘ﬁﬁ&'ﬁ:fﬁiﬂa il 5%
collateral or other credit enhancements over its trade HAb M #i o & 5 BEWGKIE B AFHE o

receivable balances. Trade receivables are non-
interest-bearing.

Movement in lifetime ECL that has been recognised
for trade receivables in accordance with the simplified
approach set out in HKFRS 9 as follow:

*Eﬁ%%‘%ﬁﬁ‘w%iﬁﬁ“ﬁﬁﬂ £595% BT 41 114 i
b 07 1% L B I Wk I e RE 0 R A
%Bﬁﬁﬁ%ﬁﬁﬁﬁﬁw‘@blﬁm?

2021 2020

20214F 20204F

RMB’000 RMB’000

AR¥ET T N R T T

As at 1 January WIH1H 8,776 1,536
Provision for impairment loss on trade 2 T A K TR R B

receivables ke 15 35 A5 3,644 7,240

Amounts written off as uncollectable A 0 W o) T B B0 4 AR (157) —

As at 31 December P12H31H 12,263 8,776

An impairment analysis is performed at each
reporting date using a provision matrix to measure
expected credit losses. The provision rates are based
on days past due for groupings of various customer
segments with similar loss patterns (i.e., by customer
type or rating). The calculation reflects the
probability-weighted outcome, the time value of
money and reasonable and supportable information
that is available at the reporting date about past
events, current conditions and forecasts of future
economic conditions.

Set out below is the information about the credit risk
exposure on the Group’s trade receivables using a
provision matrix:

A B2 B A 0 FOBR T S AR AT
AR AT > LARE R EE SR 1R o 8
5 DL B A FH R B 2 1 & 5 55k
AL (BP0 80 ol AT Al ) R 761 K RO
SEHE o A7 B T R MR RO RE RS R - |
IR (SR ik o F AT 15 A B AL R0
B BRF AR L B oA A& K8 AR UL TE B Y & R AT
BEKR -

UTiﬁﬂ?ﬂ:Fﬁﬁ*ﬁ%ﬁﬁqﬁaﬁJﬁ ﬁzl—‘%
K4 7y B WS K T T 361 LB 1 R

As at 31 December 2021 202141231 H
Past due
i
Less than 3to6 6 to 12 Over
Current 3 months months Months 1 year Total
Wl ARIMA 3EMA 6EnMA 1N E At
Expected credit loss rate {15 B K 2.62% 4.55% 7.14% 7.59%  99.51% 53.65%
Gross carrying amount R T 48
(RMB 000) (NREF ) 9,013 208 925 751 11,962 22,859
Expected credit losses HIE B ER
(RMB’000) (ANRBTFIL) 236 1 66 57 11,903 12,263
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As at 31 December 2020 12020412 H31H

Past due
Efi Y]
Less than 3to6 6to 12 Over
Current 3 months months Months 1 year Total

B DA 3Z6MH eF12MA 14D At

Expected credit loss rate {5 B 1A% 2.98% 2.98% 7.64% 8.80%  94.09%  60.08%
Gross carrying amount AT A
(RMB’000) (\RBTFir) 3,748 120 945 736 9,059 14,608
Expected credit losses G SR
(RMB’000) (NRF ) 112 4 72 65 8,523 8,776
CONTRACT ASSETS 10. HHEE
The contract assets primarily relate to the Group’s GRVEE A B A N i H
rights to consideration for services provided but not WA R BEE R 4R R AR B R iﬂlﬁa%
billed at the reporting date on revenue related to the Lot b6 8 IR 5 A B O Ui 45 PR L R B
provisions of online advertising services and online ) R 25 W B A R RER - B 4 %f & E/:\
sales services. The contract assets are transferred to B RE I B Ay 4B A5 44 I e T'* BN A
receivables when the rights become unconditional. TH o bl 4 DL R A S %P
This usually occurs when the Group provides the HBF T8 o
invoice to the customer.
2021 2020
20214 20204F
RMB’000 RMB 000
AR¥T AR ¥ T
Contract assets B HREE 58,821 69,767
Less: Loss allowance for contract assets  Jif - A &) & i i 18 3 (53,636) (35,404)
5,185 34,363
Movement in lifetime ECL that has been recognised A A5 [ AR 4 A v TR s i R R SR ORI
for contract assets in accordance with the simplified W TR AR EE T]ﬁ L) A A TE
approach set out in HKFRS 9 as follow: LURER=Y FiL @J LI
2021 2020
20214 20204F
RMB’000 RMB’000
AR¥ T A RWFTIT
As at 1 January W1H1H 35,404 15,865
Provision for impairment loss B 4 E B I (E 4R 1A
on contract assets 22,843 19,539
Amount written-off as uncollectible S £ R A [l Y 3K IE (4,611) -
As at 31 December MW12H31H (53,636) 35,404

_ 32



11.

An impairment analysis is performed at each NSRS R S I TR e
reporting date using a provision matrix to measure EEATHAE M > U EHE GBS -
expected credit losses. The provision rates for the s A A E E W TE G B E P B
measurement of the expected credit losses of the 2 DLRZ 5 o) B Wk e 2y R R S T
contract assets are based on those of the trade HHREENE 5 B IE IR B A
receivables as the contract assets and the trade ] % 5 BBl - st s R (BD & 5 gAY
receivables are from the same customer bases. The sCEEAR) M AR 2 AR & P BRI
provision rates of contract assets are based on days oA EENBMETIUE S I
past due of trade receivables for groupings of various IR a0 H B R - F BT E R
customer segments with similar loss patterns (i.e. by e ABE 2 o HE & R~ R IR (E DA SR i
customer type or rating). The calculation reflects the H W e 15 A B R BLRE IR UL
probability-weighted outcome, the time value of Ko R A 8 s R UL FE B ) S B iR SR o
money and reasonable and supportable information
that is available at the reporting date about past
events, current conditions and forecasts of future
economic conditions.
Set out below is the information about the credit risk PATT 5 RO 4 A B 0 A B A 4R
exposure on the Group’s contract assets using a & 4 4 & 7 i S S R B i g R
provision matrix:
2021 2020
20214 20204
Expected credit loss rate G SRR 91.19% 50.75%
Gross carrying amount (RMB’000) B«Eﬁ BE(ANRET L) 58,821 69,767
Expected credit losses (RMB’000) H ﬁﬁ@’i BARWT L) 53,636 35,404
TRADE PAYABLES 11. ® WA RHE
2021 2020
20214¢ 20204
RMB’000 RMB’000
AR¥T ARIEFT T
Trade payables B 5 FEAT 3K A 10,734 21,754
The credit terms of trade payables vary according to 2 5 E A 2K00E EI’J 12 A5 HAH P BiL R [A] it
the terms agreed with different suppliers, normally JE 75 E}% E’J 2K A AR > — A
range from 1 day to 60 days. Based on the receipt of SE1H E60H o *Eﬁ%‘?i% W IR B & & H
services and goods, which normally coincided with Bl (—frE B ME)  AEEY
the invoice dates, the ageing analysis of the Group’s 5 HE A 2K TE BN & 1 R EI’J HE B4 4 #r
trade payables as at the end of each of the reporting F
period is as follows:
2021 2020
20214 2020%F
RMB’000 RMB’000
AR T ANR¥T T
0 — 30 days 0%30H 2,036 7,378
31 -90 days 31290H 5,659 10,736
91 — 180 days 912180 H 1,559 241
181 — 365 days 181%365H 496 786
Over 365 days 365H DL | 984 2,613
10,734 21,754
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12.

The trade payables are short-term and hence the N By ME AT R E S B K IE > WA
carrying values of the Group’s trade payables are 8 E 5 A B E Y B@ﬁﬁ%}}i N
considered to be a reasonable approximation of fair FAE R A AT HL -
value.
CAPITAL 12. &AK
31 December 2021 31 December 2020
20214121311 20204121131 H
No. of shares  Nominal value No. of shares ~ Nominal value
BH%H i i Tefn #H i
Notes RMB’000 RMB'000
it ARWFr ANRBFr
Authorised: iy o
Initial share capital upon i A R S £
incorporation Wia A (i) 3,800,000 331 3,800,000 331
Subdivision of share capital T A7 4 (ii) 34,200,000 34,200,000 -
Increase in authorised share W ARSI
capital (iii) 962,000,000 8,280 962,000,000 8,280
Subdivision of share capital T A7 4 (iv) 9,000,000,000 9,000,000,000 -
10,000,000,000 8,611  10,000,000,000 8,611
2021 2020
20214F 20204
RMB’000 RMB’000
AR¥ T ANRWET T
Issued and fully paid: CEIT AR
2,300,000,000 (2020: 2,300,000,000) 2,300,000,000% (20204 :
ordinary shares of RMB0.001 each 2,300,000,000H% ) 45 A 1]
5 A R #0.001 701
7 i 1,967 1,967
Note: k=3
(i) The Company was incorporated in the Cayman (i) AN AIR20184F3 H26 H 7E B 2 f

(i1)

Islands as an exempted company with limited
liability on 26 March 2018. Its initial authorised
share capital was HK$380,000 divided into
3,800,000 shares with a par value of HK$0.1
per share.

On 3 May 2018, the Company resolved that
each issued and unissued share of the Company
of HKS$0.1 par value be sub-divided into 10
shares, each with a par value of HK$0.01. After
such share split, the Company has authorised
share capital of HK$380,000 divided into
38,000,000 shares, each with a par value of
HK$0.01.
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(iii) On 20 February 2019, the Company resolved

(iv)

that the authorised share capital of the
Company be increased from HKS$380,000
divided into 38,000,000 shares of HK$0.01 each
to HK$10,000,000 divided into 1,000,000,000
shares of nominal value of HK$0.01 each.

On 24 February 2019, the Company resolved
that each issued and unissued share of the
Company of HK$0.01 par value be sub-divided
into 10 shares, each with a par value of
HK$0.001. Accordingly, the authorised share
capital of the Company became HK$10,000,000
divided into 10,000,000,000 shares and the
issued share capital of the Company became
HK$223,682,310 divided into 223,682 shares.

(ili) FA20194E2H20H » A% 2 &) i P i

@iv)

AN\ 1 E AR 380,000 T
(43 £538,000,000 % 45 H% T8 {H0.01 3%
JC B B Ay) 8 210,000,000 76
(43 %51,000,000,000 % 45 B THT{H0.01
TR ) o

R20194E2 H24 H » A2\ &) ik P
A ) A BT {E0.01% T Y B B AT
B A BEAT WAy 0 BF £ 101 5 1% 1hi
{B0.001% JC 1 By » R B » AR A
) B 75 5 AR £510,000,00085 7T (4
%4510,000,000,000 /8 & 43) > 1 A 2
F B BT A £5223,682,3 101 7T
(73 F4223,682 % K Ay) o



OTHER INFORMATION AND CORPORATE
GOVERNANCE HIGHLIGHTS

ANNUAL GENERAL MEETING

The 2022 annual general meeting (the “AGM”) of the
Company is scheduled to be held on Thursday, 26 May
2022. A notice convening the AGM will be published
and dispatched to the Shareholders in accordance with
the requirements of the articles of association of the
Company and the Listing Rules in April 2022.

CLOSURE OF REGISTER OF MEMBERS

The register of members of the Company will be
closed from Monday, 23 May 2022 to Thursday, 26
May 2022, both days inclusive, during which period no
transfer of Shares will be effected, in order to
determine the identity of the Shareholders who are
entitled to attend and vote at the AGM to be held on
Thursday, 26 May 2022. All transfers of Shares
accompanied by the relevant Share certificates and
transfer forms must be lodged with the Company’s
branch share registrar in Hong Kong, Computershare
Hong Kong Investor Services Limited, at Shops
1712-1716, 17th Floor, Hopewell Centre, 183 Queen’s
Road East, Wanchai, Hong Kong no later than 4:30
p.m. on Friday, 20 May 2022.

PURCHASE, SALE OR REDEMPTION OF
LISTED SECURITIES

Neither the Company nor its subsidiaries had
purchased, sold or redeemed any of the Company’s
listed securities during the Reporting Period.

COMPLIANCE WITH CG CODE

The Group is committed to implementing high
standards of corporate governance to safeguard the
interests of the shareholders of the Company and
enhance the corporate value as well as the
responsibility commitments. The Company has adopted
the CG Code as its own code of corporate governance.
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Code provision C.2.1 stipulates that the roles of
chairman and CEO should be separated and should not
be performed by the same individual. The role of
chairman and CEO are both performed by Mr. Yang
Bin. Since Mr. Yang Bin is the key person for the
Group’s establishment and development, the Board
considers that vesting the roles of chairman and CEO
in the same person, i.e., Mr. Yang Bin, would not
create any potential harm to the interest of the Group
and it is, on the contrary, beneficial to the management
of the Group.

In addition, the operation of the senior management
and our Board, which are comprised of experienced
individuals, effectively checks and balances the power
and authority of Mr. Yang Bin, as both the Chairman
and CEO. Our Board currently comprises three
executive Directors (including Mr. Yang Bin), one
non-executive Director and three independent
non-executive Directors and therefore has a fairly
strong independence element in its composition.

The Board will continue to review and monitor the
corporate governance practices of the Company for the
purpose of complying with the CG Code and
maintaining a high standard of corporate governance
of the Company.

MODEL CODE FOR SECURITIES
TRANSACTIONS BY DIRECTORS

The Company has adopted the Model Code as set out
in Appendix 10 to the Listing Rules as its own code of
conduct regarding securities transactions by the
Directors.

Having made specific enquiry of all Directors of the
Company, they have all confirmed that they have
complied with the Model Code and the code of
conduct of the Company regarding securities
transactions by Directors throughout the year ended 31
December 2021.
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AUDIT COMMITTEE

The Company has established the Audit Committee
with written terms of reference in compliance with the
CG Code. As at the date of this announcement, the
Audit Committee consists of three independent
non-executive Directors, namely Mr. Chan Yiu
Kwong, Mr. Zhang Xuehuo and Mr. Wang Yingzhe.
Mr. Chan Yiu Kwong is the chairman of the Audit
Committee.

The Audit Committee has considered and reviewed the
Group’s annual results for the year ended 31 December
2021, the accounting principles and practices adopted
by the Company and the Group and discussed matters
in relation to internal control and financial reporting
with the management. The Audit Committee considers
that the annual financial results for the year ended 31
December 2021 are in compliance with the relevant
accounting standards, rules and regulations and
appropriate disclosures have been duly made.

SCOPE OF WORK OF THE COMPANY’S
AUDITORS

The figures in respect of the Group’s consolidated
statement of financial position, consolidated statement
of profit or loss and other comprehensive income and
the related notes thereto for the year ended 31
December 2021 as set out in this annual results
announcement have been agreed by the Company’s
auditors to the amounts set out in the Group’s draft
consolidated financial statements for the year. The
work performed by the Company’s auditors in this
respect did not constitute an assurance engagement in
accordance with Hong Kong Standards on Auditing,
Hong Kong Standards on Review Engagements or
Hong Kong Standards on Assurance Engagements
issued by the Hong Kong Institute of Certified Public
Accountants and consequently no assurance has been
expressed by the Company’s auditors on this annual
results announcement.
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PUBLICATION OF THE ANNUAL RESULTS
ANNOUNCEMENT AND 2021 ANNUAL
REPORT

This annual results announcement was published on
the website of Hong Kong Exchanges and Clearing
Limited (www.hkexnews.hk) and on the website of the
Company (www.doumob.com). The annual report of
the Group for the year ended 31 December 2021,
which contains all the information required under the
Listing Rules, will be despatched to Shareholders and
available on the above websites in April 2022.

T %5 2 4R 41 A W B 202145 4F- it

KEFERENECRTBZ S L& HE
AR 7 v (www.hkexnews.hk) M AR
A 48 3 (www.doumob.com) T # o A< £E [
B E20214E12 731 H IH4EFF AR (A
TR B BT R E A R A RE) A% 8 20224F4
H 28T R > 0 b ol 48 0k T & -

DEFINITIONS

“advertiser”

[

“Audit Committee”

B

any persons, companies, organizations which advertise their
brands, products and/services through placing advertisements

375 308 TR B A R S EUIRB BAE AT N ]
et

the audit committee of the Board

[ EREEE HEROERLERESY

“Board” the board of Directors of the Company

[ # 5 r AANFERG

“CEO” the chief executive officer of the Company
[ A7 BL AR K AN FAT B AR AR

“Chairman” the chairman of the Board

= HEGLHE

“China” or “PRC”

[

“Company” or “our Company”

[ A ]

“Contractual Arrangements”

[ %)% Pk

the People’s Republic of China, unless otherwise stated, excludes
the Hong Kong Special Administrative Region, the Macau Special
Administrative Region and Taiwan of China herein

i NRAEFIE - B 5 A SISk - G4 b B S R AT B
[~ 1P R AT B K & T

Doumob (5 ¥ FHZ A R /A Fl), a company incorporated under the
laws of the Cayman Islands with limited liability on
26 March 2018

SRR AR AT > — M R201843 26 H MR 45 BH 2 B 5 14
Al A7 B A BR 2 A

certain contractual arrangements entered into on 22 August 2018

by us
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“Corporate Governance Code

’}

EE -

“COVID-19”

[COVID-19 ]

“Director(s)”

=

“Doumob Technology”

[ A

“Global Offering”

Rk EEE
“Group”, “we” or “us”
[ A< 42 8 ] Bl 3R

“HKS$” and “HK cents”
(¥ e | B T s Al

“Hong Kong”
[ ¥ |

iz

the Corporate Governance Code as set out in Appendix 14 of the
Listing Rules

IR RO R Bk 14 B A 26 IR ST I

coronavirus disease 2019, a coronavirus known to cause
contagious respiratory illness

201976 SR I B 9 > 6 51 L G I O 2 R O 1) — BT L 5 iR
I 7

the director(s) of the Company
EN/NSTR: &

Doumob (Beijing) Technology Co., Ltd. (2 38 (db5%) B3 B 1o
A R~ w]) (formerly known as Zhangshang Yunjing), a company
incorporated under the laws of the PRC with limited liability on
25 July 2013 and by virtue of the Contractual Arrangements,
accounted for as our subsidiary

AR BB A R R > AR B SR — k2013
2725 HOAR B v Bk A A AL B A R W) B IR & 22 BE )
T B JE 2~ W

the public offering of 98,900,000 Shares for subscription by the
public in Hong Kong and the international offering (as defined
respectively in the Prospectus) of 98,900,000 Shares for
subscription by the institutional, professional, corporate and other
investors

JiA 7 W 2 B 3% 598,900,000/ 1 153 LA A 7 2 39 58 M e [ER]
55 B (E 3640 B S0 I 25 72) 98,900,000 e 3 LL it 4 4 - 5
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the Company and all of its subsidiaries and companies whose
financial results have been consolidated and accounted as the
subsidiaries of our Company by virtue of the Contractual
Arrangements, or, where the context so requires, in respect of the
period before our Company became the holding company of our
current subsidiaries, the business operated by such subsidiaries or
their predecessors (as the case may be)
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Hong Kong dollars and cents, respectively, the lawful currency of
Hong Kong
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the Hong Kong Special Administrative Region of the PRC
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CCHS”

[H5 ]

“HKFRS”
[ 7 s B 5 i o v B

L(IP”
(1P

ECKA”
[KA |

“Listing Rules”
[ b TR

“Listing”
[ i)

“Model Code”
2SN
“Prospectus”

[ 45 M TR

“R&D”
[ 3% |

“Reporting Period”
[ 39

“RMB”
PN

GésaaSQ,

[ SaaS |

“senior management”

[ e B B

a markup language used for structuring and presenting content on
the internet, with detailed processing models to encourage more
interoperable implementations, which can be used to develop
interactive advertising markup language used for structuring and
presenting content on the World Wide Web, which is the fifth and
current major version of the HTML standard

F A BB A A e 2B IR RCRE & 0 B AT RE A R R B
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M e BN B #) RS AEREE S o AHTMLEEMER) 56 1L
18] B AT B 32 2 AR

the Hong Kong Financial Reporting Standards
Y 5 e e

Intellectual property
ORI ik 2 HEE

Key account

e X9

the Rules Governing the Listing of Securities on the Stock
Exchange (as amended from time to time)

It 22 B or T RLA (BRI AERT)

listing of the Shares on the Main Board of the Stock Exchange
e A3 7 Wik 52 B = Al b i

the Model Code of Securities Transactions by Directors of the
Listed Issuers as set out in Appendix 10 to the Listing Rules

v KRB Bk 10 B RS BT AT N AT R R S ) AR R
S A

the prospectus issued by the Company dated 28 February 2019
A%\ EE H O 25201942 H 28 H 9438 I & #2

research and development

Bk 5% Je B 4%

the year ended 31 December 2021
W E20214F12 31 H IR 4F B

Renminbi, the lawful currency of the PRC
v E BN R

software as a service, a software licensing and delivery model in
which software is licensed on a subscription basis and is
centrally hosted

R B 5 > — AR R AT S S A AR X A R T AR
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the senior management of the Company

A ) e B B

4] —



“Share(s)”
[ A ]

“Shareholder(s)”
[ 3R

“Stock Exchange”
[ B 52 By |

“US$”
i

9

“Zhangshang Yunjing’

J:,:

4
¥
i

GC%?’
[ %]

‘CSG”

[5G

By order of the Board
Doumob

Yang Bin

Chairman

Beijing, the PRC
31 March, 2022

ordinary share(s) of HK$0.001 each in the issued share capital of
the Company

AR wl B AT AR B BT (ELO.00 195 T 1Y 5 28 R

holder(s) of Shares
[ISGESEEPN

The Stock Exchange of Hong Kong Limited
W W5 22 B i A PR 2 ]

United States dollars, the lawful currency of the United States
FEIEEBWETT

Beijing Zhangshang Yunjing Technology Company Limited (3t 5%
¥ FEEBHA R A, a company incorporated under the laws
of the PRC with limited liability on 25 July 2013 and the
predecessor of Doumob Technology
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per cent

JE =

the fifth generation technology standard for broadband cellular
networks, which cellular phone companies began deploying
worldwide in 2019, and is the planned successor to the 4G
networks which provide connectivity to most current cellphones
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As at the date of this announcement, the executive T2 H Y > 1T 3 55 B 6 4
Directors are Mr. Yang Bin, Mr. Meng Dawei, e KT IEERE TR LA FHITEF
Ms. Fan Zijing; the non-executive Director is Mr. Liu 5 B g 764 5 R B or B AT HE F B
Ailun; and the independent non-executive Directors WEHIEA > SRR I K T 95 554 -
are Mr. Chan Yiu Kwong, Mr. Zhang Xuehuo and

Mpr. Wang Yingzhe.
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