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CORPORATE SOCIAL RESPONSIBILITY
UScellular® is focused on addressing gaps in STEM (Science, Technology, Engineering,  

and Mathematics) education. We are connecting tomorrow’s innovators with the  

resources they need today to help shape their future opportunities. Through partnerships 

with nonprofit organizations, original research, and associate volunteerism, we’re 

addressing the digital divide and providing critical resources in local communities.

Since 2009, UScellular has invested nearly $23 million in monetary  

donations, resources, and countless experiences to nonprofit 

organizations across the country.

We are building better communities in three ways:

K-12 STEM Education

We know that STEM education and technology go hand-in-hand. 

That’s why we invest our time, talent, and resources in helping 

ensure K-12 youth have equitable opportunities to pursue

successful careers in STEM. For more than a decade,

partnerships with organizations like Boys & Girls Club of

America have provided students with resources, access,

mentorship, and hands-on STEM education to ensure they

have the important tools to reach their full potential.

Supporting Associate Passions and Volunteerism

Our associates love to give back. It is part of who we are and  

how we are Building Better Communities. We recognize their 

commitment and the impact they are making, which is why we 

offer a variety of programs such as personal donation matching, 

Cause Cards rewards, and Dollars For Doers to support the causes 

they care passionately about in local communities. We also 

provide associates with ways to use their unique skills to help 

nonprofits solve their challenges through skills-based 

volunteerism opportunities. 

After School Access Project

After School Access Project is a program that provides free mobile 
hotspots and service to nonprofits that support youth after the 
school day has ended and provides safe internet access for 
homework and education. Since 2021, UScellular has donated 
more than 10,000 hotspots and service to nonprofits working  
with youth. In 2023, UScellular has extended its commitment by 
pledging to donate up to $13 million in hotspots and service to help 
up to 50,000 youth connect to reliable internet in our markets.



DEAR SHAREHOLDERS, 

At UScellular, our purpose is and always has been to keep customers connected to the people

and places that matter most. As we begin our 40th year, we are committed to advancing that 

mission while achieving long-term sustainability by focusing on our customers and the network

experiences we provide them.

The wireless industry remains as competitive as ever, and in 2022, our subscriber results were 

challenged by extensive competition. We were intensely focused on navigating through and

changing our growth trajectory. We took several bold actions to support our customers, which 

include committing to not increasing the price of rate plans through at least 2024, offering generous 

device promotions for both new and current customers, and launching flat rate pricing.

In 2023, we will continue to prioritize our efforts to stabilize our customer base. Despite the

competitive wireless environment, UScellular had one of the highest ARPU growth rates in the 

industry last year, a notable achievement of which we are very proud and evidence of how much our 

customers value the services and products we provide.

Two of our growth investment areas, fixed wireless and our tower portfolio, saw double-digit

increases in gross additions and revenues, respectively. We also made significant progress on our 

multi-year network modernization program and nationwide rollout of 5G, which now covers portions

of substantially all our markets.

In 2023, our plan to win continues to be supported by a strategy to drive revenue growth and

increase return on capital over time. That strategy will be achieved through the following priorities:

Focus on Growth

UScellular is focused on generating momentum in several areas of the business. Through effective 

pricing strategies, a strong value proposition, and customer lifecycle management, we will look to 

grow our postpaid and prepaid businesses.

We will continue to emphasize and raise awareness of our high-speed internet products as we roll

out 5G fixed wireless access to more communities and grow our existing 4G LTE product. As 

opportunities for Internet of Things (IoT) and emerging technologies begin to materialize, we will

focus on revenue growth with business and government customers.

We further strengthened our tower tenancy rate and revenue growth in 2022, as it remains a key 

strategic asset and area of opportunity. We are concentrating on driving additional tower revenue

growth in 2023.

Lastly, we will seek to provide an enhanced digital experience to unlock efficiencies and to allow

us to be more agile in reaching our customers while promoting greater brand awareness across

our markets. 



Sincerely,

Laurent Therivel LeRoy T. Carlson, Jr. 
President and Chair 
Chief Executive Officer

Advance the Network 

Our investments in 5G will continue in 2023 as we will further modernize and enhance our 

outstanding network. We will focus on the build-out of our mid-band spectrum and plan to 

rollout mid-band service to portions of our network when the spectrum is cleared in late 2023.  

As part of our ongoing government advocacy activities, we will advocate for and optimize 

participation in funding opportunities through the Infrastructure Investment and Jobs Act (IIJA). 

Invest in our People and Culture  

At UScellular, our culture is focused on delivering exceptional outcomes for everyone, including 

our people. Beyond the foundation of providing competitive benefits offerings, fair and 

equitable wages, and a safe place to work; we are creating an environment where associates 

feel engaged, included, and a sense of belonging. Our strong culture survey results underscore 

our achievements in this area.

In 2023, we will pursue our diversity, equity, and inclusion vision as we further integrate DE&I 

into our people processes. 

Improve Return on Capital    

To improve return on capital, we will maintain financial discipline while focusing on revenue 

growth. We have a multi-year cost optimization program in place to seek and realize efficiencies 

in both operating costs and capital expenditures.  

Bridge the Digital Divide  

UScellular was built on the foundation of bringing connectivity to the underserved. We 

continuously advocate for support from regulators in the industry, and we will aggressively 

pursue additional state and local funding in 2023.  

In 2023, we’re extending our commitment to close the connectivity gap with up to $13 million in 

new funding to provide hotspots and service for youth through our After School Access Project. 

Since 2021, we have donated more than 9,000 hotspots to approximately 100 youth-serving 

nonprofits across UScellular’s footprint.

Thank You   

We are grateful to the associates of UScellular for their dedication and innovation in providing 

outstanding services, products, and experiences to our customers. Thank you also to our 

shareholders and debt holders for your support of our long-term strategies.



























































































































[ ] 



[ ] 





United States Cellular Corporation 

8410 West Bryn Mawr Avenue 

Chicago, IL 60631 

Phone: 773-399-8900 

uscellular.com

ONE TEAM

We are grateful to our 

associates for their  

dedication to our customers 

and communities.  

UScellular’s performance 

is a direct result of their  

hard and thoughtful work.


