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1. ABouTt THIs REPORT

Emperor Watch & Jewellery Limited (“Company”) and its
subsidiaries (collectively referred to as “Group”) are principally
engaged in the sale of European-made internationally
renowned watches and fine jewellery products under
its own brand, “Emperor Jewellery”’. |t acknowledges
the significance of effective environmental, social and
governance (“ESG”) initiatives at operational level. By
adopting environmental and social initiatives into its business
operations, the Group can enhance its cost efficiency and risk
management, and make informed decisions by engaging with
the stakeholders of the Group. By so doing, the Group can
operate in a responsible and sustainable manner.

This report describes the ESG values and initiatives of
the Group for the financial year ended 31 December 2022
(“Year”). The contents of this report provide its stakeholders
with an overview of the Group’s efforts regarding ESG impacts
arising from its daily operations. This report complies with the
provision of the ESG Reporting Guide as set out in Appendix
27 of the Rules Governing the Listing of Securities on The
Stock Exchange of Hong Kong Limited. It is recommended
that this report is read in conjunction with the Company’s
2022 Annual Report, in particular the Directors’ Report and
Corporate Governance Report sections therein.

This report is available on the websites of the Company
(https://www.EmperorWatchdewellery.com) and Hong Kong
Exchanges and Clearing Limited (“HKEX”) news website
(https://www.hkexnews.hk).

The board of directors of the Company (“Board”) has
the overall responsibility for ensuring effectiveness of the
Company’s ESG strategy and reporting with an aim that
the Group can operate its businesses in a responsible and
sustainable manner.

Our ESG processes and procedures focus on non-financial
indicators that outline the Company’s approach towards
sustainability and has taken into account ESG-related
issues covering different aspects including operations,
legal and compliance, internal control, human resources,
as well as marketing and communications. To reinforce the
Board’s ESG management approach and strategy as well as
further enhance ESG governance, the Board has adopted
an ESG Policy whereby the ESG Work Team (comprising
representatives from operations and supporting departments)
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and the Executive Committee of the Company (“Executive
Committee”) are delegated the power and authority to handle
all ESG-related matters. Their respective roles and functions
are as follows:

o Works through the key performance indicators and the
right tools and resources to handle the ESG issues

o Formulates and executes action plans and ensures
execution by respective teams so as to achieve the ESG-
related goals and targets set by the Board and Executive
Committee

The ESG Work Team reports to the Executive Committee on
the progress of the above action plans.

o Provides recommendations to the Board on setting
ESG-related goals and targets in relation to the Group’s
businesses as well as management approach and
strategy

° Oversees formulation and implementation of action
plans by the ESG Work Team

° Monitors and evaluates effectiveness of action plans
in achieving ESG-related goals and targets relating to
the Group’s businesses including the key performance
indicators

o Reviews the effectiveness of ESG risk management and
internal control systems and makes recommendations
to the Board

The Executive Committee reports at least once a year to the
Board on the implementation and the progress made towards
achieving ESG objectives.

Based on the recommendations from the Executive
Committee, the Board reviewed the progress made towards
achieving the ESG-related goals and targets as well as
effectiveness of the management approach and strategy.
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ABouT THis REPoRT
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1.1 Stakeholders Engagement and Materiality Assessment

The Group is committed to making proactive efforts to
continuously interact with key stakeholder groups. The
Group maintains active engagement with its stakeholders,
and collects their feedback through various communication
channels to understand and address their concerns in

REZ SR REZEFE

order to improve the Group’s operation and practices

accordingly.

Major Communication Channels T E&i& &

Customers

A

e Onsite communications
G ER

e Social media
HRER

e Emails
B

e Customer service hotlines

BEERB R

BE

Employees

8T

AEBRNNBTEFNEHREETHE
BEF -rERREFHERFEETHE
TEBEBEEERENERRETR
THREDEHERERM KMAELER
WEEMERE-

Shareholders and
Investors

RERRREE

& y®
@W@

e Performance appraisal
interviews
B ETL 5 3K

e Employee engagement
surveys
ET2HEREMSE

e Staff activities
BT EE

e Daily communications

H & 32R

e General meetings
RERAE

e Corporate websites
1Bk

e Meetings and conference
calls
BENEBEEE

e Corporate communication
documents

A BB

Business Partners
and Suppliers

BEBHERMEERS

Community

&

Government and
Regulatory Bodies

BT R E AR

o%}o
GT3

e Daily communications
HE M

e Assessments
B

e Meetings
=k

e  Community services
&R

e Corporate websites
b =P

e Social media

RIS

e Regular dialogues
Y

e Meetings
i

e Forums and conferences
wmEMNEE

Emperor Watch & Jewellery Limited
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Based on the stakeholders’ feedback, the material issues REBEFHENREE  UTACHNZEER
were identified as follows. The Group’s performance regarding o AEBEMZEFRENRBENEARSERN
these issues are discussed in this report. 55 o

Material Issues EE & E
[}

Operating

Practices Community

Environment Workplace

RiE T{ESSFR o &

Energy Employment and Products and e Employee
conservation labour practices services quality volunteering
BETR BT AY 1 18 e &5 18 ) Em&RBER B TERERS
e \Waste e Diversity and equal e Customer privacy e  Community
management opportunities protection fundraising
B ST % 7T H B T2 B E AR B E
e
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¢ Occupational * Compliance
health and safety W'th||5£[YVS and
BEEERRS ogEnons
BEOIROER
e Work-life balance
TREEE T [
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2. ENVIRONMENTAL PROTECTION

2.1 Environmental P

g

olicie
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During the Year, the Group continued making its best
endeavours to protect the environment in its business
activities and workplace. The Group also educates its
employees on their awareness of promoting a green
environment. The Group seeks to identify and manage
environmental impacts attributable to its operations, in
order to minimise these impacts if possible. In pursuing
sustainability, various measures have been adopted to reduce
energy and other resource use, minimise waste and increase
recycling, and promote environmental protection in its supply
chain and marketplace. These measures are discussed in
section 2.2, “Use of Resources” below.

Besides, the Group has placed fund through a green deposit
programme offered by bank, to support environmentally
beneficial projects and businesses that promote the transition
to a low-carbon, climate-resilient and sustainable economy.

2.2 Use of Resources & iF A

& Y

Global warming and climate change are among the major
environmental concerns in every part of the world. In an
effort to reduce carbon footprint and mitigate emissions, the
Group actively promotes efficient use of energy and adopts
green technologies. In the Group’s Hong Kong office and
stores, electricity consumption is the primary source of carbon
emissions. Several measures have been adopted to reduce
energy consumption and enhance overall energy efficiency in
the Hong Kong office and part of the stores.
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EnviIRONMENTAL PROTECTION
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Summary of Energy Saving Initiatives EiRERIEHIE

Hong Kong Office EEMAE

e Replace low efficiency traditional lighting system with e FERERABIRNBBRAEZHA
new, high efficiency lighting system SRk G

e Higher priority given to purchasing electrical appliances BREESERNERFNE
with high energy efficiency grades

e Apply energy-saving modes by default for all electrical e Fﬁﬁ AR i & &
appliances EE

e  Require staff to turn off the lights in their zones after e BEENRTHEZMAEASBE BN

work &

e Maintain constant room temperature with thermostats in FRAARANERBERET
the air-conditioning system =8

e Remind staff to maintain the room temperature at 25.5°C IR EER=RELS.5E

e Require staff to switch off the air-conditioning when e FESEBENEHEERNREEAEH
rooms are not in use

e Switch off some passenger lifts after office hours . R AR BB D T ZFIRERE
oy ez "

BESHR
BEEC 25,51

Stores I &
e Adopt eco-lighting and LED lighting systems in the e ERNEBEUKRESEAKAEELED
indoor areas as well as the advertising panels SN

e Adopt dimmer systems, to turn down the lighting of e KARANZRG BURBREDBEDN
certain areas to save energy BRBAM B & SETR

e Switch off LED advertising panels, light boxes and e EFEEREANFIRLEDESE B
television screens during non-business hours, to FARBRER > LU AT R EE
minimise light pollution and reduce energy consumption BEIRIEFE

Environmental, Social and Governance Report 2022
2022FIRIB~ B REARE



ENVIRONMENTAL PROTECTION

IRIBIRE

To identify opportunities for increasing energy efficiency, the
Group monitors the energy consumption intensity across its
operations from time to time.

In terms of packaging, the packaging boxes of watches are
made from quality materials including wood, cardboard and
plastics, which are provided by watch suppliers. For its in-
house branded “Emperor Jewellery’, the Group offers
customised, elegant gift boxes to customers. To cater for
the luxury watches and fine jewellery, these gift boxes are
generally long-lived, so there is a low level of solid waste
from their disposal. As an alternative to gift boxes, the Group
also provides customers with pouches, which are more eco-
friendly and easily reusable.

FEBARAHCERERERERBER
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Walkthrough Energy Audit by CLP Power

During the Year, CLP Power Hong Kong (“CLP Power”)
conducted a walkthrough energy audit (covering the air
conditioning systems and lighting equipment) in two of the
Group’s stores in Tsim Sha Tsui. The audit aimed to identify
energy saving opportunities and assess the stores’ indoor
environments.

In the audit, several existing energy saving initiatives
carried out by the Group were endorsed by CLP Power.
CLP Power also provided recommendations to the Group
covering high efficiency lamps, air curtains, variable
refrigerant flow / volume units, lighting systems, indoor
room air temperature thermostats, energy management
systems, etc, all of which would help enhance energy
efficiency, lower energy bills and improve the indoor
environments.
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2.2.2 Waste Reduction and Management

The Group engages employees in their waste behaviours and
encourages recycling practices in the workplace. In the office
building, the building’s property management company has
appointed recycling contractor to collect and recycle used
papers, plastic bottles, aluminium, glasses, fluorescent tubes
and computer equipment. Recycled bags are also put in the
Hong Kong office to collect waste papers for recycling.

2.2.3 Paper Reduction

Office paper is the main non-hazardous wastes produced in
the Group’s operations. The Group continues to encourage
a paperless working environment which not only reduces
environmental damage but also fits commercial goals, as
it can save physical space, facilitate information sharing
via IT networks, and reduce complicated documentation

procedures. In recent years, the Group has implemented
paperless internal human resources processing such as
employee time sheets, payrolls, leave applications, surveys,
assessment papers, inspection forms and many more. From
time to time, the Group shares tips on paper reduction with
colleagues — such as utilising used envelopes for internal
correspondences, and using laptops or tablets instead of
paper for meetings. Besides, electronic devices instead of
paper are now typically used in promotional activities.
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ENVIRONMENTAL PROTECTION

IRIBIRE

Partnering with its printing solutions provider, the Group has
adopted “Follow You” print solution in the Hong Kong office,
helping the Group becoming more cost efficient through
smarter printing. The print solution enables the Group to
achieve environmental objectives by reducing unclaimed
printing, as printing is released only upon presentation of
a staff card from that particular staff who gives the printing
instruction. Moreover, duplex printing and copying has
become the norm within the Group, greatly reducing paper
consumption and saving costs. Usage data of office printing
machines is regularly collected and assessed for monitoring
the efficiency of the paperless environment.

THINK

BEFORE YOU

PRINT

The Company strongly recommends shareholders to access
its corporate communications, including financial reports,
through the websites of HKEX and the Company, instead
of receiving printed form. By introducing electronic means
of corporate communications to shareholders, the quantity
of printed materials has been considerably reduced. This
paperless practice thus helps to protect the environment, as
well as save costs for stationery, printing and administrative
charges, etc.

Emperor Watch & Jewellery Limited
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2.3 Climate Change Impact %ﬂ%ﬁﬂ:w !

The world’s climate has changed significantly in the past
decades - global temperatures have increased and extreme
weather events are becoming more frequent and severe,
which may cause disruptions to business operations globally,
and in turn poses adverse effects to the macro economy.

The Group mainly engages in the sale of European-made
internationally renowned watches and self-designed fine
jewellery products. The increase in global temperature may
lead to an increase in energy consumption by the Group’s
offices and stores. The possible extreme weather may also
hinder customers to visit its stores.

The Group will continue to monitor the potential risks of
climate change and its impacts on the Group’s operations
and customers, and devise and implement preventive and
emergency measures accordingly. Besides, the Group will
continue its efforts to control energy consumption and carbon
emissions.

2. 4 Enwronmental Performance Summary Laiﬂﬁ %ﬁﬂ*ﬂiu

During the Year, approximately 45% of the Group’s revenue
was derived from the Hong Kong market. Two flagship stores
in Hong Kong, which are located on the prime shopping

streets in Tsim Sha Tsui” and Causeway Bay® and occupy
a total of 589 square metres, were selected (“Selected
Stores”) to collect quantitative data and illustrate the Group’s
sustainability performance. The Selected Stores are the
Group’s signature stores, and accounted for approximately a
quarter of the Group’s segmental profit in Hong Kong during
the Year.
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ENVIRONMENTAL PROTECTION
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Indicators 354Z FY20215FE FY2022F [E
GHG Emissions ;B E R BEHEK

Scope 1 GHG emissions (kgCO:e) N/A N/A

HEVRERBHNR B2 REEFER &R &R

Scope 2 GHG emissions (kgCO2e)

HEORERBHNR (EATZELREEFN 392,920 341,432

Scope 3 GHG emissions (kgCO:ze)

HRIA=ZRBHR (BAT SR EEEH 1,049 1,181

Total (Scope 1, 2 & 3) GHG emissions (kgCO:ze)

BERBHREE (EE1,253) (EAFZSCIREEFR 393,969 342,613

GHG emissions intensity (kg/m?)

BERBHBEAE (RF/FHK) 669 582
Energy Consumption BERHFE

Direct energy consumption (GJ) N/A N/A

BEEREE (TIEE) NiE TEH

Indirect energy consumption (GJ)

MR ROHFE (FIKEE) 2,394 2,104

Total energy consumption (GJ)

RERHAEMR S (TIKEH) 2,394 2,104

Energy consumption intensity (GJ/m?)

FERHFERE (FIKEH,/FAK) 4.1 3.6

Water Consumption £k &

Water consumption (m?3)

kg (LB K 585 358
Water consumption intensity (m3/m?)
FEKERE AKX FHK 1.0 0.6

Packaging Material Consumption &£kl 4
Total packaging material used (kg)
FRAGEMEEE (AT) 298 510
Waste Management EEY)EEIEO
General refuse disposed to landfills (kg)

ZEERHEEN—REY (A 3,731 2,600
General refuse intensity (kg/m?)
—REMZRE (RF/FHK) 4.3 3.0
Total recycled waste (kg)
Bl EMEE (B FT) 783 585
Recycled waste intensity (kg/m?)
ClREMRE (R F5K) 0.9 0.7
(1) G/F, Nos. 4-8 Canton Road, Tsim Sha Tsui, Kowloon, Hong Kong (1)  EBBNRERRDEEREL-SHEMT
(2)  Shop B, G/F, Nos. 50-52 Russell Street & G/F, Nos. 54-56 Russell Street, (2) EHBHBEREEHS0-525E M FBEREERS
Causeway Bay, Hong Kong 54-565F 1~
@) Data collected from its Hong Kong office at 25/F, Emperor Group Centre, 288  (3) HIERBAUNREBETHIEFIE2S8HAEEER
Hennessy Road, Wan Chai, Hong Kong FL25IEZ EBMAE

The decrease in GHG emissions and energy consumption level RZAREE  BEREHBKREREEKFET
during the Year was mainly due to the adoption of eco-lighting MEHREARNETBUNRESEARKE T
and LED lighting systems in the indoor areas as well as the SELEDYtE& e

advertising panels.

The Group has set a target to reduce energy consumption by AEBEIILT BZE > U2021FEEAEEE
5% in the above-mentioned stores by FY2026 or before, with 7220264 £ of, = 5 7£ £ %l [5 & 78 /L BE TR
FY2021 as the baseline. FE5% o

Emperor Watch & Jewellery Limited
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3. WoRKPLACE QUALITY

3.1 Workforce Distribution and Diversi

o

G TR e

The Group believes that a motivated and balanced workforce
is crucial for building a sustainable business model and
delivering long-term returns.

As at 31 December 2022, the permanent employees of the
Group totalled 839 (2021: 857), working at the headquarters
in Hong Kong, and in retail outlets and regional offices in
Hong Kong, mainland China, Macau, Singapore and Malaysia.

The demographics of the Group’s workforce as at 31
December 2022 are summarised below:

By Region #&ith&

2021 2022
0% 0%
6% e 6%
48% ~MARECSI™  48%
5% (I 5%
1% Malaysia 1%

S5IRAE

By Gender 1% 5l

T{ESFRER

ty ET DR

g

W% % ot

e Sk

e N

FEBRE BHRIHERHELHZET
B RREUAFECERIRGEREEMD
BRBARITER

2022128310 AEE & HEHFE839

(20214 : 857) B2 EE  NEEBEL
M B &~ REI A~ R P ~ 0 I38 A 55 2R
AENSEEHAERNEETR -

R2022F 128310 AEEBZ 8T o1& R
B

By Age & E 8

2021 2022
5% 3%
37% 34%
40% 36-45 44%
13% 14%
5% 5%

By Function 3% 8E

2021 2022
70% RSN 70%
30% = 30%
Env

2021 2022
21% NS 249%
79% = 76%
ironmental, Social and Governance Report 2022
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WoRKPLACE QUALITY

TEBFER

The Group has a diverse workforce in terms of gender and
age, providing a variety of ideas and levels of competencies
that contribute to the Group’s success. The Group is firmly
committed to gender equality, and particularly encourages
female participation in the Board, and at managerial and
operational levels.

The management believes that employees are important
assets of the Group, and remains committed to attracting
and retaining talent with diverse backgrounds for achieving
sustainable growth and maintaining a stable turnover rate. The
turnover rates of the Group’s workforce during the Year are
listed in the tables below.

AEBENETEBRENEFiRERIER
RHESTEHNRMAESERENKE BF
EEMMRINFHEM AEE—BEETWIE
FTERAD LEZFRUEEEFE EER
EEEmZzB2H-

EEEBMAGE BINFAEREZEREE W
ARSI MRETREROAT » LERAF
BERKRGFRENMRRAR - FEEAREE
EZETRARBHIN TR

Hong Kong & & 40% <25 75%
Macau &3 16% 26-35 44%
Mainland China H7 [ i 3t 43% 36-45 36%
Singapore #103# 23% 46-55 33%
Malaysia 552K 7558 25% >56 30%

By Gender #% 1% 5!

Female & 42%

By Function #25%&E

Office I AZE

32%

Male 5 34%

Store [E&#

42%

Emperor Watch & Jewellery Limited
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3.2 Labour Standard % L{Z#

el

i 1

The Group strictly complies with the Employment Ordinance
(Cap. 57, Laws of Hong Kong) and other statutory
requirements regarding employment and labour practices.
The Group is dedicated to providing equal opportunities in all
aspects of employment and ensure the workplace is free from
discrimination. The Group ensures employees receive fair and
competitive remuneration packages in accordance with their
experience, qualifications, performance and market rates, and
are being reviewed on a regular basis. To attract and retain
talent, comprehensive benefits are provided by the Group,
such as employer’s voluntary MPF contributions, medical
coverage, life insurance and extra paid annual leave. Each
Hong Kong employee is also entitled to one day of birthday
leave, providing them with an additional day off in lieu of a
birthday gift.

To ensure the staff clearly understand their rights and
obligations, the employee handbook and other policies and
guidelines are in place covering the areas of compensation
and dismissal, recruitment, working hours, rest periods, equal
opportunity, anti-discrimination and other fringe benefits,
etc. The Group has been reviewing its related policies from
time to time to ensure the Group complies with the latest
statutory requirements. Also, a set of grievance procedures is
also in place, to provide staff with a channel to confidentially
escalate complaints and concerns to the Human Resources
Department or Investigation Committee or the Group Internal
Audit Director.

The Group fully complies with relevant laws and regulations
in related regions concerning prevention of forced or child
labour. In the recruitment process, the Group implements
appropriate procedures to ensure that employment adheres
to minimum age provisions of applicable laws. The Group also
prohibits any form of forced labour. The ages and identities
of its employees are verified, and employment contracts are
entered into with all employees.
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The Group values workplace wellness practices that support
employees’ health and well-being. The Group encourages
breastfeeding and provides a designated private space in the
office building to support breastfeeding female employees to
express breastmilk according to their schedule during working
hours. These “Breastfeeding Friendly Workplace” measures
demonstrate the Group’s commitment to the well-being of its
employees and their families.
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3.3 Occupational Health and Saf

L]

The Group prides itself on providing a safe, effective and
congenial work environment for its staff. Health and safety
training is provided to employees on induction. Workshops and
seminars on different topics are regularly held, to present the
latest information and raise awareness of occupational health
and safety issues for employees. Besides, occupational health
and safety (“OHS”) measures are regularly reviewed by the Group
to ensure their effectiveness. A dedicated team has also been
established to deal with OHS matters, and to react promptly if
there are issues, to ensure a healthy and safe work environment.

The Group enhances emergency preparedness and ensures
there are well-stocked first-aid kits in offices, warehouse and
retail outlets to protect the health and safety of employees, in
the event that they are injured at work. An automated external
defibrillator (“AED”) has been placed in the office building to
rescue potential victims of sudden cardiac arrest. Besides,
the Group has arranged staff who had received the Standard
First Aid Certificate from the Hong Kong Red Cross to provide
First Aid treatment to colleagues in the Hong Kong office
whenever needed. During the Year, the Group invited a first-
aid instructor from Hong Kong Red Cross to conduct a Public
Education Talk for employees, to enhance their knowledge of
first aid, cardiopulmonary resuscitation and AED, as well as
raise their safety awareness.

AT HHEME

+ MEIELLPIE (RR=)
¢ FHRINETFSH
;20 A AR

B L) WEME
| EEE RS RmE BEEN AOBED

; RN FEZR Wan=a

LM% CPREAID

Emperor Watch & Jewellery Limited

REFFREKERRAT

yﬁ%@

AREBITERBENITEG FE8 TEMER
o AN EE B LR WA KIBIR
HEEETHNFAANER > UZIE
ZHEBTITHEIERBERN
HREFERESIL o
ZETOIRBEET
EELERRIRAEE
HERERERERE
BALBY A ©

BREE

TN

FEERNAEIRMZE - SHUATFEZ
TFIRIG WS UAR -NARE  BTH
BERRERZ2E) - AEETHERTRE
FTENBB I RMSE U2IERHE
Ao RMEEEHHERERZETENE
#eoltsh FEBETHEERERERZ R

(THEZ2 i) $8 00 > AR IR EL B 2 © R BF AR
7 —EFEFVNMERERZRER  UER
) 78 tH 3R ARy AR 1 U S B8 > B AR — (B 2 BR AN
Z2HNTIERIE

FERRABRSREBENRBERRIAE
EERTEERNEHITENZHAE  URE
ITEETEREREEINRRKRZE -8
B OBEEEERE (TAED ) EREEMRA
Rig UHBE OB SETRERETH
Breltsh > xERZH T EEEBA+FE
BHEEZETNREERFETEMLER
HthEBTRHESHOAFR -NEFE  £&EH
BRI EBLTFEINEMETLARR
HMEBBHEE UIERETHZN  OMER
ERAEDBIAIH  WiIRSHZ 2 E# -

AHARSHEANEE - THARHLESARARGETRES N - ARTLANNE NN




WoRKPLACE QUALITY

TEBFER

Every case of injury, if any, is required to be reported to the —EBE4ATHEEHR (WAE)  HKEBRAND
Human Resources Department and be individually assessed ER3f> WRIEANEIESI 2+ ETHE LT
under the internal guideline procedures. During the Year, the R AFE - FRIEERXITIEHHA255
number of lost days due to work injuries was 255 (2021: 228), (20214 : 228) x> MBESFER T THH
while the numbers and rate of work-related fatalities during ABKLEEBH#HIIN TR

the past 3 years are listed in the table below.

Item IEH FY2020F E FY2021F E FY20224F E
Number of work-related fatalities

AT THAAE 0 0 0
Rate of work-related fatalities

AT THALEX 0 0 0

During the Year, the Group’s Hong Kong office, along with many other units of Emperor Group
Centre, were awarded an “Indoor Air Quality Certification — Good Class” by the Environmental
Protection Department, under its voluntary Indoor Air Quality Certification Scheme for Offices and
Public Places.
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In response to Covid-19 pandemic, the Group has specially
established a committee and formulated contingency plans
with the involvement of the senior management team.

To safeguard the health and safety of its employees,
and minimise the chances of spread of infection in the
workplace, the Group distributed Rapid Antigen Test kits
to staff for self-testing on a weekly basis, and arranged
deep cleaning with antimicrobial cleanser in the Hong
Kong office on a regular basis. The Group also promptly
updates its Covid-19 policy according to the government’s
guidelines. The Group also adopted flexible working hours
to enable employees to avoid peak transportation hours,
and arranged for its staff to work from home according to
operational needs during the Year.

In addition, the Group encourages employees to receive
the vaccination, and understanding that the employees
may need more rest after the vaccination, the management
has specially offered one day of paid vaccination leave for
each employee after receiving each dose of vaccination, to
show its care for its employees.
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3.4 Development and Training
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Recognising the importance of skilled and professionally
trained employees, the Group offers comprehensive training to
enhance the knowledge, skills and work capability of its staff.
The Group encourages and provides subsidies to employees
at all levels to pursue educational or training opportunities
that achieve personal growth and professional development. A
policy on External Training Subsidy is in place, allowing every
staff member to develop and maintain job-related skills for full
performance.

Each new frontline staff member is required to take a written
test that mainly covers product knowledge and customer
services, as well as attend a performance evaluation before
passing their probation. This enables the Training Team to
decide whether the employee is suitably qualified, as well as
understand the thoughts of the new frontline staff, and to
follow up if necessary.

To enhance the bonding of staff, prior to a new store’s
opening, the Training Team arranges full day training
sessions for the existing and new employees of the store
so they become familiar and communicate with each other,
thereby enabling smooth cooperation as the store becomes
operational.

With the aim of enhancing the customer service standard
of frontline staff, a variety of training programmes were held
each month, in turn improving the shopping experience of
the Group’s prestige customers. The programmes included
customer service and selling skill training workshops,
complaints handling training workshops, brand ambassador
workshops, grooming ambassador workshops and visual
merchandising ambassador workshops, etc. During the
Year, the Group conducted an Internal Mystery Shopping
Program as a measurement tool for enhancing the customer
experience. Besides, the Group utilised distance learning
tools to perform one-to-one online role play practice for
its staff during the work from home period. Learning and
development initiatives were reviewed on a quarterly basis to
meet the business needs according to the challenging market
environment.
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Watch Products Service Enhancement Training

To keep the product knowledge of its watch sales staff
up-to-date and competitive, the Group organised service
enhancement training, to enable them to provide quality
customer services to customers of different profiles.

$E 8 E m R T B E
HRFEFEEASARMNARS D
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Jewellery Products Knowledge Training

The Group organised jewellery product training covering jade,
diamonds, gold, etc, to enhance the selling skills and product
knowledge of its jewellery sales staff.
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Coach-The-Coach Training

During the Year, the Group continued organising coach-
the-coach training, in order to instil the coaching culture
as well as enable in-store knowledge transfer and skills
reinforcement.

During the Year, the Group organised training on appraisal
skills for employees of specified grades, in order to enhance
people management. The Group also enhanced its training
program by organising the New Joiner Workshop at
Managerial Grade by the CEO. Besides, the Group launched
the Talent Development Program, to enhance the core
competencies of its high potential staff, in order to nurture
a management pool. At the end of each year, the Group
conducts job performance evaluations for each staff member,
enabling supervisors to discuss with them their performance
during the past year and the work plan for the next year.
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During the Year, the Group launched
the iIMBA Learning Platform, which
is an elLearning platform developed
by Asian Pacific Institute for Strategy
to facilitate employees’ continuous
learning in the new normal. Video clips
on six management aspects covering
leadership, innovation, time management,
persuasion, motivation and emotion
management are featured on the
platform. Participants can interact, share
experience and exchange thoughts on the _’:&@
platform for personal growth. ;'-g’;‘@
Anti-money laundering is one of the areas of high concern in
the retail sector, hence Anti-Money Laundering and Counter-
Terrorist Financing Ordinance (Cap. 615, Laws of Hong
Kong) is introduced to new staff during the orientation by the
Human Resources Department, and subsequent trainings and
updated information are provided to its staff regularly. Also,
relevant information is shared through the e-learning platform
and in stores. Sales staff are regularly assessed by the Group,
to ensure they have sufficient understanding of anti-money
laundering.

The Group adopts a zero-tolerance approach to all forms
of corruption and bribery. This is clearly stipulated in all
employees’ contracts which prohibits staff from accepting
advantages, gifts or entertainment from all business partners.
These policies are explained during induction training, and are
freely accessible on the Group’s intranet. To maintain vigilance
against corruption risks, the Group also offers internal
refresher training such as talks or seminars on business ethics
on a regular basis, delivered
by Independent Commission
Against Corruption (“ICAC”).
During the Year, a virtual talk was
organised by ICAC to raise the
employees’ awareness against
corruption temptations in daily
work and enhance knowledge
of anti-corruption laws, in which
all employees were required to
participate.
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The numbers of training hours of the staff of the Group are RAFE > AEBEETIHFIIFHAEEHIINT
listed in the table below. xo

Item IEH FY2021FE FY20225 £

Total training hours
AR B 7,378 12,523

Average training hours per employee
BRETFHEIRH 9 15

During the Year, the percentages of employees trained are RAFE > ZiBEBDLBEHIIN TR
listed in the tables below.

By Gender #1451 By Employee Category #Z{EE @7

Female Managerial grade or above

2z 67%  RIBARBIU & 20%
Male General staff

Bt 33% —H&RETI 80%

Environmental, Social and Governance Report 2022
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3.5 Work-life Balance T {FE145E
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The Group believes that maintaining work-life balance is
essential for sustainability and a sound body and mind for
every employee. To support employees in maintaining work-
life balance and creating team spirit, the Group continued to
organise a number of activities for its employees during the
Year.

Emperor Group 80th Anniversary Photography
Competition and Mobile Photography Workshop,

August to September 2022

To celebrate the 80th anniversary of Emperor Group, “The
Best of Emperor’ photography competition was organised
to encourage its staff to appreciate the people and events
around them, and to use photography to preserve, spread and
pass on the “Best of Emperor”. The winners were awarded
with gifts. To tie in with the competition, a mobile photography
workshop was also organised to equip the staff with better
photography skKills.
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Mid-Autumn Festival Delicacies, September 2022

As a token of appreciation and to celebrate the Mid-Autumn
Festival, mooncakes provided by The Emperor Hotel were
given to and shared among employees in Hong Kong office.

Stretching and Exercising
Classes, October 2022

In view of office workers
sometimes facing problems such
as muscle fatigue, or muscle
tension or pain caused by poor
posture, the Group organised
stretching and exercising classes
for employees, so they can relieve
any pain through stretching
exercises.

Head, Shoulder and Neck
Massage Service, October to
December 2022

In view of the long working
hours of colleagues in the office,
the Group has specially invited
masseurs from “Smart Living” of
the Employees Retraining Board
to provide head, shoulder and
neck massage services for its
colleagues to help improve blood
circulation, relieve chronic pain and
promote health, and alleviate work
pressures for its staff.
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Yoga Classes, December 2022

In an effort to maintain employees’
physical and mental health, the
Group organised yoga classes for
employees catering to different
needs such as easing stress,
improving sleep quality and mental
relaxation, as well as strengthening
muscles and relieving pain.

Christmas Party, December 2022
The Group held a warm and
joyful Christmas party for its staff,
to celebrate the festive season
together. Relationships between
colleagues were also enhanced.

Besides, the Group organised several online talks during the
Year, covering topics that aimed to enhance the wellness of its
employees. These included the following:

o Tips for losing weight after festive seasons

° How to handle emotions during the pandemic

° Common cancers in women

o Ways to combat high blood pressure, hyperlipidaemia
and hyperglycaemia

o Complete guide to healthy diet

° Breast cancer prevention through yoga
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All these activities helped strengthen relationships between
employees, boosted their morale and enhanced their physical
and mental health, thereby fostering a harmonious and
efficient working environment.
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4. OPERATING PRACTICE

4.1 Supply Chain Managemen
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The Group has established solid relationships with numerous
European leading watch brands. Backed by worldwide
industry leading experts, all these brands are committed to
quality and craftsmanship, and their watches are required to
comply with stringent manufacturing standards and rigorous
testing procedures.

For its in-house design jewellery products, the Group
only engages reputable sub-contractors offering good
craftsmanship and service standards. The Group maintains
high requirements for selection of sub-contractors, and
assessment criteria include quality, price and delivery
timeliness of the goods and services, as well as capability
and experience. Besides, the Group pays regular visit to the
sub-contractors to monitor the working progress and ensure
the quality of the finished products. The Group not only
concerns the craftsmanship and quality of finished products,
but also understands and assesses the ESG practices such
as occupational health and safety, labour standards, etc, with
preference given to potential suppliers that demonstrate their
commitment to the environment. The Group’s jewellery sub-
contractors in mainland China have been awarded relevant
environmental approval and certification by regulatory body,
an indication that they have addressed the measures of
environmental protection ahead. The Group will also be
alert as to whether there is unfavourable news regarding its
engaged suppliers on the environmental aspect. In the event
of such news, the Group will internally discuss the need to
change the supplier.

To ensure the suppliers are responsible companies, the Group
frequently visits their workplaces, to promote proper labour
standards. The Group will also terminate contracts with
suppliers who use child or forced labour. The Group will report
to relevant departments in case if any cases found.
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OPERATING PRACTICE
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4.2 Product Responsibility and Customer Services
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“Emperor Jewellery’ is crafted using quality diamonds,
gemstones and precious metals. The raw materials used in
the jewellery items are procured from reliable and certified
vendors. The Group sources polished diamonds that have
been certified by independent and accredited diamond
laboratories with guaranteed grading, clarity and colours.
Jadeite and gemstones are certified by reputed gem testing
institutions. The trademark is permanently engraved on
every jewellery item designed by the Group. To ensure the
delivery of high quality jewellery items, the finished products
are examined and tested according to a list of well-defined
parameters including stone setting, scratch resistance and
finishing touch before being dispatched to the retail outlets.

The frontline team comprises experienced and well-trained
sales executives including Gemological Institute of America
qualified gemmologists, who can provide invaluable advice to
customers. To gather valuable customer feedback, the Group
collects customer satisfaction questionnaires in its retail
outlets from time to time.

A comprehensive operation manual was developed to provide
clear guidelines with regard to in-store activities covering
customer service standards, sales accountability, cash
handling, store security, product display and inventory control,
etc. The daily tasks to be performed are clearly defined to
ensure all process and procedures are communicated to
all relevant employees. Staff are required to consistently
incorporate these procedures into their day-to-day operational
routines, resulting in standardisation of job requirements and
better operating efficiency.

The Group has earned trusted relationships with its broad
customer base through providing dedicated customer
services. During the Year, the Group received 2 (2021: 5)
customer complaints lodged with the Consumer Council which
were diligently assessed and addressed in a timely manner.
Besides, none of the sold or shipped products was recalled
for safety and health reasons.
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In order to provide high quality products and services, and to ABIRMEEZ ER &R > Uk MR FRES
enhance the protection of its customers’ rights, the Company F Z#H|» " ARE2E THHM LTS .
has joined the following associations and schemes:

e Quality Tourism Services Association s (EBERERBHS

e  The Diamond Federation of Hong Kong, China e JBBELES

e The Hong Kong Jewellers’ and Goldsmiths’ Association e BERLERTRENERD
e  The Quality Gold Mark Scheme e BHREEESE

e The Natural Fei Cui Quality Mark Scheme o RAFRIZIEE

e The Natural Diamond Quality Assurance Mark Scheme e  RAEARBERBIRFETE

e Reputation Shop Mark Scheme e REEFEEEERSE

e No Fake Pledge Scheme o FHRIEE&RHSTE

e Phonographic Performance (South East Asia) Ltd e BEBGREEERAR

e Composers and Authors Society of Hong Kong Ltd e BEFHRKFARBEERAT
e  Hong Kong Recording Industry Alliance Ltd e EHESGRHBEERAF

Member §&
QUALITY

TOURISM SERVICES
ASSOCIATION

EE AR e

2022 i

YEAR 2022
REQRERESARLT

HEFHRER
fFEaRinRe

Composers and Authors
Society of Hong Kong Ltd

During the Year, the Group received the following awards for BEHENRBERDEAAE > REBRA
its dedicated services and brand recognition: FENEEE THRIE .

INTEGRITY PLEDGE
N7

MEMBER 88

\F

PPSEAL

LR S LT SR
e e ——

e Quality Service Retailer of the Year of Chain Stores 2022 — ¢ HEZEETEWHTE - 2022KFEER

z
& R B 5 R

Bronze Award, Hong Kong Retail Management Association BE
e Hong Kong Services Awards 2022, East Week o HIET - 2022FHBRIE A
e  The EDigest Brand Award 2022, Economic Digest o ME—3B - 202268 — B AR
e  Elite Brand Award 2022, Oriental Daily News o  HHHIR - 2022 B R BHERIAE A
e  Elite Enterprise Awards 2022, Oriental Daily News o HHHW - 2022BEHIBEHLE

R
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4.3 Protection of Data B ¥l {F:&

The Group places the utmost importance on protecting the
privacy of its customers, partners and staff in the collection,
handling, safekeeping, use and retention of their personal
data. The Group adheres to the applicable data protection
regulations and ensures appropriate technical measures
are in place to protect personal data against unauthorised
disclosure, use or access. The Group also ensures that
customers’ personal data is securely stored, and used only for
the purpose for which it has been collected and such other
purposes as expressly consented by customers. Relevant
staff are provided with adequate training in compliance with
applicable laws on data privacy protection, to strengthen
their awareness and to protect personal data against loss,
unauthorised access, use, modification or disclosure. In
addition, access to the customer database is limited to
authorised staff, whilst authentication is required before
accessing the data. To reduce the risk of identity theft, the
Group takes appropriate measures to dispose of documents
that contain customer information.

4. 4 Protectlon of Intellectual

Fiecn

The Group protects its intellectual property rights by
prolonged use and registration of domain names and various
trademarks including without limitation to %% &=, €%, PP A
and “@fu. The Group’s trademarks and domain names are

constantly monitored, and renewed prior to their expiration.

In particular, the trademarks Z& & and szg@;;mae have been
recognised as well-known to the relevant public in mainland
China and have obtained cross-class protection from the
National Intellectual Property Administration, affirming the
Group’s wide acknowledgement and its brand value in China.

Besides, the Group immediately takes action against any fake
news or infringing articles or materials in relation to the Group.

Emperor Watch & Jevvel\er'\/ Limited
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4.5 Ant| corruptlon/Antl money Launderlng ﬁﬁﬂi/}ié’ﬁﬁ

iz T

In order to enhance ethical corporate culture and practices,
the Group has established policies and procedures for anti-
corruption, anti-money laundering and counter-terrorist
financing. For high value transactions conducted in cash,
cheques and bank transfers but not using credit or debit
cards, shop managers need to go through an evaluation
checklist and request customers’ information to verify their
identities. Such records are required to be kept properly in
strict confidentiality.

It is essential for the Group’s employees to acquire a better
understanding of bribery, extortion, corruption and related
acts. In addressing and mitigating corruption risks, an anti-
corruption policy is in place which sets out the guidelines
in accepting or offering advantages including giving and
receiving gifts, or offer in the form of meals, accommodation
and entertainment, as well as interacting with government
officials, was established to outline acceptable and
unacceptable conduct in employees’ daily business activities.
It targets to ensure every employee adheres to applicable
legal requirements and make ethical business decisions.
Special care must additionally be taken to ensure that all
business dealings with government officials are conducted in
a context that is free from any form of corrupt practices.

The Group has long adopted an Anti-money Laundering
and Counter-Terrorist Financing Policy and Procedure (“AML
Policy”). The AML Policy establishes the general framework
for combating potential money laundering and financing of
terrorism, and provides guidelines for preventing the Group’s
employees from being misused for money laundering, terrorist
financing or other financial crimes. The AML Policy indicates
the kind of potentially suspicious transactions or activities that
employees should look out for.

The Group has also adopted a whistle-blowing policy and
reporting procedures for employees and related third parties
who have business dealings with the Group (e.g. customers
and suppliers) to raise concerns, in confidence and anonymity,
about any suspected misconduct or malpractice within the
Group. This policy aims to encourage all employees and
related third parties who have concerns about any suspected
misconduct or malpractice within the Company to come
forward and voice those concerns.

I'“. o
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During the Year, no legal case regarding corrupt practices was
brought against the Group or its employees. Also, no whistle-
blowing concerning a criminal offence or misconduct was
reported.

REFE AEERNHETTERNERNA
BRESTRZERERZEMS R IREY
RHMEFRTHATETHZERERRR -

4.6 Compliance with Relevant Laws and Regulations

87 AR E 2 R AR

The Corporate Governance Committee is delegated by the
Board to review and monitor the policies and practices on
compliance with legal and regulatory requirements, including
but not limited to the following ordinances which have
significant impact on the Group:

° Anti-Money Laundering and Counter-Terrorist Financing
Ordinance (Cap. 615, Laws of Hong Kong)

o Companies Ordinance (Cap. 622, Laws of Hong Kong)
° Competition Ordinance (Cap. 619, Laws of Hong Kong)
o Employment Ordinance (Cap. 57, Laws of Hong Kong)

o Personal Data (Privacy) Ordinance (Cap. 486, Laws of
Hong Kong)

° Prevention of Bribery Ordinance (Cap. 201, Laws of
Hong Kong)

° Trade Descriptions Ordinance (Cap. 362, Laws of Hong
Kong)

Details on the work of the Corporate Governance Committee
are shown in the Corporate Governance Report, which can be
found on page 42 of the Company’s 2022 Annual Report.

The Legal Department works to provide an in-house legal and
compliance service that effectively supports various operation
units in their duties and day-to-day operation to comply with
all applicable laws, rules and regulations.

Updates to the relevant applicable laws, rules and regulations
are brought to the attention of relevant employees and
relevant operation units from time to time. The management
must ensure that business is conducted in accordance with

% the relevant applicable laws and regulations.

Emperor Watch & Jewellery Limited
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5. CoMmMuNITY INVOLVEMENT

Embracing the mission “From the Community, To the
Community”, the Group actively promotes diverse community
campaigns spanning elderly welfare, underprivileged
communities and environmental conservation initiatives. The
Group’s management team also plays an important role in
mobilising staff to join all these activities, which are held in
tandem with its commitment to sustainable development.

The Group has been awarded the

10 Years Plus Caring Company /

Logo by the Hong Kong Council Wﬂrf"+ .

of Social Service, recognising its ' R @
carngcompany

ongoing commitment to fulfilling
its corporate social responsibilities.

ety B bl Korg Caareid of Sex il Senvee
fREeESwRdR

5.1 Voluntary Services & T iR

The Group continues its partnerships with non-governmental
organisations and charitable organisations, to reach and
support needy communities.

Bread Run, '
June to August 2022 "

In response to Feeding
Hong Kong’s call, the Group
encouraged its staff to
participate in this event by
collecting surplus bread from
designated bakeries at closing
times and bringing them to the
food bank of Feeding Hong
Kong instantly, in order to
provide food to those in need as
well as reduce the food waste.
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“Discover Emperor, The Celebration Walk” Virtual Charity Tour - Elderly Session, October 2022
Co-organised with local cultural enterprise “Walk in
Hong Kong”, Emperor Group held the Virtual Charity
Tour — Elderly Session of “Discover Emperor, The
Celebration Walk” at Emperor Cinemas, Citywalk,
Tsuen Wan. Emperor Group employed an interactive
online broadcast format with an audio-visual guide,
combining information on its development with key
celebratory moments for Hong Kong people, to
enable senior citizens to relive bygone days. Over
80 senior citizens from the beneficiaries, Hong Kong
Lutheran Social Service and The Neighbourhood
Advice-Action Council, attended the event in
person, and over 800 participated online. The
Group organised a volunteer team to interact with the senior citizens on site, creating an enthusiastic
atmosphere.

—EER-HE0F I BEEREEBTHRES 20225108
REEERZEEENMRMZREHRBT—SER-RE0F I XEERGETIRES  AHHAMXIERE
NEREB I B AE2EEEREERUTESEBEAESTESEMNEERZ MAR LEREITLALESE
EEM  BARERRERB EHBFINEASOUKXREEEREELERTREAMEHESTHNRELHR  FRA
BOOMIREZBRLSH - AEFBEBEIKAERSERELD [RAMMASEK-

Sending Love and Care to the Elderly, November 2022
Emperor Foundation joined hands with Yan Chai P i
Hospital and organised an activity “Sending Love and &% ] '8
Care to the Elderly” in which the Group’s volunteers

visited elderly singletons and couples living in Butterfly .
Estate, Tuen Mun, who are in the care of Yan Chai
Hospital. They gave them gift bags and healthy soup
packs, showing love and care to the elderly.

B BEEE X 1R > 2022F 118
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5.2 Charitable Sponsorship and Donations %% & & B}

R o e e fr

K 15 A8

s e

SRR RTINS

The Group mobilises its staff to participate in fundraising ZEBEEEFHETZEEF I EPHESS
campaigns to help underprivileged people in the community. ZEE - PAFEE TEBESHEERETE
Major charity donation and fundraising campaigns during the Eh8#E :

Year include:

The Community Chest Virtual Walk for Millions,
January 2022
aem L& J3TEFY Fully supporied by Basi of China {Heng Kong)

The event aimed to encourage the public to
maintain their physical and mental health, at the

" s "E"-b,
| S -i- l“‘ 18 :—xl Eﬁf& 1A e X same time, to raise funds for family and child
ﬁﬁﬁagl E % ?T © welfare services supported by The Community

" THE COMMUNITY CHEST Chest of Hong Kong. Each participant can join
R 2 02 2L 1) 9 2 8 the virtual walk with anyone such as colleagues,

> 1m ﬁ = 1 families and friends, by completing 10,000 steps
. 1 - o W J ' ’
l_,ﬁi = - lu—-l ~at any place, time or format during the event

o et B g i B Fon g B 1w e ol T ot vt

period. Fund raised from the event are allocated
to the “Family and Child Welfare Services” supported by The Community Chest of Hong Kong. The Group
actively encouraged its staff to participate in this event.

REEHR EBEEIT 2022518

EHEAEEATIERFEL ER FRATELARSEINRERRERMRBER -SL2METATHA
TURSE - RARBRERZ2EEG FE&ET FOESHABA RIRMEL KRB A T 10,0008 - S/RIEHIEIETE
BRAmeBENZ RERREGARE - AEERGEEBE T 28 ZEE -

Mooncake Donation Campaign, September 2022 BOABEIRKITE > 2022598

During the Mid-Autumn Festival, excess mooncakes were RHAMEHE  XEBEREEMKEBRTE A
collected by the Group from staff and donated to a subsidiary B> IBEREEBETRIZE TEE > ABEEX
of Pok Oi Hospital. The mooncakes were then given to people KERISEEHE > BMADEZEIR > HED
from ethnic minorities at Tin Shui Wai, to share the joy and  Fk{E&ie

celebrate the Mid-Autumn Festival with them.
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Dress Casual Day, October 2022

This year’'s theme was “we CARE we WEAR”.
Participating staff members each donated HK$70 or
more to The Community Chest of Hong Kong, and put
on casual wear for dress casual day. Employees joined
the campaign and showed their support.

Y rEEERA

- 3 * o0 20225108 i i :
r%k_g- AE M we CARE we WEAR ) » 8 2B EHRH70BTHU L FEEA T

» EEIHEE

Lge " _
g 55 phe T BANRERBE LER- BT —RA2EEEFUTRZF
E_—_; DRES il.q.’l.‘ AL DY .!Blllu‘
4 ‘ﬁ 'hﬁ = 4 Love Teeth Day, December 2022
s IR TL R N
i “',..:; ::3 The Group encouraged colleagues to
l"' ‘-_ . "q participate in the “Love Teeth Day”,
! '_':! : .a»‘ "; reminding them to take care of their own

teeth as well as showing their care to
beneficiaries at the same time. Participating staff members who each
donated HK$35 or more to The Community Chest of Hong Kong received
a “Love Teeth Day Pack” which included a variety of oral care products.

A@mEBFH2022%F128

AEBTBHEESNAREFH  EREHREREEELE CTFENER T
mmﬁb%ﬂét%ﬁlﬁotu,,\H%me%ﬁ%%m%b(i%*%“*% fEo
BEEESEBOREERRZIBTFHEE—1H

5. 3 Enwronmental Conservatlon Laiﬁﬁn

The Group is dedicated to promoting environmental awareness through
green education.

FEERNBBGECHBEERRREM

Earth Hour, March 2022

The Group’s Hong Kong office joined the millions of people around the
globe and turned off its office lights in support of WWF’s Earth Hour, an
annual event to raise awareness of climate change.

Bk —/\BF > 2022438
AEEMARBARES T —F—ENMR—/N\E 58 KEBSBHAETHEIK
HEEA—BRERABARAERBE  ZEETIRE AMEREZCHER -
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6. ArPenDIx: HKEX ESG RePorTING [fif} : BXFTIRIEHt &
Guipe CONTENT INDEX RERMEIEIABRESG

Subject areas Description Section
TEHE i 7t =9}

A. Environmental

A IRIR

Aspect A1: Emissions

BEA1: BEi

General Disclosure | Information on: 2.1

— RN EE (a) the policies; and

(b) compliance with relevant laws and regulations that
have a significant impact on the issuer

relating to air and greenhouse gas emissions, discharges

into water and land, and generation of hazardous and non-

hazardous waste.

ERERMAZEREFB - AKREIMNEES - BERESE

BEYNELESFH !

(a) IR &

(b) BTHETABEATZENHERAEZRRROINEK -
KPI A1.1 The types of emissions and respective emissions data. 2.4
EREAT B R e A R BE I B o
KPI' A1.2 Direct (Scope 1) and energy indirect (Scope 2) greenhouse 2.4
E1EA1.2 gas emissions and, where appropriate, intensity (e.g. per

unit of production volume, per facility).
B (HEEN) REREE (EE2) RERBHNRER WER)
BE WMUSESEBEMN -SEKKETE) °

KPI' A1.3 Total hazardous waste produced and, where appropriate, Not applicable
IEEA1.3 intensity (e.g. per unit of production volume, per facility). In view of its
FTEXEEEEYEER WER) BE MMUSEEEA & business nature,
IH AT &) o the Group does not

directly generate
any hazardous

waste.
i F
B REFMNE K
EETEEZEESL
ABEFEEY -
KPI A1.4 Total non-hazardous waste produced and, where 2.4
IE1EA1.4 appropriate, intensity (e.g. per unit of production volume, per
facility).
FFTELAREEREYRER WER ZE MUBESEAN B
IHR Mt H) o
KPI A1.5 Description of emissions target(s) set and steps taken to 22,24

IE1EA1.5 achieve them.

HWAMPFRET UM E R R AR ER B LB R RIBID IR
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AprpPeENDIX: HKEX ESG REepoRTING GuiDE CONTENT INDEX

Mgk . BRFIRIR - HERERKRSIEIIRETERS

Subject areas Description Section
TEHEE g =911
KPI A1.6 Description of how hazardous and non-hazardous wastes 2.2, 2.4
F51EA1.6 are handled, and a description of reduction target(s) set and
steps taken to achieve them.
HItERIEAE S RBEEEYN G L kI MFTET LB REE B
B AHEDELEE R L R o
Aspect A2: Use of Resources
EEA2: ERfER
General Disclosure | Policies on the efficient use of resources, including energy, 2.1, 2.2
— R EE water and other raw materials.
BMERAER (BIEERIR K REMEME) BB -
KPI A2.1 Direct and/or indirect energy consumption by type (e.g. 2.4
FE1EA2.1 electricity, gas or oil) in total and intensity (e.g. per unit of
production volume, per facility).
&*E’*”ilJﬁE’JE&&/ﬂZF‘aﬁEﬁE, (B~ R H) BEER
BE WMUSEEBMN -SERKKTE) °
KPI A2.2 Water consumption in total and intensity (e.g. per unit of 2.4
151ZA2.2 production volume, per facility).
MEKEREE NMUSESEN -BEIRKTH)
KPI A2.3 Description of energy use efficiency target(s) set and steps | 2.2, 2.4
1512A2.3 taken to achieve them.
HMPRET LM AERE AN B IR R A IETIE L B R EREAY
KPI A2.4 Description of whether there is any issue in sourcing water Not applicable
f51EA2.4 that is fit for purpose, water efficiency target(s) set and steps | The Group did
taken to achieve them. not encounter
WA KRERBE AR LI B E M B E > UKRFTs] LB KM | any problems in
ERAAEDESLEERMEENT R sourcing water for
its daily operations.
A58 A
KEETHEEE
/o 7F B KR 7 [E I
HE B B (L 1 278 o
KPI A2.5 Total packaging material used for finished products and, if 22,24
I51EA2.5 applicable, with reference to per unit produced.

MR mPTAEEMENEER NER) SBEEBMUGEE-
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AprpPeNDIX: HKEX ESG REepoRrTING GuiDE CONTENT INDEX

Figk . BRFIRIR - HERERKRSIEIIRETERS

Subject areas Description Section
TEHE i it =71
Aspect A3: The Environment and Natural Resources
EEAS: IRIERXAER
General Disclosure | Policies on minimising the issuer’s significant impact on the | 2.1, 2.2
— IR E environment and natural resources.
BEETAHRERRABERSHERZENER-
KPI A3.1 Description of the significant impacts of activities on the 2.2
FE1EAS.1 environment and natural resources and the actions taken to
manage them.
HAEBEIHRERRAERNEAZERERNEES
AR ENTH-
Aspect A4: Climate Change
EEA4 . RIZE1E
General Disclosure | Policies on identification and mitigation of significant 2.3
—REE climate-related issues which have impacted, and those
which may impact, the issuer.
BB RO EEHBETAELERENE AR IEER
EEHHEK-
KPI A4.1 Description of the significant climate-related issues which 2.3
IEEA4L A have impacted, and those which may impact, the issuer, and
the actions taken to manage them.
BB R EEHETAEERENEAREERAEE
K ELTE -
B. Social
B. 4%
Employment and Labour Practices
EBEREIER
Aspect B1: Employment
[EEB1: E{E
General Disclosure | Information on: 3.2

— AR EE

(a)
(b)

the policies; and

compliance with relevant laws and regulations that have
a significant impact on the issuer

relating to compensation and dismissal, recruitment and
promotion, working hours, rest periods, equal opportunity,
diversity, anti-discrimination, and other benefits and welfare.
ERFN R - BREEREA TIENS BB -FEHKE 2
Toib s RIERU R EMAFE KRB

(a) BE; K&

b) BTFTHETABEATZENHBEERRONER -
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AprpPeENDIX: HKEX ESG REepoRTING GuiDE CONTENT INDEX

Bigk @ BIZFRIRIR

‘HEREREKRSIEIIRETERS

Subject areas Description Section
TEHEE g =91}
KPI B1.1 Total workforce by gender, employment type, age group and | 3.1
F51ZB1 .1 geographical region.
B EEEE FRANRMES DHESHEH -
KPI B1.2 Employee turnover rate by gender, age group and 3.1
$51ZB1.2 geographical region.
MR FRANRMER DHEEMALLEK
Aspect B2: Health and Safety
EmEB2: BEEZE
General Disclosure | Information on: 3.3
— R E (a) the policies; and
(b) compliance with relevant laws and regulations that have
a significant impact on the issuer
relating to providing a safe working environment and
protecting employees from occupational hazards.
BRRHZ2TITHRREAMEEEBEHBEECEN :
(a) K &
b) ETHETABEAXZENHEBAEZERRONER -
KPI B2.1 Number and rate of work-related fatalities occurred in each | 3.3
}51EB2.1 of the past three years including the reporting year.
BE=ZF (BHEERTEE) SEFRITHNA#BRIEER-
KPI B2.2 Lost days due to work injury. 3.3
f518B2.2 RAITHEERITIERS#-
KPI B2.3 Description of occupational health and safety measures 3.3
151ZB2.3 adopted, how they are implemented and monitored.
I P ER AN B = R R Bl 2 fa i U AERIRITRER A
VE o
Aspect B3: Development and Training
[EEB3: % & Kigil
General Disclosure | Policies on improving employees’ knowledge and skills for 3.4
— R E discharging duties at work. Description of training activities.
BRI A B EE1T T RIS AV AN 5 K b5z A B SR o i 35 5
EEe
KPI B3.1 The percentage of employees trained by gender and 3.4
}51ZB3.1 employee category (e.g. senior management, middle Briefly discussed
management). E#iE 5265
EMRREESER WEREEE -PREEES ) 9NZ
dMEEB DL
KPI B3.2 The average training hours completed per employee by 3.4
}51EB3.2 gender and employee category. Briefly discussed
B REEENE D SREETHZ N TR - E#1%8585
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Subject areas Description Section
TEHE i 7t =y}

Aspect B4: Labour Standards
[EEB4: ¥ T 28

General Disclosure | Information on: &2
— AR 55 (a) the policies; and
(b) compliance with relevant laws and regulations that have
a significant impact on the issuer
relating to preventing child and forced labour.
BRAP L E T aaatlss ThY -
(a) BE; &
b) BTFTHETABEATZENHBAEERRONER -
KPI B4.1 Description of measures to review employment practices to | 3.2
1512B4 .1 avoid child and forced labour.
AR AR E ARSI R E T Ksah| s T o
KPI B4.2 Description of steps taken to eliminate such practices when | 3.2
I51EB4.2 discovered. Briefly discussed
W EERERBREERB RIS NI P ER - E#EHHA
Operating Practices

EEES

Aspect B5: Supply Chain Management
[EEBS5: HEHEEIE

General Disclosure | Policies on managing environmental and social risks of the 4.1
—RIRE supply chain.
BIEMEREMNIRIE R RREER -

KPI B5.1 Number of suppliers by geographical region. 4.1
}51ZB5.1 e D REmEE - Briefly discussed
E# %25

KPI B5.2 Description of practices relating to engaging suppliers, 4.1

}§1EB5.2 number of suppliers where the practices are being Briefly discussed
implemented, how they are implemented and monitored. E#FiZa8 6

MM EREREERNEAL  mERTEEENNHERE
BE-UKRBRAEANRITRERGE.

KPI B5.3 Description of practices used to identify environmental 4.1
}51ZB5.3 and social risks along the supply chain, and how they are
implemented and monitored.

M ARHHEESERONIRIERTERARIEHF > U
RAEBRITRERAG X

KPI B5.4 Description of practices used to promote environmentally 4.1
151EB5.4 preferable products and services when selecting suppliers,
and how they are implemented and monitored.
HIMTEREREERREELRERERERRRBNEN > LUk
MERITRERA -
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Subject areas Description Section
TEHEE g =911
Aspect B6: Product Responsibility
EHEB6: EmEE
General Disclosure | Information on: 4.2
— R E (a) the policies; and

(b) compliance with relevant laws and regulations that have

a significant impact on the issuer

relating to health and safety, advertising, labelling and

privacy matters relating to products and services provided

and methods of redress.

ERFiEEERNRBHNEREL - BS REEMLREE

MR /¥ 3 £/

(a) B &

b) BETFTHETABEAXZENHEBEERRONER -
KPI B6.1 Percentage of total products sold or shipped subject to 4.2
$51ZB6.1 recalls for safety and health reasons.

BENEEXEQEEPTRALLERRIEAMEBELKNE D

Et o
KPI B6.2 Number of products and service related complaints received | 4.2
1512B6.2 and how they are dealt with.

BFERANEmKRBNEHFRBEEURBHE G X
KPI B6.3 Description of practices relating to observing and protecting | 4.4
1512B6.3 intellectual property rights.

o B e 5B Se (RPE N 58 EE RE B ARV 1B
KPI B6.4 Description of quality assurance process and recall 4.2
}512B6.4 procedures.

HABEREBREREmMBWRERF -
KPI B6.5 Description of consumer data protection and privacy 4.3
F51ZB6.5 policies, how they are implemented and monitored.

AU EEHEER RERMBREER Uk BERITRER G E-
Aspect B7: Anti-Corruption
EEB7: R&S
General Disclosure | Information on: 4.5

— AR EE

(a)
(b)

the policies; and

compliance with relevant laws and regulations that have
a significant impact on the issuer

relating to bribery, extortion, fraud and money laundering.
BRAB IEARES  # R MR R R B A ¢

(a) H¥K; &

b) BETFTHETABEAXZENHBEZERROINER -
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Subject areas Description Section
TEHE i 8 =71
KPI B7.1 Number of concluded legal cases regarding corrupt 4.5
IEEB7 .1 practices brought against the issuer or its employees during
the reporting period and the outcomes of the cases.
RERBAHETARNEEERL L EEENE SHARHN
8B KRrehfE R o
KPI B7.2 Description of preventive measures and whistle-blowing 4.5
F51ZB7.2 procedures, how they are implemented and monitored.
MR R REF > URBEBARITRERE T -
KPI B7.3 Description of anti-corruption training provided to directors | 3.4
1512B7.3 and staff.
HimESEREIRMNRETE -
Community
#HE
Aspect B8: Community Investment
[EmBS: HERE
General Disclosure | Policies on community engagement to understand the 5
— R E needs of the communities where the issuer operates and to
ensure its activities take into consideration the communities’
interests.
BERAMHTB2HERTRETASEMTHLRFENMBMARAE
BaogZ R maBE-
KPI B8.1 Focus areas of contribution (e.g. education, environmental 5
}51EB8.1 concerns, labour needs, health, culture, sport).
ETEMEE WHA BESE - FLIER-EE XL B
A) e
KPI B8.2 Resources contributed (e.g. money or time) to the focus 5
}512B8.2 area.

EEIRBABHAER BRI ERE) -
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