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To the Shareholders
of Titan International, Inc.

+   Our balance sheet strengthened as well:

 •  Cash balances improved by 63% to $160 million.

 •   Our total net debt (debt minus cash balance) to adjusted EBITDA 

improved to 1.1 times. 

Our strong performance over the last couple of years did not happen 

overnight, and it certainly was not an easy journey. It has taken a 

signifi cant amount of fortitude and perseverance by our entire One 

Titan team including several strategic actions to create the path we are 

on today. First, we have developed a thorough understanding of our 

customers’ needs and continuously align our products and services 

to ensure we are the preeminent partner to our customers. We also took 

actions to optimize the utilization of our global productive capacity 

with focus on our product portfolio, along with dedicated investments 

in plant assets and operations to make them more effi cient.  Finally, we 

eliminated underperforming parts of the business that didn’t align to our 

desired fi nancial performance and strategic direction. All of these steps 

were critical to rebuilding our fi nancial strength so that we are better 

positioned to withstand market cycles and invest for future profi table 

growth. Our fi nancial position is now much more secure and sustainable, 

as a result of the stronger foundation we built for the business.

SERVING OUR CUSTOMERS
Demand was robust around the world in our agriculture, construction, 

mining, forestry and earthmoving segments, and Titan once again proved 

to be a trusted partner to our customers in 2022. Helping farmers feed 

the world, construction operators develop projects and miners extract 

resources is at the heart of what we do and who we are.  Our ability 

to meet customers’ demand amidst a volatile business environment 

illustrates the strength of our global production footprint, which is the 

best and largest in the off-road wheel, tire and undercarriage industry, 

along with the exceptional people we have around the world. We believe 

our production and technical capabilities are unparalleled to meet our 

customers’ needs, particularly as they look to mitigate risks related to the 

global supply chain. This combined with our expansive and innovative 

product portfolio further strengthens our position in the marketplace 

to meet the evolving needs of customers and end-users. 

AS A COMPANY WITH A LONG HISTORY AND TRADITION, we 

have successfully navigated through challenging times before and 

are guided by a strong, entrepreneurial spirit surrounding our people 

and products. The unparalleled challenges that exist in today’s world 

have reinforced that our people are the bedrock of our Company and 

the primary driver of our success, and most importantly, in taking 

care of our valuable customers. Our One Titan team approached 

2022 as a year to build on the momentum that we have created in 

our business in recent years, and our team did an exceptional job 

doing exactly that, as the past year has been remarkable in a number 

of ways. I have spoken extensively about the strengths and how 

proud I am of our One Titan global team and it’s great to see our 

team achieve an impressive level of success in 2022. Our Titan Grizz 

logo exemplifi es the products we are proud to build, and our One 

Titan global team is energized by working relentlessly to engineer 

and manufacture market-leading products that make off-road 

equipment perform better. Our vision and strategy as a company is 

formed by this premise and serves as a guiding light throughout our 

organization. A core component of achieving our vision is meeting 

the needs of our customers through our strong technical connection 

to end-users of off-road equipment, and you’ll see that highlighted 

throughout our annual report. This annual report expounds on 

how our team has exemplifi ed our One Titan core values for our 

customers, shareholders and in how we operate together.

STRONG FINANCIAL PERFORMANCE
Titan achieved record-setting fi nancial performance in 2022 while 

overcoming the numerous challenges that today’s world presents.

+   Sales reached $2.17 billion, an all-time high, growing 22% from 

2021.

+   Gross profi t margin reached nearly 17%, up from 13% in 2021.

+   Record adjusted EBITDA was $253 million up from $135 million in 

2021.

+   Record adjusted net income of $140 million and adjusted EPS of 

$2.20 / share.

+   Free cash fl ow reached a record $114 million.
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INVESTING FOR THE FUTURE
As we look ahead, Titan has a number of opportunities to 

drive growth, the core of which is our ability to win via product 

development and innovation. We are confi dent and remain fi rmly 

committed to continuing to innovate and bring new products to the 

market that exceed the demanding expectations of our customers 

and their end-users. The products we manufacture are essential 

to the industries and customers we serve and Titan continues 

to demonstrate its ability to serve as a reliable supplier, despite 

the dynamic operating conditions. The strong combination of 

product innovation, operational agility and a well-positioned global 

production footprint positions Titan well for the future so that we 

continue to evolve and grow with our customers’ needs. In 2022, 

we continued on that premise and continued to demonstrate our 

product innovation capabilities, which will be explained more in-

depth later in the report. To highlight a few examples, we launched 

new tire solutions like the Ultra Flex Technology™ (UFT™), improved 

upon our Titan AgraEDGE line, grew our patented Waffl e Wheel 

product portfolio, developed new innovative track assemblies for 

the demanding sugar cane market, and continued to achieve solid 

growth with our performance-leading Low Sidewall Technology® 

(LSW®) wheel-tire assemblies, which grow in popularity every year 

and simply make farmers’ equipment perform better. Our global 

engineering team is compiling plans for a steel track with rubber 

pads to be used in agricultural applications that will be unique to our 

industry. We will continue to invest in a prudent manner within our 

core businesses to drive cutting edge products into the marketplace 

and increase our capacity, both of which are essential to further build 

on our strengths. As a company, we have created a deep culture of 

prioritizing product development and innovation in order to meet 

customers’ evolving needs and improve equipment performance. 

Titan invests in training not just for our team but also for our dealer 

partners to ensure they are well versed on the many advantages 

of our products and understand the importance of safety on all 

worksites. In the U.S., our industry-unique Titan University Summit 

that is now in its fi fth year had over 2,500 dealer-student attendees 

in 2022. Additionally, ITM launched a dealer training program that 

spanned four continents, and Titan Latin America further grew its 

technical training programs to dealers which improves their ability to 

connect with end-users.

BRANDS
Titan is proud of the strong collection of brands that our quality 

products in wheels, tires and undercarriages stand upon in the 

marketplace. We view our brands as the heartbeat of our Company 

and work diligently to ensure its health and strength. This core 

strength is evident in that Goodyear Tire and Rubber Company 

entrusted Titan with the Goodyear Farm Tire® brand for North America 

in 2005, and then further expanded the licensing agreements into 

Latin American in 2011 and Europe in 2015. The strength of our 

manufacturing operations and engineering combined with a One 

Titan team that deeply understands the importance of brands has 

enabled the Goodyear / Titan relationship to thrive for nearly 20 years. 

Goodyear branded LSW® tire and wheel assemblies rumble through 

the fi elds around the U.S., making equipment perform better and 

farmers earn more money. In Brazil, Titan has invested aggressively in 

capacity growth and product development that has led the Goodyear 

Farm Tires brand to grow impressively since 2011 and sits today as 

the No.1 farm tire in that major agriculture region. As brands such 

as Trelleborg, Mitas, and Alliance combine under the umbrella of 

Yokohama, a global company based in Japan, the Titan portfolio of 

brands and products looks to build upon our legacy with customers 

and end-users that has been cultivated over the past few decades 

and stand tall for decades to come.

FOUNDATION FOR THE FUTURE
As we look back over the past few years, 

the One Titan team has continued to excel 

in adapting to challenges with resilience 

and tireless effort, which enabled us to set 

fi nancial records for sales, gross margin, 

adjusted EBITDA, and net income in 2022. 

Titan has built a strong foundation and the 

positive momentum will carry us into the future. We believe our 

value proposition is strong and we have a team that is committed to 

execution. We have an entrepreneurial culture that is at the roots of 

our company’s foundation, that when combined with our technical 

and manufacturing expertise connects us to the marketplace better 

than anyone in our industry. This past year was a successful year for 

Titan’s shareholders, employees and customers, and I believe we are 

well positioned for the future. It’s our people, our One Titan culture 

and entrepreneurial spirit that drives this Company to serve our 

customers and continually strive to be successful.

PAUL G. REITZ, President and CEO
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WITH MORE THAN 130 YEARS OF EXPERIENCE IN THE OFF-HIGHWAY WHEEL AND TIRE BUSINESS, OUR DEEP 

HISTORY, INNOVATIVE PRODUCTS, STRONG GLOBAL FOOTPRINT AND WORLD-CLASS PEOPLE SET TITAN 

APART IN OUR INDUSTRY. IT’S WHY WE CONTINUE TO GROW AS A GLOBAL LEADER.

Titan is the only manufacturer with the ability to 

design, test and manufacture wheels, tires, tracks 

and undercarriage components for agriculture, 

construction, forestry and mining. This gives Titan 

a unique competitive advantage as a complete 

solutions provider — and with a network of dealers 

and distribution facilities across the globe, Titan 

About Titan
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Financial Summary
AMOUNTS IN MILLIONS
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is the brand that OEMs and end users across the 

globe count on for innovative, durable products 

and unrivaled service. It all starts with world-class 

manufacturing facilities with a focus on continued 

improvements. Our seasoned industry experts then 

provide customers with the products they need to 

get their toughest jobs done.
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1Adjusted gross profi t and margin excludes impacts of nonrecurring asset impairments and restructuring changes.
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$119

$38

Financial Summary

2022 Sales

AMOUNTS IN MILLIONS

BY MARKET AND REGION

SALES BY MARKET SALES BY REGION

1 Adjusted Earnings Before Interest, Taxes, Depreciation and Amortization (AEBITDA) refl ects net income (loss) excluding interest expense, provision for 
income taxes, depreciation and amortization expenses as well as other nonrecurring adjustments.

AEBITDA1
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savings from reduced energy
consumption at Titan Europe

£1.3m

Investments that Pay Off
IN OUR PLANTS

increase in production output 
compared to 2021

11%
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improvement in press output 
in Des Moines, Iowa

8%

LATIN AMERICA
+   Won Caterpillar supplier excellence award.

+   Won key certifi cation from John Deere.

+   Increased energy effi ciency every year since 2013.

+   Strategic plant investments returned an 11% increase in production output compared 

to 2021, with extensive work on improving effi ciency and production capabilities 

across various belt building machines and a new second-stage stripwinder process.

NORTH AMERICA
+   Increased versatility of capacity in Bryan, Ohio, which will pay dividends for 

years to come. 

+   Received Economic Commission for Europe (ECE) plant certifi cation in 

Bryan, Ohio.

+   Invested in presses, production line and staffi ng at N.A. Wheel to increase 

small ag capacity and signifi cantly grow OEM business in small ag space.

+     Formed the scrap reduction team at N.A. Wheel to combat rising steel prices.

+     Invested in automated mounting equipment to lower cost and reduce lead times.

+     Implemented precision cure technology in Des Moines, Iowa to improve current 

press output, on average, by over 8%.
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increased effi  ciency 
in the Turkey facility

83%
improvement in energy 

saving in Italian facilities

12%
reduced electricity 

consumption in Germany

15%
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EUROPE
Titan Europe:
+   Expanded rim line and automation capabilities in Italy.

+   Increased capacity in France to meet growing demand.

+   Achieved signifi cant progress toward carbon neutrality through green energy 

sourcing and reduced energy consumption by 2.8 GWh, saving £1.3m.

+   Increased production of Goodyear Farm Tires to enable rapid growth into 

the OEM channel globally.

ITM:
+   Invested in energy saving projects and implemented energy management 

systems in all three Italian facilities, resulting in up to 12% energy savings.

+   Installed 3,000 kWp solar panels to help power the facility in Spain.

+   Reduced electricity consumption in Germany by 15%.

ASIA
+   Installed smart compressors, increasing effi ciency by 83% in the Turkey facility.

+   Purchased land adjacent to the Turkey facility and gained approval for a new 

facility to enable expansion of product offering throughout the region.
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countries

6
days

6

OTR dealers involved

49

keynotes

2
students

2,500

dealer participants

2,136

classes

17

ag dealers involved

126

TITAN UNIVERSITY SUMMIT REINVENTED AS TITAN U TV

In its fi fth year, Titan University has set the bar for all other regions’ training 

programs – this year taking shape as a live-streamed hands-on program, allowing 

attendees to customize their own learning path and earn exclusive membership 

into the Titan Rewards sales incentive program.

LATIN AMERICA SIGNIFICANTLY GROWS DEALER TRAININGS

Titan Latin America grew their dealer and customer technical training programs, 

focusing on increasing dealers’ ability to sell and consult with customers on 

better fi eld performance.

Investments that Pay Off
FOR OUR EMPLOYEES AND DEALERS
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technical trainings

36
countries

13
training hours

2,700
participants

662

FOR OUR COMMUNITIES

scholarships awarded 
through ITM’s program 

since 2013

45
participants in 

charity events held in 
Latin America

5,650
local organizations 

supported by North America 
operations in 2022

232

RIDE 2 A CURE RAISES $42,000 FOR CANCER RESEARCH

In its fourth consecutive year, Titan has now raised more than $100,000 total for 

John Stoddard Cancer Center – one of the nation’s top performing cancer centers, 

located in Des Moines, IA.

ITM FOCUSES ON GLOBAL DEALER DEVELOPMENT

ITM launched a series of trainings for dealers across Europe, Asia, Africa and 

Latin America. In Brazil alone, ITM trained 20 new John Deere dealers, helping 

to increase sales by 41%.

US

CA
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Agriculture
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A Record Year ACROSS THE BOARD, Titan saw a signifi cant increase in 

agricultural revenue in 2022 — both in the aftermarket and 

in the original equipment manufacturer (OEM) channel, 

globally. Our success was driven both by positive market 

conditions and the Company's actions. A combination of 

strong commodity prices, pent-up demand from OEM 

supply chain disruptions and low availability of used 

equipment inventory were all market factors, while Titan’s 

continued product innovations, dealer development 

initiatives and strategic manufacturing decisions allowed us 

to grow market share in many areas and increase capacity 

in key products to capitalize on the strong demand.

2022 was our best year in the Ag aftermarket.”
PAUL HAWKINS, SENIOR VICE PRESIDENT OF AFTERMARKET SALES & MARKETING 
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$1.192B

2022 At a Glance

$949 $1.192
NET SALES

BILLIONMILLION

SALES BY REGION 5-YEAR TREND
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Global Wins

AFTERMARKET SUCCESS

Best year in U.S. Ag aftermarket 

151% increase in sales through 

our associate dealer program 

in the U.S. since its inception 

in 2017.

15% more dealers added across 

Europe in 2022 vs 2021

OEM GROWTH

$400 million agreement with 

CNH Industrial was reached 

to supply wheels and tires for 

the next three years from Titan 

facilities in North America, South 

America and Europe to various 

CNH manufacturing locations.

Kubota favors Titan with 

exclusivity agreement on the 

Titan Trac Loader II tire, co-

branded with Kubota on a 

variety of models.

REVENUE GROWTH
in small ag from 2021-22

TO MEET THE GROWING 

OEM DEMAND in the small 

agricultural segment, Titan 

made strategic investments in 

equipment and staffi  ng in the 

Quincy, Illinois facility in order 

to capitalize and enable growth.

25%

U.S. WHEEL HOLDS SIGNIFICANT AND GROWING SHARE IN THE AG MARKET.

Titan Europe grows wheel 

market share, winning new 

business with Kubota in France, 

Turk Traktor and Basak Traktor in 

Turkey, and Agco and CNH 

in Italy.

Zero to 60: Goodyear Farm Tires 

had a big breakthrough in the OEM 

channel, globally, in 2022. 60% 

of sales of European-produced 

Goodyear Farm Tires were to OEMs 

in 2022 – up from 0% in 2020.
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Product & Innovation Highlights

ULTIMATE FLEX TECHNOLOGY™ (UFT™) — A UNIVERSAL TIRE SOLUTION 

Titan has once again pioneered an industry-exclusive technology that will 

provide a major competitive advantage. UFT™ is the only tire technology that 

can act as a replacement to three types of tires — conventional, Increased 

Flexion (IF) and Very High Flexion (VF). UFT™ helps:

+   Simplify inventory complexity for dealers and OEMs.

+   Streamline production for Titan by reducing molds.

+  Improve performance while simplifying replacement for farmers.

revenue growth 
from 2021-22

106%

new sizes introduced 
in 2022

+14

total sizes

34

AVAILABLE NOW FOR SPRAYERS, WITH 
ADDITIONAL APPLICATIONS TO COME

AGRAEDGE: OUT FOR MARKET DOMINATION

As the radial rear farm tire market grows signifi cantly, AgraEDGE is fi lling the 

gap as an affordable, American-made solution competing against foreign 

products commonly experiencing supply chain disruptions.

LOW SIDEWALL TECHNOLOGY® (LSW®)

An unrivaled technology on the rise

+   73% increase in revenue for LSW® YOY.

+   Fendt adopts LSW® Goodyear Optitorque tires on RG sprayers.

LSW® is selling itself now. Everyone is 
asking for it, and nobody else off ers it.”

SCOTT SLOAN, AG/GLOBAL LSW® PRODUCT MANAGER

NEW

AGRAEDGE
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LATIN AMERICA: PRODUCT DEVELOPMENT TO SUPPORT GROWTH

Latin America continues its product development efforts to meet the unique 

requirements of regional farm practices.

KEY INTRODUCTIONS

With wet conditions, we’re able to get in earlier, 
and we even harvested areas we didn’t think were 
possible. I told my dealership that if anybody orders 
anything other than LSWs, they’re really missing out.”
COLE STEPHENS, ARROWHEAD FARMS, RUNNING LSW® TIRES ON COMBINES AND TRACTORS

Goodyear Optitorque 
IF800/70R38

Goodyear Optitrac 
IF600/70R30

Goodyear Super 
Arrocera II

Product differentiator, 

offering a shallower R-1 

tread in a fl otation size 

that helps reduce soil 

disturbance.

High-volume size to 

match IF800/70R38 rear 

on John Deere MFWD 

tractors.

R-2 tire with high market 

share expanding from 

Columbia into Brazil 

operations.

OEM market share

54%

new lines introduced 
in 2022

+11

total market share
up 2.5% from 2021

42%

NEW

+2.5

54

LATIN AMERICA
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Titan Europe: Wheel Innovation and Goodyear Expansion  

WAFFLE WHEEL GETS A NEW PROFILE

Along with the patented Waffl e Wheel design — 

which continues to steal OEM market share as 

the best adjustable wheel on the market — Titan 

patented and launched a new rim profi le, which 

adds performance and safety benefi ts.

2022 has been a great year for sales in Titan 
Europe, and our strategic investment plan will help 
us maintain a leading position for years to come.”
CHRIS AKERS, MANAGING DIRECTOR, TIRES AND WHEELS, TITAN EUROPE

Easier mounting for 
technician

Easier on the tire 
for greater longevity 

safety

 less force required 
for mounting 

50%

WAFFLE WHEEL



Annual Report

Agriculture Section 02  |  17

2022

GOODYEAR PRODUCTION SPURS GROWTH  

Since the signifi cant expansion of the Goodyear licensing agreement allowed 

Titan to begin selling Goodyear Farm Tires into 127 additional countries, Titan 

Europe has undergone an effort to localize more Goodyear production, as well 

as acquire additional Goodyear assets to meet the unique tire size and style 

needs of farming throughout Europe and beyond. 2022 saw some signifi cant 

progress in this effort — and some big results.

ITM INNOVATES FOR SUGAR CANE HARVESTERS

The new track group assembly from ITM offers 

improved wear life, which has gained the 

attention of key sugar cane harvester OEMs 

in Latin America, where ITM has expanded 

to now have 80 distributors in the region.
of sales to OEMs up 

from 0% in 2020

60%

total tire sizes 
produced regionally

83

TRIPLED THE AMOUNT
of Goodyear Farm Tire 
radial sizes produced 
regionally since 2021

ERS

GOODYEAR EUROPE 
PRODUCTION
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Earthmoving, 
Mining and 
Construction
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Steady Global 
Growth

BOTH VOLUME INCREASES AND AN INCREASE 

IN PRICING relative to raw materials led to a healthy 

16% net sales growth in 2022. The demand for critical 

minerals and metals continues to grow — and ITM is 

incredibly well-positioned to capitalize on the increased 

mining activity across the globe, which paid off in 2022. 

Simultaneously, continued product innovation, favorable 

geographic footprint and strategic manufacturing 

decisions led to market share gains in key areas for 

Titan Europe, North American tire operations and ITM.

2022 was the best year for ITM in our 65 year history. 
Thanks to our strong leadership and fl exible business 
model – we met our growing customer demand, even 
in the face of supply chain disruptions.”
CECILIA LA MANNA, ITM GROUP CEO
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2022 At a Glance
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IN NORTH AMERICA
+  Revenue increases occurred across numerous categories, including:

+  ITM solidifi ed its position as a key supplier to several paving equipment OEMs in the U.S., as well as expanded 

into forestry — a new market for ITM.  

GROWTH IN STEEL SECTOR, along with growth in the port and rail 
market, enabling market gain against a leading foreign supplier.

+23% IN SELECT SMALL OTR, including sales revenue for backhoe tires 
and skid steer tires. 

Global Wins

IN EUROPE
+   Grew OEM wheel market share with Bell 

Equipment from 15% to 65%.

+   ITM secured new business with Liebherr in 

Germany, acting as a key supplier for the company’s 

50- and 60-ton class mobile cranes.

+   ITM won a new supply contract with key mining 

operations in Serbia. 

+  A major underwater mining contract was awarded 

to ITM in Germany to support unique subsea 

crawlers used in underwater mining.

IN LATIN AMERICA
+   Success with tires in Peru underground mining — 

a newly penetrated market for Titan Latin America 

in 2022.

+   Grew OEM business with Volvo in Brazil — 

converting a number of models produced in Brazil 

to Titan wheels.

+   In Brazil, ITM signed a strategic agreement with 

Anglo American, a leading global mining company, 

for the supply and support of undercarriage parts 

for shovel machines.

IN ASIA, MIDDLE-EAST, AFRICA
+   New mining contracts abound for ITM with 2022 giving way to new business with mines and quarries in 

Mozambique, Philippines, Indonesia, United Arab Emirates and more.

+20%
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HIGHER PLY RATINGS GIVE COMPETITIVE ADVANTAGE 

As OEM equipment continues to grow in size, weight and speed, Titan saw 

an opportunity to outshine the competition by re-engineering several proven 

product lines with the industry’s highest ply ratings, recategorizing them as 

industrial-rated (IND) tires, giving them the perfect balance of high weight load 

capacity at moderate speed — a better alternative to traditional earthmover 

(E-rated) and loader (L-rated) tires for a variety of applications.

Product & Innovation Highlights

Titan CM150 is the only 
IND-rated tire on the 
market in this size

Titan ND LCM 33.5-33 
IND-3 has the industry’s 
highest ply rating (PR)

37.25

50

Titan ND LCM
33.5-33 IND-3

Titan ND LCM
23.5-25 IND-3

Titan CM150
37.25-35 IND-4

With the industry’s highest 

ply rating (50PR), this size 

was engineered for log 

stackers used in forestry.

With an industry-

leading 36 ply rating, 

this tire was developed 

for Grove/Manitowoc’s 

new mobile crane 

launching in 2023.

This 48-ply tire is the only 

IND-rated tire on the market 

in this size. This tire helped 

with OEM market share in 

the steel sector and creates 

new opportunities in forestry.
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TITAN EUROPE DOUBLES WHEEL LIFE

A second patent was fi led for Titan’s latest single-piece crane 

wheel. Testing showed that design modifi cations doubled 

the fatigue life of the wheel, while reducing overall weight 

and enabling extreme loads at up to 80 km/hour (50 mph) 

at 10 bars of pressure — an unmatched accomplishment.

Increasing the versatility of our product portfolio 
was a main focus this year which will continue to pay 
dividends in product availability for years to come.”
MATT MILLER, DIRECTOR OF ENGINEERING, R&D

OTR TIRE LINE EXPANSIONS FOR EUROPE

Titan introduced 14 new products tailored to the CIS region, including tires for 

snow and swamp machines, skid steer loaders, port loaders and light trucks.

km/hour (50 mph) loads 
at 10 bars of pressure

UP TO

80

the life of the wheel

2x

SINGLE-PIECE 
WHEEL
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ITM leads the way in undercarriage innovation

FORESTRY UNDERCARRIAGE: A NEW APPLICATION 

With the remote location of operation, aggressive terrain conditions and 

extreme movement of the undercarriage on steep slopes — the ITM team 

engineered a solution for forestry that was very well received in 2022, opening 

the door for new opportunities.

UNDERWATER MINING CRAWLER

The experts at ITM Germany are known for developing highly specialized 

application solutions — as was the case with the unique undercarriage system 

designed for a subsea mining vehicle, which led to a major contract for ITM.

ITM AWARDED BEST 
GLOBAL SUPPLIER 
AWARD BY JCB

The ITM team is 
very honored to 
receive this award, 
which I believe is the 
result of the values 
we apply every 
day. We cooperate 
with respect, we 
challenge ourselves 
every day to improve 
our products and 
processes, we listen 
to our partners and 
customers, and we 
work hard in creating 
TRUST. I’m very proud 
of the ITM team that 
made this happen!”  

CECILIA LA MANNA, 
ITM GROUP CEO

“
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MULTIPLE NEW OEM DESIGNS LAUNCHED IN 2022

These included next-generation paver frames for OEMs in the U.S. and 

Germany and a variety of undercarriages and components for hydraulic 

excavators, bucket-wheel excavators, dozers, pipelayers and more.

TRUST ITM™ LAUNCH AT BAUMA MUNICH 

ITM’s most recent technology launch is an innovative integrated system 

dedicated to undercarriage monitoring. Through wireless sensors and IoT 

technology, it provides, in real time, the vital parameters of the track and 

undercarriage system in the TrackAdvice® portal — ITM’s proprietary software.

+  Informs R&D by reporting wear trends back to ITM.

+   Reassures OEMs and end users that issues are predicted before they occur.

+   Opens aftermarket opportunity by signaling to ITM when a replacement 

is needed.

ITM Group presented 
a futuristic and 
interactive booth, 
where we were 
able to showcase 
TRUST ITM — a 
game-changer 
for undercarriage 
utilization and a more 
productive machine.” 

SIMONA ARMICHIARI,
ITM GROUP MARKETING
MANAGER

“

g
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BOARD OF DIRECTORS
As of April 2023

Maurice M. Taylor, Jr.
Chairman, Titan International, Inc.

Richard M. Cashin
President, OEP Capital Advisors, LP

Max A. Guinn
Retired, President Deere & Company

Mark H. Rachesky, M.D.

MHR Fund Management, LLC

Paul G. Reitz
President And CEO, Titan International, Inc.

Anthony L. Soave
President And CEO, Soave Enterprises, LLC

Laura K. Thompson
Retired, Exec. Vice President, 

The Goodyear Tire & Rubber Company

CORPORATE OFFICERS

Paul G. Reitz
President And CEO

David A. Martin

Michael G. Troyanovich
Secretary And General Counsel

Todd A. Shoot
Senior Vice President and Treasurer

Tony C. Eheli

SHAREHOLDER INFORMATION

Stock Exchange Listing
Common shares (symbol: TWI) are listed on the NYSE.

Transfer Agent and Registrar
Computershare

P.O. Box 43006

Providence, RI 02940-3006

(877) 237-6882

www.computershare.com/investor

Virtual Annual Meeting
June 8, 2023

10:00 a.m. CDT

www.virtualshareholdermeeting.com/TWI2023

Corporate Headquarters
1525 Kautz Road, Suite 600

West Chicago, IL 60185

FORWARD-LOOKING STATEMENTS
This 2022 Annual Report contains forward-looking statements within 

the meaning of the safe harbor provision of the Private Securities 

Litigation Reform Act of 1995. Forward-looking statements give 

results of operations, plans, objectives, future performance, and 

business. All forward-looking statements are subject to risks and 

uncertainties that may cause actual results to differ materially from 

expectations. Important factors that could cause actual results to 

differ materially from expectations, or cautionary statements, and 

other important information about forward-looking statements are 

disclosed under “Forward-Looking Statements” and Item 1A, “Risk 

Factors” in the Form 10-K for the year ended December 31, 2022, 

which is included as a part of this 2022 Annual Report.

CERTIFICATIONS

the Company submitted to the New York Stock Exchange the Annual 

Stock Exchange Listed Company Manual.




