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Financial Highlights

RLR7 PSS

Six months ended 30 June

BECH30H LA A

2023 2022
2023 4 2022 4F
RMB’000 RMB’000
AR T AR #T L
(unaudited) (unaudited)
R 8% %) (R 48 9 1%)
Revenue Ik 5 787,909 715,141
Gross profit E A 461,179 405,673
Profit before income tax [ By 15 B AT i A 68,627 25,805
Income tax expenses BT 15 B BH 3¢ (23,471) (1,821)
Profit for the period LN 45,156 23,984
Profit/(loss) for the period ™ 51 & KEAG BN
attributable to: e A O 48) -
Owners of the Company ENY/NEIE RSN 45,442 24,162
Non-controlling interests I RE 7 (286) (178)
45,156 23,984
Earnings per share 5 i & A
— Basic (RMB cents) — AR (A RS 2.19 1.16
— Diluted (RMB cents) — (AR 2.19 1.16

T B B B A IR A R

e T
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Management Discussion and Analysis
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BUSINESS OVERVIEW

The global economy is predicted to remain subdued for 2023 as countries
continue to face a variety of challenges. According to the World Bank,
global growth is slowing significantly because of elevated inflation,
higher interest rates, reduced investment, and disruptions caused by the
Russia/Ukraine conflict. Furthermore, the World Bank forecasts a decline
in global economic growth from 3.1% in 2022 to 2.1% in 2023. However,
the World Bank has a more optimistic outlook for China, raising its
prediction for China’s economic growth to 5.6% this year, up by 1.3%
from its January forecast. The increase in growth is attributed to China’s

economic policies to maintain stable growth.

China’s economic indicators for the first half of 2023 showed a steady
post-COVID recovery. According to statistics from the National Bureau
of Statistics, China’s GDP exceeded its annual target of 5%, as it grew
5.5% year-on-year in the first half of 2023, with GDP having reached
RMB59.3 trillion. However, China’s economy still faces numerous
challenges including weak domestic and external demand, a multi-year

property downturn, and geopolitical tensions.
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Management Discussion and Analysis

In the first half of 2023, total retail sales of consumer goods were
RMB22,758.8 billion with a year-on-year increase of 8.2%. Yet, in
July, retail sales growth of 2.5% year-on-year was lower than expected,
according to the National Bureau of Statistics. In the face of weakening
domestic and external demand, China is stepping up policy support,
including cutting key interest rates. The policy measures are expected to
boost market confidence and spur more pronounced growth in the third

and fourth quarters.

The momentum in consumer consumption which appeared after China
reopened its economy has begun to slow down, weighing on economic
recovery. However, with support policies in place and more stimulus on
the horizon, Chinese consumption is expected to rebound as the business
environment improves. We believed that with continued support from the
Central government, the fundamentals of China’s long-term economic
growth remain unchanged, and China’s consumer market and economic

performance will gradually recover.

To mitigate the prolonged economic challenges and difficult business
environment in the first half of 2023, C.banner International Holdings
Limited (the “Company” or “C.banner”) (together with its subsidiaries,
collectively the “Group”) remained persistent in its reorganization
efforts. Diligent measures were adopted to capitalize on the Company’s
competitiveness and brand values to maintain sustainable growth and
rapidly respond to emerging market risks. Leveraging its solid foundation,

the Company is prioritizing stability while pursuing future progress.
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Management Discussion and Analysis
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Operational Performance

The Company’s pivotal strategy in recent years has been to optimize
the Company’s retail network. We are readjusting our offline retail
store network and establishing a more visible online presence to reach
our target customers more effectively. As the Company continues to
review consumer habits and behaviours, which varies at local, regional
and national levels, it is also diligently examining store performance to

enhance overall distribution channel efficiency.

In the first half of the year, the Company’s total number of retail outlets
slightly decreased. As at end of June 2023, the Company’s total number
of retail outlets was 1,070, representing a net decrease of 19 outlets since
the beginning of the year. The number of proprietary shoe retail outlets
was 888, representing a net decrease of 17 outlets since the beginning
of the year, while the number of third-party retail outlets was 182,

representing a net decrease of 2 outlets.

As a result of the restructuring made over the previous years, the number
of stores with unsatisfactory performance in the first half of the year
decreased significantly as compared with that in the same period of last
year, while the same-store sales of footwear proprietary retail outlets
experienced remarkable growth, with net profit surpassing RMB45
million for the first half of the year. To maintain the Company’s solid
market position, market share, and sales volume, the number of retail

outlets will not change significantly in the second half of the year.
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Management Discussion and Analysis

The following table shows the Group’s geographic distribution of its shoe

outlets:

I BT

DI LR R i

Badgley
C.banner EBLAN MIO Natursun Mischka
HHEM.
FHE 7t xR T i LIRS
Proprietary Proprietary Proprietary Proprietary ~ Proprietary
retail ~ Third-party retail  Third-party retail  Third-party retail retail
Distribution Regions outlets  retail outlets outlets retail outlets outlets  retail outlets outlets outlets Total
H#E FE) H# WK ER WK A H#
8 0 [k REE RENE REE REE REE REE RENE ZEE et
Northeast China R I 8 17 23 - 13 12 - - 143
Northern China #A 93 67 19 - 17 24 6 - 226
Eastern China T S [ 165 30 46 - 53 4 33 1 332
Shanghai LEE 81 1 1 - 13 - 12 2 110
Southern China e 1 i [ 88 6 | - 10 - 2 - 107
Western China 7 8 0 [ 100 17 9 1 17 3 5 - 152
Total HGt 605 138 99 1 123 43 58 3 1,070
Notes: Fit 5% -
(1) Northeast China includes Jilin Province, Liaoning Province, Heilongjiang (1) WAL R s ARG S BELA
Province and Hulunbuir City in Inner Mongolia Autonomous Region; KN 5l A 0T BT
(2) Northern China includes Beijing, Tianjin, Inner Mongolia Autonomous Region  (2) b @ AE LT R NE L A
(except Hulunbuir), Hebei Province, Shanxi Province, Henan Province and (AR R BR AN ~ Wb & v A
Shandong Province; W E KL REE
3) Eastern China includes Jiangsu Province, Anhui Province and Hubei Province: 3) HEORM W EIEVLAE S BRAE LA E
) Shanghai includes Shanghai City and Zhejiang Province; 4) NSRS N RO i o R [N < B
5) Southern China includes Hunan Province, Jiangxi Province, Fujian Province, (5) A E LS W
Guangdong Province, Hainan Province and Guangxi Autonomous Region; and BERE A REEEGR: &
6) Western China includes Shaanxi Province, Qinghai Province, Gansu Province, (6) VEES M AL PRV A HiEE - B A

Xinjiang Autonomous Region and Ningxia Autonomous Region, Sichuan
Province, Guizhou Province, Yunnan Province, Chongqing City and Tibet
Autonomous Region.

T B B B A IR A R

M KkEE A RE - -MIE BME
W R R P A A

e T
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Management Discussion and Analysis
EERE i 2

Continuously Increasing Efficiency in Distributions Channels

In response to the dynamic market environment and diverse customer
tastes, the Group made timely and appropriate strategic adjustments to
refine its operation to improve its supply chain system, retail network and
enhance the brand’s benefits. During the six months ended 30 June 2023
(the “Reporting Period”), the Group also continued to optimize brand
licensing business and online sales management, enhancing its role as a

leading retailer of mid-to-premium women’s footwear in China.

During the Reporting Period, the Company adjusted its retail network
and optimized its online business, in order to enhance the overall retail
network. We continued to fortify our offline distribution channel of the
respective brands with an emphasis on strengthening our retail presence.
The Company’s offline sales network ecosystem is comprised of outlets,
shopping malls and department stores. For each commercial model,
we adopted a differentiation approach to enhance sales rates, minimize

inventory rates and increase profit.

Shopping malls are sweeping through major cities in China as they
gain consumer popularity. However, with high operating expenses, it
is difficult for shopping mall stores to generate a profit. The Company
is exploring a more effective operation and profit model, in order to

improve the profitability at shopping mall stores.

Outlets (factory direct-sale stores) (45 % 17 J5 ) are comparatively
more efficient than department stores and shopping malls and are able to
substantially contribute to the Company’s profit. The Company is one of
the first companies in the industry to try and adopt the outlets model, and
the number of existing stores adopting this model is more than 100, which
has proven to be successful in delivering greater operational efficiency.
The Company will continue to expand the number of outlets in the second

half of the year.

Additionally, with the Chinese government eliminating all pandemic
prevention measures, channel structure and quality are expected to
significantly improve. Subsequently, it is believed that the Company’s

performance will further recover in the second half of the year.
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Management Discussion and Analysis

After completing the restructuring of branches in the previous two years,
the Group was able to efficiently streamline and flatten its organizational
structure, while maintaining its strong management of the operational
team. In the first half of this year, almost all branches significantly

contributed to overall growth and profitability.

Stepping up Marketing Efforts on High-traffic Social Media
Platforms

China’s online retail sales steadily grew in the first half of 2023,
driven by the increasing popularity and momentum of livestreaming
e-commerce, according to the Ministry of Commerce. From January to
June 2023, online retail sales nationwide hit RMB7.16 trillion, up 13.1%
year on year, according to the National Bureau of Statistics. With the
popularity of the livestreaming e-commerce industry, the Ministry of
Commerce’s focus is on monitoring the industry’s statistical data. Its data
showed that RMB1.27 trillion worth of merchandise was sold in the first
half of the year during 110 million sessions of livestreaming shows, with

70 million types of products being advertised.

To stand out and establish connections with younger consumers, it is
important for brands to carefully select the right social media platforms
and to fully utilize their innovative features designed to improve
consumer engagement. In recent years, WeChat mini programs have
experienced significant growth in popularity. The Group believes that
both “Data-driven and Refined operations improve business results”. The
Company included the popular WeChat mini programs in its operations

to elevate its presence in terms of “people”, “goods” and “scenarios”, and

boost overall sales performance.

The Group has taken several steps to promote its participation in the
WeChat mini-program. It provides exclusive training for Company
operations and shopper’s guide to improve sales skills and personnel
knowledge. For incentives and tracking, the Group regularly provides
TOP shopper’s guide incentives for staff and encourages them to obtain

high benchmarks and share experiences.

For products, the Group implements regional inventory, regional linkage,
activity synchronization, and inventory sharing through the WeChat mini
program. The Group also implements innovative strategies to improve the

branch’s commodity operation capabilities.
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Management Discussion and Analysis

B i AT

For scenarios, the Group tailored the WeChat mini-program main page,
formulated the standards of the page of branches, and improved the page
vision of branches through page patrol inspection checklist, thereby
increasing the interaction rate with customers. The Group also increased
the frequency of omni-channel activities and improved the micro-malls’
performance through cooperating with shopping malls and other party’s

communities.

The Group’s official WeChat account enjoys immense popularity, mainly
because C.Banner’s official WeChat account is extremely well-run. It
offers functions such as new blockbusters and VIP inquiries and posts
pictures and texts about product promotion or brand event information
at a fixed time every week. Many consumers have developed a habit of
reading the latest promotion. The Group will continue to strengthen its

WeChat operations and maintain its fans’ loyalty.

Because of the popularity of C.banner’s WeChat official account, the
Group also established a micro-mall. After viewing new pictures and texts
of C.banner’s footwear on the WeChat official account, customers are
directly diverted to the C.banner’s micro-mall to buy the footwear, which
helps increase product sales. On top of that, customers can also search
for nearby stores on WeChat official account, making it convenient for

consumers to buy offline and creating a positive shopping experience.

Seizing Huge E-commerce & Live-Stream Shopping Opportunities

Social commerce utilizes social networking platforms to connect
merchants, influencers and potential consumers. Undoubtedly, this is
leading the future of China’s e-commerce, including the fashion and

apparel industry.

As the Company consistently seeks to innovate and expand its reach
to targeted customers, it is allocating more resources to livestreaming
e-commerce operations. In 2021, the Company began to collaborate with
first-tier KOLs and in 2022, it extended its collaboration to second-tier
e-commerce livestreamers. Moreover, the Company has established a
professional team to provide livestreaming e-commerce support. The
team is closely involved in the planning and developing of content for
livestreaming events, including product mix-and-match, storylines,

scripts, and hosts or influencers.
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Management Discussion and Analysis

Despite livestreamers’ popularity, there is a shortfall in the return rate
across the livestreaming e-commerce market. While expanding its
footprint, the Company will closely monitor and control the inventory
risk arising from this innovative sales channel. As Chinese consumers
increasingly shift away from traditional mass media and look to mobile
devices for information and entertainment, livestreaming is expected to
remain influential in e-commerce. The Company views livestreaming
e-commerce as a modern hybrid of in-person and online shopping and

one that has continued to exhibit a positive advertising effect.

C.banner’s brand live broadcast will be carried out in three directions,
including creating live broadcast with the goal of teaching, integrating
video account product sales, and offering joint live broadcast activities.
Joint live broadcasts are held at the headquarters and branch offices in

addition to special cloud live broadcast, and live video account broadcast.

In the first half of the year, C.banner brand live broadcast’s GMV has
grown, with increasing net sales and offline sales. The Group’s live
broadcast business is expanding significantly, and the private domain
live broadcast links offline drainage. The WeChat video account started
broadcasting in May this year, and has experienced steady traffic growth
during the account maintenance period. The Group pays full effort to
building a perfect live broadcast team, combining products and sales, and
strengthening all channels online and offline. The Group also empowers

the branches’ live broadcast business and runs through the live broadcast.

The Company opened its proprietary flagship stores on Tmall, JD.com,
Pinduoduo, Vipshop, and Tik Tok (Douyin) etc. Additionally, we
authorized other online stores to sell our products. The Group is stepping
up its marketing efforts on high-traffic social media platforms to boost
its brand awareness and build its customer loyalty. Through actively
implementing innovative sales and marketing strategies, the Group
is expanding its customer base while promoting the its sustainable

development.
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Refining Operations and Increasing Private Traffic

From the Company’s private traffic operations last year, we learned the
importance of refining operations. Being “precise” is the decisive key to
refining operations so that the Company achieves precise, effective, and
direct hit. Additionally, it is important to have a sense of rhythm. The
private traffic strategy must combine the industry’s characteristics and
the situation of the brand itself to formulate different goals at different

stages.

C.banner’s overall private traffic strategy is based on “the headquarters
emphasize content, and the shopper’s guide enforces execution”. The
headquarters execute from several aspects, including a membership
plan, content marketing, mall planning, organizing regular training,
and refining operations while also reducing the branch’s front-line
operational process as much as possible. The main duty of the branch
can be summarized in two actions: recruiting fans and implementing
various plans formulated by the headquarters. The shopper’s guide only
undertakes one-click forwarding and customer service tasks. The other

tasks are done by the headquarters.

Another factor of C.banner’s successful operation is its focus on directly
operated stores. The Company has created a comprehensive shopper’s
guide training mechanism and reward mechanism. C.banner’s shopper’s
guide is not only a sales person, but also a “friend” who provides
members with fashion, inspiration, life and emotional exchanges, as well

as discounts.

For private traffic, industry attributes are considered first. The footwear
industry has innate store advantages in terms of private domain
operations. Based on nearly 900 offline direct-operated stores and the
online and offline omni-channel integrated operation model, the Company

directly guides and executes operations from top to bottom.

C.banner is a brand with medium order value and medium frequency
consumption. From an operational point of view, we focus on customer
purchase cycles, encouraging the desire to purchase, and family
consumption expansion. In the operation process, information access is
mainly about introducing brands and outfit content. During the training
process, we also emphasize the prohibition of excessive sales information

and redundant information to harass members.
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Management Discussion and Analysis

In addition, due to the shopper’s guide high turnover rate in the footwear
and apparel industry, it is necessary to have a strong content system from

headquarters to ensure consistency with new and old shopper’s guides.

C.banner’s private traffic is expanding throughout the whole domain,
and two connections were established. One is the connection between
Corporate WeChat, Youzan Mini Program, and membership system and

the other is the connection of all platform members.

In regard to establishing a universal data platform, C.banner
enforces strict requirements throughout its operations, in which data
interoperability, privacy and security are guaranteed. Consumers’
information security is top priority through all phases. All consumers’
contracts are systematized and the Company works meticulously to avoid

any possibility of leakage of consumers’ information.

Improving Efficiency and Providing Better Services

The Company aims to improve efficiency, support greater sales with
quality products and improve inventory turnover, while also to enhance
service. To this end, the Company has made adjustments according to
the changes in customers’ consumption habits. In the past, we focused on
the product life cycle, but now we pay more attention to the customers’
life cycle value. The Company has been focusing on the following two

directions.

C.banner enhanced customers’ interaction and loyalty through a series
of refined operations and cultivating “friendship with customers”
by managing customers’ assets, focusing on customer consumption
scenarios, and personalizing the shopper’s guide. We also refined labels
to remove redundancy, emphasize content marketing and enhance

consumer stickiness.

Concurrently, the Company cooperated with Tencent Smart Retail and Ali
New Retail to expand its omni-channel integrated operations, in addition
to developing Douyin, and Xiaohongshu accounts etc. We also attracted
customers from different platforms according to customers’ portraits in

different consumption scenarios.
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In regard to our operations, we enhanced our front line staff (the
shopper’s guide) efficiency by providing them with important training.
For example, we focused on improving shopper’s guides per capita
sales efficiency, evaluating same-store sales growth ratio, and assessing
membership sales cycle. For instance, we established a shopper’s guide
for the “532 operation model”, which refers to 50% of content, 30% of

brands and 20% of transactions.

Improving the Supply Chain System

While the Company carried out promotions for older-style shoes in order
to increase sales revenue and reduce inventory, the inventory turnover
days declined significantly from last year. Going forward, the Group will
continue to tightly control inventory, accelerate inventory turnover, and

strive to further reduce inventory turnover days.

With a focus on product quality, effective inventory management and
production cost control, the Company will continue to examine and
identify shortfalls within the current practice and reform the supply chain
system to increase efficiency. Facing intensifying market competition,
the Group also invested more in research and development (“R&D”), and
strengthened the linkage between R&D, factories and markets, improved
the response efficiency, and actively introduced new suppliers. R&D
personnel visited the factory to understand the production process and
workflow so that they can better combine design style and production
process, while implementing the design concepts. The Company’s
information system responds instantly based on the best-selling styles,
to yield higher orders and quickly replenish inventory. Additionally,
suppliers swiftly adjust according to the quality, price and delivery speed

of products.

We work closely with external supply chain partners to ensure our
supply chain system operation remains sustainable. Moreover, the Group
continues to improve the stores’ operational efficiencies by strengthening
unprofitable stores. As a critical part of business operations, the Company
has further improved the traditional supply chain system by reforming
and upgrading the seasonal fair model where most orders are traditionally
placed. In addition to bulk orders and purchases, small-batch production

allows an accelerated response to ongoing market changes.
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Streamlining R&D Resources for Product Upgrades

With the of goal of fulfilling the desires of our largest target customers,
the Company strengthened product research and development via
experimenting with artificial intelligence, and CHATGPT technology.
The Company is able to adjust its product strategy as needed. We
increased the design of casual shoes due to reduced demand for summer
sandals. The Company also increased the development of different
stylish winter boots, to adjust to the lifestyle changes, especially the

air-conditioned environment that is available everywhere nowadays.

The technology for our noiseless step shoes has been fully upgraded
and C.banner’s noiseless step shoes IV obtained a utility model patent
certificate. The core patented technology of the noiseless step shoes
includes the double-density silent noiseless technology, the newly
upgraded heel and ankle care design made of soft elastic materials, the
high-energy soft-core pressure-relieving cotton, and the newly upgraded
massage focus. Through continuously upgrading the noiseless step shoes
technology combined with the elegant design of oriental aesthetics, we
strive to provide customers with a comfortable experience for a refined

and quiet lifestyle.

We have mastered the knowledge and acumen in modern production,
fabulous designs, befitting technologies, and shoe-making skills. Our
manufacturing process stays agile and is easily adjusted based on
changing customer preferences. We have employed a well-coordinated
team of designers, models and shoe technicians to ensure efficient and
high-quality product development. Big data obtained from our ample

customer database further empowers product upgrades.

Synergized Brand Strategy and Strengthened Brand Building

With the consumer fashion market continuously expanding, people are
paying more and more attention to individual needs and quality in terms
of fashion. During the Reporting Period, the Group continued to focus on
strengthening its multi-brand footwear consumable goods business. As a
leading and well-established footwear group in China, the Company has
built up a proprietary brand portfolio comprising “C.banner”, “EBLAN”,
“MIO”, “BADGLEY MISCHKA” and “Natursun”.
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Under the multi-brand strategy, C.banner offers distinct characteristics
to meet the needs of different customers. For example, for C.banner’s
main target group, office ladies, it focuses on elegance and fashion. The
fashion DNA elements of “MIO” make it possible to be a part of the
first echelon of fashion brands, attracting young customers’ attention.
“Natursun”’s emphasis is on comfort and fashion. It is the shoe that

matches with party-dresses and wedding banquets.

The portfolio denotes our reputation in quality shoe manufacturing and
our outstanding product design capabilities with a focus on style, comfort,
and marketability. The multiple-brand strategy allows the Company to
offer consumers a variety of choices and swiftly evolve with market
trends. As a leading fashion brand, C.banner always follows the latest
fashion trends and continues to innovate as it breaks through traditional
constraints in design to satisfy modern women’s desire for fashion.
Whether they are casual shoes that are comfortable in any environment
or elegant and noble dress shoes, the Company can meet our consumers’

different needs.

Quality assurance is the first priority for C.banner women’s shoes. Our
products are made of high-quality raw materials and based on strict
production technology. We are committed to providing customers with
durable and comfortable shoes. By strictly monitoring each production
stage and quality inspection, C.banner ensures that every pair of shoe is

made with excellent quality and attention to detail.

C.banner women’s shoes covers a variety of styles, including trendy
fashion, business formal wear, leisure and comfort, providing consumers
with a wide range of choices. Whether you are a young and fashionable
woman or a professional woman, C.banner can satisfy your pursuit for

the perfect shoes.

C.banner provides comprehensive support for entrepreneurs and
business partners including store location selection, store decoration,
product supply chain management, and marketing promotion. C.banner
headquarters also provide professional guidance and comprehensive

training to help entrepreneurs achieve success.

C.banner International Holdings Limited Interim Report 2023

TEZ SR N > T O AR B AR 0 4
WA R AR TR e pln . T &
M AR S FAT AR o
[k BL ] (9 IRf i DNAJC & H A 18 J1 m A
W AR — BB R - WG] AE IO H ) e T
P ) T 7 R R 2 R S IR 2 Uk 2
U B0 B K o

FE i AL B W AN T 4 R R B A Oy T
Y K AN S R JE R - R R Kl
B PR M S R RE AR T o 2k ORI
MANF WA E RS EESE LK
JE T 5 B B LA B R o AR S B ST 9 IRF
fb R T BE IR A BB I R o S R B
AHE - 28 3 AT BT B o LA R B AR &
P B IRE B 2E OR o M O & R R AT T 3R
EAVENHE i TR S R
EANTRER: T YRR < &l (N CE L

B R T LR - R e K
0 7 el 0 R MR R A% B R E AL
T R o FAM B oy A & F 4 AL AP
(Y EJE o T T R R R B W AR E
BB AREEME MRS EEENER
an B e A A o

T 2 4 B O S OE AR
G B A B O B B S B AL
[ o O W R A B B 0 4 P R
S HE TR R R AR AL B e 3 A
K -

TR SR I S R & T 2
Fro GG TR Bl AL - R B E 0 R
BT B R B A I o T T R AR AR R 4R AR
SO T A T B A - B O A 3 TS
B



Management Discussion and Analysis

OUTLOOK

In the first half of 2023, as the impact of the pandemic significantly
subsided and China deployed economic stabilization policies, China’s
economy began to recover with production and demand improving,
employment and prices generally stabilizing, and market confidence
and expectations significantly strengthening. Looking to the future,
while challenges continue to weigh on the economy, we believe China’s

recovery will remain resilient.

As the economic environment improves and consumers’ confidence
further increases, China’s footwear industry will usher in new
development opportunities. With access to a variety of sales channels
including online retail, demand for footwear products will gradually
pick up. According to Euromonitor, the market size of China’s footwear
industry is forecast to grow at an annual growth rate of 4.4% from
2023 to 2028. By 2028, the market size of China’s footwear industry is
expected to be RMB611.9 billion.

The Group remains confident in China’s consumer market long-term
development as China enters a new post-epidemic era with production
and daily life returning to normal along with overall consumer market
gradually resuming. However, the macro environment continues to face a
variety of pressures. Therefore, the Group will continue to be vigilant as
it leverages its competitive strengths and inherited advantages obtained

over decades to navigate through challenges and opportunities.

Building a leading brand group in mid-to-premium ladies’ footwear in
the PRC, the Group upholds a diversified brand strategy and product
portfolio with its broad footwear offerings that target a variety of market
segments. The Group is popular for its brand value being elegant,
charming and fashionable. It also operates several self-developed brands
including “C.banner”, “EBLAN”, “MIO”, “BADGLEY MISCHKA” and

“Natursun”.

Over the years, we have created a reliable sound reputation, identity, and
strong corporate image through consistently providing excellent quality
and fashionable styles. Our belief is to maintain our competitive edge by
creating awareness while offering positive rewards to customers to build
brand loyalty. During the Reporting Period, the Group continued to focus
on strengthening its multi-brand footwear business. It also adopted a
multiple-brand strategy that can better target and easily adjust to varying

consumer preferences and market trends.
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With early identification of the athleisure market as a rising trend, the
Group’s diversified branding strategy and preceding reputation, it has
been able to catch and ride this trend, effectively broadening its customer
base to the younger generation, and in turn, its market share. Also, with
an in-depth understanding of consumers’ preferences, the Group’s new
collections with original designs received enthusiastic responses during
Reporting Period. The Group will continue to provide excellent quality
and affordable footwear products with original designs to attract the new

generation of consumers.

The Group launched a new collection featuring high quality and
reasonably priced footwear with unique, youthful, and stylish designs in
the Reporting Period, such as the noiseless step shoes, which received
a positive market response. With the aim of tapping into the young
consumer market, the Group will allocate more resources to strengthen its
design and marketing teams’ ability to stay ahead of market trends, and to
enhance product R&D capability so as to launch collections that resonate

with the young generation.

As the young generation prefers to shop on-line, building our online
presence is important to grow and expand our customer base. Riding on
the dynamic e-commerce trend, the Group is implementing marketing
campaigns on social media platforms to promote its various series of
collections, which has received a positive market response and boosted
sales. To seize the expanding e-commerce opportunities, the Company
is expanding its exceptional online and offline shopping experience for

consumers.

We integrated our resources and operations across various business
units, further reallocated resources and manpower to optimize our online
platform and expanded online channels to adapt to online shoppers’ new
habits. Going forward, the Group will continue to ramp up its online
presence by implementing innovative sales techniques and integrating
new marketing strategies on social media platforms to establish greater
customer engagement and seize market share. Meanwhile, the Group will
closely monitor the market situation and prudently expand its network to

tap into opportunities for sustainable growth.
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To maintain the Group’s sustainable development, we are taking a
cautious view on the market outlook and making timely and appropriate
adjustments to the business model to enhance operations while staying
closely with market trends. The Group is also improving supply chain
management, R&D, product design, choice of materials and inventory
production process in addition to logistics management. We will also
further streamline our organisational structure, monitor store performance
and improve quality control to better fulfil consumers’ demands. Lastly,
C.banner will continue to search for the best method to deliver the most

cost-effective products for its customers.

Looking ahead, as uncertainty continues to cloud the economic outlook,
we remain measured in terms of the recovery. Although COVID-19
seriously affected China’s growth last year, the solid fundamentals of
China’s sound long-term economic growth still exits. The lifting of
China’s pandemic controls is set to shore up growth with the expansion
of consumption scenarios. However, the macro environment remains
unstable and unpredictable and China’s economic recovery still faces

different challenges and uncertainties.

The Group remains well-positioned and well-prepared to realize the
potential of its business model in the post-pandemic era. Capitalizing on
the consumption recovery, the Group is stepping up its efforts to expand
its online and offline networks and seize market share. At the same time,
the Group will continue to optimise its business model in response to the
ever-changing consumer preferences and the evolving market situation,
so as to pave the way for sustainable growth and consolidate market

leadership in China.

No matter how complex and unstable the situation may be, the Group
will remain persistent and pragmatic, as it continues to strive for the
Company’s long-term development and create value for the shareholders

of the Company.
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I BT

FINANCIAL REVIEW

For the six months ended 30 June 2023, the Group’s total revenue
amounted to RMB787.9 million, increased by 10.2% as compared with
that in the same period of last year. Profit for the period amounted to
RMB45.2 million, increased by 88.3% from RMB24.0 million in the

same period of last year.

Revenue

For the six months ended 30 June 2023, the Group’s revenue increased
by 10.2% to RMB787.9 million, compared to RMB715.1 million in the
same period of last year. The increase in revenue was mainly due to the

increase in revenue from retail and wholesale business.

The Group’s revenue mix comprises income from retail and wholesale
of shoes (“Retail and Wholesale”), contract manufacturing of shoes
(“Contract Manufacturing”) and retail of toys (“Retail of Toys”). The
revenue distribution of Retail and Wholesale, Contract Manufacturing

and Retail of Toys is set out as follows:
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Six months ended 30 June

BEGCH30H IEATA

2023 2022
2023 4% 20224

% of Total % of Total % of

RMB’000 Revenue  RMB’000 Revenue Growth

AR AR 2 V=R Y& R

T a4k Tz [Eea )il

Retail and Wholesale FE Mg 697,092 88.5 596,874 83.5 16.8
Contract Manufacturing B E 63,037 8.0 101,731 14.2 (38.0)
Retail of Toys A EE 27,780 3.5 16,536 2.3 68.0
Total My 787,909 100 715,141 100 10.2
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Management Discussion and Analysis

Profitability

For the six months ended 30 June 2023, the Group’s gross profit
increased by 13.7% to RMB461.2 million, representing an increase of
RMBS55.5 million from RMB405.7 million in the same period of last year.
As of 30 June 2023, the gross profit margin was 58.5%, increased by 1.8
percentage point compared to 56.7% in the same period of last year. The
increase was mainly due to the increase in the proportion of revenue from
Retail and Wholesale business with higher gross profit margin to total

revenue.

For the six months ended 30 June 2023, the Group’s distribution and
selling expenses reached RMB372.5 million, representing an increase
of RMB17.4 million or 4.9% from that in the same period of last year.
Distribution and selling expenses accounted for 47.3% of revenue,
compared to 49.7% in the same period of last year. The decrease was

mainly due to the increase in the Group’s total revenue.

For the six months ended 30 June 2023, the Group’s administrative and
general expenses amounted to RMBS51.6 million, representing an increase
of RMBO0.7 million or 1.4% from that in the same period of last year.
Administrative and general expenses accounted for 6.5% of revenue

compared to 7.1% in the same period of last year.

For the six months ended 30 June 2023, the Group’s other income and
expenses and other gains and losses recorded a net gain of RMB32.6
million, compared to a net gain of RMB27.5 million in the same period of
last year. Other income mainly comes from government grants, royalties

fee income and interest income on bank deposits.

For the six months ended 30 June 2023, the Group recorded finance costs
of RMBI1.1 million, compared to RMB1.4 million in the same period of

last year.

For the six months ended 30 June 2023, the Group’s income tax expense
increased by approximately RMB21.7 million to RMB23.5 million,
compared to RMB1.8 million in the same period of last year. The increase
was mostly attributed to the increase in assessable profit and the increase

in recognition of deferred tax.

I BT

BRI ik h

# F20234F6 H30H 1k A > 4 4 H (1
EMHE13.7%5 AR 46121 & ot > &
FAEE N R 4057 T OB oo R m N R
555 B It o #k F£202346H30H > £ F
R H58.5% > ¥ XA A B 1956.7% 1 1.8
BWE S ZHREEELREMREEN
8 R B 2E T 0 i AR A AR 0 AR 1 L
2w T B -

B A 202346 H30H 1L A » AL B MW
Oy BE B B S AR 3725 & Ot -
R AR W om AR 1748 & oo ek
4.9% o 43§85 Ko 8 B S A Ik 48 19 47.3% >
FAE TR W R 55 49.7% > 7% L R B AR £ B
T A% 55 ) Al 2R 1 R T S

# E20234F6 H30H 1k /S A > 4 4 H (1
T K — b NRWSL6eE 8ot &
AR R N R W07 H B 0 801.4% ©
AT B K — M BH 3 Ak 0k 75 19 6.5% 0 & AR Tl
W25 7.1% o

# E20234F6 H30H 1k /S A > 4 4 H (1
HoAth die A B B DL B H At i £ R s E Bk
59l f N R 32,6 1 8 oG & AR WA
B iF e ss N R 27,58 8ot o HAb ik A £
T B OBUR ARG KR FERE R A K
SRATAF B A Bl A -

B E20234E6 H30H 1k H > A % H B
BEBERANREILLIE S G, £ERMH
Al 2y NR¥E1.4H &0 -

B A 20234F6 H30H 1L A » AL B MW
Frig BB A AN R 2.7 H 8 on R
NRW235T Boc RAERMA L AR
1.8 &5 G  w% 40 = 25 N M SRR
i 16 hn K A AT B TE B R Y 16 I 8-

THERBERARAR =PRI

25



26

Management Discussion and Analysis

I BT

For the six months ended 30 June 2023, profit attributable to owners
of the Company recorded a profit of RMB45.4 million, increased by

RMB21.2 million compared to that in the same period of last year.

Current Assets and Financial Resources
As of 30 June 2023, the Group had bank balances and cash of RMB582.2
million (31 December 2022: RMB496.3 million).

For the six months ended 30 June 2023, net cash generated from
operating activities was RMB103.0 million, representing an increase
of RMB66.6 million as compared to net cash generated from operating

activities of RMB36.4 million in the same period of last year.

For the six months ended 30 June 2023, net cash used in investing
activities was RMB1.4 million, compared to net cash used in investing
activities of RMBS8.0 million during the same period of last year. The
outflow was primarily due to the acquisition of property, plant and
equipment, which was partially offset by cash inflow from the interests of

bank deposits.

For the six months ended 30 June 2023, net cash outflows from financing
activities was RMB15.8 million, while net cash outflows from financing

activities in the same period of last year was RMB16.1 million.

As of 30 June 2023, the net current assets of the Group were RMB1,086.6
million, compared with RMB803.7 million as of 31 December 2022,
representing a net increase of RMB282.9 million or 35.2%.

Pledge of Asset
As of 31 December 2022 and 30 June 2023, the Group had no pledged

assets.
Contingent Liabilities

The Group did not have any substantial or contingent liabilities as of 30

June 2023.
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Management Discussion and Analysis

Capital Commitments

As of 30 June 2023, the Group’s capital commitments in respect of new
factories that have been contracted but not yet provided in the condensed
consolidated financial statements were RMB3.6 million, while the capital
commitments were RMB4.5 million as of 31 December 2022. As of 31
December 2022 and 30 June 2023, there were no capital commitments of
the Group in respect of intangible assets that have been contracted but not

yet provided in the condensed consolidated financial statements.

Foreign Exchange Risk Management

The Group’s sales are mainly denominated in RMB, while its
Contract Manufacturing is mainly denominated in USD. The Contract
Manufacturing accounted for 8.0% of total revenue. Nevertheless, the
board (the “Board”) of directors (the “Directors”) of the Company will
keep monitoring the impact of the exchange rate on our business closely

and take appropriate measures to mitigate the impact where necessary.

For the six months ended 30 June 2023, the Group recorded a gain of
RMB1.8 million from currency exchange, compared to a gain of RMB4.7
million in the same period of last year. The Group did not hold any

derivative instruments for hedging against foreign exchange risk.

Future Plans for Material Investment or Capital Assets
Save as disclosed in this report, as of 30 June 2023, the Group had no
concrete plans to acquire any material investment or capital assets other

than in the Group’s ordinary course of business.

Gearing Ratio
As at 31 December 2022 and 30 June 2023, the Group’s gearing ratio,
computed by dividing total loans and borrowings by total assets, was

0.0%.

Significant Investments Held

As of 30 June 2023, the Group did not hold any significant investments.

Material Acquisitions and Disposals of Subsidiaries, Associated
Companies and Joint Ventures
During the Reporting Period, the Group had no material acquisitions or

disposals of subsidiaries, associated companies and joint ventures.
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Management Discussion and Analysis
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Human Resources

As of 30 June 2023, the Group had 4,755 employees (31 December 2022:
4,788 employees). In order to retain top-notched talents, the Group offers
competitive remuneration packages, including mandatory pension funds,
insurance and medical benefits. In addition, the Group pays discretionary
bonuses to qualified employees with reference to overall business

performance and their individual work performance.

SIGNIFICANT SUBSEQUENT EVENTS

There was no significant event taken place subsequent to the end of the

six months ended 30 June 2023.

INTERIM DIVIDEND

The Directors do not recommend the payment of an interim dividend for

the six months ended 30 June 2023 (six months ended 30 June 2022: Nil).

MODEL CODE FOR SECURITIES
TRANSACTIONS BY DIRECTORS

The Company has adopted a code of conduct regarding Directors’
securities transactions on terms no less exacting than the required
standard set out in the Model Code for Securities Transactions by
Directors of Listed Issuers (the “Model Code”) under Appendix 10 to
the Rules Governing the Listing of Securities (the “Listing Rules”) on
The Stock Exchange of Hong Kong Limited (the “Hong Kong Stock
Exchange”).

Specific enquiry has been made of all the Directors and the Directors
have confirmed that they had complied with such code of conduct

throughout the six months ended 30 June 2023.

CORPORATE GOVERNANCE

The Group is committed to maintaining high standards of corporate
governance to safeguard the interests of shareholders of the Company and
to enhance corporate value and accountability. The Company has complied
with all applicable code provisions under the Corporate Governance Code
(the “CG Code”) as set out in Appendix 14 to the Listing Rules for the
six months ended 30 June 2023. The Company will continue to review
and enhance its corporate governance practices to ensure compliance with

the CG Code.
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Management Discussion and Analysis

PURCHASE, SALE OR REDEMPTION OF
THE COMPANY’S LISTED SECURITIES

For the six months ended 30 June 2023, neither the Company nor any of
its subsidiaries has purchased, sold or redeemed any of the Company’s

listed securities.

AUDIT COMMITTEE

The audit committee of the Company had reviewed together with the
management of the Company and auditor the accounting principles and
policies adopted by the Group and the unaudited interim condensed

consolidated results for the six months ended 30 June 2023.
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General Information

— &R

INTERESTS AND SHORT POSITIONS OF
THE DIRECTORS AND CHIEF EXECUTIVES
IN SHARES, UNDERLYING SHARES AND
DEBENTURES OF THE COMPANY AND ITS
ASSOCIATED CORPORATIONS

As at 30 June 2023, the interests and short positions of the Directors and
the chief executive of the Company in the shares, underlying shares and
debentures of the Company or any of its associated corporations (within
the meaning of Part XV of the Securities and Futures Ordinance (“SFO”))
(i) which were required to be notified to the Company and the Hong
Kong Stock Exchange pursuant to Divisions 7 and 8 of Part XV of the
SFO (including interests and short positions which were taken or deemed
to have under such provisions of the SFO), or (ii) which were required,
pursuant to section 352 of the SFO, to be entered into the register
maintained by the Company, or (iii) which were required to be notified to
the Company and the Hong Kong Stock Exchange pursuant to the Model

Code were as follows:

Interest in the Company:

EFEEARRBITBRARBRAL
GRS il R i
B ey M 1 27 w6 b 2 HE AR R
wRA

202346 H30 H » ¥ 4 T A 24\ o AT
LN B A A 2y w5 AT o] R B O 38
R S W) (T 5 T ) & i )
XV ER) 19 B Ay~ A BR R O K 5 R
B G AR08 R 2 O B R ) SB XV B SR 7
Je 843 B JH A0 B AR 2N T B A s s BT Y
ME 25 IR (SRR H R B k6l A
T A S S Bl R BB B 2 R O AT ]
HE 45 B IR ) - 8l Gi) IR B8 7% 2 KO & 0k 6
5 352 M6k R Bk A A 4 W ZE 77 E 0 8 R A
B AR R MR B (i) HR R A S J ZE
AN A A T T RS T Y RE £ IR B W
B

A oy R BE AR

Approximate

Total number of percentage of

shares/underlying interest in

Name of Directors Nature of interest shares held the Company

Pt ¥ Bt 4 5 A 4 B HE i

HHEEA BE 2% B HH B B A8 B BEHE oLk

Mr. Chen Yixi (Note 1) Interest in a controlled corporation 280,000,000 13.48%
B 25 B S 2R (B 5 1) P )k R A (long position)
(7 B)

280,000,000 13.48%
(short position)
(& A)

Mr. Miao Bingwen (Note 2) Interest in a controlled corporation 80,000,000 3.85%
B & (M k) 2 P 1 RE fi (long position)
(5 7)

Beneficial owner 20,000,000 0.96%
HafEf A (long position)
(#F73)

Mr. Wu Weiming Beneficial owner 50,000 Less than 0.01%

S HE B SE Ha A A (long position) D% 0.01%
(4F &)

Mr. Zhang Baojun Beneficial owner 1,327,000 0.06%
i B e A Ha A A (long position)
(7 B)
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Notes:

1. Mr. Chen Yixi is the beneficial owner of all the issued share capital of Hongguo
International Group Limited (“Hongguo”) which held 280,000,000 shares of the
Company in long position and short position.

2. Mr. Miao Bingwen is the beneficial owner of all the issued share capital of Sure

Manage Investments Limited which holds 80,000,000 shares of the Company in
long position.

Save as disclosed above, as at 30 June 2023, none of the Directors or
chief executive of the Company had any interests or short positions in
the shares, underlying shares and debentures of the Company or any of
its associated corporations (within the meaning of Part XV of the SFO)
which would be required to be notified to the Company and the Hong
Kong Stock Exchange pursuant to Divisions 7 and 8 of Part XV of the
SFO, or which would be required, pursuant to section 352 of the SFO,
to be entered in the register referred to therein, or otherwise notified to
the Company and the Hong Kong Stock Exchange pursuant to the Model
Code.

DIRECTORS’ RIGHTS TO ACQUIRE SHARES
OR DEBENTURES

Save as otherwise disclosed in this interim report, at no time during the
six months ended 30 June 2023 were there rights to acquire benefits
by means of the acquisition of shares in or debentures of the Company
granted to any Directors or their respective spouse or children under
18 years of age, or were any such rights exercised by them; or was the
Company and any of its subsidiaries a party to any arrangement to enable
the Directors, or their respective spouse or children under 18 years of

age, to acquire such rights in any other body corporate.
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1. Bf 25 B8 4 £ £ Hongguo International Group
Limited ([ Hongguo |) 4= ¥ B 1T & 4 2 B
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General Information
— YR

SUBSTANTIAL SHAREHOLDERS”
INTERESTS AND SHORT POSITIONS IN
SHARES AND UNDERLYING SHARES OF
THE COMPANY

As at 30 June 2023, to the best knowledge of the Directors, the following
persons (not being a Director or chief executive of the Company) had
interests or short positions in the shares or underlying shares of the
Company which fell to be disclosed to the Company and the Hong Kong
Stock Exchange under the provisions of Divisions 2 and 3 of Part XV of
the SFO, or which were required to be entered in the register required to

be kept by the Company pursuant to section 336 of the SFO:

FOE R R A ] R K
i it b i B AR M IR A

202346 H30H - JEE F TR A > DL T
Nt (FE s A A ) i m AT B B BR AN
AN Ry SOAH BRI R B AR B
5 L W W BB XV R AS 2 [ 34 3 2 Mk
SCZE ) AN ) A W AE T B R 0 HE R
SR 0 BUIR IR R S K& k056 336 1%
JH RO B AR S R R B AL A E 2 B

fHE B B A BOIR AT

Approximate

Total number of percentage of

shares/underlying interest in

Name of shareholders Nature of interest shares held the Company

Pt % Bty Al A 2 v BE fi

JB Wk BE o 1 H HH T i oy 48 B W%\ o b

Hongguo (Note 1) Beneficial owner 280,000,000 13.48%
(K 3E1) IEECE RN (long position)
(hr )

280,000,000 13.48%
(short position)
(% )

Ms. Jiang Jie (Note 2) Interest in a controlled corporation 280,000,000 13.48%
LB 4+ (i 5E2) Z Pk 1 RE A (long position)
(b £7)

Port Bliss Holdings Limited Person having a security interest in shares 280,000,000 13.48%
(“Port Bliss”) (Note 2) B FEA SRR SN A+ (long position)
AR A PR A (TR ) (b £7)

(Bt 5 2)

Arch Capital Group Ltd Interest in a controlled corporation 127,387,086 6.13%

(Note 3) (Fff 5 3) v RE 2 (long position)
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Name of shareholders

Nature of interest

General Information

Total number of

shares/underlying

shares held

— R

Approximate
percentage of
interest in

the Company

Pt $% it 5 A 2 =) HE 4
iy 8 F e BE 55 7 E T Mt 1y A R ONER
ADM Galleus Fund II Limited Interest in a controlled corporation 127,387,086 6.13%

(Notes 3 and 4) (Bff 513 Je4) A2 ¥ 6l 3% 19 0 25 (long position)
(4 2)
ADM Investment Management Interest in a controlled corporation 127,387,086 6.13%
Limited (Note 5) (Fff 5£5) Z P i R 4R (long position)
(4 2)
UTAH Retirement Systems Interest in a controlled corporation 127,387,086 6.13%
(Note 4) (Fff 51 4) Pk RE & (long position)
(5 5)
Utah State Retirement Interest in a controlled corporation 127,387,086 6.13%
Investment Fund 2 A T RE AR (long position)
(Note 4) (Fff 51:4) (b £7)
Eight Dragons Investments Person having a security interest 127,387,086 6.13%
Limited (Notes 3 and 4) in shares (long position)
(Bt 5E3 K 4) kA REEEN AL (b £7)
OCI International Holdings Person having a security interest 131,000,000 6.31%
Limited (Note 6) in shares (long position)
R B A B A kA REEGN AL (b £7)
(K 5k o)
China Huarong Asset Management  Interest in a controlled corporation 123,750,000 5.96%
Co., Ltd. (Note 7) Z 1 ) R R (long position)
o B 3 A PRI M A BR (b £7)
2w (B RE7) 41,250,000 1.99%

(short position)

(R A)

T B B B A IR A R

e S
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General Information
— i

Name of shareholders

Nature of interest

shares/underlying

Total number of

Approximate
percentage of
interest in

shares held the Company

Pt $% it 5 A 2 =) HE 4
iy 8 F e BE 55 7 E T Mt 1y A R ONER
Huarong Huagiao Asset Interest in a controlled corporation 123,750,000 5.96%

Management Co., Ltd. (Note 7) 3% #% il 7% [ RE #5 (long position)
e w2 15 R B A R (b £7)
25 A (B EET7) 41,250,000 1.99%
(short position)
(R )
Timely Assets Global Limited Beneficial owner 123,750,000 5.96%
(Note 7) (Fft 5%7) Hm#EA A (long position)
(& A)
41,250,000 1.99%

Notes:

Hongguo had pledged 280,000,000 shares of the Company in favour of Port
Bliss.

Ms. Jiang Jie is the beneficial owner of all the issued share capital of Port Bliss
which in turn held security interest in 280,000,000 shares of the Company.
Therefore, Ms. Jiang Jie is deemed to be interested in 280,000,000 shares of the
Company, in which Port Bliss is interested.

Eight Dragons Investments Limited has a security interest in 127,387,086 shares
of the Company. According to the corporate substantial shareholder notice dated
18 January 2018 submitted by Arch Capital Group Ltd, Arch Capital Group
Ltd holds 100% shareholding in Arch Reinsurance Ltd. Arch Reinsurance Ltd
holds 43.70% shareholding in ADM Galleus Fund II Limited, which in turn
holds 74.95% shareholding in Eight Dragons Investments Limited. Therefore,
the above entities are deemed to be interested in 127,387,086 shares of the
Company, in which Eight Dragons Investments Limited is interested.

Eight Dragons Investments Limited has a security interest in 127,387,086 shares
of the Company. According to the corporate substantial shareholder notice dated
18 January 2018 submitted by UTAH Retirement Systems, UTAH Retirement
Systems holds 100% shareholding in Utah State Retirement Investment Fund.
Utah State Retirement Investment Fund holds 54.90% shareholding in ADM
Galleus Fund II Limited, which in turn holds 74.95% shareholding in Eight
Dragons Investments Limited. Therefore, the above entities are deemed to
be interested in 127,387,086 shares of the Company, in which Eight Dragons
Investments Limited is interested.
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5. Eight Dragons Investments Limited has a security interest in 127,387,086
shares of the Company. According to the corporate substantial shareholder
notice dated 18 January 2018 submitted by ADM Investment Management
Limited, it holds 100% shareholding in ADM Galleus Fund II Limited, which
in turn holds 74.95% shareholding in Eight Dragons Investments Limited.
Therefore, the above entities are deemed to be interested in 127,387,086 shares
of the Company, in which Eight Dragons Investments Limited is interested.

6. According to the corporate substantial shareholder notice dated 30 May 2022
submitted by OCI International Holdings Limited, OCI International Holdings
Limited holds 100% of OCI Capital (BVI) Limited, which in turn holds
100% of OCI Capital Limited. OCI Capital Limited has a security interest in
131,000,000 shares of the Company. Therefore, OCI International Holdings
Limited is deemed to be interested in 131,000,000 shares of the Company, in
which OCI Capital Limited is interested.

7. According to the corporate substantial shareholder notice dated 25 April 2023
submitted by China Huarong Asset Management Co., Ltd. (as an amendment
to its corporate substantial shareholder notice filed on 10 March 2020), Timely
Assets Global Limited is the beneficial owner of 123,750,000 shares of the
Company in long position and 41,250,000 shares of the Company in short
position. China Huarong Asset Management Co., Ltd holds 100% shareholding
in Huarong Zhiyuan Investment & Management Co., Ltd.. Huarong Zhiyuan
Investment & Management Co., Ltd. holds 91% shareholding in Huarong
Huagqgiao Asset Management Co., Ltd., which in turn holds 100% shareholding
in China Huarong Overseas Investment Holdings Co., Limited. China Huarong
Overseas Investment Holdings Co., Limited holds 100% shareholding in
Pure Virtue Enterprises Limited, which in turn holds 100% shareholding in
Timely Assets Global Limited. Therefore, the above entities are deemed to be
interested in 123,750,000 long position shares of the Company and 41,250,000
short position shares of the Company, in which Timely Assets Global Limited
is interested.

Save as disclosed above, as at 30 June 2023, the Directors were not
aware of any persons (who were not Directors or chief executive of
the Company) who had an interest or a short position in the shares or
underlying shares of the Company which would fall to be disclosed to the
Company and the Hong Kong Stock Exchange under Divisions 2 and 3 of
Part XV of the SFO, or which would be required, pursuant to section 336

of the SFO, to be entered in the register referred to therein.
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General Information
— i

SHARE AWARD SCHEME
On 31 August 2015, the Company adopted a share award scheme

(the “Share Award Scheme”) to recognize the contribution of certain
employees of the Group and to provide them with incentives in order to
retain them for the continual operation and development of the Group
and to attract suitable personnel for further development of the Group. A

summary of the Share Award Scheme is as follows:

(a) Duration: Subject to any early termination as may be determined
by the Board pursuant to the rules to the Share Award Scheme,
the Share Award Scheme shall be valid and effective for a term of

ten (10) years commencing on 31 August 2015;

(b) Maximum aggregate nominal value of shares to be awarded to a
selected employee: Shall not exceed one (1) percent of the issued

share capital of the Company from time to time; and

(c) Limit: The Board shall not make any further award of shares
which will result in the nominal value of the shares awarded by
the Board under the Share Award Scheme exceeding ten (10)
percent of the issued share capital of the Company from time to

time.

Details of the Share Award Scheme are set out in the Company’s
announcements dated 31 August 2015 and 19 October 2015. During the
six months ended 30 June 2023, no awarded shares have been granted
by the Company (during the six months ended 30 June 2022: Nil). The
trustee of the Share Award Scheme held nil and nil unvested shares at the
beginning and end of the Reporting Period respectively. The trustee of the
Share Award Scheme purchased nil awarded shares during the Reporting
Period. The Company did not make any awards under the terms of the

Share Award Scheme during the Reporting Period.
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CHANGE TO INFORMATION IN RESPECT
OF DIRECTORS AND CHIEF EXECUTIVE OF
THE COMPANY

During the six months ended 30 June 2023 and up to the date of this report,
there was no change to information which is required to be disclosed
by the Directors and the chief executive of the Company pursuant to

paragraphs (a) to (e) and (g) of Rule 13.51(2) of the Listing Rules.

By order of the Board
Mr. Chen Yixi

Chairman

PRC, 30 August 2023
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Independent Auditor’s Report
WA Y LR

TTTR o

ZHONGHUI
TO THE BOARD OF DIRECTORS OF
C.BANNER INTERNATIONAL HOLDINGS LIMITED

(Incorporated in Bermuda with limited liability)

INTRODUCTION

We have reviewed the interim financial information set out on pages
40 to 64, which comprises the condensed consolidated statement of
financial position of C.banner International Holdings Limited (the
“Company”) and its subsidiaries (collectively referred to as the “Group”)
as at 30 June 2023 and the related condensed consolidated statement of
profit or loss and other comprehensive income, condensed consolidated
statement of changes in equity and condensed consolidated statement
of cash flows for the six-month period then ended, and a summary of
significant accounting policies and other explanatory notes. The Rules
Governing the Listing of Securities on The Stock Exchange of Hong
Kong Limited require the preparation of a report on interim financial
information to be in compliance with the relevant provisions thereof and
International Accounting Standard 34 “Interim Financial Reporting”
(“IAS 34”) issued by the International Accounting Standards Board.
The directors of the Company are responsible for the preparation and
presentation of this interim financial information in accordance with IAS
34. Our responsibility is to express a conclusion on this interim financial
information based on our review and to report our conclusion solely to
you, as a body, in accordance with our agreed terms of engagement, and
for no other purpose. We do not assume responsibility towards or accept

liability to any other person for the contents of this report.
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SCOPE OF REVIEW

We conducted our review in accordance with Hong Kong Standard on
Review Engagements 2410 “Review of Interim Financial Information
Performed by the Independent Auditor of the Entity” issued by the Hong
Kong Institute of Certified Public Accountants (“HKICPA”). A review
of interim financial information consists of making inquiries, primarily
of persons responsible for financial and accounting matters, and applying
analytical and other review procedures. A review is substantially less in
scope than an audit conducted in accordance with Hong Kong Standards
on Auditing and consequently does not enable us to obtain assurance that
we would become aware of all significant matters that might be identified

in an audit. Accordingly, we do not express an audit opinion.

CONCLUSION

Based on our review, nothing has come to our attention that causes us
to believe that the interim financial information is not prepared, in all

material respects, in accordance with IAS 34.

ZHONGHUI ANDA CPA Limited
Certitied Public Accountants

Li Shun Fai

Engagement Director

Practising Certificate Number P05498
Hong Kong, 30 August 2023
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Condensed Consolidated Statement of Profit or Loss and Other Comprehensive Income
1 W 5 1 i B F At e vh W i

For the Six Months ended 30 June 2023

202346 H30 A k7518 A
Six months ended 30 June
BEGH30H LA MA
2023 2022
2023 4 2022 4F
Notes RMB’000 RMB’000
B 5 AR ¥ T oL AR #T L
(unaudited) (unaudited)
(R 58 % #&) R 8% %)
Revenue I fi 6 787,909 715,141
Cost of sales & A (326,730) (309,468)
Gross profit E 461,179 405,673
Other income and expenses and A e A B BE S R At i
other gains and losses 7 M 7 32,648 27,499
Distribution and selling expenses gy B B 85 B B X (372,543) (355,147)
Administrative and general expenses A7 B K — fig B =2 (51,550) (50,850)
Share of loss of an associate g Ak — T Bk 4 R 4R (38) -
Share of profit of joint ventures a3 Ak A8 A T i - 22
Finance costs B B A 8 (1,069) (1,392)
Profit before income tax Bk i 45 Bi H i A 68,627 25,805
Income tax expenses JIF 15 Bl BH 3¢ 9 (23,471) (1,821)
Profit for the period 7 s A 10 45,156 23,984
Other comprehensive income: He Aty 4w g
Items that will not be reclassified to NEENSHER G Z
profit or loss: HH :
Fair value changes of equity investments % /A o (B 51" A H Al 2 1 i
at fair value through other i 2 HE A ROE N o
comprehensive income [} 1,755 -
Other comprehensive income HA T A 4 T R R
for the period 1,755 -
Total comprehensive income 9 7R 4 T g AR AR
for the period 46,911 23,984
Profit/(loss) for the period T 3 A 1A i R
attributable to: (5 18) -
Owners of the Company ANEHEA N 45,442 24,162
Non-controlling interests IE 12 1 HE 25 (286) (178)
45,156 23,984
Total comprehensive income/(expenses) I8 51 # M 4 4= i i 4%
attributable to: (BH =) #8%
Owners of the Company NI F SN 47,197 24,162
Non-controlling interests I ¥ 1 BE 1 (286) (178)
46,911 23,984
Earnings per share g i LA 12
— Basic (RMB cents) —EAR (AR 2.19 1.16
— Diluted (RMB cents) — WA R 2.19 1.16
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Condensed Consolidated Statement of Financial Position
B B 4% 5 BRI 3%

As at 30 June 2023
202346 730 H
30 June 31 December
2023 2022
20234 2022 4F
6H30H 12H31H
Notes RMB’000 RMB’000
M 5E AR T AR ¥F i
(unaudited) (audited)
R 8% %) (%8 % %)
Non-current assets IE W B & A
Property, plant and equipment E R L] 13 137,854 148,528
Right-of-use assets {1 ) HE ¥ 73,970 77,658
Other intangible assets HoAth 48 2 K & 14 13,793 15,050
Goodwill P 5,725 5,725
Interest in an associate A [ N\ 2 RE £5 234 272
Interest in joint ventures WA B AT 2 RE 4 6,648 6,648
Equity investments at fair value T A fo Al wF A H A A T 0k
through other comprehensive income g (M8 28 fu B 51 A A
(“FVTOCI”) E &N OR ETEC S 32,806 31,051
Deferred tax assets % 3E Bl IH & E 43,541 62,387
Long-term deposits, other receivables = W ¥ 4~ H At e ik TE
and prepayments B TE AT 3RO 16 43,972 250,211
358,543 597,530
Current assets B E
Inventories ety 384,486 457,265
Trade receivables 5 oy T R IH 15 198,983 135,510
Other receivables and prepayments HCAthy B Wi 3K TR K TR AT 3K TE 16 243,499 31,601
Current tax assets R i TH - 447
Bank balances and cash SRAT A iR B 582,173 496,252
1,409,141 1,121,075
Current liabilities = N
Trade and bills payables B Gy EAT BRI B A bR 17 128,339 125,362
Other payables At JBE A 3K TH 138,426 142,887
Contract liabilities R A A 25,340 24,723
Lease liabilities & A H 18,856 17,464
Current tax liabilities RV HA B H & 11,540 6,941
322,501 317,377
Net current assets W& RN 1,086,640 803,698
Total assets less current liabilities H% B TR R B A 1,445,183 1,401,228
THEBBERARAR  F =i
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Condensed Consolidated Statement of Financial Position

fET W B 5K DL AR

As at 30 June 2023
4202346 A 30 H

30 June 31 December
2023 2022
2023 4F 2022 4F
6H30H 12A31H
Note RMB’000 RMB’000
M 5E AR T AR ¥F i
(unaudited) (audited)
R 8% %) (%8 % %)
Non-current liabilities Ik W B 1 E
Lease liabilities & A H 24,212 27,168
Net assets WA 1,420,971 1,374,060
Capital and reserves B A K ik G
Share capital Jiie A 18 209,097 209,097
Reserves it i 1,203,047 1,155,850
Total equity attributable to owners /NI RN R
of the Company 1,412,144 1,364,947
Non-controlling interests IE P B HE 25 8,827 9,113
Total equity H8HE 4% 1,420,971 1,374,060
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Condensed Consolidated Statement of Changes in Equity
Gk E0 dUES

For the Six Months ended 30 June 2023

H A 202346 30 H 1L E A
Equity attributable to owners of the Company

LYk 2PN 111 3

PRC Non-

Share Share statutory FVIOCI  Accumulated controlling

capital premium reserve reserve profits Sub-total interests  Total equity

LY

kT ALRREE E3

Rk RbER Bl WEZRE RiHEN it LI EEY
RMBOOO  RMBUOO  RMBO0O  RMBUW  RMBOO)  RMBUW  RMBOO)  RMBON0
AREFE ARKTE ARKTL ARKTZ ARKTZ ARWTL ARETE ARKTE

Balance at 1 January 2022 (audited) RNRELA AN S (%7 209,097 646,042 176,127 - 314,192 1,345,458 9,136 1,354,594
Total comprehensive income/(expenses) for the MRETLA/ (HX) 4%

period (unaudited) (REHHG - - - - 24,162 24,162 (178) 23,984
Transfer (unaudited) B (REEY) - - 3 - (333) - - -
At30 June 2022 (unaudited) N0F6A0A (REEH) 209,097 646,042 176,460 - 338,021 1,369,620 8,958 1,378,578
Balance at 1 January 2023 (audited) RNBELA LA 58 (%7 209,097 646,042 176,493 4700 328,615 1,364,947 9,113 1,374,060
Total comprehensive income/(expenses) for the MREELA/ (HX) 4%

period (unaudited) (REHHG - - - 1,755 45442 47,197 (286) 46911
Transfer (unaudited) B (RUEY) - - 4589 - (4,589) - - -
At30 June 2023 (unaudited) 2364301 (RE%EH) 209,097 646,042 181,082 6,455 369,468 1,412,144 8827 1420971

FABEBRIARAR % =S 43



Condensed Consolidated Statement of Cash Flows
B S HHEMER

For the Six Months ended 30 June 2023

202346 430 H 1L A
Six months ended 30 June
#Ee H30 HLAMNA
2023 2022
2023 4 2022 4F
RMB’000 RMB’000
AR ¥ T oL AR #T L
(unaudited) (unaudited)
(R 58 % #&) R 8% %)
Net cash generated from operating activities %8 & 2¢ % Jir 15 81 4 1% %8 103,045 36,384
Cash flows from investing activities BREWHZH SR E
Payments for acquisition of property, plant [LSSRYE DR £ N S L KRR
and equipment (4,494) (13,667)
Payments for acquisition of intangible assets i B I JE & 7 A 3K (1,476) -
Interest received from bank deposits B Wi SR AT A7 3OR) S 4,095 3,716
Proceeds from disposal of property, plant 2 AR TR 2
and equipment ST A5 R 495 1,932
Income received from other financial assets £ e At 4 RlE S U A 26 25
Net cash used in investing activities & 5 B B4 A (1,354) (7,994)
Cash flows from financing activities il B B AR
Repayment of lease liabilities 7 L IT AL (14,701) (14,689)
Lease interest paid SRR EN=IDEN (1,069) (1,392)
Net cash used in financing activities Fl &G B AT A OB A R (15,770) (16,081)
Net increase in cash and cash equivalents 4 KOIR 4 5 E W B A 85,921 12,309
Cash and cash equivalents at 1 January RIATAMB & KRB &EED 496,252 443,117
Cash and cash equivalents at 30 June R6AHMRERREFMHEHD 582,173 455,426

Cash and cash equivalents at end of period, W KB & KBl & ZEEY > W

represented by
Bank balances and cash SR AT &5 R KR 4 582,173 455,426
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Notes to the Condensed Consolidated Financial Statements

GENERAL INFORMATION

C.banner International Holdings Limited (the “Company”)
was incorporated in Bermuda under the Companies Act as an
exempted company with limited liability on 26 April 2002. The
address of its registered office is Victoria Place, 5th Floor, 31
Victoria Street, Hamilton HM10, Bermuda. The address of its
principal place of business is Suite 1503, Level 15, Admiralty
Centre Tower 1, 18 Harcourt Road, Admiralty, Hong Kong. The
Company’s shares are listed on the Main Board of The Stock
Exchange of Hong Kong Limited (the “Stock Exchange”).

The Company is an investment holding company. Its subsidiaries,
associate and the joint ventures are principally engaged in
manufacture and sale of branded fashion footwear and retail of
toys. The Company and its subsidiaries are collectively referred

to as the “Group”.

The condensed consolidated financial statements are presented
in Renminbi (“RMB”), which is the functional currency of the

Company.

BASIS OF PREPARATION

These condensed consolidated financial statements have
been prepared in accordance with International Accounting
Standards (“IAS”) 34 “Interim Financial Reporting” issued by
the International Accounting Standards Board (“IASB”) and
the applicable disclosures required by the Rules Governing the

Listing of Securities on the Stock Exchange.

These condensed consolidated financial statements should be
read in conjunction with the 2022 annual financial statements of
the Group. The accounting policies and methods of computation
used in the preparation of these condensed consolidated financial
statements are consistent with those used in the annual financial

statements for the year ended 31 December 2022 of the Group.
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Notes to the Condensed Consolidated Financial Statements

(G

e B R B R

For the Six Months ended 30 June 2023
2 20234F6 H 30 H 1L A

3.

ADOPTION OF NEW AND REVISED
INTERNATIONAL FINANCIAL
REPORTING STANDARDS

In the current period, the Group has adopted all the new and
revised International Financial Reporting Standards (“IFRSs”)
issued by the IASB that are relevant to its operations and effective
for its accounting period beginning on 1 January 2023. IFRSs
comprise International Financial Reporting Standards (“IFRS”);
International Accounting Standards (“IAS”); and Interpretations.
The adoption of these new and revised IFRSs did not result
in significant changes to the Group’s accounting policies,
presentation of the Group’s consolidated financial statements and

amounts reported for the current period and prior years.

The Group has not applied the new and revised IFRSs that have
been issued but are not yet effective. The Group has already
commenced an assessment of the impact of these new and revised
IFRSs but is not yet in a position to state whether these new and
revised IFRSs would have a material impact on its results of

operations and financial position.
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Notes to the Condensed Consolidated Financial Statements

FAIR VALUE MEASUREMENTS

The carrying amounts of the Group’s financial assets and
financial liabilities as reflected in the consolidated statement of

financial position approximate their respective fair values.

Fair value is the price that would be received to sell an asset
or paid to transfer a liability in an orderly transaction between
market participants at the measurement date. The following
disclosures of fair value measurements use a fair value hierarchy
that categorises into three levels the inputs to valuation techniques

used to measure fair value:

Level 1 inputs: quoted prices (unadjusted) in active
markets for identical assets or liabilities
that the Group can access at the

measurement date.

Level 2 inputs: inputs other than quoted prices included
within level 1 that are observable for
the asset or liability, either directly or

indirectly.

Level 3 inputs: unobservable inputs for the asset or

liability.

The Group’s policy is to recognise transfers into and transfers out
of any of the three levels as of the date of the event or change in

circumstances that caused the transfer.

7 A A A R I o

For the Six Months ended 30 June 2023
B £ 202346 H30 H 1L 7S i A

o St it o
A VSR UL R BB B A SR
A M R RY R (SR
# BN S AEM A

KR AE T 2 HE 2 R
EHMEAFL S WE - HEE
JIr Wi B B — JH B BT S A 2
A o DL & Ao At & 8 6T
W9 2 o g AR A R R FHE A R (E
URCRIEEFR IR TG & 3 Bl i
J& &

HofEEmA ALETREEA
B TR AR E
s B R IS T
Y R M O 89 %) -

BoEWmA EESABEMATHA
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Notes to the Condensed Consolidated Financial Statements
BT &5 A B T 2 B

For the Six Months ended 30 June 2023

2202346 430 H k<8 A
4. FAIR VALUE MEASUREMENTS 4. 2 fuffish & (4)
(CONTINUED)
i) Disclosures of level in fair value hierarchy: (i) N RSz BEE
At 30 June 2023 202346 H30H
Fair value measurements using:
AR R
Level 1 Level 2 Level 3 Total
Description Wt W W B a
RMB’000 RMB’000 RMB’000 RMB’000
ANRETLE ARETZ ARETZ ARETT
(unaudited) (unaudited) (unaudited) (unaudited)
(G 88 % %) (R &% B (R 8% ¥ (O 88 % B)
Recurring fair value BEEAAERZ:
measurements:
Equity investments at fair B REFA
value through other Hofh 2 4 2
comprehensive income e 5 4% B
Private equity investments Ru#Efy - - 32,806 32,806
At 31 December 2022 20224212 31 H
Fair value measurements using:
b eane Eillii
Level | Level 2 Level 3 Total
Description R % po = At
RMB’000 RMB’000 RMB’000 RMB’000
ARBTLT  ARETET ARFTZT ARFTZ
(audited) (audited) (audited) (audited)
Vix 2] (REZ) (BHEK) (BHE)
Recurring fair value BEEARMERE
measurements:
Equity investments at fair A REFA
value through other Hofh 2w g 2
comprehensive income g
Private equity investments FLEEHE & - - 31,051 31,051
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(ii)

Notes to the Condensed Consolidated Financial Statements

7 A A A R I o

For the Six Months ended 30 June 2023

BE 202346 H30H 1L/AE A
4. FAIR VALUE MEASUREMENTS 4. 2 fffih & ()
(CONTINUED)
Reconciliation of assets measured at fair value based (ii) BE="EBAAMEGTREZE
on level 3: IR
At 30 June 2023 i*202346 H30H
Equity
investments
at fair value
through other
comprehensive
Description B Bt income Total
¥ R A
H i 2w R
Z HE 1% % & A
RMB’000 RMB’000
AR Tz AR¥ T T
(unaudited) (unaudited)
OR 2% %) (K 8 % #%)
At 1 January 2023 #20234F1 1 H 31,051 31,051
Total gains or losses recognised in B w8 Uk £5 ok G 4R A
— other comprehensive income BH— Hoh & ik AR 1,755 1,755
At 30 June 2023 202346 430 H 32,806 32,806

(iii)

Disclosure of valuation process used by the Group
and valuation techniques and inputs used in fair value
measurements

The Group’s financial controller is responsible for the fair
value measurements of assets and liabilities required for
financial reporting purposes, including level 3 fair value
measurements. The financial controller reports directly to
the Board of Directors for these fair value measurements.
Discussions of valuation processes and results are
held between the financial controller and the Board of

Directors at least twice a period.

For level 3 fair value measurements, the Group will
normally engage external valuation experts with the
recognised professional qualifications and recent

experience to perform the valuations.

(iii)

T B B B A IR A R

P N A
Fo A wF B B A G E B &
i\ BOUR B Bk B
EENUBEE S R
W w EERAEN L
REFE GFE = EAR
{H RF o B 55 A0 B B
FEWMEZELNEFE -
B AR B B i R
Al 2 D w K w  flE R
T i AR

M= REFEE
AR R R E MR
HJOHLE M O ) R B
1B Ak (E B 5 AT Al (H

SRR
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Notes to the Condensed Consolidated Financial Statements
BT &5 A B T 2 B

For the Six Months ended 30 June 2023

2202346 430 H k<8 A
4. FAIR VALUE MEASUREMENTS 4. 2 fuffish & (4)

(CONTINUED)

(iii)  Disclosure of valuation process used by the Group (i) AELME P AMAERER RS
and valuation techniques and inputs used in fair value fo fH wF R BT A A6 (A B il K&
measurements (continued) T A B Y B2 ()
Level 3 fair value measurements BEE A G R
At 30 June 2023 202346 H30 H

Effect on fair value for
Description Valuation technique Unobservable inputs increase of inputs Fair value
LN S 200
Bt 0l 4% fhd AR E-3 PN % HARZzHE Bl
RMB’000
ARE T
(unaudited)
(k&% B)
Equity investments at fair ~ Market approach Price to research and Increase 32,806
value through other development expenses
comprehensive income
— Private equity
investments
Hn AR AR T 5 % 5 B S f A 54 32,806
di 2 A4
~REEGRE
At 31 December 2022 20224712 H 31 H
Effect on fair value for
Description Valuation technique ~ Unobservable inputs  increase of inputs Fair value
LU € b E-|
L i (B4 Al ABEMANE AREZBE AFIRE!
RMB 000
ARWT
(audited)
(BER
Equity investments at fair value through ~ Market approach Price to research Increase 31,051
other comprehensive income and development
— Private equity investments expenses
/NN PN (RN T T35 i BF 3% B 5 1 A Ll 31,051
BB E-AFEERE
There were no changes in the valuation techniques used. JIT A (B B 9l NI e 5 ) o
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3.

OPERATING SEGMENT INFORMATION 5.

Notes to the Condensed Consolidated Financial Statements

7 A A A R I o

For the Six Months ended 30 June 2023

A 202346 30 H 1< M# A

£ = o i E B

Six months ended 30 June

BEGCH30H ILAMTA

2023 2022
2023 4F 2022
RMB’000 RMB’000
AR T A R #F T
(unaudited) (unaudited)
(R &% %) Ok %7 %)
Segment revenue 41 B WL 3
Retail and wholesale of shoes TAE KAt 8 R
— external sales — 4 E 8 697,092 596,874
— inter-segment sales — 73 &R W 84 & 19 -
Contract manufacturing of shoes AHEERE
— external sales — A0 8 63,037 101,731
Retail of toys L HAEE
— external sales — A0 8 27,780 16,536
Segment revenue Yl 787,928 715,141
Eliminations ER 7| 19) -
Group revenue EE 787,909 715,141
Segment results 4 W 2 B
Retail and wholesale of shoes T T AL uE R 68,146 11,894
Contract manufacturing of shoes GHEEREE (482) 7,773
Retail of toys It R AR 317 2,788
67,981 22,455
Finance costs B AR (1,069) (1,392)
Net foreign exchange gain [ 50, Wi % 93 A 1,753 4,720
Share of loss of an associate 43 Ak — T B 7 4 R e 4R (38) -
Share of profit of joint ventures o3 Ak &8 A A i ) - 22
Profit before income tax [ BT 75 B4 AT i A 68,627 25,805
Income tax expenses B 15 B B 32 (23,471) (1,821)
Profit for the period LUANRA 45,156 23,984
THREBERARAT SRR 51



Notes to the Condensed Consolidated Financial Statements
AT B0 2 1 B WA M

For the Six Months ended 30 June 2023

52

202346 H30 A k7518 A
5.  OPERATING SEGMENT INFORMATION 5. &% 4 #8 & ¥ (%)
(CONTINUED)
The following is an analysis of the Group’s assets and liabilities 7 AR P A T T 2 g B H 4y
by operating and reportable segments: iR KA A TR
30 June 31 December
2023 2022
2023 4F 2022 4F
6H30H 1231 H
RMB’000 RMB’000
A R ¥ F o AR # Tz
(unaudited) (audited)
(R B H %) (58 % %)
Segment assets 4 & E
Retail and wholesale of shoes A T AL R 1,850,982 1,780,938
Contract manufacturing of shoes G &) e 101,993 103,767
Retail of toys BT R 21,154 19,876
Total segment assets Ay A E A 1,974,129 1,904,581
Eliminations 8 (289,675) (286,781)
Unallocated A 83,230 100,805
Total consolidated assets A EESE 1,767,684 1,718,605
Segment liabilities Vil =R
Retail and wholesale of shoes e E R 279,983 280,340
Contract manufacturing of shoes EHEEER 227,539 227,875
Retail of toys BT = e 29,372 29,206
Total segment liabilities 53 B A 1K A AR 536,894 537,421
Eliminations 8 (201,721) (199,817)
Unallocated &+ 73 Bie 11,540 6,941
Total consolidated liabilities A AEAE 346,713 344,545
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6.

Notes to the Condensed Consolidated Financial Statements
T8 IR 47 A BA TS R R

For the Six Months ended 30 June 2023
B £ 202346 H30 H 1L 7S i A

REVENUE

Six months ended 30 June

BECH3OH A A

2023 2022

2023 4F 20224

RMB’000 RMB’000

AR ¥ T A R #F T

(unaudited) (unaudited)

(R B H %) (R 8% %)

Retail and wholesale of shoes T e 697,092 596,874
Contract manufacturing of shoes GHRIEERE 63,037 101,731
Retail of toys BT R 27,780 16,536
Total revenue O 4 787,909 715,141

Disaggregation of revenue from contracts with customers:

KEKRF G AW i o8

Six months ended 30 June

BEOCH3IOHILAMA

2023 2022
2023 4 2022 4
RMB’000 RMB’000
A R ¥ Tt A RWEF T
(unaudited) (unaudited)
(R 28 9 %) (R 8 % %)
Geographical markets H I i 355
The People’s Republic of China e N RAL N (T )

(the “PRC”) 725,490 613,497
The United States of America % B A R 62,419 101,644
Total M5 787,909 715,141
Major products/service W E BR B
Retail and wholesale of branded T R R IR R

fashion footwear 697,092 596,874
Contract manufacturing of footwear G R R E R E 63,037 101,731
Retail of toys BT =R 27,780 16,536
Total a5k 787,909 715,141
Timing of revenue recognition Tl 2 W 4 1Y) IRE T
At a point in time A B — IR ] B 787,909 715,141

T B B B A IR A R

S AR

oF
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Notes to the Condensed Consolidated Financial Statements
AT B0 2 1 B WA M

For the Six Months ended 30 June 2023
2 20234F6 H 30 H 1L A

7. OTHER INCOME AND EXPENSES AND 7.
OTHER GAINS AND LOSSES

ot e A B B 32 DL R B
i Wt 4 K% Jis 18

Six months ended 30 June

BECH3OH A A

2023 2022
2023 4 2022 4F
RMB’000 RMB’000
A K% T AR W T T
(unaudited) (unaudited)
(R #8  #) (R 8 8 %)
Other income H A e A
Government grants B i B 4 14,544 8,362
Government rewards BT 5% 7,000 -
Interest income on bank deposits SRAT AT BRI S I A 4,095 3,716
Interest income of long-term trade debts = ] & 5 & % 19 1 B it A
(Note 16) (B 5% 16) 4,526 3,207
Interest income on other financial assets  H: fth 4 @il & & 19 F B dg A 26 25
Gain on disposal of property, plant and ) AR R
equipment Z I 55 2 21
Service fee income MR %5 2 e A - 457
Royalties fee income e FFHE 1 B A 6,613 4,319
Others HAth 3,937 3,165
40,743 23,272
Other gains and losses I b W #5 K% E 18
Net foreign exchange gain [ 58, Wi i 5 A3 1,753 4,720
Impairment provision in respect of B WE R IE Y W (e 8
trade receivables (527) (676)
Loss on modification of right-of-use 16 Bl R A e T B AR
assets and lease liabilities Z 1 - (28)
Gain on disposal of financial assets R B I - 211
Loss on modification of long-term Bl RWE S B 2GR
trade debts (Note 16) (Kt 5% 16) (9,321) -
(8,095) 4,227
Total other income and expenses and FE A e A B B S A B At i
other gains and losses 5 M s 1 Y A4 32,648 27,499
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Notes to the Condensed Consolidated Financial Statements

7 A A A R I o

For the Six Months ended 30 June 2023
B £ 202346 H30 H 1L 7S i A

FINANCE COSTS 8. B A

Six months ended 30 June

BEGCH30H ILAMTA

2023 2022

2023 4 20224
RMB’000 RMB’000

A B # T i AR BT T
(unaudited) (unaudited)

(R 88 % &) (R %8 7% #%)

Leases interests & B 1,069 1,392

INCOME TAX 9. BB

Six months ended 30 June

BE6H30H ILAMA

2023 2022

20234 2022 4F
RMB’000 RMB’000
AR # T ARWFoT
(unaudited) (unaudited)

(R B #B) (R 88 % 1)

Current tax — PRC Enterprise Income Tax B} # B 15 — v [ £ 2 7 15 Bi

Provision for the period BN 37 24
Over provision in prior periods A S R R - (1,498)
37 (1,474)

Current tax — PRC withholding tax R 107 B TE — v BB 0B 4,588 -
Deferred tax R A B TH 18,846 3,295
Income tax expenses Jr 45 BB 32 23,471 1,821

THERBERARAR =PRI
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Notes to the Condensed Consolidated Financial Statements

WA B R B

For the Six Months ended 30 June 2023
2 20234F6 H 30 H 1L A

9.

INCOME TAX (CONTINUED)

The Group is not subject to taxation in Bermuda and the British

Virgin Islands (“BVI”).

No provision for Hong Kong Profits Tax is required since the
Group has no assessable profit in Hong Kong during the six
months ended 30 June 2023 (six months ended 30 June 2022:
Nil).

PRC Enterprise Income Tax has been provided at a rate of 25%
on the estimated assessable profit during the six months ended 30

June 2023 (six months ended 30 June 2022: 25%).

Under the relevant tax law and implementation regulations in
the PRC, withholding income tax is applicable to dividends
payable to investors that are “non-PRC tax resident enterprises”,
which do not have an establishment or place of business in the
PRC, or which have such establishment or place of business
but the relevant income is not effectively connected with the
establishment or place of business, to the extent such dividends
have their sources within the PRC. Under such circumstances,
dividends distributed from the PRC subsidiaries to non-PRC
tax resident group entities in Hong Kong shall be subject to
the withholding tax at 5%. Dividend distributed from a PRC
subsidiary to a non-PRC tax resident group entity in the BVI shall
be subject to the withholding tax at 10%.
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W A 2T 13 OB B AR 8 R = 2023
6 H30H Ik S A 2 A6 5B
T B 4% B 25% (# Z 202246 H 30
HiE7S M A 2 25%) 542 438 i -

A4 b A B B  BRLE B A A
JE AT T JF o BB B R A 3
AR A LAYE A BRI
I A5 7 PR OBCAN T 0T 13 Bl B4 AE
BB R A M S L B R R
S B B A RS B
B3 BT EAR B BT 15 R PR b B
15 P B R ST A B B 36 4 B
B o 9 U DL o b KRS A R 1 A
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Notes to the Condensed Consolidated Financial Statements
T8 IR 47 A BA TS R R

For the Six Months ended 30 June 2023

BE 202346 H30H 1L/AE A
10. PROFIT FOR THE PERIOD 10. M1 % Al
Profit for the period has been arrived at after charging: WA i RS R BR DA T A% TH AR
E
Six months ended 30 June
WE6H3I0H LA A
2023 2022
2023 4 20224
RMB’000 RMB’000
A B # T i AR BT T
(unaudited) (unaudited)
(R 88 % ) (R 8 % %)
Depreciation of property, plant and e L E A R
equipment 18,815 18,535
Depreciation of right-of-use assets 11 I HE 7 AT A 16,825 17,681
Amortisation of other intangible assets H At 48 98 & 8 2,733 2,682
Directors’ emoluments I 3,396 3,188
Cost of inventories sold [ R NS N 326,730 309,468
Written down of inventories to net U AE B 3 AT A B (E
realisable value (included in cost of (FEA B & A7 80 A)
inventories sold) 7,968 8,505
Impairment provision in respect of trade & % I Wit 3k S 119 3 (B 43¢
receivables 527 676
Employee benefits expenses fiE B 45 ] b 52 169,962 162,077
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Notes to the Condensed Consolidated Financial Statements

(G

e B R B R

For the Six Months ended 30 June 2023
2 20234F6 H 30 H 1L A

11.

12.

13.

14.

DIVIDENDS

The directors of the Company did not recommend the payment of

any dividend for the six months ended 30 June 2023 and 2022.

EARNINGS PER SHARE

Basic earnings per share

The calculation of basic earnings per share attributable to owners
of the Company is based on the profit for the period attributable
to owners of the Company of approximately RMB45,442,000 (six
months ended 30 June 2022: approximately RMB24,162,000) and
the weighted average number of ordinary shares of 2,077,000,000
(six months ended 30 June 2022: 2,077,000,000) in issue during

the period.

Diluted earnings per share
There was no dilutive potential ordinary share outstanding for
both periods. Accordingly, the diluted earnings per share is same

as basic earnings per share for both periods.

PROPERTY, PLANT AND EQUIPMENT
During the six months ended 30 June 2023, the Group acquired
property, plant and equipment of approximately RMB8,634,000
(six months ended 30 June 2022: RMB18,667,000).

OTHER INTANGIBLE ASSETS

During the six months ended 30 June 2023, the Group acquired
other intangible assets of approximately RMB1,476,000 (six
months ended 30 June 2022: RMB Nil).
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11.

12.

13.

14.

it B

AN ) R R O # £ 2023
4 ] 202246 A30 H 1k A A IR £F
AT ] B L o

5 Ik & A

53 W N |

ENY/NECIE 7 FEWNY R IR Ny
JERE - FNYNEIE RN R RN
Fl &) N R H 45,442,000 76 (B %2022
FoH30H LM A #H AR K
24,162,000 G ) K & B A B AT 19
A RE S ¥ %2,077,000,000 1
(R £2022F6H30H 1k A M H :
2,077,000,000 /i) 1 5 & -

B Ji B 2 A

W% AR 8RR MR R R AT 7E Sh Y
TE A 4 0 B o TR G > R T R
] 2 5 i 0 8 M) DL A T R A f
A [

ERE F ]

A E 202346 H30H 1L A >
A KR T E - BEER RORR A
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30 IE S A - AR 18,667,000
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15.

Notes to the Condensed Consolidated Financial Statements

A TR Mt L

For the Six Months ended 30 June 2023
B £ 202346 H30 H 1L 7S i A

TRADE RECEIVABLES

The Group’s trading terms with other customers are mainly on
credit. The credit terms generally range from 30 to 90 days.
Each customer has a maximum credit limit. For new customers,
payment in advance is normally required. The Group seeks to
maintain strict control over its outstanding receivables. Overdue
balances are reviewed regularly by the directors of the Company.
The Group would also allow longer credit period for certain

customers with long-term relationship.

15.

3 -

iR

H 5 HE W sk A

ALE ) E B LLE R SRR A %
J5ORTSL A oy MR K e R B — B
FRB0EOKR A A HETHA
FEERHEF - B R
A S5 g SR I R IR
9 JE Wi THAE B R AS B R A
) E A B A R e AR
EMaAgms TRMEFRRES
RTBEMEEH -

30 June 31 December

2023 2022

2023 4F 20224

6H30H 12J131H

RMB’000 RMB’000

AR T A R T T

(unaudited) (audited)

R 88 % %) (R #F2)

Trade receivables 2078 & @ 200,552 136,552
Provision for loss allowance w2 48 B A (1,569) (1,042)
198,983 135,510

The aging analysis of trade receivables, based on the revenue

recognition date, and net of allowance, is as follows:

B W i RR F O S A0 BR B4 1R
9 B2 5y I Wik TEL R 8 A 0T

30 June 31 December
2023 2022
2023 4 20224
6H30H 12431 H
RMB’000 RMB’000
AR ¥ T AR BT
(unaudited) (audited)
(R 88 % &) (R )
0 to 60 days 0% 60K 134,955 105,282
61 to 180 days 612 180K 60,842 25,220
181 days to 1 year 181 K £ 14F 1,297 2,748
Over | year 1 AE 1,889 2,260
198,983 135,510

THERBEBRARAR R ZAER R
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Notes to the Condensed Consolidated Financial Statements

15 2 BB PR AR M 2

For the Six Months ended 30 June 2023

# F20234E6 H30 H 1L/l H
166 OTHER RECEIVABLES AND 16. I fib FE ¥ 3 JH & # £ 5%
PREPAYMENTS JH
30 June 31 December
2023 2022
2023 4F 2022 4F
6H30H 1231 H
Note RMB’000 RMB’000
B 5 AR ¥ Fi A R ¥F o
(unaudited) (audited)
(RREE) (%8 3% #%)
Non-current assets I W B & B
Long-term deposits = W% 12,093 11,843
Prepayments A £ % E 2,527 2,527
Trade debts due from a former JRE Wi — ] 7 B g 2
subsidiary M ¥ 5 8 5% (i) - 207,421
Prepayments for acquisition of Wi T i Y E Y
intangible assets A AT 3R E 29,352 28,420
43,972 250,211
Current assets By &
Prepayments T8 £ % E 17,663 12,302
Trade debts due from a former JRE Wi — ] T B g 2
subsidiary M ¥ 5 5% 6 206,774 4,255
Value-added tax receivable JRE Wi 1 {H i 237 550
Interest receivables JAE Wi ]S 1,286 632
Others H Athy 17,539 13,862
243,499 31,601
Total A 287,471 281,812
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16.

Notes to the Condensed Consolidated Financial Statements

OTHER RECEIVABLES AND
PREPAYMENTS (CONTINUED)

Note:
()

On 18 June 2020, the Group entered into an obligations and
debts framework agreement (“Obligations and Debts Framework
Agreement”) with Mayflower (Nanjing) Enterprise Limited (“Nanjing
Mayflower”), a former subsidiary of the Group.

On 31 July 2020, the Group disposed 100% equity interest in Nanjing
Mayflower. Nanjing Mayflower owed various members of the Group
the trade debts (“Trade Debts”), being certain intra-group debts which
had arisen in the ordinary course of business over the years.

Pursuant to the Obligations and Debts Framework Agreement, Nanjing
Mayflower shall settle the Trade Debts during the two years from 31
May 2020 (“the Trade Debts Settlement Period”).

As at 30 June 2023, the Trade Debts will be settled during the Trade
Debts Settlement Period in the following manner:

(a) Nanjing Mayflower would lease certain of its immovable
property to the Group to offset part of the Trade Debts with
the rents payable;

(b) Should the Trade Debts not being fully settled in the above
manner within the two-year period, the Nanjing Mayflower
shall pay a sum equivalent to the remaining Trade Debts to
the Group upon the expiry of the two-year period.

On 10 February 2023, the Group singed an extension agreement with
Nanjing Mayflower, pursuant to which the repayment date of the
Trade Debts is extended to 31 May 2024.

As at 30 June 2023, the Trade Debts due from the Nanjing Mayflower
with carrying amount of RMB206,774,000 (31 December 2022:
RMB211,676,000) are secured by the Nanjing Mayflower’s
land use rights and buildings as collateral with a fair value of
approximately RMB170,600,000 (31 December 2022: approximately
RMB170,600,000) in total.

16.

T B B B A IR A R

7 A A A R I o

For the Six Months ended 30 June 2023

A 202346 30 H 1< M# A

3l B R T %
S5 (4

W 5
O]

#20204F6 H 18 H » A 4k [ B A 4k
1 iy B e 2 R 3% BB 2 A 2 (P a0)
AR (T a S B ) T o —
TE i HE B AE 42 WG o (TR HE i S
HE 22 Bk )) o

R20204E7 H31 H » AL & 8 7R
a5 HE A 100% AL BE o B R B
BEXMAEHZZRE A Y
ARG (& 5 EH ] - B2 4 5k
EHWEBRBREENSE T
[ A -

R i HE A TS HE 2 1 o 0 m T B
B8 HEJH N H20204E5 H 31 H R FF
WA ([ 5 65 75 0% 8 0 1)) R i
T’ 5 6 -

202346 308 - & 5 5% i
B Gy 56 O ALl oy 1
i1

(a) oAU R e AR 4R M
FLH 5 R B i o DL A
T <5 41 & w0 2 B2 5 BUES

(b) i 7 T AFE W) AR AE LA
bk KB WMEEE S
U5 - a0 36 BB SE AR W
AR TR JiE O R A SR
ST AR R OR ' 5 B
ZHIH e

R20234E2 H 10 H » 7 45 8] B 75 5T
3R HEET L AE W) h k> BB 0
Ty {8 Hs 9 A5 = H W) AE 1 % 2024 4R
5H31H -

202346 H30H » MR (E 2 A R
206,774,000 7C (20224E 12 A 31 H =
A K #211,676,000 70 ) 19 JE Wi B 50
EBERGEFEUE R EBELN
el A 3L & B N R 170,600,000
JC(20224F 12 A31H : & AN R ¥
170,600,000 7&) # + i (i FJ #E DL &
S AE 4T o

SRR
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Notes to the Condensed Consolidated Financial Statements
BT &5 A B T 2 B

For the Six Months ended 30 June 2023

62

B E20234F6 A30 H 1L A
17. TRADE AND BILLS PAYABLES 17. © 5 FE fF 5k JH & B A 32
11

30 June 31 December

2023 2022

2023 4 2022 4F

6H30H 12A31H

RMB’000 RMB’000

AR T AR ¥F o

(unaudited) (audited)

(RBHEZ) (5% F %)

Trade payables & 5 WA K IH 128,339 125,310

Bills payables JRE A 52 9% - 52

128,339 125,362

The aging analysis of trade payables, based on the invoice date, is

MO B 5 A AR E R

as follows: [T (T
30 June 31 December
2023 2022
2023 4 20224
6H30H 12A31H
RMB’000 RMB’000
AR ¥ T AR BT
(unaudited) (audited)
R 8% %) (R )
0 to 90 days 0% 90K 122,042 118,134
91 to 180 days 91 % 180K 10 1,135
181 days to 1 year 181 K £ 14F 762 590
Over 1 year A 4R 5,525 5,451
128,339 125,310
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18.

19.

Notes to the Condensed Consolidated Financial Statements

7 A A A R I o

For the Six Months ended 30 June 2023

A 202346 30 H 1< M# A
SHARE CAPITAL 18. M A
Number of
shares Amount
J& 6y 8 H &%
USD’000
F T
Ordinary shares of USD0.015 each A5 M T .0.015 3% T 2 5 4 i
Authorised: by
At 1 January 2022 (audited), 202241 H 1 H (885 #%) -
31 December 2022 (audited), 20224F 12 H 31 H (#8 3F #%) -
1 January 2023 (audited) and 2023451 A 1 H (8 HF ) &
30 June 2023 (unaudited) 20234F6 H30 H (K& % #)  20,000,000,000 300,000

Issued and fully paid:

At 1 January 2022 (audited),
31 December 2022 (audited),
1 January 2023 (audited) and

CHITEHRE:

202241 A1 H (58 5%#%) -
20224F 12 H31 H (£ 58 #%) -
20234F 1 H 1 H (885 #) &

30 June 2023 (unaudited) 20234F6 H30H (CR&#FZ)  2,077,000,000 31,155
Amount
|
RMB’000
A R ¥F i
At 1 January 2022 (audited), 202241 H 1 H (885 4%) ~ 2022412 H31 H
31 December 2022 (audited), (BEFAZ) ~ 20234F 1 H 1 H (8 &
1 January 2023 (audited) and 20234F6 H 30 H (& #5895 #%)

30 June 2023 (unaudited) 209,097

CAPITAL COMMITMENTS 19. HEARKWE
The Group’s capital commitments at the end of the reporting A 4 | RS R 1 G AR R I W
period are as follows: I
30 June 31 December
2023 2022
2023 4¢ 2022
6H30H 12H31H
RMB’000 RMB’000
AR T AR #F
(unaudited) (audited)
R 88 % %) (%8 % %)
Construction of new factories % RS
Contracted but not provided for E R & {H I 48 S 42 5 3,612 4,472

T B B B A IR A R

S SR
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20. RELATED PARTY TRANSACTIONS 20.

During the period, in addition to those disclosed elsewhere in the
condensed consolidated financial statements, the Group had the

following related party transactions:

BA 6% 7 %2 5
WO B R A S R R A
o7 B 2 YR SN R S 0 B
L BRI

Six months ended 30 June

BWE6OH3IOH ILAMA

2023 2022
20234 2022 4F
RMB’000 RMB’000
A K% T AR W T T
Relationship with related parties Nature of transactions (unaudited) (unaudited)
B2 B W 5 B AR 525 R (R 88 % %) (R B#F )
Associates Purchase of goods
gt & o ) B 767 2,396
A related company, in which certain Rental expense
directors of the Company have
controlling interest
— MBI B AR AnFE TEER  HERMNXL
Horb B AT BCHE R 1,251 1,251
21. CONTINGENT LIABILITIES 21. EARAMH

The Group did not have any significant contingent liabilities at 30

June 2023 (at 31 December 2022: RMB Nil).

22. EVENTS AFTER THE REPORTING PERIOD 22.

There were no significant events after 30 June 2023 and up to the

date of this interim report.

23. APPROVAL OF THE INTERIM FINANCIAL 23.
STATEMENTS

These condensed consolidated financial statements were approved
and authorised for issue by the Board of Directors on 30 August

2023.
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A 202346 H30H > A 4E @ 3 4T (T
fal 8 K 5% 9K B AR (v 2022 4F 12 A 31
H: AR¥Z0) -

He 5 W 4% 35 0H
R20234E6 A 30 B % & H A
ot H O R 2 H .

ik e b B0 4 B R
CELEE LS b T

€ 2023 4E8 A 30 H 1t #E 3 4% HE T
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