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2024 Interim Report Summary

SECTION | IMPORTANT NOTICE

1.1 This interim report summary is extracted from the full text of the interim report. To
have a full understanding of the business performance, financial condition and
future development planning of the Company, investors should read carefully the full
text of the interim report that is published on the website at
http://www.sse.com.cn/.

1.2 The board of directors (the “Board”), the supervisory committee, the directors, the
supervisors and senior management of the Company warrant that there are no false
representations or misleading statements contained in, or material omissions from,
this interim report; and jointly and severally accept full responsibility for the
truthfulness, accuracy and completeness of the information contained therein.

1.3 All members of the Board attended the Board meeting.

1.4 This interim report is unaudited.

1.5 Proposal for profit distribution or proposal for conversion of common reserve fund
into share capital during the reporting period resolved and approved by the Board

Nil

SECTION Il COMPANY PROFILE
2.1 Company Profile

Stock profile

Stock abbreviation

Stock type Stock exchange

Share abbreviation Stock code before change
A Share Shanghai Stock Milkground 600882 Groundshare
Exchange

Contact person and

means of contract Secretary to the Board Securities affairs representative

Name Xie Yi Luo Zaigiang

Telephone 021-50188700 021-50188700

Office address 10/F, Jintai Building, No. 1398, Jingiao

Road, Pudong New Area, Shanghai

10/F, Jintai Building, No. 1398, Jingiao
Road, Pudong New Area, Shanghai

Mailbox ir@milkland.com.cn ir@milkland.com.cn

Shanghai Milkground Food Tech Co., Ltd. 2024 Interim Report Summary
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2.2 Major Financial Data

Unit: Yuan Currency: RMB

At the end of the

At the end of

Increase or
decrease over
that of the end
of previous year

reporting period previous year (%)

Total assets 7,238,598,944.62 6,832,507,412.83 5.94
Net assets attributable to shareholders

of the Company 4,379,322,018.27 4,302,543,727.03 1.78

Increase or

decrease over
the same period

During the | The same period of previous year
reporting period of previous year (%)
Operating income 1,922,716,236.64 2,065,979,393.34 —6.93
Net profit attributable to shareholders of
the Company 76,778,291.24 28,567,057.21 168.77
Net profit attributable to shareholders of
the Company after deducting non
recurring profit or loss 56,884,593.60 2,757,229.63 1,963.11
Net cash flow from the operating
activities 240,491,448.22 44,825,436.97 436.51
Weighted average return on net assets Increased by 1.13
(%) 1.77 0.64 | percentage points
Basic earnings per share (RMB/share) 0.152 0.056 171.43
Diluted earnings per share (RMB/share) 0.152 0.056 171.43

Shanghai Milkground Food Tech Co., Ltd. 2024 Interim Report Summary
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2.3 Discussion and Analysis on Operation

In the first half of 2024, the Company actively promoted various operating measures and recorded operating
income of RMB1,922.7162 million, and the operating income in the second quarter achieved a quarter-on-
quarter increase, among which the cheese business improving for two consecutive quarters and achieved a
positive year-on-year increase. Factors such as decline in procurement cost of raw material of the Company
led to an increase in gross profit margin compared with that of the same period of the previous year, at the
same time, in the first half of the year, the Company also synchronized the promotion of various cost
reduction and efficiency enhancement measures, both the selling expense rate and the management
expense rate decreased year-on-year, coupled with the existence of a minority shareholders’ equity and
other factors in the same period of the previous year, the net profit attributable to shareholders of the
Company amounted to RMB76.7783 million during the reporting period, representing a substantial increase
of 168.77% compared with that of the same period of the previous year. The Company’s net cash flow from
the operating activities also improved significantly to RMB240.4914 million, representing a significant increase
of 436.51% compared with that of the same period of the previous year.

During the reporting period, the Company paid close attention to market changes and seized market
opportunities, took the initiative to adjust its business strategy, steadily deployed a series of measures and
promoted a series of operational measures. Based on Kantar Worldpanel’s household sample group, the
market share of the Company’s cheese segment was further increased, ranking first in the industry steadily.

() Operation of main business during the reporting period
The operations of the main business of the Company by products during the reporting period are as
follows:

Unit: RMB0’000

In the first half of 2024 In the first half of 2023 Increase or Increase or

decrease in decrease in

Product Operating Gross profit |  Operating Gross profit operating gross profit
category revenue | Percentage |Gross profit | Percentage margin revenue | Percentage | Gross profit | Percentage margin revenue margin
Cheese 163,080.95 85.00% | 64,242.61 97.15% 39.39% | 164472.26 79.85% | 6673449 98.49% 40.57% -0.85% | Decreased by 1.18
percentage points

Trade 13,876.20 1.28% 47.92 0.63% 3.01% | 25,166.67 12.22% -367.12 -0.53% -142% -44.86% | Increased by 4.43
percentage points

Liquid milk 14,910.90 1.11% 1,470.57 2.20% 9.86% | 16,327.72 7.93% 1,382.59 2.04% 8.47% -868% | Increased by 1.39
percentage points

Total 191,868.05 100.00% | 66,131.10 100.00% 3447% | 205,966.66 100.00% |  67,759.96 100.00% 32.90% -6.85% | Increased by 1.57
percentage points

Shanghai Milkground Food Tech Co., Ltd. 2024 Interim Report Summary 3
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The Company has always adhered to the mission of “cheese for every household” firmly implements the
overall strategy of “focusing on cheese”, and developed and expanded the cheese business. During the
reporting period, the revenue from the Company’s cheese business amounted to RMB1,630.8095 million,
basically flat year-on-year due to the impact of the external environment; the trading business recorded
revenue of RMB138.762 million; the gross profit margin of the trading segment improved significantly due to
the decrease in procurement cost of raw materials; the liquid milk business recorded revenue of
RMB149.109 million and its gross profit margin also improved compared with the same period of the
previous year. The Company continues to promote the optimization of its business structure, and the
development direction, quality and structure of the principal business continued to improve.

YoY change of revenue of businesses YoY change of gross profit of businesses
in the first half of 2024 in the first half of 2024
S —a
Unit: RMB million Unit: RMB million
H |n the first half of 2023 | |n the first half of 2023
! In the first half of 2024 800 ! In the first half of 2024
700  667.34 ot
2,000 S
600
1,644.72 1,630.81
1,500 500
400
1,000 300
200
500
251.67 16328 14011 100
418 ﬁ 14.71
0 0 -3.57
Cheese Trade Liquid milk -100 Cheese Trade Liquid milk
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() Major operating measures during the reporting period

In order to promote its sustainable development, the Company continued to focus on leading-edge
development of product, increased investment in brand building, continued to promote channel expansion
and cultivation and further drove management upgrading, keeping in close up with the four core strategies
of “product leadership, brand occupation, extensive channel cultivation and management upgrading”. These
initiatives have promoted the continuous increase of the Company’s market share and consolidated its
leading advantages in China’s cheese industry.

1. Product leadership

Upholding the business philosophy of “consumer-orientation, craftsman spirit, and producing best-in-class
product”, the Company constantly enhanced investment in research and development and maintained
research and development capacity improvement. The Company maintains close cooperation with many
universities and research institutes in China, and such cooperation projects have promoted product R&D and
innovation of the Company and improved product competitiveness. The Company’s investment in research
and development, testing and inspection capability and modern production capability has laid a solid
foundation for the “product leadership” strategy. The Company implemented strict full-process quality
management on the entire chain from raw material procurement, production and processing, product
transportation to terminal display, providing strong support for the “product leadership” strategy.
Consumer-oriented, the Company resolutely and constantly carries out product innovation, and continuously
improves the cheese product matrix, to realize “customer base expansion” and “application scenarios
expansion”, and further consolidate its leading position in the cheese category.

During the reporting period, in terms of instant nutrition cheese segment, the Company has enriched its
low-temperature product matrix with the launch of zero sucrose cube cheese, mousse cup cheese, one-bite
cheese (—O#3E&) and natural string cheese (R & F#i9EL). Meanwhile, in the room temperature product
matrix, we also launched the flower-flavor cheese lollipop with flower inside the cheese, zero sucrose, light
burden, and continuously broadened the room temperature cheese product category, launched the first salty
cheese snack for the youngster, codfish cheese lollipop, as well as casual snacks cheese series products,
which were widely welcomed once they were launched.

Six new products: flower-flavor cheese lollipop, cheese granules, one-bite cheese,
mousse cup cheese, codfish cheese bar, string cheese
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In terms of family consumption cheese, the Company keeps enriching the product matrix, and further
enriches the varieties of cheese slices on the basis of the advantages of the “baking trinity” consisting of
butter, light cream and cream cheese, while launching the light-fat mozzarella cheese crumbles, enabling the
cheese gourmet food to become a must-have for the dinner table of more families. In terms of catering
industry cheese segment, the Company has also achieved remarkable results in light cream, industrial diced
cheese, cheese sauce, cheese bars, among others, while maintaining its leading position in mozzarella
cheese and cheese slices. Based on its insights into cutting-edge market trends, the Company has
continuously enriched the innovative applications of cheese and launched a number of seasonal limited new
products to provide B-end customers with omni-channel cheese solutions. For natural cheese, the Company
has developed national natural cheese such as Mascarpone by using pasteurization process, which enjoys a
slightly sweet creamy flavour, fine texture, good integration and stability. Once the product was launched, it
was highly recognised by the end customers.

Mascarpone cheese
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The operating income and gross profit margin of each product series of the Company’s cheese segment
during the reporting period are as follows:

Unit: RMB0’000

In the first half of 2024 In the first half of 2023 Increase or Increase or

decrease in decrease in

Operating Gross profit | Operating Gross profit | operating gross profit

Item income | Percentage | Gross profit | Percentage margin income | Percentage | Gross profit | Percentage margin revenue margin

Instant nutrition 100,848.61 61.84% | 50,140.75 78.04% 49.72% | 107,477.62 65.35% | 56,3191 84.11% 52.28% -6.17% | Decreased by 2.51

Series percentage points
Family consumption | 17,187.02 10.54% 413172 1.31% 21.53% | 17,401.88 10.58% 5,304.71 7.95% 30.48% -1.23% | Decreased by 2.95
Series percentage points
Catering industry 45,045.32 21.62% 9,370.15 14.59% 20.80% | 39,592.76 24.07% 5,297.88 7.94% 13.38% 13.77% | Increased by 7.42
Series percentage points

163,080.95 |  100.00% | 64,242.61 100.00% 39.39% | 164,472.26 100.00% | 66,734.49 100.00% 40.57% -0.85% | Decreased by 1.18
Total percentage points

6 Shanghai Milkground Food Tech Co., Ltd. 2024 Interim Report Summary
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In the first half of 2024, instant nutritional products represented by cheese lollipop recorded revenue of

RMB1,008.4861

million during the reporting period due to the impact of the external environment,

representing a year-on-year slight decline. The family consumption series achieved revenue of RMB171.8702
million, basically flat. While the catering industry series achieved revenue of RMB450.4532 million leveraging
on the Company’s strength in R&D services and supply chain, representing a year-on-year increase of
18.77%. Meanwhile, the manifestation effect and the drop in price of raw materials have driven significant
increase in the gross profit margin of the Company’s catering industry series.

YoY change in revenue of various cheese
segments in the first half of 2024

Unit: RMB million
| |n the first half of 2023

1,200 | In the first half of 2024

1,074.78
1,000
800

600

400

174.02 171.87

200

Instant nutrition
series

Family consumption Catering industry
series series

YoY change in gross profit of various cheese
segments in the first half of 2024

Unit: RMB million
| |n the first half of 2023

600 I In the first half of 2024

561.32

501.41

500
400
300
200
93.70

100
52.98

53.05 4730

Instant nutrition
series

Family consumption Catering industry
series series
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2. Brand occupation

During the reporting period, the Company reinforced brand building and consolidated its position as a No. 1
cheese brand. In terms of brand mentality, brand image and core values of Milkground have been further
upgraded to joy, nutrition, professionalism and health. In May, the Company launched a new brand
spokesperson and released a new instant nutrition series for adults, indicating that Milkground has officially
started the brand upgrade from children’s cheese to cheese for all. In terms of large-scale communication
and content marketing, the Company continued to invest in mainstream media, while actively interacting with
consumers on multiple platforms such as WeChat (f#{5), Weibo (##18), Xiaohongshu (/N4 ), and Tik Tok
(&), to increase brand awareness and reputation. In terms of channel promotion, the Company continued
to increase terminal displays to maintain the image of the No. 1 brand. At the same time, the Company
continued to improve the market penetration of cheese products by conducting thematic roadshows and
conducted a variety of consumer marketing activities around key seasons, hot marketing periods and new
product promotions. Multifaceted brand investment has made the brand value of “Milkground, the best
cheese choice” profoundly rooted in people’s mind.

New Instant Nutrition Series for Adults
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The Company actively assumed the responsibility as an industry leader. In May this year, at the 2024 China
(International) Cheese Technology and Market Development Forum organized by China Dairy Industry
Association, the Company discussed the current development status and future trend of China’s cheese
industry with all sectors of the industry, and proposed how to create a new type of cheese industry with
Chinese characteristics through technological innovation and industrial breakthroughs. In July, the Company
and the Dairy Association of China re-hosted the Fifth China Cheese Industry Development Seminar, at
which “three parallels” of “New Development Pattern of Dairy Products with drinking milk and eating milk in
Parallel”, “New Consumption Scenarios of Staple Food Supplementation and Snacks in Parallel” and “New
Features of Channels of TOC and TOB in Parallel” and “four reflections” were put forward for the
development of the cheese industry with Chinese characteristics, which was positively responded by the
peers and highly recognized by the industry associations.

o>

Shanghai Milkground Food Tech Co., Ltd. 2024 Interim Report Summary
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During the reporting period, the Company’s contribution to the industry was highly recognized by all sectors.
The Company has been awarded a number of awards and certifications, such as “2024 Forbes China Good
Brand of the Year TOP 507, “2024 Zhenghe Island Benchmarking Enterprise of the Year”, “The Trademark
License of Xiancheng Youpin”. In terms of product research, development and innovation, “Research and
application of key technology and related devices of Mascarpone cheese” of Milkground won the “First Prize
of Technological Progress” jointly issued by China Dairy Industry Association and Chinese National
Committee of the International Dairy Federation. Mousse cup cheese was honored as the first “Innovative
Product of Shanghai Fashion Outlet”. Shredded cheese slices won the “Innovative Product Award” at the
26th China International Bakery Exhibition. The Company has not only won many awards in China, but also
stood out internationally. Milkground boutique cheese Iollipop and Halumi grilled cheese have won three
major international awards, being “iSEE Top 100 Innovative Brands”, “iISEE Taste Award”, and “iISEE Bronze
Award” in the Product & Brand Category.

2024 Forbes China Good Brand Mascarpone won First Prize Three major international
of the Year TOP 50 for Technological Progress awards
= HAEFR a o
nake o -

3. Intensive channel cultivation

In terms of channel construction, for the retail offline channel, the Company continues to carry out dealer
classification management, optimise the layout of dealers across the country and continuously improve the
dealer service system. The Company carries out hierarchical operation of retail terminals and continues to
intensively cultivate modern channels to further improve operational efficiency and effectively increase
single-store output. The distribution channel has expanded outlet coverage, increased display area and
enriched product matrix. At the same time, the Company vigorously develops special channels such as
bakery, snacks specialty retailers, maternity, and increase resource investment in new retail channels. During
the reporting period, the Company’s new shredded cheese and one-bite cheese were firstly launched in
FamilyMart (£ 2) and 711 convenience stores. Offline cheese flash stores in 30 cities made full use of the
image of brand spokespersons, peripherals, etc., to empower retail terminals and renew the brand image of
the channel side. As of 30 June 2024, the Company has established partnership with 4,790 dealers in total,
and its sales network covered approximately 800,000 retail terminals.

Shanghai Milkground Food Tech Co., Ltd. 2024 Interim Report Summary
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In terms of retail online channel, the Company has made extensive deployment on traditional e-commerce
platforms such as JD.com (R 7), Tmall (X%), and Pinduoduo (#t% %), continued to optimise operational
efficiency and vigorously developed emerging e-commerce platforms such as Tik Tok (£ &) and Kuaishou
(R =), and actively expanded instant retail business formats including Meituan (3 &), Ele.me (i 7 4) and
Pupu (FMFh). While forming deep partnerships with many leading KOLs, the Company has made great efforts
to improve its brand self broadcasting and private domain operation capabilities. During the reporting period,
the Company continued to optimise the layout of its e-commerce supply chain warehouse network to
improve overall efficiency. During the “618” promotion, the Company continued to dominate the top of the
multi-platform charts, and won the first place in many categories at Tmall, JD.com., Pinduoduo and Tik Tok.
For the B-end catering channel, the Company continued to promote the transformation and upgrading from
a product seller to a professional dairy service provider, providing customers with one-stop solutions with its
strong technology and supply chain capabilities. The Company presented a number of products for catering
scenarios at Puratos, and increased its visibility in the B-side by organizing catering brand tours. The
Company has more than 400 dealers nationwide in catering industry, providing a specialised service to a
wider range of customers.

26th China International Bakery Exhibition 2024 2024 Milkground’s Catering Brand Tour

"
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4. Management upgrading

(1)  Spreading culture to gather people’s heart

Since Milkground’s release of the new version of the “Striver” corporate culture in 2021, its vision, mission
and values have been recognized by the majority of employees. The Company actively spreads corporate
culture to gather people’s heart, continuously implements its corporate culture concept in various forms and
awards the outstanding teams and employees. Through which, the Company’s team mental outlook and
power has been greatly improved. During the reporting period, facing the challenges of the external
environment, the Company’s employees at all levels endeavored concerted efforts, thus the Company
remained the first rank in the industry and continued to expand its leading advantages.

Shanghai Milkground Food Tech Co., Ltd. 2024 Interim Report Summary
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(2)  Constantly promoting the construction of “digital Milkground”, and improving operational efficiency
The Company continued to promote its work in relation to “digital Milkground”. In April, the Company
launched a comprehensive budget management information project, which is a key step in the Company’s
digital transformation in 2024 through scientific modelling to achieve the “business-finance integration” and
“business-information integration”. The digital marketing platform project was relaunched in June, which will
further empower the Company’s overall marketing system, supply chain system and production system, and
enhance the overall operational efficiency of the enterprise by linking the big data information of the front,
middle and back office, and realising the collection, statistics, analysis and presentation of the data. The
Company will keep deepening its informatization and marketing digital construction, empowering the
business and helping the enterprise to develop rapidly with high quality.

(8)  Further deepening the S&OP system to improve efficiency and reduce costs

During the reporting period, the Company has continued to deepen the S&OP system, and further improved
the reconstruction of the entire value chain operation process from procurement to sales. According to the
characteristics of fast-moving consumer goods markets, the Company implemented flexible scheduling and
precise orders to guarantee supply by closely following the sales market demand, to maximize the freshness
of products in the market. With the continuous improvement of plan management, the Company has
significantly improved efficiency and reduced costs.

(4)  Improving integrated quality management system, strengthening profession and maintaining quality
The Company has formed the “SDS-ACT Quality Management System” based on years of quality system
operation practice and guided by needs of consumer and customers, in combination with laws and
regulations as well as quality management system standards. All five factories under the Company have
passed the quality management system [1S09001, food safety system certification FSSC22000, Hazard
Analysis and Critical Control Point (HACCP) and other management system certifications, among which,
Shanghai Zhixiang Factory (E&Z =1 ) and Shanghai Zhiran Factory (E&Z/AL]) introduced and
passed the integrity management system certification in 2023, Shanghai Zhixiang Factory (E8Z=ZT]")
and Changchun Factory (& T [ ) passed the organic product certification, and Shanghai Zhiran Factory
(EBZ/AT ) passed the halal certification. Meanwhile, the Company has established a quality traceability
information system, forming a one-product-one-code traceability system.

Shanghai Milkground Food Tech Co., Ltd. 2024 Interim Report Summary
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2.4 Shareholding of Top Ten Shareholders

12

Unit: Share
Total number of shareholders as at the end of the reporting period (individual) 49,699
Total number of holders of preference shares with voting rights restored as at the end of the reporting period (individual) 0
Shareholding of top ten shareholders
Number of Number of
Nature of Shareholding Number of restricted shares pledged,

Name of shareholders shareholder ratio (%) shares held shares held marked or frozen
Inner Mongolia Mengniu Dairy (Group) Company Domestic non-state- 36.63 187,569,222 0 Nil 0

Limited (REEFFAL (&R RHER owned legal person

NF)
Chai Xiu (43%) Domestic natural person 14.86 76,108,632 0 | Pledged 76,108,632
Collective Assets Management Center in Dongli Other 1.28 6,539,943 0 Nil 0

Town of Yiyuan County (7 iR 25 B E&

BELEERAL)
Wen Meihua (B %) Domestic natural person 1.12 5,725,700 0 Nil 0
Jilin Dongxiu Trade Co., Ltd. (EMERAE R Domestic non-state- 1.03 5,280,000 0 | Pledged 5,280,000

BRAR) owned legal person
Qi Ying (77 %) Domestic natural person 1.01 5,189,965 0 Nil 0
Ordinary (Shanghai) Investment Management Other 0.93 4,783,854 0 Nil 0

Co., Ltd. — Huijiu No. 3 Private Securities

Investment Fund (3% (Ei8) REEEBER

NA-LNSIHBESFREESR)
Xia Siin (2 H112) Domestic natural person 0.55 2,802,000 0 Nil 0
Hong Kong Securities Clearing Company Overseas legal person 0.54 2,789,474 0 Nil 0

Limited (R REBERAF)

Qi Shaohao (FEI %) Domestic natural person 050 2,537,957 0 Nil 0
Explanation of associations or actions in concert among the above Dongxiu Trade is actually controlled by Ms. Chai Xiu, and Qi Ying and Qi Shaohao
shareholders are in the mother-son relationship. Save as the aforementioned connection, the

Company is not aware of any connections among the top ten shareholders.
Explanation on holders of preference shares with voting rights restored and N/A
their shareholding

Shanghai Milkground Food Tech Co., Ltd. 2024 Interim Report Summary
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2.5 Total Number of Holders of Preference Shares and Information on Top Ten Holders
of Preference Shares as at the End of the Reporting Period

] Applicable v Not applicable

2.6 Change in the Controlling Shareholder or the De Facto Controller
[] Applicable v Not applicable

2.7 Bonds Subsisting on the Date of Approval of the Interim Report
[] Applicable v Not applicable

SECTION Ill SIGNIFICANT EVENTS

The Company shall, based on the principle of materiality, disclose the material changes in the Company’s
operating conditions during the reporting period, and matters occurred during the reporting period that have
had and are expected to have a significant impact on the Company’s operations in the future.

[] Applicable v Not applicable

Shanghai Milkground Food Tech Co., Ltd. 2024 Interim Report Summary 13
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The Chinese language and English language versions of this report are being provided. In case of any
discrepancies or inconsistency between the two versions of this report, the contents of the Chinese version
shall be the final interpretation and reference.
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