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Safe Harbor Statement

This material contains forward-looking statements. These statements constitute “forward-looking” statements within the meaning of Section 21E of

the Securities Exchange Act of 1934, as amended, and as defined in the U.S. Private Securities Litigation Reform Act of 1995. These forward-
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anticipates,” “future,” “intends,
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looking statements can be identified by terminology such as “will,” “expects, plans,” “believes,” “estimates,”

“target,” “confident” and similar statements.

Such statements are based upon management’s current expectations and current market and operating conditions, and relate to events that
involve known or unknown risks, uncertainties and other factors, all of which are difficult to predict and many of which are beyond Yirendai’s control.
Forward-looking statements involve risks, uncertainties and other factors that could cause actual results to differ materially from those contained in

any such statements.

Potential risks and uncertainties include, but are not limited to, uncertainties as to Yiren Digital’s ability to attract and retain borrowers and investors
on its marketplace, its ability to introduce new loan products and platform enhancements, its ability to compete effectively, PRC regulations and
policies relating to the credit-tech and wealth management business in China, general economic conditions in China, and Yiren Digital’s ability to
meet the standards necessary to maintain listing of its ADSs on the NYSE or other stock exchange, including its ability to cure any non-compliance

with the NYSE’s continued listing criteria.

Further information regarding these and other risks, uncertainties or factors is included in Yiren Digital’s filings with the U.S. Securities and
Exchange Commission. All information provided in this material is as of the date of this material, and Yiren Digital does not undertake any

obligation to update any forward-looking statement as a result of new information, future events or otherwise, except as required under applicable

law.
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1H22 Highlights

Number of

Total Insurance Total Client

. borrowers
Premiums Asset

served

Continued improvement in profitability and resilience in scale growth
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Wealth Solutions Gaining Traction

Total Client Asset Number of Active clients from Hexiang and Yiren Select
)

(RMB Million
25,000 23,380 700,000
600,000 578,562
20,000
500,000
14,660
000 400,000 385,536
10,000 300,000
200,000
5,000
100,000
0 0

1H21 1H22 1H21 1H22

Note 1: Active clients refer to those who have made at least one investment through our holistic wealth ecosystem or have client assets with us above zero in the;,
Note 2:Client assets refer to the outstanding balance of client asset generated through our platforms, where an asset is counted towards the outstanding balgn‘ ' s to
through our platform. "



Loan Volume Driven by Our Borrowers [ HAER

Number of Borrowers Loans Facilitated

(RMB Million)
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Note 1: The decline in loan volumes facilitated in 1H22 was partically due to the scale back of our offline business as part of our busines_s";d‘
of small revolving loans and SME loans. Sy




Financial Metrics [_'1 =¥ mllﬂ
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(RMB Million) (RMB Million)
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Note 1: The company has been proactively optimizing its product structure and shifting towards a shorter-tenor loan portfolio with Iowerle
Yet due to the continued optimization of acquisition channels and cost efficiencies, net income saw quarterly growth in 2Q22.



Delinquency Rates g HATR
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M 15-29 days M 30-59 days M 60-89 days

2.0%
1.9%

1.5% 1.5%

1.4%

1.3%

1.2%
1.0%
0.9% 0.9%
0.8%
0.7%
0.6% 0.6%
] I I
FY19 FY20 Fy21 1Q22 2Q22

Note: Delinquency rate uptick in 1Q22 was driven by the deterioration of offline asset amid the pandeml'.‘ 5 otimi
from the second half of 2021. Early indicators show a continued improvement in asset quality fro _ rd
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Yiren Digital: A Leading Digital Personal Financial Management Platform [_'1 HAER

YIREN DIGITAL

Credit-Tech Holistic Wealth
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Comprehensive Financial Management Solutions
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, .C.ash account Insurance account Investment accounts
liquidity Management Wealth Protection Wealth Appreciation

vestment
m 7 -

Consumption + Business

Operation
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Credit Tech: Technology Driven Loan Facilitation Model 1 HASEM

YIREN DIGITAL

Loan Repayment

@2 Customer Referral,

Credit Application Collections &
— Al Risk/Anti-Fraud Risk Mgmt Services
.,
e

- ]\ﬂﬂ Institutional
— .
Borrowers Post-facilitation YIREN DIGITAL Funding

Services Provides Funding Partners
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Intelligent KYC E-Signing Platform




Credit-tech Business Mapping Ij ﬁi{\%;ﬁu

Diversified product matrix, covering different senarios

Unsecured revolving loans SME loans

employees with stable income

»~ , L
I H Covering a variety of life scenarios H I

and flexible credit needs
O - Offline
ffline

Online Young Internet customers/ @ On“ne
Lol

High frequency & small amount
0.5K-200K 10K-4,000K

Small and Micro Business

. 000



Full Spectrum of Credit Products : Small Revolving Loans

Customer
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Acquisition
Channels

@J Lifestyle

® Financial Services
oas
ﬁ E-commerce
.\
g e [Iravel Entertainment
«
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Diversified Consumption Scenarios
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Self-Developed
E-commerce Platforms

Hp +

Offers flexible installment-based
payment options

Average Principal Amt
~RMB4k-6k

@

Loan Tenure
3, 6, 9 or 12 months

e®e Target Customer Base
'.' Young & Tech-savy
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Full Spectrum of Credit Products : SME loans

SMEs Across Varied Industries

Tech-driven Credit Service

Diversified Channel Partners

Machine Learning &

Saas ' 0% 1 i &
Chanjet r | X
£ - Model Building

ebay &f Data-driven Risk Pricing
amazon
k-‘ B
E-commerce AliExpress
. nTBM
wish R - Cross-platform
LAZADA =" Customized Service

Offers fast-track installment-based

Accumulatively Served _
Offline Stores .
payment options

40,000+ SMEs

N Average Principal Amt @\ Loan Tenure e®e Target Customer Base
J '.' Small Business Owners

RMB160k -170k &/ 3, 4,6,12 months
7 : 14
B 0




Holistic Wealth Solutions
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Retail Clients

Corporates

i b ke -

|
Credit-Tech:: Ny 2AfE ) CreditEase Ecosystem

Customer )

Aquisition Cross-selling
| B VRS EIETETE] Hexiang Insurance
M ' Brokers

L _ :: Under the listco

€ One-stop holistic wealth
solutions platform targeting
the mass affluent

¢ Comprehensive national
insurance broker

Partnering with over 200
corporates/institutions

Catering to the comprehensive
needs of mass affluent group

520+ products from 100+ insurers

Life and health insurance and
P&C insurance products

© RichResouces from CreditEase Wealth Management Ecosystem
O —— S Y
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Hexiang Insurance: Business Highlight and Differentiation
- Differentiated positioning: Providing comprehensive customized and scenario-based insurance services

« Competitive edges: 1) Nationwide business deployment
2) Experienced teams on property, life insurance and internet industry

3) Strong capacities in market expansion

Customer Acquistion Multi-layer of customer needs Product Strategy
Entrepreneur
Insurance Agents risk prevention
. Entrepreneurs :
Inheritance Life
Insurance
Customer Resources High-net-worth

within CE ecosystem

Property

Asset Allocation
Insurance

Cross-Sector Cooperation

Unique 2B2C Channel S

53 -, g N : b r
E te: As a licensed insurance broker, Hexiang does not take any underwriting risks. &gi‘"" —
R e s, | o i = L s’ N
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Hexiang Growth Strategy: 2B2C Model B %E{\ﬂi

Customized Scenario-based Insurance Rich Application Scenarios
products under 2B2C model

Hexiang Insurance Medicine & Healthcare Travel & Leisure

N )
A\ o

£ @
Provided with Hexiang’s scenario-

based insurance products embedded Wealth & Finance Agriculture & Fisheries
into related consumption platforms.

Serving both 2B and 2C clients
with diversified products.

2B Corporate Clients

After being served by Hexiang,
working with Hexiang to design
tailor-made insurance products
for its own customers, realizing
additional revenue stream.

4
=

Corporate’s Customers \ &

Partially transformed

Ll S
into 2B corportate l ‘
clients by Hexiang m |_I'efs

Customization & Digitalization

Property Insurance + Life Insurance
> | Property Insurance + Life Insurance |
H 5%&?&%& Servicing Capabilities
Insurance Ecosystem
Tech-driven KYC

Note: As a licensed insurance broker, Hexiang does not take any underwriting risks.




Yiren Select: One-stop Holistic Wealth Solution Platform L-' %ﬁ‘s%ﬂ:ﬂ
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\, EAE  Holistic Wealth

Selected Life Study Investment

Financial
product and

institutional

service - |
Health management  Self-improvement Asset Allocation partners

suppliers sports and Leisure and child Knowledge and
education strategy

7

Yiren Communities - Growing Customer Pool

Serving you in a broader way

— .
B A EVAEE ”



Revenue Models and Monetization - B A LR

YIREN DIGITAL

ng Insurance

Broker Insurance commissions

Dlatform Referral and advertising fees

IJ YIREN DIGITAL

partners service fees (Customer acquisition,
risk profiling, collection, etc.)

Credit-Tech
Loan

Facilitation YRD licensed
subsidary

Loan facilitation/post facilitation
service fees (Customer acquisition,
risk profiling, collection, etc.)

Financing service fees

Sales of consumption services and
products, membership services

External funding { Loan facilitation/post facilitation




Growth Strategy Ij H AR
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DO @) |
1 Integrating different business lines 3 Credit-tech: In response to
to explore customers’ long-term Consumptlon regulatory direction, transitioning to C
comprehensive financial (moving to 24% APR customers)+ B

management needs r : strategy (SMEs)

Wealth Solutions | 4 Driving up synergies within

Yiren Digital business

’h— ecosystem
2 Holistic Wealth solutions: scaling @
up through increasingly enriched
products and Hexiang and Yiren 5 Strengthen data and technology
Select service networks capabilities to support growth



Massive Opportunity in China’s Personal Financial Services Industry 1 HASR

Increasing Investment

Needs
(in RMB trillion)

319
e 3T
26%
192
118
49
2019A 2024E

I Personal Investable Assets
. \WM AUM
as a % of PIA

Source: Oliver Wyman

Source: Oliver Wyman

YIREN DIGITAL

Consumer Credit

AR

YIREN DIGITAL Consumer Finance

Mass Affluent
Clients

)
e

Personalized Wealth
Management Solutions

Wealth Insurance
Appreciation Planning

Market in China

(By outstanding balance, RMB trillion)

22.6
@
oV‘O

Prime
Borrowers

]
(5)

Diversified Loan
Products

12.8

| ) o @ 2019A 2024E
=ﬂ|

ST Revolving SME

Loans Loans Source: Oliver Wyman
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Unaudited Condensed Consolidated Statements of Operations l 17 l’{‘l
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I n co me State me nt (in thousands, except for share, per share and per ADS data, and percentages)

For the Six Months Ended

June 30, June 30, June 30,
2021 2022 2022
RMB RMB U'SD

MNet revenue:

Loan facilitation services 1,093 505 503,386 75,154

Post-origination services R5.370 92,387 13,778

Insurance brokerage services 311,505 343,751 51,321

Financing services 240,199 188,141 28,089

Electronic coOmmerce services - 120,788 18,033

Others 404 419 257536 38,448
Total net revenue 2,224 998 1,505 889 224 823
Operating costs and expenses;

Sales and marketing 842 058 334141 49 BR6

Origination,ser vicing and other

operating costs 57 341828 51,004

Ceeneral and administrative 247 535 228,512 34116

Allowance for contract assets,

receivables and others 234,665 97402 14,541
Total operating costs and expenses 1681 470 1001 683 149 547
Other (expenses Mincome:

Interest expense, net (33,762) (29.363) (4,384)

Fair value adjustments related to

Consolidated ABFE {48.636) 19,785 2,954

(thers, net 19, 7% 15,895 2,373
Total other expenses (62,602) 6,317 943
Income before provision for income taxes 480,926 510,523 76,219
Income tax expense 00 632 71.207 10,631
Met mcome 381,294 438316 635 588
Weighted average number of ordinary
shares outstanding, basic 167,970,515 170005103 170,005,103
Basic income per share 22700 2.5841 0,3858
Basic income per ADS 4.5400) 5.1682 0.7716
Weighted average number of ordinary
shares outstanding, diluted 169,160,565 170932 908 170,932 908
Diluted income per share 2.2540 2.5701 0.3837

Diluted mcome per ADS 4.5080 5.1402 0.7674




Cash Flow Data
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Unaudited Condensed Consolidated Statements of Operations
(in thousands, except for share, per share and per ADS data, and percentages)

Unaudited Condensed Consolidated Cash

Flow Data

Net cash (used in)/generated from operating

activities

Net cash (used in)/provided by investing
activities

Net cash provided by/(used in) financing
activities

Effect of foreign exchange rate changes
Net (decrease)/increase in cash, cash
equivalents and restricted cash

Cash, cash equivalents and restricted cash,

beginning of period

Cash, cash equivalents and restricted cash,

end of period

For the Six Months Ended

June 30, June 30, June 30,
2021 2022 2022
RMB RMB USD

(355.004) 1,034,652 154 471
(494.595) 604478 90,246
423,507 (158.374) (23.645)
(396) 1,308 195
(426.488) 1.482.064 221,267
2.707.148 2.945 344 439,728
2,280,660 4,427 408 660,995

. 00



Unaudited Condensed Consolidated Balance Sheets

(in thousands) --'--nE ﬁ %T{
Balance Sheet As of Ij YIREN D‘.G'.'TLJ[

December 31, June 30, June 30,
2021 2022 2022
RMB RMB UsDh
(Cash and cash equivalents 2864 543 4 354 487 630,108
Restricted cash 80,800 72921 10,887
Accounts receivable 305,018 297939 44 481
Contract assets, net 1,105,905 634 079 94,6635
Contract cost G959 2545 380
Prepaid expenses and other assets 352,015 266,636 39,808
Loans at fair value 73,734 19,812 2,958
Financing receivables 1,697.962 960,238 143,360
Amounts due from related parties 879,236 935,714 139 698
Held-to-matunty investments 2200 102 200 15,258
Available-for-sale investments 177,360 136,362 20,358
Property, equipment and software, net 102,548 92714 13,842
Defered tax assets 7.388 75,555 11,280
Right-of-use assets 80,752 48,151 7.189
Total assets 7.739 440 7.999 353 1,194,272
Accounts payable 19,065 30,903 4613
Amounts due to related parties 434 127 411,530 61,440
Defemred revenue 12,379 1,713 256
Payable to investors at fair value 50,686 49 605 7.406
Accrued expenses and other liabilities 1,182,783 1,242.139 185 446
Secured borowings 1,028,600 860,300 120,783
Refund liability 5,732 5,390 8035
Deferred tax liabilities 112,535 80,200 11,974
Lease liahilities 72,101 49,724 7.424
Total liabilities 2918008 2,740,504 409,147
Orrdinary shares 123 123 1%
Additional paid-in capital 5,100,486 5,107 095 762, 469
Treasury stock (42 897) (42,897) (6,404)
Accumulated other comprehensive income 11,553 4 772 712
Accumulated deficit (247,833) 189,756 28,330
Total equity 4821432 5,258 849 785,125

Total liabilities and equity 7,739,440 7,999 353 1,194,272




N N N Operating Highlights and Reconciliation of GAAP to Non-GAAP Measures E‘_]\ﬂil
O pe ratl n g H Ig h I Ig hts (in thousands, except for number of borrowers, number of investors and percentages) YIREN DIGITAL
For the Six Months Ended

June 30, June 30, June 30,
2021 2022 2022
RMB RMEB USD
Operating Highlights
Amount of investment in current investment
products 11,166,657 10,918,580 1,630,101
Number of investors in current investment 203,472 305,975 305975
Amount of loans facilitaied under loan
facilitation model 10,183,146 9,541,056 1,424 442
Number of borrowers 646,486 827,767 827,767
Remaining principal of performing loans
facilitated under loan facilitation model 12,543,745 10,613,125 1,584 498
Gross merchandise volume - 146,138 21,818
Segment Information
Holistic Wealth:
Revenue 550,582 557,905 83,293
Sales and marketing expenses 68031 05,782 14 300
Origination servicing and other operating costs 283015 238133 35,552
Consumer credit:
Revenue 1,674,416 827196 123 497
Sales and marketing expenses 774,027 237220 35,416
Orgination,servicing and other operating cosis 4177 73,503 10,974
Others:
Revenue - 120,788 18,033
Sales and marketing expenses - 1,139 170
Ongination servicing and other operating costs - 29992 4,478
Reconciliation of Adjusted EBITDA
Net income 381,294 439316 65588
Interest expense, net 33,762 29363 4 384
Income tax expense 99,632 71,207 10,631
Depreciation and amortization 27.321 15,379 229
Share-based compensation 4 850 4 882 729
Adjusted EBITDA 546 859 560,147 83,628
Adjusted EBITDA margin 246% 372%  37.2%

B



Delinquency Rates

Delinquency Rates (Loan Facilitation Model)
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All Loans
December 31,2019
December 31, 2020
December 31, 2021
March 31, 2022
June 30, 2022

Online Channels
December 31, 2019
December 31, 2020
December 31, 2021
March 31, 2022
June 30, 2022

Offline Channels
December 31,2019
December 31, 2020
December 31, 2021
March 31, 2022
June 30, 2022

15-29 days

0.8%
0.5%
0.9%
0.9%
0.6%

1.0%
0.6%
0.8%
0.7%
0.6%

0.7%
0.4%
1.0%

1.1%
0.8%

30-59 days 60-89 days
1.3% 1.0%
0.7% 0.6%
1.5% 1.2%
2.0% 1.9%
1.4% 1.5%
2.1% 1.6%
1.0% 1.1%
1.3% 1.1%
1.5% 1.3%
1.1% 1.2%
0.9% 0.7%
0.6% 0.4%
1.8% 1.4%
2.7% 29%
2.0% 2.3%



M3+ NCO by Vintage

IJ YIREN D[GITAL

Net Charge-Off Rate (Loan Facilitation Model)

Loan Amount of Loans Accumulated M3+ Net Total Net Charge-Off
Issued Facilitated Charge-Off Rate
Period During the Period as of June 30, 2022 as of June 30, 2022
2019 3,431,443 402,684 11.7%
2020 9.614 819 746,922 7.8%
2021 23,195,224 1,222 254 5.3%
202201 4,606,889 30,001 0.7%




M3+ NCO by Vintage [ HAER

M3+ Net Charge-Off Rate (Loan Facilitation Model)

Loan
o=t Month on Book

4 " 10 13 16 19 22 25 28 31 34
201901 00% 08% 20% 34% 353% 9%  63% 63% 63% 63% 630
2019Q2 0.1% 1353% 45% 75% 88% 92% 99% 103% 106% 106% 10.6%
201903 02% 29% 68% 90% 104% 120% 132% 13.8% 144% 14.6%
201904 04% 31% 49% 63% 72% 79% 84% B9% 95%
2020Q1 06% 23% 41% 52% 60% 62% 66% 72%
2020Q2 05% 25% 42% 53% 61% 67% 7.5%
202003 1.1% 33% 51% 63% 7T1% 8.1%
202004 03% 18% 32% 46% 60%
2021Q1 04% 23% 39% 35%
2021Q2 04% 24% 4.5%
202103 0.5% 3.1%

202104 0.6%
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