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Safe Harbor Statement

This material contains forward-looking statements. These statements constitute “forward-looking” statements within the meaning of Section 21E of

the Securities Exchange Act of 1934, as amended, and as defined in the U.S. Private Securities Litigation Reform Act of 1995. These forward-

LA 1} LN 1H

anticipates,” “future,” “intends,
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looking statements can be identified by terminology such as “will,” “expects, plans,” “believes,” “estimates,”

“target,” “confident” and similar statements.

Such statements are based upon management’s current expectations and current market and operating conditions, and relate to events that
involve known or unknown risks, uncertainties and other factors, all of which are difficult to predict and many of which are beyond Yirendai’s control.
Forward-looking statements involve risks, uncertainties and other factors that could cause actual results to differ materially from those contained in

any such statements.

Potential risks and uncertainties include, but are not limited to, uncertainties as to Yiren Digital’s ability to attract and retain borrowers and investors
on its marketplace, its ability to introduce new loan products and platform enhancements, its ability to compete effectively, PRC regulations and
policies relating to the credit-tech and wealth management business in China, general economic conditions in China, and Yiren Digital’s ability to
meet the standards necessary to maintain listing of its ADSs on the NYSE or other stock exchange, including its ability to cure any non-compliance

with the NYSE’s continued listing criteria.

Further information regarding these and other risks, uncertainties or factors is included in Yiren Digital’s filings with the U.S. Securities and
Exchange Commission. All information provided in this material is as of the date of this material, and Yiren Digital does not undertake any

obligation to update any forward-looking statement as a result of new information, future events or otherwise, except as required under applicable

law.
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4Q21 Highlights

+244%
yoy

Wealth New Loans

Insurance
Brokerage under loan
facilitation

Premium

Management as
% of Total
Revenue model

Adj. Net Income

Concrete improvement in profitability and stable growth in wealth management business

. _ Note: Excluding the impact of the one-time business disposal expenses in 4Q20, adjusted net incom,em.ﬂ/-



Wealth Management Gaining Traction Ij ﬁﬁq\ﬂi

Client Asset Per Investor? Number of Active Investors?

(RMB millions) (RMB thousands)
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I Client Asset(left scale) === Client Asset Per Investor (right scale)

Note 1: Average client asset per investors refer to the investment in fund and short-term investing products per investor, excluding Ie_gﬁf cep
Note 2: Active investors refer to those who have made at least one investment through our wealth management platform or have h: ez




Loan Volume Driven by Our Borrowers ] HAR

Number of Borrowers Loans Facilitated

(Thousands) (RMB Million)
618 6,842
548 6,170
5,253
434 4,930
4,203
346
3,207

189
143 I

3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21

Note 1: The decline in loan volumes facilitated was due to the scale back of our offline business as part of our business optlmlza
loans and SME loans (up 15%/328% QoQ/YoY).



Financial Metrics [_'1 BALRN
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(RMB Million) (RMB Million)
321 331
1,232
1,161
1,100 1125
1,023 1,021
200
181
96
80
3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21

r:JI
Note 1: The company has been proactively optimizing its product structure and shifting towards a shorter-tenor loan portfolio, resultlng gpr ein 7
continued optimization of acquisition channels and cost efficiencies, net income saw continued growth quarter over quarter. d rd



Delinquency Rates B HATR
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M 15-29 days M 30-59 days M 60-89 days

1.8%

1.7%

1.5%
1.3%
1.2%
1.0% 0.9% 0.9%
0,
0.8% 0.8% 0.8% oo | 08%
0,
0.7% oo 0.75% 7%
0.6%
0.5% 0.5% 0.5% I

FY18 FY19 FY20 1Q21 2Q21 3Q21 4Q21

1.0%

Note: Delinquency rate uptick in 4Q21 was driven by the deterioration of offline asset amid the pandemi ] timi
from the second half of 2021. 8 | V.
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Yiren Digital: A Leading Digital Personal Financial Management Platform lj HAER
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Credit-Tech

o T -y
N o o

Comprehensive Financial Management Needs

= i

Cash account Investment accounts Insurance account
liquidity Management Wealth Appreciation Wealth Protection

@I@
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Wealth Management Business Mapping Ij ﬁi{\%ﬁu

Retail Investors Corporates

® 7000+financial products

== '|' """ . from over 200 financial
“ ' . 4 One-stop online wealth PP

| Credit- Tech: Y/ YirerWeakth i CreditEase Ecosystem managezment platform institutions

O targeting the mass affluent

® Non-financial products and

Customer services

Aauisition Cross-selling
I Hexi I I ® 520+ products from 100+ insurers
By EEkekaet=ny Mexlang nsurance ¢ Comprehensive national

| NN e _BLO_kG_TE _____ ' insurance broker ® Life and health insurance and
P&C insurance products

L :: Under the listco

Tech-driven platforms

Rich Resouces from CreditEa.aIth Management Ecosystem

Note: non-financial products and services refer to those offered through “Yiren Select” or “finance plus life” supper-app initia i\'alt_
d rd



Yiren Wealth: One-stop Online Wealth Management Platform Ij %{\%ﬁ;{

Robot + Remote Consulting
Hybrid Model

2 &

Cross-selling
/ Upselling

T,
,YirenWquth Legacy Customers
= Repeat Investors

Online Direct Acquisition

Channel Partnership

Tele-sales Portfolio Review

Investor
Education

Membership Benefit

Life Insurance

Insurance
Planning

Disclosure and Asset Allocation
Communication Plan

MGM

Property Insurance
System Layer Precise Targeting Intelligent KYC Portfolio Monitoring

Technology : :
Y e
' i ” !




Yiren Select: ‘Finance plus life’ Super-app Strategy 1 HASR

Serving you in a broader way

g EARE Targeting Four Key Common Need Scenarios

BRI IEE

@9 Health [&] Study E Lifestyle j"-,.@ Family

Investment lessons,
career management,
financial planning
courses...

Membership malls, Parenting education,
selected entry lux, training campaigns
food, life services.... for teens...

Medical treatment,
health managment,
home doctoring...

Mass

Affluent

Yiren Wealth Communities - Growing Customer Pool

Non-financial Income WM service Income
| U e
S e | |/ y
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Hexiang Insurance: Business Model and Differentiation
- Differentiated positioning: Providing comprehensive customized and scenario-based insurance services
« Competitive edges: 1) Nationwide business deployment

2) Experienced teams on property, life insurance and internet industry
3) Strong capacities in market expansion

Customer Acquistion Multi-layer of customer needs Product Strategy
Entrepreneur
Insurance Agents risk prevention
. Entrepreneurs :
Inheritance Life
Insurance
Customer Resources High-net-worth

within CE ecosystem

Property

Asset Allocation
Insurance

Cross-Sector Cooperation

Unique 2B2C Channel S

J‘| I;}:L\:lote:'A_s' fg licensed ingqrance’ broker, Hexiang does not take any underwriting risks. ? ."- —



Hexiang Growth Strategy: 2B2C Model B ﬁa{\ﬁ;.'ﬁi

Customized Scenario-based Insurance Rich Application Scenarios
products under 2B2C model

Hexiang Insurance Medicine & Healthcare Travel & Leisure

Serving both 2B and 2C clients
/# with diversified products. ( \

o A
oy (o]
@
* £ @
\_ J
K-/ Provided with Hexiang’s scenario-

based insurance products embedded Wealth & Finance Agriculture & Fisheries
Partially transformed

into related consumption platforms.
i,
into 2B corportate «"5\
. . ||FI ‘
clients by Hexiang —

2B Corporate Clients

After being served by Hexiang,
working with Hexiang to design
tailor-made insurance products
for its own customers, realizing
additional revenue stream.

Corporate’s Customers

Customization & Digitalization

Property Insurance + Life Insurance
Servicing Capabilities
Insurance Ecosystem
Tech-driven KYC

B0

'oes not take an?/ underwr&m
e ;?ra%'u% -.ef’_-c




Credit Tech: Technology Driven Loan Facilitation Model 1 BA®R

YIREN DIGITAL

Loan Repayment

@2 Customer Referral,

Credit Application Collections &

— Al Risk/Anti-Fraud Risk Mgmt Services
—~—— = ]\ﬂq Institutional
Ol | e Fundi
Borrowers Post-facilitation YIREN DIGITAL _ _ unding
Services Provides Funding Partners

rml
L@_I

Intelligent KYC E-Signing Platform




Credit-tech Business Mapping

O nline Young Internet customers/

employees with stable income

Covering a variety of life scenarios
and flexible credit needs
Offline

High frequency & small amount
0.5K-200K

1 HASR
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SME loans

Online
Small business ' ' I

owners
with recurring Ofﬂ ine
operating revenue

Small and Micro Business
10K-4,000K

O



Full Spectrum of Credit Products : Small Revolving Loans

Customer

.)(.

==
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e

1

24

Acquisition
Channels

@J Lifestyle

® Financial Services
oas
ﬁ E-commerce
.\
g e [Iravel Entertainment
«
"

o
o e

Diversified Consumption Scenarios

S8Em Q@BEM

oppo @ mmsze [@))*ew

s%a
{50 W FRSH

(U -2

[S)iiE hix il
92? Ly.com

[

4

Self-Developed
New Consumption Platforms

Hp +

Offers flexible installment-based
payment options

Average Principal Amt
~RMB4k-6k

@

Loan Tenure
3, 6, 9 or 12 months

e®e Target Customer Base
'.' Young & Tech-savy

B N 00
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Full Spectrum of Credit Products : SME loans

SMEs Across Varied Industries

Tech-driven Credit Service

Diversified Channel Partners

Machine Learning &

Saas ' 0% 1 i &
Chanjet r | X
£ - Model Building

ebay &f Data-driven Risk Pricing
amazon
k-‘ B
E-commerce AliExpress
. nTBM
wish R - Cross-platform
LAZADA =" Customized Service

Offers fast-track installment-based

Accumulatively Served _
Offline Stores .
payment options

40,000+ SMEs

N Average Principal Amt @\ Loan Tenure e®e Target Customer Base
J '.' Small Business Owners

RMB160k -170k &/ 3, 4,6,12 months
7 : 19
Y e




Revenue Models and Monetization [ BASM

YIREN DIGITAL
Hexiang Insurance
Broker Insurance commissions
Wealth Yiren Wealth _ _
Management Platform Transaction based service fees

External funding { Loan facilitation/post facilitation

1 8AER

YIREN DIGITAL

partners service fees (Customer acquisition, risk
profiling, collection, etc.)

Credit-Tech

Loan
Facilitation

Loan facilitation/post facilitation
YRD licensed service fees (Customer acquisition, risk

subsidary profiling, collection, etc.)

Financing service fees

Sales of consumption services and
products, membership services




Growth Strategy rj H AL/
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DO [}
1 Integrating different business lines 3 Credit-tech: In response to
to explore customers’ long-term regulatory direction, transitioning to C
comprehensive financial (moving to 24% APR customers)+ B

management needs

Yiren Digital business

strategy (SMEs)
/- ®
-2) A
Wealth Appreciation e Protection | 4 Driving up synergies within

ﬁ ecosystem

]

2 Wealth management: scaling up @

through increasingly enriched

products and “finance plus life” 5 Strengthen data and technology
service networks capabilities to support growth



Massive Opportunity in China’s Personal Financial Services Industry 1 HASR
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Wealth Management Consumer Credit

5 AR Y

Increasing Investment YIREN DIGITAL Customer Finance
Needs Market in China
(in RMB trillion) (By outstanding balance, RMB trillion)
319 37% 22.6
Q;.
R
26% Mass Affluent Prime
192 Investors Borrowers

i i
= =)
49 | —

. Personalized Wealth Diversified Loan
Management Services Products
2019A 2024E

I Personal Investable Assets
. \WM AUM
as a % of PIA

2019A 2024E

Source: Oliver Wyman

Source: Oliver Wyman







Income Statement

Net revenue:
Loan facilitation services
Post-onigination services
Account management services
Insurance brokerage services
Financing services
Electronic commerce services
Others

Total net revenue

Operating costs and expenses:
Sales and marketing
Origination servicing and other
operating costs
General and administrative
Allowance for contract assets,
receivables and others
Loss of disposal

Total operating costs and expenses

Other income/(expenses):
Interest income/{expense), net
Fair value adjustments related to
Consolidated ABFE
Others, net

Total other expenses

(Loss)/income before provision for

income taxes

Income tax (benefit)/'expense

Net (loss)/income

Weighted average number of ordinary
shares outstanding, basic

Basic (loss)/income per share

Basic (loss)/income per ADS

Weighted average number of ordinary
shares outstanding. diluted

Diluted (loss)/income per share
Diluted (loss)/income per ADS

Unaudited Condensed Consolidated Statements of Operations
(in thousands, except for share, per share and per ADS data, and percentages)

For the Three Months Ended For the Year Ended
December September 30, December December December December December
31,2020 2021 31,2021 31,2021 31,2020 31,2021 31,2021
RMB RMEB RMB UsD RMB RMB UsD

393,682 601283 410,988 64,493 1.329.720 2,105,776 330442
201,873 39.024 49 861 7824 670,440 174235 27344
50,366 - - - 921,779 - -
308,790 199406 244780 38411 430,830 135,691 118,584
54,348 144,614 140,027 21,973 39.658 324,840 82,359
- - 33,114 5,196 - 33114 5,196
151,592 247.664 142,170 22311 549,535 884,233 138,760
1,160,851 1231991 1,020,940 160,208 3.961.962 4.477.920 102,685
205133 407172 304,114 47722 1.905.005 1553344 243,754
596,926 186,915 216,751 34,013 1.104.682 160,858 119,395
149276 139321 119 364 18,731 630,335 506,240 79440
34.520 83378 31911 2146 371.629 370,134 58083
635,839 - - - 635,839 - -
1.731.694 816,986 692,140 108.612 4.667.800 3,190,396 500,674
8.334 (21.565) (18.056) (2.833) 61,623 (73.583) (11.515)
(54.106) (326) 11,720 1.839 (143.985) (37.442) (3.873)
3444 3,934 2,935 460 14,844 26,663 4.183
(42.108) (18.157) (3.401) (334) {67.521) (84.160) (13.207)
(612.951) 306,848 325399 51,062 {773.359) 1.203.173 188 804
(53.342) 75,923 (3.366) (B42) (B0.611) 170,189 26,706
(339.609) 3209235 330,763 31,904 {692.748) 1.032.984 162,098
167 964.040 170193542 169967125 1609671235 180501 898 160020826 169020 826
(3.3317) 188356 19461 03054 (3.8422) 6.1113 0.9590
(6.6634) 3.7712 3.8022 0.6108 (71.6844) 122226 1.9180
167,964,040 171571392 171171951 171,171,951 180.301.898 170590203 170,590,203
(3.3317) 1.8703 1.9324 0.3032 (3.8422) 6.0354 0.9502
{6.6634) 3.7410 38648 0.6064 (7.6844) 12.1108 1.9004

3
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Cash Flow Data [j HAZR
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Unaudited Condensed Consolidated Statements of Operations
(in thousands, except for share, per share and per AD'S data, and percentages)

For the Three Months Ended For the Year Ended
December September 30, December  December December  December  December
31,2020 2021 31,2021 31,2021 31,2020 31,2021 31,2021
RMB RMBE EMB UsD RMB RME UsD
Unaudited Condensed Consolidated Cash
Flow Data
MNet cash (used m)/generated from
operating activities (219.069) 323819 189377 20117 282028 138,192 24824
Net cash (used in)/provided by investing
activities (931.096) {(233.732) 381.870 39,924 (1.796,663) {346,507} {34.374)
Wet cash provided by/(used in) financing
activities 890.487 49.770 {45.331) (7.192) 035,448 427446 67.076
Effect of foreign exchange rate changes (338) (257) {283) (44) {(2.807) (936) (147)
MNet (decrease)/increase m cash, cash
equivalents and restricted cash (301.216) 139,350 525,133 82,405 (561.994) 238,195 37379
Cash, cash equivalents and restricted
cash, beginning of penod 3.008.364 2.280.660 2420210 379,785 3.260.142 2,707,148 424 811
Cash, cash equivalents and restricted
cash, end of peniod 2707148 2420210 2945343 462.190 2.707.148 2945543 462,190,




Balance Sheet

Unaudited Condensed Consolidated Balance Sheets
(in thousands)

1 HASEM

YIREN DIGITAL

As of
December 31, September 30, December 31, December 31,
2020 2021 2021 2021
RMB RMB RMB UsD
Cash and cash equivalents 2469909 2,328,380 2,864,543 449 511
Restricted cash 237239 91830 80,800 12,679
Accounts receivable 122,742 258,729 305,018 47 864
Contract assets, net 750,174 1,191,497 1,105,905 173.541
Contract cost 65,529 34,707 9,959 1,563
Prepaid expenses and other assets 278,591 358,052 352,015 55,239
Loans at fair value 192,156 82474 73,734 11,571
Financing receivables 1,253 494 1,969.456 1.697.962 266,449
Amounts due from related parties 884,006 768 646 879,256 137,974
Held-to-maturity investments 3286 2200 2200 341
Available-for-sale investments 175,515 277.934 177,360 27,832
Property, equipment and software_ net 147,193 115326 102,548 16,092
Deferred tax assets 16,745 6,285 7.388 1,159
Right-of-use assets 105,674 70,897 80,752 12,672
Total assets 6,702,253 7556413 7,739 440 1214 487
Accounts payable 9.903 36,799 19.065 2,992
Amounts due to related parties 970,309 474,925 434127 68,124
Deferred revenue 50,899 11,862 12,379 1,943
Payable to investors at fair value 52,623 50,814 50,686 7,954
Accrued expenses and other liabilities 1208915 1,245.263 1,182,783 185,604
Secured borrowings 500,500 1,038,600 1,028,600 161,410
Refund liability 10,845 5,927 5,732 899
Deferred tax liabilities 38,741 147 575 112,535 17,659
Lease liabilities 81,854 53,194 72,101 11,314
Total liabilities 2924 589 3,064,959 2,918,008 457899
Ordinary shares 121 123 123 19
Additional paid-in capital 5,058,176 5,096,994 5,100,486 800,378
Treasury stock (40,147) (42,502) (42,897) (6,731)
Accumulated other comprehensive income 17,108 14,442 11,553 1,812
Accumulated deficit (1,257.594) (577.603) (247.833) (38,890)
Total equity 3.777.664 4491 454 4821432 756,588
Total liabilities and equity 6,702,253 7,556,413 7.739.440 1,214 487
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Operatlng nghllghts lJ YIREN DIGITAL
Operating Highlights and Reconciliation of GAAP to Non-GAAP Measures
(in thousands, except for number of borrowers, number of investors and percentages)

For the Three Months Ended For the Year Ended
December 31,  September 30, December31l, December 31, December 31, December 31, December 31
2020 2021 2021 2021 2020 2021 2021
RMB RMB RMB UsD RMB RMB UsD

Operating Highlights
Amount of mvestment in current mvestment
products 6,836,906 5,030,228 5,391,760 846,085 15,779,685 21,588,645 3,387,729
MNumber of mvestors in current investment
products 90,112 127378 144 987 144,987 153,700 400281 409281
Amount of loans facilitated under loan
facilitation model 4202 538 6,841 921 6,170,158 068,232 9614 819 23195224 3,639,837
Number of borrowers 189,117 548,495 618,131 618,131 525320 1,207 046 1.297.046
Remainimg principal of performmng loans
facilitated under loan facilitation model 8,863 461 13,793,925 14,102,279 2212,955 8,863 461 14,102,279 2,212,955
Electronic commerce of gross merchandise
volume - - 61,619 9,669 - 61,619 9,669
Segment Information
Wealth management:
Revenue 413 057 337627 372,34 38423 1432364 1,260,513 197,803
Sales and marketing expenses 39,012 55463 75,842 11,901 195,671 199,336 31,281
Origination,servicing and other operating costs 266,492 159,348 156,243 24518 442 507 598,606 93,934
Consumer credit:
Revenue 747,794 204 364 615,522 06,580 2,520,508 3,184,302 490 686
Sales and marketing expenses 236,121 351,709 227,508 35,702 1,709,424 1,353,244 212353
Onginationservicing and other operating costs 330,434 21567 33,39 8379 662,175 155,140 24,345
Others;
Revenue - - 33,114 5,196 - 33,114 5,196
Sales and marketing expenses - - T4 119 - 764 120
Ongination servicing and other operating costs - - 7,112 Lil6 - 7,112 1,116
Reconciliation of Adjusted EBITDA
Net (lossMincome (559.609) 320,925 330,765 51,904 (692.748) 1,032,984 162,098
Interest {ncome Mexpense, net (8.554) 21,565 18,056 2833 (61,623) 73,383 11,515
Loss of disposal 655,839 - - - 655,839 - -
Income ( benefit Miax expense (53,342) 75,923 (3,366) (#42) (BOAI11) 170,189 26,706
Depreciation and amortization 16,829 8449 7 466 1172 9,12 43236 6,785
Share-based compensation (2,274) 11,742 2,497 392 14,173 19,089 2,995
Adjusted EBITDA 48 889 438,604 353 418 55450 {73.198) 1,338,881 210,099
Adjusted EBITDA margin 4.2% 35.6% 34.6% 34.6% -18%  299%  299%



Delinquency Rates

Delinquency Rates (Loan Facilitation Model)
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All Loans

December 31, 2015
December 31,2016
December 31,2017
December 31,2018
December 31, 2019
December 31, 2020
December 31,2021

Online Channels

December 31,2015
December 31, 2016
December 31,2017
December 31, 2018
December 31,2019
December 31, 2020
December 31, 2021

Offline Channels

December 31, 2015
December 31,2016
December 31, 2017
December 31, 2018
December 31, 2019
December 31, 2020
December 31,2021

15-29 days 30-59 days 60-89 days
1.3% 1.9% 1.5%
0.6% 08% 0.7%
0.5% 0.8% 0.6%
1.0% 1.8% L.7%
0.8% 1.3% 1.0%
0.5% 0.7% 0.6%
0.9% 1.5% 1.2%
0.4% 0.7% 0.5%
0.8% 1.1% 1.7%
0.3% 02% 0.0%
0.9% 1.7% 1.5%
1.0% 21% 1.6%
0.6% 1.0% 1.1%
0.8% 1.3% 1.1%
1.3% 2.0% 1.6%
0.6% 08% 0.7%
0.5% 0.9% 0.7%
1.1% 1.9% 1.8%
0.7% 0.9% 0.7%
0.4% 0.6% 0.4%
1.0% 1.8% 1.4%



M3+ NCO by Vintage B ﬁejn\%f‘u

Net Charge-Off Rate (Loan Facilitation Model)
Accumulated M3+ Net Total Net Charge-Off

Loan Amount of Loans Charge-Off Rate
Issued Facilitated as of December 31, as of December 31,
Period During the Period 2021 2021
2015 4530824 243 840 54%
2016 3,749 815 317,288 8.5%
2017 5,043,494 523,778 10.4%
2018 4211573 413,071 9.8%
2019 3431443 390252 11.4%
2020 9614 819 560,733 5.8%

2021Q1-Q3 17,025,066 374 843 2.2%




M3+ NCO by Vintage ] HAR

M3+ Net Charge-Off Ratfe (Loan Facilitation Model)

Loan
Esned Month on Book

Period

4 7 10 13 16 19 22 25 28 31 34
2015Q1 10% 19% 28% 37 43% 43% 51% 53% 53% 53% 52%
2015Q2 1.1% 28% 42% 53% 62% 67% 70% 70% 69% 68% 68%
2015Q3 06% 22% 38% 50% 59% 65% 67% 68% 67% 67% 67%
201504 10% 15% 22% 28% 31% 34% 37% 40% 42% 44% 44%
2016Q1 06% 09% 13% 17 20% 22% 24% 27% 29% 30% 32%
2016Q2 06% 14% 23% 3.0% 36% 42% 48% 54% 58% 60% 62%
2016Q3 04% 1.7% 27% 41% 53% 65% 77% B6% 93% 93% 95%
2016Q4 03% 2.1% 38% 54% 72% 92% 104% 115% 124% 129% 13.3%
2017Q1 03% 16% 34% 53% 75% B89% 100% 109% 116% 12.1% 123%
201702 4.1% 58% 79% 96% 11.3% 125% 132% 13.9% 14.6% 149% 151%
2017Q3 03% 16% 35% 4% 65% 76% 84% B9% 94% 99% 10.1%
2017Q4 02% 23% 51% 65% 79% 90% 97% 102% 10.7% 112% 10.6%
2018Q1 02% 29% 51% 68% 72% 79% 84% B87% 90% B6% 8.1%
201802 07% 41% 7.1% 94% 112% 124% 134% 14.1% 143% 141% 14.1%
2018Q3 02% 28% 36% 45% 52% 64% 70% 70% 69% T70% 69%
2018Q4 06% 22% 34% 52% 69% 90% 97% 99% 96% 97% 97%
2019Q1 00% 08% 20% 34% 53% 59% 63% 63% 63% 63%
2019Q2 0.1% 1.5% 45% 75% B88% 92% 99% 10.3% 106%
2019Q3 02% 29% 68% 9.0% 104% 120% 132% 13.8%
201904 04% 3.1% 49% 63% 72% 79% 84%
2020Q1 06% 23% 41% 52% 60% 62%
2020Q2 05% 25% 42% 53% 6.1%
202003 1.1% 33% 51% 63%
202004 03% 1.8% 32%
2021Q1 04% 23%
2021Q2 04%

Y e
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