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This material contains forward-looking statements. These statements constitute “forward-looking” statements within the meaning of Section 21E of

the Securities Exchange Act of 1934, as amended, and as defined in the U.S. Private Securities Litigation Reform Act of 1995. These forward-

looking statements can be identified by terminology such as “will,” “expects,” “anticipates,” “future,” “intends,” “plans,” “believes,” “estimates,”

“target,” “confident” and similar statements.

Such statements are based upon management’s current expectations and current market and operating conditions, and relate to events that

involve known or unknown risks, uncertainties and other factors, all of which are difficult to predict and many of which are beyond Yirendai’s control.

Forward-looking statements involve risks, uncertainties and other factors that could cause actual results to differ materially from those contained in

any such statements.

Potential risks and uncertainties include, but are not limited to, uncertainties as to Yiren Digital’s ability to attract and retain borrowers and investors

on its marketplace, its ability to introduce new loan products and platform enhancements, its ability to compete effectively, PRC regulations and

policies relating to the credit-tech and wealth management business in China, general economic conditions in China, and Yiren Digital’s ability to

meet the standards necessary to maintain listing of its ADSs on the NYSE or other stock exchange, including its ability to cure any non-compliance

with the NYSE’s continued listing criteria.

Further information regarding these and other risks, uncertainties or factors is included in Yiren Digital’s filings with the U.S. Securities and

Exchange Commission. All information provided in this material is as of the date of this material, and Yiren Digital does not undertake any obligation

to update any forward-looking statement as a result of new information, future events or otherwise, except as required under applicable law.

Safe Harbor Statement
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Leading Digital Personal Financial Services Platform in China

Wealth Management: One-Stop Asset Allocation-based Service for the Mass 
Affluent Investors

Consumer Credit: Full Spectrum of Credit Products with Both Online & Offline 
Channels

Data and Technology at Core

Strong Industry Partnership

Business Highlights
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Positioned as a Leading Digital Personal Financial Management Platform

ConsumptionProtection

Income

Generation
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Digital Personal Management Service

Long Term Value

Positioning

Business Model

Monetization

Capital

Consumer Credit and 

Wealth Management

Loan & AUM Based 

Recurring Service Fee

Light

Customer Value

Differentiated Business Model
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Total Client Asset 

Q1 2021

~RMB 10.7Bn

No. of Active Investors1

Q1 2021

~307k

Investor Service 

AI Robot + Remote FA

Loan Balance

Q1 2021

~RMB 11.2Bn

No. of Borrowers Served

Q1 2021

~346K

Customer Service

Online & Offline

Leading Digital Wealth Management Platform Leading Consumer Credit-Tech Player

Accumulatively Served Investors

As of Q1 2021

~ 2.5 Mn

Accumulatively Served Borrowers

As of Q1 2021

~ 5.3 Mn

Yiren Digital At A Glance, Q1 2021

Note 1: Total client asset refers to the amount of investment of our current products, excluding our legacy products.

Note 2: Active investors refer to those who hold an investment in one or more of the wealth management products the Company source from financial institutions during the quarter, including funds, insurance, bank 

products and other products. 
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Mutual

Funds

Source: Oliver Wyman

Insurance 

Planning

Massive Opportunity in China’s Personal Financial Services Industry

Stocks

Mass Affluent 

Investors

Personalized Wealth 

Management Services

(in RMB trillion)

Increasing Investment Needs
Customer Finance 

Market in China
(By outstanding balance, RMB trillion)
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HNW
RMB 10 M - 100 M

UHNW

>RMB 100 M

Mass
<RMB 600 K

Mass Affluent
RMB 1 M - 10 M

Total Investable Asset Service Needs Disruptive Wealth Model

Estate Planning Tax Advisory

Immigration Philanthropy

Alternatives Education

… … … …

One Stop Financial Advisory 

for Mass Affluent

Assets

Our Wealth Management Strategy

Mutual Funds

Stocks

Insurance 

Planning

Cash 

Management
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System Layer

Technology 

Layer

Precise Targeting Intelligent KYC Portfolio Monitoring

Cloud Computing Big Data AI

Existing Customers 

Repeat Investment

Online Direct Acquisition

MGM

Channel Partnership

Tele-sales

Robo+Remote FA Hybrid Model

Cross Sale 

/ Up sale

Investor 

Education

Portfolio Review 

and Rebalancing

Disclosure and 

Communication

Asset Allocation 

Plan

KYC

Diverse Acqusition Channels

* From securities firms

Wealth Management Business Model

Underlying Assets

Selected Funds

Stocks

Intelligent Portfolios

Equities

Mutual 

Funds

Insurance 

Planning

Cash Mgmt.

Life Insurance

Property Insurance
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One-Stop Insurance Solution

Professionally 

Designed Investor 

Education System

Intelligent KYC

Diverse Product 

Portfolio

Continued Services

Awareness

KYC

Service

Customized 

Plan

Seminar series, short-videos, 

articles

190+ products from 20+ insurance

companies, product comparison & 

analysis, accurate quotation

Claims assistance, policy 

usage inquries, cross-selling

Robo+IA model, analyze 

customer needs
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Yiri: AI-Based Financial Assistant

o Conversational AI Engine tailored to individual users

o Smart asset allocation on different life goals

o Effective user conversion for various products

o Thoughtful user education to retain users

Tech Layer Yiren Financial Cloud                  AI Engine

Education Investment Q&AFinancial Literacy

Products Consumer Loans Insurance Planning Fund of Funds …

Customer 

Onboarding

Investment Strategy

Recommendation Engine
Intelligent KYC

Tech Driven Approach To User Retention & Conversion
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Full Spectrum of Credit Products : ST Revolving Loans

Average Principal Amt
< RMB20,000

Loan Tenure
3, 6, 9 or 12 months

Target Customer Base

Young & Tech-savy

Multi-consumption Scenarios
Membership-based

New Consumption Platform

1 2

Lifestyle

Financial Services

E-commerce

Travel Entertainment
Offers flexible installment-based

payment options
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Full Spectrum of Credit Products : Secured Auto Loans

Customer Acquisition

Channels Focused

on 2nd &

3rd tier cities

Average auto value: ~RMB 70k

Targets new and second-hand car owners

Average Principal Amt
~RMB 70,000

Loan Tenure
Average 30 months

Target Customer Base

Salaried Employees

Nationwide Service 

Network

Customer Referrals
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Loan Repayment

Funding

Borrowers

Institutional

Funding

Partners

Technology Driven Loan Facilitation Model

Credit Application

Post-facilitation

Services

Customer Referral，
Collections &

Risk Mgmt ServicesAI Risk/Anti-Fraud 

Intelligent KYC E-Signing Platform

Provides Funding
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Grow Wealth Management business through asset-allocation model with Wealth 
Management products: differentiate asset sourcing

Maintain high quality customer credit asset growth through Online & Offline 
with new product offerings: short/small revolving loans, auto-loans

Develop data and technology integration ability to support growth

Strategic initiatives for both organic and inorganic growth  

Growth Strategy
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Number of Active Investors2Client Asset Per Investor1

(RMB millions)
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Wealth Management Gaining Traction
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Note 1: Average client asset per investors refer to the investment in fund and short-term investing products per investor, excluding legacy products and insurance products. 

Note 2:Active investors refer to those who have made at least one investment through our wealth management platform or have had cl ient assets with us above zero in the past twelve months.
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(RMB Million)

Loans Facilitated

1,839

2,402

3,207

4,202

4,930

1Q20 2Q20 3Q20 4Q20 1Q21

(Thousands)

Number of Borrowers

115
108

143

189

346 

1Q20 2Q20 3Q20 4Q20 1Q21

Loan Volume Driven by Our Borrowers
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Financial Metrics

Non-GAAP Net Income

(RMB Million)

Net Revenue

1,024 

755

1,023

1,161
1,100

1Q20 2Q20 3Q20 4Q20 1Q21

(RMB Million)
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Proven Credit Performance
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APPENDIX
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Income Statement
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Cash Flow Data
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Balance Sheet
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Operating Highlights
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Delinquency Rates
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M3+ NCO by Vintage
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M3+ NCO by Vintage
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THANKS!


