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1928 $ 75,129 $ -2,570 $ - $ -2,570 $ 38,756
1929 227,978 8,027 599 7,428 49,837
1930 339,732 15,666 1,158 14,508 60,591
1931 402,463 21,516 1,857 19,659 78,097
1932 482,525 16,839 2,787 14,052 90,187
1933 629,751 34,614 6,160 28,454 109,025
1934 904,580 52,115 10,159 41,956 149,176
1935 1,035,477 38,503 7,140 31,363 171,238
1936 1,299,185 70,234 13,187 57,047 185,119
1937 1,520,199 72,622 17,647 54,975 240,140
1938 1,858,252 78,305 18,185 60,120 358,621
1939 3,180,241 136,902 27,320 109,582 476,750
1940 3,928,342 176,301 50,505 125,796 623,521
1941 6,109,724 348,690 149,020 199,670 738,536
1942 6,592,707 337,252 204,234 133,018 859,449
1943 8,205,316 430,634 260,084 170,550 1,032,182
1944 10,084,893 489,547 310,082 179,465 1,202,955
1945 11,355,633 532,944 323,302 209,642 1,415,974
1946 19,237,291 1,621,541 650,060 971,481 2,379,001
1947 18,531,472 1,088,967 429,045 659,922 3,029,334
1948 20,729,280 1,176,590 438,498 738,092 4,005,910
1949 19,845,875 1,067,096 420,175 646,921 4,372,831
1950 24,447,042 1,454,832 636,275 818,557 4,966,086
1951 26,244,669 1,168,405 601,386 567,019 5,325,561
1952 28,468,962 1,416,235 744,330 671,905 5,647,553
1953 29,731,105 1,408,213 736,190 672,023 6,022,077
1954 30,744,504 1,642,148 864,331 777,817 6,449,894
1955 34,073,288 1,921,777 1,020,148 901,629 7,001,523
1956 41,325,377 2,473,384 1,309,667 1,163,717 7,815,241
1957 48,140,313 3,328,598 1,752,800 1,575,798 8,969,272
1958 56,504,293 4,251,175 2,261,582 1,989,593 10,807,320
1959 71,581,580 6,001,005 3,165,042 2,835,963 13,285,215
1960 75,010,726 5,661,551 2,988,000 2,673,551 14,967,697
1961 80,533,146 6,491,113 3,481,000 3,010,113 17,142,687
1962 90,248,450 7,107,524 3,795,000 3,312,524 19,213,273
1963 96,651,445 7,210,807 3,850,000 3,360,807 21,189,880
1964 120,313,692 9,324,827 4,620,000 4,704,827 29,268,289
1965 171,545,228 12,262,510 5,890,000 6,372,510 45,565,926
1966 175,132,785 12,409,363 6,030,000 6,379,363 47,308,163
1967 204,893,008 14,918,758 7,272,000 7,491,411 55,679,256
1968 245,443,798 19,330,334 10,362,000 8,794,941 63,649,275
1969 303,455,677 24,228,557 13,240,000 10,778,467 77,437,679
1970 340,036,395 28,163,228 14,600,000 13,290,852 85,290,945
1971 387,138,252 33,897,667 16,966,000 16,535,006 95,476,147
1972 450,500,768 36,104,767 18,200,000 17,567,931 108,053,465
1973 501,189,438 42,088,098 21,280,000 20,341,677 121,548,638
1974 572,833,282 50,234,298 25,408,000 24,005,057 137,156,965
1975 678,353,280 63,552,088 32,650,000 29,981,108 163,092,941
1976 846,192,692 79,321,897 40,538,000 37,763,166 206,861,402
1977 942,958,756 88,365,511 44,918,000 42,243,015 233,641,292
1978 1,148,632,000 105,070,000 53,429,000 50,263,000 275,127,000
1979 1,337,468,000 121,953,000 58,808,000 61,715,000 320,706,000
1980 1,431,713,000 133,996,000 64,545,000 67,833,000 359,889,000
1981 1,584,642,000 154,271,000 74,471,000 77,543,000 410,689,000
1982 1,936,524,000 193,560,000 92,552,000 100,167,000 581,915,000
1983 2,068,231,000 200,822,000 97,188,000 103,634,000 636,218,000
1984 2,303,594,000 234,713,000 115,046,000 119,667,000 701,113,000
1985 2,332,544,000 245,203,000 118,962,000 126,241,000 729,231,000
1986 2,394,072,000 240,565,000 119,013,000 121,552,000 758,493,000
1987 2,606,246,000 262,068,000 113,776,000 148,292,000 760,256,000
1988 2,941,963,000 290,445,000 109,072,000 181,373,000 863,159,000
1989 3,161,198,000 321,877,000 122,389,000 199,488,000 971,764,000
1990 3,319,394,000 333,219,000 126,623,000 206,596,000 1,033,100,000
1991 3,434,642,000 335,027,000 127,350,000 207,677,000 1,126,718,000
1992 3,668,814,000 353,998,000 134,210,000 219,788,000 1,235,366,000
1993 4,384,294,000 425,829,000 166,961,000 257,813,000 1,445,263,000
1994 4,858,415,000 474,868,000 186,320,000 288,548,000 1,526,165,000
1995 5,261,904,000 510,794,000 201,626,000 309,168,000 1,650,882,000
1996 5,697,592,000 545,233,000 215,157,000 330,076,000 1,732,054,000
1997 5,981,224,000 565,600,000 223,203,000 342,397,000 1,859,468,000
1998 6,587,576,000 589,117,000 233,323,000 355,794,000 2,053,332,000
1999 7,950,822,000 628,067,000 250,445,000 377,622,000 2,177,517,000
2000 8,369,857,000 646,750,000 261,427,000 385,323,000 2,260,806,000
2001 8,220,668,000 603,813,000 * 242,289,000 * 361,524,000 * 2,345,123,000
2002 8,258,927,000 605,736,000 238,236,000 367,500,000 * 2,130,009,000
2003 8,449,300,000 571,743,000 218,101,000 353,642,000 * 2,312,283,000
2004 9,097,267,000 635,919,000 240,367,000 395,552,000 2,544,377,000
2005 9,783,050,000 709,064,000 271,630,000 437,434,000 2,693,957,000
2006 10,457,942,000 770,916,000 295,511,000 475,405,000 2,549,991,000
2007 10,843,195,000 816,745,000 310,406,000 506,339,000 2,716,716,000
2008 11,015,263,000 768,468,000 293,051,000 475,417,000 2,324,332,000
2009 10,057,512,000 644,165,000 244,590,000 399,575,000 2,629,372,000
2010 11,207,589,000 761,783,000 286,272,000 475,511,000 2,802,714,000
2011 12,458,877,000 890,806,000 325,690,000 565,116,000 2,792,819,000
2012 13,013,868,000 1,018,932,000 370,891,000 648,041,000 3,008,179,000
2013 14,077,843,000 1,044,304,000 359,345,000 684,959,000 3,358,768,000
2014 15,341,647,000 1,117,739,000 406,453,000 711,286,000 3,312,364,000
2015 15,280,044,000 1,123,681,000 418,009,000 705,672,000 3,159,242,000
2016 15,339,713,000 1,074,340,000 387,100,000 687,240,000 3,207,356,000
2017 16,308,801,000 1,058,408,000 * 362,627,000 * 695,782,000 * 3,464,156,000
2018 18,735,073,000 1,111,717,000 * 275,635,000 * 836,082,000 * 3,471,991,000
2019 19,392,305,000 1,103,551,000 * 270,370,000 * 833,181,000 * 3,695,500,000
2020 16,537,433,000 1,013,833,000 * 248,795,000 * 765,038,000 * 3,218,003,000
2021 18,870,510,000 1,328,394,000 * 331,384,000 * 997,010,000 * 3,503,290,000
2022 22,095,973,000 1,577,623,000 * 390,038,000 * 1,187,585,000 * 3,804,447,000
2023 23,090,610,000 1,742,348,000 * 425,824,000 * 1,316,524,000 * 4,416,985,000
2024  23,486,569,000 1,491,697,000 *  351,856,000 *  1,139,841,000 *  4,351,851,000 

YEAR NET SALES INCOME TAXES NET INCOME TOTAL EQUITY END OF YEARINCOME BEFORE INCOME TAXES

*Excludes non-recurring items; Our financial history presented on this page reflects financial information as reported in the company’s annual reports

FINANCIAL HISTORY



GENUINE PARTS COMPANY
Established in 1928, Genuine Parts Company is a leading global service provider of automotive and 
industrial replacement parts and value-added solutions. Our Automotive Parts Group operates across 
the U.S., Canada, Mexico, Australasia, France, the U.K., Ireland, Germany, Poland, the Netherlands, 
Belgium, Spain and Portugal, while our Industrial Parts Group serves customers in the U.S., Canada, 
Mexico and Australasia. We keep the world moving with a vast network of over 10,700 locations 
spanning 17 countries supported by more than 63,000 teammates.

1 A non-GAAP measure. See “Non-GAAP Financial Measures” in this report for more information and a reconciliation to GAAP
2 Free Cash Flow is defined as Cash from Operations minus Capex
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Returned Over $700 Million  
of Capital to Shareholders

2024 Dividend Per Share  
$4.00, +5.3% 



To Our Stakeholders

Paul Donahue | Executive Chairman & Will Stengel | President & CEO

YEAR IN REVIEW
While global market conditions were challenging in 2024, we 
continued to strategically invest in our people, technology and supply 
chain to build on our existing advantages and create new capabilities. 
We delivered:

• Sales of $23.5 billion, an increase of 1.7% from 2023

• Net earnings of $904 million and adjusted net earnings of  
$1.1 billion or $8.16 per share on an adjusted basis

• Working capital of ~6% of total sales, ending the year with a 
Debt-to-Adjusted EBITDA ratio of 2.2x, within our stated target of 
2.0x-2.5x

• Ample liquidity of ~$2.0 billion, ~$1.3 billion in cash from 
operations and over $680 million in free cash flow

Our market-leading Industrial business, Motion, delivered total 
sales of $8.7 billion, which was down slightly from 2023 due to 
continued softness in industrial production activity and reduced 
customer spending on capital projects. Despite these challenges, we 
believe Motion’s diverse end markets and product offering, focus on 
customer service, technical expertise and solutions-based selling 
enabled the team to outperform the broader market.

During the year, Motion delivered strong results and renewal rates 
with its corporate account customers, which represent approximately 
45% of its business. As a testament to its value proposition and 
customer focus, Motion received more supplier of the year awards 
in 2024 than any other year. Motion also acquired four bolt-on 
acquisitions to add to its technical and value-added solutions 
capabilities. Motion remains well positioned to capitalize on the 
eventual improvement in the broader industrial economy. 

FEBRUARY 21, 2025

For the year, Motion achieved segment EBITDA of $1.1 billion, 
representing 12.6% of sales. This performance was driven by sales 
effectiveness, category management and productivity initiatives, 
which helped offset the impact of softer market conditions. 
Additionally, we continued to invest in our supply chain capabilities, 
including the automation of existing facilities and the opening of a 
new Market Distribution Center that provides a faster, better and more 
efficient experience for our customers. We also made great progress 
with technology investments including enhanced digital tools and 
customer integrations to improve the customer experience.

Our Automotive business delivered total sales of $14.8 billion, an 
increase of 3.7% over the prior year. This growth was driven by 
acquisitions and continued progress with our long-term initiatives. 

We made significant improvements in our U.S. Automotive business, 
focusing on investments in inventory, better product availability, 
enhanced store execution and improved delivery times. These efforts 
have positioned us well to serve the needs of our Do-It-For-Me (DIFM) 
customers, which represent approximately 80% of our business. 
Additionally, we made progress on our initiative to own more of our 
stores in priority U.S. markets with the acquisitions of more than 
500 stores from our independent owners and competitors. This 
strategic shift strengthens our ability to deliver superior service and 
drive sustainable growth. In 2025, we will celebrate NAPA’s 100th 
anniversary, a remarkable milestone that reflects the enduring 
strength of the NAPA brand and the trust we’ve earned from our 
customers over the years. As we look to the future, we believe the 
investments and decisive actions we are taking will ensure success 
for NAPA for the next 100 years.

Internationally, we believe our businesses continue to outperform the 
market despite softer market conditions. A standout achievement 

For nearly a century, GPC has been a trusted partner to our 
customers, suppliers and communities, driven by our purpose:  
We Keep the World Moving! This guiding principle continues to 
shape our strategies, investments and daily operations as we  
work to deliver value to all stakeholders.

We are proud of the commitment and efforts demonstrated by our global 
teams throughout 2024 as they navigated a dynamic and challenging 
macroeconomic environment, all while continuing to deliver exceptional 
service to our customers. In 2024, despite softer-than-expected market 
conditions, we remained focused on controlling what we could control: 
we efficiently managed our operations, advanced our strategic initiatives 
to improve the business and delivered strong cash flows. This enabled 
us to continue our disciplined approach to capital allocation, thoughtfully 
pursuing attractive investments for long-term value creation through 
economic cycles and returning capital to shareholders through our 
long-standing dividend. In 2024, we returned approximately $705 
million back to our shareholders in the form of dividends and share 
repurchases. And in February 2025, our Board increased our annual 
dividend by 3%, to an annualized $4.12 per share. This marks the 69th 
consecutive year of increasing the GPC dividend and underscores the 
confidence that our Board of Directors has in the future of GPC. 

Our achievements this year would not have been possible without the 
dedication and hard work of our over 63,000 global teammates. To each 
of you, we extend our deepest gratitude.

Paul D. Donahue |  Non-Executive Chairman   
William P. Stengel, II | President & CEO



Thank You to Our GPC Stakeholders
As I reflect on my time as CEO of this incredible company, I am 
filled with pride and gratitude for all we have achieved together 
as One GPC team. Over the past 20+ years, it has been an 
extraordinary privilege to be part of this organization, and I am 
deeply thankful for the opportunity to serve as your CEO.

When Will transitioned to the CEO role in June 2024, I was 
excited to welcome him as only the sixth CEO in our company’s 
remarkable 96-year history. Our culture and history of consistent 
leadership has and will continue to be a competitive advantage 
for our business. I have every confidence in Will, our global 
leadership teams and our board of directors to continue driving 
our vision to be the leading global automotive and industrial parts 
distributor and solutions provider. I look forward to continuing to 
work with Will and the rest of our remarkable members of the 
board to drive value for our shareholders and all stakeholders. 

In conjunction with our commitment to be a leader in corporate 
governance, in 2024 we made progress in our multiyear program 
to refresh the Board. During the year, in addition to adding 
Will upon his appointment as CEO, we also welcomed Charles 
“Chuck” K. Stevens III, formerly EVP and CFO of General Motors 
Company, who brings unparalleled financial and automotive 
expertise. 

At our upcoming Annual Meeting in April 2025, Elizabeth “Besty” 
Camp, Gary Fayard, John “Johnny” Johns and Wendy Needham 
will be retiring from our Board. We want to express our gratitude 
to each of these directors for their years of dedicated service 
and valuable contributions to GPC. In connection with these four 
directors’ retirements, we are nominating Laurie Schupmann 
to the Board. Ms. Schupmann spent nearly 40 years with PwC, 
most recently serving as a Global Client Partner, and will bring 
significant financial and accounting expertise to our Board.

To our shareholders – we thank you for your investment in 
GPC, and to our teams around the world, thank you for your 
unwavering commitment, hard work and dedication to GPC’s 
success. It has been an honor to work alongside such talented 
and passionate individuals, and I am truly grateful for the journey 
we have shared.

With heartfelt appreciation,

was the continued success of the NAPA brand rollout in Europe, 
with sales now exceeding €500 million in just five years. This rollout 
has proven to be a key differentiator in the marketplace, driving 
growth and enhancing our competitive position even in a challenging 
environment.

For the year, Automotive segment EBITDA was $1.3 billion, 
representing 8.7% of sales. This performance was negatively 
impacted by weaker than expected market conditions, partially offset 
by the benefits of acquisitions, along with significant progress on the 
global restructuring efforts that we announced at the beginning of the 
year. In addition to the long-term strategic investments we continue 
to make, we are taking decisive actions near-term to ensure our 
assets and costs are aligned to current market conditions. Our global 
Automotive businesses continue to experience supportive industry 
fundamentals, and we see significant opportunity to grow in our 
highly fragmented markets. 

 

KEY MANAGEMENT CHANGES
In April 2024, Jim Neill retired from GPC as the Executive Vice 
President and Chief People Officer, after his nearly 18-year career 
with GPC. In connection with Mr. Neill’s retirement, we welcomed 
Jenn Hulett as our new Executive Vice President, Chief People Officer 
in August 2024. She joins GPC with a wealth of HR experience, most 
recently serving as Executive Vice President and Chief People Officer 
for Dollar Tree, Inc. Jenn has been an excellent addition to the GPC 
team and is building upon the solid foundation Jim established.

THE YEAR AHEAD
We are confident that we are investing in the right areas to 
appropriately position GPC for the future, and we’re gaining traction 
across numerous efforts. We are focused each day on the key aspects 
of the customer experience. The long-term fundamentals of our 
industries are attractive, and our businesses are well established with 
leadership positions. We’re continuing to balance near-term actions 
and medium- and long-term investments.

I am humbled and honored to serve as the CEO of this great company 
and especially grateful for my GPC teammates and the support of 
Paul and the board of directors. As we enter 2025, we remain focused 
on executing our strategic initiatives and navigating the evolving 
macroeconomic environment. The actions we are taking better 
position us to capitalize on an upturn in market conditions to drive 
value and deliver sustained success in the future.

In closing, we extend a sincere thank you to our teammates, 
customers, suppliers, shareholders and communities for your 
continued support of Genuine Parts Company. Together, we are 
building a stronger, more resilient GPC for the future.

Respectfully,

PAUL D. DONAHUE  
Non-Executive Chairman

WILLIAM P. STENGEL, II   
President and Chief Executive Officer



The Automotive Parts Group is a leading 
global service provider of replacement parts, 
accessories and solutions.

We have operations across North America, Europe 
and Australasia and service our customers through a 
vast network of over 10,000 locations. Through our 
global network, we serve both the Commercial (DIFM 
- 80%) and Retail (DIY - 20%) automotive aftermarket 
segments with products and services for substantially 
all domestic and foreign motor vehicle models. 

• In the U.S., we offer approximately 800,000 
different parts, sold primarily under the NAPA brand 
name, widely recognized for quality parts, quality 
service and knowledgeable people.

• In Canada, we are the market leader serving both 
the automotive aftermarket and heavy vehicles.

• In Europe, we serve each country under a variety  
of banners, including GROUPAUTO, Precisium 
Group, Piėces Auto, UAN, Coler Busch, Hennig, 
Knoll, Voigt, Alliance Automotive Trading, PartsPoint, 
Lausan, Soulima and Gaudi. In 2019, we introduced 
the NAPA brand to the European market and 
surpassed €500 million of NAPA-branded sales in 
only five years.

63% of Total GPC Net Sales 

37% of Total GPC Net Sales 

The Industrial Parts Group is a leading global 
service provider of replacement parts and 
value-added solutions.

We have operations in North America and Australasia 
with a vast network of 755 branches and service 
centers. We provide access to more than 18 million 
industrial replacement parts and supplies for more 
than 190,000 maintenance, repair and operations 
(MRO ~80%) and original equipment manufacturer 
(OEM ~20%) customers in a diverse group of 
industries. We track 14 different end markets which 
includes: equipment and machinery, food products, 
iron & steel, pulp & paper, mining and automotive, 
among others.

U.S.
• 51 NAPA Distribution 

Centers 
• 11 Automotive Supply 

Facilities 
• 5,997 NAPA Auto  

Parts Stores  
(2,002 company-owned) 

• 27 Traction Heavy  
Duty Parts Stores 
(all company-owned)

 
CANADA  
• 13 Distribution Centers 
• 685 NAPA and Heavy Vehicle 

Stores  
(228 company-owned) 

• 22 Import Parts Facilities  
(all company-owned) 

 
MEXICO  
• 12 Stores

Atlanta, GA
napaonline.com

London, England
allianceautomotivegroup.eu 

Sydney, Australia
motionasiapac.com

Birmingham, AL
motion.com 

Melbourne, Australia
gpcasiapac.com

U.S., CANADA & MEXICO
• 17 Distribution Centers
• 534 Branches
• 77 Service Centers

AUSTRALIA, NEW ZEALAND,  
INDONESIA & SINGAPORE
• 13 Distribution Centers
• 140 Branches
• 4 Service Centers

AUSTRALIA & NEW ZEALAND 
• 14 Distribution Centers 
• 433 Auto Parts Stores  

and Branches in AU
• 128 Auto Parts Stores  

and Branches in NZ 
(AU/NZ all company-
owned)  

MAJOR PRODUCTS 
• Automotive  

Replacement Parts 

• Heavy Duty 
Replacement Parts 

• Paint and Refinishing  
Supplies 

• Tools and Equipment 

• Automotive Accessories 

MAJOR PRODUCTS 
• Bearings  
• Mechanical & Electrical  

Power Transmission  
Products

• Electrical &  
Industrial Automation 

• Hydraulic and  
Industrial Hose 

• Hydraulic and  
Pneumatic Components 

• Industrial and  
Safety Supplies 

• Material Handling  
Products 

• Seals & Pumps

FRANCE  
• 18 Distribution Centers 
• 1,058 Stores 

(234 company-owned) 

U.K.   
• 23 Distribution Centers 
• 822 Stores  

(282 company-owned) 

REPUBLIC OF IRELAND 
• 2 Distribution Centers 
• 8 Stores 

(all company-owned)  
GERMANY  
• 13 Distribution Centers 
• 76 Stores  

(all company-owned) 

POLAND  
• 245 Stores  
THE NETHERLANDS & 
BELGIUM 
• 7 Distribution Centers 
• 186 Stores  

(125 company-owned) 

SPAIN & PORTUGAL  
• 10 Distribution Centers 
• 57 Stores  

(all company-owned) 

Automotive Parts Group

Industrial Parts Group

SERVICE CAPABILITIES 
• 24/7/365 Product Delivery   
• Repair and Fabrication 
• Quality Processes (ISO)   
• Technical Expertise 
• Asset Repair Tracking  
• Application and Design  
• Inventory Management  

& Logistics  

• Training Programs   
• E-business Technologies    
• Storeroom & Replenishment 

Tracking   
• Automation, Fluid Power and 

Conveyance value-add solutions

• In Australasia, we serve the market primarily 
under the Repco and NAPA brand names.
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Elizabeth W. “Betsy” Camp 
President and Chief Executive Officer  
of DF Management, Inc.

Richard Cox, Jr. 
Senior Vice President -  
Airport Customer Service  
at Delta Airlines

Paul D. Donahue 
Non-Executive Chairman

Gary P. Fayard 
Retired Chief Financial Officer  
of The Coca-Cola Company

P. Russell Hardin 
Trustee of the  
Robert W. Woodruff Foundation

William P. Stengel, ll 
President and Chief Executive Officer

Herbert C. “Bert” Nappier  
Executive Vice President and  
Chief Financial Officer

Naveen Krishna 
Executive Vice President and  
Chief Information and Digital Officer

John R. Holder 
Chairman of Holder Properties

Donna W. Hyland 
President and Chief Executive Officer  
of Children’s Healthcare of Atlanta

John D. Johns 
Retired Chairman and  
Chief Executive Officer  
of Protective Life Corporation

Jean-Jacques Lafont 
Executive Chairman  
of Alliance Automotive Group

Robert C. “Robin” Loudermilk, Jr. 
President and Chief Executive Officer  
of The Loudermilk Companies, LLC

Jenn M. Hulett  
Executive Vice President and  
Chief People Officer

Christopher T. Galla 
Senior Vice President – General Counsel  
and Corporate Secretary 

Randall P. Breaux 
Group President, GPC North America

Wendy B. Needham 
Retired Managing Director of  
Global Automotive Research  
at Credit Suisse First Boston

Juliette W. Pryor 
Executive Vice President,  
Chief Legal Officer and  
Corporate Secretary  
of Lowe’s Companies, Inc.

Darren M. Rebelez 
Chairman, President and Chief Executive 
Officer of Casey’s General Stores, Inc.

William P. Stengel, ll 
President and Chief Executive Officer

Charles K. Stevens, lll 
Retired Executive Vice President  
and Chief Financial Officer  
of General Motors Company

James Howe  
President, Motion

Alain Masse 
President, Canadian Automotive

Franck Baduel  
Chief Executive Officer, European Automotive

Rob Cameron 
Managing Director and  
Group Chief Executive Officer, Australasia 

BOARD OF DIRECTORS

GLOBAL LEADERSHIP TEAM 

Stock Listing 
Genuine Parts Company’s common stock is 
traded on the New York Stock Exchange under the 
symbol “GPC”.

Stock Transfer Agent, Registrar of Stock, 
Dividend Disbursing Agent and Other 
Shareholder Services  
Communications concerning share transfer 
requirements, duplicate mailings, direct deposit 
of dividends, lost certificates or dividend checks 
or change of address should be directed to 
the company’s transfer agent via mail or the 
shareholder website provided at the bottom of 
this page.

By Regular Mail  
Computershare  
PO BOX 43006 
Providence, RI 02940-3006 UNITED STATES

By Overnight Delivery 
Computershare  
150 Royall Street 
Suite 101 
Canton, MA 02021 UNITED STATES

SHAREHOLDER WEBSITE: www-us.computershare.com/Investor
SHAREHOLDER ONLINE INQUIRIES: www-us.computershare.com/Investor/Contact
DIVIDEND REINVESTMENT PLAN & ENROLLMENT INQUIRIES: www-us.computershare.com/Investor/#DirectStock

Dividend Reinvestment Plan  
Shareholders can build their investments in 
Genuine Parts Company through a low-cost plan 
for automatically reinvesting dividends and by 
making optional cash purchases of the company’s 
stock. For plan and enrollment information, 
write to the stock transfer agent or visit the plan 
website provided at the bottom of this page.

Investor And Media Relations  
Investor and media inquiries should be directed to 
the following contacts at  
678-934-5000:

Investor Contact: 
Timothy Walsh  
Sr. Director - Investor Relations

Media Contact: 
Heather Ross  
VP - Global Strategic Communications

Executive Offices 
Genuine Parts Company  
2999 Wildwood Parkway 
Atlanta, Georgia 30339 
678-934-5000

Annual Meeting Of Shareholders 
The 2025 Annual Meeting will be held at  
10:00 a.m. eastern time on April 28, 2025. 
Detailed directions on how to access the 
meeting can be found in our Notice of 2025 
Annual Meeting and Proxy Statement.

Sustainability 
In September 2024, we issued our Sustainability 
Report, which highlights the strides we have 
made in our ongoing journey. We’re committed 
to minimizing our environmental impact, 
fostering a culture of inclusion, supporting 
our communities and operating with integrity 
in everything we do. Looking ahead, we are 
focused on improving our carbon footprint, 
enhancing our supply chain sustainability and 
advancing our social impact initiatives. We  
invite you to learn more about our progress  
on our website. 
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OUR MISSION OUR VISION

Be the leading
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Perform

Influence
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of Choice
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of Choice

OUR PURPOSE


