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USE OF NON-GAAP FINANCIAL MEASURES

Supplemental Financial Data

The financial tables accompanying this presentation include non-GAAP financial measures as defined under SEC rules, specifically Adjusted
operating profit, Adjusted operating margin, Adjusted net earnings and Adjusted net earnings per diluted share, which exclude, where
applicable, acquisition-related costs, acquired intangible amortization, strategic transformation initiatives, restructuring and severance costs,
loss on disposal of business, eOne Film and TV business divestiture related costs, net loss on Discovery impairment and certain non-cash
asset impairment costs. Also included in this presentation are the non-GAAP financial measures of EBITDA and Adjusted EBITDA. EBITDA
represents net earnings attributable to Hasbro, Inc. excluding interest expense, income tax expense, net earnings attributable to
noncontrolling interests, depreciation and amortization of intangibles. Adjusted EBITDA also excludes strategic transformation initiatives,
restructuring and severance costs, loss on disposal of business, eOne Film and TV business divestiture related costs, net loss on Discovery
Impairment, certain non-cash asset impairment charges and the impact of stock compensation (including acquisition-related stock expense).
As required by SEC rules, we have provided reconciliations on the attached schedules of these measures to the most directly comparable
GAAP measure. Management believes that Adjusted net earnings, Adjusted net earnings per diluted share, Adjusted operating profit and
Adjusted operating margin provide investors with an understanding of the underlying performance of our business absent unusual events.
Management believes that EBITDA and Adjusted EBITDA are appropriate measures for evaluating the operating performance of our business
because they reflect the rescurces available for strategic opportunities including, among others, to invest in the business, strengthen the
balance sheet and make strategic acqguisitions. Constant currency is also a non-GAAP financial measure. The impact of changes in foreign
currency exchange rates used to translate the consolidated statements of operations is quantified by translating the current or future period
revenues at the prior period exchange rates and comparing this amount to the prior period reported revenues. The Company believes that
the presentation of the impact of changes in exchange rates, which are beyond the Company's control, is helpful to an investor’s
understanding of the performance of the underlying business. These non-GAAP measures should be considered in addition to, not as a
substitute for, or superior to, net earnings or other measures of financial performance prepared in accordance with GAAP as more fully
discussed in our consolidated financial statements and filings with the SEC. As used herein, "GAAP" refers to accounting principles generally
accepted in the United States of America.



Safe Harbor \

.o
Certain statements in this presentation contain “forward-locking statements™ within the meaning of the Private Secuarities Litination Reform Act of 1995, These statements _which may be identified by the use of

forwarcHoaoking waords or phrases _include statements relating to our business strateqgies and plans: expectations relating to products, gaming anc entertainment; anticipated cost savinas; and financial targets
and guidance. Our actual actions or results may differ materially from those expected or anticipated inthe forwardlocking statements due to both known and unknown risks and uncertainties.

Factors that might cause such a difference include, but are not limited to:

our ability to successfully implement and execute on our business strategy;

our ability to successfully compete in the play industry and further develop our digital gaming,
licensing business and partnerships;

our ability to transform our business and capabilities to address the changing global consumer
landscape, including evolving demographics for our products and advancements in technology
such as the use of artificial intelligence inthe products and markets in which we operate;

risks associated with the imposition or threat of tariffs, including reciprocal or retaliatory tariffs, in
markets in which we operate which could increase our product costs and other costs of doing
business, impact consumer spending, and lower our revenues and earnings;

risks associated with international operations, such as: the impaosition or threat of tariffs; conflict in
territories in which we operate; currency conversion; currency fluctuations; guotas; shipping
delays or difficulties; border adjustment taxes or other protectionist measures; and other
challenges in the territories in which we operate;

risks related to political, economic and public health conditions or regulatory changes in the
markets in which we and our customers, partners, licensees, suppliers and manufacturers operate,
such as inflation, rising interest rates, tariffs, higher commaodity prices, labor strikes, labor costs or
transportation costs, or outbreaks of illness or disease, the occurrence of which could create work
slowdowns, delays or shortages in production or shipment of products, increases in costs, or
losses and delays in revenue and earnings;

uncertain and unpredictable global and regional economic conditions impacting one or more of
the markets in which we sell products, which can negatively impact our customers and
consumers, result in lower employment levels, consumer disposable income, retailer inventories
and spending, including lower spending on purchases of our products;

our ability to design, develop, manufacture, and ship products on a timely, cost-effective and
profitable basis;

the concentration of our customers, potentially increasing the negative impact to our business of
difficulties experienced by any of our customers or changes in their purchasing or selling patterns;
our dependence on third party relationships, including with third party partners, manufacturers,
distributors, studios, content producers, licensors, licensees, and outsourcers, which creates
reliance on others and loss of control;

risks relating to the concentration of manufacturing for many of our products in the People's
Republic of China and our ebility to successfully diversify sourcing of our products to reduce
reliance on sources of supply in Ching;

the success of our key partner brands, including the ability to secure, maintain and extend
agreements with our key partners or the risk of delays, increased costs or difficulties associated
with any of our or our partners’ planned digital applications or media initiatives;

our ability to attract and retain talented and diverse employees, particularly following recent
workforce reductions;

our ability to realize the benefits of cost-savings and efficiency and/or revenue and operating
profit enhancing initiatives;

risks relating to the impairment and/or write-offs of businesses, products and content we acquire
andfor produce;

the risk that acguisitions, dispositions and other investments we complete may not provide us
with the benefits we expect, or the realization of such benefits may be significantly delayed;

our ability to protect our assets and intellectual property, including as a result of infringement,
theft, misappropriation, cyber-attacks or other acts compromising the integrity of our assets or
intellectual property;

fluctuations in our business due to seasonality;

the risk of product recalls or product liability suits and costs associated with product safety
regulations;

changes in accounting treatment, tax laws or regulations, or the interpretation and application of
such laws and regulations, which may cause us to alter reserves or make other changes which
significantly impact our reported financial results;

the impact of litigation or arbitration decisions or settlement actions;

the bankruptcy or other lack of success of one or more of our significant retailers, licensees and
other partners; and

other risks and uncertainties as may be detailed in our public announcements and U.5. Securities
and Exchange Commissien [*SEC") filings.

The statements contained herein are based on our current beliefs and expectations. We undertake no obligation to make any revisions to the forwarckHooking statements contained in this presentation or

to update them to reflect events or circumstances occurring after the date of this presentation.



Fourth Quarter 2024 Highlights @\

Total Hasbro revenue decline of 15%; Revenues declined 3% excluding the eOne

divestiture REPORTED ADJUSTED
Net $1102M $1102M
Wizards segment declined 7% due to one fewer set release in MAGIC; Monopoly Revenue -15% -15%

Go/topped revenue forecast

Operating $60M $113M

Profit >+100% >+100%
Consumer Products declined 1% due to reduced closeouts and exited brands,

partially offset by growth in licensed consumer products and lower discounting

Net ($34M) $64M
Earnings +$1,027M +$12M

Adjusted operating profit improvement (+163M vs. PY) driven by lap of Q4 2023

non-recurring items, favorable business mix and supply chain productivity Earnings

Per Diluted ($0.25) $0.46
Share

Reduced debt by $83 million and paid $98M in dividends

$24M $165M

EBITDA >+100% >+100%

EPS growth from improved operations, business mix and tax rate favorability




Full Year 2024 Highlights =

Total Hasbro revenue decline of 1/%; Revenues declined 7% excluding the REPORTED ADJUSTED

eOne divestiture - =

Net $4,136M $4,136M

Wizards of the Coast and Digital Gaming segment grew 4% behind growth in Hevanie 17% 17%

Licensed and Digital Gaming and solid performance in MAGIC

Consumer Products declined 12%; growth in licensed consumer products offset Uperat‘ing $690T $83“2H
by softer volume, exited brands and reduced closeouts Profit >+100% +76%

Delivered “$370M of gross savings and $227M of net cost savings; both owned Net $386M $563M
and retail inventory remain at healthy levels Earnings +$1.875M +$214M

Adjusted operating profit improvement reflects the lap of 2023 non-recurring
inventory costs, favorable business mix and cost savings

Earnings
Per Diluted
Share

Delivered $847M of operating cash; reduced debt by $83M and returned
$390M of cash to shareholders via the dividend

EBITDA

EPS growth from improved operations, business mix and tax rate favorability




Fourth Quarter
and Full Year Highlights
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Hasbro, Inc. Fourth Quarter 2024 Performance “@

Wizards of

Q4 2024 Reported Results Consumer Corporate

e v : . Hasbro
{($ millicns, except 2arnings per share)

the Coast & Digital Entertainment

Gaming Products & Other

$vs PY

| |

Revenue $339 $746 $16 N/A : $1102 :
| |

% vs PY 7% 1% 91% N/A : 15% |

1 I

Operating Profit (Loss) $81 $51 ($16) ($55) : $60 I
L |

Operating Margin % 23.9% 6.8% -99.4% N/A : 5.4% :

| |

| |

Q4 2023 Operating Maragin % 28.4% -16.7% >-100% N/A : -93.0% :

i I

Operating Profit vs PY 22% >+100% >+100% +15% : >+100% :

| |

Hasbro Net Loss : ($34) :
| |

| |

Net Earnings vs. PY : +£1,027 :

i |

Earnings Per Share : ($0.25) \
: I

| 1

I |



Hasbro, Inc. Fourth Quarter 2024 Performance - as Adjusted

. Wizards of
Q4 2024 Adjusted Results the Coast & Digital Entertainment Hasbro

($ millions, except earnings per share)

Gaming

Revenue $339 $746 $16 N/A E $1,102 i
% vs PY 1% -1% -91% N/A E -15% i

I |

Operating Profit (Loss) $81 $60 $- ($28) : $113 :
Operating Margin % 23.9% 8.0% 1.2% N/A E 10.2% i
Q4 2023 Operating Margin % 28.4% -15.3% -17.9% N/A E -3.9% i

i 1

Operating Profit vs PY 22% >+100% >+100% >100% : >+100% I

| |

Hasbro Net Earnings E $64 i
Net Earnings vs PY E +$12 i

i I

Diluted Earnings Per Share E $0.46 i
$ vs PY E +$0.08 +:

As adjusted figures are norGAAP financial meassures. A reconciliation of non-GAAR financial measures can be found on slicdes 223-440.



Hasbro, Inc. Full Year 2024 Performance ‘@

l Yoor 2024 Repored Resuts. [T
>aming

Revenue $1,511 $2,544 $80 N/A E $4,136 i
% vs PY +4% -12% -88% N/A E -17% i
! |
Operating Profit (Loss) $632 $115 ($2) ($56) E $690 i
Operating Margin % 41.8% 4.5% -2% N/A E 16.7% i
FY 2023 Operating Margin % 36.1% -2.2% >-100% N/A E -30.8% i
Operating Profit vs PY +20% >+100% +100% +37% : >+100% E
| |
Hasbro Net Earnings E $386 i
Net Earnings vs. PY E +$1,875 i
; |
Diluted Earnings Per Share E $2.75 i
il i +$13.46 +:



Hasbro, Inc. Full Year 2024 Performance - as Adjusted “@

Ful |_ ‘fear 2024 ;’ldj.ugtai Results the g‘:::d:;:;hl Consumer Ertertainsm Corporate Liibin
(% millions, except earnings per share) Gaming Products & Other
Revenue $1,511 $2,544 $80 N/A : $4136 :
% vs PY +4% 12% -88% N/A E 7% i
Operating Profit $632 $152 $49 $6 : $839 i
| |
Operating Margin % 4.8% 6.0% 61.4% N/A E 20.3% |
FY 2023 Operating Margin % 36.1% -0.7% -7.0% N/A E 9.5% i
Operating Profit vs PY +20% >+100% >H100% -68% : +76% E
| |
Hasbro Net Earnings E $563 i
Net Earnings vs PY E +$214 i
Diluted Earnings Per Share : $4.01 :|
| |
$ vs PY i +$1.50 i

A= adjusted figures are nonrGAAPR financial measures. A reconciliation of non-GAAP financial measures can be found on slicdes 35440,



Q4 2024 Operating Margin Performance ,@

As Reported Operating Margin Drivers

Adjusted Operating Margin Drivers

i$ millions) Amounts may not sum due to rounding (% millions) Amounts may not sum due to rounding
Q4 2023 Op Margin -93.0% ($1,199) Q4 2023 Op Margin (Adjusted) -3.9% ($50)
Volume & Mix* +4.1 pts $46 Volume & Mix* +4.2 pts $46
Rovalties +0.3 pts $3 Rovalties +0.3 pts $3
COS Savings > Cost Inflation® +1.4 pts $15 COS Savings > Cost Inflation® +1.4 pts $15
Operating Expenses -4.6 pts ($52) Operating Expenses -4.6 pts ($52)
eOne Divestiture +82.5 pts $1,079 eOne Divestiture +1.0 pts $17
Non-Recurring ltems, All Other +14.9 pts $166 Non-Recurring ltems, All Other +11.9 pts $133
Q4 2024 Op Margin 5.4% $60 %;gf:dfp Margin 10.3% $13
Volume/Mix represents aross sales volume impact to operating prefit and impact of mix on net sales. Royalties and COS are calculated on a volume-adjusted basis. COS Savings > Cost
|oHtian is-deined-asthe oost.of goods-sevirgs frem:our-stratesic renstormetiondritistives ir grester then the:costof goods inflatian:

e [T T e B I L o WU UL Py g e I S T L [T P
Isted figures are non-GAAP Tinancial measures. A reconciliation of non-GAAP Tina 1 X d on shde 38.
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e

Full Year 2024 Operating Margin Performance E

As Reported Operating Margin Drivers Adjusted Operating Margin Drivers

(% millions) Amounts may not sum due to rounding (% millions) Amounts may not sum due to rounding

FY 2023 Op Margin -30.8% ($1,539) FY 2023 Op Margin (Adjusted) 9.5% $477

Volume & Mix* +0.8 pts 16 Volume & Mix* +1.0 pts 16
Rovalties +0.3 pts 1 Rovalties +0.3 pts $1
COS Savings > Cost Inflation® +3.0 pts $123 COS Savings > Cost Inflation® +3.0 pts $123
Operating Expenses +0.2 pts $8 Operating Expenses +0.2 pts $8
eOne Divestiture +37.2 pts $1,825 eOne Divestiture +2.3 pts $48

Non-Recurring ltems, All Other +6.1 pts £246 Non-Recurring ltems, All Other +4.0 pts $156

FY 2024 Op Margin
(Adjusted)

Volume/Mix represents gross sales volume impact to operating profit and impact of mix on net sales. Royalties, CO35 and A&P are calculated on a volume-adjusted basis. COS Savings > Cost Inflation is defined as
the cost of goods savings from our strategic transformation initiatives is greater than the cost of goods inflation. FY Mon-recurring items include 2024 environmental liability reserve, release of aged supplier

credits, and one-time royalty adjustment in the Entertainment segment.

FY 2024 Op Margin 16.7% $690 20.3% $839

2
e P B A ein ] Mens ] FRRE B Ter A e A i A TR & A B T A | e ns e ea [ b T e one e ficke 3
are GALP ] mea S A i T S AAP . clige 38,
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Total Hasbro Owned Inventory Reduction @s

Down 39% vs. Q4 2019 » Total Q4 owned inventory
-17% YoY and below pre-
pandemic levels

Down 17% ws. Q4 2023

» Current inventory represents

“80 days of supply, down
39% versus last year

» Aged inventory remains at all
time lows

Q4 2019 Q4 2022 Q4 2023 Q3 2024 Q4 2024

(% in millicns)




Wizards of the Coast Revenue Drivers

-16%
Wizards Analog

-2%
Wizards Analog

3%

Wizards Digital

1%

Wizards Digital

7%

Digital Licensing

5%

Digital Licensing

FX

FX

-7%

Total Revenue Decline

4%

Total Revenue Growth

zards Tablketop represents tabketop MAGIC, THE GATHERING, DUNGEONS & DRAGONS, and other games; Digital Gaming Licenses represents our licensed digital gaming business and Digital Games represents MAGT THE

[w)



Wizards of the Coast Op Margin Performance @

AN AR

2023 Op Margin 28.4% $103 36.1% $526
Q4 Margin impacted by lower
Volume & Mixc* 3% s ($13) 12,9 pts $63 UF}|LHT‘[E‘S igppmg Lor‘d of the
Rings Holiday and higher
investment
Gross Sales to Net Sales Rate +2.5 pts $9 -0.1 pts ($2)
Business mix shift to digital
driving FY margin improvement
Royalties +0.8 pts $3 +1.4 pts $21 J J EAp e
- Supply chain productivity more
COS SEI"J]T"IQS > Cost Inflation®* 11 pts ($4} 2.0 pts $30 than Dﬂ:SEﬂiﬂg cost inflation
FY lapping higher royalties due
Operating Expenses -5.6 pts ($19) 0.1 pts ($1) to 2023’s Lord of the Rings set
FY Operating expense reduction

Excellence initiative
2024 Op Margin

VolumeMix represents gross sales volume impact to operating profit and impact of mix on net sales




Consumer Products Revenue Drivers

3% 3%
— |
—— e
-5%
Exited Business Volume & Mix Selling Rate Licensing FX
) 2%
|
T ——
-2% - -1%
-11%
Exited Business Volume & Mix Selling Rate Licensing FX

YWalumeMix repres ents gross sales volume impact to operating profit ancd impact of mix on net sales.

-1%

Total Revenue
Decline

-12%

Total Revenue
Decline



Consumer Products Op Margin Performance

- R

2023 Op Profit Margin (Adjusted) -15.3% ($115) -0.7% ($21)
Underlying operating margin
Volume & Mix* +2.8 pts $19 -3.1pts ($82) growth driven by supply chain
performance, improved cost
Gross Sales to Net Sales Rate +6.2 pts $46 +2.0 pts $55 structure and fewer closeouts
Improvements in cost structure
Royalties -0.7 pts ($5) -0.6 pts ($15) are offsetting impact of volume
deleverage
COS Savings > Cost Inflation* +2.6 pts $19 +3.6 pts $93 ‘ .
- Favorable mix and productivity
g : from improved inventory drove
pEling EXpRmses Kl pts ($8) Rt e +10.9 points of gross margin
improvement for the full year
Non-Recurring ltems, All Other +13.5 pts $104 +4.3 pts £106
- Operating expense reductions

in line with Operational
Excellence initiative

2024 Op Profit Margin (Adjusted) 8.0%

WolumeMix represents gross sales volume impact to operating profit and impact of mix on net sales. Rovalties and ZO5S are calculated ona

wialume-adjusted basis. CO5 Savings > Cost Inflation is defined as the cost of goods savings from our stratedic transformation initiatives is greater
thanthe cost of goods inflation. FY Mon-recurring items includes 22 2024 environmental liability reserve, release of aged supplier credits and
one-time royvalty adjustment in the Entetainment segment

T AEes O A AR fina neinl mensires & reroreiliatiam o menars A A B fina neinl mens ires can fe fon e on clice TeonE
Wl T L es die -GAAF TInancial measzures. A recancihiaton of nron-GAAF Tinanclal measures can be round on shoe 33-36.




Total Hasbro, Inc.
Cash Flow & Metrics

Operating Cash Flow Q4/FY 2024 Highlights

» Operating cash improvement of
$122M year over year driven by
improved profitability and

$847 working capital
$726

Capital spending down YOY
due to project timing

Adjusted Underlying Tax Rate
of 22.3% vs. 27.9% PY

Returned $390 million cash to
shareholders via dividends

Reduced debt by $83 million

YTD 2024 YTD 2023

[% in millions) qu mte represents the odjusted tax mte excduding the impaa of discrete
BITE.
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2025 Guidance?

FY 2025 Guidance FY 2024 Actual

Net Revenues (Constant Currency) Up slightly $4,136 million

Adjusted Operating Margin 21% to 22% 20.3%

Adjusted EBITDA $1.1 billion to $1.15 billion $1,057 million

Tax Rate® 23% - 24% 22.3%

Capex ~$250 million $197 million

“Tex rate represents the adjust ed tax rate excluding the impact of discrete tems.

"Our guidance includes the anticipated impact of US tariffs on imports from China and potential tariffs on Mexice and Canada imports as annouwnced on Febvuary 1 2025, and reflects mitigating actions we plan to take
including leveraging the strength of our supply chain and potential pricing. it does not reflect any further tariff actions by the US or other countries after Felruary 1 2025, as such actions remain uncertain. Constant currency
is 8 non-GAAP financial measure. For mare information see slide #2 non-GAAF Financial Measures.
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MAGIC: THE GATHERING
2025 Release Cadence

2024 MAGIC Tentpole Sets

MURDERS At
KARLOV MANOR

OUTLAWS &
THUNDER
JUNCTION

M ODERN
HORIZONS
il

BIOOMBYRROW

9/24 U_ISKMOURN

HOUSEorHORROR

2025 MAGIC Tentpole Sets

AETHERDRIFT

TARKIR

DRAGONSTORM

FINAL FANTASY

EDGEce
ETERNITIES

SPIDENN

LNANNOUNCED

UNIVERSES BEYOMD

MAGIC Statistics

Player Demographics

= Average tabletop player is
*~30 years old

= Average player tenure is 5+ years
- Wizards Play Network “7500 stores
- Play events ticket sales +16% vs. 2023

Financials

» MAGIC: THE GATHERING first

crossed $1 billion in annual revenue
in 2022

» Total FY 2024 MAGIC revenue was
$1.08B

» 10-year CAGR 11%

20



Playing.Win

Play-focused. Partner-scaled.

5 Strategic Building Blocks 1000+ Partners

BFSNEP @ SCI:;;EL‘I' @

FINLL FANTASE _ E]’]'ﬁ.

NETFLIX )
&~ aMmazon W

uuq'vsnsAL

P r."..\
(€60 Tavana
LlONSGATE /J“)l\ @
SONY @14

Walmart Carrefour (9
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New
Category
Expansion [T O ree——m IR CAMECEEE o e

Brands

DUNGEONS . . AAA Video M]
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Transformation
Initiatives

Process & Systems Supply Chain Design Al &
Modernization Excellence Acceleration Digital
Improve Build Hasbro’s
predictability, capacity to
costs and innovate and
service go to market
across the digitally

supply chain

23




Medium-Term Guidance (2025-2027) B

Revenue (Constant Currency) Mid-Single Digit Growth CAGR

Adjusted Operating Margin 50bps to 100bps Average Expansion per year

Cost Savings* $1B Gross Cost Savings

Capital Allocation 2.5x Gross Debt to Adjusted EBITDA by 2026

*Cost savings are calculated using FY 2021 results as base year.

Adjusted operating margin, adjusted EBITDA and constant currency are non-GAAP financial measures, for more information, see slide #2 non-GAAP Financial Measures.

24



Operational Excellence Program

Path to $1B of Gross Cost Savings

. Approx. Net Savings

$1B

$370M

$220M
$175M

$140M

$85M

2022 2023 2024 2025 2026 2027 Cumulative

$20M

=

Delivered $370M of gross
savings FY 2024

Realized “$227M of net cost
savings year to date driven by
Supply Chain and Operational
Excellence savings

Increased target to $1B of
gross savings by 2027

Expect approximately “"50% of
gross savings to flow through
to bottom line through 2025




Supplemental
Financial Information



Gross Margin Performance @

SR AR

Q4 improvement +19.3 pts

2023 G Margi 45.9% 51 56.9% 2.848 :
e $ $ FY 2024 improvement +13.4 pts.
Volume & Mix* +4.0 pts $36 +3.1 pts ($1) Underlying Gross Margin drivers:
»  Supply Chain productivity
COS Savings > Cost Inflation* +.1 pts $13 +2.8 pts $n4
» Lower closeout sales
eOne Divestiture +0.3 pts ($66) +2.4 pts ($219) = Business mix shift to digital
Q4/FY aided by +14.3 pts / +6.7
Non-Recurring ltems, All Other +13.8 pts $144 +5.1 pts $165 y P

pts by eOne exit and non-

_- - = E ¢ .
2024 Gross Margin 65.2% $718 70.3% $2.907 U BTG e TS

(% in millions)

ValumeMix represents gross sales volume impact to operating profit and impact of miz on net sales. Rovalties and COS ars
calculated on avolumeadjustec basis. COS Savings = Cost Inflation is defined as the cost of goods savings from our strateaic
transfarmation initiatives is areater than the cost of gooads inflation. FY Maon-recurring items includes 2024 environmental lialaility
reserve release of aged supplier credits. and one-time rovalty adjustment in the Entertainment segment.




Condensed

Conso I id atEd December 29, 2024 December 31, 2023

ASSETS
B a I a n C e Cash and Cash Equivalents $ 6950 $ 5454
Accounts Receivable, Net 9198 1,029.3
Sh eetS1 Inventories 274.2 3320
Prepaid Expenses and Other Current Assels 3535 416.9
(Unaudited) Total Current Assets 22425 23236
(Millions of Dollars Property, Plant and Equipment, Net 3026 3343
Goodwill 2,278.2 2,279.2
Other Intangible Assets, Net 5184 587.5
Other Assets 998.6 1,016.3
Total Assets $ 63403 $§ 6.540.9

LIABILITIES, NONCONTROLLING INTERESTS AND SHAREHOLDERS®' EQUITY

Current Portion of Long-Term Debt 5 e 500.0
Accounts Payable and Accrued Liabilities 1.401.3 1,556.4

Total Current Liabilities 1,401.3 2,056.4
Long-Term Debt 3,380.8 2,965.8
Other Liabilities 3ra.z2 431.7

Total Liabilities 5,1553 54539
Total Shareholders' Equity 1,185.0 1,087.0
Total Liabilities, Noncontrolling Interests and Shareholders’ Equity $ 6,3403 § 6,540.9

" Amounts may not sum dus o rounding




Consolidated =

Threa Months Ended Year Ended
St a te m e n t Of December 29, 2024 December 31, 2023 December 29, 2024 December 31, 2023
%% of Nat %% of Net 4% of Net %% of Nat
. 1 Amount Revenues Amount Revenues Amount Ravenuos Amount Revenues
0 era t IONS SER RSO $ 1,101.6 1000% § 12889 1000% § 41355 1000% 3 50003 T
p Caosts and expanses
: Cost of sales 3587 326% 574.0 44 5% 1.179.5 28.5% 1,706.0 34.1%
[U naud |tedj Frogram cost amortization 248 23% 1236 9.6% 49.3 1.2% 448.9 8.0%
HIH = Royalties 80.0 T3% 1325 10.3% 284.2 6.9% 428.3 8.6%
{MIIIIDHS Df DQIIEIS ﬂﬂd Product development 818 T.4% T45 S.8% 254 1 T.1% 306.9 6.1%
Shares Except Per Share Data) Advertising 105.7 96% 106.6 8.4% 319.5 7.7% 358.4 72%
Amortization of intangible asseis 174 1.6% 17.9 1.4% 68.3 1.7% B83.0 1.7%
Impairment of Goodwill — 0.0% S50.0 T45% — 0.0% 11812 22.8%
Loss on disposal of business 13.0 1.2% 66.0 51% ir4 0.9% 539.0 10.8%
Selling. distribution and administration 360.6 2.7% 430.4 334% 1,213.2 29.53% 1.480.4 29.6%
Total costs and expenses 1,041.8 94.6% 2 487 5 >100% 34455 83.3% 6,542 1 >100%
Operating profit (loss) 50.8 5.4% {1,198.6) -53.0% 680.0 16.7% (1,538.8) -30.8%
Mon-oparating (Ncoms) expenss
Interast axpensa 435 29% 463 6% 1712 4.1% 1856.3 A%
Interast income {11.3) =1.0% (7.4) 0.6% {47.3) =1.1% (23.0) -0.5%
Orther (Income) expensa, net B4.8 7.7% 7.7 0.6% 69.1 1.7% 7.0 0.1%
Tolal non-operating expense, net 117.0 10.6% 456 J.E6% 193.0 4.7% 170.3 3.4%
Earnings (loss) before income taxes (57.2) -5.2% (1.245.2) -96.6% 497.0 12.0% {1,709.1) -34.2%
Income Tax Expense (Benefit) {30.7) -2.8% {184.4) -14,3% 102.5 25% (221.3) -4.4%
Mat sarnings (loss) (26.5) -24% {1,060.8) -B2.3% 194 4 9.5% (1,487 B) -29.7%
Met eamings atiributable 1o nonconirolling interests 7.8 0.7% 0.3 0.0% 8.8 0.2% 1.5 0.0%
Mat eamings (loss) attributable to Hasbro, Inc, s (34.3) A31% (1,061.1) B23% § 3858 83% $ {1.489.3) 25 #%
Mat Eamings (Loss) par common shana:
Basic 3 (025) 5 (764 s a2m s (1073
Dilutesd 5 (0.25) 3 (7.64) $ 275 $ {10.73)
Cash Dividends Declared IS_m E—m i—m N
Waighted Average Number of Shares
Basic 139.6 138.9 1384 138 8
Diluted 1398 1389 1403 1388

M Ampunis may not sum due o rounding




Year Ended I"ﬂ

G T
December 29, 2024 December 31, 2023 ﬁx

Condensed

Cash Flows from Operating Activities: =
* Met Earnings (Loss) 5 3944 35 {1.487.8)
Consolidated e p—
Loss on Disposal of Business T4 539.0
Other Non-Cash Adjustments 356.1 BBOE
Sta te m e n t Of Changes in Operating Assets and Liabilities 59.5 (206.4)
Net Cash Provided by Operating Activities 8474 7256
Cash Fli OWS1 S e T R
Additions o Property, Plant and Equipment (87.2) (135.5)
. Additions lo Software Development {110.3) (73.8)
Unaudited
I: e j Met (Settlement) Proceeds from Sale of Business (12.0) 329.6
(Millions of Dollars Purchase of Investments (571.0) -
Maturity of Investments 583.0 -
Other (6.2) {(2.7)
Net Cash (Utilized) Provided by Invesling Activities (203.7) 117.6
Cash Flows from Financing Activities:
Proceeds from Long-Term Debt 4886 26
Repayments of Long-Term Debt (581.3) {359.6)
Met (Repayments of) Proceeds from Short-Term Bormowings - {41.6)
Stock-Based Compensation Transactions 16 -
Dividends Paid {389.9) (3B8.0)
Payments Related to Tax Withholding for Share-Based Compensation (14.4) {16.8)
Debtt Issuance Costs (5.3) o
Other (12.8) {14.7)
Met Cash Utilized by Financing Activities (497.5) (818.1)
Effect of Exchange Rate Changes on Cash 34 T2
Net Increase in Cash and Cash Equivalents 148.6 323
Cash and Cash Equivalents at Beginning of Year 545 4 513.1
Cash and Cash Equivalents at End of Year 5 6950 § 545.4

Amounis may not sum dus (o rounding




Hasbro Q4 Share in Focus Categories @

FREUEEatogRries Sads abed Action Figures & Accessories

Q4 POS increases in BEYBLADE,

Hasbro Hasbro Hasbro TRANSFORMERS, Marvel Avengers,
Focus Category Share Change Share Position Marvel Classic & Spidey and His
Amazing Friends
Action Figures & Accessories v 10pts 23.4% 1 Arts & Crafts
Fourth quarter decline in PLAY-DOH
POS
Arts & Crafts VWV -07 pts 17.7% 1
Games"*
HASBRO GAMING POS declined in
Games excl. STCG? Vv -1.8pts 17.9% 1 the quarter
Preschool Toys
Preschool Toys v -10pts 3.7% 6 POS for Peppa declined in the
quarter
Blasters & Accessories Vv -92pts 42.3% 1

*Category does not reflect majority of MAGIC: THE
GATHERING or DUNGEONS & DRAGONS




Hasbro FY Share in Focus Categories @

Focus Categories — FY 2024

Action Figures & Accessories

Full-year POS growth in BEYBLADE,

Bl Pasg Hgebro Marvel Avengers, Marvel Classic &
Focus Categor iti ;
gory Share Change Share Position S ey i = Arazict Friens
Action Figures & Accessories v -2.0pts 23.4% 1 Arts & Crafts
Full-year POS growth in PLAY-DOH
| Games*
Arts & Crafts +01 pts 19.1% 1 HASBRO GAMING POS declined for
the full year
Games excl. STCG* ¥V 1.0pts 17.6% 1 Preschool Toys
Softness across brands in the
Preschool Toys w -ldpts 4.3% 6 EeCgOry

. ik *Category does not reflect majority of MAGIC: THE
Blasters & Accessories v -713 ptS- 42.9% 1 EATHERING or DUNCGEQONS & DRACONS




Segment
Results-As
Reported and
As Adjusted’-
Q4 2024

(Unaudited)
(Millions of Dollars

Operating Results

Total Company Results
External Net Revenuwes
Operating Profit (Loss)
Operating Margin

Segment Results

Consumer Products;
External Net Revenues
Operating Profit (Loss)
Operating Margin

Wizards of the Coast and Digital Gaming:
External Met Revenues
Operating Profit
Operating Margin

il i nt:

Extarnal Net Revenuas
Operating Profit (Loss)
Operating Margin

Comporale and Other:
Operating Profit {Loss)

" Amounts within this secticn mary not sum due to rounding

Threa Months Ended Decembaer 29, 2024

Three Months Ended December 31, 2023

Non-GAAP Non-GAAP %
As Reported Adjustments Adjusted Az Reported Adjustments  Adjusted Change
5 11016 § - 5 110186 5 12889 § — § 12889 -15%
58.8 52.9 1127 (1,198.6) 1,148.5 (50.1) =100%
5.4% 4.8% 10.2% “53.0% 89.1% -3.9%
§ T463 § — § V463 $ 7539 % — § T539 1%
50.5 9.1 LT3 (126.2) 11.0 (115.2) =100%
6.8% 1.2% B.0% -16.7% 1.5% -15.3%
5 3300 S — § 3390 5 3w/x2 5 — § 3832 -T8%
80.9 — 809 1032 - 103.2 -22%
23.9% — 239% 28.4% — 28.4%
% 163 3% — § 183 $ 1118 § — § 1Mma=s -91%
(16.2) 16.4 0.2 (1,110.1) 1.079.3 (30.8) >100%
-9 4% =100% 1.2% > 100% > 1009 -17.9%
5 (554) & 214 $§ (280) § (B55) § 582 § (7.3} =-100%



Segment
Results-As
Reported and
As Adjusted-
Q4 2024

Continued

(Unaudited)
(Millions of Dollars

Three Months Ended
December 29, December 31,

Net Revenues by Brand Portfolio 2024 2023 % Change
Franchise Brands "' i TEGEZ § 8437 %
Partner Brands 181.0 154.0 18%
Portiolio Brands ™! 134.4 151.2 -11%
MNon-Hasbeo Branded Fim & TV & — 140.0 -100%

Total 5 1,016 § 1,288 9

! Franchise Brands include: DUNGEONS & DRAGONS, Hasbro Gaming. MAGIC: THE GATHERING, NERF, PEPPA
PIG, PLAY-DOH and TRANSFORMERS.

“F Effactiva in the first quarter of 2024, tha Comparny moved the rémaining Non-Hasbro Branded Film & TV brands
into Portiolic Brands to align with the Company's Brand Strategy, For comparability net revenues for the three
maonths ended December 31, 2023, have been restated to reflect the movement, resulting in a change of (50.7)

Three Months Ended
December 29, December 31,

2024 2023 % Change
MAGIC: THE GATHERING $ 2084 S 258.3 19%
Hasbro Total Gaming ‘" 542.5 568.7 5%

™! Hashio Total Gaming includes all gaming revenus, mos! nolably DUNGEONS & DRAGONS, MAGIC: THE
GATHERIMNG and Hasbro Gaming.

Three Months Ended
December 28. December 31
2024

2023 % Change
North America $ 4210 § 4144 2%
Europe 1774 167.3 ~10%
Asia Pacific 234 648 44
Latin America 54.0 774 -30%
Met revenues 5 7463 S5 753.9

Three Months Ended
December 28, December 31

t2go 2024 2023 ' % Change

Tabletop Gaming 5 2070 8 265.6 ~22%

Dagital and Licensad Gaming 132.0 ar 6 35%
Net revenues H 3300 § 363.2

Three Months Ended
December 29, December 11,

tertainment Segm let Revenues b i ied 2024 2023 % Change
Film and TV 5 32 5 151.7 -98%
Famdy Brands 131 20.1 -35%
Met revenues 5 163 § 171.8




Segment
Results-As
Reported and
As Adjusted’-
FY 2024

(Unaudited)
(Millions of Dollars

Operating Results "
Total Company Results

External Net Revenues
Operating Profit (Loss)
Operating Margin

Segment Results
Consumer Products:

External Net Revenues
Operating Profit (Loss)
Operating Margin

Wizards of the Coast and Digital Gaming:
Extamal Net Revenues
Operating Profit
Operating Margin
Enledainment:
External Nt Revenues

Operating Profit (Loss)
Operating Margin

Corporate and Other:
Operating Profit (Loss)

" Amcasnts within Bhis section mary nol Sum due o rounding

Year Ended December 29, 2024 Year Ended December 31, 2023
MNon-GAAP Non-GAAP %
As Reported Adjustments Adjusted As Reported Adjustments Adjusted Change
5 41355 § — % 41355 : 50033 % — E£50033 -17%
£90.0 148.8 gisg (1,538.8) 20153 4T6.5 T6%
16.7% 3.6% 20.3% -30.8% 40.3% 9.5%
5 254389 % — 8§ 254389 5 28864 & — 5 2BB6.4 -12%
1153 8.3 1516 (64.7) 433 (21.4) =100%
4.5% 1.4% 6.0% -2.2% 1.5% -0.7%
5 15113 § — 515113 5 14576 5 — 514576 4%
B32.0 — 6320 525.7 — 525.7 20%
41.8% — 41.8% 36.1% — 36.1%
5 803 % — § BD3 ] 6593 3§ — § 86593 -88%
(1.6) 50.9 493 (1.911.5) 1.865.5 (46.0) =100%
-2.0% 63.4% 61.4% >-100% >100% -7.0%
-] (55.7) § 616 § 59 5 (88.3) 3 1065 3§ 18.2 68%



Segment
Results-As
Reported and
As Adjusted-
FY 2024

(Unaudited)
(Millions of Dollars

Year Ended

December 29, December 31,

Het Revenues by Brand Portfolic 2024 2023 % Change
Franchise Brands ' 5 31209 § 3.256.5 =4%
Partner Brands 583 .4 G&T.8 -15%
Portfolic Brands 431.2 521.8 -1T%
Mon-Hasbro Brandad Fim & TV ™ - 537.2 -100%

Total 5 41355 § 5003.3

" Franchise Brands include: DUNGEONS & DRAGONS, Hasbro Gaming, MAGIC: THE GATHERING, NERF, PEPPA PIG,
PLAY-DOH and TRANSFORMERS.

¥ Effective in the first quarter of 2024, the Company moved the remaining Non-Hasbro Branded Film & TV brands into
Portiolio Brands to align with the Company's Brand Strategy. For comparability net revenues for the year ended Decaember 31,
2023, have been restated to reflect the movement, resulting in a change of 50.5.

Year Ended
December 29, December 31,
2024 2023 % Change
MAGIC: THE GATHERING 5 10786 3 1,085.8 =1%
Hasbro Total Gaming "' 20921 20744 1%

I Hasbro Total Gaming includes all gaming revenue, most notably DUNGEONS & DRAGONS, MAGIC: THE GATHERING
amnd Hasbro Gaming.

Year Ended
December 29, December 31,
2024 2023 % Change
MNorth Amarica 5 14930 % 1.649.1 0%
Europa 514.7 BE8.5 -Z2%
Asia Pacific 286.7 256.3 12%
Latn Amanca 244 .5 311.8 2%
Met revenueas 5 25439 § 2,886 4
Year Endad
December 29, December 31,

f the Coast and tal Gaming Net Revenues b g 2024 2023 % Change
Tabletop Gaming 5 10388 3§ 107258 =3%
Digital and Licensed Gaming 4717 3851 2%

MNat revenues 5 15113 % 1.457.6
Year Ended
Decembaer 29, Decembaer 31,
el g0 T I§ il - -AE 2024 2023 L8 l:hl.ﬂﬂt
Film and TV 5 66 3§ 575.5 5%
Family Brands a7 B3.8 «12%

Met revenues 5 BD3 § 658.3




Reconciliation
of Non-GAAP
Financial
Measures

(Unaudited)
(Millions of Dollars

Reconciliation of EBITDA and Adjusted EBITDA '

Met Earnings (Loss) Attributable to Hasbro, Inc.
Interest Expense
Income Tax Expense (Benefit)
Met Earnings Attributable to Moncontrolling Interests
Depreciation
Amortization of Intangibles

EEITDA

Stock compensation

Strategic transformation initiatives

Restructuring and severance costs

Loss on disposal of business '

eOne Film and TV business divestiture related costs '*!
Impairment of goodwill and intangible assets '

Net loss on Discovery investment ™

Adjusted EBITDA

" Amounts may not sum due to rounding

Quarter Ended Year Ended
December 29, December 31, December 29, December 31,
2024 2023 2024 2023
§ (343) § (1,061.1) % 38586 % (1,489.3)

435 483 171.2 166.3
(30.7) (184.4) 102.6 (221.3)
7.8 0.3 8.8 1.5
20.7 398 94.7 127.8
17.1 17.9 68.3 83.0
b 241 § (1,141.2) § B2 § {1,312.0)
5 221 % 165 & 490 § T0.6
9.8 549 283 35.3
144 342 222 34.2
13.0 66.0 3r4 £39.0
3.2 18.2 11.1 35.1
— 1,011.0 — 1,307.2
78.2 - 78.2 —
$ 1648 § 106 § 1,057.4 & T09.4

“ Sirateqic transformation initiatives costs represent non-recurring expenses for strategic projects with anticipated long-lerm benefits to support the
organization in identifying, realizing and capluring savings to create efficiencies and improve business processes and operations.

# Restrueturing and saverance costs associated with cost-savings initiatives across the Company.

#| ass on disposal of a business related to the sale of the eOne Film and TV business executed on December 27, 2023. The costs are included in Loss

on Disposal of Business within the Entertainment segment.

# g0ne Film and TV business divestiture relaled costs as a result of the sale of the eOne Film and TV business and certain retained liabilities.

1 Impairment of goodwill and intangible assets represent non-cash charges incurred within the Entertainment segment related to the eOne Film and TV

buzinass.

™ Mat loss on Discovery investment represent non-cash charges incured within Corporate and Other related to the impaiment of the Discovery JV

imvestmant.



Three Months Ended Year Ended
December 29, December 31, December 29, D-nzrgiahr M,

Reconciliation of Adjusted Oper Profit U 2024 2023 2024
R L ] I - -
e Co n CI I a tl 0 n Operating Profit (Loss) 5 98 3 {1,198.6) % 6900 5 (1,538.8)
Consumer Products 50.5 (126.2) 115.3 (64.7)
Of N O n = G AA P Wizards of the Coast and Digital Gaming 80.9 103.2 632.0 5257
Entertainment (16.2) {1.110.1) (1.8) (1.911.5)
F - - I Corporate and Cther (55.4) (65.5) (55.7) (88.3)
I n a n CI a Non-GAAP Adjustments s 529 3% 11485 § 1488 § 20153
Consumer Products 8.1 11.0 36.3 433
M e a S u res Entertainment 16.4 1,079.3 50.9 1,865.5
Corporate and Other 274 582 616 106.5
Adjusted Operating Profit (Loss) s 1127 % (50.1) % 8388 § 4765
. Consumer Products 59.6 (115.2) 151.6 (21.4)
{L] l:'lﬂ-Ll ditecﬂ Wizards of the Coast and Digital Gaming 80.9 103.2 632.0 525.7
I:MIHIOI"IS of Dollars Entertainment 0.2 (30.8) 493 {46.0)
Corporate and Cther {28.0) (7.3) 59 18.2

Mon-GAAP Adjustments include the following:

Acquisition-related costs ™ £ - 5 —_ — 1.9
Acquired intangible amortization ! 125 132 49.8 626
Sirategic transformation initiatives ' a8 5.9 28.3 35.3
Restructuring and severance costs ™' 144 342 2232 342
Loss on disposal of business ™ 13.0 66.0 ar4 539.0
eOne Film and TV business divestiture related costs ™ 3.2 18.2 14 351
Impairment of goodwill and intangible assets ™' — 1,011.0 — 1.307.2
Total 5 529 % 11485 § 1488 S 20153

1 Amourts may nol sum due bo rounding

i association with the Company's acquisiion of eOne_ the Company incuired Siock compenaation expensss nduded wilhin Salling, Detrbulion and
Adrminigbralion

" Represents intangibie amontization costs relaled to the intangibie assets acquired in the eOne scquistion. The Company has allocated cenain of these

intangible amodtiration costs between the Consumer Products and Entertainment segments. 1o maich the revenue generaled from such intangible
astets. While amortization of scquired intangibles i beng enduded from the related GAAP firancial messure, the revenue of the acquined aomgsny is
refiacied within Uhe Compamnm's aperaling resulls o which Beds asdets contibuls,

" Sirategic ransformation infiatives cosis reprsent non-recuring expenses for sralegic projects with anbcipated long-temm benefis 1o supporn the
organzation in dentifying. realizing and capturing savings bo creale eficiencies and impoove business plocesses and operations

" Restruciuring and severancs coshs sisotialed wilh cosl-adngs inilalvwes across the Compary

' Loms on dispounl of 8 business related 1o the saks of the &0ne Film and TV buiiness exscuted on December 27, 2023, The coilts ane included in Loss
on Disposal of Busineds within the Entertainment segment.

"l eOine Film and TV business divesiiure related costs as a resull of the sale of he e0ne Film and TV business and certain retained kabilfies.

w bmpairment of goodwwdl and intangible ksals represent o -caash chﬁrgqrﬁ. ncwrred within the Entertasment segment redated 1o the «0ns Film and TV
berirmeas,




Recon Ci I iati O n Reconciliation of Net Earnings and Earnings per Share '"
of Non-GAAP

Three Months Ended
December 29, Diluted Per Share December 31, Diluted Per Share

{all adjustments reported affer-tax) 2024 Amount 2023 Amount

= = Net Loss Attributable to Hasbro $ (34.3) § (0.25) § (1,061.1) § (7.64)

F I n a n CI a I Acquired intangible amortization = 9.4 0.07 10.2 0.07
Strategic transformation initiatives '*! 7.5 0.05 4.5 0.03

M eas u res Restructuring and severance costs ' 1.0 0.08 28.7 0.21
Loss on disposal of business 8.5 0.06 50.7 0.37

eOne Film and TV divestiture related costs ' 24 0.02 21.0 0.15

(Unaudited) Impairment of goodwill and intangible assets - — 998.3 7.18
(Millions of Dollars and Met loss on Discovery investment '™ 59.8 0.43 _ —
Shares Except Per Share Data) Net Earnings Attributable to Hasbro as Adjusted $ 643 § 046 $ 523 §$ 0.38

Year Ended
December 29, Diluted Per Share December 31, Diluted Per Share
{all adjustments reported after-tax) 2024 Amount 2023 Amount

Net Earnings (Loss) Attributable to Hasbro 3 3856 $ 275 § (1.489.3) § (10.73)

Acquisition-related Costs '* — — 17 0.01

Acquired intangible amortization ' 374 0.27 488 0.35

Strategic transformation initiatives 216 0.15 27.0 0.19

Restructuring and severance costs 17.0 0.12 28.7 0.21

Loss on disposal of business 329 0.23 419.7 3.02

eOne Film and TV divestiture related costs ' 8.5 0.06 34.0 0.24

Impairment of goodwill and intangible assets " —_ — 1,278.2 9.20

Net loss on Discovery investment 588 0.43 — —

Net Earnings Attributable to Hasbro as Adjusted 5 5628 § 401 § 3488 § 2.51

" Amounts may not sum due to rounding




Reconciliation =i

% In assoclation with the Company's acquisition of eOne, the Company incurred stock compensation expenses of $1.9 ($1.7 after-tax) for the year

Of NO n GAAP ended December 31, 2023. The expense is included within Selling, Distribution and Administration.

¥ Represents intangible amortization costs related to the intangible assels acquired in the eOne acquisition. The Company has allocated certain of these
intangible amortization cosls between the Consumer Products and Entertainment segments, lo match the revenue generated from such intangible

. .
F I n a n CI a I assets. While amortization of acquired intangibles is being excluded from the related GAAP financial measure, the revenue of the acguired company is
reflected within the Company's operating results to which these assels contribute.

M e Strategic transformation initiatives costs represenl non-recurring expenses for stralegic projects with anticipated long-term benefits to support the
eas u res organization in identifying, realizing and capluring savings to create efficiencies and improve business processes and operations. These costs primarily
. consist of third party consulting of $9.8 ($7.5 after-lax) and $528.3 (3216 after-lax) for the three and twelve months ended December 29, 2024,
Continued respectively, and $5.9 ($4.5 after-tax) and $35.3 ($27.0 after-tax) for the three months and year ended December 31, 2023, respectively.
I:Ui"lfilei'tE‘d:l ! Restructuring and severance costs of $14.4 ($11.0 after-tax) and $22 2 ($17.0 after-tax) for the three months and year ended December 29, 2024,
P _ respectively, and $34.2 ($28.7 after-tax) for the three months and year ended December 31, 2023, respectively, associated with cost-savings initiatives
(Millions of Dollars and across the Company.
Shares EXCE‘!;)J[ Per Share DETE!} B | oss on disposal of a business of $13.0 ($8.5 after-lax) and $37.4 (329 after-lax) for the three months and year ended December 29, 2024,

respectively, and $66.0 ($50.7 after-tax) and $539.0 ($419.7 after-tam) for the three months and year ended December 31, 2023, respectively, related to
the sale of the eOne Film and TV business execuled on December 27, 2023. The costs are included in Loss on Disposal of Business within the

Entertainment segment.

™ eOne Film and TV business divestiture related costs of $3.2 (52.4 after-tax) and $11.1 ($8.5 after-tax) for three months and year ended December 29,
2024 and $18.2 (821.0 after-tax) and $35.1 ($34.0 after-tax) for the three months and year ended December 31, 2023, respectively, as a result of the
sale of the eOne Film and TV business and certain retained liabilities.

Impairment of goodwill and intangible assets represent non-cash charges of $1,011 ($998.3 afler tax) and $1,307.2 ($1,278.2 afier-tax) for the three
months and year ended Decembear 31, 2023 incurred within the Enterlainment segment related lo the eOne Film and TV business,

" In the fourth quarter of 2024, the Company recorded an impairment of $78.2 ($59.8 after lax) related to il's Discovery JV investment. This cosl is
included in other (income) expense. net within the Corporate and Other.
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