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   2024 2023 2022 

Revenues      
U.S. Company-Owned Stores $393.9 $376.2 $445.8 
U.S. Franchise Royalties and Fees 638.2 604.9 556.3 
Supply Chain 2,845.8 2,715.0 2,754.7    
International Franchise Royalties and Fees 318.7 310.1 295.0   
U.S. Franchise Advertising 509.9 473.2 485.3     

Total Revenues $4,706.4 $4,479.4 $4,537.2
      
Global Retail Sales Growth,
   excluding foreign currency impact1      
U.S.  +5.3% +3.1%  +1.3%
International +6.5% +7.7% +6.3% 

Total +5.9% +5.4% +3.9% 
    
Same Store Sales Growth2      
U.S.  +3.2% +1.6%  (0.8)%  
International +1.6% +1.7% +0.1% 

Net Unit Growth3      
U.S. Franchise 154 165 124 
U.S. Company-Owned 6 3 2
International 615 543 906       

Total 775 711 1,032 

Year End Store Counts 
U.S. Franchise 6,722 6,566 6,400   
U.S. Company-Owned 292 288 286     
International 14,352 13,737 13,194 

Total 21,366 20,591 19,880 
    

Income from Operations $879.0 $819.5 $767.9 
Net Income $584.2 $519.1 $452.3
Diluted Earnings Per Share $16.69 $14.66 $12.53  
Weighted Average Diluted Shares 34,991,484 35,401,313 36,093,754

FINANCIAL HIGHLIGHTS     
$ in millions, except per share data 

                      
                       

      

                    
 

                

                       
                    
         



Fellow Shareholders,

s  re e  o  , s lear ha   was a ear lled w h 
headw ds or he S  d s r   o os, we r de 
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a es ro  ar e  a d o era o s o s h s a d 
e h olo  ha s o he e or s o  o r ea  e ers 

a d ra h sees, we del ered s ro  res l s de o s ra  
he res l e e o  o r ra d a d he ower o  he r  
or  s ra e  ha  we rod ed  e e er 

CREATING OUR OWN TAILWINDS 
e ew ha   wo ld e a halle  ear or o s er 

s e d , a d el e ed ha  he S  ra ds o er  he 
s ro es  al e wo ld w  h s el e  ro ed o e r e  

ea  o he e ow ed al e  llar o  o r r  or 
 s ra e  o ed o d ere a e o os a d 

was e  o w   S  a  We grew our retail sales 
in the U.S. by 5.3% with meaningful order count growth in 
2024. rder o  row h s so e h  ha  o es o e 

e or o os  he d s r  r h  ow  e a h e ed 
h s hro h ar e ed a es l e o r re a ed o os 
ewards ro ra  a d o r e r  o he a re a or s a e  
e also o ed o see sa e s ore sales row h  o h 

del er  a d o r arr o  s ess, w h 
same store sales growth of more than 6% in the year  s a 
res l , we a ed earl  a ll er e a e o  o  ar e  
share  he S  S  a se e ,1 roo  ha  o r r  
or  s ra e  s wor  

 he a e o  hese s ro  d s r w de headw ds, we oo  
a o  o ro e  ro a l  hro h a sh   he  o  

es e s, wh le ro e  o r r  or  row h  
es e s  e also e e ed ro  ro re e  rod

 a s  o r s l  ha  s ess  These actions 
,  

e l d  F , a d os o s s s ro l  or he ears ahead  

DELIVERING ON HUNGRY FOR MORE 
r r  or  s ra e   o sed o  Most  

Delicious Food, Operational Excellence, Renowned Value, 
all Enhanced by our Best-in-Class Franchisees  s he 

l e r  or o r s ess  e s loo  a  how we rea ed 
o r ow  a lw ds o e era e hese s ro  res l s hro h  
he le s o  o r r  or  s ra e

MOST DELICIOUS FOOD 
e ow we ha e he os  del o s ood  he d s r  

a d   we de o s ra ed h s a a  hro h o r wo 
s ess l ew rod  la hes  New York Style Pizza 
a d Mac & Cheese  hese la hes re e  o r o

e  o o r o a o  w h e  a roa h  here s a 
lear r ose eh d e er  rod  we r  o ar e   

ew or  S le a added a o lar r s  o o  o o r 
e , wh le a   heese re ora ed o r e s  as a 

la or  s we head o , we w ll o e o ld 
o  h s o e   o s  o  a  o r o a o  

ore ow a le a d e ora le hro h he la h o  a  
leas  wo ew rod s  wh h s o r a al oal

OPERATIONAL EXCELLENCE 
he   r  or  s a ds or era o al el

le e  h s s how we del er o  o r ro se o ha e he os  
el o s Food   o s s e l  dr  a rea  e er e e 

w h o r rod s  e ade rea  s r des   as we 
s ess ll  e e ed o r ore el o s era o s  

ro ra , a ser es o  hree rod  s r s o sed o  
o  rod  al  hro h ro  o r a o
ho se ro esses a d ro ed res  hese rod  s r s 
are wor  o e her w h o r  S e h olo  o dr e 

ro e e s  o r del er  es, res l   a two-minute 
decrease over the last two years. 

dd o all , we also ade s a  ro ress  de lo  
1,600 'DJ' dough stretchers a ro r a el  a ed , or he 
wa   s s  do h  a ross o r S  s s e   ore ha  
a 50% increase ro  where we were a  he e d o   ll 
hese es e s e s re ha  e er  o os s o er 

re e es a o s s e , h h al  e er e e  he  also 
a e he o  eas er or rre  ea  e ers a d s eed 
 he e o o e e  or ew e lo ees   wa  o 

ha  o r ra h sees a d o r o era o s ea  or he r 
o ed e or s o a h e e era o al elle e  h s 

s a o  o  r de a d d ere a o  or o os

TO OUR SHAREHOLDERS:

OPERATING PROFIT GROWTH 

 
28%8%
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dd o all , he a re a or ar e la e s he as es  
row  se e  w h  S  a, so we are s  e  

s ar ed as we e a d o r a re a or rese e  

ENHANCED BY BEST-IN-CLASS FRANCHISEES 
er h  we do a  o os s ha ed  o r es

lass Fra h sees,  he   o r r  or  s ra e  
 , we added 160 net new stores, opening our 7,000th 

store in the U.S. e ro h  al os   ew ra h sees o 
he s s e    a d ha e a el e o  1  re ra
h sees wa  or he r o or  er  o e o  hese ew 
ra h sees s ar ed w h o os as e her a del er  dr er 

or ro  w h  o r s s e   he se re  sa e o o r s ess  
s we ha e o ed earl er, we dro e ea l order o  
row h  el  wha  are alread  es lass e o o s 
or o r S  ra h sees  he s re h o  o r S  s ess 

dro e s ro  e o o s or ra h sees who e era ed a  
es a ed $162,000 in EBITDA per store in 2024.

e also held o e o  o r os  s ess l orldw de all s 
e er  o os ear h s or   r  a re ord 9,000 
Dominoids ro  aro d he lo e o ele ra e o r ra d 
a d lear   a o  o r r  or  s ra e  Being 
the #1 pizza company in the world means accepting the 
responsibility to do even more, a d r  or  le s 

s do s  ha   dr   sales a d  s ores, 
we a  a e  o  a d ere e  o r o es   
he e d o  he da , he ore we row, he ore we a  do 
or ea h o her a d hose  eed  

 he S , S  de h ldre s esear h os al  s o r 
a o al har  ar er, a d or  ears we ha e s or ed 
h s l esa  or a a o , ra s  o er 1  ll o   

s o er do a o s s e , a d o  he   he r 
ss o  o d res a d sa e h ldre  aro d he world   

all  h s ear,  a o ed Domino’s commitment to raising 
$300 million for St. Jude by 2034. o ra d has e er ade a 

o e  l e h s o a h ldre s hos al, a d  a  ro d 
o sa  ha    we ra sed 1  ll o , alread  e eed  

o r a al ar e  o  he road o a la e  ll o  

RENOWNED VALUE 
r  o e ow ed al e, he   o r r  or  

s ra e  e e alwa s ee  ow  as a re er al e 
la er, a d we el e e ha  h s w ll o e o e a e  

d ere a or or o os   , o os o ed o 
e s o ers wha  he  are de a d  ro  he r S  

ra ds  al e  e d d h s hro h a o al ro o
o s, o os ewards, a d  o  o row o  
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e lea ed o o s er e s o s a d rea ed al  al e 
 o r a o al ro o o s   a e where o s ers 

are eel  he  are e  less a d a  ore  our 

corner   he  ore or less  o her area where we 
ro e hro h he l er   was aro d he row  
ress re o , e e  whe  o e ra ser e s ro ded  
e de ded o  he s r    s o ers a  

hro h o r You Tip, We Tip ro o o  F all , we ro h  
o r Emergency Pizza a a  a ,   ore la es 
ha  e er  e ar ered w h a o s w h, e s 

S d a es, F  s ar S e o  s, a d he ea  ra d 
l e  e o r  er e  a o o s ers   

a d e e ed wa s  

 , o r re a ed Domino’s Rewards loyalty program 
had a rea  rs  ll ear as  o ed o r  e ers 

a  or re ea  r hases, a h e  o r o e e o  dr  
ore l h  sers a d arr o  s o ers  e ha e row  

o r o erall a e e ers s a l , sh  he ear 
a  35.7 million users, up approximately 2.5 million in 2024. 

h s s ro  ase o  sers w ll allow s o e a e ore 
s o ers a d dr e re e  w h ar e ed a d erso

al ed ar e  e or s, rea  a s ro  wheel or 
re row h  

h le ro d  al e hro h o r ow ed ha els s o e 
ar  o  o r e ow ed al e ar ell s ra e , a  

o he a re a or ar e la e s he o her   , 
we e a  he rs  ll ear o  o r ar ersh  w h er, 
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o r oal o  e  he ear a  3% of U.S. sales coming 
through this channel. s we e er , we o e o 

el e e ha  h s s a s a  o or  or o r s
ess, a d ha , o er e, h s ha el has he o e al 
o e era e re e al sales o  1 ll o  dollars  
 s a ed  er S  ra h se s ore s a  er al o a  es a e ased o  

a d ed res l s sel re or ed  S  ra h se ow ers



GLOBAL STRENGTH AND RESILIENCE 
r er a o al s ess o es o e a so r e o  

s re h, delivering 31 consecutive years of same store 
sales growth  e are leased w h how os  o  o r er

a o al ra h sees are a a  he e ro e  e  
he o ed a ro e o o  ress res a d eo ol al 
ss es a ross he lo e  For he ear, we added 1  e  
ew s ores  dd o all , a ew o  he s a do  o e s 

o  he ear were row  oa a e des ro  he  as 
o r rs  e ale orld s Fas es  a a er   world
re ord e  a d lee  a ,  o   ash as o r 
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or a o os ra h see  der lee s leadersh , h a 

o e ed he r 1, h s ore  , re e  he s a  
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 he a e o  hese headw ds  e ow wha  wor s  
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l d  a adas s ess l er e  a a a  

a d la s a es  d a o dr e reased del er  
orders  el a  he r del er  ee  dd o all , e o 
saw a e rease  he r arr o  s ess   as 
he  ro ded a re  rod   a  a a  a o el

l  r e o , dr  o s s e  al e or o s ers

es e eo ol al halle es a d e o o  ress res, 
o r er a o al ra h sees ha e show  re ar a le  
res l e e a d ha e e or o s o e al or row h   
o s  o  dr  o r r  or  s ra e , we 

e e  o rea e sales o e  ha  w ll rod e he 
sa e d o  ar e  share a s a d e  s ore row h we 
ha e a h e ed  he as

LOOKING AHEAD WITH CONFIDENCE 
 a  ro d o  he a o s o r ea  e ers a d ra h

sees oo    o rea e o r ow  a lw ds, a d  s 
loo  o e o d ere  s we loo  o he re, r  
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1 a o a   he world w h ore ha  1,  s ores 
 o er  ar e s, e era  lo al e a l Sales o  1 1 
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headw ds, o r el e   he lo er  al or h  o  wha  he 
o os s ess a  a d sho ld a h e e has o  ha ed  

 , we e  halle es head o  he a o s ha  
we oo  l  a s ro er o da o , a d  del er  o   
o r r  or  s ra e  we are well os o ed 
o o e o dr e es lass res l s a d lo er  
al e rea o  or o r ra h sees a d shareholders, wh le 
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CEO AND CFO CERTIFICATION

 

 

 



 

 

Annual Report 
Current and prospective investors can request a copy 
of this annual report, free of charge, by emailing 
investorrelations@dominos.com.

Stock Trading Information 
Domino’s Pizza, Inc. common stock trades on the  
Nasdaq Global Select Market under the ticker symbol DPZ.

Independent Registered Public Accounting Firm 
PricewaterhouseCoopers LLP
500 Woodward Ave., Suite 3300
Detroit, MI 48226-3416
(313) 394-6000

Transfer Agent and Registrar 
Computershare maintains our shareholder records.  
For assistance on matters such as lost stock
name changes or transfer of ownership, please contact:

Computershare Investor Services 
P.O. Box 43006
Providence, RI 02940-3006 
Toll Free: (877) 272-9616 
Outside U.S.: (201) 680-6578                                     
Shareholder website:  
www.computershare.com/investor

ANNUAL MEETING

2025 Annual Meeting of Shareholders (VIRTUAL ONLY) 
Attend our virtual shareholder meeting online and have  
the option to view materials, vote and submit questions 
during the meeting.

When: Wednesday, April 23, 2025 at 10 a.m. Eastern Time

Where: www.virtualshareholdermeeting.com/DPZ2025  

How: Use the personal control number provided on  
your proxy card, voter instruction form or Notice  
of Internet Availability to enter the meeting.

SHAREHOLDER INFORMATION

David A. Brandon
Executive Chairman

Russell J. Weiner
Chief Executive f cer

C. Andrew Ballard
Presiding Director
Member of the Compensation and  
Human Capital Committee

Andrew B. Balson
Member of the Compensation and 
Human Capital Committee
Member of the Nominating and  
Corporate Governance Committee

Corie S. Barry
Chair of the Compensation and  
Human Capital Committee

Diane L. Cafritz 
Director Nominee

Diana F. Cantor
Member of the Nominating and  
Corporate Governance Committee

Richard L. Federico
Chair of the Audit Committee

James A. Goldman
Member of the Audit Committee

Patricia E. Lopez
Chair of the Nominating and  
Corporate Governance Committee
Member of the Audit Committee

BOARD OF DIRECTORS LEADERSHIP

Russell Weiner
Chief Executive f cer

Joe Jordan
President,
U.S. & Global Services

Kelly Garcia
Executive Vice President, 
Chief Technology f cer

Frank Garrido
Executive Vice President, 
Chief Restaurant f cer

Cindy Headen
Executive Vice President, 
Chief Supply Chain f cer

Kevin Morris
Executive Vice President, 
General Counsel & Corporate Secretary

Maureen Pittenger
Executive Vice President, 
Chief Human Resources f cer

Sandeep Reddy
Executive Vice President,
Chief Financial f cer

Kate Trumbull
Executive Vice President, 
Chief Mar eting f cer

Kirk Armstrong
Senior Vice President, 
Supply Chain Services 

Ross Behrman
Senior Vice President, 
Team USA

Mike Davis
Senior Vice President, 
U.S. Technology Enablement 
& Delivery 

Stefania Gvillo
Senior Vice President, 
Chief Analytics & nsights f cer 

David Roady
Senior Vice President, 
Communications & Chief of Staff

Debbie Sweeney
Senior Vice President, 
Franchise Relations & 
System Engagement 

Christopher Thomas-Moore
Senior Vice President, 
Chief Digital f cer

 
INSIDE FRONT COVER

• Operational Excellence: Pickup windows offer another way for customers to interact with our brand

• Enhanced by Best-In-Class Franchisees: Domino’s 2024 World’s Fastest Pizza Maker Joana Mendes 

BACK COVER

• Enhanced by Best-In-Class Franchisees: A new franchise store in Whitewright, Texas 

• Most Delicious Food: Showcasing our delicious, mouthwatering food

• Operational Excellence: Delivering to customers’ doorstep remains core to our brand and heritage

• Renowned Value: India continues to focus on providing value to its customers

• Renowned Value: While other companies were giving customers less, Domino’s gave them MORE 



PPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRROOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFFF

 
30 Frank Lloyd Wright Drive, P.O. Box 997  

Ann Arbor, MI 48106-0997  
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