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Letter to Stockholders

To Our Fellow Stockholders,

2024 was another impactful year for Hilton Grand Vacations, as we closed on our acquisition of Bluegreen Vacations 
and began the process of integrating the two companies. In this letter, you will read about the complex changes 
we have undertaken as a business after our two recent acquisitions (Bluegreen Vacations and Diamond Resorts 
International). In addition, we will touch on the enhancements we are making to benefit our members, as well as the 
many accomplishments of the HGV team. 

With respect to the Bluegreen Vacations transaction, we have already achieved many of our established goals: we 
made substantial progress against our cost synergy goal, we have introduced HGV Max to Bluegreen Vacations 
members and we have integrated all team members into one comprehensive Human Resource system. We also 
overcame a number of other challenges through the year, successfully executing a comprehensive reorganization and 
systems integration, while also facing an increasingly hesitant consumer. We’ve taken steps to adjust to the current 
consumer environment and emphasize the unique value proposition of our offering, and through our efforts we’ve 
put in place an operating structure that will continue to serve us well in the years ahead.

Here’s a summary of some of our main accomplishments and actions:

• Delivered Economic Adjusted EBITDA of $1.1 billion with Adjusted Free Cash Flow of $837 million.

• Contract sales of $3 billion and revenues of $5 billion.

• Closed on the acquisition of Bluegreen Vacations adding approximately 200,000 members in 14 new 
geographies and eight new states.

• Introduced the HGV Max membership to Bluegreen Vacations members and finished the year with more than 
193,000 HGV Max members and approximately 720,000 total members.

• Continued rebranding an additional 14 properties to the Hilton Vacation Club brand, bringing the total number 
of resorts in that brand to 46. 

Business Strategy Coupled with a Spirit of Hospitality & Experiences

We believe that by continuing to add value to our membership programs, we not only keep our existing members happy, 
but also make our vacation offering even more appealing to a new generation of travelers, ultimately fueling our growth. 

We constantly ask the question: “What can we do to make what members have already purchased even better?” 
A big part of the answer is through events and access to more experiences — whether that is with HGV, partners or 
new vacation offerings. To that end, we continue to expand our offerings to our members: 

HGV Serves volunteers recycled soaps at a Clean the World volunteer event. 
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• Added Great Wolf Lodge as a new partner, providing HGV members yet another vacation option. The 
partnership also introduces Great Wolf Lodge guests to the world of HGV.

• Acquired a property in Kyoto, Japan. This will be the company’s first property in Kyoto and its third property 
in Japan. 

• Grew our member events platform, HGV Ultimate Access, and hosted over 3,800 events for over 120,000 
members, including our signature Hilton Grand Vacations Tournament of Champions and our HGV Clubhouse 
at the FORMULA 1 HEINEKEN SILVER LAS VEGAS GRAND PRIX. 

Team Members

Our exceptional team members focus on creating vacation memories 365 days a year. Because of this, it’s critical 
we foster a culture that rewards and develops our team members and is rooted in a shared set of HGV values. We’re 
proud of what our teams accomplished in 2024:

• Awarded 11 AAA Four Diamond Resorts.

• Ranked No. 2 in the hospitality category on Newsweek’s “Most Loved Workplaces,” named to USA Today’s “Top 
Workplaces USA” list and earned the coveted Great Place to Work® certification.

• Offered industry-leading benefits, including our team member travel program, award-winning adoption 
assistance program, day one benefits and an employee stock purchase program. 

• Completed over 123,000 courses from over 460 learning courses. 

• Led 12 employee-managed Team Member Resource Groups. 

Giving Back

We believe that the power of giving back is boundless and that serving our communities isn’t just important, it’s 
fundamental. That’s why we are wholeheartedly dedicated to helping others, uplifting our team members and elevating 
our society through our Corporate Social Responsibility program — HGV Serves. We focus our giving across four main 
pillars: Youth Development, Homelessness, Disaster Relief and Military & Families. We’re proud to support programs that 
make a difference in the communities where we live, work and vacation. A small sample of our efforts this year:

• Continued to house those displaced by the Maui wildfires and offered support to victims of natural disasters in 
North Carolina, Florida, California and elsewhere.

• Volunteered directly in our communities with 48 events and over 2,700 volunteer hours.

• Maintained our partnership with Clean the World. To date, HGV has donated over 35,000 pounds of soap, 
which translates to more than 255,000 bars of clean soap when processed and distributed to help global 
health through better hygiene.

The foundation of our long-term success is rooted in our people. Running a complex, global enterprise with hundreds 
of thousands of members and 200 resorts takes a great team with integrity, courage, operational and strategic 
expertise, all driven by an unwavering commitment to excellence — and, most importantly, heart. To our team we say: 
“Thank you! We are incredibly proud of your achievements this year.”

We also thank our loyal and new members for putting their faith and trust in HGV for their future vacations. While 
we are in the business of fun, it takes a serious commitment to hospitality to ensure we continuously fulfill our 
commitments to you.

In conclusion, we continue to make solid strategic progress against our goals and are happy with our momentum 
leaving 2024. This leaves us coming away optimistic about 2025 and beyond. We have the right strategy, the right 
people and the right product in place. With our continued focus on execution to maximize our assets, we are confident 
we will continue to deliver value for our Stockholders. Thank you for your ongoing support and confidence in HGV. 

Mark Wang Len Potter

2501-9800 ENT BROCHURE 2024 ANNUAL REPORT.indd   4



 

 

 







[This page intentionally left blank] 































































































































































































































































































[This page intentionally left blank] 



[This page intentionally left blank] 





HILTONGRANDVACATIONS.COM


