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MINI
Disclaimer SO0v

This presentation contains forward-looking statements. These statements are made under the “safe harbor” provisions of the U.S. Private Securities Litigation Reform
Act of 1995. These forward-looking statements can be identified by words or phrases such as “may,” “will,” “expect,” “anticipate,” “aim,” “estimate,”

“intend,” ‘“plan,” “believe,” ‘“is/are likely to,” “potential,” “continue” or other similar expressions. Among other things, the quotations from management in
this announcement, as well as MINISO’ s strategic and operational plans, contain forward-looking statements. MINISO may also make written or oral forward-looking
statements in its periodic reports to the U.S. Securities and Exchange Commission (the “SEC” ) and The Stock Exchange of Hong Kong Limited (the “HKEX” ), in its
annual report to shareholders, in press releases and other written materials and in oral statements made by its officers, directors or employees to third parties. Statements
that are not historical facts, including statements about MINISO’ s beliefs and expectations, are forward-looking statements. Forward-looking statements involve inherent
risks and uncertainties. A number of factors could cause actual results to differ materially from those contained in any forward-looking statement, including but not limited
to the following: MINISO’ s mission, goals and strategies; future business development, financial conditions and results of operations; the expected growth of the retail
market and the market of branded variety retail of lifestyle products in China and globally; expectations regarding demand for and market acceptance of MINISO’ s
products; expectations regarding MINISO’ s relationships with consumers, suppliers, MINISO Retail Partners, local distributors, and other business partners; competition in
the industry; proposed use of proceeds; and relevant government policies and regulations relating to MINISO’ s business and the industry. Further information regarding
these and other risks is included in MINISO’ s filings with the SEC and the HKEX. All information provided in this presentation is as of the date of this presentation, and
MINISO undertakes no obligation to update any forward-looking statement, except as required under applicable law.

In evaluating the business, MINISO considers and uses adjusted net profit, adjusted net margin, adjusted basic and diluted earnings per share and adjusted basic and
diluted earnings per ADS as supplemental measures to review and assess its operating performance. The presentation of these non-IFRS financial measures is not intended
to be considered in isolation or as a substitute for the financial information prepared and presented in accordance with IFRS. MINISO presents these non-IFRS financial
measures because they are used by the management to evaluate its operating performance and formulate business plans.

These non-IFRS financial measures are not defined under IFRS and are not presented in accordance with IFRS. These non-IFRS financial measures have limitations as
analytical tools. One of the key limitations of using these non-IFRS financial measures is that they do not reflect all items of income and expense that affect MINISO’ s
operations. Further, these non-IFRS financial measures may differ from the non-IFRS information used by other companies, including peer companies, and therefore their
comparability may be limited.

These non-IFRS financial measures should not be considered in isolation or construed as alternatives to profit/(loss), net profit/(loss) margin, basic and diluted
earnings/(loss) per share and basic and diluted earnings/(loss) per ADS, as applicable, or any other measures of performance or as indicators of MINISO’ s operating
performance. Investors are encouraged to review MINISO’ s historical non-IFRS financial measures in light of the most directly comparable IFRS measures, as shown
below. The non-IFRS financial measures presented here may not be comparable to similarly titled measures presented by other companies. Other companies may calculate
similarly titled measures differently, limiting the usefulness of such measures when analyzing MINISO’ s data comparatively. MINISO encourages you to review its
financial information in its entirety and not rely on a single financial measure.
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Steady Execution of Five-Year Strategy s nEsins MINI
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2024 Performance MINISO Group Records 7,780 Global Stores
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MINISO Strategic Roadmap StlfiRaEitE

Life is for fun
Mission AAFLmE

fEdn
Vision To become the world's No.1 IP design retail group
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MINISO Mainland China in 2024: High Quality Development MINI
BHARPEAL: SRELRE S0

Revenue of MINISO Mainland China
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MINISO Mainland China: Store Growth
StliRPEAL: [(IERK

As of &=
2023.12.31 2024.12.31 YoY
Total Stores 2115 3,926 4,386 460
By Type #&3s8
-Directly operated stores EEi1i& 26 25 1M
-Retail partner stores N0&i1iE 3,878 4,335 457
-Distributor stores {XEi1/5 22 26 4

By City Tier &z &%




MINISO - IP Collaboration
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MINISO - IP Innovation MINI
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Continuous IP series update, |
combined with festivals and |
culture for secondary IP !
creation !
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MINISO X Black Myth: Wukong
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Analysis of Membership Program of MINISO Mainland China -
ZEliPEARE RitISiR

Accumulated number of membership Purchase frequency & amount per person in 2024
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MINISO Overseas Stores Network
BelLRBINIEM LS

Total Stores Ei1iE

By Type &8
-Directly operated stores EEi1iE
-Retail partner stores N02&i1/E

-Distributor stores XI2i1[E

By Region #itt X
-Asia excluding China TP E

As of &=
2023.12.31 2024.12.31 YoY
2,487 3,118 631
238 503 265
283 404 121
1,966 2,211 245
1,333 1,611 278




MINISO Overseas—By Region
Bel{iGiBIr—iEih X

Overseas Revenue
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MINISO Overseas —By Market’
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TOP TOY

2023 2024 YoY

Revenue I 680 983 45%

Total Stores 2i1/5 148 276 128
Stores By Type i J[G3Z25!

-Directly operated stores HEE|]|& 14 40 26

-Retail partner stores 128i]/& 134 236 102

Stores in Mainland China PEAItEI[E 148 272 124




TOP TOY MINI

SO0
The very first TOP TOY Global Flagship Store at Rd. Nanjing Dong in TOP TOY accelerates global expansion, amplifying its brand value
Shanghai. celebrating with multiple overseas store openings.
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Financial Highlights
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Revenue Breakdown Sl \BB4E

in RMB million AR &35 2023 2024 YoY
Revenue EWA 13,839 16,994 22.8%
MINISO Brand S¢lifi& 5 13,120 16,003 22.0%
MINISO Mainland China &8liiRPEMAit 8.415 9,328 10.9%
-Offline Business & F W53 7,728 8,473 9.6%
-Online Business & EWIs3 687 855 24.6%
MINISO Overseas Belii&@iBI» 4,705 6,675 41.9%




Channel Revenue Mix #EEAA
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v' For year of 2024, revenue from

overseas market under MINISO brand
accounted for 39% of total revenue
while it accounted for 34% in the 2023,
up 5 percentage points.

v 20245, BEIAGEBINEAGBUIN3%,
M2023FE01 534%, IR’RA TSI B =

v' Revenue from mainland China under
MINISO brand accounted for 55%,
compared with 61% in 2023.

v BtliimPEARBASSIAS5%, ™
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GPM Analysis EFIED I

v" GPM has climbed for eight consecutive quarters and achieved record high.

v ENECEZ/\TEERH, BOMS

mmmm Revenue I S ES 47.0%
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43.9%
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Segment GPM £ EBEFIZE

MINISO mainland China TOP TOY
2tk EALD
2023 2024 2023 2024
MINISO overseas distributor markets MINISO overseas directly operated markets
StlikiGiBIIRIETHIA BtliRBINEETIA
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Expenses by Nature #itEHIS 0% MINI

SO0U
2023 2024 YOY
in RMB million ART&HTT
Total expenses'
BAX 2,876 4,366 52%
Payroll and employee benefits’
IEREREF ez 1391 48%
Depreciation and rental and related expenses
FSHAERFZ 565 1068 89%
-Rental and related expenses £ RBXHFZ 130 279 116%
-Depreciation and amortization #|B S 435 789 81%
Licensing expenses i 326 421 29%
Promotion and advertising expenses #r-m&r-&Hz 416 572 38%
Logistics expenses it F 3z 197 298 51%
Travelling expenses ZiRFF3Z 81 122 51%

Other expenses HittF3z 351 494 4%




Demonstrated Resilience and Profitability RIt#tdinz=FIae
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Balanced Capital Allocation and Foreseeable Shareholder Return MINI

THNEASERSESTRDHNRFEIR S0U

In RMB million ART&ER% 2022 2023 2024

Cash position, end of the period HAZRIIE1ER 6,160 6,887 6,698

Adjusted net profit ZiEE2FE 1,124 2,357 2,721

Return to shareholders A& EIH 473 998 1,574
-Cash dividends paid EX{THRERI 3N 924 1,244
-Share repurchases B @ 102 74 330

Return to shareholders as a % of adjusted net profit - - .

RALDIR SRR TR 2 ~2 e

58%
memm  Cash dividends paid 42% 42% Upon the final dividend to be paid in April
EXfTNRERS 2025, we would have returned about

RMB 4.4 billion to shareholders since

mmmm  Share repurchases

BRHEW 2020.




Inventory Analysis of MINISO Brand Ztl{i KRR EFED R -

Inventory structure Inventory turnover days Age analysis
FETF 451 EFREXE [EX=Paliny
m Overseas directly operated markets ;89 B =515 180 days or less m Over180 days
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MINISO Won MSCI ESG
Eel{SBMSCI ESGIFR=EHZE

MINISO GROUP HOLDING LIMITED
(9896)

Retail - Consumer Discretionary | CN

ESG Rating history

“AA” After 3 Consecutive Ral
“AA” 4R

MSCI
ESG RATINGS

ccc| 8 | BB | BBB | An IO
RATING ACTION DATE: Jan! 25
LAST REPORT UPDATE: Jar

AAA
AA
A
BBB
BB

B
CCC

Apr-21 Feb-22 Jan-23

ESG Rating history shows five most recent rating actions

Jan-24 Jan-25

MINISO Group has achieved ESG rating improvement for the third consecutive year,
with the latest rating upgraded to "AA", and continues to maintain a leading position in
the industry in Corporate Conduct, Privacy and Data Security, Labor Management etc.
BUNRERFE=FSCILESCITRIRFA, |BIITFRREAE “AA” , HERWITH. RILSHIER

2. FIEREFSMINEBREMRETITUWKE,




Equity Linked Securities Transaction Highlights MINI

REFEDIEFZHZRI S0U
Offering Size &{7#i& B US$550m Maturity 451 W 7 years
Coupon E8 m 0.50% Exercise Price {7#{#) B HKD102.1
Reference Share m HKD 48.60 per Share, being the clearing price of Concurrent Delta Placement
Price &% &H48.608 %, KRS PRENZENIE
B Overseas store network expansion BIIMNIERLZH R
B Supply chain optimization and development Rk S LR
B Brand building and promotion, additional overseas working capital and other general corporate purposes

Use of Proceeds
SESRERE

GhRRIZFRFA, FNBINEIEREREM—REAIDAE

B Purchasing the Shares and/or American depositary shares (the “ADSs” ) pursuant to its share repurchase
programs
IR EERE, - SiEBFERD




About MINISO % FZal{iRER SOt

MINISO Group is a global value retailer offering a variety of trendy lifestyle products featuring IP design. The Company serves consumers primarily
through its large network of MINISO stores, and promotes a relaxing, treasure-hunting and engaging shopping experience full of delightful
surprises that appeals to all demographics. Aesthetically pleasing design, quality and affordability are at the core of every product in MINISO’s
wide product portfolio, and the Company continually and frequently rolls out products with these qualities. Since the opening of its first store in
China in 2013, the Company has built its flagship brand “MINISO” as a globally recognized retail brand and established a massive store network
worldwide. For more information, please visit https://ir.miniso.com/.

BEIRBEFAR—RBHUPIRITNGEHNFESHNARETRBECRNEZENEZTEM. A2FEZTBEHHEAMBEIRRIIEMBZHE
BERMRS, REEN. SEXBWIRMNAE, LIRESIZIFFE#E. £2tlilGR zHr-aAasd, SHE. SRERSHNILEEE
HRE—REaliZl, ARIFERMEEEEXEREN 6. B203FEDPEAFBEE —RIIELUE, KATSISEHEMEE “Belik
G” SNSRI TN ZTERE, HESKCEARRILTRAMIIEME, ES{ES, IBIHIAE https://ir.miniso.com/ o

Investor Relations Contact 83 & X RBEBER
Email BiB14: ir@miniso.com
Phone EBiE: +86 (20) 36228788 Ext.8039



https://ir.miniso.com/
mailto:ir@miniso.com

	封面
	幻灯片 1
	幻灯片 2: Disclaimer

	CEO 2024
	幻灯片 3: Business Updates 业绩更新
	幻灯片 4: Steady Execution of Five-Year Strategy  稳步执行五年战略
	幻灯片 5: MINISO Strategic Roadmap 名创优品战略地图

	-MINISO China
	幻灯片 6: MINISO Mainland China in 2024: High Quality Development 名创优品中国内地：高质量发展
	幻灯片 7: MINISO Mainland China: Store Growth 名创优品中国内地：门店增长

	IP相关-备用
	幻灯片 8: MINISO - IP Collaboration 名创优品IP联名
	幻灯片 9: MINISO - IP Innovation 名创优品IP联名创新
	幻灯片 10
	幻灯片 11

	Miniso中国-会员
	幻灯片 12: Analysis of Membership Program of MINISO Mainland China 名创优品中国内地会员计划分析

	-MINISO Overseas
	幻灯片 13: MINISO Overseas Stores Network 名创优品海外门店网络
	幻灯片 14: MINISO Overseas—By Region 名创优品海外—按地区
	幻灯片 15: MINISO Overseas —By Market2 名创优品海外—按市场2

	TOP TOY
	幻灯片 16: TOP TOY  
	幻灯片 17: TOP TOY

	CFO-2024
	幻灯片 18: Financial Highlights 重点财务数据
	幻灯片 19: Revenue Breakdown  营业收入明细
	幻灯片 20: Channel Revenue Mix  分渠道收入组合
	幻灯片 21: GPM Analysis  毛利率分析
	幻灯片 22: Segment GPM 分部毛利率
	幻灯片 23: Expenses by Nature 按性质划分的开支
	幻灯片 24: Demonstrated Resilience and Profitability  展现韧性和盈利能力
	幻灯片 25
	幻灯片 26: Inventory Analysis of MINISO Brand 名创优品品牌库存分析

	ESG
	幻灯片 27: MINISO Won MSCI ESG “AA” After 3 Consecutive Rating Upgrades  名创优品MSCI ESG评级三连升至“AA”级

	CB
	幻灯片 28: Equity Linked Securities Transaction Highlights 股票挂钩证券交易亮点
	幻灯片 29: About MINISO 关于名创优品集团


