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MINISO Mainland China in 2024: High Quality Development
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MINISO Mainland China: Store Growth
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MINISO - IP Collaboration
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MINISO - IP Innovation
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MINISO X Black Myth: Wukong
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MINISO Overseas Stores Network
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Financial Highlights
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Revenue Breakdown  
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Channel Revenue Mix 
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GPM Analysis  
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Segment GPM 



23



24

Demonstrated Resilience and Profitability  
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Balanced Capital Allocation and Foreseeable Shareholder Return 
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Inventory Analysis of MINISO Brand 
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Equity Linked Securities Transaction Highlights
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MINISO Group is a global value retailer offering a variety of trendy lifestyle products featuring IP design. The Company serves consumers primarily 
through its large network of MINISO stores, and promotes a relaxing, treasure-hunting and engaging shopping experience full of delightful 
surprises that appeals to all demographics. Aesthetically pleasing design, quality and affordability are at the core of every product in MINISO’s 
wide product portfolio, and the Company continually and frequently rolls out products with these qualities. Since the opening of its first store in 
China in 2013, the Company has built its flagship brand “MINISO” as a globally recognized retail brand and established a massive store network 
worldwide. For more information, please visit https://ir.miniso.com/.

IP

2013

https://ir.miniso.com/ 

Investor Relations Contact  

Email : ir@miniso.com

Phone : +86 (20) 36228788 Ext.8039

About MINISO 

https://ir.miniso.com/
mailto:ir@miniso.com
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