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FARARIRSE

New Media Lab Limited (“Company”) and its subsidiaries
(collectively referred to as “Group”) principally engages
in the provision of one-stop, integrated advertising
solutions to brand owners and advertising agencies
through several digital media platforms. Currently,
the Group operates nine media brands: “Weekend
Weekly”, “Oriental Sunday”, “Economic Digest”’, “New
Monday”, “More”, “GOtrip”, “Sunday Kiss”’, “SSwagger”
and “Madame Figaro”. The Group acknowledges the
significance of effective environmental, social and
governance (“ESG”) initiatives at operational level. By
adopting environmental and social initiatives into its
business operation, the Group can enhance its cost
efficiency and risk management, and make informed
decisions by engaging with the stakeholders of the
Group. Besides, the Group is dedicated to prioritising
ESG disclosure, and is committed to improving its
transparency and accountability by consistently
disclosing its ESG practices and performance,
showcasing its commitment to sustainable and
responsible business practices.
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1.1 REPORTING BOUNDARY

EEFREEE

This report primarily provides an overview of the
Group’s operations in Hong Kong for the financial
year ended 31 December 2024 (“Year”), and describes
the ESG values and initiatives of the Group.

This report sets out the Group’s compliance with the
mandatory disclosure requirements and its report
on the “comply or explain” provisions of the ESG
Reporting Guide (“ESG Reporting Guide”) as set out
in Appendix C2 to the Rules Governing the Listing
of Securities on The Stock Exchange of Hong Kong
Limited (“Stock Exchange”). It is recommended that
this report is read in conjunction with the Company’s
2024 Annual Report, in particular the Directors’
Report and Corporate Governance Report sections
therein.
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1.2 REPORTING PRINCIPLES

EEFR/R A

This report is based on the four reporting principles
outlined in the ESG Reporting Guide — materiality,
consistency, quantitative, and balance.

. Materiality: The Group collects and compiles
information based on the materiality principle,
focusing on key ESG issues that are relevant to the
Group and its stakeholders

. Consistency: The Group maintains consistency in
its ESG reporting by following the ESG Reporting
Guide, ensuring that the information is consistently
disclosed over time

. Quantitative: The Group includes quantitative
data in its ESG report, providing a measurable and
objective assessment of its performance in areas
such as emissions, consumption of resources, and
waste management

. Balance: The Group strives to achieve a balanced
ESG report, which provides an overview of the
Group’s sustainability initiatives spanning areas
including governance, talent development,
compliance, environmental responsibility, and
community investment

This report is available on the websites of the Company
(https://www.NewMediaLab.com.hk) and Hong Kong
Exchanges and Clearing Limited (“HKEX”) news website
(https://www.hkexnews.hk).
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1.3 BOARD STATEMENT

EFEEMHRA

The board of directors of the Company (“Board”)
recognises that sustainable practices are essential for
the success and resilience of the Group, which enable
the Group to operate its businesses in a responsible
and sustainable manner. By prioritising ESG practices
and upholding responsible governance, the Group aims
to establish trust, build credibility, and make positive
contributions to the community and environment in
which the Group operates.

The Group’s ESG processes and procedures focus on
non-financial indicators that outline the Company’s
approach towards sustainability and has taken into
account ESG-related issues covering different aspects
including operations, legal and compliance, internal
control, human resources, as well as marketing and
communications. The Board has overall responsibility for
the Company’s ESG strategy and reporting. To reinforce
the Board’s ESG management approach and strategy
as well as further enhance ESG governance, the Board
has adopted an ESG Policy whereby the ESG Committee
(comprising representatives from operations and
supporting departments and the Executive Committee of
the Company (“Executive Committee”)) is delegated the
power and authority to handle all ESG-related matters.

The roles and functions of the ESG Committee and the
Executive Committee are as follows:

ESG Committee

. Works through the key performance indicators
(“KPIs”) and the right tools and resources to handle
the ESG issues

. Formulates and executes action plans and ensures
execution by respective teams so as to achieve the
ESG-related goals and targets set by the Board

The ESG Committee reports to the Executive Committee
on the progress of the above action plans.

AROEFE([E52)) BOIKBRE
BHERHRAEBORIDNNE N +0E
2 DBRASEDEEERTRHFENLO
EEEEB BBELTEREE TMIR
ELEBBUKRBRBEEINGE A58
SHERIEE BIIEE UWRAEBA
HEBEMBAREFBIEBNSER -

AEBWRE THeREMENERESE
ERFFMBER Bl T ARINTHE
BEONSE UEZRARE MERE
BEEEE NEZELE BREEE-
FEER ABEE  NNDERUREH
M@ - ESSETEEELALINEREERE -
M8 REBRBAERTF - RINARES
SHRE MSRELCEERHIRRE -
WE—SREAHRE  TERELCHNES
EETRMIRE TTEREBBER &
HRFPRE MTBRELCEES (BBE
RZEBPRARDNCTEES ([H17ZE
EZ))IRKREN BNORERRZIEAME
HIRE M2 RECHBNEE -

Bz T8 RELEEGRANTESR
BefBEE |

08

By

iR - HBNREBEEE

. BEERBINERREENTEAN
BERRRIPRE  TTERELBSE

. AIERERNTSE  UERSE
FEVITUEREESHEHIRE
B REBEEER

BiE MERELEEEONTEEBE

BLMANTSHEIBVERBR

2024 Environmental, Social and Governance Report 1% - @R EARRE @



Executive Committee NITEEE

. Provides recommendations to the Board on . ERANEBENEF %E@E‘ﬁ&”

setting ESG-related goals and targets in line with B MAERE T2 REBIEE
the Group’s businesses as well as management BEoEsoiRbiER
approach and strategy

. Oversees formulation and implementation of action . EEBRE TS RhRELEEZH
plans by the ESG Committee EREBIBVHITETE

. Monitors and evaluates effectiveness of action . m//ﬁﬁljaﬁﬁﬂﬁ?r%ﬂ?fk@l INE
plans in achieving ESG-related goals and targets BEXERTCRE TS REBEEE
relating to the Group’s businesses including the o EERL  BIEEREBENE
KPls £

. Reviews effectiveness of ESG-related risk . ﬁﬁﬁ%ﬁ‘/ﬁi%&gmﬁﬁ%ﬁﬂ B3

management and internal control systems, and ESENALEEIZERAROVERIE - I
reports to the Audit Committee for its review and OB EESRS  HESHE RN
discussion with the Board EEZETYH

The Executive Committee reports at least once a year to ﬁﬂfjié@ﬂjﬁ@lﬁﬂ§$ DER— XK
the Board on the implementation and the progress made E'/LL@UEJE MTEEREBEENNITRE
towards achieving ESG objectives. 5]

Based on the recommendations from the Executive REHCTEESNERE  ESSERIRE
Committee, the Board reviewed the progress made ERRE N8 REBEEEEEEE
towards achieving the ESG-related goals and targets as FER - LREIBHERKRBHTIILE
well as effectiveness of the management approach and

strategy.
Set out below is the functional framework on ESG DUTRANYIFEENRE THMSRE
sustainability of the Company. B2 TDEEAESS »

Board of Directors
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Audit Committee Executive Committee
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1 recommendation thereto
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including ESG risks
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Reporting of ESG-related matters
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————» Reporting of other matters
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1.4 ESG RISKS MANAGEMENT

 fIERESREER

The Group has adopted an effective risk management
mechanism to identify, assess, review and manage ESG
risks of the Group. By actively managing and mitigating
the identified ESG risks, the Group demonstrates its
commitment to sustainable and responsible business
practices. The major ESG risks relating to the business of
the Group are listed below.

Risk Identification and Management
Approach

The Group has identified the following ESG risks. By
addressing these risks, the Group aims to contribute
to a more sustainable future and a more equitable and
inclusive society, while ensuring long-term success.

(O) Environmental

Risk

. The Group’s operations generate paper and
electronic waste, and improper handling
of this waste may lead to environmental
contamination

. Energy consumption such as lighting and air-
conditioning in the Group’s operations may
lead to a significant carbon footprint

Approach

. Using paper certified by the Forest
Stewardship Council (“FSC”) and dispatching
unsold copies of the Group’s print magazines
and books for recycling; donating obsolete IT
devices such as personal computers, monitors
and laptops to charitable organisations

. Implementing energy-efficient practices and
technologies
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(i) Social

Risk

. The Group may fail in recruiting or retaining
key personnel, which may result in the Group
lacking key talent in critical positions; lack of
diversity and inclusion within the workforce
can also lead to issues such as discrimination
and lack of representation

. False or misleading publicity may damage
the Group’s reputation; non-compliant
advertising content may lead to subsequent
legal liabilities

. Changes of social or political environments,
or occurrence of any natural disaster may
adversely affect the Group’s business and

operations
Approach
. Implementing talent management strategies,

and aiming to promote diversity, equity, and
inclusion within the workforce, to build a
socially responsible business

. Developing responsible marketing and
advertising practices, while ensuring they are
not making misleading claims

. Staying alert to the changes in social and
political environments and adjusting strategic
business plans to ensure the Group can cope
with changes
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(iii) Governance

Risk

Weak corporate governance may lead
to issues such as conflicts of interest,
mismanagement, and lack of oversight;
failure to comply with regulations governing
the Group’s operations may lead to legal and
compliance breaches, and in turn to legal and
financial penalties, as well as reputational
damage

Weak risk management practices may expose
the business to unexpected challenges and
liabilities

Unethical practices such as bribery and false
trading may result in legal consequences and
reputational damage

Failure to protect customer data may lead to
data breaches, cyberattacks, and regulatory
penalties

Approach

Implementing corporate governance
practices to ensure accountability and
build up a transparent and responsible
management team; closely monitoring
compliance with all applicable laws and
regulations

Implementing risk management and
internal control systems, and striving
to establish clear lines of responsibility,
proper segregation of duties and effective
internal reporting, as well as strengthening
supervision and management accountability
in business operations, in order to promote a
culture of integrity
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. Monitoring and reviews are conducted by
the management and the Internal Audit
Department, which regularly report to the
Audit Committee and the Board

. Fostering a culture of ethical business
conduct and upholding ethical business
practices

. Handling the collection and maintenance of

customer data with appropriate data privacy
and security measures

Through ongoing monitoring, evaluation, and
improvement of its risk management strategies, the
Group strives to ensure the long term resilience and
success of its operations while minimising potential
negative impacts on its business, stakeholders, and the
environment. Should risk events arise, the Group will
handle it according to the measures and procedures in a
timely manner.

For further details on risk management and identified
significant risks, please refer to the Risk Management and
Internal Control section in the Corporate Governance
Report of the Company’s 2024 Annual Report.
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1.5 STAKEHOLDERS ENGAGEMENT AND

TRANSPARENCY

&2 28 RERM

Lack of transparency and stakeholder engagement
can lead to conflicts and reputational risks. Effective
communication and engagement with key stakeholders,
such as shareholders, employees, and the local
community, are important for building trust and
maintaining a positive reputation.

Stakeholder engagement plays a key role in the
Group’s continuous improvement and development.
The Group is committed to making proactive efforts
to continuously interact with key stakeholder groups
through various communication channels, to better
understand their needs and concerns, and develop
strategies and measures to address these issues.
Through ongoing dialogues, the Group endeavours to
strengthen relationships with stakeholders and improve
its operations and practices, thereby creating value for
stakeholders.
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1.5.1

Major Communication Channels

FERERE

Customers

BE

Employees
BT

Shareholders
and Investors

BRRRRE

U > ond Supsliers.

Daily communications
Social media
Emails

Customer enquiry hotlines

Performance appraisal interviews
Employee satisfaction surveys
Staff activities

Daily communications

General meetings
Corporate websites
Meetings and conference calls

Corporate communication documents

Daily communications
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1

Materiality Assessment

B2 M%5E b

During the Year, the Group invited senior management
to participate in identifying crucial issue, thus aiding in
the development of effective sustainability strategies
and policies. The results as below with 1 being the most
important and 7 being relatively less important:

Environment g1

Energy consumption

BERE

Waste management

BmEE

Paper consumption

HRoRIH 6

Green procurement

RERE

Greenhouse gases and air

pollutants

RE RS
Water resources
Climate changes
SRR
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Governance &j4

Product assurance and quality Compliance with laws and

EnkeNEE

Community investment

tEHEE

Employment practices

{ERBIER

Employee training and
development
ETEIIRER

Occupational health and safety

BRBRREZE

Customer service

BZR

Supply chain management
HEEEIE

regulations

BT R ERERA

Intellectual property rights
management
RNEERER

Data protection and cybersecurity

FERERBELE

Corporate governance practices

EXEOBR

Anti-corruption
REJ5

Economic performance

EERR

Business expansion

E S



1.5.3 | Material Topics

Based on the management team’s assessment and
stakeholders’ feedback, the material issues were
identified as follows. The Group’s performances
regarding these issues are discussed in this report.

Environment g1

Energy conservation

REEEBRHILGRFNDENER - UH
REHACERZE - AEEAFTHE
BYFRIRIG IR AR S NET 6 ©

Operating Practices {E& 85

Supply chain management

AEIRENKY HERSE

. Waste management . Products and services quality
EEY)EIR ERERBER

. Waste recycling . Customer privacy protection
FEYDIBIRA FB ZPRMBRE

. Paper reduction . Anti-corruption/Anti-money laundering
B A K&/ R

. Compliance with laws and regulations
BT EBIRER

Workplace T{EiFR Community #tE

. Employment and labour practices . Employee volunteering
BERSE TIEH S TCRRRTS

. Diversity and equal opportunities . Community fundraising
SRV ESHS TLEER

The Group will continue improving its stakeholder
communication mechanisms, and broaden the range of
stakeholders for identifying material issues, in order to
conduct more thorough assessments and analyses.
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ENVIRONMENTAL PROTECTION
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2.1 ENVIRONMENTAL PROTECTION POLICIES

IRIRIREEINER

The Group attaches great importance to the
sustainability of the environment. Although the Group
does not operate any manufacturing facilities and is
not a major source of environmental pollution given its
operations do not generate material air, noise, water,
physical waste or other types of pollutants, the Group
is committed to making every effort to protect the
environment in its business activities and workplaces.

The Group seeks to identify and manage environmental
impacts attributable to its operations, in order to
minimise these impacts if possible. The Group has
adopted various measures to reduce energy and other
resource use, minimise waste and increase recycling,
and promote environmental protection in its supply
chain and marketplace. The Group also educates its
employees, to increase their awareness of promoting a
green environment.
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2.2 USE OF RESOURCES

SiR{EA
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The Group’s greenhouse gas (“GHG”) emissions
mainly arise from indirect emissions resulting from the
use of purchased electricity. To ensure the emission
management goals are achieved, the Group has adopted
the following measures in its head office at 8/F, Tower 1,
The Quayside, 77 Hoi Bun Road, Kwun Tong, Hong Kong
(“Hong Kong Office”), to reduce energy consumption
and improve overall energy efficiency.

. Using high efficiency new lights

. Adopting energy-efficient LED light tubes

. Higher priority given to purchasing electrical
appliances with high energy efficiency grade

. Applying energy-saving modes by default for all
electrical appliances

. Turning off lights and air-conditioning in respective
zones after work

. Maintaining constant room temperatures with
thermostats in the air-conditioning system

. Reminding staff to turn off unnecessary electrical
appliances, to save electricity

. Sharing tips on reducing energy consumption with
colleagues

Through consistently measuring, setting targets for and
monitoring greenhouse gas emissions, the Group can
effectively assess and manage the risks associated with
increased energy consumption, reduce its impact on the
environment, and realise cost savings.
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Emissions and Energy Consumption
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222 RBOREEEY

The Group engages employees in their waste behaviours
and encourages recycling practices in the workplace
in order to minimise the environmental impacts arising
from waste disposal.

The waste generated by the Group in its Hong Kong
Office is mainly household waste and electronic waste.
To reduce the amount of waste, unsold copies of the
Group’s print magazines and books are dispatched for
recycling; whereas obsolete IT devices such as personal
computers, monitors and laptops are transferred to
charitable organisations, which can re-use them or pass
them to government-recognised recyclers for recycling.

In the office building, the building’s property
management company has appointed recycling
contractor to collect and recycle used papers, plastic
bottles, aluminium, glasses and rechargeable batteries.
Recycled bags are also put in the Hong Kong Office to
collect waste papers for recycling.

EEEF g |

Waste Reduction and Management
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During the Year, the Group implemented in phases a
“3R Waste Reduction at Source” policy in its Hong Kong
Office, encouraging its staff to reduce waste in order to
achieve 3Rs — Reduce, Reuse and Recycle. Individual
garbage bins are no longer provided to staff, and recycle
bags/bins for different purposes are provided at specific
locations for collecting recyclable items. The Group also
shares tips on waste management with colleagues from
time to time.
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Reduction of Paper Use

ik > FA 4R

Apart from electricity, paper is another major resource
that is consumed in the Group’s operations, with over
99% of the total paper consumption being used for
magazine printing. The major printing service supplier
engaged by the Group for its print magazines uses
papers supplied by paper mills that are members of
FSC or the Programme for the Endorsement of Forest
Certification (“PEFC”), promoting responsible and
sustainable management of the world’s forests. It has
also obtained several certifications, including FSC Chain
of Custody Certification (FSC-STD-40-004 V3), Quality
Management System Certification (ISO 9001:2015),
Environmental Management System Certification (ISO
14001:2015) and PEFC Certification, ensuring that its
operational energy consumption and emissions are
minimised. During the Year, its total paper consumption
for the Group’s print magazines was 155.8 tons (2023:
184.8 tons). In the meantime, the Group engaged a
distributor to distribute its print magazines, which
was also responsible for arranging paper recycling
for the returned print magazines. During the Year, the
total paper recycled from the Group’s returned print
magazines was 41,057 kg (2023: 40,941 kg).

2.2.3

In response to market trends, most of the Group’s print
publications have in recent years been converted to
digital versions such as “More”, “Weekend Weekly”’, “New
Monday”, etc, significantly reducing paper consumption.
As noted above, unsold copies of the Group’s print
magazines and books are dispatched for waste recycling.
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In the Hong Kong Office, the Group continues to
encourage a paperless working environment which
not only reduces environmental damage but also
fits commercial goals, as it can save physical space,
facilitate information sharing via IT networks, and reduce
complicated documentation procedures. In recent years,
the Group has implemented paperless internal operating
processing such as claims applications, payrolls, leave
applications, surveys, performance appraisals and
many more. From time to time, the Group shares tips
on paper reduction with colleagues — such as utilising
used envelopes for internal correspondences, and using
laptops or tablets instead of paper for meetings. Besides,
electronic devices are now widely used in promotional
activities.

In its Hong Kong Office, printing is released only upon
presentation of a staff card from that particular staff
who gives the printing instruction, enabling the Group to
achieve environmental objectives by reducing unclaimed
printing. Moreover, duplex printing and copying has
become the norm within the Group, greatly reducing
paper consumption and saving costs. Usage data of
office printing machines is regularly collected and
assessed for monitoring the efficiency of the paperless
environment. To reduce the related impact, the Group
strives to use papers certified by the FSC in the Hong
Kong Office.

In compliance with the “Proposals to Expand the
Paperless Listing Regime and Other Rule Amendments”
issued by the Stock Exchange taking effect on
31 December 2023, the Company electronically
disseminates its corporate communications including
financial reports, and strongly recommends shareholders
to access its corporate communications through the
websites of the HKEX and the Company, instead of
receiving printed form. The Group believes this paperless
practice can help to protect the environment, as well
as save costs for stationery, printing and administrative
charges, etc.

The Group’s business involves minimal use of packaging
materials. Given these materials relatively low overall
importance, they will not be extensively discussed in this
report.
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2.3 CLIMATE CHANGE IMPACT

wniz{brsE

The world’s climate has changed significantly in the past
decades — global temperatures have increased and
extreme weather events are becoming more frequent
and severe, which may cause disruptions to business
operations globally, and in turn poses adverse effects to
the macro economy.

The Group mainly engages in the provision of integrated
advertising solutions which does not operate any
manufacturing facilities. With global warming and climate
change becoming one of the major environmental
concerns in every part of the world, the Group has
conducted a preliminary climate risk analysis in order
to better comprehend climate change’s impact on its
operations and development. The Group has accordingly
devised preventive and emergency measures, as well as
initiated various measures to reduce its carbon footprint,
including enhancing energy efficiency and minimising
waste.

. Physical Risks
- SRmbE

Physical risks represent potential hazards that might
disrupt the Group’s business operations. The Group relies
heavily on a stable power supply to support its digital
media platforms. Extreme weather conditions might
interrupt power supplies, leading to internet outages
that might prevent audiences from accessing its digital
media platforms. These interruptions might also affect
its online suppliers and the printing of publications.
Global warming could also result in increased energy
consumption in the Group’s offices. In this regard, the
Group has implemented various measures, such as
contingency plans for extreme weather or emergencies,
to enhance its operational resilience to such risks.

2.3.1

URREEBEHTFHLETERNEC —
ERRE LT BRKKRSHBBRER
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AEBLT2RSRUEFESRESBROZE
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— AEBEETOIRERRDIT - U
PHHMTBEREECHEZSEREENY
2 AEEENEAIEEDRZRZEBRE
WHBHRRZBERERDREN - B151R
FEERVERREBERDEY) -

ERERETRBAAEEXFEENE
ERR - AEB+OIKBIRENS DHE
UEHAMRKRE YO - s KR IEHT
ESPEEDHE SR BBDE - &
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Transition Risks

232 an

Transition risks refer to challenges associated with the
shift to a low carbon economy, potentially requiring
substantial policy, legal, technological, and market
changes to address climate change mitigation and
adaptation requirements.

With the aim of meeting carbon neutrality targets and
achieving a low carbon economy, the government
or regulatory bodies may implement more stringent
environmental policies. Accordingly, the Group may be
required to implement rigorous energy management in its
operations, which will inevitably increase procurement,
operating and investment costs. There may also be
increasing expectations and demands from customers
for environmentally friendly products. Besides,
regulatory bodies may enforce stricter ESG disclosure
requirements which require the Group to carry out more
comprehensive reporting.

In view of the above, the Group will closely monitor
existing and emerging trends, as well as climate-related
policies and regulations so that it can promptly react as
appropriate. Preference will be given to suppliers which
use environmentally friendly materials and demonstrate
environmental commitment. The Group is committed
to increasing its employees’ awareness of climate
change issues and will mobilise them to work together
to enhance the Group’s ESG performance, and continue
enhancing the reporting principles and transparency
of communication with stakeholders. The Group will
strive to adapt to changes and explore ways to counter
challenges in order to mitigate risks.
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2.4ENVIRONMENTAL PERFORMANCE SUMMARY

IRIR PREE AR U 22

To illustrate the Group’s sustainability performance, RENEBCOFERE  AE£EERHE
guantitative data has been collected from its Hong Kong EBRAEWNESLHE  EREEBER
Office, which occupies a gross floor area of 3,386 square 73,386 J3K < 1BEEURE IS K o
metres. The relevant data are listed in the table below.

Indicators 181Z FY2023/24 FE FY2024/25 %€
GHG Emissions B2 7 B HE Y

Scope 1 GHG emissions (kgCO,e) N/A N/A
HF1REREEN (BAT _S{tRESHR) EN G FER
Scope 2 GHG emissions (kgCO_e) 81,559 75,905
HIF2REREHN (EAT _SRESHN)

Scope 3 GHG emissions (kgCO,e) 3,576 3,485
HIRIBEREEN (BT _SHESHR)

Total (Scope 1, 2 & 3) GHG emissions (kgCO,e) 85,135 79,390
BERBENRS (8B, 2R3) (BT _@tiE25R)

GHG emissions intensity (kg/m2) 25 23

BERBHIRE (BT F5X)

Energy Consumption HEiF i §E

Direct energy consumption (GJ) N/A N/A
EERRHERE (FKEE) REA RiEA
Indirect energy consumption (GJ) 752 700
BEEREFE (TKEE)

Total energy consumption (GJ) 752 700
FEREFERE (TKEE)

Energy consumption intensity (GJ/m?) 0.2 0.2

FERE AR (TKEE /LK)
Waste Management ES¥) (23128

General refuse disposed to landfills (kg) 25,137 25,474
ZFERKEERN—RED (2T)

General refuse disposed to landfills intensity (kg/m2) 7.4 7.5
—RENBE (BT ETX)

Recycled waste (kg) 175 163
oW EmRE (RT)

Recycled waste intensity (kg/m?) 0.05 0.05

ORENBE (AT, ¥/5X)

Packaging Material Consumption £ E#E

Total packaging material used (kg) 103 104
P RAETRNRE (A)

Note: As the Hong Kong Office does not have separate meters et BREBPWNREREBIIKEEEFE K
for water consumption measurement, hence water £ Bk IRIFENKEHE -

consumption data is not available.
The Group has set a target to reduce energy REBBE T SBEEZPI2023FEERE

consumption by 5% in its Hong Kong Office by FY2026 B R2026 BB ES ERARE
or before, with FY2023 as the baseline. INBETE HE 5% o
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WORKPLACE QUALITY
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3.1 WORKFORCE DISTRIBUTION AND DIVERSITY

ST nhkEiRSTib

The Group believes that a motivated and balanced AREBRE BREFEEDELANCE
workforce is crucial for building a sustainable 18K RRUIUSEBELSEARTRE
business model and delivering long-term returns. The ROBEBRTER AEERTERNEE
Group is firmly committed to diligently fostering a —BEEEERBETUNTIERE @ 8B
nurturing and all-encompassing work environment HMESTENZE  KMEMFAEARAK
that encourages and empowers its employees to EENRBEXRRESFHREBEER

flourish, thereby enabling them to make utmost
valuable contributions towards the Group’s continued
prosperity and advancement.

As at 31 December 2024, the full time employees of [R2024F 128318 - AEBSHRERE 219
the Group totalled 219 (2023: 232), working in Hong (20237 : 232) B2 BRERS BERPEH
Kong and the Mainland China. The demographics of A TAE - AEECE T HHMERBIWT -

the Group’s workforce are summarised below.

95% 94% 66% 66%
FY2023 F/E FY2024 FE FY2023 2 FY2024 &
Hong Kong &% . Mainland China /1 B Ay, Female %1 . Male F1%

By Employment Type #%{RE &5

44% 46%

7% 76%
FY2023 F/% FY2024 F£E FY2023 &% FY2024 £
_ General Staff Managerial Grade Management
=30 Il -0 B = —®AT e T ERE

2024 Environmental, Social and Governance Report 1% - @R EARRE



The Group has a diverse workforce in terms of gender
and age, providing a variety of ideas and levels of
competencies that contribute to the Group’s success.
The Group is firmly committed to gender equality at
both managerial and operational levels.

The management believes that employees are important
assets of the Group, and remains committed to
attracting and retaining talent with diverse backgrounds
for achieving sustainable growth and maintaining a
stable turnover rate. The turnover rates of the Group’s
workforce during the Year are listed in the tables below.

By Region &2

AEENETERRSNIFiHERIES
RHESTICHBEH RIBIREENRE R
KEBWRINIFHER - AEBEEER
BEBEN—ERIMUIERA -

EEBME BEIDAEBCEREE
WHADRSWIRBERNDEROAZ - UE
NIRFBERRESBENMER - RAX
FE - AEBZE TMERBINER T

Percentage B3tk

Hong Kong &8

57%

Mainland China DB #?

8%

By Gender &4 5l

Percentage B3tk

Female /% 49%
Male B4 47%
<30 53%
31-50 43%
>5] 53%

huj
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3.2EMPLOYMENT PRACTICE

(B{E=HA

The Group strictly complies with Employment
Ordinance (Cap. 57, Laws of Hong Kong), Minimum
Wage Ordinance (Cap. 608, Laws of Hong Kong), Sex
Discrimination Ordinance (Cap. 480, Laws of Hong
Kong) and other statutory requirements regarding
employment and labour practices.

To ensure staff clearly understand their rights and
obligations, the employee handbook and other policies
and guidelines are in place covering the areas of
compensation and dismissal, recruitment, working hours,
rest periods, equal opportunity, anti-discrimination and
other fringe benefits, etc. The Group reviews its related
policies from time to time to ensure compliance with the
latest statutory requirements.

The Group firmly believes that a fair and just working
environment can significantly boost employee morale
and productivity, and is therefore dedicated to providing
equal opportunities in all aspects of employment and
ensuring the workplace is free from discrimination. The
Group ensures employees receive fair and competitive
remuneration packages in accordance with their
experience, qualifications, performance and market rates,
and are being reviewed on a regular basis. Performance
evaluations are conducted by department supervisors at
the end of probationary periods, and during promotions,
salary adjustments and annual assessments. These
evaluations help assess employees’ past performances,
and set goals for their future development. The Group
welcomes employees to provide feedback during
performance evaluations, to guide their career growth.
The completed performance evaluation forms are kept in
employees’ personal files for record-keeping purposes.
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A set of grievance procedures is in place, to provide
staff with a channel to confidentially escalate complaints
and concerns to the Human Resources Department or
Investigation Committee. The management will continue
listening to the voices of employees, to ensure that their
concerns and needs are appropriately addressed and
resolved.

The Group fully complies with relevant laws and
regulations in related regions concerning prevention
of forced or child labour including the Protection of
Children and Juveniles Ordinance (Cap. 213, Laws of
Hong Kong). In the recruitment process, the Group
implements appropriate procedures to ensure that
employment adheres to minimum age provisions of
applicable laws. The Group also prohibits any form of
forced labour. The ages and identities of its employees
are verified, and employment contracts are entered
into with all employees. For photo and video shooting
with children involved which is arranged by the brands
under the Group, Human Resources Department will
communicate with the hiring manager or person-in-
charge of the projects to ensure they comprehend the
relevant chapters of Employment Ordinance.

During the Year, the Group was not aware of any
cases of non-compliance with employment and labour
regulations. If a violation is confirmed during the regular
monitoring process or upon receipt of an application, the
Group will handle the case in accordance with internal
policies and regulations, such as by terminating the
employment contract or reporting the violation to law
enforcement agencies.
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3.3 WELFARE AND BENEFITS

fa ¥l K22 Rb

The Group places a strong emphasis on the well-being
and benefits of its employees, recognising their vital role
in the overall success and sustained growth of the Group.
To ensure a supportive and nurturing work environment,
the Group implements various measures to prioritise the
welfare of its employees.

One key aspect of employee welfare is the timely and
full payment of salaries. The management understands
the importance of financial stability and ensures that
employees receive their salaries on time and in full,
providing them with a sense of security and satisfaction.
Additionally, the Group offers a comprehensive range
of leave entitlements, including statutory holidays as
well as additional leave such as annual leave, sick leave,
maternity leave, paternity leave, compensatory leave,
marriage leave, jury leave and condolence leave. Each
Hong Kong employee is also entitled to birthday leave
in lieu of a birthday gift. These leave options allow
employees to fulfil personal and family commitments,
thus attaining work-life balance.

Besides, comprehensive benefits are provided by
the Group, such as employer’s voluntary mandatory
provident fund contributions and medical coverage. By
providing these welfare benefits, the Group ensures that
employees have access to necessary healthcare services
and financial security.

AEBBRRERE LWL RTBA - Wil
AR AEENEERIIREERES
HER - REFR-—EBEAKUERBEMN
THERE  AEEBRDIZBEBELZRE
S8 -

ElRNN—EBEZ B AFEZERNY
FE EEBRAUBRBENERN - 1#
REIZFZEEMHFE REIELE
REFMER » 9N - REBRHEZEHAR
REAN > R ACRAUREIMRAWF
R %R ER FER BIKR BR-
BEERRER BIFBEIWIEE
SHRBUABEDSRY - BERRERE
RETETBAIREAE  KMERT
{EERASE LA o

9N - REBRHEZEOBA - AlWEE
BERMERETHRRERRR - BBIE
HELRBA - REBERS TENESY
ZHERRBRRBAICERE -
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3.4O0CCUPATIONAL SAFETY AND HEALTH

[BRZERMRER

The Group prides itself on providing a safe, effective
and congenial work environment for its staff. To ensure
the highest standards of health and safety, the Group
adheres to all relevant regulations and implements
comprehensive safety measures throughout its
operations.

Besides, occupational safety and health (“OSH”)
measures are regularly reviewed by the Group to ensure
their effectiveness. A dedicated team has also been
established to deal with OSH matters, and to react
promptly if there are issues, to ensure a healthy and safe
work environment. During the Year, the Group’s staff
have participated in regular fire drills are arranged by
the building management office.

Occupational Safety & Health Seminar

g gt F 0

AEERNRETIRHZE SURTFE
LIERE USIDIRZ - RERESH
BRAOZEZERE  XEBETHBEEREE
R WREBEEBREPERZENGE
B -

9N - REBTEHSEEEZE M2 (1
Zie)) B DUERESIML - ML

—BEM/NEREBZREE  DBHE
BREERELRFERE  BR—OERR
NZZ2NTHERE - RAFE - AEES
T2E TEBRNEEERTEHEMIVHEORES -

October 2024
20241048

To enhance employees’ awareness of occupational
health, the Group invited nurses from the Labour
Department’s Occupational Health Service to conduct
a seminar for staff, covering topics such as “Health
Hints on the Use of Computers” and “Prevention of
Musculoskeletal Disorders for Office Workers”. The
seminar provided information to the Group’s staff on
occupational health, health hazards in the workplace,
and suggested measures to prevent adverse health
impacts, and demonstrations of stretching exercises
that can be performed at work.

RESETIHBXRROENE  AEEBRF T5 LrBx
BRERBNELIRETENZE  NSRIEERSKOE
REN RIPLRZETEHIIASEER]S - BERAK
SEETRHITBEBERR  LESMNRRESERD
IFHRRENFARFENZASEN W s IELF
FETBEES -
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Employee Health Day November 2024
ST#FEH 2024 FENH

The Group invited Dr. Chang Kit to conduct a health seminar for staff, with an aim of enhancing
employees’ awareness regarding the importance of health. In the seminar, Dr. Chang Kit shared
important knowledge about skin warts and provided practical advice to help employees
establish healthier lifestyles. Besides, the Group has lined up FWD Hong Kong to offer its staff
free on-site body composition analyses through a comprehensive health lifestyle platform
— MAX Health Shop, allowing each employee to gain a deeper understanding of their health
status. The event not only promoted interactions between employees, but also strengthened
everyone’s health awareness.

AEBRFB ST KHEELERETRNEREL  SERSEIHERBROSH - BEP  REELEDE
ITERREBLNENERNNE  WRH TERRESR BIISTRIUERRNES S - I - KEETN
ZﬂiF?Eﬁié%LL BEBEOREETEFE — MAX Health Shop - RETIRHEENRBEEEN
D BEUSTHRERAN TESCHRRNN - WREBNMERETETCBHHNAE - HIBRITK
FORRZE

The Group enhances emergency preparedness and AREBRAESEBENRERAENRAK
ensures there are well-stocked first-aid kits in its office BARERENEZNE  MRETREBES
building to protect the health and safety of employees SDEREREMMANRERELS - B85
and customers in the event that they are injured. An NN ABRSSENEEMAKNE - IER
automated external defibrillator (AED) has been placed ZRFHAVEEE0BE -

in the office building to rescue cardiac arrest patient

when needed.
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World Mental Health Day
REMEEL

October 2024
2024104

In order to raise awareness of mental health
issues and to support people’s mental health
worldwide, the World Federation for Mental

World Mental FCealth ay

EROBHERBLSEN S ETSERRNEED

Health has designated 10 October each
year as the World Mental Health Day. This
year’s theme was “Mental Health at Work”.
The Group helped to promote this message
and provided tips to ensure that colleagues
prevent mental health risks at work, and
protect and support mental health in the
workplace.

SFHEHEE  "Mental Healthat Work

FEF

RIESERSHHBERREZBOELIRRFAMNEHRR  tROVEHLHREFFHI0R[108E
REREMHED - SFHNLERBEEBRR] AEBHHEBMAR - WiRH —LRE/NET -
BREASETIFPROBMRERR  RENSFT LFSATRIRE -

Every case of injury, if any, is required to be reported to
the Human Resources Department and be individually
assessed under the internal guideline procedures. During
the Year, the number of lost days due to work injuries

—B&ETHESHWH) - WBERAD
BEIRES - WiIRERSIBSIRRETBIIST
G-RAFE BIBBEXIEBHRS
(2023F : 0) K> MBEIFE T C WA

was 5 (2023: 0), while the numbers and rate of work- ANBIRHERBIIFH R K -

related fatalities during the past three years are listed in

the table below.
itemI&B FY2022FfE FY2023FE  FY2024 58
Number of work-related fatalities B T (&89 A &1 0 0 o
Rate of work-related fatalities K T (CtRBILZR 0 0 o
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3.5DEVELOPMENT AND TRAINING

YN

Recognising the importance of skilled and professionally
trained employees, the Group offers comprehensive
training to enhance the knowledge, skills and work
capability of its staff, enabling them to excel in their
roles. The Group encourages and provides subsidies
to employees at all levels to pursue educational or
training opportunities that achieve personal growth
and professional development. A policy on External
Training Subsidy is in place, allowing every staff member
to develop and maintain job-related skills for full
performance.

New Joiner Orientation Training and Regular Training

This training aims to ensure all employees have the
necessary knowledge and skills to complete their tasks
and are familiar with compliance requirements and
company policies.

Irregular Training

This training aims to provide employees with relevant
information for addressing any issues they may
encounter.

During the Year, the Group arranged training for staff
responsible for recruitment, mainly covering recruitment
channels, procedures and interviewing skills, with a view
to upskilling the interviewers in the selection process
and enhancing the efficiency of the recruitment process.
In addition, the Group organised workshops on KPls
setting methodology and performance appraisal skills, to
enhance management skills of employees of managerial
and pre-managerial grades.
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By investing in the continuous learning and development [y
of its employees, the Group aims to enhance their =pan
capabilities and foster their professional growth. The B
number of training hours of the employees of the Group

is listed in the table below.

EETHNRBESSNEE  K£8
SHENWREESXSRE - A%
BElRHEIHIR R K -

#
2
g8

ItemIEE FY2023FE FY2024 8
Total training hours #2235 & 1,753 1,785
Average training hours per employee B2 EE I FE 4.2 5.2

During the Year, the percentage of employees trained by RAEE - B8N IREDHL

category are listed in the tables below. BEAIE R N o

By Gender #1453l Percentage B{f3tt
Female 1% 66%
Male 1% 34%
By Employee Category Z{ES %A Percentage S5tk
General staff —fix ST 80%
Managerial grade 123 15%
Management E1EZ 5%

During the Year, the average training hours completed RATE » #E838 82 RERM=I

per employee by category are listed in the tables below. BT IE R Tk -

By Gender i&#4 5l No of hours B§&
Female 1%t 5
Male Bi% 5
By Employee Category Z{ES %A No of hours 52
General staff —fRET 5
Managerial grade I2 R 3| 6
Management E12Z 5
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3.6 EMPLOYEE ACTIVITIES

BT /EE

The Group believes that maintaining work-life balance AREENEE 5 LIERETHEEHRT
is essential for sustainability and a sound body and UETITNIFBEXEESINERERES -
mind for every employee. To support employees in PRERFEITHFIFRETNELERES

maintaining work-life balance and creating team spirit, BB AEEBAHRFSTEH B
the Group organised staff activities from time to time BR2EET CEER - IIRET TR -
that helped strengthen relationships between employees, Wiws A LIRS ©

boosted their morale and promoted a harmonious
working environment.

Chinese New Year Puddings Cooking Class January 2024
SNEF GofER 2024 F 18

To welcome the Year of Dragon, the Group
organised a Chinese New Year puddings
cooking class, enabling colleagues to learn
how to make turnip puddings and taro
puddings, and experience the fun of cooking.
Colleagues took the puddings home to enjoy
with their family members, symbolising
blessings for career advancement in the Year
of Dragon.

RMEET  AEBEN T EWEFTGOREED
g ROSMASBREEBEANTER  BRE
BHRR - ASFIEHRNTORERA—BZA
BREFSISH |

2024 Environmental, Social and Governance Report 1% - @R EARRE @



(13 1~ H
Tea and Music” Relaxation Day March 2024

[EES%IMEE 2024 %38

The Group organised this event in order
to help its employees relieve stress in the
office and enjoy a pleasant time. The Group
arranged for a renowned singer to perform
music, and offered a variety of tea beverages,
creating a relaxing and enjoyable afternoon
for its employees.

AREBRMWITEUIEETITHERPNERND 2
BLE N - REBLHTANINTREST L I
RBHSIBREAGR  RETAB S —BEEZREIR
BT -
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EEEM

The Group places a strong emphasis on compliance and
considers it a core value in all aspects of its operations.
The Group is committed to upholding ethical business
practices and complying with relevant laws, regulations,
and industry standards. Compliance is not only a legal
obligation to the Group, but a fundamental principle that
guides its decision-making and ensures that the Group

operates with integrity and transparency. The Group has
implemented robust compliance frameworks and internal
controls to mitigate risks and ensure that its actions
align with the Group’s values. By prioritising compliance,
the Group aims to foster trust, maintain the confidence
of its stakeholders, and contribute to a sustainable and
responsible business environment.

OPERATING PRACTICE

AEESEEREGHR  WHHEHBRREES
HENRINEE AEERDEEE ’ﬁﬁ_ﬁ
XIER - BTHBEIER AR RITER

CHRANERAEBIEARET - ﬂT\Z%}E%
HARAR BEAEEDNGS  ZHEENE
AIRA - REEBER T BRENSRIERK
mEpEsl - UMRERRUERETENTS
AEBHEER - LL%%%FEA%E ZN
ESEEEEEEE ERFNEBN I
RIUBFBEBRESENE P%i&iﬁffﬁia@i
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4.1SUPPLY CHAIN MANAGEMENT

HrEsEER

The Group acknowledges the substantial benefit of
robust and transparent supply chain management
for its business operations. The Group has therefore
instituted a thorough and stringent supply chain
management system, including mechanisms to
monitor the performance and compliance of its
suppliers.

In addition to in-house content creation and
production, the Group occasionally engages external
freelancers, special correspondents, columnists, etc
to write on specified topics, and external production
teams for media production, depending on factors
such as production scale, customer needs and
workload.

Regarding supplier selection, the Group has internal
control authorisations and procedures for appointing
freelancers or suppliers, such as obtaining multiple
qguotations for price comparison. The Group also
requires relevant team members to maintain internal
records of previous appointments and evaluations
of the suppliers’ work quality. This serves as a
basis for supplier quality oversight. The Group has
compiled a list of approved suppliers, based on their
overall performances. The Group requires its staff to
cooperate only with those on the approved list, to
ensure the suppliers meet the requisite standards.
All the content created by external parties for the
Group’s media platforms must receive prior approval
from the heads of respective media platforms. If
the content is inconsistent with the Group’s content
guideline, the freelancers or suppliers will be
requested to make modifications.

During the Year, the numbers of suppliers engaged in
its supply chain were as follows.

AEBBQERE BHOHBREEHH
EBBEEEANE R Wit - AEBRZ
ST —EZHERSHHERSIERR
DI EREEDHIRIR RSRE LV -

BRAESASRIEREEIN - REENIR Y
HERR ZEPHEXRRIMEEBSFEREH N
EHEBINIBBBXE  FKiLsd  F
BIERSERIBELE  URINIRIES
BT IR BB BUE -

MHESREMS  AEEBRENBER
BREREZEEBBEZAHESNES
PIEREZBREETLE - XEENE
KIEBEEBRERELRIZEEAHEDSLT
FERFEOIAREER - WOHHESES
EENEE AEEBEREHESNER
KER/BE—MDERBRIHEBDDE - A&
BEXETERLERITIE LOHRESS
1E - DIMBREEBTE L RIERE - BTN
BATRAEBRBESMBIENRST
RELEBSSREBVYOLIEHNE - HRS
A EAREBIARSES BE2KREDHE
EERREDETEN -

RAFE  AEBHEHEHERZNEBEID
BHESHEEHIRTEK -

Region @ Number of Suppliers {ifEE B

Hong Kong &7&

1,057

Others Efth

27
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4.2PRODUCT RESPONSIBILITY AND

CUSTOMER SERVICES

EmsiENREFRE

The Group’s primary products are multimedia content
across various media platforms, encompassing content
creation and media production. Hence, it attaches
great importance to the supervision of its advertising
content. If any of the advertisement contents on its
media platform contain false descriptions, obscenities
or indecent content, defamatory materials or infringing
works — regardless of whether the majority of the
advertisement content is produced by the Group
or its clients, the Group will bear the responsibility.
Accordingly, the Group has adopted internal monitoring
measures for advertising content, to ensure that the
content on its media platforms is in compliance with
laws and regulations. These measures mainly involve
content review and approval at different levels, to ensure
comprehensive compliance.

Besides, the Group has established clear standard
operating procedures for handling various types
of complaints and enquiries regarding content.
The procedures detail how to handle requests for
clarification, amendments, deletion of articles or posts,
claims for reimbursement or licence fees, and requests
to publish public statements. The communication
channels include social media, email, telephone, etc.
Each type of request has a specified procedure, with
different roles involved, such as the editor, senior
editor, managing director, and the chief operating
officer. The steps usually involve reporting the case, fact
checking, and deciding on the appropriate course of
action. If necessary, the management office is involved
in settlements and public statements, and the Human
Resources Department may be informed so it can follow
up regarding disciplinary actions.

During the Year, the Group did not receive any (2023:
2) customer complaints lodged with Consumer Council.
If any complaints are received from customers, they will
be independently investigated and addressed in a timely
manner according to the Group’s internal guidelines.
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In recognition of its outstanding performance and brand REEZEHBNRBEBENDE A&
reputation, the Group received the following awards BRATEESIINEIE -
during the Year.

The Quayside Corporate Green
Challenge 2024 —

Green Ace Merit Award

The Quayside

=
i
gl
ERELRERENETH 2024 —

B
M EE

Outstanding Organisations and
Corporate Partners Recognition
Ceremony 2024 — Corporate Partner
Award

Christian Family Service Center

1o > i 24t

BHEBREFENEEE
2024 — BN 1#3E
BEHKERFEDPI)

“Rehabilitation Partners” Award
Scheme
Christian Family Service Center

1o > i 24t

[EEU ¥ IZ 5518
HHE

24th Consumer Rights Reporting
Awards — Best Use of Social Media
in Consumer Advocacy & Best
Presentation to Weekend Weekly
Consumer Council

F24/EHE S IRELE —
RIEBHEREB U TFER
RIERERIFEE

HEZEEES
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The 9th Media Convergence Awards
Hong Kong Association of Interactive Marketing

BOEFRWGRIKEE
SBLADHEEE

EDIGESY “Economic Digest” [4Es—aE
e Magazine Category (Overall) — o FniE5 (HpE) TR
Gold Award o FS0EB (AN IREE) 242
« Magazine Category (Social Media) — o B (REFED) T
Gold Award o FEGHFEB (#Eih) HRAE
e Magazine Category (Mobile Applications) —
Gold Award

e Magazine Category (Website) —
Silver Award

. | “Weekend Weekly” K130
¥ﬁIF m e Online Media Category (Social o MHIRIER (TIAXIREE) RAZ
1 i 7] Media) — Silver Award . FEIRIED (ZEE2) fhdE
e Online Media Category o L EHREEH AL

(Overall) — Bronze Award
e Overall Lifestyle & Leisure
Information Award

“New Monday” [#FMondayJ
e Overall Lifestyle & Leisure . HRRU T HEEEFALE

Information Award
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4.3DATA PROTECTION

SRHRE

The Group places the utmost importance on protecting
the privacy of its customers, partners and staff in the
collection, handling, safekeeping, use and retention of
their personal data.

Based on business requirements, the Group collects
various types of personal data, which include personal
information, device-specific details, demographic
and behavioural data, and transaction data, from its
readers and clients. These personal data are primarily
collected through digital media platforms. Currently,
all collected data is stored within a central information
system supported by a virtual private cloud provided by
reputable third-party cloud computing service providers.
Also, a small portion of personal data is collected in print,
such as personal information submitted by subscribers
to the printed version of “Economic Digest”. Paper-
based personal data is stored in locked office cabinets.
To minimise risks of data leakage, the Group assigns
different access levels to various departments and
teams. Employees can only access data relevant to their
job duties when necessary. The Group does not share
any personal data with third parties unless required by
law. To reduce the risk of identity theft, the Group takes
appropriate measures to dispose of documents that
contain customer information.

The Group has established internal control measures
to ensure compliance with the Personal Data (Privacy)
Ordinance (Cap. 486, Laws of Hong Kong) and relevant
data protection principles. These internal control
measures include:

1. Listing the data protection principles under the
Personal Data (Privacy) Ordinance in the Group’s
Standard Operating Procedure for Handling
Personal Data and explaining its content and
importance to employees during induction training;

<@\ New Media Lab Limited $iE 85 R A
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2. Classifying the nature of information and data which
the Group may collect during daily operations;

3. Providing guidelines and examples for the data
that can be collected to prevent excessive data
collection;

4. Providing data collection templates to ensure all
necessary explanatory statements are included; and

5. Specifying procedures for handling unsubscribe
requests and listing relevant personnel contact
information, to ensure prompt handling of data
access requests and unsubscribe requests.

Moreover, the Group conducts personal data protection
training for its employees as part of their induction,
and requires annual tests on personal data protection
to ensure understanding of legal requirements for data
handling.

Regarding digital network security, the Group ensures
the virtual private cloud’s network access is protected
by firewalls and traffic control, to prevent unauthorised
third-party access. The Group has set up intellectual
property access restrictions and passwords for internal
data access, to ensure only designated personnel can
access data when necessary. Regular network security
checks are conducted to identify unauthorised access
and prevent data leakage.

All these measures aim to ensure the Group’s business
activities adhere to the highest personal data protection
standards. The Group regularly reviews and updates
its policies and measures to align with the latest laws,
regulations, and technology changes, ensuring the
implementation of a continued high degree of personal
data protection.
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4.4PROTECTION OF INTELLECTUAL PROPERTY

IRERNREE

The Group attaches great importance to the protection
of intellectual property and is committed to complying
with relevant laws, regulations and international
standards. The Group protects its intellectual property
rights by prolonged use and registration of domain
names and various trademarks. The Group’s trademarks
and domain names are constantly monitored and
renewed prior to their expiration.

The Group signs contracts with suppliers and partners
that clearly define the ownership and usage rights
of intellectual property to ensure the legal use of
others’ intellectual property. Besides, the Group takes
prompt action against any infringement of the Group’s
intellectual property rights.

The Group provides regular trainings on intellectual
property protection to employees, covering overviews
on the latest intellectual property laws and guidelines
on the use of trademarks, so as to enhance employees’
awareness on the latest development of relevant laws
and the best practice for the protection of the Group’s
intellectual properties. In addition, the Group takes active
steps to collect and retain detailed records and evidence
of its use of trademarks, and constantly monitors and
conducts periodical reviews on such use to protect them
from potential cancellation.

The Group will continue improving and updating its
intellectual property protection policies and measures
to ensure that its business operations comply with the
latest legal and regulatory requirements and protect the
legitimate rights and interests of intellectual property.

During the Year, the Group has not been involved in

any significant legal disputes or claims related to the
intellectual property.
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4.5 ANTI-CORRUPTION/ANTI-MONEY LAUNDERING

R&5,/ ki

The Group believes that fair, transparent, and ethical
business practices are key to corporate success
and sustainable development. In order to enhance
ethical corporate culture and practices, the Group has
established policies and procedures for anti-corruption,
anti-money laundering and counter-terrorist financing.

The Group adopts a zero-tolerance approach to all forms
of corruption and bribery. It is essential for the Group’s
employees to have a deep understanding of bribery,
extortion, corruption and related acts, in order to
maintain compliance and integrity in business operations.
Strictly adhering to the Prevention of Bribery Ordinance
(Cap. 201, Laws of Hong Kong), an Anti-Corruption
Policy and Procedures has been established, in which a
set of guidelines in giving and receiving gifts, or offer in
the form of meals, accommodation and entertainment,
as well as interacting with business partners and
government officials, was established to outline
acceptable and unacceptable conduct in employees’
daily business activities. This is also clearly stipulated in
all employees’ contracts. These policies are explained
during induction training, and are freely accessible on
the Group’s intranet. The Group aims to ensure every
employee adheres to applicable legal requirements and
makes ethical business decisions. Besides, special care
must additionally be taken to ensure that all business
dealings with business partners and government officials
are conducted in a context that is free from any form of
corrupt practices.

The Group has long adopted an Anti-Money Laundering
and Counter-Terrorist Financing Policy and Procedure
(“AML Policy”). The AML Policy establishes the general
framework for combating potential money laundering
and financing of terrorism, and provides guidelines
for preventing the Group’s employees from being
misused for money laundering, terrorist financing or
other financial crimes. The AML Policy indicates part
of potentially suspicious transactions or activities that
employees should look out for.
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The Group has also adopted a whistle-blowing policy and
procedures for all levels and operations under the Group,
so staff can raise concerns, in confidence, about possible
improprieties (such as misconduct and malpractice) in
any matter related to the Group. The Group’s whistle-
blowing policy encourages all staff to report any actual
or suspected improper conduct, in confidence, to their
immediate supervisor or department head. The Group
guarantees confidentiality of the whistle-blowers’
identities and protection from harassment, even if
disclosure is required for legal proceedings. Moreover,
the Group regularly assigns employees to review their
department’s compliance performance, formulate
measures to address potential or existing issues, and
identify and manage potential compliance risks in
advance. This ensures that compliance standards are
continually strengthened and improved. These policies
and procedures together with the code of conduct can
be found in the employee handbook.

In addition to these measures, the Group puts a strong
emphasis on training and education. Employees are
provided with regular training on anti-corruption
practices, such as talks or seminars on business ethics,
delivered by the Independent Commission Against
Corruption (“ICAC”) of Hong Kong from time to time,
equipping them with the knowledge and skills necessary
to maintain a clean and ethical business environment.
During the Year, the Group’s employees attended
training conducted by the ICAC.

During the Year, no legal case regarding corrupt
practices was brought against the Group or its
employees. Also, no whistle-blowing concerning a
criminal offence or misconduct was reported.
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4.6 COMPLIANCE WITH RELEVANT LAWS AND

REGULATIONS

ETHEEARIEMNR

The Corporate Governance Committee is delegated
by the Board to review and monitor the policies
and practices on compliance with relevant legal and
regulatory requirements, including but not limited to the
following ordinances which have significant impact on
the Group:

. Anti-Money Laundering and Counter-Terrorist
Financing Ordinance (Cap. 615, Laws of Hong Kong)

. Books Registration Ordinance (Cap. 142, Laws of Hong
Kong)

. Companies Ordinance (Cap. 622, Laws of Hong Kong)

. Competition Ordinance (Cap. 619, Laws of Hong
Kong)

. Control of Obscene and Indecent Articles Ordinance
(Cap. 390, Laws of Hong Kong)

. Copyright Ordinance (Cap. 528, Laws of Hong Kong)

. Defamation Ordinance (Cap. 21, Laws of Hong Kong)

. Employment Ordinance (Cap. 57, Laws of Hong Kong)

. Inland Revenue Ordinance (Cap. 112, Laws of Hong
Kong)

. Occupational Safety and Healthy Ordinance (Cap.
509, Laws of Hong Kong)

. Registration of Local Newspapers Ordinance (Cap.
268, Laws of Hong Kong)

. Personal Data (Privacy) Ordinance (Cap. 486, Laws of

Hong Kong)

. Prevention of Bribery Ordinance (Cap. 201, Laws of
Hong Kong)

. Trade Descriptions Ordinance (Cap. 362, Laws of
Hong Kong)

Details on the work of the Corporate Governance
Committee are shown in the Corporate Governance
Report, which can be found on pages 38 to 39 of the
Company’s 2024 Annual Report.
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The Legal Department works to provide an in-house
legal and compliance service that effectively supports
various operation units in their duties and day-to-day
operation to comply with all applicable laws, rules and
regulations.

Updates to the relevant applicable laws, rules and
regulations are brought to the attention of relevant
employees and relevant operation units from time to
time. The management must ensure that business is
conducted in accordance with the relevant applicable
laws and regulations.

The Board is not aware of any issues within the Group

during the Year that are in violation of any laws and
regulations.
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The Group highly recognises its role in social
responsibility, and is committed to giving back to
the communities. Embracing the mission “From the
Community, To the Community”, the Group actively
promotes diverse community campaigns spanning
elderly welfare, underprivileged communities and
environmental conservation initiatives. The Group’s
management team also plays an important role in
mobilising staff to join all these activities, which are
held in tandem with its commitment to sustainable
development. The Group is dedicated to making
a positive impact on society through community
investment and engagement initiatives.

During the Year, the Group has participated in the Bank
of East Asia’s Green Deposit Program, which supports
eligible green projects that promote environmental
protection and sustainable development.

The Group has been awarded the Caring Company Logo
by the Hong Kong Council of Social Service, recognising
its ongoing commitment to fulfilling its corporate social
responsibilities.

BRI
caringcompany-==

Awarded by The Hong Kong Council of Social Service

AN ERBMERR
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COMMUNITY INVOLVEMENT
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5.1 VOLUNTARY SERVICES

R LARFS

The Group continues its partnerships with non- AEFRFBERIFBUNABANEEZSEBRET
governmental organisations and charitable BHER UBEETFZRHET2ENN
organisations, to reach and support needy e - RATE » TEERT R CEEE:

communities. Major voluntary service events during
the Year include:

Chinese New Year Elderly Visit February 2024

MEEAKS 202428

Volunteers of the Group and Emperor Group,
artistes of Emperor Entertainment Group
and tenants of the BeLIVING Youth Hub
of Hong Kong United Youth Association,
to visit the elderly at Sham Shui Po So Uk
Neighbourhood Elderly Centre under St.
James’ Settlement, and distributed handmade
crafts and gift bags to each of them. The
visit combined the values of environmental
protection, inclusivity and charity, spreading
the corporate culture of caring.

AREERHEEEEHRT  RERELEBE AP EEESTH 2 BeLIVING Youth Hub BV P —@RIAEERHS
ENRKSHEEENSPINVREES M  WIEFERBEBIEBMMN - RNTHEER HRREE
55 BRETCENBE -
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Mid-Autumn Lantern Workshop
MBS IBETIEN

September 2024
2024 9H

To celebrate the festive season, the Group
organised a lantern workshop for its staff and
students from Hong Chi Association, enabling
them to explore the cultural significance
and traditions of the Mid-Autumn Festival
together. Under the guidance of instructors
from a social enterprise, Eldage, the staff
worked one-on-one with the students
to create and decorate rabbit-shaped
lanterns. This workshop not only promoted
inclusivity but also fostered creativity and
cultural exchanges, supporting community
development.

REMERN AEEBREETRESSNEEE
M PHEFBEELHED  BAEA—RRRPMN
M (CRENERBE - LB EX — BED
SHNEET  EIMRBE-—H-GF HF
BENRKENRISTIEE - EROVITIELANEIRE S
Rl BAE TRARASCRR - BFILEEE -
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5.2CHARITABLE SPONSORSHIP AND
DONATIONS

mEaEIEE

The Group mobilises its staff to participate in fundraising AEBHFHETSHERTE BPHE
campaigns to help underprivileged people in the PAFE -RAFE > TEXSBEESE
community. Major charity donation and fundraising FEBEIE -

campaigns during the Year include:

Hike for Hospice 2024 March 2024
EI&132024 2024 %38

The Group’s staff participated in the annual
fundraising event “Hike for Hospice 2024”,
organised by The Society for the Promotion
of Hospice Care. The event was held in Tai
Tam Country Park, with Emperor Foundation
continuing to be the Platinum sponsor of the
event during the Year.

AEBET2HPEERERN—F - EENRH
E[EE1T2024] - THR KRB NRET -
REREEGTRATERBEINRERRTINOE
Za) -
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The 2nd Red Cross City Challenge
EEiIt+FE RS

March 2024
2024 % 3H

The Group supported and participated in
The 2nd Red Cross City Challenge, an event
centred on the theme “Rebuild Life, Rebuild
Home”, emphasising the importance of
community, preparedness, and resilience
against climate-related disasters. Colleagues
actively embraced the opportunity to
contribute to a cause that strongly aligned
with the Group’s core values, which was to
build a more resilient society.

AEBRKUWSRTE_BALTSHMKEE
SELUIEREE  ERREIREE - BHAILE
BRED  BHREREELSHERBRIE - DS
BER2E AFRABBRAEERVEERE
REWEEEE  FOOEHRZUERIUEMS -
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Skip Lunch Day March 2024

YNATRE iR {= 202438
The Group’s staff actively participated in -

Dk 2024.3.22
this fundraising activity to support The 78 r?ﬁ'.IEE !gﬂiF:r"iday ,gi

Skip Lunch Day 2024 PR S

Community Chest of Hong Kong and its R i R e _

affiliated member organisations, helping R, -

the homeless, cage home residents, and : —(BER=HBE2

subdivided flat occupants improve their living “é_/-'-‘. I

conditions. By making a donation of HK$38 ® . _ i ‘ E”E_IEH/\

or more, each donor received a Skip Lunch B e e =
a_ng ,JA : & iz Sl

Day coupon as a token of appreciation. e-0

AEEBNETEMSREBREE  UFEBRQ
DmEREE THSEKE - BHREEE  BENREFBERAZLE - NIBRBEB 38T L - BB
REREE—RIFTIRBELS -

Caritas Computer Workshop May 2024

B2 E & T35 2024 %58

The Group has noticed the increasing
speed of electronic product updates and
replacements, and is therefore committed
to reducing its environmental impact while
supporting vulnerable groups in society.
The Group achieves this by donating used
electronic products to the Caritas Computer
Workshop, where careful inspections and refurbishments of used electronic products are
conducted. These refurbished products are then donated or sold at a symbolic price to those
in need. For electronic products that cannot be reused, the workshop categorizes them and
hands them over to licensed recyclers for safe disposal.

AEBTRIETEREHNRANESHARR - WHNDRBOHRESHFE - QKIS L5
TR AEEZERESEANETESKHEEBK IS BRI SN IBXEANETELETSHBR
SR - SLBFRNEGREBEILZAEBEREESERTENAT - BREEABRERANETESR -
THSETOE  URBRIRONZETLERI -
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Donation of Haagen-Dazs™ Gift Vouchers September 2024
{818 Haagen-Dazs ™R\ FH 202498

The Group donated Haagen-Dazs™ gift vouchers AEBIBE ¥ Haagen-Dazs ™R T8 %
to Feeding Hong Kong, a local charity dedicated to P ERRHHNBEERSEEEA
redistributing surplus food to those in need. Feeding TR REEE - LEantieEE &£
Hong Kong collects high-quality surplus food from E -DENSEBNEEENE  BE
farms, manufacturers, distributors, and retailers, R AWEMEEHE - WBEBET B
and redistributes it to local registered charities. This FEEAMIEHEE  ROREWIRER
initiative helps to reduce food waste by redirecting R BEEEENB A - BEERIL BT ZKE
surplus food to feed people rather than filling landfills, W ROBRIRAEERTFERERT
which is a cost-effective and environmentally friendly ZEERIAHES -

way to benefit the community, aligning with the

Group’s commitment to sustainability and social

responsibility.

Blood Donation September 2024
BT Eh 2024F 98

The Group’s employees actively joined the blood AEBETERSNBHREEE R+
donation event jointly organised by Emperor Group SIEHRSERNIBMTE DEBPBES
in conjunction with the Red Cross, in order to help ZHA o

people in need.
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Dress Casual Day October 2024

NexEERE 2024108

The Group’s staff participated in the annual Dress
Casual Day, with this year’s theme being “WEAR TO
CARE.” Each participating staff members donated
HK$70 or more to The Community Chest of Hong
Kong and wore casual clothes to support the event.

AEBETBNT —F—ENASZTERE r SENTE
= [WEAR TO CARE] - /2 889EHIIBEH70ETH
PUEBTEBRAGT  WEREBPRMUZFEERTH -

10A31HEMA

WR0AUARZE, BEARERBE SR
BYTH2sEEBB RS cocoTse, W HIE M Exeel TBE

S
CEEBMREBEAEA —HERERER
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Charity Sale of Red Packets
MRHRERE

November 2024
2024 1A

The Group’s staff supported Emperor

Group’s charity sale of red packets by ?HL
purchasing the red packet, continuing
last year’s meaningful tradition. The funds
raised in the charity sale were all donated
to a youth charity in Hong Kong, KELY
Support Group, through Emperor Group
Foundation, in order to support their mental
health programs for youth and raise public

RREREE

Emperor Foundation

KELY
& KEY rmmnme paE

BH-E+EHWE &10M)

E (ﬁﬂnsmo WA SR HRARY

FiA B RINIRF RS R A
B2HBUTEBEEEEN

FHARERE REARY
R RO R R R

awareness and empathy for mental health
issues among young people. This meaningful

event embodied the spirit of generosity and care, sending heartfelt New Year blessings to
underprivileged communities and supporting the well-being of youth in Hong Kong.

AEBETEBBEENRY  KHE

BARHEEEREGY TEEIFTHREEN ZESRBEHH

SREBRZLEETZ YT EESFEASHUBRALRES  LFESFEMRRED WS

MEEFBEMRRERDENEERDED - WREEFIETE

BFERE - BRI S ESEaVmRIL -

In addition, the Group has been serving as a media
sponsor in recent years, offering free print and online
advertising spaces to non-profit and non-governmental
organisations such as the Hong Kong Red Cross, UNICEF,
Green Power, the Society for the Prevention of Cruelty
to Animals, Tung Wah Group of Hospitals, Po Leung Kuk,
Plan International Hong Kong, The Community Chest of
Hong Kong, Heifer Hong Kong, Médecins Sans Frontiéres,
etc. The Group aims to assist these organisations in
promoting their activities, ultimately benefiting the Hong
Kong community and those in need. During the Year, the
Group sponsored a total of 117 campaigns by offering
advertising spaces.

2024 Environmental, Social and Governance Report E&1E -
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5.3ENVIRONMENTAL CONVERSATION

IRIGIREE

The Group is dedicated to promoting environmental NEBH N BEROHEEEEREREW -
awareness through green education. Major environmental RAFE  FERERETHRE
conservation events during the Year include:

Red Packets Recycling Campaign February 2024

F2HOUBLES 2024%F 28

The Group participated in the red packets
recycling campaign organised by the
Greeners Action, in order to support waste
reduction and promote an environmentally
friendly lifestyle. All collected red packets
were sent to recycling organisations for
further processing and reuse, contributing
to sustainable development and waste
minimisation.

AEB2H THRBTBSEFANZHOLUSE -
UFHROBYRIERERFROES ST - TEK
ENNEHRBRXE=ONEBETE— T RER
BIREBA  RIUBBEEEMNBE LI FLER -
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Earth Hour March 2024
thEK — )\ BF 202438

The Group’s Hong Kong Office joined the
millions of people around the globe and
turned off its office lights in support of
WWF’s Earth Hour, an annual event to raise
awareness of climate change.

ERD
\ : \ I ERDINES
REBHREORESE—FE— B OR—/\& - y
SN L neresecrywcrey GIVE AN HOUR
kR R = ING el FOR EARTH
BILEEHE - |
23.03.2024 |i20:30

:EEl 3L BPEGEE
PLE NOW «
[Ofsa) PREQRRNOWS
4

GLlink -] earthhourhk

REEFHFREAARESFHIR— /N
IS COMMITTED TO WWF’S EARTH HOUR

Green Low Carbon Day June 2024

e Rixg 2024 %68

In support of The Community Chest Green

Low Carbon Day, Emperor Foundation m?;? é&ié‘[&iﬁaw-ﬂlﬁzom

encouraged staff donations and participation Emperr oundton R EEN LOW CARBON DAY BBEE— Sunday & Monday
in sustainable initiatives, including food B E45E A= 348 Share, Enjoy & Cherish Green

recycling and eco-friendly projects. The
Group’s staff actively supported this event.

REBADTHREEND  AERSETRBE
THERRZEBYONERERBEBSIKEEE
58 - AEBEETEBRFZSE -
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Sunday Kiss x Happy Cara Parent-Child
Eco-Friendly Workshop August 2024
Sunday Kiss x Happy Cara iR F BRI IEY 2024 %88

The Group supported the Parent-Child Eco-Friendly
Workshop co-organised by Sunday Kiss and Happy Cara,
offering a series of DIY environmental workshops for parents
and children. The workshops provided the families with an
opportunity to participate in creative recycling activities,
enjoy crafting together, and understand the importance of
protecting the earth. Through the workshop, discarded glass
bottles were given a second life by turning them into art
pieces. Participants could choose from activities such as wine
bottle painting, wine bottle lighting, or planting succulents
in wine bottles. Using safe and simple tools, participants
transformed glass bottles into beautiful and functional items,
making this not only a fun crafting experience but also a
meaningful environmental education session.

ANEBZHFHBSunday Kiss & Happy Cara &2 MRS BRT
B30 » RERR/NBEBR—ZADIBRRDIY FEES) - TIFHES
EFRE2NR0INES 2T LERENER - MB2BIRE
KNEEME - BRLTE  WEENRBEHR THde  ELW
2i5 - 2NETTURESMB[ERE  BEEHNEESAEY
BETE - AABEL2NETE 2 NS8RBEBCRERE
BERNYR  EFNER—RANENESR  FR—HLHNEBERH

AR
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The Salvation Army’s Books and

Clothes Recycling Programme August to September 2024
HMBBEERENRDOUBHTE 2024 F8FE9H

The Group participated in the books and
clothes recycling programme organised by
The Salvation Army, supporting resource
recycling and waste reduction. Donated
items included books and clothes which
were either brand new, or used and in
good condition. This initiative aligned with
the Group’s commitment to promoting
sustainability and reducing waste by
extending the lifecycles of resources.

AEBZ2RTHNUERRNESREROWEE - IFHEROWRBDEY - BRYERBEZHHIANR
NREN_FEERKY - WEEAORR S ASBREEIFEREREREREDEHHAGE

Mooncake Box Recycling Campaign September 2024
-y N

Bt S0 ULEED 202498

The Group participated in the Mooncake Box

Recycling Campaign organised by Greeners ’m

Action, promoting resource recycling ﬁ J
and waste reduction. Clean tin and paper HEHME“!*‘TE’]
mooncake boxes were collected and passed
to Greeners Action for proper recycling. This
initiative reinforced the Group’s commitment
to sustainable practices and environmental
conservation.

AEBSHE T BRBITBERNEHEOWIOSE) -
ERERONKBDEY - FTINEVE P BRI
BHREBMBWERDBRBTHETZZON - WRESHRR T AEBHIFHERRMIRERF A °
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Green Challenge 2024 — Green Ace

IREEEITEN 2024 — REBITEE

September 2024
2024 F9H

The Group actively participated in the
Green Ace event as part of The Quayside’s
Corporate Green Challenge 2024, to
promote sustainability and reduce waste. The
event encouraged employees to adopt eco-
friendly habits and maintain a healthy work-
life balance by utilising the electronic bikes
available in the podium garden on 3rd floor,
The Quayside. Through gamification, the
Group encouraged employees to take part in
activities such as waste recycling, collecting
food scraps and coffee grounds, reducing
paper usage, and increasing physical
activities. These efforts demonstrated
the Group’s commitment to fostering a
sustainable workplace and promoting green
practices.

AEBBERSEFBEE CERDHKES 2024
PRRELEGH  DRETIRFBEZEERBOR
B -oHRBETEERREBIE  WRBHNA
MURBEE=—BVYERXENESTSTE KR
ROTERLEVE - BABAICHST - A&
BRBET2RBEYON BYRERINUEEIN
E£55H  BOBKER  WEBNIREEHE -
BURBER JASBINORTETRFE LR
BRIEEREBLES DA °

B6XFEIER DIREFEER SR2XREFECRERERA6%

FRE—

AV SSWAGGER

¥

. B

1 ' i H
. B 4 -

P | l

el R AAMMERG TAENBEZE  pawiee WERER ABARBEEERESNS
e P .
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During the Year, the Group also actively leveraged
its media platforms to promote sustainability and
green living. Dedicated social pages, including “H
H k2B Healthy Days” in Oriental Sunday, “#% @ £
&7 in SSwagger, and “ESG” in Economic Digest,
were created to raise awareness of ESG topics
amongst the public and inspire them to adopt
environmentally friendly practices.

RAFE  AEBWREBHNBEREVSHEIRFES
EBRFEOET  FJETRAMMPE 8 B EEHealthy
Days] * SSwagger B9 [ #2455 | RAEBHE—iAN[IRIS -
MTEREBISEENMREB MORALARKNIFE
LRFEENRTL  WAERHMMAERBRREST T
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Subject areas Description Section
TEHIF fi =11}
A. Environmental IRi%
Aspect Al: Emissions
BE A : B
General Information on: 2.1
Disclosure (@) the policies; and
—MRILE (b) compliance with relevant laws and regulations that have
a significant impact on the issuer
relating to air and greenhouse gas emissions, discharges
into water and land, and generation of hazardous and non-
hazardous waste.
EREIRBEREBIEN QKRIMHFES BEREZEEY
NELS :
(@) BER: R
(b) BITHEFTABEATEZNEEREERKRA
HEHN -
KPI Al.1 The types of emissions and respective emissions data. 2.4
B AL BEm e R RABE B R -
KPI A1.2 Direct (Scope 1) and energy indirect (Scope 2) greenhouse 2.4
BIEAL2 gas emissions (in tonnes) and, where appropriate, intensity
(e.g. per unit of production volume, per facility).
B (BE1) RegREE (BE2) RER B IFENE (LIRSS ) & (W0
BA)BE (WLIBESEN §ERMETE) °
KPI A1.3 Total hazardous waste produced (in tonnes) and, where Not applicable
BIEEALS appropriate, intensity (e.g. per unit of production volume, per | In view of
facility). its business
ﬁﬁ@%ﬁigﬁ’%%ui@i ESTE) & (WER) BE (WPIEESE | nature, the
il - §IBRMBETE) - Group does
not directly
generate any
hazardous
waste.
AEA
BN =E 2l
f’f AEFAD
BEELXEHR

FEEY -
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Subject areas Description Section
TEHIR ¥ =113
KPI A1.4 Total non-hazardous waste produced (in tonnes) and, where | 2.4
BIZEALL appropriate, intensity (e.g. per unit of production volume, per

facility).

FTELEEEEMRE MUEStE) R (WER)BE (WMEBESE

7 - 5B E) °
KPI A1.5 Description of emissions target(s) set and steps taken to 22,24
BIZALS achieve them.

B IVHENEBERREN ELBEEZATERENNLE -
KPI Al.6 Description of how hazardous and non-hazardous wastes 22,24
BIZALG are handled, and a description of reduction target(s) set and

steps taken to achieve them.

BRI EERBEEZYNSE - RENASIIINBREEERR
EDSEEEMERINEIL R

Aspect A2: Use of Resources
BEA2: EiRER
General Policies on the efficient use of resources, including energy, 21,22
Disclosure water and other raw materials.
— R EE BREAER (BIFEER - KREMRMA) BVBER
KPI A2.1 Direct and/or indirect energy consumption by type (e.g. 2.4

BEEA21

electricity, gas or oil) in total (kWh in ’000s) and intensity (e.g.

per unit of production volume, per facility).
BPVEIHDEER HEEER (WE - /1) BFEE (UTE
TRHFSGE) RBE (WMESESEN - BBERBSTE) -

KPI A2.2
BIZA2.2

Water consumption in total and intensity (e.g. per unit of
production volume, per facility).

REXSEERBE (WGESEN §BRMESTE) -

Not applicable
The Group
operates

in leased
premises.

The water
consumption
data for
individual
occupants is
not available.
&R
AEFRHEHY
FEREBIE A Y
FEIKEIR -
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Subject areas Description Section
TEHIF fa =11
KPI A2.3 Description of energy use efficiency target(s) set and steps 22,24

BIZEA23

taken to achieve them.
W PTEI VIBVEERE AN m BERRESELEBEMMKELE -

KPI A2.4 Description of whether there is any issue in sourcing water Not applicable
BEA2.4 that is fit for purpose, water efficiency target(s) set and steps | The Group did
taken to achieve them. not encounter
B KEE R XR EOBEOR™E - LEASIVINAKNEEZE | any problems
RELE L BIEATIREBYE R - in sourcing
water for
its daily
operations.
AEA
AEFrEHEE
B FENOR
T BT S R F
0I5 -
KPI A2.5 Total packaging material used for finished products (in 2.4
BIZA25 tonnes) and, if applicable, with reference to per unit
produced.
BRNERATAEEMNIRE (UESTE) & (WER) BEESBMGEE -
Aspect A3: The Environment and Natural Resources
BEAS: RIERXAER
General Policies on minimising the issuer’s significant impact on the 21,22
Disclosure environment and natural resources.
— R BEZTAHBRBRERRAARERSENE AT EIVEER -
KPI A3.1 Description of the significant impacts of activities on the 2.2
BIZ A3 environment and natural resources and the actions taken to

manage them.
BUEFGEHRERAARERNEAFEREZNESEERATE
BY1T&) °
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Subject areas Description Section
FTEHIR Fa st =11
Aspect A4: Climate Change
BE A4 : RIFE(L
General Policies on identification and mitigation of significant climate- | 2.3
Disclosure related issues which have impacted, and those which may
—RILE impact, the issuer.
BRI REHEERIESHETAELEFENEARENEEEEDN
BUR °
KPI A4.1 Description of the significant climate-related issues which 2.3
BEA4] have impacted, and those which may impact, the issuer, and
the actions taken to manage them.
BUEPRERUESHETAEEFENEARIZEBESE - REH
INEJK
B. Social
B.#{fE
Employment and Labour Practices
BERSEIHER
Aspect B1: Employment
[B@EB1: (E#
General Information on: 32,33
Disclosure (a) the policies; and
— MR EE (b) compliance with relevant laws and regulations that have
a significant impact on the issuer
relating to compensation and dismissal, recruitment and
promotion, working hours, rest periods, equal opportunity,
diversity, anti-discrimination, and other benefits and welfare.
BRFRER BERSH  LERKH R YEKS - 25T
1t RIKBUREMEF B RIBABY :
(@) BER: R
(b) BTHETABSATENEREERKRA
NEHN -
KPI B1.1 Total workforce by gender, employment type (for example, 3.1
1BZB1.1 full- or part-time), age group and geographical region.
%R - BESL (WEBTFRE) - FiE3RtEEIDESR
KPI B1.2 Employee turnover rate by gender, age group and 3.1
BIZB1.2 geographical region.
7R FirERRMEEDNEEMRELLLER -
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151ZB3.2

gender and employee category.
RS RIESEHRBIED  BRERETMZIINFIIHFH -

Subject areas Description Section
TEHIR fa =113
Aspect B2: Health and Safety
EEB2: RREARE
General Information on: 3.4
Disclosure (a) the policies; and
—MRILE (b) compliance with relevant laws and regulations that have
a significant impact on the issuer
relating to providing a safe working environment and
protecting employees from occupational hazards.
BRRHEZEZTERERREREHAB LRSI
(@) BE R
(b) BIFHETABERZENEEEERREA
BHER -
KPI B2.1 Number and rate of work-related fatalities occurred in each 3.4
BIEB2.1 of the past three years including the reporting year.
BE-T(BREERTE)BFRICHMNMABRILE -
KPI B2.2 Lost days due to work injury. 3.4
1812 B2.2 RIBERTFEOH -
KPI B2.3 Description of occupational health and safety measures 3.4
18EB2.3 adopted, and how they are implemented and monitored.
BT ERIA B R R RL 2B - LIREBEHITRERTE °
Aspect B3: Development and Training
[BE B3 : TR Figil
General Policies on improving employees’ knowledge and skills for 3.5
Disclosure discharging duties at work. Description of training activities.
— MR EE BRI RERT LIEBENN S RRALBIBER - BSIIEE -
KPI B3.1 The percentage of employees trained by gender and 3.5
BIEB3.1 employee category (e.g. senior management, middle
management).
ZERREEER (WSRERE PRERRERS) Z0IZIIRE
=Py
KPI B3.2 The average training hours completed per employee by 3.5

@®> New Media Lab

Limited STELZER DT




Subject areas Description Section
TEEHIF ¥ =11
Aspect B4: Labour Standards
[BEB4: 5T #AI
General Information on: 3.2
Disclosure (a) the policies; and
— MR EE (b) compliance with relevant laws and regulations that have
a significant impact on the issuer
relating to preventing child and forced labour.
BRI IEE T oRHI%S TN
(@) BR R
(b) BIFHETABERFEZNIEEEE KRR
HER -
KPI B4.1 Description of measures to review employment practices to 3.2
BIEB4.1 avoid child and forced labour.
B TBEEMNERUBRE T RARHIFST -
KPI B4.2 Description of steps taken to eliminate such practices when 3.2
BIZB4.2 discovered. Briefly
B ERIRER B R B REE B R AT AL & - discussed
B #5785
Operating Practices
&EEEH
Aspect BS: Supply Chain Management
[B@EBS : {HfEHREIR
General Policies on managing environmental and social risks of the 4.1
Disclosure supply chain.
—MRIREE SRHERENRRE RIS RS
KPI B5.1 Number of suppliers by geographical region. 4.1
B BS5.1 ZEEIDIHEZHE -
KPI B5.2 Description of practices relating to engaging suppliers, 4.1
15IZB5.2 number of suppliers where the practices are being
implemented, and how they are implemented and monitored.
HrEREAHNESNES ORI TEREBANHESHE - MU
REBEANCTRERTE -
KPI B5.3 Description of practices used to identify environmental 4.1
BEB5.3 and social risks along the supply chain, and how they are
implemented and monitored.
B BRBIHEESBRANRERITSRARZIIEN - DIRAEES
HITRERDE -
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BHEBEERNRERLBBR - UERBENTRERDEA

Subject areas Description Section
TEHIF f =11
KPI B5.4 Description of practices used to promote environmentally 4
8EB5.4 preferable products and services when selecting suppliers,

and how they are implemented and monitored.

BT REHESFRESARRERRRIFOENRN - ARIEEIH

TRERITE -
Aspect B6: Product Responsibility
[BEB6 : ERSE
General Information on: 4.2
Disclosure (a) the policies; and
— R E (b) compliance with relevant laws and regulations that have

a significant impact on the issuer

relating to health and safety, advertising, labelling and

privacy matters relating to products and services provided

and methods of redress.

EERMREHESNRBVRRRESY S BS  RERLEBSEMUR

BRI EBY -

(@) B R

(b) BIHETABEARFENEERERE KRR

BHEN -

KPI B6.1 Percentage of total products sold or shipped subject to Not applicable
JE1ZB6.1 recalls for safety and health reasons. AEHA

PENEDEXEMRAPALETHRERIBHMBOWBS DL
KPI B6.2 Number of products and service related complaints received | 4.2
BIZB6.2 and how they are dealt with.

BERRERKRBNEFBBURBEHITEA -
KPI B6.3 Description of practices relating to observing and protecting | 4.4
BIEB6.3 intellectual property rights.

B Rt E RIRER B ERTEVER -
KPI B6.4 Description of quality assurance process and recall 4.2
B1ZB6.4 procedures.

BIESRTAERERONERS -
KPI B6.5 Description of consumer data protection and privacy policies, | 4.3
B1EB6.5 how they are implemented and monitored.
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Subject areas Description Section
TEEHIF ¥ =113
Aspect B7: Anti-Corruption
BEB7 : R&S
General Information on: 4.5
Disclosure (a) the policies; and
— MR EE (b) compliance with relevant laws and regulations that have
a significant impact on the issuer
relating to bribery, extortion, fraud and money laundering.
BRICICIEE « B3R - MREER G REERY -
(@) BR: &
(b) BTHETABERTZENBEEERRA
HER -
KPI B7.1 Number of concluded legal cases regarding corrupt practices | 4.5
BIEB7.1 brought against the issuer or its employees during the
reporting period and the outcomes of the cases.
RERBAHZT AR EERBIWESBEOE 5 AZ2HVH B
REFFRFER ©
KPI B7.2 Description of preventive measures and whistle-blowing 4.5
BEB7.2 procedures, and how they are implemented and monitored.
BBCE B RERES  UREEHNOTRERDE -
KPI B7.3 Description of anti-corruption training provided to directors 4.5
1B1ZB7.3 and staff.
BHROESRETRENKRESET -
Community
HtE
Aspect B8: Community Investment
[E@EBS: {tERE
General Policies on community engagement to understand the 5
Disclosure needs of the communities where the issuer operates and to
—MRIEE ensure its activities take into consideration the communities’
interests.
BRI EZE J}S?%ﬁé TABEMENEFENRREFEREE
SE R EN IR
KPI B8.1 Focus areas of contribution (e.g. education, environmental 5
18EB8.1 concerns, labour needs, health, culture, sport).
BTSSRI (WHE  BESE F1EX B X 858) -
KPI B8.2 Resources contributed (e.g. money or time) to the focus area. | 5
181ZB8.2 CEFBBMBAER (WEZRAFEFEH) -
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