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1.	 Based on branded retail volume (pounds sold) across 25 key packaged meats categories in which we participate for the 52-week period ended December 29, 2024. 
Excludes private label sales. Source: Circana MULO+.

2.	 Based on total retail dollars sold across packaged meats categories in which we participate for the 52-week period ended December 29, 2024. Source: Circana MULO+.

S M I T H F I E L D  AT  A  G L A N C E

ǛŎőŭŎ*í
Fiscal 2024 Sales

ǛŎŭŎ*í
Fiscal 2024 Operating Income

#2
Market Position by Volume1 for 

Branded Packaged Meats Across 25 Categories

Ǜőœ*í
Total Addressable U.S. Packaged Meats Market2






















































































































































































































































































































