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Dear Fellow Stockholders, 

 

our organization has accomplished and excitement about the path ahead. In an industry 
marked by continuous change and growing complexity, eHealth has not only adapted but 

 

consumer
The 

(“MA”) market in particular saw unprecedented disruption in 2024, as 
carriers experienced higher medical cost trends and regulatory pressures. This resulted in 

these  impacted during annual enrollment 
period (“AEP”).  

eHealth's carrier- a broad 

—including our 
-to-end online enrollment engine— rough a 

 

-
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management. Our strategic direction and priorities, coupled with continued momentum in 
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I am pleased to report that 2024 was a 
 

 was truly 
and has positioned us well ed growth in the years 

ahead. 

2024: A Year of Remarkable Achievement 

strategy and execution: 

 
 

 - -
- -year 

 Total Medicare submissions across our core MA Agency and carrier-
- -year in 2024 and  year- -

year 
 We substantially  our enrollment margins year- -year, with our Medicare 

-to-  
 2024  
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limited carrier relationships. 

  

 
1 -
February 26, 202  -

 
 



 

 
eHealth, Inc. • Fremont, CA; Salt Lake City, UT; Austin, TX; Indianapolis, IN • www.ehealth.com  3 

Key Achievements Driving Our Success 

 

 Brand Recognition and Direct Marketing Excellence: Our marketing organization 
 within our direct channels through brand building, 

increased materially year- -year, and our branded direct marketing channels  
 

 Superior Telesales Performance: 
MA Agency enrollment models. This 

compared with 
the prior year 

 
 Digital Innovation: 

tailored landing pages. 
 them at a higher rate, resulting in a sizable increase 

in online unassisted applications. In 2024, w TM, our one-

 
 : In 2024 eHealth 

( ) 

strengthening our reputation as a trusted s. 
 Trustpilot Rating: 

 
 Member Retention: 

market exits. Our proprietary online tools, such as MatchMonitorTM, enabled members 
 

 Great Place to Work: 

stronger business outcomes. We are committed to building on this momentum, 
-term 
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Looking Ahead: Our 2025 Strategic Priorities 

-
MA A

 : 

1. Expanding Brand Recognition: We aim to extend our brand reach across all direct 
marketing channels and beyond our core MA products. 

2. Enhancing Customer Loyalty: We plan to strengthen our retention strategies, 

products. 

3. Optimizing Our Telesales Organization: We plan to 
with strong  
opportunities, and technological tools. 

4. Advancing AI and Digital Technology: We plan to key technology-
including s in AI, aimed  

 

5. Strengthening Carrier Relationships: We plan to 
partnerships with carriers, expanding our collaboration and integration within both our 
MA Agency choice model -dedicated model. 

6. Diversifying Our Revenue Base: We plan to 
Supplement, Under- -

 

are well-
 and . 
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Our Commitment to our Stakeholders

guidance through the complex health insurance landscape. Our Medicare Matchmaker brand 
identity

I would like to express my sincere gratitude to our exceptional employees and management 

d customer-
centricity across the organization.

stockholders while working closely with our carrier partners to make

Sincerely,

Fran Soistman
, eHealth, Inc. 
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Forward-Looking Statements: 
 

-looking statements 

our business; our business, industry and market trends, including market opportunity, consumer demand and our 
, including our ability to increase 

our brand recognition; 

; our 

; our ability to  
strategic partners and direct-to-
condition, prospects and business strategies.  
 
These forward-
materially from those indicated in these forward- s 
with the Securities and Exchange Commission. For important cautionary language regarding these forward-looking statements, 
please see the section titled “Cautionary Note Regarding Forward-Looking Statements” in our Annual Report on Form 10-K, 
included herein. The Company undertakes no obligations to update any forward-looking statements. 
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