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Amuse Group Holding Limited (the “Company”) and its
subsidiaries (the “Group”) primarily adopt the principles of the
Environmental, Social and Governance Reporting Guide (the
"ESG Reporting Guide”) as set out in Appendix C2 to the
Rules Governing the Listing of Securities on GEM of The Stock
Exchange of Hong Kong Limited and satisfied the “comply or
explain” provisions of the ESG Reporting Guide, with an aim to
establish a sound environmental, social and governance structure.

This year, the Company is pleased to present its Environmental,
Social and Governance Report, which aims to demonstrate
its efforts on sustainability developments to both internal and
external stakeholders.

This report comprises the review of environment, social and
governance areas, which sets out the Group’s policies and
practices as well as certain major subsidiaries’ policies and
practices in respect of environmental aspects and social aspects
in accordance with ESG Reporting Guide for the year ended 31
March 2025 (the “Year 2025"). This report is designed to allow
the Company’s stakeholders, such as the Board, employees,
Government/regulatory authorities, customers, suppliers and
communities to have a comprehensive understanding of the long-
term sustainability information of the Group. The Group seeks
to balance the views and interests of these stakeholders through
constructive conversation with a view to setting the course for
long term prosperity.
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FOREWORD
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The Group has a head office located in Hong Kong (“"HK Office”) AREBREBBRBEEREE (EBREE])
and retail distribution platforms including online stores, a flagship EZEED#HEFE  BHEME - LREBZ
toys store and a fashionable lifestyle grocery store located in  HEfEITA[E K — B M AEEHES -

Hong Kong.
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Standardised use of logos of the Group
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GOVERNANCE STRUCTURE

Board’s oversight of ESG issues

The Board has a primary role in overseeing the Group's ESG
issues. During the Year 2025, the Board and the management
evaluated the impacts of ESG-related risks towards the operation
and formulated ESG related policies in dealing with relevant risks.
The oversight of the Board ensures that the management can
have all the right tools and resources to oversee the ESG issues.

To demonstrate the Group’s commitment to transparency and
accountability, the management reviews and evaluates the
Group's performance in respect of ESG issues and report to the
Board regularly.

ESG management approach and strategy for
material ESG-related issues

To better understand the opinions and expectations of different
stakeholders on the ESG issues, materiality assessment is
conducted annually. The Group ensures various platforms and
channels of communication are used to reach, listen and respond
to its key stakeholders. Through communication with the
stakeholders, the Group is able to understand their expectations
and concerns. The feedbacks obtained allow the Group to make
more informed decisions, and to better assess and manage the
impacts of the business decisions.

The Group has evaluated the materiality for each of the ESG
aspects through the following steps: (i) identification of ESG
issues by the Group; (ii) key ESG areas prioritisation with
stakeholder engagement; and (iii) validation and determining
material ESG issues based on the results of communication with
the stakeholders.
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GOVERNANCE STRUCTURE
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Taking these steps enhances the understanding of the
expectations and concerns of the Group'’s stakeholders on various
ESG issues, which enable the Board to plan the sustainable
development direction to address material ESG-related issues in
the future.

Progress review made against ESG-related
goals and targets

The Group will closely review from time to time for the
performance and implementation progress of the goals and
targets. If the progress falls short of expectation or changes of
business operations, it may be necessary to make changes and
communicate about the goals and targets with key stakeholders
such as employees, customers and suppliers.

The Board has set strategic goals to enable the Group to
develop a realistic path and focus on the development direction
for achieving its vision. The Board will carefully examine the
attainability of the targets which should be weighted against the
Group's philosophy and goals.
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This ESG Report is based on the following four reporting
principles:

Materiality: Stakeholder engagement and materiality assessment
were conducted regularly to identify material ESG issues, and to
ensure that these issues are addressed in the report.

Quantitative: Data presented in this report have been collected
prudently. Please refer to the environmental and social
performance data for standards and methodologies used for
calculation of key performance indicators.

Balance: An unbiased and balanced picture of the performance
has been disclosed in a transparent manner.

Consistency: Unless otherwise stated, the disclosures, data

collection and calculation methods have remained consistent
throughout the years to facilitate comparability over time.
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REPORTING BOUNDARIES
P e S0

This report will focus on the Bestone Creative Development
Limited, Sentinel International Co., Limited, Lai Ga Toys Co.,
Limited, D4 Toys Co., Limited and Moon One Toys Co., Limited
which are design, marketing, household items and life products,
sale of toys and related products.

This report has primarily highlighted the major performance and

disclosure for the four environmental aspects and eight social
aspects in the Year 2025.
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STAKEHOLDER ENGAGEMENT

Stakeholder engagement plays a core role in the sustainability
of the Group. The Group fully appreciates the needs to build
both online and offline communication channels and to provide
stakeholders with timely reports on strategic planning and
performance of the Group in order to establish a continuing
communication mechanism with the stakeholders. In addition,
the Group consults all stakeholders on its recommendations
and propositions to ensure its business practices can meet the
expectations of the stakeholders.

The stakeholders include the shareholders, governments and
regulatory bodies, employees, customers, suppliers and society
and the public. The Group discusses with the stakeholders
through various channels for their expectations and relevant
feedback of the Group as below:

Stakeholders Expectations

K ESH

FHESLEEAEENTHEERDEERZ
DIER - AEBRATEEBR UG ERER
TEBRE UERAKHERHEAKE
M REE A8 R RIS - AT FREULF
BIBBES - 1IN AEBERMERHEBN
BEREMER NEREXBNERTAER
"NeERnEZHE-

FONESRBRER BNREEHE EE -
P HERREEMAR AEEESNHER
BEBRRETWHEFHAKENHEMAHA
REEER - FIEAT

I

Communication and feedback

BEHE HE BBERRBER
Shareholders ° Financial results o Improving profitability
AR o  HIBEEB o  WERTIRE
o Corporate transparency o Regular information disclosure
o DEFHE o THEKIKE
o Sound risk control o Optimising risk management and
internal control
e RERBREE e  BtRERERRANIEL
Governments and ° Compliance with laws and regulations Compliance operation
regulatory bodies o EFERERER e  HHEE
BT K B Bt e Tax payment in accordance with laws e  Tax payment in full and on time

o REARHMBIA

o EBHIIRRENNBIA
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STAKEHOLDER ENGAGEMENT
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Stakeholders Expectations Communication and feedback
#0E HE BEARRERR

Employees ° Career development platform o Promotion mechanism
== e BEZRTA o BT

° Salary and benefits

o  FHEREM

° Safe working environment

e RETIERE

Competitive salary and employee
benefits

BEBF N REERN
Providing trainings for employees and
strengthen their safety awareness
RESRHBIILMARENLEE
3

Customers ° Customer information security o Customer privacy protection
5P e EFERZZE s ZEFERLRE
o Customer rights and interests o Compliance marketing
protection
o  EPEMMEZRRE o  AMEH
Suppliers o Integrity cooperation o Building a responsible supply chain
HrER e  HEATE s RBUBHMEHE

° Business ethics and credibility

s HAEERKEER

Performing the contract according to
law

REBZEBTAHN

Society and the public e Environmental protection
HERRR

e IRR
° Employment opportunities

o HEKE

Putting into use environmental
protection and energy saving
equipment
BRAERRRLETBERE
Providing employment opportunities

A E 3
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MATERIALITY ASSESSMENT

In the Year 2025, the Company conducted a comprehensive
materiality assessment. This involved conducting interviews and/
or surveys with internal and external stakeholders to identify
which areas have the most significant operating, environmental
and social impacts towards their business.

With reference to the scopes as required under the ESG Reporting
Guide and taking into consideration of the corporate business
characteristics, we have identified and confirmed 24 issues, which
cover environmental, training and development, occupational
health and safety, labour standards in supply chain, corporate
governance, customer privacy, anti-corruption and community
investments.

The Group'’s materiality matrix of ESG issues in the Year 2025:
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MATERIALITY ASSESSMENT
SR

# Issues Category Result
& 8 5l BR

1 Greenhouse gas emissions Environmental issues Low
BE RSB IRIE 8 &

2 Energy consumption and resource management Environmental issues Low
RERERENRERE R REHEAE {8

3 Water resources management Environmental issues Low
KERE R RIRMERE /i

4 Waste management Environmental issues Medium
REEYER REH A 1

5 Use of packaging materials Environmental issues High
ERBREME REHE A =

6 Impact on the environment Environmental issues Low
HRFENFE RIGHE (i

7 Climate change Environmental issues Low
RIREE IRIE 8 &

8 Community contribution Social issues Low
=g R E {8

9 Occupational health and safety Social issues Medium
BEERETS e e H

10 Child labour Social issues Low
ET HeEmE {8

11 Forced and compulsory labour Social issues Low
58 %8 3% 58 Il 85 B R E {8

12 Training and development Social issues Medium
Al R am o a3

13 Salaries and employee benefits Social issues Medium
e lEERER HeEmE H

14 Diversity and equal opportunity Social issues Low
ZrltRhFERE R E {8

15 Talent attraction and retention Social issues High
W5l R E AT HEerR =

16 Anti-corruption Operating issues High
R&ES KM =

17 Supply chain management Operating issues High
HEEER KREmE =

18 Supplier evaluation and selection Operating issues High
AR AT (4 K ki KRR =

19 Customer service and satisfaction Operating issues High
BEERBIREE KM =

20 Customer privacy Operating issues High
BEPME KREmE =

10
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MATERIALITY ASSESSMENT
BRI

# Issues Category Result
& Ehl ®ER

21 Feedback and complaint handling Operating issues High
O 88 R 32 5 R 38 e =

22 Product safety and quality Operating issues High
EonxrkmE A =

23 Intellectual property protection Operating issues High
MBEERE REMEE =

24 Marketing and labeling Operating issues High
EIH MR G =

In addition to compliance with the ESG Reporting Guide, the  BRESFIENS - & REAMR SIS - KEH
Group have also included more details of the issues to which the MR REFMA TEZHHEE BB T2 M
stakeholders pay greater attention in the Report. Meanwhile, RBE¥15 - R - EEM I hERE AREE
the materiality assessment results will provide the Group with &I EHKE B2 Nt 2| AR K FIRE - H &
guidance on formulating strategic objectives and plans to resolve R E AR EIRMHIES| » LA R gt & H ]
the ESG issues for the coming year, as well as on continuing to 582 RIBMHIEE] o

push forward its sustainability development.
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EMISSIONS
29587

As mentioned above, the Group is principally engaged in design,
marketing, distribution and retail sales of toys and related
products. The amount of the Group’s atmospheric emission,
greenhouse gas emission, water and land pollution, as well as
generation of hazardous and non-hazardous wastes are minimal
compared to mining or manufacturing business in the Year 2025.

During the Year 2025, the major emissions included: (i) vehicle
exhausts; (i) greenhouse gases generated from the electricity
consumption; (iii) greenhouse gases generated from the paper
waste disposal at landfills; and (iv) greenhouse gases generated
from water consumption.

Gaseous Emissions from the Use of Motor
Vehicle MNote )

I EXCPh  AEBEZRER - WS
B n#EhkTEENAMMBER R - -8
FE  EERBENEEXBAL  AEEH AR
BE  RERBYE - MK RIS R
EEZBEENRBERDED -

RIE-RFE T 2HRYBEE  ())T=ERE
R (u)ﬁH@FEZ/ ERE (iR HEERE
BEZEBREEZAERE  MivVAKESE
2/1%'157/_:&%"

RERSEEERNREHERY

Indicator Unit 2025 2024
BE By —E-RFE T NF
Nitrogen oxides (NO,) emissions Kg 0.27 4.68
REtD (REY) BEW Fx
Sulphur oxides (SO,) emissions Kg 0.01 0.01
meaby (FE) BER T
Particulate matter (PM) emissions Kg 0.02 0.45
BIFRT (BIFRLT) BERR F=

Note 1:  The emission factors used to calculate the NO,, SO,_and PM are sourced
from: (i) the Hong Kong Environmental Protection Department’s (“EPD")
EMFAC-HK Vehicle Emission Calculation model; and (i) the United States
Environmental Protection Agency’s Vehicle Emission Modeling Software —
MOBILE6.1. The assumption of 80% relative humidity, a temperature of 25
degrees Celsius, an average speed of 30kmh, and include running exhaust
emissions only.

1 2 Amuse Group Holding Limited ESG Report 2025
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Reduction target of air emissions intensity

Environmental Indicators

EMISSIONS
B

3% 5%, BF A 0 B YRR B B AR

Reduction Target Baseline Year Status

RREER B R BEESF 7R B

NO, intensity Reduce 2% by Year 2027 2022 In progress
AT E RZZ_LFERIRI2% —ET-- T
SO, intensity Reduce 2% by Year 2027 2022 In progress
mAatymE R-ZB-LEFEEFRL2% —E-—f 77 eh
PM intensity Reduce 2% by Year 2027 2022 In progress
BN FRE RZZB_LFERRL2% —FT-= HEITH

Greenhouse Gas (“GHG") Emissions from

HEEELEMNRERE (BER

A

Operations B8 1) BEm
Indicator Unit 2025 2024
g By —E-HE —T-UF
GHG emission (Scope 1) MNote2) Kg CO,e 735 1,212
BEREEHEA (EE ) W=D FrR-_GEkREE
GHG emission (Scope 2) Note 1and2) Kg CO,e 17,741 18,658
BE SRR (FE 2) (e k) Fr-_SREE
GHG emission (Scope 3) MNote2) Kg CO,e 8,205 5,137
BEREEYE M (E 3) ) FrR-Z@tREE
Total GHG emission Kg CO,e 26,681 25,007
BERBHEREE Fr-@tREE
Total area of operations Square meter (“M?") 433 433
FER TR R (TRITK])
GHG emission intensity Kg CO,e/M? (Total area of operations) 62 58
BERBEREEE Fr-@tikEE Tk

(REEME)
Note 1: The emission factors used to calculate the GHG emission are sourced from:  [isE1: AR E AT RES RN ERAF HEERES

CLP Power Hong Kong Limited Sustainability Report for 2024.

NERARN T - MEFAHERRBRE -

Note 2:  Scope 1: It represents the petrol from consumption of motor vehicles. M2 - SE : IERBHEFENAMR

Scope 2: It represents the electricity purchased from power suppliers.
Scope 3: It represents the paper waste disposed at landfills.

BE2:EAHERBENE S -
EE3: EREIBSRERBERER -
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EMISSIONS
29587

Reduction target of GHG emissions intensity EZEREHFBRENRBEEZ

Environmental Indicators Reduction Target Baseline Year Status
RREER B R BEESF 7R B

GHG emission intensity (Scope 1) Reduce 2% by Year 2027 2022 In progress
BERBENRE (BE1) RZZ_LFERIRI2% —E_C T
GHG emission intensity (Scope 2) Reduce 2% by Year 2027 2022 In progress
BERBEEMERE (HE2) RZB_LFERRD 2% —T-CF #EITH
GHG emission intensity (Scope 3) Reduce 2% by Year 2027 2022 In progress
BERBEMRE (FE3) RZZB_LFERRL2% —FT-= HEITH

Environmental Performance from Operations & & 2 RIEEN

Indicator Unit 2025 2024
BE B —EB-HRFE _—TWNF
Hazardous waste produced Nete ! Kg N/A N/A
FREH 2 B EREY WD T TEA i@ A
Intensity Mote D Kg/M? (Total area of operations) N/A N/A
08 D Fr/FHKk(BEEEE) TEAR @A
Non-hazardous waste produced Kg 1,825 2,150
PREE 4 2 BEREY) Fr

Intensity Kg/M? (Total area of operations) 4.3 49
®IE T/ K (REEEE)

Note 1: No hazardous waste is produced by the Group. Hence, no relevant figure — FisE1: AEEWEEEFEEY @ AT ESERET
is quantified.

Reduction target of intensity of hazardous FFEECEEREETRYBEN

and non-hazardous wastes produced % B R

Environmental Indicators Reduction Target Baseline Year Status
RIRER WEER & HEF kR
Non-hazardous waste produced intensity ~ Reduce 2% by Year 2027 2022 In progress
FREH 2 MEREYRE RZZBZLFEIRL2% —T== HEITH

Non-hazardous waste produced from the operations in Hong REBEE 2 EBWEE HHEEFHEES
Kong including the HK Office, fashionable lifestyle grocery stores N iEMEE S HELEEREY) -
and the flagship store.
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Compliance with relevant laws and regulations

The Group is not aware of any material non-compliance with the
Waste Disposal Ordinance, Product Eco-responsibility Ordinance
and other applicable laws and regulations that have a significant
impact relating to air and greenhouse gas emissions, discharging
into water and land, generation of hazardous and non-hazardous
waste of the Group during the Year 2025.

In addition, no significant fine or non-monetary sanction for non-

compliance with relevant laws and regulations has been reported
in the Year 2025.

EMISSIONS
B

&7 AR ER

RIZ_RAFE AEEYTNBEFNEE
ERCEDREGD) (EmRREEHHD
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USE OF RESOURCES

&R fEH

The Group is committed to minimise the impacts on the
environment of its business activities and has been supporting
environmental protection. In particular, a number of initiative

AEERNBEEBEHHRENTERE
REXZFRE - ABME  AKECHLS
JHE B RNERIARS

BHMOERD

measures designed to conserve resources has been introduced so B - WEMEZ B REHER
as to promote employees’ awareness of resources conservation in

order to achieve efficient use of resources.

Relevant Consumptions from Operations REHBHER
Sources Unit 2025 2024
HR B ZB-HE T ONMF
Energy Consumption
ERHAE
Petrol consumption Mote KWh 2,675 4,419
;%;E%(Mﬁzw) :FEH%
Electricity consumption KWh 46,686 47,842
B8 TR
Total energy consumption KWh 49,361 52,261
mitae TR
Energy consumption intensity KWh/M? (Total area of operations) 114 121
MR RE TREFHK(BEEERE)
Water Consumption
5PN
Water consumption Cubic metre (“M3") - 32
FRKE SHARAELFRKI
Water consumption intensity M?3/M? (Total area of operations) - 0.07
FK®&E IR IR (R EEE)
Packaging material Consumption
BRYRERE
Packaging material used for Kg
finished products Mote2) N/A N/A
R BB iy B R Y HHD Fr TiE A i@ A
Packaging material used intensity Mot 2 Kg/M? (Total area of operations) N/A N/A
Pt B & YR o8 g (W) Fr/ AR (BEEEE) TiE A i

Note 1: The conversion factor used to calculate the units to kWh are sourced from
the Energy Statistics Manual issued by the International Energy Agency.

Note 2: During the Year 2025, the Group outsourced the product packaging to

supplier.

1 6 Amuse Group Holding Limited ESG Report 2025
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USE OF RESOURCES
BIRfE

Reduction target of energy and water HERAKNHNBEE
consumption

Environmental Indicators Reduction Target Baseline Year Status
RRER CEESRER: BEEF kR
Energy consumption intensity Reduce 2% by Year 2027 2022 In progress
FeRLoa = R-ZBZLFERRLD 2% —F=-= #ETH
Water consumption intensity Reduce 2% by Year 2027 2022 In progress
FK®E KRB EFEARD 2% —E-—F EITH

Regarding measures to mitigate emissions, the Group closely B BEMIEHM S @ AEEZYERE R
monitors the level of energy consumption, greenhouse gas Bt HE « B W A/ M S5 M EEENER
emissions and wastes disposal of its HK Office, fashionable H#E - BEREHMEEWEEKT - §F -
lifestyle grocery stores and flagship store. Every year, the Groupis ANEEBRFEHABEERIKEIZ  WiER
required to set its respective energy and carbon reduction targets BRI fTEUIEMELAE R E B IZ - 5 E 1B AR
and come up with feasible measures to achieve them. The details 7RI :

and results achieved are listed as follows:

Projects
HHE

Details and results achieved

HREER

Light-emitting diode (LED)

O — 1% (LED)

Water conservation

B A9 AR K
Air-conditioners

%15

Non-Hazardous waste

Part of lightings in the HK Office, fashionable lifestyle grocery stores and
flagship store has been installed with LED, instead of compact fluorescent
lamps, to reduce electricity consumption.

EEMER FHEEMEEEIEREENID RAE T RLEDRREE
RGN UBLAEE -

The staff strictly controls the usage of water resources in the HK Office. All
staff are encouraged to save water at pantry. As a result, consumption of
water has been reduced.

EEMEFRNE TERTEFKERNER - SXBIFTE B TEFEARKE
RFETKIARK » Bkt - AKEFFTIRD -

More energy efficient air conditioners were selected in the Year 2025 thus
reducing the relevant consumption of electricity.
BPR-_Z_RFEREEZEHENZER - AMmEEEREESFARE -
Non-hazardous waste from the HK Office, fashionable lifestyle grocery stores
and the flagship store include consumables, household wastes, paper and
paper boxes. The HK Office, fashionable lifestyle grocery stores and the
flagship store have made their best effort to minimise their impact on the
environment by using recyclable paper and paper boxes. The HK Office,
fashionable lifestyle grocery stores and the flagship store promote separation
of wastes such as cartons and plastic bottles, which are placed in designated
areas to be collected by recyclers.

EEMER  BHEEREEMEEENEEEY B ERR  REED
MEREE - BREATLRARRER BENSR FHESHEE
EREEEEBRNSEERENTZERERE -EENFE KHEE
MEERERESBOBERAEREBEEEY  ZSBEVMRERETE
i - WHEIKREETTHE -

—TCoRERE  HeREANRE EnEEzREaRan 1/
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USE OF RESOURCES
gIREM

LED lightings in the HK Office
BB F LAY LED FRAA

As mentioned in the “EMISSIONS” section above, the Group
has a series of policies and procedures to minimise the electricity
consumed by the employees in the HK Office, fashionable lifestyle
grocery stores and the flagship store. In addition, multi-function
devices with printing, scanning and photo copying are extensively
used. Employees are encouraged to switch on the computers only
when in use and to switch off after office hours. For policies on
the efficient use of water resources in the HK Office, fashionable
lifestyle grocery stores and the flagship store, staff is encouraged
to save water at pantry. The drinking water containers are
well maintained to prevent leakage. For policies on packaging
materials, all staff is encouraged to use recyclable paper boxes.
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THE ENVIRONMENT AND NATURAL RESOURCES

The Group encourages all employees to participate in different
kinds of recycling activities and minimise the use of natural
resources. In the Year 2025, there was no significant impact on
the environment and natural business from the operations of the
Group.

In the Year 2025, the Group actively adopted environmental
protection measures in its HK Office, fashionable lifestyle grocery
stores and the flagship store, including (i) priority use of energy-
saving lighting and electrical appliances; (ii) turning off electric
equipment and lighting during non-office hours; and (iii) reuse of
papers and driving forward paperless office gradually. In addition,
the Group also encourages its employees to save resources,
cherish food and avoid waste of resources as a beginning.

The impact on the environment and natural resources from the
HK Office, fashionable lifestyle grocery stores and flagship store
was minimal in the Year 2025.
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Green office area
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Using natural light without turning on the lighting system
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CLIMATE CHANGE
RIz21t

Awareness over climate change continues to grow and is one of
the most discussed topics among companies. The Group is no
exception, having increasing concerns over the potential impact
from climate change on the Group’s business and operation. The
Group regularly reviews global and local government policies,
regulatory updates and market trends to identify potential
climate-related risks which may have impact on the Group’s
business operation.

In accordance with the reporting framework developed by the
Task Force on Climate-related Financial Disclosures, there are two
major categories of climate-related risks, physical and transition
risks. The Group will develop a response plan such as changing
the business strategy and modifying the development plan in
order to reduce the negative impacts of such climate-related risks.

The Group will continuously incorporate sustainable practices
in its business operations and prepare and maintain sufficient
resources for managing identified climate-related risks and
studying the potential remediation measures.

During the Year 2025, there was no climate-related risk, including

physical and transitional risks, which had significant impact to the
Group.
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Distribution of workforce classified by
different categories

The Group has a set of comprehensive human resources
management policy to provide guidance and requirements
for employees’ behaviour. The policy states the scope of
compensation and dismissal, recruitment and promotion,
working hours, appraisal, training and benefits. The Group has
always strictly observed the relevant legislations in its HK Office,
fashionable lifestyle grocery stores and flagship store regarding
the equal employment opportunities, labour and forced labour.

The Group strongly emphasizes developing human resources
and providing competitive remuneration and welfare packages.
Promotion opportunities and salary increments are based on
individual performance. Employees are entitled to a wide-range of
fringe benefits such as annual leave, sick leave, maternity leave,
marriage leave and medical insurance coverage in accordance
with the local laws and regulations.

As at 31 March 2025, the distribution of workforce classified by
different categories is as follows:

EMPLOYMENT
(A

BARERNETNET S M

AEEEHE-—EBEZTEANANEREER
K- ABREEBITAREHESIRERBRTE - %
BRATARENRE BREEH  TH ¥
7 B RBANEE - AEEFBMFRE
BeEtREE AR —EBRRETAR
FERERE ST RBES T ZREER -

AEEGBSIERRANERLREABRS
NEFEMRBHMEE - BFHE R INFH I AE
RARBSEE - REBEAHMEDIFEZR - BEH
BEAFR BR- ER BEREEERRE
LM ntE A -

2025 2024
—EB-HE —EUF
By gender R B8 2
Male B 62% 57%
Female pegi 38% 43%
By age group RERARE D
Under 30 years old 30 AT 18% 43%
30-50 years old 302 507% 68% 43%
Over 50 years old 505% A 14% 14%
By employment type REERXES
Full time £ 94% 88%
Part time Fe B 6% 12%
By geographical region Rt E & E 5
Hong Kong BB 100% 100%
China H - -
By employment category REEBERNES
Senior level =% 21% 22%
Middle level F R 9% 12%
Entry level APIAR 70% 65%
®
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EMPLOYMENT
&R

The Group’s employee turnover rate during the Year 2025 is AEBR T -_AFEMNEE RKEH
stated as follows: Mote ) AT - (HED
2025 2024
—B-Rf —T-NF
Turnover rate by gender R R B2 R R =R
Male B 10% 29%
Female pegiis 23% 38%
Turnover rate by age REREDHRAER
Under 30 years old 30 AT 50% 52%
30-50 years old 30 E 50 5% 4% 24%
Over 50 years old 503R A £ 20% -
Turnover rate by geographical region RUEERRE S HRAE
China H -
Hong Kong BB 15% 33%
Note 1: The employee turnover rate is calculated based on the number of &1 : BERAXRDIREAFEZEROEHBEE AR
employees who left employment in such category during the year divided BARFERZERNEERABGE -
by total number of employees as at year end in such category.
The Group emphasizes equal opportunities for all personnel in ~ AEBFEERE - T ¥ HFIIRERE S

respect of hiring, pay rates, training and development, promotion
and other terms of employment. The Group is committed to
providing a working environment that is free from any form of
discrimination on the basis of ethnicity, gender, religion, age,
disability or sexual orientation.

The Group has a diversified culture, including hiring the
employees with different genders, ages, skills, educational
backgrounds, industry experiences and other qualifications in
order to achieve the most suitable composition and balance.

The remuneration of the employees of the Group will be adjusted
according to the levels of business prospect, the annual operating
results, annual performance appraisal, the market trend and
inflation.
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Treatment of employee’s misconduct is to be fair and reasonable
in all of the circumstances. Misconduct may lead to a warning,
and more serious misconduct may lead to a dismissal. Any acts of
misconduct are to be reported to the administration department.
In addition, the audit committee of the Company (the “Audit
Committee”) has established a whistleblowing policy. Written
complaints can be lodged directly to the chairman of the Audit
Committee and/or make a copy of the complaint to the chief
financial controller of the Company (if applicable).

Compliance with relevant laws and regulations

The Group is not aware of any material non-compliance with the
Employment Ordinance, Employees’ Compensation Ordinance
and other applicable laws and regulations that have a significant
impact relating to compensation and dismissal, recruitment
and promotion, working hours, rest periods, equal opportunity,
diversity, anti-discrimination and other benefits and welfare on
the Group during the Year 2025.

In addition, no non-compliance with relevant laws and regulations

that resulted in significant fine or sanction has been reported in
the Year 2025.

EMPLOYMENT
(A

BENAETRARMEBATHENUNAFE
BZHARE AKEAERAELRTETR
ZEEBBLES UAREREELEETE
TRZEE -EAAETRHSWARTT
HEBFT o tesh - AnmESRZE S (BRER
BAEERBR -RUBERNEREZES
ITEEXE@MERF - RHUARR RSB HEE
RIEFEA (WER) ©

&7 AR ER
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HEALTH AND SAFETY
RERZZ

The Group adopts non-discriminatory employment practices
and provides a healthy and safe workplace. All employees are
required to keep the HK Office premises, fashionable lifestyle
grocery stores and flagship store in good and cleaning condition.
The Group is subject to and comply with regulations in Hong
Kong that govern occupational health and safety issues.

Clean and comfortable working area of
TREE HOUSE in Olympian City, Hong Kong
TREE HOUSE R &8 BEUS I B2 R T @ i A &

Smoking is prohibited in HK Office areas, fashionable lifestyle
grocery stores and flagship store. Fire extinguishers, fire alarms
and evacuation route are available for the employees located at
HK Office, fashionable lifestyle grocery stores and flagship store.
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Compliance with relevant laws and regulations

The Group is not aware of any material non-compliance with the
Occupational Safety and Health Ordinance and other applicable
laws and regulations that have a significant impact on providing
a safe working environment and protecting employees from
occupational hazards of the Group during the Year 2025. In
addition, no non-compliance with relevant laws and regulations
that resulted in significant fine or sanction has been reported in
the Year 2025.

The below table shows the work-related fatalities and recordable
injury for the three years ended 31 March 2023, 2024 and 2025.

HEALTH AND SAFETY
BRERRZE

&7 AR ER

RZZF-_RFE  AKEXFNABTAEREE
ROERERZ 2 RERGH) RHAREEEHR L
ETHRRERREEELXBERLTERE
FENEMBERED FOER 2 E M o Lo

RZZF-RFRIERBERBBRIM R
A BUKE TRk B 2 [E R

HE_ZS-_=ZF —ZE-_NFER-_ZT_AF
ZAZ+—BLEZAFE EISRTAEK
AR TEEREIATE -

2025 2024 2023
—E_RHEF —E-OF —E-=

Number of work-related fatalities TWHTAZ
Rate of work-related fatalities ITH =R
Lost days due to work injury HTEmERRE
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DEVELOPMENT AND TRAINING
R K

The Group has stringent policy named Training & Development
Policy, which is implemented to give employee adequate training
to do their job safely and competently. Employees in different
positions and roles are offered diverse training and development
programs relevant to their required skills and knowledge. Work-
life balance and a safe workplace are ensured so as to promote a
harmonious working environment.

The Group is committed to providing every employee with 2
training days annually. All employees are encouraged to enhance
their skills and knowledge in order to perform their duties more
efficiently and effectively. During the Year 2025, certain external
training expenses recommended to the employees were borne by
the Group such as the topics about anti-corruption.

The Group encourages employees to strike a balance between
work and life. All employees are encouraged to participate in
the recreational activities in order to enhance the team spirit,
employee’s sense of belonging and morale.

During the Year 2025, no employee training was conducted.

AREBAA —BEEHER B RERK
B ZBRECERIAREBRHTEHEN
NHREANZEREBMARIIE - TRME
o 5% B 795 B0 1 B 2 1t B HL 0 S T g Mo AN A
HEzZBIENRERTS - AKBEEET
FEEFFERLTEN TS - LEEN
R THFIRE

AEERNIREBFRAMEREBRH2MEEI
A BMSEAMERBRTERERANE A
HRETEARRSBMBETRSE - N _-F
“HEE REBHEBZE TINSEINE
RIAAREALE  flIInRES 2 HE -

AEEEEEE TERATE ZHIEFE -
BB ERESNAKREES KRS HE
B EERBRLLIR -

Percentage of employees trained Mot

Percentage of employees trained
by gender Mote2

Male

Female

Bt

g3

Percentage of employees trained by

ZIEEES LD

BUEBIEA NS HEEE S 5

EERBRENESNZIEE

employee category M¢? B4 H )
Senior level =R
Middle level AR
Entry level AP
Note 1: It is calculated by dividing the number of employees who took part in

training by the number of employees as at year end.

Note 2: It is calculated based on the number of employees trained in each category

divided by the number of employees who took part in training.
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DEVELOPMENT AND TRAINING
R K

During the Year 2025, no employee training was conducted. RZZE-RFE  WEEEX -
2025 2024
—E-HE —EpUF
Average training hours completed BEEEC TR T FIIRE Y

per employee MtV - -

Average training hours completed RERESISHNEEEEES TR T

per employee by gender "2 1S3 QU
Male S - -
Female g - -

Average training hours completed per REBEIIEINEEEECTER
employee by employee category Mot 2 T 15 35 51 g g ()

Senior level =R - =
Middle level AR = =
Entry level UNE = =

Note 1: It is calculated by dividing the total number of training hours by the total ~ FisE1: ZIFINEBEGBUARFEREEAEE -
number of employees as at year end.

Note 2: It is calculated by dividing the total number of training hours for such  MiFE2 @ #ZERIE I AR SR AR FRZERNEE AR
category by the number of employees as at year end in such category. FE -

—EoFEBEE - HeREARS EREmRnpsEan 2/
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LABOUR STANDARDS
%I & HE

2.

The Group fully understands that the exploitation of child and
forced labour are universally condemned, and therefore it takes
the responsibility against child and forced labour very seriously.
The Group strictly comply with all laws and regulations against
child labour and forced labour.

Employment by the Group is based on the principle of fairness,
openness and willingness. All individuals enter into employment
contracts without acts of forced labour. In case of child labour
and forced labour, the Group will immediately terminate the
contract with the employee concerned and the person-in-charge
accountable.

Compliance with relevant laws and
regulations

The Group is not aware of any material non-compliance with the
Employment Ordinance, Employment of Children Regulations
and other applicable laws and regulations that preventing from
employment of child or forced labour by the Group during the
Year 2025.

In addition, no non-compliance with relevant laws and regulations

that resulted in significant fine or sanction has been reported in
the Year 2025.
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SUPPLY CHAIN MANAGEMENT

The Group has the greatest respect for the laws and regulations
that govern its business. The Group always adheres to
international best practices and conducts fair and unbiased
procurement processes when dealing with suppliers.

The Group adheres to the principle of transparency and
implement the values of honesty, integrity and fairness in the
supply chain management. The Group’s procurement procedures
provide directions and guidelines on evaluation and engagement
when dealing with suppliers of goods and services to ensure
business is conducted legally, financially, technically-sound and
environmental friendly. In addition, approval procedures are in
place to ensure that supplier engagements are monitored and
approved by the appropriate level of management.

In situations where several suppliers can meet the Group’s
requirements, the Group will select those with a good reputation
for being environmentally and socially responsible and/or that
hold environmental certification. The Group supports in its efforts
to further improve their environmental protection which has
the greatest respect for the laws and regulations that govern
its business. The Group always adheres to good practices and
conducts fair and unbiased procurement processes when dealing
with suppliers.

During the Year 2025, the numbers of suppliers of the Group by
geographical region are shown as follows:

HEEEE

AEEERBTREERB OEPI KRR -
AEERHEFRRIE -—BEEERRKEER
PIAETRF R RIEZRBRERF ©

AEERHERERETEETERRY - X E
HHE LCERAFNEER AEBZRE
RFEAUEEEYLRRERERRZELFGE
REBRETARES - AEREBEG AT
BAER  BBRRE  BRWERERREREZT
TUETT o thSh - ARBREFIIET - LR
HERZENEEERHERE BB REL -

HEAZZHEEBRNAAKENENR AR
FeRRaRREME AT T EABREE
BR/IFHERRBEBOHER - AEE
HEBHE - PHERFNRERR -AK
BEMETREEREB ORPIFER - K&
B-EARFEHBRRAFRAENKBRERFRE
BHEEEEARS -

R-B-_REE AEERBLEEHEHS M
HEPBBHNET :

2025 2024
Region & —E-RHF —E_MNF
China FE 17 13
Hong Kong BB 5 2
Japan =N 5 1M
Korea F7 - 1
Thailand ZR - 1
®
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PRODUCT RESPONSIBILITY
EmEE

A high priority for the Group is to ensure customer satisfaction
in terms of its products and services. Strenuous efforts are
made to ensure compliance with the laws and regulations
relating to product health and safety, advertising, labelling and
privacy matters of the jurisdictions in which the Group operates.
The Group requires its employees to comply with applicable
governmental and regulatory laws, rules, codes and regulations.

Customer satisfaction is identified as the most concerned
issue which can be enhanced by providing after sales services
to customers. The Group has a meeting area located in the
HK Office which allows customers to communicate with the
salespersons for product maintenance. The salespersons can
handle complaints from customers or product recall due to
health and safety reasons through meeting with customers. In
addition, the Group actively communicates with the customers
and develops in-depth understanding of customer needs and
concerns through various communication channels, including but
not limited to face-to-face, website in multi-language, Weibo,
Facebook, email, phone and online enquiry form.

During the Year 2025, the numbers of complaint and product
recall cases are as follows:

AEENEEEIHRERREFPMEEERR
MR#G - HFHEH RS HIARRETRAEBRL
ERERZERANERERRERZE &
T BEEMEBEENEMRER AEEE
KEEBETERNBNRERED - HRA -
TR R AR o

EEMENBARABONEE  HAE
BREPREERREMAES - AKER
EEMERRASETR BEFHEHEAR
MREMMGEEEETAER BEEEPETNT
X HEABUREEPRFHERENR
ZERAMERAD - I AEBEBZE
BERE (BRETRAREEE  ZEE MU -
miE - RE EH BEEMMLEARR) HE
BEFERAR  WRABRBRELFRLEEH -

R-B-HER BRFERERAEERHE
mF -

2025 2024
Social KPI HEERERIER —E-HE —T-WF
Number of complaints wEFEE - =
Number of product recalls for health and Hfzm kL2 REAMES B
safety reasons Em#HE - =
LTI T e

Repaired product collecting area
BERERBER
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PRODUCT RESPONSIBILITY

Intellectual Property Rights Protection

The Group is committed to comply with relevant laws and
regulations. The licence for all Anime-Comic-Game (“ACG")
figures were acquired from the licence owners with proper
certificates. In order to safeguard the ACG owner’s IP rights (“IP
rights”) are properly protected during the outsourcing processes
to figures manufacturer, a confidentiality agreement regarding
IP rights shall be signed before engagement. The Group enters
into standard employment contracts with its employees of which
contain provisions on IP rights and confidentiality.

Data Privacy Protection

The Group acknowledges the stakeholders’ concern on data
privacy, therefore puts great effort to protect data privacy
to safeguard the corporate interest and comply with the
relevant laws and regulations. The Group outlines data privacy
requirements and confidentiality obligations in its internal control
policy that employees should strictly follow and carefully manage
the corporate confidential information, including but not limited
to, customer business information and personal data, trade
secrets and price-sensitive information.

Compliance with relevant laws and
regulations

The Group is not aware of any material non-compliance with the
Trade Descriptions Ordinance, Copyright Ordinance, Prevention
of Copyright Piracy Ordinance, Personal Data (Privacy) Ordinance
and other applicable laws and regulations that have a significant
impact relating to health and safety, advertising, labelling and
privacy matters relating to products and services provided and
methods of redress on the Company during the Year 2025. In
addition, no significant fine has been reported in the Year 2025.

EmEE

R G5 0k
AEBHENBTHEBEREAR -AEED
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ANTI-CORRUPTION
RES

Corruption, bribery or fraud in any forms are strictly prohibited.
The Group's anti-corruption policies in practice set out standards
of conduct to which all employees are required to adhere
to promote the integrity environment in the workplace. All
employees are prohibited to offer and accept of advantages
by using the excuse of work or the authority granted from the
Group. The advantages include but not limited to money, gifts,
loans, rewards, contracts, services and benefits-in-kind.

The Group encourages the reporting of dishonest acts among
the employees. The Group prohibits all employees to accept
brides, valuables and the embezzlement of funds. The Group may
terminate the employment with the employee who carries out
dishonest acts as stated in the employment contracts.

The Group establishes an effective whistle-blowing policy for
reporting suspected irregularities, fraud and corruption via
specified channels. The Group also continues to improve its
internal control and monitoring system. If any irregulars are
identified, the Group takes immediate action and adopts a zero
tolerance approach to corruption.

The Group provides anti-corruption education and training
through webcast which was held by Independent Commission
Against Corruption and circulation of e-training materials to its
directors and staff on a regular basis to raise their awareness
towards ethical and corruption issues.

Compliance with relevant laws and
regulations

The Group is not aware of any material non-compliance with the
Prevention of Bribery Ordinance and other applicable laws and
regulations that has a significant impact on the issuer relating
to bribery, extortion, fraud and money laundering in Year 2025.
In addition, there is no litigation concerning corruption brought
against the Group or its employees for the Year 2025.
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COMMUNITY INVESTMENT

The Group is committed to creating sustainable prosperity that
brings long-term social and economic benefits for all stakeholders,
particularly to maintain the relationship with interest groups
which are relevant to business operation. This is realised by first
meeting the needs of the employees and then further extending
the caring and services to their families and to the surrounding
community.

Although the Group has not established and documented
a specific community policy, social care is deeply seeded in
the Group's corporate culture. Employees are encouraged to
participate in various charitable events and community service.

HtERE
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