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USE OF NON-GAAP FINANCIAL MEASURES um

Supplemental Financial Data =

o

The financial tables accompanying this presentation include non-GAAP financial measures as defined under SEC rules, specifically Adjusted
operating profit, Adjusted operating margin, Adjusted net earnings and Adjusted net earnings per diluted share, which exclude, where
applicable, acquired intangible amortization, strategic transformation initiatives, restructuring and severance costs, loss on disposal of
business, eOne Film and TV business divestiture related costs, and non-cash goodwill impairment charges. Also included in this presentation
are the non-GAAP financial measures of EBITDA and Adjusted EBITDA. EBITDA represents net earnings attributable to Hasbro, Inc.
excluding interest expense, income tax expense, net earnings attributable to noncontrolling interests, depreciation and amortization of
intangibles. Adjusted EBITDA also excludes strategic transformation initiatives, restructuring and severance costs, loss on disposal of
business, eOne Film and TV business divestiture related costs, non-cash goodwill impairment charges, and the impact of stock
compensation. As required by SEC rules, we have provided reconciliations on the attached schedules of these measures to the most directly
comparable GAAP measure. Management believes that Adjusted net earnings, Adjusted net earnings per diluted share, Adjusted operating
profit and Adjusted operating margin provide investors with an understanding of the underlying performance of our business absent unusual
events. Management believes that EBITDA and Adjusted EBITDA are appropriate measures for evaluating the operating performance of our
business because they reflect the resources available for strategic opportunities including, among others, to invest in the business, strengthen
the balance sheet and make strategic acquisitions. The Company is not able to reconcile its forward-looking non-GAAP adjusted operating
margin and adjusted EBITDA measures because the Company cannot predict with certainty the timing and amounts of discrete items such as
charges associated with its cost-savings program, which could impact GAAP results. Constant currency is also a non-GAAP financial
measure. The impact of changes in foreign currency exchange rates used to translate the consolidated statements of operations is quantified
by translating the current or future period revenues at the prior period exchange rates and comparing this amount to the prior period reported
revenues. The Company believes that the presentation of the impact of changes in exchange rates, which are beyond the Company’s control,
is helpful to an investor’s understanding of the performance of the underlying business. These non-GAAP measures should be considered in
addition to, not as a substitute for, or superior to, net earnings or other measures of financial performance prepared in accordance with GAAP
as more fully discussed in our consolidated financial statements and filings with the SEC. As used herein, "GAAP" refers to accounting
principles generally accepted in the United States of America.



Safe Harbor \

Certain statements in this presentation contain “forward-looking statements” within the meaning of the Private Securities Litigation Reform Act of 1995, These statements, which may be identified -

by the use of forward-looking words or phrases, include statements relating to our business strategies and plans; expectations relating to products, gaming and entertainment; anticipated impact of tariffs,
including reciprocal and retaliatory tariffs; anticipated cost savings; and financial targets and guidance. Qur actual actions or results may differ materially from those expected or anticipated in the forward-
looking statements due to both known and unknown risks and uncertainties. Factors that might cause such a difference include, but are not limited to:

our ability to successfully implement and execute on our Playing to Win business strategy;

our ability to successfully compete in the play industry and further develop our digital gaming,
licensing business and partnerships;

risks associated with the imposition, threat or uncertainty of tariffs, including reciprocal or
retaliatory tariffs, in markets in which we operate which could increase our product costs and
other costs of doing business, result in higher prices of our products, impact consumer spending,
lower ocur revenues, result in goodwill impairments, reduce eamings and otherwise have an
adverse impact on our business;

risks associated with international operations, such as: the impaosition or threat of tariffs; conflict in
territories in which we operate or which affect areas in which we operate; currency conversion;
currency fluctuations; quotas; shipping delays or difficulties; border adjustment taxes or other
protectionist measures; and other challenges in the territories in which we operate;

risks related to political, economic and public health conditions or regulatory changes in the
markets in which we and our customers, partners, licensees, suppliers and manufacturers operate,
such as inflation, fluctuating interest rates, tariffs, higher commodity prices, labor strikes, labor
costs or transportation costs, or outbreaks of illness or disease, the occurrence of which could
create work slowdowns, delays or shortages in production or shipment of products, increases in
costs, reduced purchasing power or less discretionary income, or losses and delays in revenue
and earnings;

uncertain and unpredictable global and regional economic conditions impacting one or more of
the markets in which we sell products, which can negatively impact our customers and
consumers, result in lower employment levels, consumer disposable income, retailer inventories
and spending, including lower spending on purchases of our products;

our ability to transform our business and capabilities to address the changing global consumer
landscape, including evolving demographics for our products and advancements in emerging
technologies, including the integration of artificial intelligence [&l) into our product development,
marketing strategies, business operations and consumer engagement, and the associated risks
such as ethical concerns, evolving regulatory standards, implementation challenges, and third-
party dependencies;

our ability to design, develop, manufacture, and ship products on a timely, cost-effective and
profitable basis;

the concentration of our customers, potentially increasing the negative impact to our business of
difficulties experienced by any of our customers or changes in their purchasing or selling patterns;

our dependence on third party relationships, including with third party partners, manufacturers,
distributors, studios, content producers, licensors, licensees, and outsourcers, which creates
reliance on others and loss of control;

risks relating to the concentration of manufacturing for many of our products in the People's
Republic of China, which include the risks associated with increased tariffs imposed by China and
the U.5., and our ability to successfully diversify sourcing of our products to reduce reliance on
sources of supply in Ching;

the success of our key partner brands, including the ability to secure, maintain and extend
agreements with our key partners or the risk of delays, increased costs or difficulties associated
with any of our or our partners’ planned digital applications or media initiatives;

our ability to attract and retain talented and diverse employees, particularly following recent
workforce reductions;

our ability to realize the benefits of cost-savings and efficiency and/or revenue and operating
profit enhancing initiatives;

risks relating to the impairment and/or write-offs of businesses, products and content we acquire
andfor produce;

the risk that acguisitions, dispositions and other investments we complete may not provide us
with the benefits we expect, or the realization of such benefits may be significantly delayed;

our ability to protect our essets and intellectual property, including as a result of infringement,
theft, misappropriation, cyber-attacks or other acts compromising the integrity of our assets or
intellectual property;

fluctuations in our business due to seasonality;

the risk of product recalls or product liability suits and costs associated with product safety
regulations;

changes in accounting treatment, tax laws or regulations, or the interpretation and application of
such laws and regulations, which may cause us to alter reserves or make other changes which
significantly impact our reported financial results;

the impact of litigation or arbitration decisions or settlement actions;

the bankruptcy or other lack of success of one or more of our significant retailers, licensees and
other partners; and

other risks and uncertainties as may be detailed in our public announcements and U.5. Securities
end Exchange Commissicn (*SEC") filings.

The statements contained herein are based on our current beliefs and expectations. We undertake no obligation to make any revisions to the forward-locking statements contained in this presentation or

to update them to reflect events or circumstances occurring after the date of this presentation.



Second Quarter 2025 Highlights @\

Total Hasbro revenue down 1%; growth in Wizards driven by the record-setting

release of Final Fantasy nearly offset declines in Consumer Products REPORTED ADJUSTED

Wizards segment increased 16% with growth across MAGIC: THE GATHERING Net $981M $981M
and contributions from MonopolyGo! Reventc 1% 1%

Consumer Products declined 16% with growth in consumer products licensing )
offset by anticipated declines amid shifts in retail order patterns Operating

($798M) $247M

Profit NM -1%
Reported results impacted by $1,022 million non-cash goodwill impairment
. s ($856M)  $184M
arnings
- +
Adjusted operating profit approximately flat versus last year, driven by (Loss) $994M $14M

favorable business mix and an improved cost structure

Earnings
Paid $98 million of dividends in the quarter and reduced debt by $12 million (Loss) Per ($6.10)
Share

Adjusted EPS of $1.30 improved $0.08 versus the second quarter 2024 ($742M)
EBITDA NM

" . - A A - s " S : -~ n oA o 5 .
AS adjusted TIigures are non-GAAP financial measures. A reconciliation of non-GAAP financial measures can be found on




Six Months 2025 Highlights

Total Hasbro revenues increased /%, momentum in Wizards and licensing
offset declines in Consumer Products

Momentum across MAGIC: THE GATHERING and contributions from
MonopolyGo! drove 28% growth in the Wizards and Digital Gaming segment

Consumer Products segment declined 10%; growth in licensing offset by
declines in Toys related to shift in retail order patterns

Reported results impacted by $1,022 million non-cash goodwill impairment

Adjusted operating profit +18% versus last year from higher revenues and
favorable business mix

Paid $196 million of dividends and reduced debt by $62 million

Adjusted EPS of $2.35, a $0.52 improvement versus 1H 2024

non-EAAP financial measures

- = B HHE £
e5. A reconciliatlon o

can be fou

Net
Revenue

Operating
Profit

Net
Earnings
(Loss)

Earnings
(Loss) Per
Share

EBITDA

nd on

B

REPORTED ADJUSTED

$1,868M
+7%

($628M)
MY

($757M)
-$954M

($5.41)

($530M)
NY

$1,868M
+7%

$470M
+18%

$331M
+$76 M




Second Quarter
Highlights & Announcements

Highlights

Announcements



Hasbro, Inc. Second Quarter 2025 Performance

Wizards of

Q2 2025 Reported Results Consumer

{($ millicns, except 2arnings per share)

the Coast & Digital Entertainment

Gaming Products

Revenue $522 $442 $16
% vs PY +16% -16% -15%

Operating Profit (Loss) $242 ($1,030) $6
Operating Margin % 46.3% NM 39.4%
Q2 2024 Operating Margin % 54.7% -1.8% -5.3%
Operating Profit (Loss) vs PY 2% NM NM

Hasbro Net Earnings (Loss)
Net Earnings (Loss) vs. PY
Earnings (Loss) Per Share

$vs PY

MM =not meaningful

Corporate
& Other

N/A
N/A
($17)
N/A
N/A

+32%

Hasbro

$981
1%
($798)
-81.4%
21.3%
NM
($856)
-$994

($6.10)




Hasbro, Inc. Second Quarter 2025 Performance - as Adjusted “@

Q2 _2_025 AdJUStEFi Results the gu::tr*‘f:;ifgilal Entertainment Hasbro
($ millions, except earnings per share) Eaning
Revenue $522 $442 $16 N/A E $981 i
% vs PY +16% -16% -15% N/A E -1% i
, |
Operating Profit (Loss) $242 $1 $10 ($6) : $247 l
Operating Margin % 46.3% 0.3% 63.1% N/A E 25.2% i
Q2 2024 Operating Margin % 54. 7% -0.1% 94.1% N/A E 25.0% i
Operating Profit (Loss) vs PY -2% NM -43% +62% : -1.0% E
| |
Hasbro Net Earnings E $184 i
Net Earnings vs PY E +$14 i
i |
Diluted Earnings Per Share E $1.30 i
$ vs PY i +$0.08 +:

MM =not meaningful

As adjusted figures are non-GAAP financial measures. & reconciliation of non-GAAP financial measures can be found on slides 31-37.



Hasbro, Inc. Six Months 2025 Performance “@

Wizards of

YTD 2025 Reported Results Consumer Corporate

(% millicns, except 2arnings per share)

Hasbro

the Coast & Digital Entertainment

Gaming Products & Other

Revenue $985 $841 $43 N/A . $1868 |
% vs PY +28% -10% 9% N/A E +7% i

! i

Operating Profit (Loss) $472 ($1,074) ($5) ($21) ($628)
Operating Margin % 47.9% NM 1.5% N/A E -33.6% i
YTD 2024 Operating Margin % 48.1% -6.0% 10.3% N/A E 18.7% i
Operating Profit (Loss) vs PY +28% NM NM NM i NM 1:

| |

Hasbro Net Earnings (Loss) E ($757) i
Net Earnings (Loss) vs. PY E -$954 i
Earnings (Loss) Per Share : ($5.41) *:
$ vs PY E $6.82 |

MM =not meaningful



Hasbro, Inc. Six Months 2025 Performance - as Adjusted

YTD 2025 Adjusted Results

($ millions, except earnings per share)

Revenue
% vs PY
Operating Profit (Loss)
Operating Margin %
YTD 2024 Operating Margin %
Operating Profit (Loss) vs PY
Hasbro Net Earnings
Net Earnings vs PY
Earnings Per Share

$ vs PY

MM =not meaningful

Wizards of

the Coast & Digital
Gaming

$985
+28%
$472
47.9%
48.1%

+28%

$841
-10%

($30)
3.5%
-4.1%

+22%

Entertainment

$43

9%
$28
64.4%
76.7%

-23%

As adjusted figures are non-GAAP financial measures. A reconciliation of non-GAAF financial measures can be found on slides 33-37.

N/A
N/A
$0
N/A
N/A

NM

Hasbro

i
. ¢ o
~J
o

*
W
-




Q2 2025 Operating Margin Performance E

As Reported Operating Margin Drivers Adjusted Operating Margin Drivers

(% millions) Amounts may not sum due to rounding (% millions) Amounts may not sum due to rounding

Q2 2024 Op Margin 21.3% $212 Q2 2024 Op Margin (Adjusted) 25.0% $249

Volume & Mix* +0.1 pts ($7) Volume & Mix* +0.1 pts ($7)
Gross to Net Sales Rate +1.3 pts $17 Gross to Net Sales Rate +1.3 pts $17
Royalties -3.0 pts ($29) Royalties -3.0 pts ($29)
COS Savings > Cost Inflation® +2.4 pts $24 COS Savings > Cost Inflation*® +2.4 pts $24
Operating Expenses -1.4 pts ($14) Operating Expenses -1.0pts ($10)

Non-Recurring ltems, All Other* -102.0 pts ($1,000) Non-Recurring ltems, All Other -0.3 pts $4

Q2 2025 Op Margin

Q2 2025 Op Margin -81.4% ($798) (Adjusted)

25.2% $247

WVolume/Mix represents gross sales velume impact to operating profit and impact of mix on net sales. Royalties are calculated on a velume-adjusted basis. T0O35 Savings = Cost Inflation is
clefined as the cost of goods savinas from our strateaqic transformation initiatives is greater than the cost of goods inflation. Mon-Recurring. &1 Other includes impact of Goodwill impairment of
H1B.

=

As Adjusted figures are non-GAAP financial measures. A reconciliation of non-GAAFP financial measures can be found on slide 36.



e

Six Months 2025 Operating Margin Performance g

As Reported Operating Margin Drivers

Adjusted Operating Margin Drivers

(% millions) Amounts may not sum due to rounding (% millions) Amounts may not sum due to rounding

YTD 2024 Op Margin 18.7% $328 YTD 2024 Op Margin (Adjusted) 22.7% $398

Volume & Mix* +5.1 pts $116 Volume & Mix* +5.0 pts $116
Gross to Net Sales Rate +0.9 pts $21 Gross to Net Sales Rate +0.9 pts $21
Royalties 1.7 pts ($33) Royalties 1.7 pts ($33)
COS Savings > Cost Inflation® +1.8 pts $35 COS Savings > Cost Inflation*® +1.8 pts $35
Operating Expenses -1.8 pts ($33) Operating Expenses -2.4 pts ($45)

Non-Recurring ltems, All Other* -56.6 pts ($1,062) Non-Recurring ltems, All Other 1.1 pts ($22)

YTD 2025 Op Margin
(Adjusted)
Wolume/Mix represents gross sales valume impact to operating profit and impact of mix on net sales. Royalties are calculated on a volume-adjusted basis. TOS5 Savings > Cost Inflation is

clefined as the cost of goods savinas from our strategic transformation initiatives is greater than the cost of goods inflation. Mon-Recurring. &1 Other Includes a £25M non-recurring charge
related to the eCne divestiture and Soodwill impairment of $18.

YTD 2025 Op Margin -33.6% ($627) 25.1% $470

2
fe A-dinietradd Fi - - O L £ i - s irEe £ e e ~—ili H - T ! e i L R = F A omn elide 2
As Adjusted figures are non-GAAP financial measures. A reconciliation of non-GAAP financial measures can be found on slide 36.



Total Hasbro Owned Inventory @

- Total Q2 owned inventory
+17% YOoY driven by a
combination of planned
inventory builds and higher
cost of inventory related to
F/X and tariffs

Up 17% vs. Q2 2024

Up 52% vs. Q4
2024

- Restarted production and
shipments from China to the
U.S. in May

ek 042024 Q22025 - Aged inventory remains at all-
(5 in millions) tlme |0WS




Wizards of the Coast Revenue Drivers

21%

Wizards Tabletop

28%

N

Wizards Tabletop

“Total may not sum due to rounding

Wizards Tabletop represents tabletop MAGIC: THE GATHERING, DUNGECNS & DRAGONS, and other games;

-4%
Wizards Digital

-2%
Wizards Digital

and Digital Licensing represents our licensed digital gaming business.

= —
-3%
Digital Licensing

Digital Licensing

1%

FX

FX

16%

Total Revenue Increase

28%

Total Revenue Increase

5 Digital represents MAGC: THE GATHERING Arena and DED Beyond



Wizards of the Coast Op Margin Performance @\

2024 Op Margin 54.7% $247
» Q2 Margin impacted by higher
; . royalties with Final Fantasy release
Volume & Mix HULP R $32 A pE $147 and timing of operating expenses
S R S N B SIs Bats +0.7 pts $8 +0.8pts $18 » Supply chain ;‘Jmci%ictivity continues
to offset cost inflation
Royalties 5.0 pts ($26) 2.2 pts ($22) » YTD margin benefitting from
favorable mix, primarily strength in
COS Savings > Cost Inflation* +1.9 pts $10 +1.5 pts $15 MBI
Royalty expense will stay elevated
Operating Expenses 5.7 pts ($30) 4.1 pts ($40) through the back-half compared to
2024 with the upcoming
_ Spiderman and Airbender set
Non-Recurring ltems, All Other -0.4 pts ($0.3) 1.6 pts ($16) e
releases

2025 Op Margin

VolumeMix represents gross sales volume impact to operating profit and impact of mix on net sales




Consumer Products Revenue Drivers

YTD |

-

YalumeMix repres ents gross sa

lowmln

-19%

Volume & Mix

-12%

Volume Mix

nay not sum due to roun i:il"i_i

les valume impa

2%

Selling Rate

Selling Rate

ct to operating profit and impact of mix

2%

Licensing

3%

Licensing

on net sales,

FX

-1%

FX

-16%

Total Revenue Decline*

-10%

Total Revenue Decline*



Consumer Products Op Margin Performance @

2024 Op Margin (Adjusted) -0.1% ($0.3)
Margin improvement due to cost
_ savings, favorable business mix and
Volume & Mix -9 pts ($39) 4.2.pts ($31 reduced promotional activity
Gross Sales to Net Sales Rate +2.2 pts $8 +0.5 pts $4 ngiﬁer roya!ty oiERG di:WEﬂ by
business mix and growth in
Transformers and Beyblade
Royalties 1.2 pts ($5) 1.0 pts ($8)
Operational Excellence initiatives
continuing to drive underlying
COS Savings > Cost Inflation* +31pts $14 +2.4 pts $20 TR A £l
improvement in the supply chain and
operating expense structures
Operating Expenses +5.4 pts §24 +3.6 pts $31
No impact from tariffs flowing
_ through margin yet; expect to see
Non-Recurring ltems, All Other -0.1pts ($0.3) -0.8 pts ($6) costs ramp in Q3 timed with retail

2025 Op Margin (Adjusted)

-3.5%

($30)

VolumeMix represents gross sales volume impact to operating profit and impact of mix on net sales

holiday inventory builds




Total Hasbro, Inc.
Cash Flow & Metrics

Operating Cash Flow

Operating cash declined $156M
year over year driven by tax
$365 payment timing and increased use
of working capital

Returned $196 million cash to
shareholders via dividends

$209

Repurchased $12M of debt in Q2
and $62M YTD as we work
towards our target leverage ratio

YTD 2024 YTD 2025

[% in millions)




2025 Guidance?

_ FY Updated Guidance FY 2025 Original Guidance

Net Revenues (Constant Currency) Up Mid-Single Digit Up Slightly
Adjusted Operating Margin 22% to 23% 21% to 22%
Adjusted EBITDA $1.17 billion to $1.20 billion $1.1 billion to $1.15 billion
Tax Rate* 23% - 24% 23% - 24%
Capex ~$250 million ~$250 million

‘Adjusted operating margin, adjusted EBITDA and constant currency are non-GAAP financial measures, for more information, see slide #2 non-GAAP Financial Measures.

‘Tax rate represents the adjust ed tax rate excluding the impact of discrete tems.



2025 Adj EBITDA: Drivers of Change From Initial Guidance

$1,185

$1,125

CP: Q2 Lost
2025 Initial Mid-Point Revenue & 2025 Updated Mid-Point
Guidance Wizards Momentum 2025 Tariff Impact Deleverage Guidance

Above outlook will continue to be influenced by customer and consumer shifts and any changes in the macro trade policy

s Ta

LU



MAGIC: THE GATHERING @
2025 Release Cadence

2024 MAGIC Tentpole Sets 2025 MAGIC Tentpole Sets MAGIC Statistics
Player Demographics
MURDERS r
KARLOV MANOR AETHERDRIFT - Average tabletop player is
_ *35 years old
Tﬁg#ggﬁ Tﬁﬂ“l“ - Average player tenure is 5+ years
JUNCTION BORERCN P MK SHRERY - Wizards Play Network “9,000 stores
MODERN - Play events tickets +20% vs. 2024; 19k+
HORIZONS F””L FAHTASY badges sold at MagicCon Las Vegas
il (June 2025)
EDGE©°: Financials
BIOOMBYRROW ETERNITIES BB i
» MAGIC: THE GATHERING first
ou D“‘é\m crossed $1 billion in annual revenue
& HOUSE or HORROR Jﬂ iy et
- Total FY 2024 MAGIC revenue
was $1.08B

+ 10-year CAGR 13%

21



Operational Excellence Program

Path to $1B of Gross Cost Savings

. Approx. Net Savings

$370M
$220M $175-$225M
. $115M
$20M $60M
— —
2022 2023 2024 2025 2026 2027

$1B

Cumulative

| 3

=

Q2 YTD delivered $98M of gross
savings driven primarily by Supply
Chain cost productivity and
reduction of Managed Expenses
in Consumer Products

Performance is in line with
expectations, and we remain
committed to achieve both our in-
year and mid-term targets

Expect approximately “50% of
gross savings to flow through to
bottom line through 2025




Medium-Term Guidance (2025-2027)' B

Revenue (Constant Currency) Mid-Single Digit Growth CAGR

Adjusted Operating Margin 50bps to 100bps Average Expansion per year

Cost Savings* $1B Gross Cost Savings

Capital Allocation 2.5x Gross Debt to Adjusted EBITDA by 2026

*Cost savings are calculated using FY 2021 results as base year.

‘Adjusted operating margin, adjusted EBITDA and constant currency are non-GAAP financial measures, for more information, see slide £2 non-GAAP Financial Measures.



Supplemental
Financial Information



Gross Margin Performance @

IR AN

3 i +
2024 Gross Margin 75.3% $749 73.8% $1,294 Q2 Improvement 1.1 pts

- YTD improvement +2.4 pts
Volume & Mix* +2.0 pts ($7) +2.0 pts $121

+ + - -
Gross to Net Sales Rate 0.3 pts $17 0.3 pts $21 - Underlying Gross Margin
drivers
COS Savings > Cost Inflation* +2.3 pts $23 +1.7 pts $32
- Higher volume

Non-Recurring ltems, All Other -3.5 pts ($33) -1.6 pts ($44) . Business mix shift

2025 Gross Margin $1,424 - FX headwind

(% in millions)
VaolumeMix represents gross sales volume impact to operating prefit and impact of mix on net sales. Royalties aned CO5 ars

calculated on avolumeadjustec basis. COS5 Savinags = Cost Inflation is defined as the cost of goods savings from our strategic
transformation initiatives is greater than the cost of goods inflation.




Condensed
Consolidated
Balance
Sheets’

(Unaudited)
(Millions of Dollars

ASSETS
Cash and Cash Equivalents
Short-term Investments
Accounts Receivable, Met
Inventories
Prepaid Expenses and Other Current Assets
Total Current Assets
Property, Plant and Equipment, Net
Goodwill
Other Intangible Assets, Net
Other Assets
Total Assets

June 29, 2025

June 30, 2024

LIABILITIES, NONCONTROLLING INTERESTS AND SHAREHOLDERS' EQUITY

Current Portion of Long-Term Debt
Accounts Payable
Accrued Liabilities

Total Current Liabilities
Long-Term Debt
Other Liabilities

Total Liabilities
Total Shareholders' Equity

Total Liabilities, Noncontrolling Interests and Shareholders'

"' Amounts may not sum due to rounding

s 5469 % 6268
— 483.0

717.8 789.0

417 1 3576

359.4 418.0

2,041.2 2.674.4

251.8 340.4

1,256.8 2,278.8

489.4 552.8

1.1352 1.017.7

$ 5174.4 § §,864.1
i 500.0

3396 2975

888.2 1,032.6

1,227.8 1,830.1

33209 3,461 .4

356.0 399.7

49047 5,691.2

269.7 11729

Equity 3 5174.4 $ 6,864.1
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Consolidated =

Sta te m e n t Of June 29, 2025 June 30, 2024 June 29, 2025 June 30, 2024

% of Net % of Net % of Net % of Net
Amount Revenues Amount Revenues Amount Revenues Amount Revenues

.
operatlon 81 Net revenues $ 980.3 1000 % $ 9953 1000% § 18679 1000% $ 17526 100.0 %

Costs and expenses:

[Unﬂuditedj Cost of sales 2253 23.0% 23r.7 239% 429.8 23.0 % 4419 25.2 %
o Program cost amortization 5.2 0.6 % 85 0.9 % 136 0.7 % 16.6 0.9%
(Millions of Dollars and Royalties 845 8.6% 553 56% 1415 76% 106.2 6.1%
Shares E:.(cept Per Share Data} Product development 775 79% 70.4 71% 158.0 85% 1359 78%
Advertising 636 6.5 % 604 B.1% 119.0 6.4 % 1119 6.4 %
Amortization of intangible assets 17.2 1.8 % 171 1.7 % 342 1.8 % 341 19%
Impairment of goodwill 1,021.9 104.2 % L —% 1,021.9 54.7 % = —%
Loss on disposal of business —_ -_ % 15.3 15% 25.0 13% 244 1.4%
Selling, distribution and administration 2828 28.8 % 3185 32.0 % 552.4 29.6 % 553.3 36 %
Total costs and expenses 1,779.0 181.4 % 783.2 787 % 24954 133.6 % 1,424.3 81.3%
Crperating profit (loss) (798.2) (81.4)% 2121 213% (B627.5) (33.5)% 328.3 18.7 %
Non-operaling expense (income): — %
Interest expense 406 4.1% 430 4.3 % §2.2 4.4 % 81.5 4.7 %
Interest income {5.4) (0.6)% {13.0) {1.31% 14.3) (0.8)% (21.3) (1.27%
Oiher (income) expense, net (18.7) {1.9)% (0.8) (D.1)% (17.3) {0.9)% 42 02 %
Total non-operating expense, net 16.5 1.7% 292 29% 50.6 27T% 64 4 3T%
Eamings (loss) before income taxes (&14.7) {(83.17% 182.9 184 % (678.1) (36.3)% 2639 15.1%
Income tax expense 40.0 4.1% a4 4 4.5 % .1 4.1% 66.3 38%
Met eamings (loss) (854.7) (&7.1)% 1325 139 % (755.2) (40.4)% 197.6 13 %
Net earnings altnbutable 1o noncontrolling interests 11 0.1% — —_ 2.0 0.1% 09 0.1%
MNet earnings (loss) attributable to Hasbro, Inc g (855 8) (B7.30% § 1385 139% § (757.2) (40.5)% § 196.7 1.2 %

MHet earnings (loss) per common share:

Basic - S |11} - — 5 - M5 - T N
Diluted s (B 107 5 0.99 5 (2411 S 141
= —————————— e e
Cash dividends declared per common share 3 070 3 e 5 1.40 5 0.70
Weiahted Averaoce Number of Shares
Basic 140 3 1395 1400 1392
Diluted 140.3 140 'Hg.g 1£§

! Amounts may not sum due to reunding




Condensed
Consolidated
Statement of
Cash Flows'

(Unaudited)
(Millions of Dollars

Cash Flows from Operating Activities:
Met Eamings
Impairment of Goodwill
Loss on Disposal of Business
Other Non-Cash Adjustments
Changes in Operating Assets and Liabilities
Met Cash Provided by Operating Activities

Cash Flows from Investing Activities:
Additions to Property, Plant and Equipment
Additions to Software Development
Furchase of investments
Other

Met Cash Uilized by Investing Activities

Cash Flows from Financing Activities:

Proceeds from Long-Term Debt

Repayments of Borrowings

Dividends Paid

Fayments Related to Tax Withholding for Share-Based Compensation

Stock-Based Compensation Transactions

FPayments of financing costs

Other

Met Cash Provided {Uilized) by Financing Activities

Effect of Exchange Rate Changes on Cash
Met Increase (Decrease) in Cash and Cash Equivalents
Cash and Cash Equivalents at Beginning of Year
Cash and Cash Equivalents at End of Period

" Amounts may not sum due to rounding

Six months ended

June 29, 2025

June 30, 2024

(755.2) § 197.6
1,021.9 =
25.0 24.4
106.3 126.8
{188.6) 16.3
209.4 365.1
(29.9) (49.5)
(61.8) (48.2)
(10.0) (480.1)
12.5 2.4
(89.2) {575.4)
— 498 6
(60.5) —_
{196.0) {194.6)
(19.9) (11.9)
49 4.0
= (5.3)
(3.1) (2.3)
(274.6) 2885
6.3 32
(148.1) 81.4
695.0 5454
5469 § 626.8




Hasbro Q2 2025 Share in Focus Categories @\

Q2 POS Growth:

Focus Categories — Q2 2025

MONOPOLY, PLAY-DOH, SUPER

Hasbro Hasbro Hasbro SOAKER, TRANSFORMERS (flat),
Focus Category Share Change Share Position Beyblade, Marvel
Action Figures & Accessories Vv -0.6 pts 22.6% 1
Q2 POS Decline:
HASBRO GAMING*, NERF, PEPPA PIG,
Games excl. STCG* v 17 pts 15.3% 1
Preschool Toys v -0.8 pts 4.2% 6
Blasters & Accessories Vv -0.9 pts 39.4% 1
*Category does not reflect majority of MAGIC: THE
Source: Circana, LLC, Retail Tracking Service, G10 (US,CA,BR,MX,UK,FR,GE,SP,IT,AU), Action Figures & Accessories and Arts & Crafts GATHERING or DUNGEONS & DRAGONS
Supercategories, Preschool Toys Subsegment, Games Excl Strategic Trading Card Games Subsegment, and Blasters/Shooters & Accessories 1

Class, Projected Dollars, Apr — Jun 2025



Hasbro YTD 2025 Share in Focus Categories @\

YTD POS Growth:

Focus Categories — YTD 2025

SUPER SOAKER, TRANSFORMERS,

Hasbro Hasbro Hasbro Beyblade, Marvel, PLAY-DOH &
Focus Category Share Change Share Position FURBY (flat)
Action Figures & Accessories V¥ -0.5pts 22 1% 1
YTD POS Decline:
HASBRO GAMING*, NERF, PEPPA PIG,
Arts & Crafts V¥ A1pts 15.2% 1 e
Games excl. STCG* V¥ -25 pts 15.4% 1
Preschool Toys v -0.9pts 3.9% 6
Blasters & Accessories V¥ -33pts 40.7% 1

*Category does not reflect majority of MAGIC: THE
GATHERING or DUNGEONS & DRAGONS
Class, Projected Dollars, Jan— Jun 2025 i

Source: Circana, LLC, Retail Tracking Service, GI10 (US,CABR MX UK FR,GE SPIT AL}, Action Figures & Accessories and Arts & Crafts
Supercategories, Preschool Toys Subsegment, Games Excl Strategic Trading Card Games Subsegment, and Blasters/Shooters & Accessories




Segment A
R e S u lts 'AS Three Months Ended June 29, 2025 Three Months Ended June 30, 2024

Non-GAAP Non-GAAP %
Operating Results As Reported Adjustments  Adjusted As Reported Adjustments  Adjusted Change
Reported and =
. External Nel Revenues 5 9808 & - & 9803 3 9953 % — § 9853 =1%
AS A d J u St e d1 Operating Profit (Loss) (798.2) 1,0453 247 1 2121 36.7 2488 1%
Operating Margin -51.4% =100% 25.2% 21.3% 3.7% 25.0%
Q2 2025 rrme——
Wizards of the Coast and Digital Gaming:
I:U naudite d:l Exlemal Net Revenues -] 5224 & - & 5224 g 4520 & — § 4520 16%
Milli f Dolls Operating Profit 241.8 — 241.8 247 1 — 2471 -2%
(Millions of Dollars Operating Margin 46.3% = 46.3% 54.7% = 54 7%
Consumer Products;
External Met Revenues 3 4424 & — 5 4424 5 K245 § — 3 5245 -16%
Operating Profit (Loss) (1,029.6) 1,030.8 1.2 (9.3) a0 (0.3) =100%
Operating Margin =100% >100% 0.3% -1.8% 1.7% -0.1%
Entertainment:
External Mel Revenues 3 160 3§ - 3 16.0 b 188 5 - 3 18.8 =15%
Operating Profit (Loss) 6.3 38 10.1 {1.0) 187 17.7 -43%
Operating Margin 39.4% 23.8% 63.1% -5.3% 99 5% 04 1%
Corporate and Other;
Operating Profit (Loss) % (16.7) & 107 § (6.0) & (247) % 90 § (15.7) 62%

! Amounts may not sum due to rounding




Segment
Three Months Ended
Res u ItS-AS Wizards of the Coast and Digital Gaming Net Revenues by

Category June 29, 2025  June 30, 2024 % Change
R e p lo) rte d an d Tabletop Gaming $ 4063 § 3076 2%
Digital and Licensed Gaming 116.1 1444 -20%
AS Adj UStEd1 Met revenues 5 224 § 452 0
Three Months Ended
Q 2 2 0 2 5 Consumer Products Segment Net Revenues by Major
Geographic Region June 29, 2025  June 30, 2024 % Change
s d North America 3 2360 § 306.1 -23%
Co nt I n u e Europe 957 92.0 4%
Asia Pacific G3.6 G626 2%
Latin America 471 G3.8 -26%
{Uﬂaudit ed} Met revenues 3 4424 3 5245

(Millions of Dollars

Three Months Ended

Entertainment Segment Net Revenues by Category June 29, 2025  June 30, 2024 % Change
Film and TV 5 15 § 1.8 -17%
Family Brands 145 17.0 -15%

MNet revenues 3 16.0 § 18.8

Three Months Ended

Supplementary Hasbro Gaming Information: June 29, 2025  June 30, 2024 % Change
MAGIC: THE GATHERING 1 4120 3 336.0 23%
Hasbro Total Gaming '™ G15.8 h45 4 12%

' Hasbro Total Gaming includes all gaming revenue, most notably DUNGEONS & DRAGONS, MAGIC: THE
GATHERING and Hasbro Gaming.




Segment i
Results-As

Six Months Ended June 29, 2025 Six Months Ended June 30, 2024
Non-GAAP Non-GAAP %
e po r e a n Operating Results (' As Reported  Adjustments  Adjusted As Reported  Adjustmenis  Adjusted Change

Total Company R
.
AS A d u st e d 1 External Net Revenues $ 1879 § — $18679 § 17526 § —  §17526 7%
J Operating Profit (Loss) (627.5) 1,007.1 468.6 3283 69.1 3497 4 18%
YT D 2 0 2 5 Operating Margin -33.6% 58.7 % 251 % 18.7% 3.9 % 227 %

Segment Results
U Jitad Wizards of the Coast and Digital Gaming:
(Unaudited) External Net Revenues $ 9845 § — § 9845 § 7683 § — § 7683 28%

(Millions of Dollars Operating Profit 4718 = 4718 369.9 = 369.9 28%
Operating Margin 4T 9% — 479 % 48.1% — 481 %

Consumer Producls:

External Net Revenues 5 8407 & — 5 8407 3 9375 § — & 9375 -10%
Operating Profit (Loss) (1,073.5) 1.043.7 (29.8) (56.2) 18.1 (38.1) 22%
Operating Margin =-100% =100% -35 % -6.0% 19 % -4.1%
ntertainment:
External Net Revenues 5 427 § — 8 427 5 468 5 — £ 468 -9%
Operating Profit (Loss) (4.9) 324 27.5 48 311 359 -23%
Operating Margin -11.5% 759 % 64.4 % 10.3% 66.5 % TET %

te and Other:
Operating Profit (Loss) - (209) % 210 § 01 - 98 & 198 § 297 -100%

"l Amounts may not sum dus io rounding




Segment

Six Months Ended

Wizards of the Coast and Digital Gaming Net Revenues by
R esu I is- AS Category June 29,2025 June 30,2024 % Change
Tabletop Gaming 5 7501 § 5358 40%
R e po rte d a n d Digital and Licensed Gaming 234.4 2325 1%
Net revenues $ 0845 § 768.3

As Adjusted’

Six Months Ended

YT D 2 0 2 5 Consumer Products Segment Met Revenues by Major
Geographic Region June 29, 2025  June 30, 2024 % Change
- Morth America 5 4674 5 5452 -14%
CO nt| N ued Europe 180.7 179.5 1%
Asia Pacific 1174 1114 5%
Latin America 752 101.4 -26%
(Unaudited) Net revenues $ 8407 § 937.5

(Millions of Dollars

Six Months Ended

Entertainment Segment Net Revenues by Category June 29, 2025  June 30, 2024 % Change
Film and TV 3 58 § 1.8 =100%
Family Brands 36.9 450 -18%

MNet revenues $ 427 3§ 46.8

Six Months Ended

Supplementary Hasbro Gaming Information: June 29, 2025  June 30, 2024 % Change
MAGIC: THE GATHERING % 7583 § 573.9 32%
Hasbro Total Gaming ‘" 1,165.9 956.4 22%

" Hasbro Total Gaming includes all gaming revenue, most notably DUNGEONS & DRAGONS, MAGIC: THE
GATHERING and Hasbro Gaming.




Reconciliation
of Non-GAAP
Financial
Measures

(Unaudited)
(Millions of Dollars

Three Months Ended Six Months Ended
e i - June 29, June 30, June 29, June 30,
Reconciliation of EBITDA and Adjusted EBITDA (1) 2025 2024 2025 2094

Met Earnings (Loss) Attributable to Hasbro, Inc. % (855.8) % 1385 % (757.2) § 196.7
Interest expense 40.6 43.0 g2.2 81.5
Income tax expense 40.0 44.4 771 66.3
Met earnings attributable to noncontrolling interests 1.1 — 2.0 09
Depreciation expense 14.9 264 32.1 49.6
Amortization of intangibles 17.2 17.1 342 34.1

EEBITDA $ {(742.0) % 2714 % (529.6) % 4291
Stock compensation 11.3 17.8 29.7 12.8
Strategic transformation initiatives 2! 39 7.3 11.1 12.5
Restructuring and severance cosls 2 6.8 1.7 12.7 T4
Loss on disposal of business % = 15.3 25.0 24.4
eOne Film and TV business divestiture related costs & 0.1 — 56 —
Impairment of goodwill (& 1,021.9 - 1,021.9 —_

Adjusted EBITDA b 3020 % 3135 § 5764 5 486.2

M Amounts may not sum due to rounding

(2) Strategic transformation initiatives costs represent non-recurring expenses for strategic projects with anticipated long-term benefits to
support the organization in identifying, realizing and capturing savings to create efficiencies and improve business processes and
operations.

{% Restructuring and severance associated with cost-savings initiatives across the Company)

%) Loss on disposal of a business related to the sale of the eOne Film and TV business executed on December 27, 2023. The costs are
included in Loss on Disposal of Business within the Entertainment segment.

5l eOne Film and TV business divestiture related costs as a result of the sale of the eOne Film and TV business and certain retained
liabilities.

@ During Q2 2025, Hasbro recorded a non-cash goodwill impairment charge of $1,021.9 million in the Consumer Products segment,
following completion of an interim quantitative assessment of goodwill triggered by the implementation of tariffs.



Three Months Ended Six Months Ended

June 29, June 30, June 29, June 30,
an = Reconciliation of Adjusted Operating Profit (! 2025 2024 2025 2024
R e CO n CI I I a tl o n Operating Profit (Loss) $ (198.2) $ 2121 % (627.5) § 328.3

Wizards of the Coast and Digital Gaming 241.8 2471 471.8 3699
Of N O n e G AA P Consumer Products {1,029.6) (9.3) {1,073.5) (56.2)

Entertainment 6.3 (1.0} {4.9) 48

F . . I Corporate and Other (16.7) (24.7) (20.9) 9.8
I n a n CI a Mon-GAAP Adjustments $ 1,045.3 § BT % 10071 § 69.1
Consumer Products 1,030.8 9.0 1,043.7 181

Measures e
Corporate and Other 10.7 9.0 21.0 19.9

: Adjusted Operating Profit (Loss) $ 471§ 2488 § 469.6 § 307.4
I:Ul"lﬂleltEd:l Wizards of the Coasl and Digital Gaming 2418 2471 471.8 3699
(Millions of Dollars) Consumer Products 12 (0.3) (20.8) (38.1)
Entertainment 10.1 177 27.5 359

Corporate and Other (6.0) (15.7) 0.1 207

Non-GAAP Adjustments include the following:

Acquired intangible amortization < 12.6 12.4 250 24.8
Strategic transformation initiatives 39 7.3 1.1 125
Restructuring and severance costs 6.8 1.7 127 74
Loss on disposal of business (5 — 153 250 24 4
e0ne Film and TV business divestiture relaled costs 01 - 1.4 =
Impairment of goodwill ™ 1.021.9 —_ 1.021.9 _—

Total 5 10453 3§ BT 5 10871 % 69.1

" Amounts may ned sum due to reunding

“ Represents infangibde amortization costs refated to the intangible assets acquired in the e0ne acquisition. The Company has allocated certain of these
intangible amortization costs between the Consumer Products and Enterfainment segments, to malch the revenue generated from such infangible assets
While amortization of acquired intangibles is being excluded from the related GAAP financial measure, the revenue of the acguired company is reflecled
within the Company's operating results to which these assets contribute

* Sirategic fransformation initiafives costs represeni non-recurting expenses for strategic projects with anticipated long-term benefits fo support the
organization in identifying, realizing and caplurng savings fo creale efficiencies and improve business processes and operations.

. Restrucluring and severance costs associaled with cost-savings initiathves across the Company.

" Loss on disposal of a business refated to the sale of the eOne Film and TV business execuled on December 27, 2023, The costs are included in Loss
on Disposal of Business within the Enterfainment segment

* g0ne Film and TV business divestiture relaled costs as a result of the sale of the &One Film and TV business and certain refained liabilities

7 Dwring Q2 2025, Hasbro recorded a non-cash goodwill impairment charge of 51,021.9 million in the: Consumer Products segment, Tollowing complétion
of an interim quantitative assessment of goodwill inggerad by the implementation of tarniffs




R iliati f Net Earni i Earni st i
Three Months Ended

Diluted Per Diluted Per

L ] [ ] -
R e CO n CI I I a tl O n June 29, 2025 Share Amount June 30, 2024 Share Amount
Net Eamings (Loss) Altributable to Hasbro s {855.8) § {6.10) § 1385 § 0.99
Acquired intangible amortization @ 9.4 0.07 93 0.07
Of N O n - G AA P Strategic transformation initiatives 30 0.02 57 0.04

Restructuring and severance cosis 53 0.04 1.3 0.0

. - Loss on disposal of business ™ - - 15.3 0.11

F I n a n C I a I e0ne Film and TV divestiture related costs 0.1 —_ - -
Impairment of goodwill ™ 1.021.9 7.24 —_ —

M e a S u res Net Eamings Attributable 1o Hasbro as Adjusted 5 1839 % 130 § 1701 S 122

Six Months Ended

3 20 2006 Diluted Per 3 0. 204 Diluted Per
. une 24, Share Amount une ., Share Amount
(U s dited) Net Eamings (Loss) Attributable to Hasbro s (757.2) § (5.41) § 1967 § 141
(Millions of Dollars and Acquired Intangible Amortization 18.7 0.13 18.6 013
ShEIE"S Exce i)t Pe[ Sh are Data} Sllatwlc fransformation initiatives 85 0.06 9.6 0.07
Restructuring and severance costs 4 98 0.07 5.7 0.04
Loss on disposal of business ™! 250 0.18 244 0.18
eOne Film and TV business sale process charges '™ 42 0.03 — —
Impairment of goodwill ™ 1,021.9 7.24 —_— —
Met Eamings Aftributable to Hasbro as Adjusted 5 3309 § 235 § 2550 % 1.83

M amounts may not sum due o rounding

“ Represents infangitle amortization costs related to the intangible assets acquired in the eOne acquisition. The Company has allocated certain of these
mtangible amodizalion costs bebveen the Consumer Praducts and Enledainment segments, lo malch the révenue generaled from such intangible assets.
While amortization of acquired infangibles is being excluded from the related GAAP financial measure, the revenue of the acquired company is reflected
within the Company's operating results to which these assets confribute

*! Strategic transformation indtiatives costs represent non-recuming expenses for siralegic projects with anficipated long-lerm benefits to support the
organization in identifying, realizing and capluring savings o create efficiencies and improve business processes and gperations, These costs primarily
consist of third party consulting of $3.9 (£3.0 aftertax) and $11.1 (58.5 after-tax) for the three months and sic manths ended June 29, 2025, respectively, and
57,3 (35.7 after-tax) and 512.5 (59.6 after-tax) for the three months and six months ended June 30, 2024, respectively

! Restructuring and severance costs $5.8 (55.3 after-tad) and $12.7 (55,8 after-taoe) for the three months and sic months ended June 29, 2025,
respectively, and 31.7 (51.3 afler-1ax) and 57 4 (35.7 after-tax) for the three months and six months ended June 30, 2024, respeciively, associaled with
cost-savings inifiatives across the Company.

* Loss on disposal of a business of $25.0 ($25.0 after-tax) for the six months ended June 29, 2025 and $15.3 ($15.3 after-tax) and 524 4 (524 .4) afler-fax
for the three months and st months ended June 30, 2024, respectively, related to the sale of the eOne Film and TV business executed on Decemiber 27,
2023. The costs are included in Loss on Disposal of Business within the Enterfainment sagment

“ gOne Film and TV business divestiture related costs of $0.1 (30,1 aftertax) and 55.6 (54,2 afler-tax) for three months and six months ended June 29,
2025, respectively, 3% a resull of the sale of the eOne Film and TV business and cenain retained Babilites.

" During Q2 2025, Hasbro recorded a non-cash goodwill impairment charge of 51,021.9 million in the Consumer Products segment, following completion of
an intenm quantilative assessmeani of goodwill triggered by the implementation of tariffs
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