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CHARTING A BETTER PATH 
FOR OUR CUSTOMERS 
AND PATIENTS
The global health care system has 
created breakthrough innovations and 
helped people and families get access 
to the care and support they need. But 
too often, individuals and their families 
don't experience health care this way. 

In the United States, we see time and 
again that the health care system is on 
an unsustainable trajectory. Society’s 
growing needs and expectations are 
overwhelming the current system, which 
remains primarily oriented to providing 
interventions after someone becomes ill. 
As a result, people are becoming sicker 
and costs continue to rise, with annual 
health care expenditures now 
exceeding $5 trillion.1

As we look to the future, it's clear the 
status quo is not sustainable. Above all, 
we need to improve affordability and 
people's experience with the health 
care system. Rather than focusing on 
preserving current business practices 
and models in health care, The Cigna 
Group stepped into 2025 challenging 
ourselves to accelerate our leadership 
to make us even more responsive 
to our customers' expectations, 
and to help drive systemic change. 

THE FORCES OF DEMAND 
AND SUPPLY

Improving affordability requires 
confronting the underlying cost 
drivers in health care, including 
both demand and supply.
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Demand for health care in the United 
States is growing rapidly. The population 
is aging, the prevalence of chronic 
conditions is increasing (more than 
75% of adults in the United States 
have at least one chronic condition),2

and today managing chronic diseases 
and mental health conditions accounts 
for roughly 90% of total health care 
spending.3 Together, these forces drive 
heightened demand for health care 
services—and increased costs. 

Relative to supply, in most industries, 
costs go down when supply increases. 
However, in health care, costs are rising 
even as additional supply becomes 
available. Consider that since 2000, the 
cost of a hospital stay has increased more 
than 220%,4 and according to 2024 data, 
the median price of a new prescription 
drug is more than $370,0005—compared 
to approximately $2,000 about 20 years 
ago.6 Prices at that level understandably 
put many treatments and care out of 
reach for families and employers.

At The Cigna Group, we’re moving 
forward—with purpose and conviction 
—to counter these forces with strength 
and clarity.

WAYS WE ARE DRIVING 
AFFORDABILITY 

Our approach to shaping our portfolio 
gives us the agility to offer new solutions 
and services which help lower costs, 
as well as expand access, and support 
prevention and treatment adherence. 

For example, the transformative rebate-

announced in October is an innovative 
alternative to the more complex post-

purchase rebate process, and will help 
Americans get the medications they 
need by lowering their out-of-pocket 
costs while also providing greater 
support for independent pharmacies. 
This translates to greater affordability 
for our customers—particularly for 
expensive brand-name drugs—
right at the pharmacy counter.7

In addition, our Price Assure pharmacy 
savings technology automatically 
compares prices at the pharmacy 
counter to ensure customers pay the 
lowest out-of-pocket cost.8 While most 
often the lowest cost is our negotiated 
price, Price Assure will apply other 
coupons or discount cards if available 
to give our patients greater affordability 
and greater peace of mind.

The locations where health care 
services are provided can also impact 
affordability in a profound way. To 
offer just one example, the same 
medical treatment, administered to 
the same patient by the same medical 
professionals, can result in dramatically 
different costs—depending on whether 
the treatment takes place in a hospital, 

At The Cigna Group, we actively align 

navigation to encourage high quality 
care in lower cost sites when it’s 
medically appropriate, while preserving 
access to hospital care when it’s truly 
needed. By using clinical review, 
clearer incentives, and direct support 
for patients and providers, we’re helping 
reduce avoidable costs while protecting 
safety, access, and choice.
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Finally, we are also driving affordability by 
leveraging competition and encouraging 
use of the most cost-effective solutions.

For example, today generic medicines 
account for approximately 90% of all 

while making up only approximately 
10% of total prescription drug spending.9

In addition to continuing to encourage 
the use of generics where appropriate, 
we also see an important and growing 
opportunity to further improve 
affordability through the use of 
biosimilars. We accelerated the adoption 
of biosimilars in 2025 by offering $0 out-
of-pocket options for both HUMIRA®10

and STELARA® biosimilars11—saving each 
patient thousands of dollars. Looking to 
the next 10 years, the United States has 
an important opportunity to capitalize 
on an estimated $100 billion in savings 
from biosimilar competition.12

OUR COMMITMENTS TO BETTER

More broadly, in 2025 The Cigna Group 
also launched our "Commitments 
to Better" to accelerate our ability 
to help make health care work better.13

We don't consider our Commitments 

guide to our ongoing evolution, and that 
is why this is a multiyear journey for us. 
Before making our Commitments, 
we listened to feedback from thousands 
of health care customers and clients 
about the challenges they face when 
navigating the health care system, 
with a determination to help make it 
better and to do better. 

You can learn much more in our 

Report, which details our 2025 progress 

established last year, and how we are 
continuously improving to better 
serve our customers and patients. 

highlights of our 2025 progress relative 
to our Commitments to Better: 

Easier Access to Care: Addressing 
the challenges customers and patients 
face by making our processes simpler, 
easier, and faster.

We view partnerships—both across 
our own businesses and with others—
as an important mechanism to drive 
access at scale, more rapidly and more 
effectively. We are pleased that in 2025 
we began a partnership with America's 
Health Insurance Plans (AHIP),14 the 
U.S. Department of Health and Human 
Services (HHS), and industry peers to 
streamline, simplify, and reduce prior 
authorization15—a critical safeguard 
to ensure our customers’ care is safe, 
effective, evidence-based, and affordable. 
The actions are focused on connecting 
patients more quickly to the care they 
need, while minimizing administrative 
burdens on their providers.
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We are already making progress, and 
in fact more than half of medical prior 
authorizations submitted electronically 
are approved within minutes, and more 
than 80% are approved within one day.16

We also stepped forward to join forces 
with the Trump Administration and the 
pharmaceutical company EMD Serono,17

to give individuals greater access to 
affordable fertility treatments to help 
grow their families. These partnerships 
build on our continued focus on access 
to fertility care, such as our relationship 
with Progyny,18 to make comprehensive 

more accessible to our self-funded 
employer clients in the U.S. And, our 
Cigna International Health business also 
announced a new solution powered by 
our partner company, Carrot Fertility,19 to 
provide personalized support, education, 
and guidance for customers globally.

Better Support: Providing our customers 
and patients with enhanced resources 
to navigate the health care system with 
greater ease and peace of mind.

We are expanding support for customers 
and patients facing complex conditions, 
such as cancer, to help them navigate 
the complexities of health care. In 2025, 
this included expanding our team of 
highly trained advocates, who deliver 
personalized guidance and resources
for our customers across every stage 
of their care journey.

Cigna Healthcare® also introduced 
a new virtual assistant to help all 
customers better understand their 

coverage and claims information into 
clear and simple language.20 If customers 
need more help, the virtual assistant can 
directly connect them to a customer 
service advocate. 

Better Value: Providing better value 
for our customers and patients.

Throughout 2025, we continued to 
prioritize better value, including access 
to more affordable medications and 
predictable access to quality health care. 
Our new, rebate-free model for pharmacy 

and biosimilars to improve affordability 
are just two examples of this.

Accountability: Standing behind 
our commitments to our customers 
and patients.

Ultimately, we know we need to deliver 
on the things we say we are going to do. 
One of the ways we are making sure this 
happens is by linking part of our leaders' 
pay to our customers' and patients' 
experiences and how well we served 
them in 2025. We evaluate this by the 
customer advocacy metric known as 
Net Promoter Score, or NPS, which 
measures customer loyalty by asking 
how likely our customers are to 
recommend a company, product, or 
service. We are pleased that our NPS 
score increased in 2025 compared to 
2024.21 While we are proud to have 
made incremental progress, we 
recognize we still have work to do.
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Transparency: Providing public 
information on how we are  
continuously improving to serve  
our customers better. 

We will openly share our progress  
against the things that we say we’re  
going to do. That is why we released  
our Customer Transparency Report 
which details our progress. 

To share two examples, our Express 
Scripts®

customers will now receive personalized 
summaries that detail their annual total 
prescription drug costs, including their 
savings,22 and Cigna Healthcare launched 
Clearity,23 a new, copay-only health plan 
designed to provide greater transparency, 
predictability, and simplicity. Clearity 
leverages AI-powered digital tools to 
empower customers to make more 

 
decisions with information—before  
they get care—including pricing and 

OUR SOCIETAL IMPACT 

Our Commitment to Better extend to 
recognizing and embracing our larger 
societal role. We're proud of the many 
ways in which our Board of Directors,  
our leadership, and our colleagues around 
the globe stepped up to prioritize purpose 
along with our company performance.

In 2025, we were pleased that JUST Capital 
and CNBC once again ranked The Cigna 
Group as number one among health care 
providers, and in the top 10 overall across 
industries on their annual list of "America's 
Most JUST Companies."24 The JUST 
Companies list ranks America’s largest 
publicly traded companies on issues that 

how a company invests in its employees 
and supports its communities. 

We also were recognized globally in 2025 
as our Global Individual Health business 
was named the "Best International 
Individual Health Insurance Provider" 
at the prestigious Health & Protection 
Awards in the United Kingdom.25 

As a societal leader, we also continued 
to lead in thought leadership. Our 
International Health business launched 
its 11th annual "Cigna International 
Health Study," which surveyed 11,000 
respondents across 13 global markets 
to identify how vitality and well-being 

were shared at an event in Dubai, and 
highlighted how vitality is shaped by 
multiple dimensions of well-being— 

 
and workplace health—and is closely 
linked to resilience, optimism, and  
overall quality of life.26

We also continue to focus on the 
importance of mental health in addition 
to physical health. In conjunction with 
the Business Roundtable, for example, 
we convened business and health care 
industry thought leaders to discuss 
strategies for addressing mental health 
issues within the American workforce. 
The Mental Health Summit featured 
11-time Olympic medalist and mental 
health advocate, gymnast Simone Biles, 
who shared her personal story with  
a number of our employer clients on 
what she's learned on her journey to 
stronger mental health. The Summit 
underscored the necessity of empathetic 
leadership and training in addressing 
workplace mental health. 
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We're also proud of how we supported 
our local communities. In particular, 
our colleagues gave back with their 
time and talent in nearly 114,000 
volunteer hours across the globe. 
This represents an approximately 
30% increase in volunteerism 
compared to 2024.27 Their efforts 
supported a wide variety of organizations 
and causes from food banks and youth 
programs, to projects supporting 
education, the arts, and more. 

In 2025, we also established 
The Cigna Group Employee Relief Fund 
as a way to help our employees who 

natural disaster or certain other events. 
The Cigna Group and The Cigna Group 
Foundation contributed more than 
$1.6 million last year, and employees 
donated more than $26,000, including 
our Foundation’s matching gifts. 
The Employee Relief Fund supported 
more than 600 employees and 
distributed more than $960,000 

28

In addition, we bestowed grants across 
10 states last year through The Cigna 
Group Foundation,29 focusing on three 
core categories: 

• Improving youth mental health: 
Reached more than 34,000 youth, 
families, and professionals through 
a network of schools, clinics, and 
community centers that provide 
counseling and therapeutic services 
designed to enhance coping skills 
among children and teens. More 
details can be found in the 2025 
Impact Report for this commitment.30

• Improving veteran mental 
health through housing stability:
Connected veterans with new 

programming to access mental health 

• Reducing barriers to health equity: 
Improved access for individuals in the 
Hartford, Connecticut and Houston, 
Texas communities to innovative 
programs that provide nutrition 
counseling, access to mobile health 
units, and transportation to medical 
appointments.

DELIVERING GROWTH IN 
A DYNAMIC ENVIRONMENT 

Over many years, we have consistently 
delivered strong results by anticipating 
change, planning thoughtfully, and 
meeting potential obstacles head on. 
During David’s tenure as CEO, this 
has translated into an evolution of the 
company from a traditional insurer 
serving 46 million customers and 
generating approximately $18 billion of 
revenue,31 to a global health company, 
now serving more than 185 million 
customer relationships with revenue 
of $275 billion. As a result, the company 
generated a total shareholder return 
of more than 750% over this period.32
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The Cigna Group continued to deliver 
on its performance track record in a 
dynamic 2025. In 2025, our company:33

• Grew full-year total revenue to $275 
billion, an increase of 11% year over year.

• Achieved shareholders’ net income for 
2025 of $6 billion, or $22.18 per share, 
and adjusted income from operations 
of $8 billion, or $29.84 per share.

• Generated
of $9.6 billion.34

• Returned $5.2 billion to 
shareholders through dividends 
and share repurchases.35

We also took steps to further strengthen 
The Cigna Group by sharpening the 
company's focus on our core services 

examples in 2025 included:

• A $3.5 billion investment in Shields 
Health Solutions to better serve 
the rapidly expanding number of 
individuals living with complex and 
chronic conditions,36 and

• Completing the sale of our Medicare 
Advantage, Cigna Supplemental 

CareAllies businesses for $4.9 billion 
to Health Care Service Corporation.37

in the growth opportunities ahead—
supported by our strong fundamentals, 
with a focus on our core health 

Our 2026 adjusted  earnings per share 
outlook of at least $30.25 reinforces 
our expectations for the sustained 
growth and strength of our company.38

We will also continue to take bold actions 
to invest in the future of health care and 
transform our industry. This includes our 
emphasis on growing our digital and 
analytics capabilities alongside the use 
of AI to continue improving the customer 
experience throughout a variety of 
interactions with us. 

BUILDING ON OUR MOMENTUM

Building a more sustainable and 
affordable model for health care is one 

We are committed to doing our part 
and are proud of all of our efforts in 
2025. And, as we enter 2026, we're 
further intensifying our efforts.

We recognize that to truly address the 
highly personal needs of our customers 
and patients, our entire organization—
at every level of our company—must do 
an even better job of anticipating and 
meeting the needs of our customers 
and patients on a direct, impactful, 
and personal basis. 

We believe this so strongly that we're 
making it the focus of our entire 
organization. We refer to this focus as 
"Lead to One," which calls on all of our 
colleagues around the world to lead 
the charge for better health care by 
considering the needs of our customers 
and patients—one person at a time. 

that each individual interaction we have 
with a customer or patient must be 
personalized to have a positive impact. 
Lead to One serves as a guide to action—
how we establish priorities, deliver on our 
work, innovate, invest, and set our goals.
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The momentum and strength that 
The Cigna Group carries into 2026 
positions us strategically, operationally, 

even as we prepare to transition 
leadership of the company.

Earlier this month, we announced that 
after nearly 17 years at the helm of 
The Cigna Group, David will be retiring 

will become become the next CEO of The 

on July 1, David will continue to serve the 
company in the role of Executive Chair.

Brian has a nearly 30-year tenure at 
The Cigna Group. He currently serves as 

overseeing all businesses across our 
two growth platforms—Cigna Healthcare
and Evernorth® Health Services. 
His extensive experience across P&L, 
growth platform, operations, and 
global business leadership makes him 
ideally suited to lead the next era of the 
company’s impact and growth.

LOOKING TO 2026 AND BEYOND

The Cigna Group will continue to evolve, 
and that our purpose- and performance-
driven culture will lend us inspiration in 
driving industry-wide change. 

That’s why we’re here—and why we've 
chosen to do this work. The health care 
system in America needs to be better, 
and we have challenged ourselves to 
help lead and drive systemic change. 
As leaders in the health care industry, 
we are committed to being part of the 
solution and improving the lives of the 
millions of individuals who depend on 
us every day.

By executing on our commitments to 
improve health care affordability along 
with the overall customer and patient 

The Cigna Group will continue to 
generate attractive returns for our 
company and shareholders—building 
on our long-term track record of 
adjusted earnings per share growth, 
as well as total shareholder return 
compared to competitors.

We are excited by this journey, which is 
fueled by the passion and commitment 
of our colleagues around the world. 
We thank our colleagues for all their 
contributions, each and every day. We 
also want to thank you for your ongoing 
interest in our company. We look forward 
to your continued partnership and 
appreciate the trust you place in us. 

David M. Cordani

The Cigna Group

Brian Evanko

The Cigna Group
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MULTIPLE SCLEROSIS 
CHANGED HER LIFE. 
SUPPORT HELPED 
HER KEEP LIVING IT.
“I know that I have someone looking out for me.”

multiple sclerosis (MS), she was scared. 
MS is a disease in which the body’s 
immune system attacks the nerves in 
the brain and spinal cord. MS can 
affect the whole body, from memory 
to vision to mobility.39

Kenya was afraid of what MS would 
mean for involvement in her community, 
afraid of how to navigate the health care 
system, and afraid of not getting access 
to the medicines she would need. 

Accredo®, Evernorth Health Services' 
specialty pharmacy for people with 
complex or chronic health conditions, 
was there for her with 24/7 access to 
specialty trained clinicians. They were 
ready to answer any questions and 
address concerns.

Kenya said, “They would call maybe 
every three to four days when we were 

patient with me. All the questions I had, 
they put me at ease.” 

Cognitive changes can be common 
with MS, and Kenya shared that she 
sometimes experiences “short-term 
memory losses.” 

MEET KENYA
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So, Accredo helped her get set up 
on their app, which allows her to 
conveniently manage her prescriptions 
and track her symptoms. If she forgets 
a symptom that she has had before, the 
app’s health tracker keeps her informed. 

Accredo also informed Kenya about MS 
support groups where she can share her 
experience and support others on their 
journey. “We can cry with each other. 
We can be happy with each other. 
We can congratulate each other when 
we have a small milestone.” 

Kenya is grateful not only for the new 
community she has found, but also for 
the Accredo specialists and pharmacists 
who stay up to date on her complex and 
evolving medical history. She appreciates 
the consideration that is put into her 
care. “I know that I have someone 
looking out for me.” 

“Accredo makes it 
very easy because that’s 
one less worry I have. 
I can have more time 
for me, to enjoy my life.”
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BOBBY

SMALL STEPS. 
BIG CHANGE.
“I'm learning that true health is cumulative, 
built from countless small, consistent efforts.”

This is what Bobby Neeb says about 
his wellness journey. During an annual 
checkup in 2022, Bobby was diagnosed 
with diabetes. Diabetes is a disease that 
occurs when your blood glucose, also 
called blood sugar, is too high. Glucose 
is your body’s main source of energy. 
Your body can make glucose, but 
glucose also comes from the food you 
eat.40 This diagnosis was not a complete 
surprise. With a packed schedule, poor 
diet, and stress, Bobby felt depressed. His 
doctor recommended a daily 30-minute 
walk, to which Bobby admits, “I did not 
think I could manage it. That moment of 
vulnerability was eye-opening.” 

Soon after his diagnosis, Cigna 
Healthcare introduced him to a 
virtual class on glucose meters. 
From there, Bobby was guided to 
additional resources and connected 
with Rachel, a registered nurse and 
Cigna Healthcare health coach. 
“She took time to understand my 
challenges and her empathy with 
my struggles made all the 

difference in my motivation and 
commitment,” Bobby shared. They meet 
regularly with their calls beginning with 
a heart-to-heart about how Bobby is 
feeling, followed by a review of past goals 
and the setting of new ones. Speaking 
to Rachel’s impact, Bobby adds, 

She's been a beacon 
in navigating life's 
challenges, helping me 
integrate small, daily 
actions that collectively 
enhance my well-being.” 

MEET BOBBY

Rachel and Bobby
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When Bobby started working with 
Rachel, he was also suffering from severe 
hearing loss, and she encouraged him 
to get a cochlear implant. In March 
2023, he underwent surgery and was 
immediately surprised by the sounds he 
heard—ranging from a spoon stirring in 
a coffee cup to sounds of nature. They 
even used their coaching sessions to 
help him relearn how to hear. Bobby said 
that without Rachel’s encouragement, 
he wouldn’t have explored the implant. 
Additionally, Bobby sought therapy to 
help him overcome his depression. After 
a year of working with a therapist, his 

“I’ve never had anyone 
help me as much as 
Cigna Healthcare has.”

Two years after being unable to 
commit to more than a 15-minute 
walk, Bobby has not only taken up 
hiking but even made it to the peak of 
Mount Cammerer in the Great Smoky 
Mountains. He believes each step 
forward, whether on a mountain trail 
or in his daily routine, builds physical 
strength, resilience, and joy in his life. 

Having lost nearly 150 pounds, 
his dedication to a healthier lifestyle 
has led to the reversal of his diabetes 

pressure and cholesterol levels. He no 
longer needs medications to manage 

his life, Bobby is eating healthy, living 
healthy, and is in what may be the best 
shape of his life. “To the Bob of two 
years ago, I’d say, ‘Life is not over. 
Find something good to do for yourself 
today.’” With a smile, Bobby added, “I’m 
excited about what tomorrow brings.”
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WHEN SCIENCE, SUPPORT, 
AND HOPE ALIGNED.

Infertility can be a deeply personal and 
challenging journey. Jillian, a manager 
at Freedom Fertility by Evernorth, 
a pharmacy that helps 70,000+ women 
and families a year along their fertility 
journey,41 knows this all too well. In the 
U.S., about 11% of women face fertility 
issues.42 She spent 15 years supporting 
patients with their fertility needs and 
then became a patient herself. 

Having a pharmacy that 

condition and offered 
support throughout the 
treatment was extremely 
important.”

MEET JILLIAN
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Jillian and her husband Andy started 
trying to conceive in September 2018. 
Nine months later, she suffered a tragic 
miscarriage. In September 2019, they 
turned to a reproductive endocrinologist 
for help and underwent extensive 
testing, including genetic screening. 

Jillian and Andy were stunned to 
discover both were carriers of a rare 
genetic disease, methylmalonic aciduria 
homocystinuria cobalamin type C. This 

their journey. After consulting a genetic 
counselor to understand the risks and 
implications for their future children, 
they went through preimplantation 
genetic testing (PGT-M) to ensure their 
embryos wouldn't carry the disease. In 
June 2020, Jillian began IVF, and out of 
the nine eggs retrieved, the couple was 
left with four viable embryos.

2020 failed, which was devastating. 
But they didn't give up. In December 
2020, they tried again with a different 
medication protocol, and this time 
it worked. Jillian became pregnant, 
and now they have a healthy son.

Jillian's story highlights the importance 
of awareness and support in infertility. 
Many people struggle silently, unaware 
of how common these issues are or that 
help is out there. With Freedom Fertility’s 
expert guidance, reliable access to 
medications, and fast and dependable 
delivery, patients like Jillian can get the 
support they need when they need it.
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AFTER THE GAME, 
A DIFFERENT KIND 
OF FIGHT.

Longtime NFL quarterback Alex Smith 
was enjoying retirement with his family 
when their lives changed overnight. 
One morning, his seven-year-old 
daughter Sloane’s face began to droop, 
and she was immediately diagnosed 
with a rare and aggressive form of brain 
cancer. Symptoms of a pediatric brain 
tumor vary by its size, type, and location 
and may result from pressure on nerves, 

in the skull.43

Sloane underwent emergency brain 
surgery, and the Smith family was 
thrust into a whirlwind of appointments, 
overwhelming treatment options, and 
the fear of the unknown. But they didn’t 
have to face it alone. 

Cigna Healthcare oncology nurse case 
manager Kathy Jo helped the Smith 
family navigate Sloane’s care with 
knowledge and compassion. Thanks 
to Kathy Jo’s efforts, the Smith family 
was able to focus their energy on 
supporting Sloane.

“My purpose is to be 
a strong advocate, 
helping families know 
what questions to ask 
and what steps to 
take to move forward.”
– Kathy Jo

MEET THE SMITHS
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The family lived scan to scan and leaned 
on Kathy Jo for support throughout 
their journey. “Kathy Jo has been there 
through it all,” Alex said. “She helped us 
understand everything—she made sure 
it was taken care of.” Through all the 
challenges and treatments, the Smiths 

to shine bright.

“Sloane is doing great. 
She just started fourth 
grade and is the heart 
of our family. If you saw 
her running around, 
you’d never know 
she’s had three major 
brain surgeries.”
– Alex Smith
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THE APPOINTMENT 
THAT SAVED HER LIFE.
“The whole experience gave me a lot of hope 
and gratefulness for preventive care.”

At 42, Mandy felt healthy and strong. 
She worked out regularly and had no 
symptoms to suggest anything was 

was clear, and although she meant to 
schedule her next one at 41, life got busy. 
She canceled the appointment and 
never rescheduled. There was no pain 
or lump, and nothing suggested that 
she should be concerned.

Then she started seeing reminders about 
preventive care. They nudged her to
slow down and make her own health 
a priority, something that’s easy to 
push aside when everything seems 

annual physical and a mammogram.

“I felt empowered 
to take care of myself.”

The mammogram led to two 
follow-up appointments, and that’s 
when she learned the news no one 
expects to hear. The screening had 
detected breast cancer. 

MEET MANDY
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Because she went when she did, doctors 
caught it at stage 0, the earliest stage 
possible. The 5-year relative survival rate 
from breast cancer when detected at 
the earliest stage is 99%.44 As a mother 
of two young girls, Mandy chose an 
aggressive approach, which was a double 
mastectomy. From her diagnosis to her 
surgery, she moved through a whirlwind 
of decisions and emotions. Then came 
the news she’d been praying for. She was 
cancer-free. All in less than two months.

Mandy knows how different her story 
could’ve been if she had waited. She 
feels incredibly grateful and says the 
experience forever changed how she 
thinks about preventive care. Now, it’s 
something she’ll never put off again.

She shares her story 
because she hopes it 
encourages others to 
take care of their health, 
even when they feel 

She believes she would’ve had no 
idea anything was wrong without 
that mammogram, and the cancer 
could have progressed quietly and 
dangerously. After both she and her 
husband faced health scares that were 
caught early, their family has become 
strong believers in preventive care. 
They want others to make the time 
for screenings that can save lives, 
while treatment is simpler and far 
more effective.
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FAR FROM HOME. 
NOT ALONE. 
When you get sick abroad, everything 
suddenly feels harder. You’re not sure 
how the health care system works, you 
might not speak the language well, 

doctors are telling you. That’s exactly 

team exists, along with our Integrated 
Health and GHB Americas Client 
Advocacy teams. 

We’re here to support 
customers when 
something goes 
wrong far from home.

One of those customers was Celeste.* 
She was working in Rwanda when her 
health started to spiral. It began with 
a high fever and a hospital stay. Even 
with antibiotics, nothing got better. She 
then experienced new pain, and scans 
showed a mass on her liver. Doctors 
thought it was a bacterial abscess 
caused by diverticulitis, so they tried 
more treatment. Still, no improvement.

That’s when Karina, a nurse on our 
Integrated Health Team, stepped in.
She reached out to Celeste, listened 
to what she’d been going through, 

and quickly spotted some gaps in her 
care. Karina helped her sort out the next 
steps and suggested getting a second 
opinion through our telehealth services. 

The doctor reviewed all of Celeste’s 
medical records, and that’s when things 

didn’t have a bacterial infection. She 
had a parasitic infection called Fasciola 

organ damage and serious illness.45

It was a huge turning point.

Celeste shared the new diagnosis 
with her doctors in Rwanda, but the 
hospital didn’t have the tools to 

Cigna Healthcare team, she returned 
to her home country, where tests 

She was hospitalized and treated 
in early 2023. Her recovery wasn’t 
quick, but Karina stayed with her 
through it all, helping her navigate 
each step. By August 2023, Celeste 

*The customer’s name has been changed to respect patient privacy.

MEET CELESTE
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Then came another surprise. Because 
Rwanda uses a universal health care 
system, the billing worked differently. 
Months after Celeste got better, her 
hospital bill went to the Ministry of 
Finance instead of Cigna Healthcare. 
When Celeste told her employer, their 
GHB account manager brought in 
Denise from the GHB Americas Client 
Advocacy team.

Denise jumped right in. She contacted 
the hospital and the Ministry, tracked 
down the paperwork, and sorted 
out every detail. She kept Celeste’s 

resolved. Both Celeste and her employer 
expressed their gratitude for her help.

When someone is far 
from home and facing a 
health crisis, they need 
more than insurance. 
They need people who 
stay with them, guide 
them, and make sure 
they’re never alone. 
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PERFORMANCE  AND
ACCOMPLISHMENTS
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• Introduced our multiyear 
“Commitments to Better,” which 
focus on simplifying access to care, 
improving support, providing better 
value, and ensuring accountability 
and transparency for our customers, 
patients, and other stakeholders.46

COMMITTING TO BETTER

• Announced a new rebate-free 
designed to 

help Americans get the medications 
they need by lowering costs, improving 
transparency, and supporting local 
pharmacies so care is within reach.47
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• Created a new specialized pharmacy
dedicated to patients taking GLP-
1 medications, and allowing our 
pharmacists to provide enhanced 
clinical support, including dose 
management, adherence monitoring, 
and educational resources.48

• Launched an AI-powered virtual 
assistant to improve the customer 
experience during common health 
insurance interactions, such as 

49

IMPROVING THE 
CARE EXPERIENCE

• Introduced a medical prior 
authorization status tracker for Cigna 
Healthcare that shows timely updates 
and provides answers to frequently 
asked questions, as well as information 
on decisions and next steps.50

• Supported life-saving cancer care 
treatment to more than 80,000 
patients and supported more than 
110,000 women and families with 
fertility needs in 2025.51
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Continued to drive 
access and affordability 
by introducing 
STELARA® biosimilar for 

$0 out-
of-pocket 
for eligible patients, 
helping individual 
patients save around 
$4,000 on average 
per year.54

• Introduced Clearity by Cigna Healthcare, a new 
copay-only health plan designed to bring greater 
transparency, predictability, and simplicity to the 
care experience by leveraging new industry-leading 
AI-powered digital tools from Cigna Healthcare.52

• Partnered with the Administration to leverage 
our specialized fertility pharmacies and offer 
pharmaceutical manufacturer EMD Serono’s 
fertility treatments at the lowest cash price 
available, helping more Americans struggling 
to start or grow a family.53

DELIVERING VALUE 
FOR OUR CUSTOMERS 
AND CLIENTS
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Grew full-year total 
revenue by 11% to 

$275 billion.55

• Invested in Shields Health Solutions, allowing 
Evernorth Health Services to seek more 
opportunities to support patients and providers, 
and enhance continuity of care across specialty 
health care settings.56

• Opened a new specialty pharmacy facility 
in Newark, Delaware, co-locating Accredo
Specialty Pharmacy capabilities and 
CuraScript SD® by Evernorth distribution 
capabilities, to better serve patients and providers.57

INVESTING 
IN OUR FUTURE
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Our corporate impact and sustainability approach is rooted in our 
drive to make the health care system well-functioning, sustainable, 
and equitable. The approach is structured around four connected pillars 
that underscore our mission to improve the health and vitality of those 
we serve. The following are some 2025 highlights within each pillar.

We are transforming 
the ecosystem of health—

ADVANCING 
BETTER HEALTH 
FOR ALL
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HEALTHY SOCIETY 

Continued to increase access to 
behavioral health care through the 
growth of Evernorth Behavioral Care 
Group. Since its launch in 2024, the 
group has expanded to more than 5,000 
providers across 50 states and offers both 
in-person and virtual appointments.58

Supported approximately $52.2 million 
in combined giving between The Cigna 
Group and The Cigna Group Foundation
and reported positive outcomes from 

three areas: improving youth mental 
health, bolstering veteran mental health 
through housing stability and services, 
and addressing barriers to health equity.59

Employees also logged nearly 114,000 
volunteer hours to various causes.60

HEALTHY WORKFORCE 

Established Employee Relief Fund to 
help employees seeking emergency 

 in times of need. 
This Fund is available to most U.S. and 
global active employees, including those 
on a leave of absence, who experience 

disaster or certain other events.61

Recognized by the Business Group on 
Health for the 18th consecutive year 
with the 2025 Best Employers Award 
for Excellence in Health & Well-being, 
representing continued leadership in 
all facets of a Healthy Workforce. For 
example, we launched an enhanced 
digital platform designed to make 
it easier for our employees and their 
covered family members to manage 
their health and well-being. We were 
also awarded the Excellence in Mental 
Health Award and Excellence in Health 
Inclusion Award.62
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HEALTHY ENVIRONMENT 

Continued to enhance virtual and 
digital health care services, which 
can reduce greenhouse gas emissions 
due to less patient travel to and from 
clinics. We estimate that approximately 
7,400 metric tons of emissions were 
avoided in 2025 as a result of patients 
using our MD Live virtual care services 
versus driving to and from a clinic.63

Achieved Leadership in Energy and 
Environmental Design (LEED®) Gold 

 for our global headquarters 
and LEED Platinum for our Hyderabad 
Innovation Hub, one of the most widely 
used green building rating systems and 
an international symbol of excellence. 

cost savings, lower carbon emissions, 
and healthier environments for the 
places we live, work, and play. 

HEALTHY COMPANY 

Continued enforcing strong 
governance practices around 
the use of AI through our AI Center 
of Enablement and invested in 
learning initiatives for upskilling to 
ensure employees are fully equipped 
to leverage AI capabilities. 

Improved or maintained our 
sustainability leadership among 
third-party rating and ranking 
organizations, including A- from 
CDP, reaching a high level of 
environmental leadership,64

Silver medal from EcoVadis, 
representing top 15%, AA in MSCI 
ESG Ratings, and “Prime” status 
by ISS, awarded to companies with 
a sustainability performance above 
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The information provided is as of December 31, 2025, except 
where otherwise noted. All information subject to change.

2025
HIGHLIGHTS

$274.9B
in total revenues

11.9M
shares repurchased for 
approximately $3.6B in 2025

1.7M
relationships with health 
care providers, clinics, 
and facilities

185M+
customer relationships

30+
markets and jurisdictions

$9.6B

$6.0B
shareholders’ net income 
or  per share

$8.0B
adjusted income 
from operations or 

per share

Paid a quarterly 
dividend of

$1.51

550K+
mental and behavioral 
health care providers 
and facilities65

67K+
employees committed 
to changing people’s 
lives for the better
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BOARD OF DIRECTORS

David M. Cordani

The Cigna Group 

Eric J. Foss

Primo Brands Corporation

Neesha Hathi
Head of Wealth and Advice Solutions, 
The Charles Schwab Corporation

Michael J. Hennigan
Former Executive Chair, 

Marathon Petroleum Corporation and MPLX

George Kurian

NetApp, Inc.

Kathleen M. Mazzarella

Graybar Electric Company, Inc.

Mark B. McClellan, M.D., Ph.D.
Director, Duke-Robert J. Margolis, M.D.,
Institute for Health Policy

Philip O. Ozuah, M.D., Ph.D.

Kimberly A. Ross

Baker Hughes Company

Eric C. Wiseman
Lead Independent Director, The Cigna Group; 
Former Executive Chair, President, and 

Donna F. Zarcone

The Economic Club of Chicago

CORPORATE BOARD 
OF DIRECTORS
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EXECUTIVE OFFICERS

David M. Cordani

The Cigna Group

Brian C. Evanko

The Cigna Group 

Ann M. Dennison
Executive Vice President and 

Nicole S. Jones
Executive Vice President, 

General Counsel, The Cigna Group

Durga Prasad (DP) Koka
Executive Vice President and Global Chief 

Everett Neville
Executive Vice President, Strategy and 
Business Development, The Cigna Group

OTHER OFFICERS

Andrea L. Nelson

The Cigna Group

Jamie Kates
Senior Vice President and Tax and Global 

Drew Reynolds
Vice President and Treasurer,
The Cigna Group

EXECUTIVE COMMITTEE

David M. Cordani, Chairperson
Eric J. Foss
Kathleen M. Mazzarella
Kimberly A. Ross
Eric C. Wiseman
Donna F. Zarcone

AUDIT & COMPLIANCE 
COMMITTEE

Kimberly A. Ross, Chairperson
Neesha Hathi
Michael J. Hennigan
Donna F. Zarcone

CORPORATE GOVERNANCE 
COMMITTEE

Donna F. Zarcone, Chairperson
Michael J. Hennigan
Mark B. McClellan, M.D., Ph.D.
Eric C. Wiseman

FINANCE & TECHNOLOGY 
COMMITTEE

Eric J. Foss, Chairperson
Neesha Hathi
Kathleen M. Mazzarella
Kimberly A. Ross

PEOPLE RESOURCES 
COMMITTEE

Kathleen M. Mazzarella, Chairperson
Eric J. Foss
George Kurian
Philip O. Ozuah, M.D., Ph.D.
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DIRECT STOCK PURCHASE PLAN

Shareholders can automatically reinvest their annual 
dividends and make optional cash purchases of common 
shares. For information on these services, please contact:

Computershare 
P.O. Box 43006  
Providence, RI 02940-3006 
Toll-free: 800.760.8864; TDD: 800.952.9245

Outside the U.S., U.S. territories, and Canada: 
201.680.6578; TDD: 201.680.6610 
Website: www.computershare.com/investor

SHAREHOLDER ACCOUNT ACCESS

You can access your shareholder account  
online through the Computershare website,  
www.computershare.com/investor,  
or by calling 800.760.8864.

DIRECT DEPOSIT OF DIVIDENDS

Direct deposit of dividends provides a prompt,  
 

deposited into your checking or savings account.  
It avoids the possibility of lost or delayed dividend checks. 
The deposit is made electronically on the payment date.

For more information and an enrollment  
authorization form, contact Computershare at 
800.760.8864 or, if outside the U.S., U.S. territories,  
and Canada, at 201.680.6578. You can access your  
account online through the Computershare website,  
www.computershare.com/investor.

TRANSFER AGENCY

By regular mail: 
Computershare 
P.O. Box 43006 
Providence, RI 02940-3006

By overnight delivery: 
Computershare 
150 Royall Street 
Suite 101 
Canton, MA 02021 
Toll-free: 800.760.8864; TDD: 800.952.9245

Outside the U.S., U.S. territories, and Canada: 
201.680.6578; TDD: 201.680.6610 
Website: www.computershare.com/investor

2025 ANNUAL MEETING

The Annual Meeting of 
Shareholders will be held 
virtually on Wednesday,  
April 22, 2026, at 11:00 a.m. ET. 
Information regarding how to 
attend will be included in the 
proxy materials for the Annual 
Meeting. Proxies and proxy 
statements have been made 
available to shareholders of 
record as of the close of business 
on Monday, February 23, 2026.  
As of December 31, 2025, the 
number of shareholders of 
record was 20,669.

FINANCIAL INFORMATION

Form 10-K, Form 10-Qs, quarterly 
earnings releases, and other  

are available online  
at TheCignaGroup.com.

STOCK LISTING

Common stock for The Cigna 
Group is listed on the New York 
Stock Exchange. The ticker 
symbol is CI. 

THE CIGNA GROUP ONLINE

To access online information  
about The Cigna Group, our 
products, and our services,  
visit TheCignaGroup.com.

OFFICES

900 Cottage Grove Road 
 

860.226.6000

One Express Way 
St. Louis, MO 63121 
314.996.0900

Two Liberty Place 
1601 Chestnut Street 
Philadelphia, PA 19192-1550 
215.761.1000
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