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CAUTIONARY STATEMENTS REGARDING FORWARD-LOOKING STATEMENTS

This Annual Report on Form 10-K (“Annual Report”) contains certain information that may constitute “forward-looking
statements” within the meaning of the Private Securities Litigation Reform Act of 1995 and are made in reliance on the safe
harbor protections provided thereunder. While we have specifically identified certain information as being forward-looking in
the context of its presentation, we caution you that all statements contained in this Annual Report that are not clearly historical
in nature, including statements regarding our exit of the residential solar business (the “Solar Business”) (the “ADT Solar
Exit”); the commercial transaction between ADT and GTCR LLC (“GTCR”) (the “Commercial Divestiture”); the expected
benefits of the Commercial Divestiture and ADT Solar Exit including that the costs of the ADT Solar Exit may exceed our best
estimates; the expected effects of the One Big Beautiful Bill Act (the “OBBBA”) on cash taxes; the anticipated changes to our
internal control over financial reporting in 2026 resulting from ongoing information technology system implementations; the
integration of strategic bulk purchases of customer accounts and other acquired businesses; any repurchases of our common
stock under an authorized share repurchase plan; our ability to refinance or reduce debt or improve leverage ratios, or to achieve
or maintain our leverage goals; anticipated financial performance; management’s plans and objectives for future operations; the
successful development, commercialization, and timing of new or joint products; business prospects; outcomes of regulatory
proceedings; market conditions; our ability to deploy our business continuity and disaster plans and procedures to successfully
respond to catastrophic events; our strategic partnership and ongoing relationship with Google LLC (“Google”); the expected
timing of product commercialization with our external partners, including Google, or any changes thereto; the successful
internal development, commercialization, and timing of our next generation platform and innovative offerings, including ADT+
and those incorporating artificial intelligence or advanced sensing capabilities; the successful conversion of customers who
continue to utilize outdated technology; the current and future market size for existing, new, or joint products; any stated or
implied outcomes with regards to the foregoing; and other matters. Forward-looking statements are contained principally in the
sections of this report entitled “Business,” “Risk Factors,” and “Management’s Discussion and Analysis of Financial Condition
and Results of Operations.” Without limiting the generality of the preceding sentences, any time we use the words “ongoing,”
“expects,” “intends,” “will,” “anticipates,” “believes,” “confident,” “continue,” “propose,” “seeks,” “could,” “may,” “should,”
“estimates,” “forecasts,” “might,” “goals,” “objectives,” “targets,” “planned,” “projects,” and, in each case, their negative or
other various or comparable terminology, and similar expressions, we intend to clearly express that the information deals with
possible future events and is forward-looking in nature. However, the absence of these words or similar expressions does not
mean that a statement is not forward-looking. Particular uncertainties that could cause our actual results to be materially
different than those expressed in our forward-looking statements include, without limitation:
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*  our ability to retain and hire key personnel and to maintain relationships with customers, suppliers and other business
partners;

»  risks related to the Commercial Divestiture and ADT Solar Exit, including our business becoming less diversified and
the possible diversion of management’s attention from our core business operations;

*  our ability to keep pace with rapid technological changes and other industry changes;

» risks related to the expansion and further development of our next-generation platform and our efforts to migrate our
information technology infrastructure, including our customer relationship management and enterprise resource planning
systems, to the cloud;

*  our ability to effectively implement our strategic partnership with or utilize any of the amounts invested in us by Google;

* the impact of supply chain disruptions;

e our ability to maintain and grow our existing customer base and to integrate strategic bulk purchases of customer
accounts;

* our ability to sell our products and services or launch new products and services, including those incorporating artificial
intelligence or advanced sensing capabilities, in highly competitive markets, including the home security and automation
market, and to achieve market acceptance with acceptable margins;

*  our ability to successfully execute and scale our do-it-yourself (“DIY”) offerings, including customer adoption, digital
acquisition, and expansion into new distribution channels such as traditional retail and e-commerce channels;

* our ability to successfully upgrade obsolete equipment installed at our customers’ premises in an efficient and cost-
effective manner;

« any changes in regulations or laws, economic and financial conditions, including labor and tax law changes or any
impacts on the global economy or consumer discretionary spending due to tariffs or otherwise, changes to privacy
requirements, changes to telemarketing, email marketing and similar consumer protection laws, interest volatility, and
trade tariffs and restrictions applicable to the products we sell;

* any impacts from current global, economic, sovereign and political conditions and uncertainties, including the effects of,
and uncertainty regarding, new or proposed tariff or trade regulations;

+ any material changes to the valuation allowances we take with respect to our deferred tax assets;
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« the impact of cyber attacks or related breaches with respect to information technology systems, cybersecurity, or data
security involving us, our business partners, or other third parties whose systems are interconnected with ours, and any
still undetected attacks or incidents;

» risks related to the development, deployment, and use of artificial intelligence (“AI”) in our products, services, and
operations, including technological and legal uncertainties surrounding Al technologies;

* our dependence on third-party providers, suppliers, and dealers to enable us to produce and distribute our products and
services in a cost-effective manner that protects our brand;

*  our ability to successfully implement an equipment ownership model that best satisfies the needs of our customers and to
successfully implement and maintain our receivables securitization financing agreement or similar arrangements;

*  our ability to successfully pursue alternate business opportunities and strategies;

*  our ability to successfully integrate acquired businesses, including bulk acquisitions of customer accounts, technologies,
and intellectual property, and to realize the anticipated benefits of such acquisitions in an efficient and cost-effective
manner;

« the amount and timing of our cash flows and earnings, which may be impacted by customer, competitive, supplier and
other dynamics and conditions;

e our ability to maintain or improve margins through business efficiencies;

*  risks related to the restatement of our consolidated financial statements included in our Amendment No. 1 to our Annual
Report on Form 10-K for the year ended December 31, 2022 (the “Amended 2022 Annual Report”) and in our Quarterly
Reports on Form 10-Q/A for the quarters ended September 30, 2022, and March 31, 2023, each as filed with the SEC on
July 27, 2023;

« any litigation or investigation related to such restatements;

«  our ability to maintain effective internal control over financial reporting (“ICFR”) and disclosure controls and procedures
(“DCPs”), including our ability to remediate any potential material weakness in our ICFR, the timing of any such
remediation, and anticipated changes to our ICFR resulting from ongoing system implementations, as well as the ability
to maintain effective DCPs at a reasonable assurance level; and

»  the expected shift in our transaction mix (including increased outright equipment sales) and the related effects to the
timing and mix of revenue and costs.

Forward-looking statements and information involve risks, uncertainties, and other factors that could cause actual results to
differ materially from those expressed or implied in, or reasonably inferred from, such statements, including without limitation,
the risks and uncertainties disclosed or referenced in Part I, Item 1A of this Annual Report under the heading “Risk Factors.”
Therefore, caution should be taken not to place undue reliance on any such forward-looking statements. Much of the
information in this report that looks toward future performance is based on various factors and important assumptions about
future events that may or may not actually occur. As a result, our operations and financial results in the future could differ
materially and substantially from those we have discussed in the forward-looking statements included in this Annual Report on
Form 10-K. Any forward-looking statement made in this Annual Report on Form 10-K speaks only as of the date on which it is
made. We undertake no obligation to publicly update or revise any forward-looking statements, whether as a result of new
information, future developments, or otherwise unless required by law.
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SUMMARY OF PRINCIPAL RISK FACTORS

This summary briefly lists the principal risks and uncertainties facing our business, which are only a select portion of those
risks. A more complete discussion of those risks and uncertainties is set forth in Part I, Item 1A of this Annual Report, entitled
Risk Factors. Additional risks not presently known to us or that we currently deem immaterial may also affect us. If any of
these risks occur, our business, financial condition or results of operations could be materially and adversely affected. Our
business is subject to the following principal risks and uncertainties:

Risks Related to Our Products and Services

Our growth is dependent upon our ability to keep pace with rapid technological and industry changes.

The home security and automation markets in which we sell our products and services are highly competitive markets.
If the insurance industry changes its practice of providing incentives to homeowners for the use of alarm monitoring
services, we may experience a reduction in new customer growth or an increase in our customer attrition rate.

The retirement of older technologies, development of new technologies incompatible with our existing offerings, and
limitations on our customers’ options of telecommunications and broadband services and equipment could materially
adversely affect our business, increase customer attrition, and require significant capital expenditures.

Police and fire departments could refuse to respond to calls from monitored security service companies, which could
damage consumer trust and confidence in our solutions and may damage our ability to attract and retain customers.

Our reputation as a service provider of high-quality security offerings may be materially adversely affected by product
defects or shortfalls in customer service, or by the failure of first responders to respond to calls.

Unauthorized use of our brand names by third parties, and the expenses incurred in developing and preserving the value
of our brand names, may materially adversely affect our business.

Risks Related to Our Operations

If our attrition rate rises significantly, our profitability, business, financial condition, results of operations, and cash flows
could be materially adversely affected.

Delays, costs, and disruptions that result from upgrading, integrating, and maintaining the security of our information
and technology networks and systems could materially adversely affect us.

If we do not effectively implement our plans to migrate our technology infrastructure to the cloud, we could experience
significant disruptions in our operations.

Cybersecurity attacks or threats or other unauthorized access or attempts to access to our systems, or those of third
parties, have in the past, and may in the future, compromise the security of our systems and disrupt our operations.
Uncertainty in the development, deployment, and use of Al, including generative Al in our products and services and
across our operations could adversely affect our business, financial condition, results of operations, and reputation.

Any failure or interruption in products or services provided by third-party providers and suppliers for components of our
security and automation systems or software licenses for our products and services could harm our ability to operate.

An event causing a disruption in the ability of our monitoring facilities or customer care resources to operate, including
work from home operations, could materially adversely affect our business.

A variety of events, including pandemics, natural disasters, and other macroeconomic events, have had and could have in
the future a significant negative impact on our ability to carry on our normal operations.

Our independent, third-party authorized dealers may not be able to mitigate certain risks such as information technology
and data security breaches, product liability, errors and omissions, and compliance with applicable laws and regulations.
We may pursue business opportunities that diverge from our current business model.

ADT is a less diversified business following the Commercial Divestiture, the ADT Solar Exit, and the sale of our
multifamily business, which may adversely affect ADT’s results of operations and financial condition.

Our customer generation strategies through third parties, including our authorized dealer and affinity marketing
programs, and our use of celebrities and social media influencers, and the competitive market for customer accounts may
expose us to risk and affect our future profitability.

We face risks in acquiring and integrating customer accounts.

If we are unable to recruit and retain sufficient personnel at all levels of our organization, our ability to manage our
business could be materially and adversely affected.

The loss of or changes to our senior management could disrupt our business.

Adverse developments in our collective bargaining agreements or other agreements with some employees could
materially and adversely affect our business, financial condition, results of operations, and cash flows.

If we fail to maintain effective internal control over financial reporting, we may not be able to accurately report our
financial results.
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Risks Related to Regulations and Litigation

If we fail to comply with constantly evolving laws, regulations, and industry standards addressing information and
technology networks and systems, privacy, and data security, we could face substantial penalties, liability, and
reputational harm.

Infringement of our intellectual property rights could negatively affect us.

Allegations that we have infringed upon the intellectual property rights of third parties could negatively affect us.

We may be subject to class actions and other lawsuits which may harm our business and results of operations.

Increasing government regulation of telemarketing, email marketing, door-to-door sales, and other marketing methods
may increase our costs and restrict the operation and growth of our business.

Any new, changes to existing, or uncertainty regarding laws or regulations, or our failure to comply with any such rules
or regulations could be costly to us, harm our business and operations, and impede our ability to grow our existing
business, any new businesses that we acquire, or investment opportunities that we pursue.

We could be assessed penalties and fines for false alarms, and if these expenses become significant or we are unable to
pass along the associated costs, our customers may terminate or fail to renew our services.

Adoption of statutes and governmental policies purporting to characterize certain of our charges as unlawful may
adversely affect our business.

In the absence of net neutrality or similar regulation, certain providers of Internet access may block our services or
charge their customers more for using our services, or government regulations relating to the Internet could change.
Liability for employee acts or omissions or system failures could negatively affect our business.

Liability for obligations of The Brink’s Company under the Coal Act or other coal-related liabilities of The Brink’s
Company could negatively affect our business.

Our business would be adversely affected if certain of our independent contractors were classified as employees.

Existing or new tariffs and other trade restrictions imposed on imports from China, Mexico, or other countries where
much of our end-user equipment is manufactured, or any counter-measures taken in response, may harm our business
and results of operations.

Risks Related to Macroeconomic and Related Factors

General economic conditions can affect our business, and we are susceptible to changes in the business economy, in the
housing market, and in business and consumer discretionary income, which may inhibit our ability to grow our customer
base and impact our financial condition, results of operations, and cash flows.

Rising interest rates or increased consumer lender fees could adversely impact our sales, profitability, and financing
costs.

A substantial part of our revenue is derived from the recurring monthly revenue due from customers under alarm
monitoring and other service contracts and we are subject to credit risk and other risks associated with our customers,
dealers, and third-party lenders.

Goodwill and other identifiable intangible assets represent a significant portion of our total assets, and we may never
realize the full value of our intangible assets.

We have significant deferred tax assets, and any impairments of or valuation allowances against these deferred tax assets
in the future could materially adversely affect our results of operations, financial condition, and cash flows.

Risks Related to Our Indebtedness and to the Ownership of Our Common Stock

Our substantial indebtedness limits our financial and operational flexibility.

Our debt agreements contain restrictions that limit our flexibility and limit the manner in which we conduct our business
and finance future operations or capital needs.

Our stock price may fluctuate significantly.

Apollo Global Management, Inc. (“Apollo”) continues to have rights under the Amended and Restated Stockholders
Agreement, dated December 14, 2018, (the “Stockholders Agreement”) between the Company, Prime Security Services
TopCo Parent, L.P., and the Co-Investors (as defined therein), and its interests may conflict with our interests and the
interests of other stockholders and could negatively impact our ability to enter into corporate transactions.

If we fail to establish and achieve the objectives of our sustainability program, we may not be viewed as an attractive
investment, service provider, workplace, or business, which could have a negative effect on our company.

Our organizational documents may impede or discourage a takeover, which could deprive our investors of the
opportunity to receive a premium on their shares.

Our Certificate of Incorporation provides for exclusive forum provisions which could limit our stockholders’ ability to
obtain a favorable judicial forum for disputes.

Share repurchases or dividend payments could increase volatility in the trading price of our Common Stock, and may not
result in long-term value to shareholders.
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PART I

ITEM 1. BUSINESS.

TABLE OF CONTENTS

¢ Company Overview

*  Key Business Developments

¢ Segment and Geographic Information

*  Products and Services

e Our Market

e Competition

*  Resources Material to our Business

*  Seasonality

¢  Government Regulation and Other Regulatory Matters
*  Human Capital and Workplace Initiatives

¢ Available Information
COMPANY OVERVIEW

Our Business

ADT Inc., together with its wholly-owned subsidiaries (collectively, the “Company,” “we,” “our,” “us,” and “ADT”), is a
leading provider of security, interactive, and smart home solutions serving residential and small business customers in the
United States (“U.S.”).

Our mission is to empower people to protect and connect what matters most through innovative offerings, unrivaled safety, and
a premium experience because we believe that everyone deserves to feel safe.

We are strategically evolving toward a platform-centric model focused on integrated home intelligence. Our efforts are
increasingly centered on our proprietary ADT+ application, which is designed to serve as a foundational ecosystem for both
professionally installed and self-installed solutions, integrating human expertise with ambient sensing capabilities.

We primarily conduct business under the ADT brand, which we believe is a key competitive advantage for us and a contributor
to our success due to the importance customers place on reputation and trust when purchasing home security products and
services. The strength of our brand, which first became associated with home security services in 1874, is based upon a long-
standing record of delivering high-quality, reliable products and services; expertise in system sales, installation, and monitoring;
and superior customer care, all driven by our industry-leading experience and knowledge.

As of December 31, 2025, we had approximately 6.1 million security monitoring service subscribers. We serve our customers
through our nationwide sales and service offices (“SSOs”), monitoring and support centers, and large network of installation
and service professionals.

Formation and Organization

ADT Inc. was incorporated in the State of Delaware in May 2015 as a holding company with no assets or liabilities. In July
2015, we acquired Protection One, Inc. and ASG Intermediate Holding Corp. (collectively, the “Formation Transactions”),
which were instrumental in the commencement of our operations. In May 2016, we acquired The ADT Security Corporation
(formerly named The ADT Corporation) (“The ADT Corporation”) (the “ADT Acquisition”), which significantly increased our
market share in the security systems industry, making us one of the largest monitored security companies in the U.S.

In January 2018, we completed an initial public offering (“IPO”), and our common stock, par value $0.01 per share (“Common
Stock™), began trading on the New York Stock Exchange (the “NYSE”) under the symbol “ADT.”
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As of December 31, 2025, our three largest shareholders were State Farm Fire & Casualty Company (”State Farm”), owning
approximately 16%, Apollo Global Management, Inc. (“Apollo”), owning approximately 12%, and The Vanguard Group,
owning approximately 8% of our outstanding Common Stock, inclusive of the Class B common stock, par value $0.01 per
share (“Class B Common Stock”) (on an as-converted basis), owned exclusively by Google LLC (“Google”), and unvested
shares of Common Stock.

KEY BUSINESS DEVELOPMENTS

Origin AI Acquisition

On February 20, 2026, ADT acquired Origin Wireless, Inc. (“Origin AI”), a provider of Al-enabled presence detection and
ambient sensing technology (the “Origin Al Acquisition”). Origin AI’s technology uses artificial intelligence and radio
frequency signals to detect and classify human presence and activity within the home without the use of cameras, audio, or
wearable devices. This technology is expected to enhance our ability to deliver improved alarm verification, reduce false
alarms, and support new intelligent security and smart home use cases over time.

The purchase price for the Origin Al Acquisition was $170 million in cash, subject to customary purchase price adjustments.
Following the acquisition, Origin Al became an indirect wholly owned subsidiary of ADT.

We believe the acquisition of Origin Al supports our strategy to further differentiate our security and smart home offerings over
time.

Google Update

On July 31, 2020, we entered into a Master Supply, Distribution, and Marketing Agreement with Google (as amended, the
“Google Commercial Agreement”) with an initial term expiring on November 15, 2030. As part of our partnership with Google,
each company agreed to contribute $150 million upon the achievement of certain milestones toward the joint marketing of
devices and services; acquisition of customers; training of ADT employees for the sale, installation, customer service, and
maintenance of the product and service offerings; and updates to technology for products included in such offerings. In August
2022, pursuant to an amendment to the Google Commercial Agreement, Google agreed to commit an additional $150 million
(together with the initial amounts, the “Google Success Funds”) to fund growth, data and insights, product innovation,
technology advancements, customer acquisition, and marketing, as mutually agreed by the Company and Google. The Google
Commercial Agreement provided that each of the $150 million tranches of the Google Success Funds would be triggered in
three equal tranches, respectively, subject to the attainment of certain milestones. From inception through December 31, 2025,
the Company had incurred expenses of approximately $100 million related to the initiatives funded from the initial tranche of
the Google Success Funds, and had received $90 million of reimbursement from the Google Success Funds with the remaining
$10 million reimbursed during January 2026.

In January 2024, we again amended the Google Commercial Agreement to, among other things, remove exclusivity for DIY
products and services, limit exclusivity for do-it-for-me (“DIFM”) products and services, and restructure the commitment from
the Google Success Funds to pay a portion of the remaining amount due to ADT as a quarterly marketing reimbursement (with
the balance to be used towards unlocking certain opportunities).

In September 2020, we issued and sold 54,744,525 shares of Class B Common Stock to Google in a private placement pursuant
to a securities purchase agreement, dated July 31, 2020. In connection with that issuance of Class B Common Stock to Google,
the Company and Google entered into an investor rights agreement (the “Google Investor Rights Agreement”), pursuant to
which Google agreed to be bound by customary transfer restrictions and drag-along rights, and be afforded customary
registration rights with respect to shares of Class B Common Stock held directly by Google. Under the terms of the Google
Investor Rights Agreement, which was amended for the second time in December 2023, Google was prohibited, subject to
certain exceptions, from transferring any shares of Class B Common Stock or any shares of Common Stock issuable upon
conversion of the Class B Common Stock until June 2025. Refer to Note 10 “Equity” in the Notes to Consolidated Financial
Statements.

Additionally, in December 2023, the Company and Google entered into an addendum to the Company’s existing agreement for
using Google cloud services (the “Google Cloud Agreement Addendum”), pursuant to which Google has agreed to provide
certain credits, discounts, and other incentives for use of the Google Cloud Platform to the Company, and the Company has
committed to purchasing $200 million of Google Cloud Platform services over seven years (through December 2030) (the
“Google Cloud Commitment”). Refer to Note 13 “Commitments and Contingencies” in the Notes to Consolidated Financial
Statements.
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State Farm Update

In October 2022, we entered into a development agreement with State Farm (the “State Farm Development Agreement”),
pursuant to which State Farm committed up to $300 million to fund product and technology innovation, customer growth, and
marketing initiatives. We initially received $100 million of such commitment from State Farm, which was restricted to use for
investment, as agreed upon with State Farm, in accordance with the State Farm Development Agreement (the “Opportunity
Fund”). The State Farm Development Agreement expired on October 13, 2025. On October 24, 2025, we repaid to State Farm
substantially all of the balance of the Opportunity Fund held by us. State Farm has no obligation to fund the Opportunity Fund
in the future. In addition, we ended our State Farm partnership programs in existing states in connection with the expiration of
the State Farm Development Agreement.

Pursuant to an investor rights agreement with State Farm (the “State Farm Investor Rights Agreement”), dated as of October 13,
2022, State Farm agreed to be bound by customary transfer and standstill restrictions and drag-along rights, and be afforded
customary registration rights with respect to shares of our Common Stock owned by State Farm. State Farm’s contractual lock-
up period restricting the transfer of the shares of Common Stock owned by State Farm terminated on October 13, 2025.

Refer to Note 16 “Related Party Transactions” in the Notes to Consolidated Financial Statements.

SEGMENT AND GEOGRAPHIC INFORMATION

We evaluate and report our segment information based on the manner in which our Chief Executive Officer (“CEO”), who is
our chief operating decision maker (“CODM?”), evaluates performance and allocates resources. Our CODM manages the
business on a consolidated basis, and as such, we report results in a single operating and reportable segment.

For further information, refer to Note 3 “Segment Information” in the Notes to Consolidated Financial Statements.

Revenue generated by customers outside of the U.S. is not material.
PRODUCTS AND SERVICES

Security and Automation Offerings

Our core security offerings include burglar and life safety alarms, smart security cameras, smart home automation systems, and
video surveillance systems (referred to collectively as security systems, solutions, or offerings). Our security offerings are
designed to detect intrusion; control access; sense movement, smoke, fire, carbon monoxide, leaks, temperature, and other
environmental conditions and hazards; and address personal medical emergencies such as injuries or unanticipated falls. We
offer our customers routine maintenance and the installation of upgraded or additional equipment, which provide additional
value to the customer and generate incremental recurring monthly revenue. Additionally, our personal emergency response
system products and services utilize our security monitoring infrastructure to provide customers with solutions that help to
sustain independent living, detect when a fall occurs, and provide protection while on the go with geolocation capability.

Our proprietary ADT+ app is a comprehensive interactive technology platform designed to provide customers with a seamless
experience through a common application across security, life safety, automation, and analytics, and integrate the user
experience, customer service experience, and back-end support. We began a phased rollout of our ADT+ app along with a new
interactive and hardware lineup during the fourth quarter of 2023. During 2024 and 2025, we continued the phased rollout
across the country. As part of our partnership with Google, we have also integrated certain Google devices into our offerings.

Our Trusted Neighbor™ offering allows customers to verify a trusted individual and grant that individual secure, temporary
access to their home through homeowner-authorized credentials, including assigned Yale lock PIN codes, biometric
(fingerprint) authentication on supported devices, and the ADT+ application.

The vast majority of new residential customers choose our automation and smart home solutions, which provide customers the
ability to remotely monitor and manage their spaces through our smart phone applications, customized web portal, or
touchscreen panels in their homes.
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Our automation and smart home solutions allow customers to:
* remotely arm and disarm their security systems;
* receive programmed event notifications from their security systems;
* record and view real-time video;
*  program their systems to react to defined events;

* integrate their systems with various third-party connected devices such as cameras, lights, thermostats, appliances, and
garage doors; and

e automate custom schedules for these connected devices.

We offer both professionally installed and DIY security and smart home solutions, and we are increasingly focused on
expanding and enhancing our DIY offerings as part of our growth strategy. Our DIY solutions are designed to provide
customers with flexible installation, monitoring, and pricing options and to reach customer segments that may not be served by
traditional professionally installed offerings. We believe our DIY offerings represent a significant opportunity to drive
subscriber growth, expand our addressable market, and support increased digital engagement over time, including through
expanded distribution channels and partnerships.

Additionally, we believe that consumer demand is increasingly shifting toward solutions that provide continuous, intelligent
awareness of activity within the home. Advances in artificial intelligence and ambient sensing are enabling new forms of
detection and insight that can enhance security, reduce false alarms, and support adjacent use cases such as aging-in-place and
wellness monitoring. We expect these trends to influence our product roadmap and investment priorities in future periods.

Generally, a significant upfront investment is required to acquire new subscribers related to installation costs (such as labor,
commissions, equipment, and overhead), which we recover through upfront fees charged at the time of installation and
recurring monthly revenue generated in future years. While the economics of an installation can vary depending on the
customer acquisition channel and offering, we generally achieve revenue break-even in approximately two years. Our ability to
increase our average prices for individual customers depends on a number of factors, including the type and complexity of
service, the quality of our service, the introduction of additional features and offerings that increase the value to the customer,
and the competitive environments in which we operate.

At the time of initial equipment installation, our customers typically contract for both monitoring and maintenance services,
which are generally governed by multi-year contracts. If a customer cancels or is otherwise in default under a monitoring
contract prior to the end of the initial contract term, we have the right under the contract to receive a termination payment from
the customer in an amount equal to a designated percentage of all remaining monthly payments.

The standard contract terms are two, three, or five years, with automatic renewals for successive 30-day periods for residential
security customers and annual periods for small business customers, unless canceled by either party. We may also offer month-
to-month contracts depending on the circumstance.

Qualifying customers can pay any upfront fees over the course of the contract (referred to as retail installment contracts). A
security interest is granted in the retail installment contract receivables as collateral for cash borrowings under our uncommitted
receivables securitization financing agreement (the “2020 Receivables Facility”). Customers are also generally obligated to
make monthly payments for monitoring services for the remainder of the initial contract term. Monitoring services are typically
billed monthly or quarterly in advance, and more than 80% of our residential customers pay us these fees through automated
payment methods, with new residential customers generally opting for these payment methods.

Monitoring Centers

As of December 31, 2025, we operated six monitoring centers located throughout the U.S. that provide 24/7 year-round
professional monitoring services to our customers, including our monitoring centers that also provide outsourced monitoring
services for other security companies. Our monitoring centers are fully redundant, which means all monitoring operations can
be transferred to another monitoring center in case of an event affecting the functionality of one of our centers such as weather-
related incidents, natural disasters, or other interruptions in telephone or computer service. In addition, our monitoring centers
are listed by Underwriters Laboratories (“UL”). Many jurisdictions have laws requiring that security systems for certain
buildings be monitored by UL-listed centers, and in some instances, a UL listing is required by insurers of certain customers as
a condition of insurance coverage. In addition, we are in compliance with UL work from home standards for the portion of our
monitoring center professionals who work remotely.

Upon the occurrence of certain initiating events, our monitored security systems send event-specific signals to our monitoring
personnel who then relay appropriate information, based on the customer’s contract and preferences, to first responders and the
customer or others on the customer’s emergency contact list. We continue to focus on our alarm verification technologies and
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partner with industry associations and various first responder agencies to help prioritize response events, enhance response
policies, and develop processes that allow us to send data to emergency response centers directly. Additionally, our System
Monitoring and Response Technology (“SMART”) monitoring solution aims to result in faster and higher-quality alarm
responses and is intended to reduce false alarms and customer care calls. Our SMART monitoring differentiates our offerings
by delivering alarms to connected and participating 9-1-1 centers faster than traditional voice handling speeds. Additionally, our
alarm scoring program, which offers a uniform and reliable approach for categorizing alarm severity levels, enhances the
accuracy of assessing potential threats to life or property and gives first responders precise and crucial alarm data for improved
emergency responses.

Field and Call Center Operations

Our field and call center operations comprise a nationwide network of SSOs, call centers, and support facilities. We staff our
SSOs with qualified field solution advisors and installation and service technicians, and we utilize third-party subcontract labor
when appropriate. We provide ongoing training to our field and call center employees, as well as our authorized dealers, and we
continually measure and monitor customer satisfaction-oriented metrics across each customer touch point. Our objective is to
provide a differentiated service experience by resolving customer issues remotely whenever possible and scheduling installation
and service visits at times convenient for the customer.

Our innovative remote assistance program (the “Remote Assistance Program™) delivers a scalable, cost-efficient means of
servicing our customers through live video streaming with our skilled technicians to troubleshoot and resolve service issues as
well as remote programming and installation support for new DIY systems, add-ons, and resale reactivations. We are also
exploring and implementing Al tools that are aimed to improve and automate certain processes for our call center agents and
customers. Additionally, our ADT WiFi Fix app allows remote customer service agents to diagnose and address WiFi issues
impacting customers’ ADT equipment or other devices. These offerings provide customers with more options for receiving
services that best fit their lifestyles while reducing the cost for us to provide these services and lowering our carbon footprint
through the reduction of truck rolls.

Our customer care agents provide support 24 hours a day on a year-round basis to ensure service requests are handled promptly
and professionally. During 2025, we enhanced our technical support processes to resolve customer issues earlier in the
interaction by equipping our inbound troubleshooting agents with additional capabilities, eliminating the need for customers to
wait to receive a scheduled outbound call. To measure performance, we introduced a ‘remote resolution’ metric, which tracks
issue resolution by both inbound and outbound agents. We are now able to generally resolve over 90% of customer technical
issues remotely. We continue to offer customers additional choices in managing their services through customer-facing self-
service tools via interactive voice response systems and the Internet. In addition, we use a network of external vendors, both
domestic and outside of the U.S., to supplement our internal call center resources as needed.

In addition, we use Al virtual agents in our call centers to resolve certain customer issues before being transferred to a live
agent. We expect that, over time, this initiative will enhance the efficiency and effectiveness of our call centers.

Our support facilities also provide administrative assistance to our local service offices and customer care centers, which
includes scheduling and ordering, drop-shipping, and physically distributing system components for installations.

Sales and Distribution Channels
We utilize a complementary mix of direct and indirect sales and distribution channels:
e Direct Channel

Our direct channel customers are generated by direct response and other marketing efforts, general brand awareness,
customer referrals, door-to-door activities, and lead generation partners, and are supported by our internal sales force
located in our national sales call centers as well as our nationwide network of field SSOs. In many scenarios, we close
the sale of a basic system over the phone and allow our field representatives to augment the system at the time of
installation. In other cases, field solution advisors work directly with the customer to select an ideal system. Driven by
consumer preferences, we also market to customers through retail and e-commerce channels, including our website,
and we have been supplementing existing channels to meet consumers where they prefer to shop.

Our field solution advisors typically undergo an in-depth screening process prior to hire, complete comprehensive
centralized training prior to conducting customer sales presentations, and participate in ongoing training in support of
new offerings. We generally utilize a highly structured sales approach, which includes a structured model sales call,
daily monitoring of sales activity and effectiveness metrics, and regular coaching by our sales management teams.
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e Indirect Channel

Our indirect channel customers are generated mainly through our network of agreements with third-party independent
dealers who sell and install equipment and ADT Authorized Dealer-branded monitoring, interactive, and other services
to residential end users (the “ADT Authorized Dealer Program”). As opportunities arise, we have in the past and may
in the future bulk purchase a set of customer accounts from other third-party security service providers.

As of December 31, 2025, our network consisted of approximately 140 authorized dealers operating across the U.S.
Our authorized dealers are contractually obligated to offer exclusively to us all qualified monitored accounts they
generate, but we are not obligated to accept these accounts. We pay our authorized dealers for the acquisition of any
qualified monitored accounts (referred to as dealer generated customer accounts) we purchase from them. Dealer
generated customer account contracts typically have an initial term of three years with automatic renewals for
successive 30-day periods, unless canceled by either party. If a purchased account is canceled during the charge-back
period, which is generally thirteen months, the dealer is required to refund our payment of the purchase price for the
canceled account. In certain instances in which we reject an account, we generally still indirectly provide monitoring
services for that account through a monitoring services agreement with the authorized dealer.

Authorized dealers are required to adhere to the same high-quality standards for sales and installation as our own
SSOs, and we monitor each authorized dealer’s financial stability, business practices, and sales and installation
methods.

Marketing Strategy

We focus on driving revenue by increasing consumer awareness and preference, improving consumer purchasing flexibility,
and optimizing our go-to-market approach. To support the growth of our customer base, improve brand awareness, and drive
greater market penetration, we consider new customer channels and lead generation methods, explore opportunities to provide
branded solutions, and form strategic partnerships and alliances with various third parties.

We strive to optimize our marketing spend through a lead modeling process, whereby we dynamically allocate spend based on
lead flow and measured marketing channel effectiveness. We market our offerings through national television, radio, and direct
mail advertisements, as well as through Internet advertising, which includes national search engine marketing, email, online
video, local search, and social media. We also have several affinity partnerships with organizations that promote our services to
their customer bases, and we market through social media influencers and celebrity spokespersons representing the ADT brand.
In addition, our other strategic partnerships and alliances include dealers, home builders, property management firms,
homeowners’ associations, financial institutions, retailers, first responders, and software service providers.

We leverage Al across marketing and communications functions— from brand governance and Al-powered sales agents to Al-
driven content creation and ad platform optimization— to enhance efficiency, personalization, and performance at scale.

OUR MARKET

The residential and small business security and automation market primarily consists of owners and renters of single-family
homes or apartments and small business owners. The market is generally characterized by a large and homogeneous customer
base with less complex system installations. Many residential and small business customers purchase monitored security and
automation services as a result of moving to a new location; a perceived or actual increase in crime or life safety concerns;
significant events such as the birth of a child or the opening of a new business; or incentives provided by insurance carriers that
may offer lower insurance premium rates if a security system is installed or may require that a system be installed as a condition
of coverage.

We also seek opportunities to leverage our brand name, experience in security and smart home solutions, and high degree of
trust among our customer base to pursue new customers in complementary markets such as personal on-the-go security and
safety. We have seen increased interest in smart home offerings and other mobile technology applications, which we believe is
attributable to a variety of factors, including advancements in technology, younger generations of consumers, and shifts to de-
urbanization. We believe our strategic initiatives will help us satisfy consumer demands in light of these macro-level dynamics
and position us for sustainable growth for years to come.

Our goal is to maximize customer lifetime value by (i) evaluating our pricing and product offerings in relation to our
competition; (i) managing costs and service strategies to provide enhanced value; (iii) upgrading existing customers to our
interactive services, internet protocol (“IP”) video solutions, or other upgraded solutions where desirable; and (iv) achieving
long customer tenure.
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COMPETITION

Our approach to competition is to emphasize the quality and reputation of our offerings and industry-leading brand, our
superior customer service, unique product and service offerings, our network of customer support and monitoring centers,
commitment to consumer privacy, and knowledge of customer needs. Success in acquiring new customers depends on a variety
of factors such as brand and reputation, market visibility, the ability to identify and sell to prospective customers, offering
capabilities, and the quality and prices of our products and services. We are focused on extending our leadership position in the
traditional residential and small business security and smart home markets. In addition, we continue to add new features and
functionalities to further differentiate our offerings and support a pricing premium. We believe a combination of technology
advancements along with a growing customer interest in lifestyle and business productivity solutions will support increasing
market penetration.

Traditional residential and small business security markets in the U.S. remain highly competitive and fragmented, with several
major companies; many smaller national, local, and regional companies; and an increasing number of new entrants, which is
primarily the result of relatively low barriers to entry and the availability of other companies providing outsourced monitoring
services. Technology trends and innovation provide new opportunities while also lowering the barriers to entry for automation,
interactive, and smart home solutions. As a result, new business models and competitors have and may continue to emerge,
including existing companies with large customer bases that may enter the security and automation markets or market similar
products and services to our customers. Additionally, we may face additional competition in the DIY space as we work to grow
our market share.

We believe our principal competitors are:

*  Residential (Pro-installation): SimpliSafe Home Security Systems, Xfinity Home Security (a division of Comcast
Corporation), Vivint Smart Home, Inc (a subsidiary of NRG), Brinks Home Security (operating brand of Monitronics
International, Inc.)

*  Residential (Self-installation): Ring Smart Security System by Amazon, SimpliSafe Home Security Systems, Roku
Inc., Arlo Technologies, Inc., Wyze Home Monitoring

*  Small Business: Vivint Smart Home, Inc (a subsidiary of NRG), Ring Smart Security System by Amazon, SimpliSafe
Home Security Systems

We also compete with point solutions (products with one intended application) and home automation-only systems. In some
cases, customers believe that these offerings replace the need for full-scale security systems. Further, third-party installation
companies often partner with device providers to offer professional installation alternatives for these point solutions and other
DIY systems.

We also face increasing competition from technology companies, telecommunications providers, and smart home platform
providers that offer or are developing ambient sensing, presence detection, and related home awareness capabilities. Some of
these offerings use wireless signals, network-based technologies, or other sensing methods to detect activity within the home
and may be bundled with broadband, connectivity, or smart home services. While these solutions may differ from our current or
future offerings in functionality, integration, and use cases, they may nonetheless compete for customer attention, adoption, and
engagement, and could impact demand for certain security and smart home services over time.

In addition, some self-monitored solutions do not require a monthly fee for home automation services, which allows for no-cost
alternatives to the professionally monitored, fee-based solutions that we provide. Although self-monitored solutions do not
replace the need for professionally monitored solutions, as more features and functionality are built into these self-monitored
solutions, the demand for some customers to opt for more expensive, professionally monitored options could be reduced.

We continuously monitor developments in our competitive landscape and assess new market participants, offerings,
technologies, and business models to evaluate potential impacts on our operations and strategic positioning.

We believe we are well positioned to compete with traditional and new competitors due to our focus on safety, security, and
convenience; our differentiated technology offerings, including our ADT+ platform and Origin Al technologies; our nationwide
team of sales consultants; our solid reputation for and expertise in providing reliable security and monitoring services through
our in-house network of redundant monitoring centers; our reliable product solutions; our highly skilled installation and service
organization; our strategic partnerships; and our commitment to delivering high-quality customer service.
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RESOURCES MATERIAL TO OUR BUSINESS

Materials and Inventory

We purchase equipment and product components from a limited number of suppliers and distributors. To minimize the risk of a
disruption from any single supplier, we utilize dual sourcing methods whenever possible. Inventory is held at supplier and
distribution partner locations, as well as internal regional distribution centers, at levels we believe are sufficient to meet our
current and anticipated needs. We also stock inventory of certain equipment and components at our field offices and in
technicians’ vehicles. Third-party distributors generally keep a minimum stocking level of certain key items to have coverage
for certain situations such as supply chain disruptions. In addition, we rely on various information technology and
telecommunications service providers as part of the functionality and monitoring of our systems.

We continuously monitor global supply chain disruptions, and we do not currently anticipate any major interruptions in our
supply chain in the near term, although we continue to monitor the ongoing global memory chip shortage.

Intellectual Property

Patents, trademarks, copyrights, and other proprietary rights are important to our business, and we continuously refine our
intellectual property strategy to maintain and improve our competitive position. Where possible and appropriate, we seek to
register or patent new intellectual property to protect our ongoing technological innovations and strengthen our brand, and we
protect these rights by taking appropriate action against infringements or misappropriations of our intellectual property by
others. We review third-party intellectual property rights to help avoid infringement and to identify strategic opportunities. We
typically enter into confidentiality agreements to further protect our intellectual property. Patents extend for limited periods of
time in the various countries where patent protection is obtained. Trademark rights may potentially extend for longer periods of
time and are typically dependent upon the use of the trademarks.

We own a portfolio of patents that relate to a variety of monitored security and automation technologies utilized in our business,
including security panels and sensors, video and information management solutions, and our SMART monitoring solution that
aims to reduce false alarms and improve response effectiveness. We also own a portfolio of trademarks, including ADT, ADT
Pulse, and ADT+. In addition, we are a licensee of intellectual property, including from our third-party suppliers and
technology partners.

In February 2026, ADT expanded its intellectual property portfolio through the Origin Al Acquisition. The Origin Al
Acquisition added a significant portfolio of patents and patent applications primarily related to Al-enabled presence detection,
ambient sensing, and related analytics technologies to our intellectual property portfolio.

Certain trademarks associated with the ADT brand that we own within the U.S. and Canada are owned outside of the U.S. and
Canada by Johnson Controls International PLC (“Johnson Controls™) (as successor to Tyco International Ltd., “Tyco”) pursuant
to a trademark agreement entered into between the ADT Corporation and Tyco (the “Tyco Trademark Agreement”). In certain
instances, such trademarks are licensed in certain territories outside the U.S. and Canada by Johnson Controls to certain third
parties. Pursuant to the Tyco Trademark Agreement entered into between The ADT Corporation and Tyco in connection with
the separation of The ADT Corporation from Tyco in 2012, we are generally prohibited from registering, attempting to register,
or using the ADT brand outside the U.S. and its territories and Canada. As a result, if we choose to sell products or services or
otherwise do business outside the U.S. and Canada, we do not have the right to use the ADT brand to promote our products and
services.

In connection with the sale of our Canadian operations in 2019, we entered into a non-competition and non-solicitation
agreement with TELUS Corporation (“TELUS”) pursuant to which we will not have any operations in Canada, subject to
limited exceptions, for a period of seven years from the date of sale. Additionally, we entered into a patent and trademark
license agreement with TELUS granting (i) the use of our patents in Canada for a period of seven years, and (ii) exclusive use
of our trademarks in Canada for a period of five years and non-exclusive use for an additional two years thereafter.

In connection with the Commercial Divestiture, we agreed to a covenant not to assert a claim against the Commercial Business
for infringement of the Company's patents as of the Commercial Divestiture for products and services that were used in the
Commercial Business prior to the Commercial Divestiture, and have provided the Commercial Business with a paid-up,
irrevocable, non-assignable (with limited exceptions) license to continue to use certain software and other Company intellectual
property in the same manner.
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SEASONALITY

Our residential security and home automation business has historically experienced a certain level of seasonality primarily as a
result of fluctuations in the housing market. Since more household moves typically take place during the second and third
calendar quarters of each year, our disconnect rate, new customer additions and installation volume, sales and installation
revenue, and related cash subscriber acquisition costs are historically higher in these quarters than in the first and fourth
calendar quarters. However, other factors such as the level of marketing expense, relevant promotional offers, and timing of
third-party account purchases can impact these trends. Further, we may see increased servicing costs or reductions in revenue
related to more alarm signals, customer service requests, and customer credits as a result of inclement weather-related incidents.

GOVERNMENT REGULATION AND OTHER REGULATORY MATTERS

Our operations are subject to numerous federal, state, and local laws and regulations related to occupational licensing, building
codes, tax, and permitting, as well as consumer protection and privacy, labor and employment, and environmental protection.
Changes in laws and regulations can positively and negatively affect our operations and impact the manner in which we
conduct our business.

Licensing and Permitting

Most states in which we operate have employee and business licensing laws directed specifically toward sales, installation, and
monitoring of security devices. Our business is also subject to requirements, codes, and standards imposed by local government
jurisdictions and standards organizations. We maintain the relevant and necessary licenses related to the sale, installation, and
monitoring of security systems and related services in the jurisdictions in which we operate.

Additionally, we rely extensively on telecommunications service providers, which are regulated in the U.S. by the Federal
Communications Commission (“FCC”), to communicate signals as part of the functionality and monitoring of security systems.

Our security business is subject to various state and local measures aimed at reducing false alarms. Such measures include
requiring permits for individual alarm systems, revoking such permits following a specified number of false alarms, imposing
fines on customers or alarm monitoring companies for false alarms, limiting the number of times police will respond to alarms
at a particular location after a specified number of false alarms, requiring additional verification of an alarm signal before the
police respond, or providing no response to residential system alarms.

Consumer Protection and Privacy

Our advertising and sales practices are regulated by the U.S. Federal Trade Commission (“FTC”) and state and consumer
protection laws, which include restrictions on the manner in which we promote the sale of our products and services and require
us to make certain disclosures regarding recurring charges and cancellation rights. Further, consumer protection laws require us
to provide most of our new customers with rescission rights of 3-days or more for new contracts for the purchase of our
products and services.

Our collection and use of personal information and communications with current and potential customers are regulated by
federal and state laws, which include restrictions on the use of telemarketing, auto-dialing technology, email marketing, and text
communications; restrictions on the sale, sharing, and use of personal information; as well as requirements for the protection
thereof and actions to be taken in the event of a breach of personal information.

We use credit scoring to qualify our residential customers for certain offers and financing options. The use of credit reporting
and scoring and offering financing options to our residential customers is subject to federal and state laws, including the federal
Fair Credit Reporting Act, which limit the use of consumer credit reports, prohibit discrimination against protected classes
when offering or granting credit, and require certain disclosures to customers in the event that we take an adverse action based
on a consumer credit report.

We provide some residential customers the option to pay up-front charges in installments and certain other customers the option
of using third-party financing arrangements, all of which are subject to federal and state laws regulating consumer finance.
These laws require certain mandatory consumer disclosures and, in some cases, limit our ability to impose certain fees and
charges. In addition, some jurisdictions require us to register or obtain licenses in order to make installment contract or third-
party financing options available to our customers. While these offerings are currently only for certain residential customers, we
may in the future have similar offerings for our small business customers.
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Labor and Employment

Our operations are subject to regulation under the U.S. Occupational Safety and Health Act (“OSHA”) and equivalent state
laws. Failure to comply with applicable OSHA regulations or other federal, state, and local laws and regulations, even if no
work-related serious injury or death occurs, may result in civil or criminal enforcement and substantial penalties, significant
capital expenditures, or suspension, or limitation of operations.

Additionally, in certain jurisdictions, we must obtain licenses or permits to comply with standards governing employee
selection, training, and business conduct.

Environmental Protection

We continue to monitor emerging developments regarding environmental protection laws. At this time, we do not believe that
federal, state, and local laws and regulations relating to the discharge of materials into the environment, or otherwise relating to
the protection of the environment, or any existing or pending climate change legislation, regulation, or international treaties or
accords are reasonably likely to have a material adverse effect on our business.

We are, or may become, subject to various climate disclosure regimes regulating the disclosure of greenhouse gas emissions,
climate-related risks and opportunities and related information, such as California’s Climate Corporate Data Accountability Act
(also known as “SB 253”) and Climate Related Financial Risk Act (also known as “SB 261”). The interpretation, timing,
requirements and enforcement of such climate disclosure regime remains uncertain, and compliance may require the investment
of significant resources, increase our costs, disrupt our business operations and pose reputational and other risks.

For additional information, see Part I, Item 1A, “Risk Factors” — “If we fail to establish and achieve the objectives of our
sustainability program, or if we fail to report on such sustainability matters, consistent with investor, customer, employee, or
other stakeholder expectations, and in compliance with changing legal and regulatory requirements, we may not be viewed as
an attractive investment, service provider, workplace, or business, which could have a negative effect on the Company.”

Artificial Intelligence

The recent rapid development and use of Al, including generative Al, has resulted in increased scrutiny by state and federal
governments in the U.S. We are closely monitoring laws regulating the development and deployment of Al and similar
technologies at the state and federal level and assessing their potential impact on our current, planned, and potential use of Al in
our business. At this time, we do not believe that federal, state, and local laws and regulations relating to the use of Al have a
material adverse effect on our business. However, developments in Al technology and laws and regulations affecting how we
propose to use Al may limit or restrict our ability to use such technology.

We have implemented Al solutions for various customer interactions to improve service quality and response times and
continue to explore opportunities to improve customer interactions with the use of AI. We are also exploring how we can use
Al in our product and service offerings to expand our capabilities and drive efficiencies.

HUMAN CAPITAL AND WORKPLACE INITIATIVES

Human Capital Management

As of December 31, 2025, we employed approximately 12,200 people, including approximately 1,600 direct field solution
advisors; 3,100 installation and service technicians; 4,000 customer care professionals; and 700 phone sales representatives.

Approximately 7% of our employees are covered by collective bargaining agreements; and we believe our relations with our
employees and labor unions have generally been positive.

Culture and Talent Strategy

We are committed to building a culture where every team member feels valued and empowered to collaborate, contribute to our
shared success, and achieve their own career goals. Our guiding principles, represented by the acronym BLUE (Bold, Lead,
Unite, and Elevate), encourage us to work together with purpose and passion.

Our ability to attract, retain, and develop a strong, dedicated, and diverse workforce is critical to our success. This depends on
hiring and retaining top talent across the organization, particularly within senior management, technology, product development
teams, and customer-facing roles. Employees receive frequent performance coaching and feedback to help them stay focused on
key business priorities and growth opportunities.
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Our compensation programs are designed to reward and differentiate high performance through merit pay, as well as annual and
long-term incentive plans, subject to team member eligibility. We offer our employees competitive compensation, benefits, and
health and wellness programs, as well as training, networking, development resources, coaching, and performance feedback. In
addition, our long-term equity compensation plans are intended to align management interests with those of our stockholders
and to encourage the creation of long-term value.

We gather feedback and sentiment throughout the employee experience. Our annual sentiment survey, which was completed by
approximately three-fourths of employees, showed favorable improvements in 13 of 14 categories. Our annual leadership talent
management review evaluates both performance and potential and includes succession planning for all Executive Leadership
Team (“ELT”) positions.

Inclusivity and Belonging

We are committed to fostering a culture of inclusivity and belonging and to continuously enhancing the effectiveness of our
practices in order to drive innovation and growth. We define diversity broadly to encompass a wide range of backgrounds,
experiences, perspectives, abilities, values, and expertise, among others. We integrate diversity and inclusion into every stage of
the talent lifecycle, from recruitment and hiring through learning, development, advancement, and retention, with the goal of
attracting and supporting individuals with varied backgrounds and experiences. We value the diversity and experiences of our
employees and are committed to fostering an inclusive environment that provides equal opportunities to all throughout our
talent management processes.

Our Inclusive Diversity and Belonging Operating Team (the “IDB Team”) and its ten Business Employee Resource Groups
(“BERGs”) are central to advancing our inclusivity initiatives. The IDB Team is a diverse group of business leaders from across
the organization, including executive and senior management, dedicated to continuously improving our inclusivity practices and
effectiveness. Our commitment to inclusion is embedded in our cultural markers, reinforcing our goal of creating a
collaborative and supportive environment for all of our employees.

BERGs provide employees opportunities for collaboration through learning, networking, volunteer projects, and mentoring, and
are central to the engagement, development, and retention of our employees. Our BERGs also participate in various business
initiatives. Executives and officers across the Company actively support BERG programs by leveraging their time, networks,
and resources. As part of the ADT Safe Places program, each BERG receives a modest budget to donate to nonprofit
organizations aligned with its mission and corporate social responsibility goals.

Employee Well-being, Health, and Safety

We devote significant resources to employees’ wellness, health, and safety. Our annual ADT Balance program offers
employees biometric screenings, fitness challenges, webinars, group coaching, and various self-guided resources. We support
our employees’ health and productivity through discounts on medical plan contributions for completing an annual preventative
exam and an online health assessment, as well as cash incentives on other well-being activities. We also support our employees
through financial well-being programs with personalized guidance from professionals with tax preparation, identity protection,
and mortgage referral programs.

Our Environmental, Health, and Safety (“EHS”) vision is to create a culture in which safe behaviors are practiced on every task,
every day, aiming for zero incidents, promoting employee wellness, and reducing our environmental impact. To achieve this
vision, we embed our core values—people, prevention, and accountability—into all aspects of our business. We prioritize
compliance with all applicable EHS requirements and believe that all occupational injuries and illnesses, as well as
environmental incidents, are generally preventable. For example, our fleet safety initiatives include installing and maintaining
collision warning and auto-braking technologies on our vehicles, as well as the use of in-vehicle camera systems designed to
promote safe driving practices. Our EHS management system sets expectations for compliance, accountability, sustainability,
and continuous improvement. It supports a safety-focused culture that enables our employees to minimize risk; understand and
follow safety rules; and identify, avoid, and correct unsafe actions, behaviors, or situations.

Corporate Governance

We prioritize strong corporate governance as the foundation for financial integrity and superior performance. Our Board of
Directors oversees our strategic direction and governance and approves the operating values reflected in our Code of Conduct
(the “Code”).
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We are committed to ensuring that all ADT employees uphold our core values of trust, collaboration, service, and innovation.
This commitment is reflected in our Code, which defines our responsibilities to customers, investors, communities, and one
another. The Code outlines employee expectations and helps foster a culture of integrity. We adhere to the governance
requirements established by federal and state law, the SEC, and the NYSE; and we strive to establish appropriate risk
management methods and control procedures to adequately manage and monitor major risks.

Additional information about our corporate responsibility priorities and approach and related reports are available on our
website. The contents of our website and these reports are referenced for general information only and are not incorporated into
this Annual Report.

Social Responsibility

ADT’s Corporate Social Responsibility (CSR) strategy is designed to align with our mission of helping protect and connect
what matters most. Through our flagship program, ADT Safe Places, we focus on supporting high-impact, mission-aligned
organizations that advance community safety and resilience. Our approach combines financial contributions, employee
volunteerism, and in-kind donations of smart security systems to create measurable impact.

Environmental Impact

We are dedicated to reducing our environmental impact by fostering a culture of environmental stewardship and continuously
working to reduce our carbon footprint. We also assess environmental risk on our operations as one aspect of our enterprise risk
management review process and plan to continue to do so on an ongoing basis. We have implemented our ADT Environmental
Absolutes framework, which represents our focus on complying with applicable environmental requirements, addressing proper
disposal of waste streams, and promoting recycling of materials. We employ waste recycling and diversion programs and
continue to monitor waste levels and reduce unnecessary trash hauls. We also continually explore methods to reduce
greenhouse gases from our motor vehicle fleet, including through the purchase of newer vehicle models having greater fuel
efficiency, the use of hybrid vehicles, and our Remote Assistance Program that reduces truck rolls. In addition, we have focused
on efficiency improvements in lighting, air handling, and data operations as well as through the utilization of renewable energy
while continuing to rationalize our real estate portfolio.

AVAILABLE INFORMATION

Availability of SEC Reports

Our website is located at https://www.adt.com. Our investor relations website is located at https://investor.adt.com. We make
available free of charge on our investor relations website under “Financials” our Annual Reports on Form 10-K, Quarterly
Reports on Form 10-Q, Current Reports on Form 8-K, reports filed pursuant to Section 16 of the Securities Exchange Act of
1934 (the “Exchange Act”), other SEC filings, and any amendments to those reports that are filed or furnished pursuant to
Section 13(a) or 15(d) of the Exchange Act as soon as reasonably practicable after we electronically file or furnish such
materials to the SEC. The SEC maintains a website that contains reports, proxy and information statements, and other
information regarding our filings at http://www.sec.gov.

Use of Website to Provide Information

From time to time, we have used, and expect in the future to use, our website as a means of disclosing material information to
the public in a broad, non-exclusionary manner, including for purposes of the SEC’s Regulation Fair Disclosure (“Reg FD”).
Financial and other material information regarding the Company is routinely posted on our website and accessible at https://
investor.adt.com. In order to receive notifications regarding new postings to our website, investors are encouraged to enroll on
our website to receive automatic email alerts. None of the information on our website is incorporated into this Annual Report.
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ITEM 1A. RISK FACTORS.

In addition to risks and uncertainties in the ordinary course of business that are common to all businesses, important factors
that are specific to our industry and the Company could have a material adverse effect on our business, financial condition,
results of operations, and cash flows. You should carefully consider the risks described below and in our subsequent periodic
filings with the SEC. The following risk factors should be read in conjunction with Item 7 “Management’s Discussion and
Analysis of Financial Condition and Results of Operations” and the consolidated financial statements and related notes in this
Annual Report.

Risks Related to Our Products and Services

Our growth is dependent upon our ability to keep pace with rapid technological and industry changes through a
combination of partnerships with third parties, internal development, and acquisitions, in order to obtain and maintain new
technologies for our products and service introductions that achieve market acceptance with acceptable margins.

Our business operates in markets that are characterized by rapidly changing technologies, evolving industry standards, potential
new entrants, and changes in customer needs and expectations. Accordingly, our future success depends in part on our ability to
accomplish the following: identify emerging technological trends in our target end-markets; develop, acquire, and maintain
competitive products and services that capitalize on existing and emerging trends; enhance our existing products and services
by adding innovative features on a timely and cost-effective basis that differentiates us from our competitors; incorporate
popular third-party interactive products and services into our product and service offerings; sufficiently capture and protect
intellectual property rights in new inventions and other innovations; and develop or acquire and bring products and services,
including enhancements, to market quickly and cost-effectively.

Our ability to develop, alone or with third parties, or to acquire new products and services that are technologically innovative
requires the investment of significant resources and can affect our competitive position or financial condition. In addition, the
dynamic nature of these changes requires that we simultaneously engage in significant technological development efforts across
our operations, including platform development, sales, marketing, customer care, customer self-service, remote assistance,
billing, and other substantive and administrative functions. Upgrading and implementing changes to any one of our systems
presents challenges, including potential interruptions to system operations as changes are made, which could disrupt or reduce
their efficiency in the short term and temporarily affect the quality or availability of the products and services offered to
customers. Moreover, the age of our systems and architecture may present unique challenges that we have not previously
encountered as we undertake these developmental efforts simultaneously across our operations. These system updates and
development efforts divert resources from other potential investments in our businesses, and they may not lead to the
development of new commercially successful technologies, products, or services on a timely basis.

From time to time, we enter into strategic partnerships with third parties to broaden and develop our offerings and marketing
efforts. These strategic partnerships may require us to undertake significant commitments and make substantial expenditures
and there can be no assurance that the expected benefits from these partnerships will be realized. For example, in July 2020, we
entered into the Google Commercial Agreement, pursuant to which Google agreed to supply us with certain Google Devices
and Services for sale to our customers. We have agreed until November 2030, with certain exceptions and subject to customary
termination rights related to breach and change of control, to exclusively provide or sell those Google Devices and Services to
our DIFM customers, although Google can sell the same or similar devices to our competitors who may more successfully
commercialize products or services that compete with ours, thereby materially harming our business. Given this exclusivity
arrangement with Google, if Google fails to perform or to provide Google Devices and Services that continually meet the
demands of our DIFM customers, or fails to provide continued innovation, management, and investment in their relevant
product businesses, or if we fail to provide or sell the Google Devices and Services that Google provides, or if we fail to
develop products and services with Google that our customers find desirable, all in a timely manner, or if Google were to begin
offering security products or services that compete with ours, our business, financial condition, results of operations, and cash
flows could be materially, adversely impacted. Product introductions and the timing of such integration are focused on
customer experience and are mutually agreed upon.

We launched our proprietary ADT-owned next-generation professional security and automation technology platform in 2023 as
ADT+. Our ADT+ platform is intended to provide customers with a seamless experience across security, life safety,
automation, and analytics through a common application that integrates the user experience, the customer service experience,
and back-end support. Our systems, including the ADT+ platform, may contain defects, bugs, security vulnerabilities,
performance degradation, or integration issues (including with third-party devices, operating systems, and cloud services) that
could cause service interruptions, impaired functionality, or a negative customer experience, and we may not achieve a
successful continued rollout of the ADT+ platform, and new platform features, in a timely manner, within budget, or in a
manner that enables the commercialization of products and services that meet the continually evolving demands of our
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customers, any of which could have a material adverse effect on our business, financial condition, results of operations, and
cash flows. Additionally, our DIY offerings rely heavily on digital customer journeys and our ability to deliver a consistent and
reliable end-to-end experience through our platforms, mobile applications, and distribution and fulfillment capabilities. Any
delays, defects, outages, or implementation challenges across these systems could negatively affect customer adoption and
retention. As we continue to commercialize products based upon our interactive platform, we have adjusted processes for
reviewing and securing intellectual property rights. Nevertheless, we have been, and in the future may become, the target of
additional lawsuits alleging that we have infringed the patents or technology of third parties. Regardless of the merits of these
lawsuits and any steps we take to mitigate infringement risk, any allegations could cause us to incur significant costs to defend
and resolve, and could harm our business and reputation, any of which could have a material adverse effect on our business,
financial condition, results of operations, and cash flows.

Any new or enhanced products and services that we develop alone or pursuant to existing or new agreements with third parties
may not satisfy customer preferences or our expectations, and potential product failures may cause customers to reject our
products and services. As a result, these products and services may not achieve market acceptance, and our brand image could
suffer. In addition, our competitors may introduce superior products or business strategies, impairing our brand and the
desirability of our products and services, which may cause customers to defer or forego purchases of our products and services,
or to decline to enter into new monthly installment contracts or to cancel or fail to renew existing contracts. If our competitors
implement new technologies before we can implement them, those competitors may be able to provide more effective products
than ours, possibly at lower prices, and experience higher adoption rates and popularity. Any delay or failure in the introduction
of new or enhanced solutions could harm our business, financial condition, results of operations, and cash flows. In addition,
the markets for our products and services may not develop or grow as we anticipate, and any changes in our go-to-market
approach may not be seen as favorable by customers. The failure of our technology, products, or services to gain market
acceptance, the potential for product defects, or the obsolescence of our products and services could significantly reduce our
revenue, increase our operating costs, or otherwise materially adversely affect our business, financial condition, results of
operations, and cash flows. Further, our ability to realize the anticipated benefits of certain technology initiatives may depend
on the successful completion and integration of potential acquisitions, which are subject to uncertainty and risk.

On February 20, 2026, we acquired Origin Al a provider of Al-enabled presence detection and ambient sensing technology.
Origin AI’s technology uses artificial intelligence and radio frequency signals to detect and classify human presence and
activity within the home without the use of cameras, audio, or wearable devices. This technology is expected to enhance our
ability to deliver improved alarm verification, reduce false alarms, and support new intelligent security and smart home use
cases over time. In connection with our acquisition of Origin Al, we face risks related to the integration, development, and
commercialization of Origin AI’s technology. Origin AI’s Al-enabled presence detection and ambient sensing technology is
relatively new and may require additional development, testing, and integration with our existing platforms and offerings. We
may experience challenges integrating Origin Al’s technology, personnel, and operations into our business, or may be unable to
achieve the anticipated benefits of the acquisition within the expected timeframes or at all. In addition, the successful
commercialization of Origin AI’s technology depends on customer adoption, evolving regulatory and industry standards
applicable to artificial intelligence and wireless technologies, and our ability to effectively incorporate these capabilities into
our products and services. Failure to successfully integrate or commercialize Origin Al’s technology could adversely affect our
business, results of operations, and financial condition.

As we continue to develop our ADT+ platform and integrate our ambient sensing technologies, we face inherent risks
associated with a “software-as-a-product” model. Unforeseen software bugs, technical glitches, or latency in our cloud
infrastructure could disrupt primary security and life-safety functions. Such failures could lead to significant reputational harm,
customer dissatisfaction, and potential liability if a system fails to perform as intended.

The home security and automation markets in which we sell our products and services are highly competitive, and many
companies, including large technology companies and other service providers have significant resources and established
customer bases, which may result in pressure on our profit margins and limit our ability to maintain or increase the market
share of our products and services.

We experience significant competitive pressure in both the DIFM and DIY spaces. The monitored security industry is highly
fragmented and subject to significant competition and pricing pressures. We experience significant competitive pricing
pressures in the DIFM space on installation, monitoring, and service fees. Several competitors offer comparable or lower
installation and monitoring fees, and others may charge significantly more for installation, but in many cases, less for
monitoring. We also face competition in the DIY space from companies such as SimpliSafe, Wyze Home Monitoring, and
Amazon Ring, which enable customers to self-monitor and control their environments without third-party involvement through
the Internet, text messages, emails, or similar communications. Our strategic expansion into traditional retail and e-commerce
(“e-tail”) channels to grow our DIY market share introduces significant execution and margin risks. Entry into these high-
volume consumer channels requires us to compete directly with established global consumer electronics brands that may have
greater scale or lower cost structures. This shift may result in lower unit margins compared to our traditional professional
installation model. Some DIY providers may also offer professional monitoring with the purchase of their systems and
equipment without a contractual commitment, or offer new Internet of Things (“loT”) devices and services with automated
features and capabilities, which may be appealing to customers and put us at a competitive disadvantage. In addition, certain
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DIY providers have a significantly broader customer base and product offering than us, allowing them to cross-subsidize their
offerings through their other product offerings and cross-sell interactive and security solutions that are competitive with our
offerings to customers who are loyal to the competitor’s brand. Continuing expansion in customers’ options to choose systems
that they can in part or fully install could increase our attrition rates over time and the risk of accelerated amortization of
customer contracts resulting from a declining customer base.

In addition, cable, telecommunications, and large technology companies have expanded into the home automation and
monitored security industry and are bundling their existing offerings with interactive and monitored security services, often at
lower monthly monitoring rates. These companies: (i) may have existing access to and relationships with customers, as well as
highly recognized brands, which may drive increased awareness of their security/automation offerings relative to ours; (ii) may
have access to greater capital and resources than us; and (iii) may spend significantly more on technology development,
advertising, marketing, and promotional resources, as well as the acquisition of other companies with home automation solution
offerings, any of which could have a material adverse effect on our ability to drive awareness and demand for our products and
services. We may also face competition for direct sales from our independent, third-party authorized dealers, who may offer
installation in particular markets for considerably less than we do.

Additionally, one or more of our competitors either in the DIFM or DIY space could develop a significant technological
advantage over us, allowing them to provide additional or better-quality service or lower prices, which could put us at a
competitive disadvantage. Continued pricing pressure, technology developments or improvements, including the use of
artificial intelligence, competitor brand loyalty, and continuing shifts in customer preferences toward self-monitoring and DIY
could adversely impact our customer base, revenue, and/or pricing structure and have a material adverse effect on our business,
financial condition, results of operations, and cash flows. Aggressive pricing strategies adopted by our competitors could cause
us to lose market share, reduce our prices, and add significant pressure on our cost structure.

In addition, in connection with our continued rollout of Google Nest products, and as our pricing model becomes more
transparent to consumers and we offer more optionality with tiered pricing and pricing disaggregation as compared to our
current pricing model, our competitors may be better able to underprice us in the marketplace and our customers and potential
customers may determine they can achieve a lower cost solution or higher value with an alternative provider. Changes in the
transparency of our pricing may also result in new customers selecting lower cost solutions than they otherwise would have and
our existing customers switching to our lower cost solutions or demanding that we lower the cost of their existing solutions,
which could impact our revenue and profitability.

Furthermore, the new smart home communication protocol Matter launched in 2022, with new Matter-compatible products
already available. The project group was launched and introduced by Amazon, Apple, Google, Comcast, and others, with about
280 members currently in the working group, including ADT. The goal of Matter is to make all smart home devices
interoperable which presents risks for our smart home offerings because interoperable smart home offerings make it easier and
less costly for consumers to switch providers, making it more difficult for ADT to retain existing subscribers.

If the insurance industry changes its practice of providing incentives to homeowners for the use of alarm monitoring
services, we may experience a reduction in new customer growth or an increase in our customer attrition rate.

It has been common practice in the insurance industry to provide a reduction in rates for consumer policies written on homes
that have monitored security systems. This practice benefits our business, as it makes our products more attractive and benefits
customer retention, However, there can be no assurance that insurance companies will continue to offer these rate reductions.

If these incentives are reduced or eliminated, new homeowners who otherwise might not feel the need for monitored security
services would have to be acquired through our standard sales and marketing processes, which could be at a higher cost of
acquisition, and existing customers may choose to disconnect or not renew their service contracts, which could increase our
attrition rates. In addition, other insurance companies may offer rate reduction policies that favor our competitors’ customers or
may otherwise modify their practices in detriment of our customers. In each case, our growth prospects and our business,
financial condition, results of operations, and cash flows could be materially adversely affected.

The retirement of older technologies, development of new technologies incompatible with our existing offerings, and
limitations on our customers’ options of telecommunications and broadband services and equipment could materially
adversely affect our business, increase customer attrition, and require significant capital expenditures.

Certain elements of our operating model have historically relied on our customers’ continued selection and use of traditional
copper wireline telecommunications service to transmit alarm signals to our monitoring centers. There is a growing trend for
customers to switch to the exclusive use of cellular or IP-based technology in their homes and businesses, as telecommunication
providers discontinue their copper wireline services in favor of IP-based technology. Some of our customers’ security systems
rely on technology that is not operable with newer cellular or IP-based networks, and as such, will not transmit alarm signals on
these networks. The discontinuation of copper landline services, older cellular technologies, and other services by
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telecommunications providers, as well as the switch by customers to the exclusive use of cellular or IP-based technology, may
require system upgrades to alternative, and potentially more expensive, alarm systems to function and transmit alarm signals
properly, which could increase our customer revenue attrition. Additionally, any telecommunications technology upgrades or
implementations could also result in significant additional costs and divert management and other resource attention away from
customer service and sales efforts for new customers. In the future, we may not be able to successfully implement new
telecommunications technologies or adapt existing telecommunications technologies to changing market demands.

For example, between 2022 and 2023, major U.S. 3G cellular networks were retired, resulting in a loss of signal to legacy
systems that relied on 3G communications. Of our customers impacted by these retirements, we transitioned, or provided our
customers with the means to transition, all but a relatively small number of customer accounts. None of these remaining
customers have responded to our multiple requests to upgrade their systems and therefore we could not transition them prior to
the relevant transition dates. A failure to effectively transition these remaining customers away from retired networks will result
in a loss of signal to the systems and certain services we provide, which may impact our ability to bill and collect for services
provided. Implementation of additional service charges in connection with these transitions may cause customers to view such
charges unfavorably, which could increase our customer attrition.

If we are unable to upgrade cellular equipment at customer sites to meet future carrier network standards or to respond to other
changes carriers are making or may make to their networks in a timely and cost-effective manner, whether due to an insufficient
supply of electronic components or parts, an insufficient skilled labor force, or due to any other reason, or if we are sued by one
or more customers due to our inability to provide certain services, or due to any loss incurred while we are not able to provide
certain services, or due to any continuous billing for services after a prior or future transition date, our business, financial
condition, results of operations, and cash flows, could be materially adversely affected. We have also become aware that one or
more telecom carriers are beginning the process to retire their time-division multiplexing (“TDM”) nodes that service toll-free
numbers, which could require us to further upgrade certain of our customer equipment.

Furthermore, a majority of our existing subscriber base uses legacy systems, such as ADT Pulse or non-interactive legacy
burglar alarm systems, and associated hardware that are nearing or have reached the end of their supported lifecycles. Our
ability to continue supporting these systems is subject to significant risk, particularly where we depend on third-party providers
for software or hardware support, system updates, and bug fixes. Should these third parties designate systems as “end-of-life”
or otherwise cease support, we could be forced to assume substantial costs to maintain these systems independently or
accelerate their retirement. Additionally, as legacy hardware becomes obsolete, it may become susceptible to unpatchable
security vulnerabilities or suffer from a lack of available replacement parts. These legacy systems are also incompatible with
our ADT+ platform and features, including our planned ambient intelligence development through our acquisition of Origin Al
Migrating these subscribers to the ADT+ platform would require significant capital investment or customer-funded hardware
upgrades. These customers may be at higher risk of attrition as they become more susceptible to competitors offering additional
features and newer hardware at lower entry prices. If we are unable to adapt in a timely and cost-effective manner to
technological obsolescence and changing technologies or customer preferences, our business, financial condition, results of
operations, and cash flows could be materially adversely affected.

In addition, we use broadband Internet access service to support our product offerings, such as video monitoring and
surveillance, and as a communications option for alarm monitoring and other services. Broadband connectivity is also a current
requirement for our proprietary Wi-Fi sensing and ambient intelligence capabilities acquired through Origin Al. While these
features are not yet commercially deployed to our ADT+ platform, our ability to successfully enable and maintain future
ambient sensing functionalities, including human presence detection and activity classification, may depend on the continued
availability of high-speed, reliable broadband service. Video monitoring and surveillance services, and Wi-Fi sensing, use and
require significant bandwidth. As use rates and penetration of these services increase, the need for increased network capacity
may necessitate additional steps or costs (such as upgrading broadband equipment or service tiers) for our customers, or
additional capital or operational expenditures for us, to enable a seamless experience for our customers and avoid service
disruptions. Further, if our customers continue to transition from traditional broadband Internet access services to fixed mobile
Internet access services, they may encounter data limits which could negatively impact their use of video monitoring and
surveillance, or future Wi-Fi sensing services, any of which could materially adversely impact our business, financial condition,
results of operations, and cash flows.

Police and fire departments could refuse to respond to calls from monitored security service companies, which could damage
consumer trust and confidence in our solutions and may damage our ability to attract and retain customers.

Police departments in certain jurisdictions do not respond to calls from monitored security service companies unless certain
conditions are met, such as video or other verification or eyewitness accounts of suspicious activities, either as a matter of
policy or by local ordinance. We offer video verification or the option to receive a response from private guard companies in
certain jurisdictions, which increases the cost of some security systems and may increase the cost to customers. If additional
police and fire departments refuse to respond or are prohibited from responding to calls from monitored security service
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companies unless certain conditions, such as those mentioned above, are met, consumer trust and confidence in our solutions
may be damaged and our ability to attract and retain customers could be negatively impacted, and our business, financial
condition, results of operations, and cash flows could be materially adversely affected.

Our reputation as a service provider of high-quality security offerings may be materially adversely affected by product
defects or shortfalls in customer service.

Our business depends on our reputation and ability to maintain good relationships with our customers, dealers, suppliers, and
local regulators, among others. Our reputation may be harmed either through product defects, such as the failure of one or more
of our customers’ alarm systems, or shortfalls in customer service. Customers generally judge our performance through their
interactions with staff at our monitoring and customer care centers, dealers, and field installation and service technicians, as
well as their day-to-day interactions with our products and mobile applications. These interactions may also generate reviews
and social media posts, including negative ones, that draw additional attention to our customer service. Any failure to meet
customers’ expectations in such customer service areas could harm our reputation or customer relationships and cause an
increase in attrition rates or make it difficult to obtain new customers or otherwise have a material adverse effect on our
business, financial condition, results of operations, and cash flows.

In addition, we have attempted to control the operating costs of certain of our customer care operations using lower cost labor in
certain foreign countries that may be subject to relatively higher degrees of political and social instability and may lack the
infrastructure to withstand political unrest or natural disasters. The occurrence of natural disasters, pandemics, political or
economic instability, or other activities in such countries has resulted in and, in the future could result in, the sudden and
continued closure of operations that in turn have caused and, in the future could cause, disruptions in our operations and a
failure to maintain our existing level and quality of customer care. The practice of utilizing labor based in foreign countries has
come under increased scrutiny in the United States. Governmental authorities could seek to limit or penalize our operations, and
our customers may not value the services provided by such operations. In addition, we are subject to applicable anti-corruption
laws and regulations, such as The Foreign Corrupt Practices Act, that prohibit certain types of payments and which could
expose us to significant penalties, fines, settlements, costs and consent orders that may curtail or restrict our business. Any such
outcome could have a material adverse effect on our business, financial condition, results of operations, and cash flows.

Unauthorized use of our brand names by third parties, and the expenses incurred in developing and preserving the value of
our brand names, may materially adversely affect our business.

Our brand names are critical to our success. Unauthorized use of our brand names by third parties may materially adversely
affect our business and reputation, including the perceived quality and reliability of our products and services, as well as brand
loyalty. We rely on trademark law, company brand name protection policies, and agreements with our employees, customers,
business partners, and others to protect the value of our brand names. Despite our precautions, we cannot provide assurance that
those procedures are sufficient to protect against unauthorized third-party use of our brand names. Various third parties have
used, and may continue to use, our brand names to engage in fraudulent activities, including unauthorized telemarketing
conducted in our names to induce our existing customers to switch to competing monitoring service providers, lead generation
activities for competitors, and obtaining personally identifiable or personal financial information. Third parties sometimes use
our names and trademarks, or other confusingly similar variations thereof, in other unauthorized contexts that may impact our
brands. We may not be successful in detecting, investigating, preventing, or prosecuting all unauthorized third-party use of our
brand names. Future litigation with respect to such unauthorized use could also result in substantial costs and diversion of our
resources. These factors could materially adversely affect our reputation, business, financial condition, results of operations,
and cash flows.

Third parties hold rights to certain of our key brand names, which could prevent us from being able to adequately protect
our brands or expand into other markets.

Our success depends in part on our continued ability to use trademarks to capitalize on our brands’ name recognition and to
further develop our brands in the U.S., as well as in other international markets should we choose to expand and grow our
business outside of the U.S. in the future. Not all the trademarks that are used by our brands have been registered in all of the
countries in which we may do business in the future, and some trademarks may never be registered in any or all of these
countries. Rights in trademarks are generally territorial in nature and are obtained on a country-by-country basis by the first
person to obtain protection through use or registration in that country in connection with specified products and services. Some
countries’ laws do not protect unregistered trademarks at all or make them more difficult to enforce; and third parties may have
filed for “ADT” or marks similar to our blue octagon logo in countries where we have not registered these brands as
trademarks. Accordingly, we may not be able to adequately protect our brands everywhere in the world and use of such brands
may result in liability for trademark infringement, trademark dilution, or unfair competition.
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For example, certain trademarks associated with the ADT brand, including “ADT” and the blue octagon, are owned in all
territories outside of the U.S. and Canada by Johnson Controls, which acquired and merged with and into Tyco. In certain
instances, such trademarks are licensed in certain territories outside the U.S. and Canada by Johnson Controls to third parties.
Pursuant to a trademark agreement entered into between The ADT Corporation and Tyco (the “Tyco Trademark Agreement”)
in connection with the separation of The ADT Corporation from Tyco in 2012, which endures in perpetuity, we are prohibited
from ever registering, attempting to register or using such trademarks outside the U.S. (including Puerto Rico and the U.S.
Virgin Islands) and Canada, and we may not challenge Tyco’s rights in such trademarks outside the U.S. and Canada.
Additionally, under the Tyco Trademark Agreement, we and Tyco each have the right to propose new secondary source
indicators (e.g., “Pulse”) to become designated source indicators of such party. To qualify as a designated source indicator,
certain specified criteria must be met, including that the indicator has not been used as a material indicator by the non-proposing
party or its affiliates over the previous seven years. If we are unable to object to Tyco’s proposal for a new designated source
indicator by successfully asserting that the new indicator did not meet the requisite criteria, we would subsequently be
precluded from using, registering, or attempting to register such indicator in any jurisdiction, including the U.S. and Canada,
whether alone or in connection with an ADT brand. Any dilution, infringement, or customer confusion with respect to our
brand or use of trade names, or the inability to use such names as we expand our existing and create new strategic relationships,
could materially adversely affect our reputation, business, financial condition, results of operations, and cash flows.

In addition, in November 2019, we sold all our shares of ADT Canada to TELUS and, among other things, entered into a non-
competition and non-solicitation agreement with TELUS pursuant to which we agreed not to directly or indirectly engage in a
business competitive with ADT Canada, subject to limited exceptions, for a period of seven years. In connection with our sale
of ADT Canada, we also entered into a patent and trademark license agreement with TELUS granting them (i) the use of our
patents in Canada for a period of seven years and (ii) the exclusive rights to use our trademarks in Canada for a period of five
years followed by non-exclusive use of our trademarks for an additional two years.

In addition, in October 2023, we completed the sale of our Commercial Business, and among other things, entered into a
covenant agreement not to assert a claim against GTCR for infringement of the Company's patents as of the Commercial
Divestiture for products and services that were used in the Commercial Business prior to the Commercial Divestiture, and
provided GTCR with a paid-up, irrevocable, non-assignable (with limited exceptions) license to continue to use certain software
and other Company intellectual property in the same manner.

Any violation by TELUS or GTCR of our agreements with them, or their misuse of our intellectual property or behavior by
TELUS or GTCR in a manner that reflects poorly on us because of their use of our intellectual property could damage our
brand and reputation and have a material adverse effect on our business, financial condition, results of operations, and cash
flows.

Risks Related to Our Operations

We rely on a significant number of our customers remaining with us as customers for long periods of time, and if our
attrition rates rise significantly, our profitability, business, financial condition, results of operations, and cash flows could be
materially adversely affected.

New customers require an upfront investment, and we generally achieve revenue break-even in less than two and a half years.
Accordingly, our long-term profitability is dependent on long customer tenure. This requires that we minimize our rate of
customer disconnects, or attrition, which can increase as a result of factors such as customer relocations, problems with our
product or service quality, customer service challenges, increased interoperability of smart home devices now or in the future,
customer non-payment, unfavorable general economic conditions, and the preference for lower pricing of competitors’ products
and services over ours. If attrition rates were to rise significantly, we may be required to accelerate the depreciation and
amortization expense for, or to impair, certain of our assets, including with respect to subscriber and customer relationships,
which would cause a material adverse effect on our financial condition and results of operations. In addition, if we fail to keep
our customers for a sufficient period of time, or our attrition rates increase, our profitability, business, financial condition,
results of operations, and cash flows could be materially adversely affected.

Delays, costs, and disruptions that result from upgrading, integrating, and maintaining the security of our information and
technology networks and systems could materially adversely affect us.

We are dependent on the capacity, reliability, and security of information technology networks and systems, including Internet
and Internet-based or “cloud” computing services and the relevant personnel who operate those systems, to collect, process,
transmit, and store electronic information. We have completed a significant number of acquisitions of companies that operate
different technology platforms and systems. We routinely implement modifications and upgrades to our existing information
technology systems to keep up with changing technology and business demands. Aiming to provide a seamless customer
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experience, we are also integrating systems from our various bulk account acquisitions, making changes to legacy systems,
replacing legacy systems with successor systems with new functionality, and implementing new systems.

The dynamic nature of these and other changes we are undertaking require that we simultaneously engage in significant
technology development efforts across our operations, including platform development, sales, marketing, customer care,
customer self-service, remote assistance, billing, and other substantive and administrative functions. Upgrading and
implementing changes to our systems have presented, and could continue to present, challenges. Any delay in making such
changes or replacements or in purchasing new systems could have a material adverse effect on our business, financial condition,
results of operations, and cash flows. There are inherent costs and risks associated with integrating, replacing, and changing
these systems and implementing new systems, including potential disruptions in our sales, operations, and customer service
functions which may reduce their efficiency in the short term; loss of customers’ confidential or other information; potential
negative reception from customers; potential disruption of our internal control structure; substantial capital expenditures;
additional administration and operating expenses; retention of sufficiently skilled personnel to integrate, implement, and operate
the new systems and an increase in human capital costs; the use of third-party personnel resources, including offshore vendors,
to supplement our internal personnel demands; demands on management time; challenges securing our systems along with
dependent processes from cybersecurity threats; and other risks and costs of delays or difficulties in transitioning to new
systems or of integrating new systems into our current systems.

If we do not effectively implement our plans to migrate our technology infrastructure to the cloud, we could experience
significant disruptions in our operations, which could have a material adverse effect on our results of operations and
financial condition.

We are in the process of migrating our technology infrastructure to the cloud. This initiative is a major undertaking as we
migrate and reconfigure our current system processes, transactions, data and controls to new cloud-based platforms. This
transition could have a significant impact on our business processes, financial reporting, information systems, and internal
controls.

As we transition our technology infrastructure to the cloud, we may need to divert resources, including management attention,
away from other important business operations. Additionally, we may experience difficulties as we manage these changes and
transition our technology infrastructure to the cloud, including loss or corruption of data, interruptions in service and downtime,
increased cyber threats and activity, delayed financial reporting, unanticipated expenses including increased costs of
implementation and of conducting business, and lost revenue. Although we conduct design validations and user testing, these
may cause delays in transacting our business due to system challenges, limitations in functionality, inadequate management or
process deficiencies in the development and use of our systems. Difficulties in implementing or an inability to effectively
implement our migration plans could disrupt our operations and harm our business.

As we increase our reliance on cloud infrastructure, our products and services will become increasingly reliant on continued
access to, and the continued stability, reliability, and flexibility of third-party cloud services. We have limited control over
third-party cloud operations and facilities that currently host our technology infrastructure and will likely have limited control
over those that we may use in the future. Any changes in third-party service levels or any disruptions or delays from errors,
defects, cyber attacks, security breaches, computer viruses, DDoS attacks, bad acts, performance problems, or other disruptions
resulting from our increased reliance on cloud infrastructure could harm our reputation, damage our small business customers’
businesses, and harm our business. Our third-party cloud providers are also vulnerable to damage or interruption from
earthquakes, hurricanes, floods, fires, war, public health crises, terrorist attacks, power losses, hardware failures, systems
failures, telecommunications failures and similar events. Our transition and migration to the cloud may increase our risk of
liability and cause us to incur significant technical, legal or other costs, and we may have limited remedies against third-party
providers in connection with such liabilities.

Additionally, our third-party cloud providers may not be able to effectively manage existing traffic levels or increased demand
in capacity requirements, especially to cover peak levels or spikes in traffic, and as a result, our customers may experience
delays in accessing our solutions or encounter slower performance in our solutions, which could increase our attrition rates,
negatively impact our sales, and significantly harm the operations of our small business customers. Interruptions in our services
might reduce our revenue, cause us to issue credits to customers, subject us to potential liability, and cause customers to
terminate their subscriptions or harm our renewal rates. Finally, we may in the future be unable to secure additional cloud
hosting capacity on commercially reasonable terms or at all. If any of our third-party cloud providers increase pricing terms,
terminate or seek to terminate our contractual relationship or change or interpret their terms of service or policies in a manner
that is unfavorable, we may be required to transfer to another provider and may incur significant costs and experience service
interruptions.
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Cybersecurity attacks or threats or other unauthorized access or attempts to access to our systems, or those of third parties,
have in the past, and may in the future, compromise the security of our systems and otherwise disrupt our normal
operations, which could have a material adverse effect on our reputation, business, financial condition, results of
operations, and cash flows.

We collect, process, transmit, and store sensitive and confidential information related to our customers, employees and business
partners, as well as proprietary information related to our business, such as business plans and license agreements. This makes
us vulnerable to cyber attacks and other attempts to gain unauthorized access to our information and technology networks and
systems, including work from home environments and third-party systems that are interconnected with ours. Cyber attacks have
previously originated, and may in the future originate, from various methods, including phishing, malware, and ransomware.
While we implement and require security measures within our products, services, operations, and, to a limited extent, within
third parties’ systems, cyber attacks continue to evolve in sophistication and increase in volume and frequency and we have not
in the past and may not in the future be able to timely detect or prevent cybersecurity breaches on our systems or within third-
party systems that are interconnected with ours, including the unauthorized access, capture, or alteration of information; the
exposure or exploitation of potential security vulnerabilities; distributed denial of service attacks; the installation of malware or
ransomware; acts of vandalism; computer viruses; or misplaced data or data loss that could materially adversely impact our
reputation, business, financial condition, results of operations, and cash flows.

Despite our security measures, we and third parties whose systems are interconnected with ours have been the target of and/or
subject to a number of these methods of cyber attacks, and we will likely continue to be the target of and/or subject to such
attacks in the future. These cyber attacks have previously resulted, and may in the future result, in certain impacts to us or
interconnected third-parties, including disrupted operations, system instability, theft of our confidential or proprietary or other
information, increased cybersecurity protection, consulting and legal costs, litigation, and reputational damage. These cyber
attacks have previously exposed, and may in the future expose, us to an increased risk of future cyber attacks and threats,
including through an increase in more sophisticated and targeted cyber attacks from various methods, including phishing,
malware, and ransomware, among other methods. In addition, cyber attacks could result in misstated or misappropriated
financial data or impair our ability to effectively manage our financial reporting process. We may be subject to regulatory
scrutiny or exposed to litigation or other claims by affected persons including our customers, employees, and business partners.
While we maintain insurance coverage that is intended to address certain aspects of data security risks, such insurance coverage
may not be sufficient to cover all losses or all types of claims that have arisen or may arise, and in the future may not be
available at reasonable costs or at all.

In addition, following the Commercial Divestiture, certain of our information systems and our information security protocols
remained interdependent on those of our divested Commercial Business, including dependence for a transitional period on its
information systems for billing and alarm monitoring for a small portion of our clients’ accounts, which exposed us to increased
risks related to cyber attacks. Moreover, certain employees of our former Commercial Business have had and will have access
to our financial and other internal systems for a period of time which has exposed and will continue to expose us to increased
risks related to information theft and unauthorized system access. For more information on the continuing services relationship
between ADT and our former Commercial Business, see “ADT is a less diversified business following the Commercial
Divestiture, the ADT Solar Exit, and the sale of our multifamily business, which may adversely affect ADT’s results of
operations and financial condition.”

This interconnection with our former Commercial Business has in the past exposed us to increased risks related to cyber
attacks. Cyber attacks and threats at our former Commercial Business have in the past led, and may in the future lead, to cyber
attacks and threats to our systems and assets. Any measures we have taken or may take in the future to protect against cyber
attacks and threats, including those at our former Commercial Business, or against employees, including employees of our
former Commercial Business, who may wrongfully or negligently use or access such technology, intellectual property, or
information, or negligently or wrongfully disclose such technology and intellectual, confidential, proprietary, or any other
information to third parties, including our competitors, may prove insufficient and cannot provide absolute protection against
such attacks and threats.

Our business also requires us to share confidential information with suppliers and other third parties. Third parties, including
our partners and vendors, could also be a source of cybersecurity risk to us, or cause disruptions to our normal operations, in the
event of a failure of their own products, components, networks, security systems, and infrastructure. In addition, some of the
products we sell and provide services for are categorized as IoT and may become targets for cybercriminals and other actors,
including for actors attempting to gain unauthorized access. The significant number of our employees working from home
further exposes us to security risks. Although we take steps to secure confidential, proprietary, or other information that is
provided to or accessible by third parties working on our behalf, we cannot be certain that advances in criminal capabilities
(including the use of artificial intelligence), new discoveries in the field of cryptography, or other developments will not
compromise or breach the technology protecting the networks that access our products and services or third-party networks or
systems that host or store our data.
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A significant actual or perceived (whether or not valid) theft, loss, fraudulent use or misuse of customer, employee, or other
personally identifiable or other sensitive data, whether by us, our partners and vendors, or other third parties, or as a result of
employee error or malfeasance or otherwise, non-compliance with applicable industry standards or our contractual or other
legal obligations regarding such data, or a violation of our privacy and information security policies with respect to such data,
could result in significant remediation costs, administrative fines, litigation or other claims by third parties, or regulatory actions
against us. Such an event could additionally result in unfavorable publicity and therefore materially and adversely affect the
market’s perception of the security and reliability of our products and services and our credibility and reputation with our
customers, which may lead to customer dissatisfaction and could result in lost sales and increased customer revenue attrition.

In addition, we depend on our information technology infrastructure, and that of our third party partners or vendors, for
business-to-business and business-to-consumer electronic commerce. Cyber attacks to, or threats against, our infrastructure or
that of third parties whose systems are interconnected with ours or whose systems contain ADT information could create
prolonged system disruptions and shutdowns that could negatively impact our operations. Increasingly, our products and
services are accessed through the Internet, and a significant number of service calls happen virtually, and cyber attacks and/or
threats in connection with the delivery of our services via the Internet may affect us and could be detrimental to our reputation,
business, financial condition, results of operations, and cash flows. There can be no assurance that our continued investments in
new and emerging technology and other solutions to protect our network and information systems will prevent any of the risks
described herein. In addition, any delay in making such investments due to conflicting budget priorities or otherwise could have
a material adverse effect on our business, financial condition, results of operations, and cash flows. There can be no assurance
that our insurance will be sufficient to protect against all our losses from any future disruptions or cyber attacks on our systems
or other events as described herein.

Uncertainty in the development, deployment, and use of Al including generative Al, in our products and services and across
our operations could adversely affect our business, financial condition, results of operations, and reputation.

We increasingly use Al-enabled tools and systems to support customer interactions, product functionality, monitoring
capabilities, and internal operations, and to drive efficiencies within our workforce. Al technologies are complex and rapidly
evolving, and their use may involve risks relating to, among other things, accuracy, reliability, bias, cybersecurity
vulnerabilities, data privacy, intellectual property, and regulatory compliance. Al systems may produce unintended or incorrect
outputs, fail to perform as expected, or be misused by employees, customers, or third parties. In addition, any latency,
disruption, or failure in our Al systems or data infrastructure could result in data loss, delays, or errors in our offerings or
operational activities. Developing, testing, and deploying resource-intensive Al solutions may require significant investment
and could increase our costs. We can provide no assurance that our development or use of, or our investments in, Al-enabled or
Al-integrated systems and tools will enhance these systems and tools or be beneficial to our business.

In addition, evolving legal and regulatory frameworks governing Al, as well as heightened public and investor scrutiny of Al
use, may require us to modify our practices, incur additional compliance costs, or limit certain applications of Al. Any failure or
perceived failure to responsibly develop, deploy, or govern Al-enabled solutions could result in, among other things, legal
liability, regulatory action, reputational harm, or reduced customer trust, any of which could materially adversely affect our
business.

There also may be real or perceived social harm, unfairness, or other impacts to human rights, privacy, employment, or other
social issues or outcomes that undermine public confidence in the use and deployment of Al. In addition, competitors may more
effectively use Al to better serve customers, develop new or enhanced products or services, or improve internal processes, or
third parties may otherwise deploy Al solutions in a manner that reduces customer demand for our products and services. Use
of Al by our employees could also cause loss or theft of intellectual property, as well as subject us to risks related to intellectual
property infringement or misappropriation, data privacy and cybersecurity. Any of the foregoing may result in decreased
demand for our products or material harm to our business, results of operations, brand, or reputation.

The legal and regulatory landscape surrounding Al is rapidly evolving and uncertain including in the areas of intellectual
property, cybersecurity, privacy, and data protection. For example, there is uncertainty around the validity and enforceability of
intellectual property rights related to our use or development of Al tools. Compliance with new or changing laws, regulations or
industry standards related to Al may impose significant operational costs and may limit our ability to apply Al technologies in
certain use cases. Failure to appropriately respond to this evolving landscape may result in legal liability, regulatory scrutiny or
action, or brand and reputational harm.
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We depend on third-party providers and suppliers for components of our security and automation systems, third-party
software licenses for our products and services, and third-party providers to transmit signals to our monitoring facilities and
provide other services to our customers. Any failure or interruption in products or services provided by these third parties
could harm our ability to operate our business.

The components for the security and automation systems that we install or consume are manufactured by original equipment
manufacturers (“OEM”), original design manufacturers (“ODM”), contract manufacturers (“CM”) and/or third-party suppliers.
While we have implemented robust supply chain management practices designed to mitigate the risk of supply chain
interruptions, there is no assurance that these practices will be effective, and interruptions may occur from time to time.

Certain key suppliers may experience difficulties in obtaining necessary components, which may impact our ability to meet
customer demands and complete critical initiatives. For instance, we are currently monitoring and responding to the global
memory chip shortage, which may increase our equipment costs and could lead to future fulfillment delays or the requirement
to re-engineer hardware components on short notice to accommodate available alternative parts. In addition, our suppliers are
susceptible to disruptions from fire, natural disasters, weather-related incidents, and the effects of climate change (such as sea
level rise, drought, flooding, wildfires, and increased storm severity), as well as health epidemics and pandemics, transmission
interruptions, extended power outages, human or other error, information systems and network-related events, such as
technology failures, malicious acts, including cyber attacks, terrorism, war, sabotage, and government actions, or other concerns
impacting their local workforce or operations, all of which are beyond our and their control. While we actively monitor supplier
operations, require compliance with business continuity and disaster recovery plans, maintain alternative sourcing options
where feasible, carry a surplus of finished goods in inventory, exercise limited control over our raw material suppliers through
demand forecasting and supply planning processes, and have contract terms that require transparency in sourcing, quality
assurance commitments, and escalation protocols, there is no assurance that these practices will be effective and supplier
disruptions, including any financial or other difficulties our providers may face, may have a material adverse effect on our
business.

We are also subject to supply chain disruptions if we learn that any of our suppliers are in violation of legislation which bans
the import of goods based on their method of production, such as using forced labor or otherwise. This may also result in
negative publicity regarding our production methods, and the alleged unethical or illegal practices of any of our suppliers could
adversely affect our reputation. Our efforts to minimize the risk of a disruption from a single supplier may not always be
effective, and we have experienced some disruptions in our supply chain during recent years, and could experience such
disruptions in the future. Any continued or significant interruption in supply could cause significant delays in installations and
repairs and the loss of current and potential customers. Although some specific shortages may be resolved, they may recur.
From time to time, we may also experience product recalls and other unplanned product repairs or replacements with
customers. We have occasionally experienced such product service events. There can be no assurance that any such future
product service events will not be more extensive or more costly, material to us, and/or require the outlay of cash while we
pursue cost recovery from manufacturers and suppliers, and there can be no assurance that we will be successful in pursuing
recoveries from those third parties. Although our supplier agreements often include indemnification provisions, such
indemnification may be limited in scope or amount, subject to exclusions or conditions, disputed by the supplier, or otherwise
unavailable, including due to supplier financial distress or insolvency. If a previously installed component were found to be
defective, we might not be able to recover the costs associated with its repair or replacement across our installed customer base,
and these costs, or the diversion of technical personnel to address the defect could materially adversely affect our business,
financial condition, results of operations, and cash flows. Such incidents may also harm our reputation and may result in
litigation or other claims from customers. In the event of a product recall or litigation against our suppliers or us, we could
experience a material adverse effect on our business, financial condition, results of operations, and cash flows.

We also rely on third-party software for key automation features in certain of our offerings and on the interoperation of that
software with our own, such as our mobile applications and related platforms. In the event a third-party provider experiences
any disruption in their IT systems, we could experience service disruptions. We could also experience service disruptions if
customer usage patterns for such integrated or combined offerings exceed, or are otherwise outside of, system design
parameters and we or our third-party provider is unable to make corrections. Such disruptions in the provision of services could
result in our inability to meet customer demand, damage our reputation and customer relationships, and materially and
adversely affect our business. We also rely on certain software technology that we license from third parties and use in our
products and services to perform key functions and provide critical functionality. For example, we license the software platform
for our monitoring operations from third parties. Because a number of our products and services incorporate technology
developed and maintained by third parties, we are, to a certain extent, dependent upon such third parties’ ability to update,
maintain, or enhance their current products and services; to ensure that their products are free of defects, security
vulnerabilities, and compromise; to develop new products and services on a timely and cost-effective basis; and to respond to
emerging industry standards, customer preferences, and other technological changes. In addition, certain of our current and
future offerings incorporate advanced analytics, artificial intelligence, and sensing-based technologies, which may increase our
dependence on third-party software, data, and infrastructure and heighten the risk that defects, performance limitations, security
vulnerabilities, or regulatory constraints affecting such technologies could disrupt services or impair customer experience.
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Further, these third-party technology licenses may not always be available to us on commercially reasonable terms, or at all. If
third-party vendors decide not to renew our existing agreements or to limit our access to their offerings, or the third-party
technology becomes obsolete, is incompatible with future versions of our products or services, is unusable due to defects,
security vulnerabilities, or compromise or otherwise fails to address our needs, we cannot provide assurance that we would be
able to replace the functionality provided by the third-party software with technology from alternative providers. Furthermore,
even if we obtain licenses to alternative software products or services that provide the functionality we need, we may be
required to replace hardware installed at our monitoring centers, work from home environments, and at our customers’ sites,
including security system control panels and peripherals, in order to execute our integration of or migration to alternative
software products. Any of these factors could materially adversely affect our business, financial condition, results of operations,
and cash flows.

Furthermore, certain components of our security and smart home offerings, including certain sensors and connected devices,
rely on wireless communication protocols and radio-frequency spectrum set aside by the FCC for unlicenced use (including
protocols such as Z-Wave and other sub-1 GHz technologies that operate in unlicensed bands). This lower 900MHz band of
spectrum is shared with many other devices and is subject to interference, congestion, and changes in technical rules or usage
rights. Regulatory proceedings could alter spectrum allocations, power limits, or other operating conditions in ways that
increase the risk of harmful interference to low-power devices. If wireless interference, spectrum reconfiguration, or related
regulatory changes reduce signal reliability or device performance, customers may experience degraded functionality, missed or
delayed signals, or service interruptions. Any such issues could require us to redesign or re-certify products, modify device
firmware or network configurations, accelerate replacement of installed equipment, increase service and support costs, and/or
incur material capital expenditures. These events could also increase customer dissatisfaction and attrition, expose us to
contractual disputes, or litigation, which could materially adversely affect our business, financial condition, results of
operations, and cash flows.

We also rely on various third-party telecommunications providers and signal processing centers to transmit and communicate
signals to our monitoring facilities and work from home environments in a timely and consistent manner. These
telecommunications providers and signal processing centers could deprioritize or fail to transmit or communicate these signals
to the monitoring facilities and work from home environment for many reasons, including disruptions from fire, natural
disasters, weather-related incidents, and the effects of climate change (such as sea level rise, drought, flooding, wildfires, and
increased storm severity), health epidemics or pandemics, transmission interruption, extended power outages, human or other
error, malicious acts, including cyber attacks, provider preferences regarding the signals that get transmitted, government
actions, war, terrorism, sabotage, or other conflicts, or as a result of disruptions to internal and external networks or third party
transmission lines. The failure of one or more of these telecommunications providers or signal processing centers to transmit
and communicate signals to our monitoring facilities and work from home environments in a timely manner could affect our
ability to provide alarm monitoring, home automation, and interactive services to our customers. We also rely on third-party
technology companies to provide automation and interactive services to our customers. These technology companies could fail
to provide these services consistently, or at all, which could result in our inability to meet customer demand and damage our
reputation. There can be no assurance that third-party telecommunications providers, signal processing centers, and other
technology companies will continue to transmit and communicate signals to our monitoring facilities and work from home
environments or provide home automation and interactive services to customers without disruption. Any such failure or
disruption, particularly one of a prolonged duration, could have a material adverse effect on our business, financial condition,
results of operations, and cash flows. As mentioned above, telecommunications providers have in the past, and may in the
future, retire older telecommunications technology, limiting our customers’ options of telecommunications services and
equipment, which could materially adversely affect our business, increase customer attrition and require significant capital
expenditures.

An event causing a disruption in the ability of our monitoring facilities or customer care resources to operate, including
work from home operations, could materially adversely affect our business.

A disruption in our ability to provide security monitoring services or otherwise provide ongoing customer care to our customers
could have a material adverse effect on our business. A disruption could occur for many reasons, including fire, natural
disasters, including hurricanes, weather-related incidents, and the effects of climate change (such as sea level rise, drought,
flooding, wildfires, and increased storm severity), health epidemics or pandemics, transmission interruption, extended power
outages, human or other error, information systems and network-related events, such as technology failures, malicious acts,
including cyber attacks, provider preferences regarding the signals that get transmitted, government actions, war, terrorism,
sabotage, or other conflicts, or as a result of disruptions to internal and external networks or third party transmission lines.
Monitoring and customer care also have in the past been and could in the future be disrupted by information systems and
network-related events, such as technology failures, or cyber attacks, such as computer hacking, computer viruses, phishing,
malware, ransomware, worms, or other malicious software, distributed denial of service attacks, malicious social engineering,
or other destructive or disruptive activities that could also cause damage to our properties, equipment, and data, as well as our
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efforts to respond to, contain, and remediate such events, attacks, and activities. A failure of our redundant back-up procedures
or a disruption affecting multiple monitoring facilities or work from home environments could disrupt our ability to provide
security monitoring or customer care services to our customers. As a result of such disruptions, we may experience customer
dissatisfaction and potential loss of confidence, and liabilities to customers or other third parties, each of which could harm our
reputation and impact future revenues. We could also be subject to claims or litigation with respect to losses caused by such
disruptions. Our insurance may not be sufficient to fully cover our losses or may not cover a particular event at all. Any such
disruptions or outcomes could have a material adverse effect on our business, financial condition, results of operations, and
cash flows.

A variety of events have had and could have in the future a significant negative impact on our ability to carry on our normal
operations and could have a material adverse effect on our business, financial condition, results of operations, and cash

flows.

We have business continuity and disaster recovery plans and procedures and an incident response plan designed to protect our
business against a variety of events, including natural disasters, health epidemics or pandemics, cyber attacks, and armed
conflicts or other hostilities. However, we cannot guarantee that these plans and procedures will prevent or efficiently mitigate
the impact of such events, especially those which are inherently unpredictable and beyond our anticipated thresholds or impact
tolerances. Such events may impact macroeconomic conditions, consumer behavior, labor availability, or damage our facilities
and our ability to provide our products and services to customers. Governmental responses to such events, including restrictions
to businesses, can also affect the foregoing items and adversely affect our operations. Such events may also heighten other risks
disclosed in these risk factors, including, but not limited to, those related to supply chain interruptions and consumer
perceptions of our brand and industry. For example, the outbreak of the coronavirus pandemic in 2020 contributed to consumer
unease and decreased discretionary spending. In order to maintain our operations, we had to implement measures to protect the
health of our employees and our customers. Furthermore, while we maintain insurance, our coverage may not sufficiently cover
all types of losses or claims that may arise and we may be unable to adequately offset any losses we may incur.

We rely on monitoring centers and customer care centers as an integral part of our ongoing business operations and we have
deployed hybrid and remote working options. The closure of any site or any widespread absence of the employees remaining in
any such site could result in a material disruption to our business. Because many employees who staff these operations currently
conduct their jobs from home, we are dependent on third-party communications networks and home-based infrastructure that
we do not control. Disruptions or outages in these networks, or insufficient backup capabilities could impair our operations, and
adversely affect our business, financial condition, and results of operations. In addition, this work from home environment
results in more home access points that are susceptible to cyber attacks, such as computer hacking, computer viruses, phishing,
malware, ransomware, worms or other malicious software or malicious activities. In addition, our monitoring centers are listed
by UL and must meet certain requirements to maintain that listing. UL has adopted a temporary standard that enables our
operators to work from home while remaining within the listing requirements and we must ensure that each such home
environment continues to meet all such requirements as well as the UL permanent requirements. Our employees who work
from home may also experience a decrease in the quality of job performance, whether immediate or over time. Any such impact
with respect to our employees who are working from home could have a material adverse effect on our business, financial
condition, results of operations, and cash flows.

Our independent, third-party authorized dealers may not be able to mitigate certain risks such as information technology
and data security breaches, product liability, errors and omissions, and compliance with applicable laws and regulations,
which could have a material adverse effect on our business, financial condition, results of operations, and cash flows.

We generate a portion of our new customers through our authorized dealer network. We rely on independent, third-party
authorized dealers to implement mitigation plans for certain risks they may experience, including, information systems and
network-related events, such as technology failures, cyber attacks, product liability, errors and omissions, and compliance with
applicable laws and regulations. In addition, our dealers rely on other third parties to submit orders and transmit data and may
themselves be subject to many of these same risks. If our authorized dealers or the third parties on whom they rely experience
any of these risks, or fail to implement mitigation plans for their risks, or if such implemented mitigation plans are inadequate
or fail, we may be susceptible to business, legal, or reputational risks associated with our authorized dealers on which we rely to
generate customers. Any interruption or permanent disruption in the generation of customer accounts or services provided by
our authorized dealers could materially adversely affect our business, financial condition, results of operations, and cash flows.

We may pursue business opportunities that diverge from our current business model, or invest in new businesses, services,
and technologies outside the traditional security, interactive and smart home services markets, any of which may fail to meet
our expectations and materially adversely affect our business results or financial condition.

We have and will continue to pursue and invest in new business opportunities that may diverge from our current business model
and practices, including expanding our products or service offerings, investing in new and unproven technologies, adding
customer acquisition channels, and forming new alliances with companies to market our services. We can provide no assurance
that any such business opportunities or investments will perform as expected. Among other negative effects, our pursuit of such
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business opportunities could cause our cost of investment in new customers to grow at a faster rate than our recurring revenue
and fees collected at the time of installation. In addition, any new business partner may not agree to the terms and conditions or
limitations on liability that we typically impose upon third parties. Acquisitions in recent years have also significantly expanded
our risk profile. For example, in September 2022, we announced a strategic relationship with State Farm and our intention to
develop products and services to satisfy certain needs of State Farm’s property and casualty customers which represented a
significant entry point into the insurance industry. Additionally, any new alliances or customer acquisition channels could
require large investments of capital to develop such business, or have higher cost structures than our current arrangements,
which could reduce operating margins and require more working capital. If working capital requirements exceed operating cash
flow, we could be required to draw on our revolving credit facility, or pursue other external financing, which may not be readily
available. We may also experience capital loss on some or all our investments, insufficient revenue from such investments to
offset new liabilities assumed and expenses associated with these new investments, distraction of management from current
operations, and issues not identified during pre-investment planning and due diligence that could cause us to fail to realize the
anticipated benefits of such investments and incur unanticipated liabilities. In such cases, we may decide to revise our strategic
plans and adjust our operating footprint to optimize our operations, or exit certain businesses or product lines entirely. For
example, in 2024, we decided to exit the Solar Business and in October 2025 the State Farm Development Agreement expired,
and we ended our State Farm partnership programs in existing states. Any of these factors could materially adversely affect our
business, financial condition, results of operations, and cash flows.

ADT is a less diversified business following the Commercial Divestiture, the ADT Solar Exit, and the sale of our multifamily
business, which may adversely affect ADT’s results of operations and financial condition.

Prior to the Commercial Divestiture, ADT had three business segments, CSB, Commercial, and Solar. The Commercial
Divestiture and ADT Solar Exit resulted in ADT being a smaller, less diversified company more focused on consumers,
potentially making ADT more vulnerable to changing market, regulatory, and economic conditions following the Commercial
Divestiture and the ADT Solar Exit, particularly those affecting consumers and small businesses. Additionally, on October 1,
2025, we completed the sale of our multifamily business (the “Multifamily Divestiture”). Collectively, these actions leave us
entirely dependent on our consumer and small business markets, and any trends or uncertainties affecting such markets will
directly affect ADT’s results of operations and financial condition in the future. Macroeconomic headwinds or changes in
consumer preferences could have a greater impact on our business following the Commercial Divestiture, the ADT Solar Exit,
and the Multifamily Divestiture which could have a material adverse effect on our business, financial condition, and results of
operations, and we may not achieve some or all of the strategic and financial benefits that we expect to achieve from the
Commercial Divestiture, the ADT Solar Exit, or the Multifamily Divestiture.

The ADT Solar Exit may also involve continued financial involvement while being reported in discontinued operations, such as
by causing us to continue to incur expenses to maintain services for completed installations and to complete those installations
which have not yet been completed, or through continuing guarantees, indemnities or other financial obligations, such as
minimum solar panel performance guarantees, and a requirement by lenders that we repay outstanding loan amounts for jobs
that have not achieved permission to operate in a timely manner or that we are otherwise required to repurchase pursuant to
existing loan agreements. The incurrence of any such cost or action could have a material adverse effect on our business,
financial condition, results of operations and cash flows.

Our customer generation strategies through third parties, including our authorized dealer and affinity marketing programs,
and our use of celebrities and social media influencers, and the competitive market for customer accounts may expose us to
risk and affect our future profitability.

An element of our business strategy is the generation of new customer accounts through third parties, including our authorized
dealers, and future operating results depend in large part on our ability to continue to manage this business generation strategy
effectively. We currently generate accounts through hundreds of independent third parties, including authorized dealers, and a
significant portion of our accounts originate from a smaller number of such third parties. If we experience a loss of authorized
dealers or third-party sellers representing a significant portion of our customer account generation, or if we are unable to replace
or recruit authorized dealers, other third-party sellers, or alternate distribution channel partners in accordance with our business
strategy, our business, financial condition, results of operations, and cash flows could be materially adversely affected.

In addition, we are subject to reputational risks that may arise from the actions of our dealers and their employees, independent
contractors, and other agents that are wholly or partially beyond our control, such as violations of our marketing policies and
procedures as well as any failure to comply with applicable laws and regulations. If our dealers engage in practices that are not
in compliance with all applicable laws and regulations, we may be deemed in breach of such laws and regulations, which may
result in regulatory proceedings and potential penalties that could materially adversely impact our business, financial condition,
results of operations, and cash flows. In addition, unauthorized activities in connection with sales efforts by employees,
independent contractors, and other agents of our dealers, including calling consumers in violation of the Telephone Consumer
Protection Act, predatory door-to-door sales tactics, and fraudulent misrepresentations, could subject us to governmental
investigations and class action lawsuits for, among others, false advertising and deceptive trade practice damage claims. Such
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defense efforts are costly and time-consuming, and there can be no assurance that such defense efforts will be successful, all of
which could have a material adverse effect on our business, financial condition, results of operations, and cash flows.

The successful promotion of our brands also depends on the effectiveness of our marketing efforts and on our ability to offer
member discounts and special offers for our products and services to our partners. We have actively pursued affinity marketing
programs, which provide members of participating organizations with special offers on our products and services. These
organizations may require us to pay higher fees to them, decrease our pricing for their members, introduce additional
competitive options, or otherwise alter the terms of our participation in their marketing programs in ways that are unfavorable
to us. These organizations may also terminate their relationships with us if we fail to meet contract service levels or member
satisfaction standards, among other things. If any of our affinity or marketing relationships is terminated or altered in an
unfavorable manner, we may lose a source of sales leads, and our business, financial condition, results of operations, and cash
flows could be materially adversely affected.

We also rely on marketing by social media influencers and celebrity spokespersons that represent the ADT brand to generate
new customers. These marketing efforts may not be successful or appeal to consumers. The promotion of our brand, products,
and services by social media influencers and celebrities is subject to FTC regulations, including, for example, a requirement to
disclose any compensatory arrangements between ADT and influencers in any reviews or public statements by such influencers
about ADT or our products and services. These social media influencers and celebrities with whom we maintain relationships
could also engage in activities or behaviors or use their platforms to communicate directly with our customers in a manner that
violates applicable regulations or reflects poorly on our brand and that behavior may be attributed to us or otherwise adversely
affect us. In connection with the promotion of ADT’s brand by influencers and celebrities, ADT is also subject to a twenty-year
FTC consent decree from 2014 which requires adherence to a robust internal compliance process. In addition, influencers and
celebrities who are associated with ADT may engage in behavior that is unrelated to ADT but that causes damage to our brand
because of these associations. Any such activities or behaviors of the social media influencers or celebrities we engage, or our
failure to adhere to the compliance processes as required by the FTC consent decree, could have a material adverse effect on
our business, financial condition, results of operations, and cash flows, or on our reputation.

We face risks in acquiring and integrating customer accounts, and if any of these risks materialize, our business, financial
condition, results of operations, and cash flows could be materially adversely affected.

An element of our business strategy involves the bulk acquisition of customer accounts. Acquisitions of customer accounts
involve a number of risks, including the possibility of unexpectedly high rates of attrition and unanticipated deficiencies in the
accounts and systems acquired despite our investigations and diligence prior to acquisition, as well as costs and complexities in
integrating newly purchased accounts into ADT billing and service platforms. We face competition from other alarm
monitoring companies, including companies that may offer higher prices and more favorable terms for customer accounts
purchased, and/or lower minimum financial or operational qualification or requirements for purchased accounts. This
competition could reduce the acquisition opportunities available to us, slowing our rate of growth, and/or increasing the price
we pay for such account acquisitions, thus reducing our return on investment and negatively impacting our revenue and results
of operations. We can provide no assurance that we will continue to be able to purchase customer accounts on favorable terms
or at all in the future.

The purchase price we pay for customer accounts is affected by the recurring revenue historically generated by such accounts,
as well as several other factors, including the level of competition, our prior experience with accounts purchased in bulk from
specific sellers, the geographic location of the accounts, the number of accounts purchased, the customers’ credit scores, and the
type of security or automation equipment or platform used by the customers. In purchasing accounts, we have relied on
management’s knowledge of the industry, due diligence procedures, and representations and warranties of bulk account sellers.
We can provide no assurance that in all instances the representations and warranties made by bulk account sellers are true and
complete or, if the representations and warranties are inaccurate, that we will be able to recover damages from bulk account
sellers in an amount sufficient to fully compensate us for any resulting losses. In addition, we may need to incorporate and
maintain specialized equipment and knowledge in order to service customer accounts purchased from competitors, or pay to
upgrade such customers to ADT equipment. If any of these risks materialize, our business, financial condition, results of
operations, and cash flows could be materially adversely affected.

If we are unable to recruit and retain sufficient personnel at all levels of our organization, our ability to manage our
business could be materially adversely affected.

Our success depends in part upon the continued services of sufficient talent at all levels of our organization, including our
management team, software developers, product engineers, sales representatives, installation and service technicians and call
center talent. Our ability to recruit and retain sufficient talent for these positions is based on our reputation as a successful
business with a culture of fairly hiring, training, and promoting qualified employees. However, our success could be impacted
adversely by the competitive labor environment and require us to incur wages and benefits in excess of our planned
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expenditure. Labor shortages in recent years made talent recruitment particularly challenging and competitive. In addition, we
acquire businesses from time to time that have rates of employee attrition significantly higher than our own and we may
experience difficulty or delay in hiring to fill positions due to these higher rates or in bringing the employee attrition rate of
such acquired businesses to a level consistent with our own. The loss of experienced personnel through wage competition,
normal attrition (including retirement), or specific actions such as divestitures, cost structure rationalizations, or other business
exit activity, may adversely affect our reputation among job seekers, demoralize our remaining employees, and result in loss of
critical knowledge. The loss, incapacity, or unavailability for any reason of sufficient personnel at any level of our organization,
higher than expected payroll and other costs associated with the hiring and retention of sufficient talent at all levels of our
organization, or the inability or delay in hiring new employees, whether in management, sales, technology, product
development, installation and service technicians, or call center personnel, could materially adversely affect our business,
financial condition, results of operations, and cash flows.

The loss of or changes to our senior management could disrupt our business.

Competition for senior management talent having security and home automation industry experience has increased. Factors that
impact our ability to attract and retain senior management include compensation and benefits and our reputation as a top
provider in these industries. Our success partly depends on the ability of our Chairman, President, and CEO, Mr. James D.
DeVries, along with the ability of other senior management and key employees, to effectively implement our business strategies
and to continue to identify and grow talent. In addition, the success of our business depends on highly qualified leaders with
relevant industry and operational experience, as well as the entire management team. The unexpected loss of any member of our
senior management team and the related loss of their knowledge of products, offerings, and industry experience, and the
difficulty of quickly finding qualified senior management talent to replace any such loss, could have a material adverse effect
on our business, financial condition, results of operations, and cash flows.

Adverse developments in our collective bargaining agreements or other agreements with some employees could materially
adversely affect our business, financial condition, results of operations, and cash flows.

As of December 31, 2025, 800 of our employees at various sites, or approximately 7% of our total workforce, were represented
by unions and covered by collective bargaining agreements. We are currently a party to approximately 17 collective bargaining
agreements, a portion of which may be up for renewal in any given year. Additionally, and especially in light of recent actions
taken by the National Labor Relations Board, we could be subject to further attempts to organize some or all of our non-
management employee base. We cannot predict the outcome of negotiations of the collective bargaining agreements covering
our employees. If we are unable to reach new agreements or renew existing agreements, employees subject to collective
bargaining agreements may engage in strikes, work slowdowns, or other labor actions, which could materially disrupt our
ability to provide services. New labor agreements or the renewal of existing agreements may impose significant new costs on
us, limit our opportunities to improve our cost structure, and could materially and adversely affect our business, financial
condition, results of operations, and cash flows in the future.

If we fail to maintain effective internal control over financial reporting at a reasonable assurance level, we may not be able
to accurately report our financial results, which could have a material adverse effect on our operations, investor confidence
in our business and the trading prices of our securities.

We have in the past identified a material weakness in our internal control over financial reporting and may identify additional
material weaknesses in internal control over financial reporting in the future. A material weakness is a deficiency, or a
combination of deficiencies, in internal control over financial reporting such that there is a reasonable possibility that a material
misstatement of a company’s annual or interim financial statements will not be prevented or detected on a timely basis. While
we believe we have now remediated the prior material weakness, we cannot assure you that additional material weaknesses in
internal control over financial reporting will not occur in the future. The remediation of any such material weaknesses could
require us to incur significant expenses. Moreover, if we fail to remediate any material weakness in a timely manner, that may
adversely affect our ability to record, process, summarize and report financial information timely and accurately and, as a result,
our financial statements may contain material misstatements or omissions.

In addition, it is possible that a material weakness may exist without being identified. Such a failure could cause our financial
statements to contain material misstatements or omissions and could also result in regulatory scrutiny, and cause investors to
lose confidence in our reported financial condition, lead to a default under our indebtedness and otherwise have a material
adverse effect on our business, financial condition, results of operations, and cash flows, and on our reputation with investors
and with business partners.
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Risks Related to Regulations and Litigation

If we fail to comply with constantly evolving laws, regulations, and industry standards addressing information and
technology networks and systems, privacy, and data security, we could face substantial penalties, liability, and reputational
harm, and our business, financial condition, results of operations, and cash flows could be materially adversely affected.

The confidential data and information collected in the normal course of our business, as well as portions of the significant
volume of third-party data that we or our partners collect and retain, is subject to certain laws and regulations. Our ability to
analyze this data to provide our customers with an improved user experience is a valuable component of our services, but we
cannot provide assurance that the data we require will be available from these sources in the future or that the cost of such data
will not increase. If the data that we require is not available to us on commercially reasonable terms or at all, we may not be
able to provide certain parts of our current or planned products and services, and our business, financial condition, results of
operations, and cash flows could be materially adversely affected.

In addition, we may also collect and retain other sensitive types of data, including, among other things, audio recordings of
telephone calls and video images of customer sites. We must comply with applicable federal and state laws and regulations
governing the collection, retention, processing, storage, disclosure, access, use, security, and privacy of such information in
addition to our own posted information security and privacy policies and applicable industry standards, such as the Payment
Card Industry Data Security Standards. The legal, regulatory, and contractual environment surrounding the foregoing continues
to evolve, and there has been an increasing amount of focus on privacy and data security issues with the potential to affect our
business. These privacy and data security laws, regulations, and standards, as well as contractual requirements, could increase
our cost of doing business, and failure to comply with these laws, regulations, standards, and contractual requirements could
result in government enforcement actions (which could include civil or criminal penalties), private litigation, and/or adverse
publicity. In the event of a breach of personal information that we hold or that is held by third parties on our behalf, we have
been in the past, and may be in the future, subject to actual and/or potential governmental fines, individual and class action
claims, remediation expenses, and/or harm to our reputation. We could incur significant legal costs in defending existing or new
claims or in the ultimate resolution of such claims, and we may suffer reputational harm and damage to our brand as a result of
such claims or any related publicity. Further, if we fail to comply with applicable privacy and data security laws, regulations,
policies, and standards; properly protect the integrity and security of our facilities and systems and the data located within them;
or defend against cybersecurity attacks; or if our third-party service providers, partners, or vendors fail to do any of the
foregoing with respect to data and information assessed, used, stored, or collected on our behalf; or should we fail to prevent
future rogue actors from undertaking actions similar to those described above, our reputation and our business, financial
condition, results of operations, and cash flows could be materially adversely affected.

Examples of certain requirements we face include those with respect to the Health Insurance Portability and Accountability Act,
the California Consumer Privacy Act (as amended by the California Privacy Rights Act), the Colorado Privacy Act, the
Virginia Consumer Data Protection Act, and the European Union’s General Data Protection Regulation. These laws and
regulations are examples of our need to comply with costly and complex requirements at state, federal, and international levels.
As these requirements continue to evolve, and expand to additional jurisdictions, we may incur or be required to incur costs or
change our business practices in a manner adverse to our business and failure to comply could result in significant penalties that
may materially adversely affect our reputation and our business, financial condition, results of operations, and cash flows.

Infringement of our intellectual property rights could negatively affect us.

We rely on a combination of patents, copyrights, trademarks, trade secrets, confidentiality provisions, and licensing
arrangements to establish and protect our proprietary rights. We cannot guarantee, however, that the steps we have taken to
protect our intellectual property rights will be adequate to prevent infringement of our rights or misappropriation of our
intellectual property or technology. Adverse events affecting the use of our trademarks could also negatively impact our brands.

The Origin Al Acquisition significantly expanded our patent portfolio, which may increase our exposure to intellectual
property-related risks. As our patent portfolio grows, we may face increased costs to maintain and enforce our intellectual
property rights and may be subject to claims of infringement or other disputes, which could be costly and divert management
resources.

In addition, if we expand our business outside of the U.S. in the future, effective patent, trademark, copyright, and trade secret
protection may be unavailable or limited in some jurisdictions. Furthermore, our confidentiality agreements with certain of our
employees and third parties to protect our intellectual property could be breached or otherwise may not provide meaningful
protection for our confidential information, trade secrets, and know-how related to the design, manufacture, or operation of our
products and services. These types of litigation actions may continue for long periods of time, may not be successful, or may
result in impairment of certain of our intellectual property rights, and our need to continue to bring claims may be significant
and may be indefinite. Any future proceedings on any such matters could be burdensome and costly, and we may not prevail.
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Further, adequate remedies may not be available in the event of an unauthorized use or disclosure of our confidential
information, trade secrets, or know-how. If we fail to successfully enforce our intellectual property rights, our competitive
position could suffer, which could materially adversely affect our business, financial condition, results of operations, and cash
flows.

Allegations that we have infringed upon the intellectual property rights of third parties could negatively affect us.

We may be subject to claims of intellectual property infringement by third parties. In particular, as our services have expanded,
we have become subject to claims alleging infringement of intellectual property, including litigation brought by special purpose
or so-called “non-practicing” entities that focus solely on extracting royalties and settlements by alleging infringement and
threatening enforcement of patent rights. These companies typically have little or no business or operations, and there are few
effective deterrents available to prevent such companies from filing patent infringement lawsuits against us. Our exposure to
intellectual property infringement claims may increase as we continue to expand and develop our proprietary ADT+ platform,
as we integrate Al into the business, or otherwise modify and expand our existing intellectual property in the future. In addition,
we rely on licenses and other arrangements with third parties covering intellectual property related to many of the products and
services that we market. Notwithstanding these arrangements, we could be at risk for infringement claims from third parties. In
managing these risks, we often depend on contractual indemnification from our third-party hardware manufacturers or software
providers. We face risks if these suppliers refuse to satisfy their indemnification obligations. We have encountered situations
where key providers have contested their duty to indemnify us for costs related to intellectual property litigation or product
defects. For example, in 2022 ADT was sued by a party alleging that the cellular antennas in various products purchased and
used by ADT infringed their patents. The suit was settled in July of 2024, and ADT is currently in arbitration with the supplier
of the majority of those products regarding their obligation to indemnify ADT. If we are unable to enforce these protections
with our suppliers, we could be forced to incur substantial, non-reimbursable legal and remediation expenses. Additionally, our
patent agreement with Tyco, which generally includes a covenant by Tyco not to bring an action against us alleging that the
manufacture, use, or sale of any products or services in existence as of the date of our separation from Tyco infringes any
patents owned or controlled by Tyco and used by us on or prior to such date, does not protect us from infringement claims for
future product or service expansions. In general, any claims or litigation, even those without merit and regardless of the
outcome, could cause us to cease marketing certain services or using certain technologies; obtain licenses from the holders of
the intellectual property at a material cost or on unfavorable terms; pay significant ongoing royalty payments, settlements, or
licensing fees; satisfy indemnification obligations; or to take other potentially costly or burdensome actions to avoid infringing
third-party intellectual property rights. The litigation process is costly and subject to inherent uncertainties, and we may not
prevail in litigation matters regardless of the merits of our position. Intellectual property lawsuits or claims, even those without
merit, may become extremely disruptive if the plaintiffs succeed in blocking the trade of our products and services and may
have a material adverse effect on our business, financial condition, results of operations, and cash flows.

We may be subject to class actions and other lawsuits which may harm our business and results of operations.

We have been and we may continue to be subject to class action litigation involving alleged violations of privacy, consumer
protection laws, employment laws, common law or other claims. In addition, we have previously been subject to securities class
actions relating to our IPO, and we may in the future be subject to additional securities litigation that may be lengthy and may
result in substantial costs and a diversion of management’s attention and resources. Results cannot be predicted with certainty,
and an adverse outcome in such litigation could result in monetary damages or injunctive relief that could materially adversely
affect our business, financial condition, results of operations, and cash flows.

In addition, we are currently and may in the future become subject to legal proceedings and commercial or contractual disputes
other than class actions. These are typically claims that arise in the normal course of business including, without limitation,
commercial general liability claims, automobile liability claims, contractual disputes, workers’ compensation claims, labor law
and employment claims, and claims that we infringed on the intellectual property of others. There is a possibility that such
claims may have a material adverse effect on our business, financial condition, results of operations, and cash flows that is
greater than we anticipate and/or negatively affect our reputation.

Increasing government regulation of telemarketing, email marketing, door-to-door sales, and other marketing methods may
increase our costs and restrict the operation and growth of our business.

We rely on telemarketing, email marketing, door-to-door sales, and other marketing channels, including social media conducted
internally and through third parties to generate a substantial number of leads for our business, all of which are subject to federal,
state and local regulation. Telemarketing and email marketing activities are subject to an increasing amount of regulation in the
U.S. Regulations have been issued by the FTC and the FCC that place restrictions on unsolicited telephone calls to residential
and wireless telephone customers, whether direct dial or by means of automatic telephone dialing systems, prerecorded, or
artificial voice messages and telephone fax machines, and require us to maintain a “do not call” list and to train our personnel to
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comply with these restrictions. The FTC regulates sales practices generally and email marketing and telemarketing specifically,
including through their consent decree on ADT that regulates our use of social media influencers and celebrities, and has broad
authority to prohibit a variety of advertising or marketing practices that may constitute “unfair or deceptive acts or practices.”
Most of the statutes and regulations in the U.S. applicable to telemarketing and email marketing allow a private right of action
for the recovery of damages or provide for enforcement by the FTC and FCC, state attorneys general, or state agencies
permitting the recovery of significant civil or criminal penalties, costs and attorneys’ fees if regulations are violated. Although
we have developed policies and procedures designed to assist in compliance with these statues, regulations, and consent decree,
we can provide no assurance that we, our authorized dealers or other third parties that we rely on for telemarketing, email
marketing, and other lead generation activities will be in compliance with all applicable laws and regulations at all times.
Although our contractual arrangements with our authorized dealers, affinity marketing partners, and other third parties generally
require them to comply with all such laws and regulations and to indemnify us for damages arising from their failure to do so,
we can provide no assurance that the FTC and FCC, private litigants, or others will not attempt to hold us responsible for any
unlawful acts conducted by our authorized dealers, affinity marketing partners and other third parties or that we could
successfully enforce or collect upon any indemnities. Additionally, certain FCC rulings and FTC enforcement actions may
support the legal position that we may be held vicariously liable for the actions of third parties, including any telemarketing
violations by our independent, third-party authorized dealers that are performed without our authorization or that are otherwise
prohibited by our policies. The FCC, FTC, and state agencies have relied on certain actions to support the notion of vicarious
liability, including, but not limited to, the use of our brand or trademark, the authorization or approval of telemarketing scripts,
or the sharing of consumer prospect lists. Changes in such regulations or the interpretation thereof that further restrict such
activities could result in a material reduction in the number of leads for our business and could have a material adverse effect on
our business, financial condition, results of operations, and cash flows.

Our business operates in a regulated environment and any new, changes to existing, or uncertainty regarding laws or
regulations, or our failure to comply with any such rules or regulations, could be costly to us, harm our business and
operations, and impede our ability to grow our existing business, any new businesses that we acquire, or investment
opportunities that we pursue.

Our operations and employees are subject to various federal, state, and local laws and regulations in such areas as consumer
protection, occupational licensing, environmental protection (including climate change regulations), labor and employment, tax,
permitting, and other laws and regulations. Most states in which we operate have company and employee licensing laws
directed specifically toward the sale, installation, monitoring, and maintenance of security devices, as well as laws and
regulations pertaining to solar systems and energy storage solutions that were part of our business before the ADT Solar Exit.
Our business relies heavily upon the use of both wireline and wireless telecommunications to communicate signals, and
telecommunications companies are regulated by federal, state, and local governments.

Increased public awareness and concern regarding global climate change may result in more international, regional, and/or
federal or other requirements or expectations that could mandate more restrictive or expansive standards than existing
regulations. There continues to be a lack of consistent climate legislation, which creates economic and regulatory uncertainty,
as well as consumer and investor unease. We or our suppliers may be required to make increased capital expenditures to
improve our services or product portfolio to meet new regulations and standards. Further, our customers and the markets we
serve may impose environmental standards through regulation, market-based emissions policies, or consumer preference that
we may not be able to timely meet due to the required level of capital investment or technological advancement. There can be
no assurance that our compliance or our efforts to improve our services or products will be successful, and there can be no
assurance that proposed regulation or deregulation will not have a negative competitive impact, or that economic returns will
reflect our investments in new product development. If environmental laws or regulations are either changed or adopted and
impose significant operational restrictions and compliance requirements upon our business or products, our business, financial
condition, results of operations, and cash flows could be materially adversely affected.

Federal laws imposing tariffs on imports, or restricting or banning imports of equipment or supplies from specific companies or
regions of the world altogether may limit our ability to meet customer demands or to increase prices.

In certain jurisdictions, we are required to obtain licenses or permits to comply with standards governing employee selection
and training and to meet certain standards in the conduct of our business. The loss of such licenses or permits or the imposition
of conditions to the granting or retention of such licenses or permits could have a material adverse effect on us. Furthermore, in
certain jurisdictions, certain security systems must meet fire and building codes to be installed, and it is possible that our current
or future products and service offerings will fail to meet such codes, which could require us to make costly modifications to our
products and services or to forego operating in certain jurisdictions.

We must also comply with numerous federal, state, and local laws and regulations that govern matters relating to our
interactions with residential customers, including those pertaining to privacy and data security, consumer financial and credit
transactions, home improvement contracts, warranties, and door-to-door solicitation. These laws and regulations are dynamic
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and subject to potentially differing interpretations, and various federal, state, and local legislative and regulatory bodies may
initiate investigations, expand current laws or regulations, or enact new laws and regulations, regarding these matters. As we
expand our product and service offerings and enter into new jurisdictions, we may be subject to more expansive regulation and
oversight. In addition, our financing and lending activities subject us to various rules and regulations, such as the U.S. federal
Truth in Lending Act and analogous state legislation. Also, if we continue to expand our sales to government entities, we may
be subject to additional contracting regulations, disclosure obligations, and various civil and criminal penalties, among other
things, in a significant manner that we are not subject to today.

ADT sells its services to consumers on a subscription basis. Providers of consumer services are subject to federal and state
consumer protection laws and regulations governing the manner in which providers of consumer services must manage
customer subscriptions, autorenewals, and negative option billing arrangements. In October of 2024, the FTC adopted a “Click-
to-Cancel rule intended to consolidate and significantly expand certain federal consumer protections through new rules
concerning certain “negative option offers,” whereby a consumer’s silence or failure to take affirmative action to reject a good
or service or to cancel a subscription is interpreted as acceptance or continuing acceptance of an offer. Several states followed
suit and have enacted or have proposed to enact similar regulations concerning autorenewals, cancellation rights and negative
option arrangements. Although a federal court of appeals blocked the FTC’s “Click-to-Cancel” in July, similar federal rules and
existing and future state regulations concerning subscription services may require ADT to provide additional notices to
consumers regarding the end of fixed term contract commitments, limit ADT’s ability to market discounted or free trials to new
customers and, in some cases, require ADT to seek additional customer consents to provide services past the end of minimum
contract term commitments, each of which may have a material adverse effect on ADT’s ability to attract and retain customers.

Changes in these laws or regulations or their interpretation could dramatically affect how we do business, acquire customers,
and manage and use information we collect from and about current and prospective customers and the costs associated
therewith. We strive to comply with all applicable laws and regulations relating to our interactions with all customers. It is
possible, however, that these requirements may be interpreted and applied in a manner that is inconsistent from one jurisdiction
to another and may conflict with other rules or our practices.

Changes in laws or regulations could require us to change the way we operate or to utilize resources to maintain compliance,
which could increase costs or otherwise disrupt operations. For example, in June 2024, in Loper Bright Enterprises v.
Raimondo, the U.S. Supreme Court held that lower courts need not defer to a governmental agency’s reasonable interpretation
of an ambiguous statute that it administers, overruling the doctrine known as “Chevron Deference.” As a result, we cannot
predict whether there will be increased challenges to existing regulatory requirements, such as those discussed above, thereby
creating uncertainty in compliance with certain regulatory schemes. In addition, failure to comply with any applicable laws or
regulations could result in substantial fines or revocation of our operating permits and licenses. If laws and regulations were to
change or if we or our products failed to comply with them, our business, financial condition, results of operations, and cash
flows could be materially adversely affected.

We could be assessed penalties and fines for false alarms, and if these expenses become significant or we are unable to pass
along the associated costs, our customers may terminate or fail to renew our services.

Some local governments impose assessments, fines, penalties, and limitations on either customers or the alarm companies for
false alarms. Certain municipalities have adopted ordinances under which both permit and alarm dispatch fees are charged
directly to the alarm companies. Our alarm service contracts generally allow us to pass these charges on to customers. If more
local governments impose assessments, fines, or penalties for false alarms, or these charges become significant, or we are
unable to collect these charges because customers are unwilling or unable to pay them, or our customers terminate or fail to
renew their services with us because of these charges, our business, financial condition, results of operations, and cash flows
could be materially adversely affected.

Adoption of statutes and governmental policies purporting to characterize certain of our charges as unlawful may adversely
affect our business.

Generally, if a customer cancels their contract with us prior to the end of the initial contract term, we may charge the customer
an early cancellation fee. Consumer protection policies or legal precedents could be proposed or adopted to restrict the charges
we can impose upon contract cancellation. Such initiatives could compel us to increase our prices during the initial term of our
contracts and consequently lead to less demand for our services and increased customer attrition. Adverse judicial
determinations regarding these matters could cause us to incur legal exposure to customers against whom such charges have
been imposed and expose us to the risk that certain of our customers may seek to recover such charges through litigation,
including class action lawsuits. Any such loss in demand for our services, increase in attrition, or the costs of defending such
litigation and enforcement actions could have a material adverse effect on our business, financial condition, results of
operations, and cash flows.

35



Table of Contents

In the absence of net neutrality or similar regulation, certain providers of Internet access may block our services or charge
their customers more for using our services, or government regulations relating to the Internet could change, which could
materially adversely affect our revenue and growth.

Our interactive and home automation services are primarily accessed through the Internet and our security monitoring services,
including those utilizing video streaming, are increasingly delivered using Internet technologies. Users who access our services
through mobile devices, such as smart phones, laptops, and tablet computers must have a high-speed Internet connection, such
as broadband, 4G/LTE, or 5G, to use our services. Currently, this access is provided by telecommunications companies and
Internet access service providers that have significant and increasing market power in the broadband and Internet access
marketplace. In the absence of government regulation, these providers could take measures that affect their customers’ ability to
use our products and services, such as degrading the quality of the data packets we transmit over their lines, giving our packets
low priority, giving other packets higher priority than ours, blocking our packets entirely, or attempting to charge their
customers more for using our products and services. To the extent that Internet Service Providers (“ISPs”) implement usage-
based pricing, including meaningful bandwidth caps, or otherwise try to monetize access to their networks, we could incur
greater operating expenses and customer acquisition and retention could be negatively impacted, which could have a material
adverse effect on our business, financial condition, results of operations, and cash flows. Furthermore, to the extent network
operators were to create tiers of Internet access service and either charge us for or prohibit our services from being available to
our customers through these tiers, our business could be negatively impacted. Some of these providers also offer products and
services that directly compete with our own offerings, which could potentially give them a competitive advantage.

Absent net neutrality or open Internet rules, Internet providers, some with competing security businesses, could block or throttle
ADT signals in a way that impacts our business and could have a material adverse effect on our business, financial condition,
results of operations, and cash flows.

Given the nature of our business, we are exposed to greater risks of liability for employee acts or omissions or system
failures than may be inherent in other businesses, which could materially adversely affect our business.

If a customer or third party believes that it has suffered harm to person or property due to an actual or alleged act or omission of
one of our authorized dealers, independent contractors, employees or others, or due to a security or automation system failure,
they (or their insurers) may pursue legal action against us, and the cost of defending the legal action and of any judgment
against us could be substantial. In particular, because our products and services are intended to help protect lives and real and
personal property, we may have greater exposure to litigation risks than businesses that provide other consumer and small
business products and services. In the event of litigation with respect to such matters, it is possible that the risk-mitigation
provisions in our standard customer contracts may be deemed not applicable or unenforceable and, regardless of the ultimate
outcome, we may incur significant costs of defense that could materially adversely affect our business, financial condition,
results of operations, and cash flows, and there can be no assurance that any such defense efforts will be successful.

We may be subject to liability for obligations of The Brink’s Company under the Coal Act or other coal-related liabilities of
The Brink’s Company, which could materially adversely affect our business.

On May 14, 2010, The ADT Corporation acquired Broadview Security, a business formerly owned by The Brink’s Company.
Under the Coal Industry Retiree Health Benefit Act of 1992, as amended (“Coal Act”), The Brink’s Company and its majority-
owned subsidiaries as of July 20, 1992 (including certain legal entities acquired in the Broadview Security acquisition) are
jointly and severally liable with certain of The Brink’s Company’s other current and former subsidiaries for health care
coverage obligations provided for by the Coal Act. A Voluntary Employees’ Beneficiary Association (“VEBA?”) trust has been
established by The Brink’s Company to pay for these liabilities, although the trust may have insufficient funds to satisfy all
future obligations. We cannot rule out the possibility that certain legal entities acquired in the Broadview Security acquisition
may also be liable for other liabilities in connection with The Brink’s Company’s former coal operations. At the time of the
separation of Broadview Security from The Brink’s Company in 2008, Broadview Security entered into an agreement pursuant
to which The Brink’s Company agreed to indemnify it for any and all liabilities and expenses related to The Brink’s Company’s
former coal operations, including any health care coverage obligations. The Brink’s Company has agreed that this
indemnification survives The ADT Corporation’s acquisition of Broadview Security. We in turn agreed to indemnify Tyco for
such liabilities in our separation from it. If The Brink’s Company and the VEBA are unable to satisfy all such obligations, we
could be held liable, which could have a material adverse effect on our business, financial condition, results of operations, and
cash flows.
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Our business would be adversely affected if certain of our independent contractors were classified as employees.

We rely on third-party independent contractors in addition to our existing workforce to perform certain tasks including
installation and service of our customer alarm and other systems. From time to time, we are involved in lawsuits and claims that
assert that certain independent contractors should be treated as our employees. The state of the law regarding independent
contractor status varies from state to state and is subject to change based on court decisions, legislation, and regulation.

In January 2024, the U.S. Department of Labor (“DOL”) issued a final rule revising the DOL’s guidance on how to determine
who is an employee or independent contractor under the Fair Labor Standards Act (“FLSA”), effective March 2024, and
adopting a non-exhaustive multi-factor economic reality test where no one factor or subset of factors would be necessarily
dispositive and the weight of each factor would depend on the facts and circumstances of the particular case. That rule is being
challenged in federal court. In May 2025, the DOL issued a Field Assistance Bulletin instructing Wage and Hour Division
investigators not apply the 2024 final rule in agency investigations and instead analyze employment status under the framework
outlined in Fact Sheet #13 (issued in 2008) and Opinion Letter FLSA2019-6. Despite the DOL pausing enforcement of the 2024
final rule, the rule remains relevant for purposes of private FLSA litigation. Also, although the National Labor Relations Board
(“NLRB”) abandoned, due to legal challenges, its attempt to overrule its 2019 independent contractor standard focused on
whether workers have “entrepreneurial opportunity,” an NLRB decision in September 2024 appeared to signal an intent to
reverse its current position that independent contractor misclassification is not itself a violation of the National Labor Relations
Act (“NLRA”). Under the new legal framework, it may be more likely for our independent contractors or our subcontractors to
be classified as our employees, resulting in such individuals becoming entitled to the reimbursement of certain expenses, to the
benefit of wage-and-hour laws, and to the protections under the NLRA including the right to organize for union representation.
If such classification was made, we could also be liable for employment and withholding taxes and benefits for such
individuals, and liable to such individuals for violations of other laws protecting employees. Any such determination could
result in a material reduction of the number of subcontractors we can use for our business or significantly increase our costs to
serve our customers, which could have a material adverse effect on our business, financial condition, results of operations, and
cash flows.

Existing or new tariffs and other trade restrictions imposed on imports from China, Mexico, or other countries where much
of our end-user equipment is manufactured, or any counter-measures taken in response, may harm our business and results
of operations.

Tariffs imposed on imports from China or Mexico, including enhanced U.S. tariffs imposed and/or threatened to be imposed on
goods from China, where certain components included in our end-user equipment are manufactured, and any counter-measures
taken in response to such new tariffs, may harm our business and results of operations. During fiscal year 2025, new tariffs
were imposed in the U.S. for imports from a broad range of countries and materials. Several countries also implemented or
proposed retaliatory tariffs on imports from the U.S., as well as other barriers to trade.

In February 2026, the U.S. Supreme Court ruled that the President lacks authority under the International Emergency Economic
Powers Act to impose tariffs, invalidating certain tariffs that had been imposed pursuant to that statute. As a result, certain
tariffs imposed during fiscal year 2025 are no longer being collected. However, the ruling does not limit the ability of the U.S.
government to impose tariffs under other statutory authorities. In response to the ruling, President Trump has announced new
tariffs, including a global tariff of 10% imposed pursuant to a separate executive order and trade authority. In addition,
Congress or the executive branch may impose additional tariffs, modify existing tariffs, or adopt other trade restrictions, and
foreign governments may implement retaliatory measures. These developments have increased uncertainty regarding the scope,
duration, and impact of U.S. trade policy, and any such actions could materially adversely affect our business, financial
condition, results of operations, and cash flows.

In the past, the U.S. federal government imposed tariffs on certain alarm equipment components manufactured in China, and on
other categories of electronic equipment manufactured in China that we install in our customers’ premises, such as batteries and
thermostats. Certain of these tariffs were as high as 25% and such tariffs increased our costs for such equipment as a result of
some or all of such new tariffs being passed on to us by our suppliers. If any or all such costs continue to be passed on to us by
our suppliers, we may be required to raise our prices, which could result in the loss of customers and harm our business and
results of operations. Alternatively, we may seek to find new sources of end-user products, which may result in higher costs and
disruption to our business. In addition, the U.S. federal government’s 2018 National Defense Authorization Act imposed a ban
on the use of certain surveillance, telecommunications, and other equipment manufactured by certain of our suppliers based in
China, to help protect critical infrastructure and other sites deemed to be sensitive for national security purposes in the U.S. This
federal government ban implemented in August 2019, and the ban on use of certain covered equipment by federal contractors
implemented in August 2020, has required us to find new sources of end-user products, which has resulted in higher costs and
disruption to our business. It is also possible new or additional tariffs will be imposed on imports of equipment that we install in
end-user premises, or that our business will be impacted by retaliatory trade measures taken by China, Mexico, or other
countries, causing us to raise our prices or make changes to our business, any of which could have a material adverse effect on
our business, financial condition, results of operations, and cash flows.
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In addition, in November 2021, President Biden signed the Secure Equipment Act into effect, and in November 2022, the FCC
adopted rules stating that they will no longer review or give licenses to the equipment that makes use of radio frequencies
manufactured by companies believed to pose a national security threat, including Huawei, ZTE, Dahua, and Hikvision. This
could impact our ability to source products compatible with a customer’s existing system, or make repairs if new, compatible
equipment cannot be sourced. In the November 2022 order, the FCC also issued an additional Notice of Proposed Rulemaking
in which it asks if existing authorizations should be revoked, and if so, how. If existing authorizations were revoked, it could
limit ADT’s ability to maintain and service existing customer equipment. It could also force some customers to replace
equipment currently in service. We are also subject to supply chain disruptions should we learn that any one of our suppliers is
in violation of legislation such as the Uyghur Forced Labor Prevention Act signed into law in December 2021, which bans the
import of goods based on their method of production, such as through the use of forced labor, or otherwise. Any inability to
source product, product parts, or other components required by our business in a timely and cost-effective manner could have a
material adverse effect on our business, financial condition, results of operations, and cash flows.

Risks Related to Macroeconomic and Related Factors

General economic conditions can affect our business, and we are susceptible to changes in the business economy, in the
housing market, and in business and consumer discretionary income, which may inhibit our ability to grow our customer
base and impact our financial condition, results of operations, and cash flows.

Demand for our products and services is affected by the general economy, the business environment, and the turnover in the
housing market, among other things. Downturns in the general economy, the business environment, and the housing market
would reduce opportunities to make sales of our products and services. Downturns in the rate of the sale of new and existing
homes, which we believe drives a substantial portion of our new residential customer volume in any given year, and downturns
in the rate of commercial property development, which may drive demand for our small business offerings, would reduce
opportunities to make new sales and reduce opportunities to take over systems. Recoveries in the housing market increase the
occurrence of relocations, which may lead to customers disconnecting service and not contracting with us in their new homes.

The demand for our products and services is also dependent, in part, on national, regional, and local economic conditions, as
well as our customers’ level of discretionary income. When our customers’ discretionary income is reduced (such as by higher
housing, energy, interest, operating or other costs, or where the actual or perceived wealth of customers has decrease