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INTRODUCTION
This Annual Report on Form 10-K is a document that U.S. publu ic companies file with the Securities and Exchange
Commission ("SEC") on an annual basis. Part II of the Form 10-K contains the business information and financial
statements that many companies include in the financial sections of their annual reports. The other sections of this
Form 10-K include further information about our business that we believe will be of interest to investors. We hope
investors will find it usefulff to have all of this information in a single document.

The SEC allows us to report information in the Form 10-K by “incorporr rating by reference” from anothet r part of the
Form 10-K or from the proxy statement. You will see that information is “incorporrr ated by reference” in various parts of
our Form 10-K. The proxy statement will be availabla e on our website afteff r it is filed with the SEC in April 2026.

Unless the context otherwise requires, “we,” “us,” “our,” “the Company” or “Caleres” refers to Caleres, Inc. and its
subsidiaries.

Information in this Form 10-K is current as of April 2, 2026, unless otherwise specified.

CAUTION REGARDING FORWARD-LOOKING STATEMENTS
In this report, and from time to time throughout the year, we share our expectations for the Company’s future perforff mance.
These forward-looking statements include statements about our business plans; the potential development, regulatory
approval and public acceptance of our products; our expected financial perforff mance, including sales perforff mance and the
anticipated effeff ct of our strategic actions; the anticipated benefits of acquiqq sitions; the outcome of contingencies, such as
litigation; domestic or international economic, political and market conditions; and other factors that could affeff ct our future
results of operations or financial position, including, without limitation, statements under the captaa ions “Business,” “Legal
Proceedings” and “Management’s Discussion and Analysis of Financial Condition and Results of Operations.” Any
statements we make that are not matters of current disclosures or historical fact should be considered forward-looking.
Such statements ofteff n include words such as “believe,” “expect,” “anticipate,” “intend,” “plan,” “estimate,” “will” and
similar expressions. By their nature, these types of statements are uncertain and are not guarantees of our future
performance.

Our forward-looking statements represent our estimates and expectations at the time that we make them. However,
circumstances change constantaa ly, ofteff n unpredictabla y, and investors should not place undue reliance on these statements.
Many events beyond our control will determine whethet r our expectations will be realized. We disclaim any current
intention or obligation to revise or update any forward-looking statements, or the factors that may affeff ct their realization,
whethet r in light of new information, future events or othet rwise, and investors should not rely on us to do so. In the interests
of our investors, and in accordance with the “safeff harbor” provisions of the Private Securities Litigation Reform Act of
1995, Part I. Item 1A. Riski Factorsrr explains some of the important reasons that actuatt l results may be materially differff ent
from those that we anticipate.
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PART I

ITEM 1 BUSINESS

Caleres, Inc. (thet "Company"), originally founded as Brown Shoe Company in 1878 and incorporated in 1913, is a global
footwear company that operates retail shoe stores and e-commerce websites, and designs, develops, sources, manufactuff res
and distributes footwear for people of all ages. Our mission is to inspire people to feel great...feetff first. We meet consumers
where they want to shop, whether in-store or online. We employ our “One Caleres” capabilities – design, sourcing, speed
and marketing, working in unison to accelerate growth.

The Company’s business operations are organized into two reportabla e segments—Famous Footwear and Brand Portfolio.
The Famous Footwear segment is comprised of our Famous Footwear retail stores, famousfootwett ar.com and
famousfootwett ar.ca. The Famous Footwear segment operated 821 stores at the end of 2025, selling primarily branded
footwear for the entire family. The Brand Portfolio segment offeff rs retailers and consumers a carefulff ly cultivated portfolff io
of leading brands. This segment is comprised of wholesale operations that designs, develops, sources, manufactff urtt es,
markets and distributes branded, licensed and private-labea l footwett ar primarily to online retailers, national chains,
department stores, independent retailers, mass merchandisers and franchise partners, as well as Company-owned Famous
Footwear, Sam Edelman, Naturalizer, Allen Edmonds and Stuat rt Weitzman stores and e-commerce businesses. It includes
the Allen Edmonds, Sam Edelman, Stuat rt Weitzman and Naturalizer retail stores, including 81 stores in the United States,
four in Canaaa da and 103 stores in East and Southet ast Asia at the end of 2025, and the e-commerce businesses for our
Company-owned brands. In addition, there were 148 international branded stores owned and operated yby third parties
thro gugh franchise gagreements at the end of 2025.

Our net sales are comprised of four maja or categories: women’s footwett ar, men’s footwear, children’s footwett ar and clothing
and accessories. The percentage of net sales attributable to each categoryrr is as follows:

2025 2024 2023
men's footwear 61 % 60 % 61 %

Men's footwear 21 % 21 % 21 %
Children's footwett ar 12 % 12 % 12 %
Clothing and accessories 6 % 7 % 6 %

FAMOUS FOOTWEAR
Our Famous Footwett ar segment, which is one of America’s leading family-branded footwett ar retailers, was founded on a
simple idea: that everyonerr deserves to feel the joy that comes from a new pair of shoes. Famous Footwear emplmm oys an
omni-channel approach to reach consumers wherever they want to shop, including our e-commerce channel through
famousfootwett ar.com and famousfootwear.ca, as well as 821 Famous Footwear retail store locations.

We seek to meet the needs of the millennial family and others by providing an assortmett nt of trend-right, brand-name
fashion, casual and athletic footwear at a great price. Brands carried at Famous Footwear include Nike, Skechers, adidas,
Crocs, Converse, Birkenstock, HeyDude, New Balance, Puma, Jordan, Vans, Bearparr w, Asics, Brooks and Under Armorr ur
among others, as well as company-owned and licensed brands including Dr. Scholl’s Shoes, LifeStritt de, Naturalizer and
Blowfish Malibu. Our Company-owned and licensed producdd ts are sold to our Famous Footwett ar segment by our Brand
Portfolio segment at a profitff and represent approximately 5% of the Famous Footwear segment’s net sales. We work
closely with our vendors to provide consumers with fresh producdd t and, in some cases, producdd t exclusively designed for
and availabla e only at Famous Footwear. Famous Footwear’s retail price points typiy cally range from $20 for shoes to $350
for boots. We believe we have strong relationships with our significff ant branded footwear suppliers, but the loss of any
one or more key supplu iers could have a material impact on our Famous Footwear segment and the Company.

Famousfootwear.com and famousfootwear.ca. which are accessible via desktop, tabla et and mobile devices, offeff r an
expansive producdd t assortment, beyond what is sold in our retail stores. Many of our consumers buyu online and pick up
producdd t in their local store through Famously Fast Pickupkk or curbside. Orders are typically ready within an hour through
this convenient service. Our retail store locations also fulfillff approximately two-thirds of all e-commerce orders not picked
up in the store. Leveraging our brick-and-mortar store inventoryrr reduces deliveryrr times, driving an enhanced consumer
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experience. We continue to add new featurtt es to the Famous Footwear mobile application to deliver a supeuu rior experience
for our customers who visit Famous Footwear on a mobile device.

Famous Footwett ar also has an extensive customer loyalty program, Famously You Rewards (“Rewards”), which informs
and rewards members with free shipping and bonus points for purchases, producd t previews, incentives based upon purchase
continuity and other periodic promotional offeff rs. Our Famous Footwear websites allow members of Rewards to view
their points statustt and purchase history,rr manage profileff settings and engage further with the brand. Famous Footwear’s
mobile app also serves as a hub for Rewards members to shop, find local stores, redeem Rewards certificates and learn
about the newest producdd ts, latest trends and hottest deals.

Our Famous Footwett ar stores are located in strip shopping centers as well as outlet and regional malls in 49 states, Canaaa da
and Guam. The breakdown by venue at the end of each of the last three fiscal years is as follows:

2025 2024 2023
Strip centers 539 552 562
Outlet malls 156 160 165
Reggional malls 126 134 133
Total 821 846 860

We anticipate that we will open approximately 15 retail store locations and close approximately 25 in 2026. New stores
typically experience an initial start-up period characterized by lower sales and operating earnings than what is generally
achieved by more maturtt e stores. While the duration of this start-up period may vary by typey of store, economic
environment and geographic location, new stores typiy cally reach a normarr l level of profitaff bia lity within approximately
four years.

Famous Footwett ar relies on merchandise allocation systems and processes that use allocation criteria, consumer
segmentation and inventoryrr data in an effoff rt to ensure stores are adequately stocked with producdd t and to differff entiate the
needs of each store based on location, consumer segmentation and other factors. Famous Footwear’s distribution systems
allow for merchandise to be delivered to each store weekly, or on a more frequent basis, as needed. Famous Footwett ar
also uses regional third-party pooled distribution sites across the country.

Famous Footwear’s marketing programs include e-commerce advertising, television advertising, digital marketing and
social media, direct mail and in-store advertisements, all of which are designed to furthet r develop and reinforce the Famous
Footwear brand and strengthen our connection with consumers. We believe the success of our marketing campam igns is
attributable to highlighting key categories and tailoring the timing of such messaging to adapt to seasonal shopping
patterns. In 2025, we spent approximately $58.2 million to advertise and market Famous Footwett ar to our target
consumers, a portion of which was recovered from suppuu liers.

BRANRR D PORTFOLIO
Our Brand Portfolio segment offeff rs consumers and retailers a portfolio of leading footwear brands. We design, develop,
source, manufactff urtt e, market and distribute our branded footwear for women, men and kids at a varietytt of price points.
Certain of our branded footwett ar producdd ts are sold under brand names that are owned by the Company and others are
developed pursuant to licensing agreements. Our Brand Portfolio segment also sells footwett ar on a direct-to-consumer
basis through our branded retail stores and e-commerce businesses, including our brand websites.

Portfolff io of Brands
The following is a listing of our owned brands and licensed producdd ts:

SamSS Edeldd mall n: The Sam Edelman brand has been synonymous with aspirational luxuryrr and on-trend style since 2004.
Inspired by timeless American elegance, designer Sam Edelman’s innate understandiaa ng of the consumer translates
conceptually into a modern lifestylt e informed by rich heritage, creativitytt and innovation. Beyond its iconic footwett ar, Sam
Edelman offeff rs an ever-expanding range of producdd t categories to fit the customer’s lifestylt e, including ready-to-wear,
handbadd gs, perfume, outerwear, denim, and hosiery. The full range of Sam Edelman producdd ts is sold globally through Sam
Edelman retail stores and online at samedelman.com, samedelman.ca and samedelman.co.uk, in addition to departmett nt
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stores, national chains, independent retailers and through our joint venturtt e and franchise partners in East and Southeast
Asia, with suggested retail prices ranging from $100 to $300. Beyond the Sam Edelman brand, designer Sam Edelman
owns and designs the contemporaryrr lifestyltt e brands, Circus NY and Sam & Libby, which are both distributed through
leading wholesale and e-commerce retailers. Additionally, Sam & Libby is availabla e through our Famous Footwett ar brand.
Suggested retail price points range from $60 to $160 for Circus NY and $60 to $120 for Sam & Libby.

VioVV nic: In 2018, we acquired Vionic to expand our access to the growing contempormm aryrr comforff t footwett ar category.rr Vionic
is dedicated to harnessing science, ingenuity and inputnn from medical profesff sionals and athletes to make shoes that bring
balance to our lives. The fusion between dynamic movement and grounded stability is how our exclusive Vio MotionTM

Technology solves whole body balance. Featurtt ing a wide range of silhouettes with a Northern California aesthetic,
premium materials and thoughtfulff design for women and men, Vionic offeff rs the styltt e you want with the comforff t you crave
across a vast selection of fashion sneakers, casual and dress options, boots, sandals and slippers. The brand is sold online
at vionicshoes.com, as well as through premium departmett nt stores, independent retailers, national chains, specialty
boutiqueqq s, and through our Famous Footwett ar brand. Vionic is also availabla e globally through our wholesale partners and
distributors across more than 30 countries. Suggested retail price points range from $80 for sandals to $250 for boots.

NatNN uralizer: Since 1927, Naturalizer has put women first. As the first brand ever to design shoes to the contours of a
woman’s foot, the brand is known for craftiff ng beautiful, modern styles that look and feel exceptional, inside and out.
Naturalizer’s legendaryrr empham sis on fit and elegant simplicitytt launched a brand that became known as “the shoe with the
beautiful fit.” The brand’s mission of inclusivity supporu ts the vision to have everyrr woman in Naturalizer shoes. The
Naturalizer brand is sold primarily at national chains, online retailers including naturalizer.com and naturalizer.ca,
department stores, independent retailers, and through our Famous Footwear brand. Naturalizer footwear is also availabla e
globally through our wholesale partners across 34 countritt es. Suggested retail price points range from $89 for shoes to $290
for boots.

Allen Edmodd ndsdd : In 2016, we acquired Allen Edmonds to increase our penetration in men’s footwear. Allen Edmonds,
founded in 1922, is a brand of premium men’s footwear, apparel, leathet r goods and accessories, built on its United States
manufacturtt ing heritage. Allen Edmonds producdd ts are availabla e at our 58 Allen Edmonds stores in the United States,
including 18 Port Washington Studt io stores and 3 outlet stores, online retailers including allenedmonds.com,
shoebank.com, and allenedmonds.ca, and at select premium retailers worldwide. Suggested retail Allen Edmonds price
points range from $300 to $595, while the Allen Edmonds Reserve Collection price points range from $800 to $2,995.

Dr. Scholl’s Shoes: More than a century afteff r Dr. William Scholl introducdd ed his namesake brand, Dr. Scholl’s Shoes has
maintained its legacy and passion for creating iconic, innovative, and effoff rtless footwear for a healthy life. The brand
became a fashion icon in 1959 with the debut of the Original Wooden Exercise Sandal worn by fashion icons across
decades. Dr. Scholl’s footwett ar reaches consumers at a wide range of distribution channels, including national chains,
department stores, online retailers including drschollsshoes.com and through our Famous Footwear brand. Suggested price
points range from $50 for shoes to $190 for boots. We have a license agreement to sell Dr. Scholl’s Shoes in the United
States, Canada and Latin America through 2026.

Stuart Weitzmtt an: In August 2025, we acquiqq red Stuatt rt Weitzman to increase our penetration in premium contemporm aryrr
footwear. Since founder Stuatt rt Weitzman launaa ched his namesake brand in 1986, the brand has become a global luxuryrr
icon known for combining its signaturtt e artisanal Spanish craftsff manship and precise engineering to empower women to
stand strong. Having perfectff ed the art of shoemaking for 40 years, the brand continues to expand its assortment to featurtt e
handbadd gs and other accessories, all the while staying truerr to its ethos of inspiring strength and confidff ence with everyrr step.
Stuatt rt Weitzman products are manufacturtt ed in third party factories in Spain, Italy, and more, and are availabla e at our 73
retail locations across the globe. This includes 23 locations across North America (including full-price retail boutiqueqq s,
outlet stores, and shop-in-shops) and 50 locations in China. The brand’s producdd ts are also availabla e online at
stuatt rtweitzman.com and stuatt rtweitzman.ca, as well as at select premier retailers worldwide. Suggested retail Stuatt rt
Weitzman price points range from $250 to $995.

Lifei Stride: LifeStride has been designing shoes for women who take life in stritt de since 1940. Delivering all-day comforff t
and modern design, LifeStride shoes are performance tested to last more than 1 million steps. That is hundreds of days of
comforff t she can count on, with versatile style she’ll love to wear again and again. The brand is availabla e at majoa r national
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retailers, online retailers including lifestride.com, department stores, and through our Famous Footwear brand, at suggested
retail price points ranging from $70 for shoes to $140 for boots.

Franco Sarto: Since 1990, Franco Sarto has embodied timeless, wearable styles inspired by the craftff and design of Italian
footwear. Today, through the vision of creative director, Gionata Pagni, the brand continues to build on that tradition
through purporr seful, modern design. The brand is sold in majoa r national chains, online retailers including francosarto.com,
department stores, specialtytt retailers, independent retailers, and through our Famous Footwear brand, at suggested retail
price points ranging from $99 for shoes to $290 for boots.

Rykä: Rykä was the first brand ever to create athletic shoes specifically for a woman's unique foot shape, muscle
movement, and build. For more than 35 years, Rykä has offeff red footwear with a powerful Made for Women fit for her
active life, including walking, cross-training, running and hiking, along with lifestyle trends. The brand is distributed
through national chains, online retailers including ryka.com, independent retailers, department stores, specialty retailers,
and through our Famous Footwett ar brand, at suggested price points from $50 to $140.

Blowfisff h Malibu: Blowfish Malibu, which was founded in 2005 and acquired by Caleres in 2018, designs and sells
women’s and children’s footwett ar that captures the fresh, youthfulff spirit and casual living that is distinctively Southett rn
California. The brand is sold at national chains, independent retailers, and through our Famous Footwett ar retail stores and
e-commerce businesses, at suggested retail price points ranging from $35 for shoes to $110 for boots.

VinVV ce: The Vince women’s shoe collection launched in 2012 and was expanded in 2014 to include the Vince men’s
footwear collection. From its atelier at the foot of the Hollywood Hills, Vince designs timeless, quality pieces that bring
confidff ence and ease to the modern wardrobe. The brand is primarily sold in premier department stores, online, national
chains and specialty retailers at suggested price points ranging from $200 for shoes to $595 for tall boots. We have a
license agreement with Vince, LLC to sell Vince footwear through January 2029 with a five-year option to renew.

VerVV onica Beard: In 2020, we began an exclusive partnership with the American ready-to-wear brand, Veronica Beard, to
producdd e the women’s footwear collection. The Veronica Beard collection includes styles that stritt ke the balance between
cool and classic, taking the consumer from day to night and work to weekend. The brand is distributed through domestic
wholesale partnett rs carryirr ng Veronica Beard ready-to-wear and independent footwett ar retailers at suggested opening retail
price points ranging from $295 for shoes to $750 for boots. We have a license agreement to sell Veronica Beard footwett ar
through Januaryrr 2029.

Wholesale
Within our Brand Portfolio segment, our brands are designed, sourced and distributed on a wholesale basis to
approximately 1,900 retailers, including online retailers, national chains, department stores, independent retailers and mass
merchandisers throughout the United States and Canaaa da, as well as approximately 63 othet r countries (including sales to
our retail operations). Our most significff ant customers include Famous Footwear and many of the nation’s largest retailers,
including online retailers such as Amazon.com, Nordstrom.com and Zappa os.com; national chains such as Nordstrom Rack,
DSW, TJX Corporation (including TJ Maxx and Marshalls), Kohl’s and Ross Stores; departmett nt stores such as Nordstrott m,
Macy’s and Dillard’s; mass merchandisers such as Walmart; and independent retailers such as QVC Group,uu Inc., which
operates QVC and Home Shopping Network. Many of these wholesale customers also sell our producdd ts through their own
websites. In these arrangements, orders are typically fulfilff led on a drop-ship basis from our logistics network. We also
sell product to a varietytt of international retail customers and distributors.

Our Brand Portfolio segment sold approximately 32 million pairs of shoes on a wholesale basis during 2025. Producdd ts
sold under license agreements accounted for approximately 14% of the sales of the Brand Portfolio segment in 2025 and
2024 and 13% of the segment’s sales in 2023. Caleres also receives license revenue from third parties related to certain
owned brands, for use in connection with other brand-enhancing non-footff wear product categories.

We continue to see benefits from the strategic initiatives we have implemented in recent years. Our Edit to Win initiative
drives more volume through fewer SKUsKK . In addition, our speed program allows us to reduce both inventoryrr risks and
markdowns by aligning inventoryrr with consumer demand to drive sales productivity.
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Direct-to-Consumer
Our Brand Portfolio segment includes the operation of 15 branded e-commerce websites which offeff r subsu tantaa ially the
same product selection to consumers as we sell to our wholesale customers.

We also operate retail stores for certain brands, including Allen Edmonds, Sam Edelman, Stuatt rt Weitzman and Naturalizer.
The number of our owned Brand Portfolio retail stores at the end of the last three fiscal years was as follows:

2025 2024 2023
Allen Edmonds 58 56 57
Sam Edelman 56 56 39
Stuatt rt Weitzman 73 — —
Naturalizer 1 2 2
Total 188 114 98

At the end of 2025, we operated 58 Allen Edmonds stores in the United States, each averaging approximately 1,560 square
feet. We expect to open approximately two new Allen Edmonds stores and close approximately five stores in 2026, as we
continue to align our real estate and e-commerce strategies. At the end of 2025, we operated four Sam Edelman stores in
the United States, each averaging approximately 2,300 square feet, and 52 stores in East Asia. We anticipate expanding
our Sam Edelman presence in East and Southeast Asia in 2026 with the opening of approximately 2 net new stores, and 5
net new franchisee stores in 2026. At the end of 2026, we operated 19 Stuatt rt Weitzman stores in the United States and
four Stuatt rt Weitzman stores in Canaaa da, each averaging 2,000 square feet, and 50 stores in Asia. Afteff r closing all of our
domestic Naturalizer retail stores in 2024, we ended the year with one store in Southeast Asia. In addition to our owned
Brand Portfolio retail stores, there are 148 branded stores that are owned by third parties and are operated internationally
through distributor, licensed or franchise agreements.

Marketing
Over the last few years, we’ve been building a “One Caleres” marketing ecosystem. We believe that robust consumer data
is the source of our competitive advantage and have invested in our marketing strategy with digital marketing, loyalty,
data and analytics, consumer insight and brand marketing. We believe that our investment in these areas, particularly
digital marketing and loyalty, have resulted in growth in our direct-to-consumer business over the last few years. In
addition, we continue to leverage consumer insights and data to inform marketing initiatives to captaa urtt e a greater share of
our target consumers’ spend as well as reach new audiences with a high propensity to purchase our producdd ts.

Our marketing teams are responsible for the development and implmm ementation of innovative marketing programs that serve
the consumer facing needs of our portfolff io of brands as well as that of our retail partners and brand websites. Our marketing
teams are instrumental in continuing to drive growth in e-commerce sales, producdd ing relevant and purposrr e-driven brand
positioning and creating meaningfulff connections with consumers that have increased awareness and loyalty across our
portfolff io. In 2025, we spent approximately $93 million in advertising and marketing supporuu t for our Brand Portfolio
segment, including digital marketing and social media, consumer media advertising, product placement, in-store displays,
producdd tion, print and trade shows.

Product Development Operations
We maintain design and product development teams for our brands in Clayton, Missouri; Dongguan, China; Elda, Spain;
Putian, China; New York, New York; Novato, California; and Port Washington, Wisconsin, as well as other select fashion
locations, including Milan and Florence, Italy. These teams, which include independent designers, are responsible for the
creation and development of new product styles. Our designers monitor trends in fashion footwear and apparel and work
closely with retailers to identifyff consumer footwear preferff ences. Our design teams create collections of footwear, and our
sourcing and producdd t development offiff ces convert those designs into new footwett ar styles. We operate a sample-making
facility in Dongguan, China that allows us to have greater control over our product development in terms of accuracy,
execution and speed-to-market.

Sourcing and Manufacff turing Operations
In 2025, the sourcing operations sourced approximately $451.0 million of shoes through a global network of third-party
independent footwett ar manufacturtt ers. The majoa rity of our footwear sourced is provided by approximately 49
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manufacturtt ers operating approximately 107 manufacturtt ing facilities. In certain countries, we use agents to facilitate and
manage the development, producdd tion and shipment of product. We attribute our abilitytt to achieve consistent quality,
competitive prices and on-time deliveryrr to the breadth of these establa ished relationships, as well as steps we have taken to
digitize many aspects of our end-to-end supplu y chain processes to enable mutually beneficial workload effiff ciency,
visibility and agility. While we generally do not have significff ant contractuatt l commitments with our supplu iers, we do enter
into sourcing agreements with certain independent sourcing agents. Prior to producdd tion, we monitor the qualitytt of all of
our footwear components and also inspect the prototypes of each footwett ar style.

The following tabla e provides an overvirr ew of our sourcing by country in 2025:

Country ($ millii ioll ns)
Vietnam $ 284.7
China 88.4
Cambodia 45.3
India 11.0
Other 21.6
Total $ 451.0

While we source the maja ority of our footwett ar from independent manufacturtt ers, we also operate manufacturtt ing facilities
in Port Washington, Wisconsin and Santiago, Dominican Republic. Our Port Washington and Santiago facilities
manufacturtt e footwear and certain accessories for our Allen Edmonds brand. We believe operating our own manufactff urtt ing
facilities in North America provides us with greater control over the quality and craftsff manship that are essential to the
iconic Allen Edmonds brand. In addition, our Port Washington facility serves our recraftinff g operations, which supporu t our
commitment to sustainabia lity. Our recraftinff g operations allow the Allen Edmonds consumer to extend the life of their
footwear by restoring shoes to nearly their original state. Most styles can be recrafteff d twice, and some can be recrafteff d
three times.

Backlog
At Januaryrr 31, 2026, our Brand Portfolio segment had a backlog of unfillff ed wholesale orders of approximately $332.2
million, compared to $260.2 million as of Februarr ry 1, 2025. Most orders are for delivery within the next 90 to 120 daysaa .
Orders are subju ect to cancellation; however, we have historically not experienced significff ant cancellations of orders.

The backlog at any particular time is affeff cted by a numbem r of factors, including timing of orders received from customers,
supplu y chain disruptrr ions, seasonality and capaaa city shiftsff at international manufacturtt ers. Accordingly, a comparison of
backlog from period to period may not be indicative of eventual actuatt l shipments or the growth rate of sales from one
period to the next.

Human Capital Management
As of January 31, 2026, we had approximately 10,000 emplm oyees, including 5,000 full-time and 5,000 part-time. In the
United States, there were no employees subju ect to union contratt cts. In Canada, we employ approximately 22 warehouse
employees under a union contract, which will expire in October 2028. The Company’s success depends on our ability to
attract, develop, motivate and retain qualifieff d management, administrative, producdd t design and development and sales and
marketing personnel to suppou rt existing operations and future growth. Since our founding in 1878, we have been all about
the right fit. Our values – Passion, Accountability, Curiosity,tt Creativity and Caring, inform how we work, how we treat
one another and how we live our mission.

Compensation Progragg ms and Emplm oyee Benefie ts
We believe that pay, benefits and incentives make up the total rewards package and provide emplm oyees and their families
with financial protection and security for the future. Our compensation programs are designed to encourage and reward
our executives and associates for supeu rior performance and drive long-termrr shareholder value. We offeff r a comprehensive
benefits package to our associates that provides, among other benefits, competitive salaries and wages; comprehensive
health insurance coverage to eligible employees; retirement plans; educdd ation assistance; paid time off;ff parental bonding
leave; adoption benefits; and charitable giving opportuntt ities through the Caleres Cares Charitabla e Trusrr t, including
volunteer opportunities and our matching gift program.
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Health and Safea ty
Our associates make health and safety a daily priority at our stores, distritt bution centers, offiff ces and factories. Newly hired
associates are required to attend health and safety training as part of the onboarding process and they receive a varietytt of
relevant training and information throughout the year. Our guidelines cover many common elements such as physical
safety and security, workplkk ace violence, emergency proceduredd s, incident reporting protocols, first aid and other general
health and safety topics. All of our retail associates receive training in accordance with our Occupauu tional Health and
Safety Program, which provides for both their safety and that of our customers. Our corporate offiff ces supporu t the well-
being of our associates with on-site amenities such as a fitness center and a registered dietician that is availabla e for
consultations.

Responsible Business Initiatives
Our responsible business initiatives are an importantaa component of our enterprise risk management program. Our long-
standing pledge to quality craftmaff nship includes creating sustainabla e and lasting value for all of our stakeholders by
governing and operating with integrity and transparency and by pursuing ambim tious responsible business targets. At
Caleres, the forward focus of our brands has led to an intentional elimination of waste in our strategic manufacturtt ing
facilities while extending the life span of our products through donation, recraftiff ng and reuse programs. These initiatives
suppu ort our broader effoff rts toward circularity,tt which we believe both protects the environment and delivers value to
customers. Our responsible business governance structurtt e includes a cross-functional steering committee that manages the
development of programs, goals and metrics to supporuu t our responsible business initiatives. We periodically assess the
environmental, social and governance topics that are most relevant to our business and stakeholders, which helps guide
the framework for our responsible business initiatives and disclosures.

Many of our responsible business goals focus on high impamm ct areas of opportunity, such as the materials that are used in
our producdd ts, energy use and suppu ly chain laboa r standards. We are striving to use environmentally preferff red materials in
our producdd ts and packaging, and are working to ensure our strategic factories around the world comply with leading global
work standards. We also monitor and comply with evolving environmental, product stewardship and climate-related
regulatoryrr requirements in the jurisdictions in which we operate, including extended producdd er responsibilitytt programs and
climate disclosure regulations, such as California Senate Bill 253, as well as similar regulations in othet r global markets.
Our responsible business reports may be accessed at www.caleres.com. The information contained on our website is not
incorporated by reference into this Form 10-K and should not be considered part of this report. We expect to publu ish
anothet r responsible business report in the spring of 2026.

Competition
With many companies operating traditional brick-and-mortar retail shoe stores and departments and e-commerce
businesses, we compete in a highly fragmented market. In addition, the continuing consumer shiftff to online and mobile
shopping has increased price competition and requires retailers to lower shipping costs charged to customers, imprm ove
shipping speeds and optimize mobile platforms. Our competitors include local, regional and national shoe store chains,
department stores, discount stores, mass merchandisers, numerous independent retail operators of various sizes and e-
commerce businesses. Qualitytt of producdd ts and services, store location, trend-right merchandise selection and availabia lity
of brands, pricing, marketing, advertising and consumer service are all factors that impamm ct retail competition.

In addition, our wholesale customers sell shoes purchased from competing footwett ar suppluu iers. Those competing footwear
supplu iers own and license brands, many of which are well-known and marketed aggressively. Many retailers, who are our
wholesale customers, source directly from factories or through agents. The wholesale footwett ar business has low barriers
to entry,rr which further intensifieff s competition.

Seasonality
Our business is seasonal in nature due to consumer spending patterns with higher back-to-school and holiday season sales.
Although the third fiscal quarter has historically accounted for a subsu tantaa ial portion of the Company’s earnings for the year,
we have experienced more equal distribution among the quarters in recent years.

AVAILABLE INFORMATION
Our Internet address is www.caleres.com. Our Internet address is included in this annual report on Form 10-K as an
inactive textuatt l reference only. The information contained on our website is not incorporated by reference into this annual
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report on Form 10-K and should not be considered part of this report. We file annual, quarterly and current reports, proxy
statements and other information with the SEC. We make availabla e free of charge our annual report on Form 10-K,
quarterly reports on Form 10-Q, current reports on Form 8-K and amendments to those reports filed or furnished, as
required by Section 13(a) or 15(d) of the Securities Exchange Act of 1934, through our Internet website as soon as
reasonabla y practicabla e afteff r we electronically file such material with or furnish it to the SEC. You may access these SEC
filings via the hyperlink to a third-partytt SEC filings website that we provide on our website.

INFORMATION ABOUT OUR EXECUTIVE OFFICERS
The following is a list of the names and ages of the executive offiff cers of the Company and of the offiff ces held by each
person. There is no family relationship between any of the named persons. The terms of the following executive offiff cers
will expire in Mayaa 2026 or upon their respective successors being chosen and qualifieff d.

Name Age Current Position
John W. Schmidt 65 President, Chief Executive Offiff cer and Director
Thomas C. Burke 58 Senior Vice President, General Counsel and Secretaryrr
Daniel L. Karpel 55 Senior Vice President, Chief Accountingg Offiff cer and Interim Chief Financial Offiff cer
Brian P. Costello 62 Division President – Famous Footwear
Daniel R. Friedman 65 Chief Sourci gng and Suppuu yly Chain Offiff cer
Willis D. Hill 54 Senior Vice President, Chief Information Offiff cer
Kathleen K. Welter 57 Senior Vice President, Chief Human Resources Offiff cer

The period of service of each offiff cer in the positions listed and othet r business experience are set forth below.

JohnJJ W. Schmidtdd , President, Chief Executive Offiff cer and Director since Januaryrr 2023. President from December 2020 to
Januaryrr 2023. Division President – Brand Portfolio from October 2015 to December 2020. Division President –
Contemporm aryrr Fashion Brands from January 2011 to September 2015. Senior Vice President, Better and Image Brands
from Januaryrr 2010 to Januaryrr 2011. Senior Vice President and General Manager, Better and Image Brands from
March 2008 until Januaryrr 2010. Various positions, including Vice President, President, Groupuu President of Wholesale
Footwear for Nine West Groupuu from September 1998 to Februarr ry 2008.

ThomTT as C. Burkekk , Senior Vice President, General Counsel and Secretaryrr since August 2016. Vice President, Legal from
Decembem r 2015 to August 2016. Deputy General Counsel from March 2012 to Decembem r 2015. Various positions at the
Company, including Associate General Counsel and Director, Talent Management, from March 2001 to March 2012.

Daniel L. Karpel,l Senior Vice President, Chief Accounting Offiff cer and Interim Chief Financial Offiff cer since Januaryrr
2026. Rejoe ined Caleres as Chief Accounting Offiff cer in October 2025. Chief Financial Offiff cer of Club Carwash Operating,
LLC from 2024 to 2025. Chief Financial Offiff cer of CW Holdings, LLC and a legacy entitytt owning the brands of Soft
Surroundings and Coldwater Creek from 2023 to 2024. Chief Accounting Offiff cer of EyeCare Partnett rs, LLC from 2022 to
2023. Chief Accounting Offiff cer of Spectrutt m Brands, Inc. from 2020 to 2022. Various roles in finance, including previous
employment with Caleres as Senior Vice President, Chief Accounting Offiff cer and Treasurer from 2015 to 2016, Senior
Vice President and Chief Accounting Offiff cer from 2013 to 2015 and Senior Vice President, Finance from 2008 to 2013.

Brian P. Costello, Division President – Famous Footwett ar since August 2025. Chief Merchant Offiff cer – Famous Footwear
from Januaryrr 2025 to August 2025. Vice President, Divisional Merchandising Manager – Footwear & Accessories of
Nordstrom from August 2010 to January 2025. Vice President – Supplu y Chain & Inventoryrr Planning at Sur La Table from
July 2007 to August 2010.

Daniel R. Friedman, Chief Sourcing and Supplu y Chain Offiff cer since April 2018. Division President – Global Supplu y
Chain from Januaryrr 2010 to April 2018. Senior Vice President, Producdd t Development and Sourcing from July 2006 to
Januaryrr 2010. Managing Director at Camuto Group,u Inc. from 2002 to July 2006.

WilWW lisi D. Hill, Senior Vice President, Chief Information Offiff cer since September 2018. Senior Vice President and Chief
Technology Offiff cer from August 2017 to Septembem r 2018. Senior Vice President, Information Technology from
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Januaryrr 2017 to August 2017. Vice President, Retail Information Technology from July 2011 to Januaryrr 2017. Director,
Retail Information Technology from July 2008 to July 2011.

Kathleen K. Welter, Senior Vice President, Chief Human Resources Offiff cer since August 2025. Vice President, Human
Resources of Woodard & Curran from January 2016 to July 2025. Senior Consultant, Talent Equaqq tion from August 2013
to Januaryrr 2016. Vice President, Talent Strategy & Leadership Continuity, Caleres from March 2003 to July 2013.

ITEM 1A RISK FACTORS

An investment in our common stock involves certain risks and uncertainties. In addition to othet r information in this Form
10-K, the following risk factors should be considered. Additional risks and uncertainties of which we are currently
unaware could also have a material adverse effeff ct on our business and financial conditions. These disclosures reflect our
beliefs and opinions as to factors that could materially and adversely affeff ct us and our securities in the future. References
to past events are provided by way of examplm e only and are not intended to be a complete listing or a representation as to
whethet r or not such factors have occurred in the past or their likelihood of occurring in the future.

MACROECONOMIC AND INDUSTRYRR RISKS
Changen s in the Unitedtt Stattt estt and internatiott nal tradr edd policiii esi ,s includindd g tariffi s,ff tradr edd restritt ctiott ns and retaliatory tradedd
actions taken by other countritt es,s maya advedd rsely impact our busineii ss,s resuee ltstt of operatiott ns and finaii ncial conditdd iott n.
In early 2025, the United States administration announced tariffsff on producdd ts manufactff urtt ed in several jurisdictions from
which we import our products. We continue to actively monitor the impamm ct of tariffsff that become effeff ctive, as well as
potential retaliatoryrr tariffsff imposed by othet r countries. Throughout the year, our net sales and gross margins were
negatively impamm cted by tariffs.ff The enactment of additional tariffsff and the uncertainty surrounding the future tariff policies
and rates pose a significff ant risk to our business operations and may materially increase our costs and reduce our margins.
Future trade disputes or phases of negotiations with China could lead to the imposition of tariffsff that could adversely affeff ct
our supplu y chain and our business. General trade tensions between the U.S. and China continue to be contentious.
Additionally, certain tariffsff are subju ect to legal challenges. The tariff uncertainty also creates challenges in our suppu ly
chain management, our pricing strategies and the management of customer orders. While we have implemented stratt tegies
to mitigate tariff impamm cts by optimizing producd tion in lower tariff countries and negotiating with supplu iers, there can be no
assurance that these effoff rts will be successfulff .

On Februarr ry 20, 2026, the U.S. Supru eme Court invalidated tariffsff previously imposed under the International Emergency
Economic Powers Act (“IEEPA”). Following this ruling, the U.S. Administration initiated new tariffsff at differff ent rates
under alternative legislative powers, which increases the uncertainty around tariffs.ff The current administration may
continue to impose additional tariffs under U.S. trade laws. Although certain tariffs were invalidated, the potential
availabia lity, timing, and amount of any refunds associated with the ruling remains highly uncertain. Given the uncertaintytt
regarding the scope and duration of the current and potential tariffs,ff as well as the potential for additional trade actions by
the United States or other countries, the specificff impact to our business, results of operations and financial conditions is
not certain but could be material.

Consumer demand for our products maya be advedd rsely impacted by economic conditdd iott ns and othett r factortt s.rr
Worldwidd de economic conditions continue to be uncertain. Consumer confidff ence and spending are strongly influenced by
general economic conditions and other factors, including tariffs,ff trade restrictions, or taxes on impormm ts from countries
where we manufacturtt e products, inflation, concernsrr of a recession, elevated interest rates, fiscal policy, the changing tax
and regulatoryrr environment, minimum wage rates and regulations, consumer debt levels, the availabia lity of consumer
credit, the liquidity of consumers’ assets, health care costs, currency exchange rates, taxation, energy costs, real estate
values, foreclosure rates, unemployment trends, weather conditions and the economic consequeqq nces of militaryrr action or
terrorist activities, such as the heightened geo-political tensions between China and Taiwan, along with angst surrounding
escalated foreign policy actions taken by the United States in the Middle East and South American regions and the potential
impact of sanctions on the domestic and global economy. Consumer sentiment, including a preferff ence for producdd ts made
in the United States, may be impacted by tariffs or taxes on impormm ts from countries where we source products, which may
impact demand for our products that are sourced internationally. In addition, with a significff ant amount of our supplu y
originating in China, any negative development related to relations between United States and China, including additional
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tariffsff imposmm ed on impormm ts from China, may adversely impact the cost or demand for our producdd ts sourced from China.
Negative economic conditions generally decrease disposable income and, consequeqq ntly, consumer purchases of
discretionary items like our producdd ts. As a result, our customers may choose to purchase fewer of our products or purchase
the lower priced producdd ts of our competitors, and our business, results of operations, financial condition and cash flows
could be adversely affeff cted.

Infln atll iott nary pressures and suppu ly chainii disrii uptions maya advedd rsely impacm t our busineii ss operatiott ns and finaii ncial
results.tt
Inflationary pressures in the United States and the global economy such as elevated interest rates, higher producdd t
and transportation costs, in part driven by higher and more volatile oil prices, and wage inflation, as well as fears of
a recession, are creating a complex and challenging retail environment that may impact discretionaryrr spending. The
extent and duration of these inflationary pressures are uncertain and may limit our ability to meet incremental consumer
demand, potentially impacting our net sales. In addition, declines in consumer spending may result in reduced demand for
our producdd ts, increased inventories, reduced orders from retailers for our producdd ts, order cancellations, lower revenues,
higher discounts, pricing pressure and lower gross margins. Macroeconomic factors, including these inflationary pressures
and volatility in interest rates, also impamm ct a number of accounting estimates, such as impairmerr nt calculations, the value
of inventoryrr measured using the last-in, first out (“LIFO”) method, and other estimates that utilize fair value. These
macroeconomic factors could result in incremental volatility in certain valuations and provisions required in the
Company’s financial statements. In addition, a disruptrr ion within our logistics or supplu y chain network could adversely
affeff ct our ability to deliver inventoryrr in a timely manner, which could impair our ability to meet customer demand for
producdd ts and result in lost sales and increased supplu y chain costs. Vessel, container and othet r transportation
shortages, labora shortages and port congestion have in the past delayed inventoryrr orders and, in turn, deliveries to our
wholesale customers and availabia lity in our retail stores and e-commerce sites. In addition, the vast majoa rity of our
producdd ts pass through the United States ports and any slowdown or stoppage relating to laboa r agreement negotiations
may further delay the receipt of inventoryrr or increase costs.

If we are unablell to anticipaii te and respond to consumer preferff ences and fashion trends and successfee ulff lyll applyll new
technologyo ,yy we maya not be able to maintain or increase our net sales and earningsn .
The footwett ar industryrr is subju ect to rapiaa dly changing consumer shopping preferff ences and patterns and fashion trends. Our
producdd ts must appeal to a broad range of consumers whose preferff ences cannot be predicted with certaintytt and are subju ect
to rapiaa d change. New footwett ar designs that we introducdd e may not resonate with consumers or our brands may fall out of
favor with customers. If we are unabla e to react appropriately to changes in consumer preferff ences, our revenues may
decrease, brand image may sufferff , and we may not be able to execute our growth plans. Furthett r, the value of our brands
is based on evolving consumer perceptions, including as a result of shiftiff ng ethical, political or social standards, and
concernsrr with respect to producdd t pricing, quality,tt design, technical performance, components or materials, or customer
service could result in negative perceptions and the loss of brand loyalty and value. In addition, as consumers increasingly
embrace online and mobile shopping, retailers have been required to lower shipping costs charged to customers, imprmm ove
shipping speeds and optimize mobile platforms. The trend toward online and mobile shopping has also increased the
volume of smaller shipments, including single-pair shipments, from our warehouses. The increased volume of smaller
shipments has resulted in higher average distribution costs, including both shipping and processing costs incurred at our
distribution centers. In addition, an increase in the volume of e-commerce sales, which have higher return rates than in-
store sales, may in turn lead to higher shipping and processing costs. New and emerging technology may enable new
approaches or choices for how our customers procure goods and services and pay for those goods and services. We may
be unabla e to quickly adapt to rapiaa d change resulting from artificff ial intelligence and other machine learnirr ng technologies
that may result in changes to our suppu ly chain, distribution channels, and point-of-sff ale capaa bia lities. The success of both
our wholesale and retail operations depends largely on our ability to anticipate, understand and react to these changing
consumer shopping patterns. If we fail to respond to changes in consumer shopping patterns, demands and fashion trends,
develop new producdd ts and designs, and implement effeff ctive, responsive merchandising and distribution strategies and
programs, we could experience lower sales, excess inventories and lower gross margins, any of which could have an
adverse effeff ct on our results of operations and financial condition.
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Certaitt nii branded supplu iell rs are becomingii more selectivtt e in theirii distii ritt bui tion channels. The loss of one or more of our
majoa r branded suppu liers maya adverdd serr ly impacm t our busineii ss,ee resultstt of operations,s finaii ncial conditdd iott n and cash flowll s.
Our Famous Footwett ar segment purchases a subsu tantial portion of its footwear producdd ts from majoa r branded suppu liers.
Producdd ts purchased from three key third-party suppu liers (Nike, Skechers and adidas) represented approximately 24% of
consolidated net sales in 2025. As is common in the industry, we do not have any long-term contratt cts with our suppuu liers.
In addition, the success of our financial perforff mance is dependent on the ability of our Famous Footwear segment to obtain
producdd ts from our suppu liers on a timely basis and on acceptabla e terms. While we believe we have positive working
relationships with our current supplu iers, the loss of any of our majoa r suppu liers or producdd t developed exclusively for our
Famous Footwear stores could have a material adverse effeff ct on our business, financial condition and results of operations.
In addition, negative trends in global economic conditions, including the impact of the wars in Iran, Israel and Eastern
Europe and heightened tensions between China and Taiwan, along with unpredictabla e tariff volatility, may adversely
impact our suppu liers. If these third parties do not perforff m their obligations or are unabla e to provide us with the materials
and services we need at prices and terms that are acceptable to us, our ability to meet our consumers’ demand could be
adversely affeff cted.

Customtt er concentratiott n and othett r trends in customtt er behavior maya lead to a reductiott n in or loss of sales.
Our wholesale customers include e-commerce retailers, national chains, department stores, independent retailers and mass
merchandisers. Several of our customers operate multiple department store divisions. Furthermore, we ofteff n sell multiple
types of branded, licensed and private-labea l footwear to these same customers. While we believe purchasing decisions in
many cases are made independently by the buyers and merchandisers of each of the customers, a decision by a significff ant
customer to decrease the amount of footwear products purchased from us could have a material adverse effeff ct on our
business, financial condition or results of operations. We extend credit to our wholesale customers based on an evaluation
of each customer’s financial condition, usually without collateral. Various retailers, including some of our customers, have
experienced financial difficff ulties, including bankrukk ptu cy, increasing the risk of extending credit to such retailers. If any of
our customers experience a shortage of liquidity,tt the risk that the customer’s outstanding payabla es to us not being paid
could causaa e us to assume more credit risk relating to the customer’s accounts payaaa bla e.

In addition, with the growing trend toward retail trade consolidation, including store count reductions at majoa r retail chains,
and consumers’ preferff ence for online shopping, we and our wholesale customers increasingly depend upon a reduced
number of key retailers whose bargaining strett ngth is growing. This consolidation may result in the following adverse
consequeqq nces:

• Our wholesale customers may seek more favorable terms for their purchases of our producdd ts, which could limit
our ability to raise prices, recoup cost increases or achieve our profitff goals.

• The numbem r of stores that carryrr our products could decline, thereby exposing us to a greater concentration of
accounts receivabla e risk and negatively impamm cting our brand visibility.

We also face the following risks with respect to our customers:

• Our customers could develop in-house brands or use a higher mix of private-labea l footwet ar producdd ts, which
may negatively impact our sales.

• As we sell our producdd ts to customers and extend credit based on an evaluation of each customer’s financial
condition, the financial difficff ulties, including bankruptu cy, of a customer could causaa e us to stop doing business
with that customer, reduce our business with that customer or be unabla e to collect from that customer.

• Since we transact primarily in United States dollars, our international customers could purchase from
competitors who will transact business in their local currency.

• If our customers experience significff ant downturns or disruptrr ions in their business, or file for bankruprr tcy, they
may reduce their purchases of our producd ts.

• Retailers are directly sourcing more of their products directly from international manufacturtt ers and reducing
their reliance on wholesalers, which could have a material adverse effeff ct on our business and results of
operations.
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We operate in a highii ly competittt ivtt e industrytt ,yy and we face signi ificff ant pricing pressures from existingii and new
competittt ortt s.rr
Competition is intense in the footwett ar industrytt . There has also been consolidation of competitors in the industry,rr resulting
in certain competitors that are larger and have greater financial, marketing and technological resources than we do. In
addition, a move toward vertical integration by our competitors could create additional competitive pressures that may
decrease our market share. Other competitors are able to offeff r footwear on a lateral basis alongside their apparel producdd ts,
or have successfulff ly branded their trademarksr as lifestyle brands, resulting in greater competitive advantages. Low barriers
to entryrr into this industryrr further intensifyff competition by allowing new companies to easily enter the markets in which
we compete. Furthett r, the fast fashion, value fashion and off-ff price retailers have shifteff d customer expectations of pricing
for well-knokk wn brands and have contritt buted to additional promotional and pricing pressures in recent years. Some of our
supplu iers further compound these competitive pressures by allowing consumers to purchase their producdd ts directly through
supplu ier-maintained e-commerce sites and retail stores. The Internet facilitates price transparency and comparison
shopping, which increases the level of competition we face and puts competitive pressure on us to keep our prices low.

We believe that our ability to compete successfulff ly in the footwear industry depends on a number of factors, including
style, price, performance, quality,tt location and service, as well as the strength of our brand names. We remain competitive
by increasing awareness of our brands, imprm oving the effiff ciency of our supplu y chain and enhancing the style, comforff t,
fashion and perceived value of our products. However, our competitors may implmm ement more effeff ctive marketing
campaigns, adopt more aggressive pricing policies, make more attractive offeff rs to potential employees, distribution
partnett rs and manufactff urtt ers, or respond more quickly to changes in consumer preferff ences than us. As a result, we may not
be able to compete successfulff ly in the future, and increased competition may result in price reductions, reduced gross
margins, loss of market share and an inability to generate cash flows that are sufficient to maintain or expand the
development and marketing of our producdd ts, which could adversely impact our financial results.

Our quarterlyll sales and earnings maya fluctuate,tt which maya result in volatilitll ytt in, or a declinll e in, our stoctt k price.
Our quarterly sales and earnirr ngs can vary due to a number of factors, many of which are beyond our contrott l, including the
following:

• Our Famous Footwett ar retail business is seasonally weighted to the back-to-school season, which primarily falls
in our third fiscal quarter. As a result, the success of our back-to-school offeff ring, which is affeff cted by our
ability to anticipate consumer demand and fashion trends, could have a disproportionate impact on our full year
results. Becausaa e of this seasonality, factors negatively affeff cting us during the third fiscal quarter of any year,
including adverse weathet r or economic conditions, could have a material adverse effeff ct on our financial
condition and results of operations for the entire year.

• In our wholesale business, sales of footwett ar are dependent on orders from our majoa r customers, and they may
change deliveryrr schedules, change the mix of products they order or cancel orders without penalty.

• Our wholesale customers have increasingly shifteff d toward lower initial orders and more replenishment and
drop ship orders, which may result in shiftsff of sales between quarters.

• Our estimated annual tax rate is based on projections of our domestic and international operating results for
the year, which we review and revise as necessary each quarter.

• Our earnirr ngs are also sensitive to a number of factors that are beyond our contrott l, including manufactff urtt ing and
transportation costs, changes in producd t sales mix, geographic sales trends, weather conditions, consumer
sentiment and currency exchange rate fluctuations.

As a result of these specificff and othet r general factors, our operating results will vary from quarter to quarter and the results
for any particular quarter may not be indicative of results for the full year. Furthett r, we may not be able to accurately predict
our quarterly sales. Any shortfalff l in sales or earnings from the levels expected by investors could cause a decrease in the
trading price of our common stock.

Foreigngg currencyc fluctuatiott ns maya resuee lt in highi er coststt and decreased gross profitsff .
Although we purchase most of our products from international manufactff urt ers in United States dollars and otherwise may
engage in foreign currency hedging transactions from time to time, we may experience cost variations with respect to
exchange rate changes. We operate on a global basis, with approximately 7% of our total net sales for the year ended
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Januaryrr 31, 2026 generated from operations outside of the United States. As we continue to expand our international
operations, our sales and expenditurtt es transacted in foreign currencies could become increasingly material and be subju ect
to greater foreign currency fluctuations. Currency exchange rate fluctuations may also adversely impact third parties who
manufacturtt e the Company’s producdd ts by making their purchases of raw materials or other producdd tion costs more expensive
and more difficff ult to finance, resulting in higher prices and lower margins for the Company and its distributors.

PerPP ceptee iott n of the overallll retail industrytt and othett r macroeconomic conditdd iott ns maya impam ct our stoctt k price and
operatiott ns.
The retail industry continues to evolve and undergo strutt cturtt al change. This evolution and structurtt al change have resulted
in the bankruptrr cy and/or reorganization of various other publu icly traded retailers, including majoa r customers. Despite ouruu
best effoff rts to differff entiate our business model and processes, our stock price has fluctuated as a result of perceptions of
the overall retail environment and investor confidff ence in the retail sector. The volatility in our stock price could be
exacerbar ted by macroeconomic conditions that affeff ct the market generally or our industryrr in particular.

VolVV atll iltt itll ytt in securitiii es markets,tt interest rates and othett r economic factortt srr couldll substantiatt lly increase defie neii d benefie tii
pension costs.tt
The Company currently has obligations under its defined benefit pension plans. The funded statustt of the pension plans is
dependent on many factors, including returns on invested assets and the discount rates used to determine pension
obligations. Unfavorabla e impacts from returns on plan assets, changes in discount rates, changes in plan demographics or
revisions in the applicable laws or regulations could materially change the timing and amount of pension funding
requirements, which could reduce the cash availabla e for normarr l operations. Operating performance may be negatively
impacted by the amount of expense recorded for our pension plans. In addition, pension expense is calculated using
actuatt rial valuations that incorporate assumptions and estimates about financial market, economic and demographic
conditions. Differff ences between estimated and actual results give rise to gains and losses that are deferred and amortized
as part of future pension expense, which can create volatility that adversely impam cts future operating results.

OPERATIONAL RISKS
We rely primarilyll on internatiott nal sources of productiott n, which subjects our busineii ss to riskii skk associatii edtt withii
internatiott nal trade.dd
We rely primarily on international sourcing for our footwear products through third-partytt manufacturtt ing facilities located
outside the United States. As is common in the industry,rr we do not have any long-term contracts with our third-party
international manufactff urtt ers. International sourcing is subju ect to numerous risks, including trade relations, work stoppages,
transportation delays (including delaysaa at international and domestic ports) and costs (including customs duties, quotas,
tariffsff (including retaliatoryrr tariffs)ff , anti-dumdd ping duties, safeguard measures, cargo restritt ctions or other trade restrictions),
domestic and international political instability, foreign currency fluctuations, variable economic conditions, expropriation,
nationalization, natural disasters, terrorist acts and militaryrr confliff ct, changes in governmental regulations (including the
U.S. Foreign Corruptu Practices Act). It is also impamm cted by geo-political events, such as volatility and wars in the Middle
East (including the ongoing war involving Iran), the current war in Ukraine and continued tensions between China and
Taiwan. Certain of these events may also contribute to increased volatility in global oil prices, which could further increase
transportation, manufacturtt ing and other operating costs. Supplu y chain disruptrr ions and port congestion have in the past
delayed receipt of inventoryrr and this could occur again in the future. Delayed inventoryrr receipt could delay deliveries to
our wholesale customers, and reduce availabia lity in our stores and e-commerce websites, which could adversely impamm ct
our financial results. In addition, the imposm ition of tariffsff or othet r costs on imporm ted producdd ts may result in furthett r
increases in produdd ct prices, which may in turn continue to adversely impact our gross margins if we are unabla e to mitigate
the impamm ct of the costs. At the same time, potential changes in manufacturtt ing preferff ences, including, but not limited to
the following, pose additional risk and uncertarr inty:

• Manufactff urtt ing capacity may shiftff from footwear to other industries with manufactff urtt ing margins that are
perceived to be higher.

• Some footwear manufacturtt ers may face laboa r shortages as workers seek better wages and working conditions
in othet r industritt es or locations.

As a result of these risks, there can be no assurance that we will not experience reductions in availabla e producdd tion capaaa city,
increases in our product costs, late deliveries or terminations of our supplu ier relationships. Furthermore, these sourcing
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risks are compounded by limited diversificff ation in the geographic location of our international sourcing and
manufacturtt ing. Approximately 20% of the footwett ar we sourced in 2025 was from China. With a significff ant portion of
our suppuu ly originating in China, a subsu tantaa ial portion of our suppluu y could be at risk in the event of any significff ant negative
development related to relations between United States and China, including additional tariffsff impom sed on products
imported from China. In addition, international expansion in China may be hampered as a result of the adverse economic
conditions that China is currently experiencing.

Although we believe we could find alternative manufacturtt ing sources for the products that we currently source from third-
partytt manufacturtt ing facilities in China or othet r countritt es, we may not be able to locate alternative manufactff urtt ers on terms
as favorable as our current terms, including pricing, payment terms, manufacturtt ing capaaa city, quality standards and lead
times for delivery.rr In addition, there is subsu tantial competition in the footwear industrytt for quality footwear manufactff urtt ers.
Accordingly, our future results will partly depend on our ability to maintain positive working relationships with, and offeff r
competitive terms to, our international manufacturtt ers. If supplu y issues causaa e us to be unable to provide products consistent
with our standards or manufacturtt e our footwett ar in an effiff cient and cost-effecff tive manner, our customers may cancel orders,
refuse to accept deliveries or demand reductions in purchase prices, any of which could have a material adverse effeff ct on
our business and results of operations.

We also sell footwear in East Asia through our joint venturt e, licensing and franchise partners, and our recent acquiqq sition
of Stuatt rt Weitzman, and plan to increase international sales effoff rts as part of our growth strategy. Our joint venturtt e,
licensing and franchise partners may have objectives that are differff ent than our own. In addition, we may be subju ect to
increased legal and reputational risk associated with the joint venturtt e if it fails to adhere to consistent levels of compliance
standards as our fully-owned operations.

Transitiii onal challell nges withii acquisitiott ns and divestituii res couldll result in unexpee ected expexx nditdd ures of timeii and
resources.ee
As part of our business strategy to expand into complementaryrr producdd t categories and markets, we periodically pursue
acquisitions of other companies, businesses or brands, such as the acquiqq sition of the Stuatt rt Weitzman business in August
2025. Such acquisitions involve numerous risks, challenges and uncertainties, including the potential to expose us to risks
inherent in a new market or geographia c region, loss of significant customers or key personnel of the acquired business,
difficff ulties managing and implementing acquired assets or difficff ulties managing geographaa ically remote operations.
Although we review the financial results and records of acquisition candidates, the review may not reveal all existing or
potential problems. As a result, we may not accurately assess the value of the business and may, accordingly, ultimately
assume unknown adverse operating conditions and/or unanticipated expenses and liabilities related to the acquiqq sition.
Acquisitions may also causaa e us to incur write-offsff of goodwidd ll or intangible assets if the business does not perforff m as
well as expected and subsu tantial amortization expenses associated with othet r intangaa ible assets. We also face the risk that
we will not be able to integrate acquisitions into our existing operations or divest our businesses effeff ctively without
substantial expense, delay or othet r operational or financial problems. Integration may be hindered by, among other
things, differff ing procedurdd es, including internal controls, business practices and technology systems. We may need to
allocate more management resources to integration than we planned, which may adversely affeff ct our ability to pursue
other profitaff bla e activities. We may experience difficff ulty integrating acquired businesses into our operations and may not
achieve anticipated synergies. The acquisition of Stuatt rt Weitzman was funded through our revolving credit agreement and
we face the risk that the return on the acquiqq sition will not supporu t the expenditurtt es or indebtedness to acquire the business.
We mayaa face similar challenges with any brands or businesses we choose to divest.

WeWW are reliant upon our infon rmatiott n technologyo systemtt s, and anyn majoa r disruii ptu iott n of these systemtt s couldll adverserr ly
impam ct our abilitll ytt to effeff ctivtt elyll operatett our busineii ss.ss
Our computer network and systems are essential to all aspects of our operations, including design, pricing, producdd tion,
accounting, reporting, forecasting, ordering, manufacturtt ing, transportation, marketing, sales and distribution. Our ability
to manage and maintain our inventoryrr and to deliver producdd ts in a timely manner depends on these systems. With the
continued growth in e-commerce direct-to-consumer sales, any system disruprr tion may result in an adverse impamm ct to our
operations. If any of these systems fails to operate as expected, we experience problems with transitioning to upgraded or
replacement systems, we fail to realize the expected return on our technology investment, a breach in security occurs or a
natural disaster interruptrr s system functions, we may experience delays in producdd t fulfillff ment, reduced effiff ciency in our
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operations, or delays in reporting our financial results to investors, or we may be required to expend significff ant capiaa tal to
correct the problem, which may have an adverse effeff ct on our results of operations and financial condition.

A cyberserr curityii breach maya advedd rsely affeff ct our sales and repuee tation.
We routinely possess sensitive consumer and associate information and periodically provide it to third parties for analysis,
benefit distribution or compliance purposes. Consumers are also increasingly using mobile devices and applications to
shop online and do comparison shopping. Additionally, a significff ant portion of our Corporate employees are periodically
working remotely, which may result in heightened cybey rsecuritytt risk. Remote working environments may be less secure
and more susceptible to hacking attacks, including phishing and social engineering attempts. From time to time, we have
experienced, and may continue to experience, attacks on our systems or those of our vendors. While we believe we have
taken reasonabla e and appropriate steps to protect sensitive information, hackers and data thieves operate sophisticated,
large-scale attacks that could breach our information systems, despite ongoing security measures. In addition, we are
required to comply with increasingly complex regulations designed to protect our business and personal data. Any breach
of our network security, a third-party’tt s network security or failure to comply with applicable regulations may result in (a)
the loss of valuable business data and/or our consumers’ or associates’ personal information, (b) increased costs associated
with implmm ementing additional protections and processes, (c) a disruprr tion of our business and a loss of sales, (d) negative
media attention, (e) damage to our consumer and associate relationships and reputation, and (f)ff fines or lawsuits.

Our operating resultstt depeee nd on preparingn accurate sales forecaststt and properlyll managia ngii our inventortt yr levels.
Based on sales forecasts, we place advance orders with manufacturt ers for certain producdd ts before receiving all customer
orders to minimize purchasing costs. We also maintain an inventoryrr of certain producdd ts that we anticipate will be in greater
demand. At the retail level, we place orders for producdd ts many monthstt in advance of our key selling seasons. Adverse
economic conditions and rapia dly changing consumer preferff ences can make it difficff ult for us and our retail customers to
accurately forecast producdd t trends in order to match producdd tion with demand. If we fail to accurately assess consumer
fashion tastes and the impamm ct of economic factors on consumer spending or to effeff ctively differff entiate our retail and
wholesale offeff rings, our inventoryrr levels may exceed customer demand, resulting in inventoryrr write-downs, higher
carrying costs, lower gross margins or the sale of excess inventoryrr at discounted prices, which could significantly impamm ct
our financial results. Conversely, if we underestimate consumer demand for our products or if our manufactff urtt ers fail to
supplu y the qualitytt products that we require in a timely manner, we may experience inventoryrr shortages. Inventoryrr
shortages may delayaa shipments to customers (and possibly require us to offeff r discounts or costly expedited shipping),
negatively impamm ct retailer and distributor relationships, adversely impact our sales results and diminish brand awareness
and loyalty.

In addition, our retail stores are inherently subju ect to the risk of inventoryrr loss and theft.ff In recent years, the retail industry
has experienced an increase in inventoryrr shrinkage, and although we have taken steps to reduce inventoryrr shrinkage,
higher rates of shrinkage or increased costs associated with addressing inventoryrr theft,ff including maintaining a safe store
environment for our customers and associates, may have a material adverse impact on our results of operations.

A disruii ptu iott n in the effeff ctivtt e functioningn of our distii ritt bui tioni centers couldll adverserr ly affeff ct our abilitll ytt to deliver inventortt yr
on a timeii ly basis.ii
We currently use several leased distribution centers, which serve as the source of replenishment of inventoryrr for our
footwear stores and e-commerce websites operated by our Famous Footwear and Brand Portfolio segments and serve the
wholesale operations of our Brand Portfolio segment. Our success depends on our ability to handle the high volume of e-
commerce sales and single pair shipments, which requires significff ant capiaa tal to operate with a greater level of
sophistication and automation, as well as higher processing and distribution costs. We may be unabla e to successfulff ly
manage, negotiate or renew our distribution center leases, or we may experience complications with respect to our
distribution centers, such as substantial damage to, or destruction of,ff such facilities due to natural disasters. In such an
event, our other distribution centers may not be able to supporuu t the resulting additional distribution demands and we mayaa
be unable to locate alternative persons or entities capable of fulfilff ling our distribution needs, resulting in an adverse effeff ct
on our ability to deliver inventoryrr on a timely basis. The effeff ctive operation of our distribution centers may also be
impacted by wage inflation, laboa r shortages and disruptrr ions to the suppluu y chain. Although we believe that our receiving
and distribution processes are effiff cient and well positioned to supporuu t our current business and potential expansions, we
cannot offeff r assurances that we have anticipated all of the changing demands that our expanding operations will imposm e
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on our receiving and distribution system or that events beyond our control will not result in delays in the delivery of
merchandise to our stores, e-commerce consumers or wholesale customers.

Our success depeee ndsdd on our abilitll ytt to retain senior managea ment and recruiti and retain othett r keye associatestt .
Our success depends on our ability to attract, retain and motivate qualified management, administrative, product
development, marketing and sales personnel to suppu ort existing operations and future growth. In addition, our ability to
successfully integrate acquired businesses ofteff n depends on our ability to retain incumbent personnel, many of whom
possess valuable instituttt ional knowledge and operating experience. Competition for qualifieff d personnel in the footwear
industryrr is intense and we compete for these individuals with other companies that in many cases have supeuu rior financial
and othet r resources. The loss of the services of any member of our senior management or key associates, the inabilitytt to
attract and retain othet r qualifieff d personnel or the inability to effeff ctively transition positions could adversely affeff ct the
sales, design and producd tion of our producdd ts as well as the implementation of our strategic initiatives. Management
transitions may create uncertainty, and if we do not successfulff ly manage the transition, it could be disruptrr ive to our daily
operations or impact public or market perception, which could negatively impamm ct our ability to operate effeff ctively and
have an adverse impact on our business.

Our retail busineii ss depee ndsdd on our abilitll ytt to secure affoff rdabdd le and desiraii blell leased locations.
The success of the retail business within our Famous Footwear and Brand Portfolio segments depends, in part, on our
ability to secure affoff rdable, long-term leases in desirabla e locations for our leased retail footwear stores and to secure
renewals of such leases. As consumer shopping preferff ences have evolved, we continue to focus on opening stores in
locations with a greater penetration of high-value consumers. No assurance can be given that we will be able to
successfully negotiate lease renewals for existing stores or obtain acceptable terms for new stores in desirabla e locations.
As a result, the numbem r of consumers and financial performance of individual stores may decline and the average sales per
square foot at our stores may be reduced. Furthet r, the Company may not be able to renew some leases in the portfolff io at
the same favorabla e lease rates during renegotiation. This may result in impairmerr nts or lease termination charges that
adversely impam ct our financial results. Due to the changing retail landaa scape, we may want to reduce the number of retail
store locations but may be unabla e to successfulff ly exit lease agreements.
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Failure to successfulff lyll finaii lize our planll ned headquarters sale and relocation couldll result in unexpeee ctedtt expexx nditdd ures
and operatiott nal disrii uptioni s.
We have completed the sale of a portion of our headquarters campus in Clayton, Missouri and entered into an agreement
to sell one remaining portion of the campusm , while the other is being actively marketed. Should the sale of either of the
remaining parcels not be completed, we may have to carry a portion of the campus property longer than intended and incur
unexpected costs, or if comparable sales prices cannot be secured, we may have to recognize a loss on disposal, adversely
impacting our financial results.

In addition, the build-out of our new leased headquarters could be delayeaa d or cost more than expected, which could causaa e
disruptrr ion to our business operations or negatively impamm ct our financial results.

Damage to our repuee tation or brands maya negae tivelyll impacm t our busineii ss.
Our ability to maintain our reputation is integral to the success of our business. Failure to maintain qualitytt merchandise
and quality customer service may damage our reputation. The consumer’s perception of us, our stores and our brands,
whethet r justifieff d or not, could harm our reputation. Our success depends, in part, on our ability to keep existing consumers,
while also attracting new consumers, and a damaged reputation will hinder that ability.tt

In addition, the increased use of social media by us and our consumer has also increased the risk to our reputation. Negative
commentaryrr regarding us or the producd ts we sell may be posted on social media at any time. Consumers value readily
availabla e information and may rely on negative commentary without regard to its accuracy. If we are unabla e to effeff ctively
manage social media, our reputation and consumer’s perception of our brands may be negatively impacted.

Our responsible business initiatives may result in increased scrutiny from stakeholders or regulators with respect to our
responsible business goals and objeb ctives. We mayaa not be able to achieve those goals within the timelines establa ished, or
at all. Failure to successfulff ly achieve our establa ished goals may damage our reputation, or the reputation of our brands.
Our reputation may also be damaged if we do not act, or are perceived by our consumers to not act, responsibly with
respect to our impact on the environment or other social or governance matters. Damage to our brands and reputation
could have a material adverse effeff ct on our business, results of operations, financial position and cash flow.

A signi ificff ant portiott n of our Famous Footwett ar sales are depeee ndendd t on our Famous Footwett ar loyao lty programr ,
Famously You Rewardsdd ("Re" wards"dd )," and anyn decrease in sales from Rewardsdd couldll have a material advedd rse impacm t
on our sales.
Rewards is a customer loyalty program that drives sales and traffiff c for the Famous Footwett ar segment. Rewards members
earn points toward certificates for qualifying purchases. Upon reaching specified point values, members are issued a
Rewards certificff ate, which may be redeemed for purchases at Famous Footwett ar. Approximately 77% of our 2025 sales
within the Famous Footwear segment were generated by our Rewards members. If our Rewards members do not continue
to shop at Famous Footwett ar, our sales may be adversely affeff cted.

TAX, LEGAL, AND REGULATORY RISKS
Changen s in taxaa laws maya result in increased volatiliii tyii in our effeff ctivtt e taxaa rates.
Our financial results are significff antly impamm cted by the effeff ctive tax rates of both our domestic and international operations.
Future changes in tax laws could materially impact our effeff ctive tax rate. Other factors, such as changes in the mix of
earnings in countries with differff ing statuttt oryrr tax rates, changes in permitted deductions, interpretations, policies and
treaties and the outcome of income tax audits in various jurisdictions, may result in higher taxes, lower profitff ability and
increased volatility in our financial results.

In addition, changes in the tax laws of foreign jurisdictions may arise as a result of the Pillar Two (“Pillar Two”) Global
Anti-Base Erosion model rules that were released by the Organization for Economic Cooperation and Development
(OECD) in 2021. The OECD continues to release guidance and many countries are implmm ementing legislation to adopt the
rules, which became effeff ctive on Januaryrr 1, 2024. In January 2026, the OECD announced that the U.S. multinational
regime would be considered a side-by-side regime that should prevent U.S. companies from double taxation. Although
we do not anticipate a material change to our tax provision as a result of Pillar Two, there can be no assurance that our
effeff ctive tax rate or tax payments will not be adversely affeff cted as countries independently amend their tax laws to adopt
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Pillar Two. We continue to evaluate the impact of Pillar Two as additional guidance becomes availabla e; however,
uncertainty remains regarding the timing and interpretation of the rules by the jurisdictions in which we operate.

On July 4, 2025, the One Big Beautifulff Bill Act (thet “OBBB Act”) was enacted into law.aa The OBBB Act includes a broadd
range of tax reform provisions, including allowing accelerated tax deductions for qualified property and immediate
deduction of domestic research and development costs. The OBBB Act also modifies some of the international tax
rules. We are in the process of evaluating the impamm ct of certarr in provisions of the OBBB Act on our consolidated financial
statements, but the provisions are not expected to have a material impact on the Companyy’s income tax provision.

Our commitmii ents and shareholdell r expexx ctattt iott ns relatingn to responsiblell busineii ss initiatt tives maya exposxx e us to liabiii liii tii es,s
increased costs,tt repuee tational harm, and othett r adverserr effeff ctstt on our busineii ss.
We continue to be focused on responsible business initiatives relating to our business, including greenhouse gas emissions,
human and civil rights and talent management. New lawsaa and regulations in these areas, including those passed by the
State of California, will be required to be adopted, and may be passed by other states or regulatory agencies. The criteria
used by regulators and othet r relevant stakeholders to evaluate our responsible business initiative practices, capabilities,
and performance may change rapia dly, which in each case could require us to undertake costly initiatives or operational
changes. In addition, the requirements may not be uniforff m across jurisdictions, which may result in increased complexity
and cost to become or remain compliant. Further, international expansion into Europe and China resulting from the Stuatt rt
Weitzman footprtt int in those areas present new exposure to responsible business initiative regulations. For examplm e,
collection and assurance of responsible business initiative data and developing and acting on such initiatives can be costly,
difficff ult and time consuming and is subju ect to evolving reporting standards, including climate- and nature-related
disclosure requirements and the EU’s disclosure regulations set forth in the Corporate Sustainabia lity Directive (“CSRD”),
and similar proposals and laws by othet r domestic and international regulatory bodies. Non-compliance with these rules or
standards or a failure to address regulator, stakeholder and societal expectations may result in potential cost increases,
litigation, fines, penalties, production and sales restrictions, brand or reputational damage, loss of customers, supplu iers and
commercial partners, failure to retain and attract talent, lower valuation and higher investor activism activities. Managing
these considerations and implementing these goals and initiatives involves risks and uncertainties, including increased
costs, and ofteff n depends on third-partytt perforff mance or data that is outside our control. We cannot guarantee that we will
achieve our announced responsible business initiatives, satisfyff all stakeholder expectations, or that the benefits of
implementing or achieving these goals and initiatives will not surpass their projected costs. Any failure, or perceived
failure, to achieve responsible business initiatives, as well as to manage associated risks, adhere to public statements,
comply with federal, state or international laws and regulations or meet evolving and varied stakeholder expectations and
standards could result in legal and regulatoryrr proceedings against us and materially adversely affeff ct our business,
reputation, results of operations, financial condition and stock price.

Our busineii ss, sales and brand value couldll be harmed by violatll iott ns of labor, tradedd or othett r laws.
We focus on doing business with those suppuu liers who share our commitment to responsible business practices and the
principles set fortht in our Producdd tion Code of Conduct (the “PCOC”). By requiring our suppluu iers to comply with the
PCOC, we encourage our suppliers to promote best practices and work toward continual improvement throughout their
producdd tion operations. The PCOC sets forth standards for working conditions and other matters, including compliance
with applicable labora practices, workplkk ace environment and compliance with laws. Although we promote ethical business
practices, we do not control our suppluu iers or their labora practices. A failure by any of our supplu iers to adhere to these
standards or lawsaa could causaa e us to incur additional costs for our producdd ts or cause negative publu icity and harm our business
and reputation. We also require our suppluu iers to meet our standards for producdd t safety, including compliance with
applicable laws and standards with respect to safety issues, including lead content in paint. Failure by any of our suppuu liers
to adhere to product safety standards could lead to a producdd t recall, which may result in critical media coverage, harm our
business and reputation, and cause us to incur additional costs.

In addition, if we, or our supplu iers or international manufacturtt ers, violate United States or international trade laws or
regulations, we may be subju ect to additional duties, significff ant monetary penalties, the seizure and forfeiff ture of the
producdd ts we are attempting to import or the loss of our import privileges. Possible violations of United States or
international lawsaa or regulations could include inadequate recordkeeping of our impormm ted producd ts, misstatements or errorr rs
as to the origin, classification, marketing or valuation of our impomm rted producdd ts, fraudulent visas or laboa r violations. The
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effeff cts of these factors could render our conduct of business in a particular country undesirabla e or impractical and have a
negative impamm ct on our operating results.

Our repuee tation and competittt ivtt e positiott n are depeee ndendd t on our abilitll ytt to license well-rll ecognized brands,s license our own
brands under successfulff licensingii arrangements and protecttt our intellecll tual propertytt righi ts.
Licenses - Company as Licensee
Although we own most of our wholesale brands, we also rely on our ability to attract, retain and maintain good relationships
with licensors that have strott ng, well-recognized brands and trade names. Our license agreements are generally for an
initial term of two to four years, subjeb ct to renewal, and there can be no assurance that we will be able to renew these
licenses. Even our longer-term or renewabla e licenses are typically dependent upon our ability to market and sell the
licensed producdd ts at specified levels, and the failure to meet such levels may result in the termination or non-renewal of
such licenses. Furthet rmore, many of our license agreements require minimum royalty payments, and if we are unabla e to
generate sufficient sales and profitff ability to cover these minimum royaltytt requirements, we may be required to make
additional payments to the licensors that could have a material adverse effeff ct on our business and results of operations. In
addition, becausaa e certain of our license agreements are non-exclusive, new or existing competitors may obtain licenses
with overlappa ing produdd ct or geographic terms, resulting in increased competition for a particular market.

Licenses - Company as Licensor
We have entered into numerous license agreements with respect to the brands and trade names that we own. While we
have significff ant contrott l over our licensees’ products and advertising, we generally cannot control their operational and
financial issues. If our licensees are not able to meet annual sales and royalty goals, obtain financing, manage their suppluu y
chain, contrott l qualitytt and maintain positive relationships with their customers, our business, results of operations and
financial position may be adversely affeff cted. While we would likely have the ability to terminate an underperforming
license, it may be diffiff cult and costly to locate an acceptable subsu titute distributor or licensee, and we may experience a
disruptrr ion in our sales and brand visibility. In addition, although many of our license agreements prohibit the licensees
from entering into licensing arrarr ngements with certain of our competitors, they are generally not prohibited from offeff ring,
under other brands, the typey s of producdd ts covered by their license agreements with us.

TraTT demarkskk
We believe that our trademarksr and trade names are impormm tant to our success and competitive position because they create
a market for our producdd ts and distinguish our producdd ts from other products. We cannot, however, guarantee that we will
be able to secure protection for our intellectuat l property in the future or that such protection will be adequate for future
operations. Furthermore, we face the risk of ineffeff ctive protection of intellectual property rights in jurisdictions where we
source and distribute our producdd ts, some of which do not protect intellectual property rights to the same extent as the
United States. If we are unsuccessfulff in challenging a party’s products on the basis of infringement of our intellectuatt l
property rights, continued sales of these producdd ts could adversely affeff ct our sales, devalue our brands and result in a shiftff
in consumer preferff ence away from our products. We may face significff ant expenses and liability in connection with the
protection of our intellectuatt l property rights, and if we are unable to successfulff ly protect our rights or resolve intellectuatt l
property confliff cts with others, our business or financial condition could be adversely affeff cted.

WeWW are subject to periodi icdd litiii gai tion and othett r regue latory proceedingii s,gg which couldll result in the unexpeee ctedtt expexx nditdd ure
of timeii and resources.ss
We are a defendant from time to time in lawsa uits and regulatory actions (including environmental matters) relating to our
business and to our past operations. Due to the inherent uncertainties of litigation and regulatory proceedings, we cannot
accurately predict the ultimate outcome of any such proceedings. An unfavorable outcome could have a material adverse
impact on our business, financial condition and results of operations. In addition, regardless of the outcome of any
litigation or regulatory proceedings, such proceedings are expensive and will require that we devote subsu tantial resources
and executive time to defend, thereby diverting management’s attention and resources that are needed to successfulff ly run
our business. See Item 3, Legae l Proceedingsgg , for furthet r discussion of pending matters.
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LIQUIDITY RISKS
Our busineii ss, resultstt of opo eratiott ns,s finaii ncial conditdd iott n and cash flowll s couldll be adverserr ly affeff ctedtt by the failure of
finaii ncial instittt utiott ns to fulfilff lll theiri commitmett ntstt under our Creditdd Agreement.
The Seventh Amendment to the Fourth Amended and Restated Credit Agreement (the “Credit Agreement”), which matures
on June 27, 2030, is provided by a syndicate of financial instituttt ions, with each instituttt ion agreeing severally (and not
jointly) to make revolving credit loans to us in an aggregate amount of up to $700.0 million in accordance with the terms
of the Credit Agreement. In addition, the Credit Agreement provides for an increase at the Company’s option by up to
$250.0 million. If one or more of the financial instituttt ions participating in the Credit Agreement were to default on its
obligation to fund its commitmtt ent, the portion of the facility provided by such defaulaa ting financial instituttt ion may not be
availabla e to us. In addition, as of Januaryrr 31, 2026, total borrorr wing availabia lity under the Credit Agreement was $207.7
million. Failure to meet our debt covenants under the Credit Agreement may require the Company to seek waivers or
amendments of the debt covenants, alternative or additional sources of financing or reduce expenditurtt es. In addition,
borrowings under our Credit Agreement bear interest at varying rates based on either the secured overnight financing rate
or the prime rate, plus a spread. As a result, increases in interest rates, such as those we have recently experienced, could
require a greater portion of our cash flow to be used to pay interest, which will negatively impam ct our net income and cash
flow from operations.
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ITEM 1B UNRESOLVED STAFF COMMENTS

There are no unresolved written comments that were received from the SEC staffff 180 days or more before the end of our
fiscal year relating to our periodic or current reports under the Securities Exchange Act of 1934, as amended.

ITEM 1C CYBERSECURITY

Risk Management and Strategy
We are committed to protecting our customer and emplmm oyee data. We employ a defense-in-depth cybey rsecurity strategy
leveraging industryrr frameworks that featurtt e a prioritized set of robust contrott ls that encompass people, processes and
technologies. Our Chief Information Offiff cer (“CIO”) is responsible for the execution of our cybersecuritytt stratt tegy. Our
CIO has over 25 years of retail industryrr experience developing and implmm ementing information technology strategies and
leading cybey rsecurity programs. The CIO is suppu orted by a team of highly qualified profesff sionals, many of which hold
cybersecuritytt certificff ations.

The Company’s cybersecurity policies, standards and processes are integrated into the Company’s overall risk
management program, and cybey rsecurity risks are regularly evaluated in the context of material risks to the Company. We
regularly engage with outside experts to assess the maturity of our organizational security program and to inform our short-
and long-termrr cybersecuritytt strategy.

We maintain a comprehensive cybey rsecuritytt program designed to protect the confidff entiality,tt integrity,tt and availabia lity of
our data, systems and networksr . Our security framework is based on a defense-in-depth strategy, employing multiple layers
of security controls to mitigate risks associated with cyber threats. Key components of the Information Security Program
include:

• Network and Endpoint Security: Firewalls, intrusrr ion prevention systems, endpoint detection and response
solutions, and monitoring and alerting

• Access Controls and Authentication: Multi-factor authentication, least-privilege access principles, role-based
access controls and privileged identity management

• Asset Management: Maintain the inventory of hardware, software, and cloud resources; assigns clear
ownership and manages assets throughout their lifecycle from acquisition to secure disposal

• Vulnerability and Patch Management: ntinues internal and external vulnerabia lity scanning, patch
management with defined service level agreements, and annual penetration testing conducted by a qualifieff d 3rd

partytt
• Data Protection: Encryption of sensitive data in transit and at rest, data loss prevention tools, data

classification and labeling, and secure backup solutions
• Incident Response: An incident response plan aligned with industry-best practices and a framework for

evaluating the materiality of the incident for disclosure and reporting purposes
• Compliance and Governance: Adherence to regulatory requirements, third-party risk management and routine

security audits
• Security Awareness and Training: Annual employee training, ongoing phishing simulations and a

Cybersecurity Ambassador program

We leverage our information sharing relationship with the Federal Bureau of Investigation, Cybersecuritytt and
Infrastrucrr ture Agency and local law enforcement, as well as additional threat intelligence information, to continuously
assess and enhance our cybersecurity posturtt e to address emerging threats and minimize potential impacts on our
operations, customers and stakeholders.

Governance
The Audit Committee of our Board of Directors is responsible for oversight of our cybersecurity program. In addition,
the Technology and Digital Commerce Committee assists the Board of Directors with its oversight responsibilities
regarding the role of technology, data, digital commerce and the Company’s ability to understand and connect with its
consumers in executing the Company’s strategies, business plans and operational requirements.



26

On a quarterly basis, our CIO updates the Audit Committee on the Company’s cybey rsecurity program, including, among
other items, actuatt l events or incidents, results of vulnerability assessments and penetration testing.

We continue to invest in cybersecurity and adapt our internal controls and processes to respond to cybersecurity risks.
Cybersecuritytt threats, including those as a result of any previous cybersecuritytt incidents, have not materially affeff cted our
business strategy, results of operations or financial condition. For a discussion of how cybersecuritytt risks have affeff cted
or are reasonably likely to materially affeff ct the Company, refer to Item 1A, Riski Factorsrr .

ITEM 2 PROPERTIES

We own a portion of our principal executive, sales and administrative offiff ces located in Clayton (“St. Louis”), Missouri.

Our retail operations, included in both our Famous Footwett ar and Brand Portfolio segments, are conducdd ted throughout the
United States, Canada, East and Southeast Asia and Guam and involve the operation of 1,009 retail stores. All store
locations, excluding our Perth,t Ontario outlet center, are leased, with approximately 28% of them having renewal options.
The footwear sold through our domestic wholesale business is primarily processed through our leased distribution centers
in Chino, California and Lebanoaa n, Tennessee.

The following tabla e summarizes the location and general use of the Company’s primaryrr properties:

Location Owned/Leased Segment Use
Clayton, Missouri (1) Owned / Leased Famous Footwear and Brand

Portfolio
Principal corporate,
executive, sales and
administrative offiff ces

St. Louis, Missouri Leased Famous Footwear and Brand
Portfolio

Offiff ce space

United States, Canada, Europe, East Asia and
Guam

Leased Famous Footwear and Brand
Portfolio

Retail operations

Chino, California (2) Leased Brand Portfolio Distribution centers
Lebanon, Tennessee (3) Leased Famous Footwear and Brand

Portfolio
Distribution center

Lebec, California (4) Leased Famous Footwear Distribution center
New York, New York Leased Brand Portfolio Offiff ce space and

showrooms
Perth, Ontario (5) Owned Famous Footwear and Brand

Portfolio
Distribution center and
outlet center

Novato, California Leased Brand Portfolio Offiff ce space
Elda, Spain Leased Brand Portfolio Offiff ce space and design

space
Milan, Italy Leased Brand Portfolio Offiff ce space and

showrooms
Dongguan, China Leased Brand Portfolio Offiff ce space and sample-

making facility
Putian, China Leased Brand Portfolio Offiff ce space
Shanghai, China Leased Brand Portfolio Offiff ce space
Santiago, Dominican Republic Leased Brand Portfolio Manufacff turing facility
Port Washington, Wisconsin Leased Brand Portfolio Land
Port Washington, Wisconsin Owned Brand Portfolio Manufacff turing and

recraftiff ng facility, offiff ce
space and warehouse

(1) The principal corporate headquarters campus consisted of three parcels totaling approximately nine acres. The largest
of these parcels was sold in December 2025, and the Company entered into a short-term leaseback agreement for this
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parcel until the new headquarters space becomes availabla e. The two remaining parcels of the campusmm are classified as
Property and equipment, net on the consolidated balance sheet. The Company has entered into a 16-year lease for
offiff ce space in Clayton, Missouri, which will serve as its new Corporate headquarters upon lease commencement
anticipated in the second quarter of 2026. See Note 10 to the consolidated financial statements for further discussion.

(2) This campus includes two company-operated distribution centers with approximately 725,000 and 606,000 square
feet at each respective location.

(3) This distribution center is approximately 540,000 square feet.
(4) This distribution center is approximately 350,000 square feet.
(5) This distribution center is approximately 150,000 square feet.

We also own a building in Denver, Colorado, which is leased to a third party,tt and undeveloped land in Colorado and New
York. See Item 3, Legale Proceedings, for furthet r discussion of certain of these properties.

ITEM 3 LEGAL PROCEEDINGS

We are involved in legal proceedings and litigation arising in the ordinary course of business. In the opinion of
management, the outcome of such ordinary course business proceedings and litigation currently pending will not have a
material adverse effeff ct on our results of operations or financial position.

Our prior operations included numerous manufactff urtt ing and othet r facilities for which we may have responsibility under
various environmental laws to address conditions that may be identifieff d in the future. We are involved in environmental
remediation and ongoing compliance activities at several sites and have been notifieff d that we are or may be a potentially
responsible party at several othet r sites. We are remediating, under the oversight of Colorado authorities, contamination at
and beneatht our owned facility in Colorado (also known as the “Redfield” site) and groundwater and indoor air in
residential neighborhoods adjad cent to and near the property, which have been affeff cted by solvents previously used at the
site and surrounding facilities.

Refer to Note 17 to the consolidated financial statements for additional information related to the Redfieff ld matter and other
legal proceedings.

ITEM 4 MINE SAFETY DISCLOSURES
Not applicable.

PART II

ITEM 5 MARKET FOR REGISTRANT’S COMMON EQUITY, RELATED STOCKHOLDER
MATTERS AND ISSUER PURCHASES OF EQUITY SECURITIES

Our common stock is listed on the New York Stock Exchange (“NYSE”) under the trading symbol “CAL.” As of Januaryrr
31, 2026, we had 3,649 shareholders of record.
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Issuer Purchases of Equity Securities
The following tabla e provides information relating to our repurchases of common stock during the fourth quarter of 2025:

Total Number of Maximum Number
res Purchased of Shares that May

Total Number Average Price as Part of Yet Be
Fiscal of Shares Paid per Publicly Announced Purchased Under
Period Purchased (1) Share (1) Program (2) the Program (2)

November 2, 2025 - November 29, 2025 1,530 $ 11.65 — 3,666,055

November 30, 2025 - January 3, 2026 — — — 3,666,055

January 4, 2026 - January 31, 2026 22,546 13.35 — 3,666,055
Total 24,076 $ 13.25 — 3,666,055

) Includes shares that are tendered by emplmm oyees related to certain share-based awards to satisfyff tax withholding
amounts for restricted stock and stock perforff mance awards.

(2) On March 10, 2022, the Board of Directors approved a stock repurchase program ("2022 Program") authorizing the
repurchase of 7,000,000 shares of our outstanding common stock. We can use the repurchase program to repurchase
shares on the open market or in private transactions. Under the 2022 Program, the Company repurchased 300,000
shares during 2025 and 1,983,324 shares during 2024. As of Januaryrr 31, 2026, there were 3,666,055 shares authorized
to be repurchased under the 2022 Program. Our repurchases of common stock are limited under our debt agreements.

Stock Perforff mance Graph
The following performance graph compares the cumulative total return on our common stock with the cumulative total
return of the following indices (i) the S&P© SmallCap 600 Stock Index and (ii) a peer group of companies believed to be
engaged in similar business activities. Our peer group consists of Designer Brands, Inc., Genesco, Inc., Shoe Carnival,
Inc., Steve Madden, Ltd., Wolverine World Wide, Inc., Skechers, U.S.A., Inc. was removed from our peer groupu index
for all years presented as it is no longer a listed company.

Our fiscal year ends on the Saturday nearest to each January 31. Accordingly, share prices are as of the last business day
in each fiscal year. The graph assumes that the value of the investment in our common stock and each index was $100 at
Februarr ry 1, 2020. The graph also assumes that all dividends were reinvested and that investments were held through
Januaryrr 31, 2026. These indices are included for comparative purporr ses only and do not necessarily reflect management’s
opinion that such indices are an appropriate measure of the relative performance of the stock involved and are not intended
to forecast or be indicative of possible future performance of the common stock.
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1/30/2021 1/29/2022 1/28/2023 2/3/2024 2/1/2025 1/31/2026
leres, Inc. $ 100.00 $ 154.71 $ 170.39 $ 219.04 $ 126.82 $ 86.17

Peer Group 1u 00.00 115.79 91.15 87.78 104.92 99.60
S&P© SmallCap 600 Stock Index 100.00 108.32 108.06 112.35 129.96 141.39

ITEM 6 RESERVERR D

ITEM 7 MANAGEMENT’S DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND
RESULTS OF OPERATIONS

OVERVIEW
Business Overview
We are a global footwett ar company that operates retail shoe stores and e-commerce websites, and designs, develops,
sources, manufactff urtt es and distributes footwear for people of all ages. Our mission is to inspire people to feelff great...feeff t
first. We offeff r retailers and consumers a diversified portfolio of leading fooff twear brands. Outfittff ed in our brands,
customers can step confidff ently into every aspect of their lives. As both a retailer and a wholesaler, we have a perspective
on the marker tplace that enables us to serve consumers froff m diffeff rent vantage points. We believe our diversified business
model provides us with synergies by spanning consumer segments, categories and distribution channels. A combination
of thoughtfulff planning and rigorous execution is key to our success in optimizing our business and portfolff io of brands.
Our business strategy is focff used on accelerating growth in our Brand Portfolff io segment, gaining marker t share and
deepening connections with the millennial famff ily in our Famous Footwear segment, leveraging our “One Caleres”
capaa bia lities to increase profitabia lity, and delivering value forff our shareholders.

Famous Footwett ar
Famous Footwear, which is one of America’s leading family–br– anded fooff twear retailers, was foundeff d on a simple idea:
that everyorr ne deserves to feel the joy that comes froff m a new pair of shoes. Our Famous Footwear segment includes 821
Famous Footwett ar stores, famff ousfooff twear.com and famff ousfootwear.ca in Canada. This North Att merican footprt int of
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mostly off-ff mall store locations is convenient for Famous Footwett ar’s target consumer, the millennial family. We seek to
meet the needs of that millennial family and others by providing an assortmett nt of trend-right, brand-name fashion, casual
and athletic footwear at a great price.

During 2025, we continued to execute on our three-pronged strategy, which concentrates on merchandising, marketing
and consumer experience. We remained focused on increasing the opportuntt ity between Famous Footwear and the brands
within our Brand Portfolio segment, such as Dr. Scholl’s Shoes, LifeStride, Naturalizer and Blowfish Malibu, among
others. Vertical integration provides Famous Footwett ar with greater access to fashion products from brands that resonate
with its consumer, as well as greater ability to be flexible with trends and offeff r better profitff potential. We also have
focused on offeff ring the consumer a balanced assortmett nt of fashion and athletic styles from well-known brands. We
continued to tightly manage our inventoryrr levels in 2025, optimizing SKUKK counts and amplifyiff ng key producdd t trends and
items to drive sales volume. We believe our kids categoryrr is a key competitive differff entiator. With the millennial mom
as our target consumer, we believe her primaryrr purchase motivation is her kids and will prioritize these purchases, even
with macroeconomic pressures. As a result, we continue to make the kids business a critical component of how our
associates connect with our consumers, including ensuring everyrr child finds the perfectff style and fit.

We are leaning into our best brands from an inventory,rr marketing and store presence perspective. In addition, we continue
to invest in enhancing our in-store shopping experience to deliver a more engaging and inspiring experience across the
omnichannel. Our FLAIR (Famous Localized and Immersive Retail) store concept has been successfulff at driving sales
growth and we plan to continue to transforff m stores to this enhanced consumer shopping experience in 2026. The FLAIR
store concept highlights our leading assortment of trending brands and elevates those brands in an energetic and exciting
manner.

Brand Portfot lio
Our Brand Portfolio segment is consumer-focff used and we believe our success is dependent upon our ability to strengthen
consumers’ preferff ence for our brands by offeff ring compelling styltt e, quality, differff entiated brand promises and innovative
marketing campaigns. The segment is comprised of the Sam Edelman, Vionic, Naturalizer, Allen Edmonds, Dr. Scholl’s
Shoes, Stuatt rt Weitzman, LifeStride, Franco Sarto, Rykä, Blowfish Malibu, Vince, and Veronica Beard brands. Through
these brands, we offeff r our customers a diversifieff d selection of footwett ar, each designed and targeted to a specific consumer
segment within the marketplt ace. We are able to showcase many of our brands in our retail stores and online, leveraging
our wholesale and retail platforms, sharing consumer insights across our businesses and testing new and innovative
producdd ts. Our Brand Portfolio segment operates 85 retail stores in Northt America for our Allen Edmonds, Sam Edelman
and Stuatt rt Weitzman brands. This segment also includes our e-commerce businesses that sell our branded footwear direct
to consumers. We also operate a joint venturtt e, which expands our international presence by distributing our Sam Edelman
and Naturalizer brands through e-commerce sites, 53 retail stores in East Asia with further distribution through 148
branded stores owned and operated by third parties through franchise agreements. The Brand Portfolio segment also
includes 50 Stuatt rt Weitzman retail store locations in East Asia.

Known Trends Impacting Our Business

Macroeconomic Environment
Macroeconomic factors continued to impamm ct consumer discretionaryrr spending and our financial results during 2025.
Throughout the year, we experienced less consumer traffiff c in our Famous Footwett ar retail stores, resulting in lower net
sales; however, this decline was offsff et by higher net sales in our Brand Portfolio segment driven by our acquisition of
Stuatt rt Weitzman in August 2025. Tariff volatilitytt and the lack of claritytt surrounding future trade policy developments
also heightened uncertainty in the global economy. We source a majoa rity of our producdd ts internationally. Following the
executive orders on tariffsff in early 2025, we acted quickly to adjud st our country sourcing mix and took other actions to
mitigate the tariff impam ct, such as negotiating price concessions with our factories and selectively raising prices. On
Februarr ry 20, 2026, the U.S. Supru eme Court issued a ruling stritt king down certain tariffs previously imposed under the
International Emergency Economic Powers Act (“IEEPA”). The availabia lity of refunds related to such tariffs,ff as well as
the potential impact of additional tariff actions, remain uncertain. Despite these actions, we continued to be subju ect to
tariffsff ranging from 19% to 50% and price increases from our vendors. While we believe that the structurtt al changes we
have implmm emented in the last few years, as well as our diversifieff d model and operational discipline, enable the Company
to drive value in a varietytt of market conditions, changes in macro-level spending trends, geopolitical confliff cts and
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uncertainties and the impamm ct of trade policy decisions may continue to adversely impam ct our financial results in the future.
In the near-term,rr we are focused on the areas within our control, including optimizing our sourcing stratt tegy. We believe
our focus on cost control and our commitment to execute our clearly defined strategic initiatives have positioned us for
sustainabla e, long-term growth.

Liquidity
Our liquidity position remains strong, with $29.8 million in cash and cash equivalents and excess availabia lity on our
revolving credit agreement of $207.7 million as of Januaryrr 31, 2026. During 2025, borrowings on our revolving credit
agreement increased by $77.0 million to $296.5 million, primarily driven by the acquisition of Stuat rt Weitzman on August
4, 2025. During 2026, we will continue to evaluate our capiaa tal allocation priorities in light of business performance and
market conditions.

Financial Highlights
The following is a summary of the financial highlights for 2025 and 2024:

($(( millions, excepte per share amounts)tt 2025 2024 Change (1)

Consolidated net sales $2,757.9 $2,722.7 $35.2 1.3 %
Famous Footwear segment net sales $1,500.1 $1,556.5 ($56.4) (3.6)%
Famous Footwear comparable sales % changge (2.3)% (1.3)% n/m n/m
Brand Portfolio segment net sales $1,316.0 $1,226.0 $90.0 7.3 %

Gross profitff $1,184.8 $1,222.0 ($37.2) (3.0)%
Gross margin 43.0 % 44.9 % n/m n/m
Operating earnings $6.4 $149.9 ($143.5) (95.8)%
Diluted (loss) earnings per share ($0.21) $3.09 ($3.30) (106.8)%

(1) n/m – not meaningfulff

The following items should be considered in evaluating the comparability of our 2025 and 2024 results:

• Acquisition of Stuatt rt Weitzman – As furthet r discussed in Note 3 to the consolidated financial statements, on
August 4, 2025, the Company completed its acquiqq sition of the Stuatt rt Weitzman business for $108.9 million,
which was funded with borrowings under our revolving credit agreement. Stuatt rt Weitzman contributed $102.2
million in net sales during the period from acquisition through Januaryrr 31, 2026. In aggregate, we incurred
costs of $27.6 million ($20.5 million on an afteff r-tax basis, or $0.62 per diluted share) during 2025. These
charges included $15.4 million of incremental cost of goods sold for the fair value step-upu adjud stment on the
acquired Stuatt rt Weitzman inventoryrr and $12.2 million in acquisition and integration costs, which are presented
in restructurtt ing and other special charges on the consolidated statement of earnirr ngs. Refer to Note 5 to the
consolidated financial statements for further discussion of these costs.

• Expense reduction initiatives – During 2025, the Company incurred $9.6 million ($7.1 million on an afteff r-tax
basis, or $0.22 per diluted share) in connection with expense reduction initiatives announced in the second
quarter of 2025. These charges primarily related to severance and other associated costs. Refer to Note 5 to the
consolidated financial statements for further discussion of these costs.

• Sale of corporate headquarters – On Decembem r 19, 2025, the Company completed the sale of the largest of the
three parcels comprising its corporate headquarters in Clayton, Missouri. The Company recognized a gain of
$2.6 million ($1.9 million on an afteff r-tax basis, or $0.06 per diluted share). Refer to Note 5 to the consolidated
financial statements for further discussion of these costs.

• Organizational changes – During 2025, we incurred costs of $2.0 million ($1.5 million on an afteff r-tax-basis,
or $0.04 per diluted share) related to a CFO transition at our corporate headquarters, with no corresponding
costs during 2024. Refer to Note 5 to the consolidated financial statements for furthett r discussion.
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• Restructurtt ing costs - During 2024, we incurred costs of $9.9 million ($7.3 million on an afteff r-tax basis, or
$0.21 per diluted share) for restructurtt ing. The costs were primarily for the exit of our Naturalizer domestic
retail store operations, severance and pension settlement costs associated with the acceptance of a lump sum
buyout offeff r for the domestic pension plan. Of the $7.2 million in charges presented in restructurtt ing and othet r
special charges on the consolidated statements of earnings in 2024, $6.4 million is reflected in the Brand
Portfolio segment, $0.6 million is reflected in the Famous Footwear segment and $0.2 million is reflected
within the Eliminations and Other category.rr The remaining $2.7 million of restructurtt ing costs related to the
pension settlement are presented in other (expense) income, net, and reflected in the Eliminations and Other
category.rr Refer to Note 5 to the consolidated financial statements for furthet r discussion of these costs.

Financial Outlook
While 2025 was a challenging year marked by the impamm ct of tariffsff and a highly volatile retail environment, we made
progress executing our stratt tegic growth initiatives. We expect 2026 to be a build-back year as we begin to restore earnings
power through initiatives that are already in place. Although the current geopolitical environment presents ongoing
uncertainty, we remain focused on disciplined execution to imprmm ove financial performance and drive long-term value for
our shareholders.

Metrics Used in the Evaluation of Our Business
The following are a couple of key metrics by which we evaluate our business and make strategic decisions:

ComCC parm able sales
The comparable sales metric is a metric commonly used in the retail industryrr to evaluate the revenue generated for
stores that have been open for more than a year, though many retailers mayaa calculate the metric differff ently. Management
uses the comparable sales metric as a measure of an individual store’s success to determine whether its sales performance
is consistent with expectations. Our comparable sales metric is a daily-weighted calculation for the period, which includes
sales for stores that have been open at least 13 months. In addition, in order to be included in the comparable sales metric,
a store must be open in the current period as well as the corresponding day(s) of the comparable retail calendar in the prior
year. Accordingly, closed stores (including temporaryrr store closures) are excluded from the comparable sales metric for
each day of the closure. Relocated stores are treated as new stores and thereforff e excluded from the calculation. E-
commerce sales for those websites that function as an extension of a retail chain are included in the comparable sales
calculation. We believe the comparable sales metric is usefulff to shareholders and investors in assessing the performance
of our existing retail store locations with comparable prior year sales, separate from the impact of store openings or
closures.

Sales per square foot
The sales per square foot metric is commonly used in the retail industry to measure the effiff ciency of a store’s sales based
upon the square footage in a store. Management uses the sales per square foot metric in our Famous Footwear segment as
a measure of an individual store’s success to determine whether it is perforff ming consistent with expectations. The sales
per square foot metric is calculated by dividing total retail store sales, excluding e-commerce sales, by the total square
footage of the retail store base at the end of each month of the respective period.

Comparison of Financial Results
The following sections discuss the consolidated and segment results of our operations for the year ended Januaryrr 31, 2026
compared to the year ended Februarr ry 1, 2025. For a discussion of the results for the year ended Februarr ry 1, 2025 compared
to the year ended Februarr ry 03, 2024, refer to Part II, Item 7 "Management’s Disci ussion and Analysll is of Financial
Condition and Results of Operations" in our Annual Report on Form 10-K for the year ended Februarr ry 1, 2025.
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CONSOLIDATED RESULTS

2025 2024 2023

% of % of % of
($(( millions)s Net Sales Net Sales Net Sales
Net sales $ 2,757.9 100.0 % $ 2,722.7 100.0 % $ 2,817.3 100.0 %
Cost of goods sold 1,573.1 57.0 % 1,500.7 55.1 % 1,554.3 55.2 %
Gross profitff 1,184.8 43.0 % 1,222.0 44.9 % 1,263.0 44.8 %
Selling and administrative expenses 1,157.5 42.0 % 1,065.0 39.1 % 1,062.4 37.7 %
Restructurt ing and other special charges, net 20.9 0.8 % 7.1 0.3 % 6.1 0.2 %
Operating earnirr ngs 6.4 0.2 % 149.9 5.5 % 194.5 6.9 %
Interest expense, net (18.5) (0.7)% (14.0) (0.5)% (19.4) (0.7)%
Other (expense) income, net (0.1) (0.0)% (0.7) 0.0 % 6.2 0.2 %
(Loss) earnings before income taxes (12.2) (0.5)% 135.2 5.0 % 181.3 6.4 %
Income tax benefit (provision) 2.3 0.1 % (29.1) (1.1)% (9.5) (0.3)%
Net (loss) earnings (9.9) (0.4)% 106.1 3.9 % 171.8 6.1 %
Net (loss) earnings attributable to noncontrolling interests (3.2) (0.2)% (1.2) 0.0 % 0.4 0.0 %
Net (loss) earnings attributable to Caleres, Inc. $ (6.7) (0.2)% $ 107.3 3.9 % $ 171.4 6.1 %

Net Sales
Net sales increased $35.2 million, or 1.3%, to $2,757.9 million in 2025, compared to $2,722.7 million last year. Net sales
for our Brand Portfolio segment increased $90.0 million, or 7.3%, compared to 2024. The increase in Brand Portfolio net
sales reflects the impact of the Stuatt rt Weitzman acquisition on August 4, 2025, which contritt buted $102.2 million of net
sales. Net sales for our Famous Footwear segment decreased $56.4 million, or 3.6%, compared to 2024 net sales reflecting
less traffiff c. On a consolidated basis, our direct-to-consumer sales represented approximately 73% of total net sales in 2025
compared to 72% last year.

Gross Profitff
Gross profitff decreased $37.2 million, or 3.0%, to $1,184.8 million in 2025, compared to $1,222.0 million in 2024,
primarily driven by lower net sales at our Famous Footwear segment. As a percentage of net sales, our gross profitff rate
decreased to 43.0% in 2025, compared to 44.9% in 2024, primarily driven by lower merchandise margins associated with
the impact of tariffs,ff higher inventoryrr markdowns, higher sales of lower margin product and incremental cost of goods
sold of $15.4 million for the Stuatt rt Weitzman fair value inventoryrr step-upu adjud stment required for purchase accounting.

We classify warehousing, distribution, sourcing and othet r inventoryrr procurement costs in selling and administrative
expenses. Accordingly, our gross profitff and selling and administrative expenses, as a percentage of net sales, may not be
comparable to other companies.

Selling and Administrative Expenses
Selling and administrative expenses increased $92.5 million, or 8.7%, to $1,157.5 million in 2025, compared to $1,065.0
million last year. The increase was primarily due to expenses associated with our acquired Stuatt rt Weitzman brand. We
also experienced higher expenses associated with growth in our international business, higher facility costs, reflecting
higher depreciation associated with the investment in Famous Footwear store renovations, including the FLAIR concept
and higher store rent expense as leases are renewed. As a percentage of net sales, selling and administrative expenses
increased to 42.0% in 2025, from 39.1% in 2024.

Restructuring and Other Special Charges, Net
During 2025, we incurred restructurtt ing costs of $20.9 million ($15.8 million on an afteff r-tax basis, or $0.47 per diluted
share). The costs were primarily for legal, information technology and other related costs due to the acquisition and
integration of Stuatt rt Weitzman, which closed on August 4, 2025, and severance and other related costs with our expense
reduction initiatives and a CFO transition. These costs were partially offsff et by a gain on the sale of a portion of our
corporate headquarters in the fourth quarter of 2025. During 2024, we incurred restructurtt ing and other special charges of
$7.1 million ($5.3 million on an afteff r-tax basis, or $0.15 per diluted share) associated with our expense reduction
initiatives. Refer to further discussion of these charges in the Financial Highi lighti stt section above and Note 5 to the
consolidated financial statements.
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Operating Earnings
Operating earnirr ngs decreased $143.5 million to $6.4 million in 2025, compared to $149.9 million last year, reflecting the
factors described above. As a percentage of net sales, operating earnings were 0.3% in 2025, compared to 5.5% in 2024.

Interest Expense, Net
Interest expense, net increased $4.5 million, or 32.1%, to $18.5 million in 2025, compared to $14.0 million in 2024,
reflecting higher average borrowings on our revolving credit facility. As discussed above, we used the revolving credit
facility to fund the acquisition of Stuat rt Weitzman that closed on August 4, 2025. Refer to Note 12 to the consolidated
financial statements for additional information related to our borrowings.

Other (Expense) Income, Net
Other expense was $0.1 million in 2025, compared to $0.7 million in 2024. During the fourth quarter of 2025, we incurred
a Suppuu lemental Executive Retirement Plan settlement charge of $0.9 million. During the fourth quarter of 2024, we
incurred a pension settlement charge of $2.7 million associated with a lump sum buyoutu for certain participants in the
domestic pension plan. During 2025, we also had a lower expected return on assets. Refer to Note 6 to the consolidated
financial statements for additional information related to our retirement plans. The net pension income in 2025 and 2024
was offsff et by non-operating expenses associated with logistics services provided to a third party.tt

Income Tax Benefit (Provision)
Our consolidated effeff ctive tax rate was 19.2% in 2025, compared to 21.5% in 2024. During 2025, discrete tax items
affeff cted our effeff ctive tax rate, including $5.0 million of expense from valuation allowances, offsff et by tax benefits of $3.0
million attributable to the Macau foreign tax rate differential and $2.5 million related to the remaining transition tax on
the mandatoryrr deemed repatriation of cumulative foreign earnings. During 2024, our effeff ctive tax rate was impamm cted by
discrete tax benefitff s of $1.1 million related to share-based compensation.

In 2021, the OECD released Pillar Two Global Anti-Base Erosion model rules, designed to ensure large corporations are
taxed at a minimum rate of 15% in all countries of operation. The OECD continues to release guidance and countries are
implementing legislation to adopt the rules, which became effeff ctive on Januaryrr 1, 2024. In Januaryrr 2026, the OECD
announced that the U.S. multinational regime would be considered a side-by-side regime that should prevent U.S.
companies from double taxation. We are continuing to evaluate the Pillar Two rules and their potential impact on future
periods, but we do not expect the rules to have a material impam ct on our tax provision or effeff ctive tax rate.

Referff to Note 7 to the consolidated financial statements for additional information regarding income taxes.

Net (Loss) Earnings Attributable to Caleres, Inc.
Consolidated net losses attributable to Caleres, Inc. were $6.7 million in 2025, compared to net earnings of $107.3 million
in 2024, reflecting the factors described above.

Geographic Results
We have both domestic and international operations. Domestic operations include the operation of our Famous Footwear
and other branded retail footwett ar stores, the wholesale distribution of footwett ar to numerous retail consumers and the
operation of our domestic e-commerce websites. International operations primarily consist of wholesale operations in East
Asia, Canada and Europe, retail operations in Canada and East and Southeast Asia and the operation of our international
e-commerce websites. In addition, we license certain of our trade names to third parties who distribute and/or operate
retail locations internationally. The operations in East Asia include first-cost transactions, where footwear is sold at
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international ports to customers who then imporm t the footwett ar into the United States and othet r countries. The breakdown
of domestic and international net sales and earnings before income taxes is as follows:

2025 2024 2023

(Loss)
Earnings Before Earnings Before Earnings Before

($ millions)s Net Sales Income Taxes Net Sales Income Taxes Net Sales Income Taxes
Domestic $ 2,515.7 $ (39.3) $ 2,532.7 $ 84.8 $ 2,624.5 $ 132.5
International 242.2 27.1 190.0 50.4 192.8 48.8

$ 2,757.9 $ (12.2) $ 2,722.7 $ 135.2 $ 2,817.3 $ 181.3

As a percentage of sales, the pre-tax profitaff bia lity on international sales is higher than on domestic sales because of a lower
cost structurtt e and the inclusion of the unallocated corporate administrative and other costs within domestic earnings.

FAMOUS FOOTWEAR

2025 2024 2023

% of % of % of
($(( millions, excepte sales per square foot)t Net Sales Net Sales Net Sales
Net sales $ 1,500.1 100.0 % $ 1,556.5 100.0 % $ 1,609.4 100.0 %
Cost of goods sold 852.1 56.8 % 869.9 55.9 % 889.9 55.3 %
Gross profitff 648.0 43.2 % 686.6 44.1 % 719.5 44.7 %
Selling and administrative expenses 600.5 40.0 % 598.9 38.5 % 594.3 36.9 %
Restructurt ing and other special charges, net 0.3 0.0 % 0.6 0.0 % 1.4 0.1 %
Operating earnirr ngs $ 47.2 3.2 % $ 87.1 5.6 % $ 123.8 7.7 %

Key Metrics
Comparable sales % change (2.3)% (1.3)% (6.3)%
Comparable sales $ change $ (34.2) $ (20.5) $ (106.4)
Sales change from 53rd week $ — $ (18.2) $ 18.2
Sales change from new and closed stores, net $ (21.9) $ (13.5) $ (6.3)
Impam ct of changes in Canadian exchange rate on
sales $ (0.3) $ (0.7) $ (1.2)

Sales per square foot, excluding e-commerce
(trailing twelve months) $ 229 $ 238 $ 246
Square footage (thousand sq. ft.) 5,411 5,566 5,661

Stores opened 11 15 9
Stores closed 36 29 22
Ending stores 821 846 860

Net Sales
Net sales decreased $56.4 million, or 3.6%, to $1,500.1 million in 2025, compared to $1,556.5 million last year, reflecting
soft consumer demand. Comparable sales decreased 2.3% in 2025 but imprmm oved each quarter throughout the year. While
we experienced a decline in consumer traffiff c in our retail stores, our e-commerce business grew in 2025. We also
experienced higher penetration of the e-commerce channel, with growth from 14% of net sales last year to 16% of net
sales in 2025. We remain focused on maximizing the vertical integration opportunity between the Brand Portfolio and
Famous Footwear segments, with Dr. Scholl’s Shoes, LifeStride, Naturalizer and Blowfish Malibu representing four of
Famous Footwear’s top 20 best-selling footwear brands in 2025. In the second quarter of 2025, we launaa ched the Jordan
brand, both online and in our retail stores. The brand quickly rose to one of Famous Footwett ar’s top brands and was in the
top 10 best-selling brands for the remainder of the year.

During 2025, we closed 25 stores on a net basis as we continued to focus on optimizing our store base. During 2025, we
continued to enhance the consumer experience by converting 22 stores to the FLAIR (Famous Localized and Immersive
Retail) concept. These stores continue to outpett rform our traditionally designed retail stores. In addition, we opened one
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new store with the FLAIR concept in 2025. We ended the year with a total of 57 FLAIR stores and anticipate investing in
more store conversions in 2026.

Sales to members of our customer loyalty program, Famously You Rewards ("Rewards"), continue to account for a
majoa rity of the segment’s sales, with approximately 77% of net sales to loyalty program members in 2025, compared to
75% in 2024.

Gross Profitff
Gross profitff decreased $38.6 million, or 5.6%, to $648.0 million in 2025, compared to $686.6 million last year, primarily
driven by lower net sales. As a percentage of net sales, our gross profitff rate decreased to 43.2% in 2025, compared to
44.1% in 2024 driven by higher levels of promotional activity and clearance sales.

Selling and Administrative Expenses
Selling and administrative expenses increased $1.6 million, or 0.3%, to $600.5 million during 2025, compared to $598.9
million last year. The increase primarily reflects higher facilities costs, including depreciation expense associated with the
investment Famous Footwett ar store renovations, including the FLAIR store concept, and higher salary and benefits
expenses, partially offsff et by lower share-based compensation expense and lower warehouse and distribution costs. As a
percentage of net sales, selling and administrative expenses increased to 40.0% in 2025 from 38.5% last year, reflecting
the deleveraging of expenses on lower net sales.

Restructuring and Other Special Charges, Net
Restructurtt ing and other special charges of $0.3 million were incurred for severance costs associated with our expense
reduction initiatives duringg 2025. Restrutt cturt ingg and other special chargges of $0.6 million were incurred in 2024 forr
severance cost .s Refer to Note 5 to the consolidated financial statements for additional information related to these
charges.

Operating Earnings
Operating earnings decreased $39.9 million to $47.2 million for 2025, compared to $87.1 million last year, primarily
reflecting lower net sales and gross profitff , as described above. As a percentage of net sales, operating earnings were 3.2%
for 2025, compared to 5.6% last year.
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BRANRR D PORTFOLIO

2025 2024 2023

% of % of % of
($ millions)s Net Sales Net Sales Net Sales
Net sales $ 1,316.0 100.0 %$ 1,226.0 100.0 % $ 1,270.9 100.0 %
Cost of goods sold 778.8 59.2 % 689.7 56.3 % 724.9 57.0 %
Gross profitff $ 537.2 40.8 %$ 536.3 43.7 % $ 546.0 43.0 %
Selling and administrative expenses 498.4 37.9 % 407.9 33.2 % 397.9 31.4 %
Restructurt ing and other special charges,
net 6.5 0.5 % 6.3 0.5 % 2.6 0.2 %
Operating earnirr ngs $ 32.3 2.4 %$ 122.1 10.0 % $ 145.5 11.4 %

Key Metrics
Direct-to-consumer (% of net sales) (1) 39 % 34 % 34 %
Change in wholesale net sales ($) $ (26.4) $ (43.8) $ (67.6)
Change in retail net sales ($) $ 14.2 $ 5.7 $ 8.9
Sales change from acquired Stuat rt
Weitzman business $ 102.2
Sales change from 53rd week $ — $ (6.8) $ 6.8
Unfilled order position at end of period $ 332.2 $ 260.2 $ 234.5

Company-Operated Stores:
North America
Stores opened (2) 31 4 4
Stores closed 6 6 5
Ending stores - North America 85 60 62
East and Southeast Asia
Ending stores - East Asia (2) 103 54 36
Total Company-Operated Stores 188 114 98

International franchise locations 148 120 107
Total 336 234 205

(1) Direct-to-consumer includes sales of our retail stores and e-commerce sites, and sales through our customers’ websites
that we fulfilff l on a drop-ship basis.

(2) Includes 25 North America and 53 East Asia retail stores acquired from Stuatt rt Weitzman.

Net Sales
Net sales increased $90.0 million, or 7.3%, to $1,316.0 million in 2025, compared to $1,226.0 million last year. The
increase primarily reflects the acquisition of Stuatt rt Weitzman on August 4, 2025, which contributed net sales of $102.2
million during 2025. During the year we saw strong growth in our company-owned e-commerce and international business.

At the end of 2025, we operated 85 stores in Northt America, which included 25 stores acquiqq red as part of the Stuatt rt
Weitzman acquiqq sition. During the year, we closed six stores and opened six new locations within the region. In East andd
Southeast Asia, we operated 103 stores at the end of 2025, including 50 stores acquiq red from Stuatt rt Weitzman, at the end
of 2025. The acquisition of Stuatt rt Weitzman represents the Company’s continued commitment to expand its presence in
East Asia. During the year, we closed 22 stores and opened 17 new stores in East and Southeast Asia. There were also 148
international branded stores owned and operated by third parties thro gugh franchise gagreements at the end of 2025,
compared to 120 international branded stores at the end of 2024.

The unfillff ed order position for our wholesale business increased $72.0 million to $332.2 million at the end of 2025,
compared to $260.2 million at the end of last year.

Gross Profitff
Gross profitff increased $0.9 million, or 0.2%, to $537.2 million in 2025, compared to $536.3 million last year. As
a percentage of sales, our gross profitff rate decreased to 40.8% in 2025, compared to 43.7% last year. The decrease was
driven by $15.4 million of incremental cost of goods sold related to purchase accounting inventoryrr adjud stments for Stuat rt
Weitzman, the impact of tariffs and higher inventoryrr markdowns.
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Selling and Administrative Expenses
Selling and administrative expenses increased $90.5 million, or 22.2%, to $498.4 during 2025, compared to $407.9 million
last year. The increase primarily reflects expenses associated with the Stuatt rt Weitzman business that we acquired in
August 2025, growth in our international business and a higher provision for expected credit losses, partially offsff et by
lower salaries and benefits expenses. As a percentage of net sales, selling and administrative expenses increased to 37.9%
in 2025 from 33.2% last year.

Restructuring and Other Special Charges, Net
Restructurtt ing and other special charges of $6.5 million were incurred during 2025. The costs were primarily associated
with the integration and acquisition of Stuatt rt Weitzman and expense reduction initiatives. Restructurtt ing and othet r special
charges of $6.3 million were recorded duringg 2024 for expenses associated with the exit of the Naturalizer retail store
operations and severanc .e Refer to Note 5 to the consolidated financial statements for additional information related to
these charges.

Operating Earnings
Operating earnirr ngs decreased $89.8 million to $32.3 million in 2025, compared to $122.1 million last year, as a result of
the factors described above. As a percentage of net sales, operating earnirr ngs were 2.4% in 2025, compared to 10.0%
last year.

ELIMINATIONS AND OTHER

2025 2024 2023

% of % of % of
($ millions)s Net Sales Net Sales Net Sales
Net sales $ (58.2) 100.0 % $ (59.7) 100.0 % $ (63.0) 100.0 %
Cost of goods sold (57.8) 99.3 % (58.8) 98.5 % (60.4) 95.9 %
Gross pprofitff $ (0.4) 0.7 % $ (0.9) 1.5 % $ (2.6) 4.1 %
Selling and administrative
expenses 58.6 (100.7)% 58.2 (97.7)% 70.1 (111.4)%
Restructurt ing and other special
charges, net 14.1 (24.2)% 0.2 (0.1)% 2.1 (3.4)%
Operating loss $ (73.1) 125.6 % $ (59.3) 99.3 % $ (74.8) 118.9 %

The Eliminations and Other categoryrr includes the elimination of intersegment sales and profitff , unallocated corporate
administrative expenses, and other costs and recoveries.

The net sales elimination of $58.2 million for 2025 is $1.5 million, or 2.6%, lower than in 2024, reflecting a decrease in
producdd t sold from our Brand Portfolio segment to Famous Footwear.

Selling and administrative expenses increased $0.4 million, or 0.7%, to $58.6 million in 2025, compared to $58.2 million
last year. The increase primarily reflects higher salaries and benefits expense and depreciation associated with the
implementation of our cloud-based ERP platform in 2024. These higher costs were partially offsff et by lower expense
associated with our cash and share-based incentive compensation plans.

Restrucrr turing and other special charges of $14.1 million in 2025 were for legal, information technology and othet r
integration-related costs associated with the acquisition of Stuatt rt Weitzman that closed on August 4, 2025 as well as
severance and othet r costs associated with our expense reduction initiatives. We also incurred costs related to a CFO
transition at the corporate headquarters. Restructurtt ing and other special charges of $0.2 million in 2024 were associated
with severance. Refer to Note 5 to the consolidated financial statements for additional information related to these charges.

RESTRUCTURING AND OTHER INITIATIVES
Refer to the Financial Highli ightgg stt section above and Note 5 to the consolidated financial statements for additional
information related to these charges.
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LIQUIDITY AND CAPITAL RESOURCES
Our borrowings under the revolving credit agreement increased $77.0 million to $296.5 million at the end of 2025,
compared to $219.5 million at the end of last year. We used our revolving credit facility to complete the Stuatt rt Weitzman
acquisition of $108.9 million on August 4, 2025. This increase was partially offsff et by cash generated from our operations
in 2025. Net interest expense in 2025 was $18.5 million, compared to $14.0 million in 2024. The increase in net interest
expense in 2025 reflects higher average borrowings and a lower weighted-average interest rate on our revolving credit
facility.

Credit Agreement
As further discussed in Note 12 to the consolidated financial statements, the Company maintains a revolving credit facilitytt
(the “Credit Agreement”) for working capital needs and strategic initiatives. The Credit Agreement, which provides
borrowing availabia lity of upu to $700.0 million, subju ect to borrowing base restrictions, that may be further increased by up
to $250.0 million, maturtt es on June 27, 2030. Interest on the borrowings is at variable rates based on the secured overnight
financing rate (“SOFR”), or the prime rate (as defined in the Credit Agreement), plus a spread.

At Januaryrr 31, 2026, we had $296.5 million of borrowings and $8.6 million in letters of credit outstanding under the Credit
Agreement. Total borrorr wing availabia lity was $207.7 million at Januaryrr 31, 2026. We were in compliance with all
covenants and restrictions under the Credit Agreement as of January 31, 2026.

Working Capital and Cash Flow

January 31, 2026 Februarr ry 1, 2025
rking capiaa tal ($ millions) (1) $ 17.2 $ 78.6

Current ratio (2) 1.02:1 1.10:1
Debt-to-capiaa tal ratio (3) 32.7 % 26.6 %

(1) Working capiaa tal has been computed as total current assets less total current liabilities.
(2) The current ratio has been computed by dividing total current assets by total current liabilities.
(3) Debt-to-capiaa tal has been computed by dividing the borrorr wings under our revolving credit agreement by total

capitalization. Total capiaa talization is defined as total debt and total equity.

Workir ng capiaa tal at January 31, 2026 was $17.2 million, which was $61.4 million lower than at Februarr ry 1, 2025. The
decrease in working capiaa tal from 2024 primarily reflects higher borrowing under our revolving credit agreement and an
increase in other accruerr d expenses, partially offsff et by a decrease in trade accounts payabla e, an increase in inventories and
an increase in prepaid expenses and other current assets as of Januaryrr 31, 2026. Our current ratio was 1.02 to 1 at January
31, 2026, compared to 1.10 to 1 at Februarr ry 1, 2025. Our debt-to-capital ratio was 32.7% as of January 31, 2026, compared
to 26.6% at Februarr ry 1, 2025, primarily reflecting higher borrorr wings under our revolving credit agreement as a result of
the Stuatt rt Weitzman acquisition in August 2025.

(Decrease) Increase
in Cash and

($(( millions)s 2025 2024 in Cash Equivalents
Net cash provided yby operatingg activities $ 103.1 $ 104.6 $ (1.5)

t cash used for investing activities (161.5) (51.7) (109.8)
Net cash provided yby (used for) finff anci gng activities 58.4 (44.5) 102.9
Effecff t of exchange rate changes on cash and cash
equivalents 0.1 (0.1) 0.2
Increase (decrease) in cash and cash equivalents $ 0.1 $ 8.3 $ (8.2)

Cash provided by operating activities was $1.5 million lower in 2025 than last year, reflecting the following factors:

• A loss in 2025 compared to earnings last year;
• A larger decrease in trade accounts payabla e in 2025 compared to last year; and
• A decrease in deferred income taxes in 2025, compared to an increase last year; partially offsff et by
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• An increase in inventories, compared to a decrease last year; and
• A decrease in receivabla es in 2025, compared to an increase last year.

Cash used for investing activities was $109.8 million higher in 2025 than last year, reflecting the acquisition of Stuatt rt
Weitzman in August 2025 and higher capiaa tal expenditures, due in part to the Famous Footwear store remodels to the
FLAIR concept. We had 57 FLAIR stores as of January 31, 2026 and expect to invest in more remodels in 2026.

Cash used for financing activities was $102.9 million higher in 2025 than last year, primarily due to net borrowings on our
revolving credit agreement of $77.0 million in 2025, compared to net borrorr wings on our revolving credit agreement of
$37.5 million in 2024. This increase was partially offsff et by a $60.0 million decrease in repurchases of common stock
under our share repurchase programs during 2025.

We paid dividends of $0.28 per share in each of 2025, 2024 and 2023. On March 12, 2026 the Board of Directors declared
a quarterly dividend of $0.07 per share, payabla e on April 10, 2026, to shareholders of record on March 26, 2026. The
declaration and payment of any future dividend is at the discretion of the Board of Directors and will depend on our results
of operations, financial condition, business conditions and other factors deemed relevant by our Board of Directors.

As of Januaryrr 31, 2026, we had various contratt ctuatt l or othet r obligations, including the following:

Payments Due by Period
Less Than 1-3 3-5 More Than

millions)s Total 1 Year Years Years 5 Years
Borrowi gngs under Credit gAgreement (1) $ 296.5 $ 296.5 $ — $ — $ —
Operating lease commitments, including imputed interest (2) 693.5 192.0 238.9 127.0 135.6
Purchase obl gigations (3) 597.5 578.1 14.8 1.5 3.1
Other (4) 9.4 2.4 1.9 1.8 3.3
Total $ 1,596.9 $ 1,069.0 $ 255.6 $ 130.3 $ 142.0

(1) Refer to further discussion in Note 12 to the consolidated financial statements.
(2) The majoa rity of our retail operating leases contain provisions that allow us to modify amounts payabla e under the lease

or terminate the lease in certain circumstances, such as experiencing actuatt l sales volume below a defined threshold
and/or co-tenancy provisions associated with the facility. The contractuatt l obligations presented in the tabla e above
reflect the minimum rent obligations, irrespective of our ability to reduce or terminate rental payments in the future.
Refer to Note 13 to the consolidated financial statements.

(3) Purchase obligations include agreements to purchase assets, goods or services that specify all significant terms,
including quantity and price provision.

(4) Includes obligations of our suppuu lemental executive retirement plan and other postretirement benefits, as discussed in
Note 6 to the consolidated financial statements.

We believe our operating cash flows are sufficient to meet our material cash requirements for at least the next 12 months.

CRITICAL ACCOUNTING POLICIES AND ESTIMATES
Certain accounting issues require management estimates and judgments for the preparation of financial statements. Our
most significff ant policies requiring the use of estimates and judgments are described below.

Inventories
Inventories are one of our most significff ant assets, representing approximately 31% of total assets at the end of 2025. We
value our inventories at the lower of cost or market for approximately 84% of our consolidated inventories, which
represents the divisions using the LIFO cost method. For the remaining portion, our inventories are valued at the lower of
cost or net realizable value. For inventoryrr valued at LIFO, we regularly review the inventoryrr for excess, obsolete or
impaired inventoryrr and write it down to the lower of cost or market. We apply judgment in determining the market value
of inventory,rr which requires an estimate of net realizable value, including current and expected selling prices, costs to sell
and normarr l gross profitff rates. The method used to determine market value varies by business division, based on the unique
operating models. At our Famous Footwett ar segment and certain operations within our Brand Portfolio segment, market
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value is determined based on net realizable value less an estimate of expected costs to be incurred to sell the producdd t.
Accordingly, we record markdowns when it becomes evident that inventoryrr items will be sold at prices below cost. As a
result, gross profitff rates at our Famous Footwear segment and, to a lesser extent, our Brand Portfolio segment are lower
than the initial markupkk during periods when permanent price reductions are taken to clear producdd t. For the majoa rity of our
Brand Portfolio segment, we determine market value based upon the net realizable value of inventoryrr less a normal gross
profitff rate. We believe these policies reflect the differff ence in operating models between our Famous Footwear segment
and our Brand Portfolio segment. Famous Footwett ar periodically runs promotional events to drive sales to clear seasonal
inventories. The Brand Portfolio segment generally relies on permanent price reductions to clear slower-moving
inventory.rr

The determination of markdown reserves for the Brand Portfolio segment requires significff ant assumptions, estimates and
judgments by management, and is subju ect to inherent uncertainties and subju ectivity. In determining markdown reserves,
management considers recent and forecasted sales prices, historical gross profitff rates, the length of time the product is held
in inventoryrr and quantities of various product styles contained in inventory,rr as well as demand, among other factors. The
ultimate amount realized from the sale of certain products could differff from management estimates.

We perform physical inventoryrr counts or cycle counts on merchandise inventoryrr on hand throughout the year and adjud st
the recorded balance to reflect the results. We record estimated shrinkage between physical inventoryrr counts based on
historical results. Inventoryrr shrinkage is included as a component of cost of goods sold.

Store Impairment Charges
We regularly analyze the results of all stores and assess the viability of underperforming stores to determine whethet r events
or circumstances exist that indicate the stores should be closed or whether the carrying amount of their long-lived assets
may not be recoverabla e. Afteff r allowing for an appropriate start-up period, and consideration of any unusual nonrecurring
events, property and equipment at stores and the lease right-of-use assets indicated as impaired are written down to fair
value as calculated using a discounted cash flow method. The fair value of the lease right-of-use assets and property and
equipment is determined utilizing projected cash flows for each store location, discounted using a risk-adjusted discount
rate, subju ect to a market floor based on current market lease rates. The projected cash flows of the stores (including net
sales projections), discount rates and current market lease rates for the remaining lease term of the related stores used to
determine fair value require significff ant management judgment and are the assumptions to which the fair value calculations
are most sensitive.

Income Tax Valuation Allowances
We recognize deferred tax assets and liabilities for the expected future tax consequeqq nces of temporaryrr differff ences between
the consolidated financial statement carrying amounts and the tax bases of assets and liabilities. Valuation allowances are
establa ished if we believe that it is more-likely-than-not that some or all of our deferred tax assets will not be realized. The
evaluation of the realizabilitytt of deferred tax assets requires significff ant assumptions, estimates and judgment by
management, including estimates of future taxabla e income by jurisdiction. Such estimates are subju ect to inherent
uncertainties and subju ectivity. As of January 31, 2026, we have valuation allowances totaling $8.7 million, reflecting the
uncertainty regarding the utilization of net operating loss carryforwards.

Impact of Prospective Accounting Pronouncements
Recent accounting pronouncements and their impamm ct on the Company are described in Note 1 to the consolidated financial
statements.

SAFE HARBOR STATEMENT UNDER THE PRIVATE SECURITIES LITIGATION REFORM ACT OF 1995
AND FORWARD-LOOKING STATEMENTS
This Management’s Disci ussion and Analysll is of Financial Condition and Results of Operations contains forward-looking
statements within the meaning of the Private Securities Litigation Reform Act of 1995. Actual results could differff
materially from those projected as they are subju ect to various risks and uncertainties. These risks and uncertainties include,
without limitation, the risks detailed in Item 1A, Riski Factors,rr and those described in other documents and reports filed
from time to time with the SEC, press releases and othet r communications. We do not undertake any obligation or plan to
update these forward-looking statements, even though our situation mayaa change.
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ITEM 7A QUANTITATIVE AND QUALITATIVE DISCLOSURES ABOUT MARKET RISK

FOREIGN CURRENCY EXCHANGE RATES
The market risk inherent in our financial instruments and positions represents the potential loss arising from adverse
changes in foreign currency exchange rates and interest rates. To address these risks, we may enter into various hedging
transactions. All decisions on hedging transactions are authorized and executed pursuant to our policies and procedurdd es,
which do not allow the use of financial instruments for trading purposrr es. We also are exposed to credit-related losses in
the event of nonperforff mance by counterparr rties to these financial instruments. Counterparties to these agreements,
however, are majoa r international financial instituttt ions, and we believe the risk of loss due to nonperforff marr nce is minimal.

In addition, we are exposed to translation risk becausaa e certain of our international operations use the local currency as their
functional currency and those financial results must be translated into United States dollars. As currency exchange rates
fluctuate, translation of our financial statements of international businesses into United States dollars affeff cts the
comparability of financial results between years.

INTEREST RATES
Our financing arrangements as of Januaryrr 31, 2026 include outstanding variable-rate debt under the Credit Agreement.
Changes in interest rates impamm ct fixed and variable rate debt differff ently. For fixed-rate debt, a change in interest rates will
only impact the fair value of the debt, whereas a change in the interest rates on variable-rate debt will impact interest
expense and cash flows. Refer to Note 12 to the consolidated financial statements for further discussion of our Credit
Agreement.

Information appearing under the captaa ion Fair Value Measurements in Note 14 to the consolidated financial statements is
incorporated herein by reference.

ITEM 8 FINANCIAL STATEMENTS AND SUPPLEMENTARYR DATA

Management’s Report on Internal Control Over Financial Reporting
Our management is responsible for establa ishing and maintaining adequate internal control over financial reporting as such
term is defined in Exchange Act Rules 13a-15(f) and 15d-15(f). Under the supeuu rvision and with the participation of our
management, including our principal executive offiff cer and principal financial offiff cer, we conducdd ted an evaluation of the
effeff ctiveness of our internal contrott l over financial reporting based on the framework in Internal Control — Integre ated
Frameworkrr issued by the Committee of Sponsoring Organizations of the Treadway Commission (2013 Framework).
Management’s assessment of the effeff ctiveness of our internal contrott l over financial reporting did not include the internal
contrott ls of Stuatt rt Weitzman, which was acquired in August 2025, as furthet r discussed in Note 3 to the consolidated
financial statements. Stuat rt Weitzman is included in the Company’s 2025 consolidated financial statements. Stuatt rt
Weitzman constituted 9.4% of consolidated total assets as of Januaryrr 31, 2026; and 3.7% and 4.1% of consolidated net
sales and gross profitff , respectively, for the fiscal year ended January 31, 2026. Based on our evaluation, our principal
executive offiff cer and principal financial offiff cer have concluded that the Company’s internal contrott l over financial
reporting was effeff ctive as of Januaryrr 31, 2026. The effeff ctiveness of our internal contrott l over financial reporting as of
Januaryrr 31, 2026 has been audited by Ernst & Young LLP, an independent registered publu ic accounting firm, as stated in
its report, which is included herein.
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Report of Independent Registered Public Accounting Firm

To the Shareholders and the Board of Directors of Caleres, Inc.

Opinion on Internal Control Over Financial Reporting
We have audited Caleres, Inc.’s internal contrott l over financial reporting as of Januaryrr 31, 2026, based on criteria
establa ished in Internal Control—Integrated Framework issued by the Committee of Sponsoring Organizations of the
Treadwayaa Commission (2013 framework) (the COSO criteria). In our opinion, Caleres, Inc. (the Company) maintained,
in all material respects, effeff ctive internal control over financial reporting as of January 31, 2026, based on the COSO
criteria.

As indicated in the accompanying Management’s Report on Internal Control Over Financial Reporting, management’s
assessment of and conclusion on the effeff ctiveness of internal control over financial reporting did not include the internal
contrott ls of Stuatt rt Weitzman, which is included in the 2025 consolidated financial statements of the Company and
constituted 9.4% of consolidated total assets as of January 31, 2026; and 3.7% and 4.1% of consolidated net sales and
gross profit,ff respectively, for the fiscal year ended Januaryrr 31, 2026. Our audit of internal control over financial reporting
of the Company also did not include an evaluation of the internal contrott l over financial reporting of Stuat rt Weitzman.

We also have audited, in accordance with the standards of the Publu ic Company Accounting Oversight Board (United
States) (PCAOB), the consolidated balance sheets of the Company as of Januaryrr 31, 2026 and Februarr ry 1, 2025, the related
consolidated statements of earnings, comprehensive income, shareholders’ equity and cash flows for each of the three
years in the period ended January 31, 2026, and the related notes and financial statement schedule listed in the Index at
Item 15(a) and our report dated April 2, 2026 expressed an unqualifieff d opinion thereon.

Basis for Opinion
The Company’s management is responsible for maintaining effeff ctive internal control over financial reporting and for its
assessment of the effeff ctiveness of internal control over financial reporting included in the accompanying Management’s
Report on Internal Control Over Financial Reporting. Our responsibility is to express an opinion on the Company’s internal
contrott l over financial reporting based on our audit. We are a public accounting firm registered with the PCAOB and are
required to be independent with respect to the Company in accordance with the U.S. federal securities laws and the
applicable rules and regulations of the Securities and Exchange Commission and the PCAOB.

We conducted our audit in accordance with the standards of the PCAOB. Those standards require that we plan and perform
the audit to obtain reasonabla e assurance about whethett r effeff ctive internal control over financial reporting was maintained
in all material respects.

Our audit included obtaining an understandaa ing of internal control over financial reporting, assessing the risk that a material
weakness exists, testing and evaluating the design and operating effeff ctiveness of internal control based on the assessed
risk, and perforff ming such other procedurdd es as we considered necessary in the circumstances. We believe that our audit
provides a reasonable basis for our opinion.

Definition and Limitations of Internal Control Over Financial Reporting
A company’s internal control over financial reporting is a process designed to provide reasonable assurance regarding the
reliability of financial reporting and the preparation of financial statements for external purposrr es in accordance with
generally accepted accounting principles. A company’s internal control over financial reporting includes those policies
and procedurdd es that (1) pertain to the maintenance of records that, in reasonable detail, accurately and fairly reflect the
transactions and dispositions of the assets of the company; (2) provide reasonable assurance that transactions are recorded
as necessary to permit preparation of financial statements in accordance with generally accepted accounting principles,
and that receipts and expenditurtt es of the company are being made only in accordance with authorizations of management
and directors of the company; and (3) provide reasonabla e assurance regarding prevention or timely detection of
unauthorized acquisition, use, or disposition of the company’s assets that could have a material effeff ct on the financial
statements.
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Because of its inherent limitations, internal control over financial reporting may not prevent or detect misstatements. Also,
projections of any evaluation of effeff ctiveness to future periods are subju ect to the risk that contrott ls may become inadequate
because of changes in conditions, or that the degree of compliance with the policies or procedurdd es may deteriorate.

/s/ Ernst & Young LLP

St. Louis, Missouri

April 2, 2026
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Report of Independent Registered Public Accounting Firm

To the Shareholders and the Board of Directors of Caleres, Inc.

Opinion on the Financial Statements
We have audited the accompanying consolidated balance sheets of Caleres, Inc. (the Company) as of Januaryrr 31, 2026
and Februarr ry 1, 2025, the related consolidated statements of earnings, comprehensive income, shareholders’ equity and
cash flows for each of the three years in the period ended Januaryrr 31, 2026, and the related notes and financial statement
schedule listed in the Index at Item 15(a) (collectively referred to as the “consolidated financial statements”). In our
opinion, the consolidated financial statements present fairly, in all material respects, the financial position of the Company
at Januaryrr 31, 2026 and Februarr ry 1, 2025, and the results of its operations and its cash flows for each of the three years
in the period ended Januaryrr 31, 2026, in conforff mity with U.S. generally accepted accounting principles.

We also have audited, in accordance with the standards of the Publu ic Company Accounting Oversight Board (United
States) (PCAOB), the Company’s internal contrott l over financial reporting as of Januaryrr 31, 2026, based on criteria
establa ished in Internal Control—Integrated Framework issued by the Committee of Sponsoring Organizations of the
Treadwayaa Commission (2013 framework), and our report dated April 2, 2026 expressed an unquaqq lifieff d opinion thereon.

Basis for Opinion
These financial statements are the responsibility of the Company’s management. Our responsibility is to express an opinion
on the Company’s financial statements based on our audits. We are a publu ic accounting firm registered with the PCAOB
and are required to be independent with respect to the Company in accordance with the U.S. federal securities laws and
the applicable rules and regulations of the Securities and Exchange Commission and the PCAOB.

We conducted our audits in accordance with the standards of the PCAOB. Those standards require that we plan and
perform the audit to obtain reasonable assurance about whether the financial statements are free of material misstatement,
whethet r due to errorr r or fraud. Our audits included perforff ming procedurdd es to assess the risks of material misstatement of
the financial statements, whether due to error or fraud, and performing procedurdd es that respond to those risks. Such
procedurd es included examining, on a test basis, evidence regarding the amounts and disclosures in the financial statements.
Our audits also included evaluating the accounting principles used and significant estimates made by management, as well
as evaluating the overall presentation of the financial statements. We believe that our audits provide a reasonable basis for
our opinion.

Critical Audit Matter
The critical audit matter communicated below is a matter arising from the current period audit of the financial statements
that was communicated or required to be communicated to the audit committee and that: (1) relates to accounts or
disclosures that are material to the financial statements and (2) involved our especially challenging, subju ective or complex
judgments. The communication of the critical audit matter does not alter in any way our opinion on the consolidated
financial statements, taken as a whole, and we are not, by communicating the critical audit matter below, providing a
separate opinion on the critical audit matter or on the account or disclosure to which it relates.
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Inventory Markdown Reserves
Descripti ion of the
Matter

As described in Note 1 and Note 9, the Company had inventories of $610.5 million as of
Januaryrr 31, 2026, which included finished goods of $594.5 million, net of related markdown
reserves of $33.2 million. The Company provides markdown reserves to reduce the carrying
values of inventories. In determining markdown reserves, the Company considers recent and
forecasted sales prices, the length of time the producdd t is held in inventory,rr quantities of
various product stylt es contained in inventoryrr as well as demand, among othet r factors.

Auditing the Company’s Brand Portfolio markdown reserves was complex, as it included
assessing the assumptions, including forecasted sales prices and demand, considering the
length of time the producdd t is held in inventoryrr and quantities of various product styltt es
contained in inventory.rr

How We Addrdd essed the
Matter in Our Audit

We obtained an understandaa ing, evaluated the design, and tested the operating effeff ctiveness
of controls over the Company's markdown reserves determination process. This included
contrott ls over the Company’s review of the assumptions underlying the markdown reserverr s
estimate, as outlined above.

We performed audit procedurdd es which included, among othet r procedurdd es, testing the
accuracy and completeness of the underlying data used in the estimation calculations and
evaluating assumptions, including forecasted sales prices, and demand, considering the
length of time the producdd t is held in inventoryrr and quantities of various product styltt es
contained in inventory.rr For examplm e, we compared recent sales of inventoryrr items on-hand
at year-end, performed a retrospective review analysis comparing sales activitytt afteff r year end
to markdown reserves estimated by the Company to evaluate management’s ability to
accurately estimate the markdown reserves, and developed an independent expectation of the
markdown reserves using historical activitytt and compared our independent expectation to
the markdown reserves recorded. In addition, we performed inquiries of the Company’s
management to evaluate the Company’s estimate of the markdown reserves.

/s/ Ernst & Young LLP

We have served as the Company’s auditor since 1917.

St. Louis, Missouri
April 2, 2026
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Consolidated Balance Sheets

($ thousands)s
January 31,

2026
Februar ry 1,

2025
Assets

Current assets:
Cash and cash qequivalents $ 29,769 $ 29,636
Receivables, net of allowances of $38,331 in 2025 and $25,990 in 2024 147,216 155,905
Inventories, net of adjud stment to last-in, first-out cost of $14,945 in 2025 and $10,878 in 2024 610,471 565,241
Income taxes 5,442 13,668
Property and equiq pment, held for sale — 16,777
Prepaid expenses and other current assets 69,876 55,282

Total current assets 862,774 836,509

Prepaid pension costs 85,289 78,463
Lease right-of-use assets 562,327 564,330
Property and equiq pment, net 202,939 175,213
Deferff red income taxes 5,603 4,826
Goodwill and intangible assets, net 204,147 192,274
Other assets 42,711 43,139

Total assets $ 1,965,790 $ 1,894,754

Liabilities and Equity
Current liabilities:

Borrowings under revolving credit agreement $ 296,500 $ 219,500
Trade accounts payable 191,150 237,038
Employee compensation and benefits 58,279 56,284
Income taxes 8,049 6,425
Lease obligations 127,034 127,522
Other accruer d expenses 164,528 111,164

Total current liabilities 845,540 757,933
Other liabilities:

Noncurrent lease obligations 467,597 479,524
Income taxes — 2,464
Deferred income taxes 27,909 31,772
Other liabilities 15,788 17,112

Total other liabilities 511,294 530,872
Equity:

Common Stock, $0.01 par value, 33,850,012 and 33,631,764 shares outstanding in 2025 and
2024, respectively 338 336
Additional paid-in capia tal 198,880 190,320
Accumulated other comprehensive loss (18,576) (34,022)
Retained earnings 421,209 442,390

Total Caleres, Inc. shareholders’ equity 601,851 599,024
Noncontrolling interests 7,105 6,925

Total equity 608,956 605,949
Total liabilities and equity $ 1,965,790 $ 1,894,754

See notes to consolidatdd ed financial stattt ements.
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Consolidated Statements of Earnings

($ thousands, except per share amounts)tt 2025 2024 2023
Net sales $ 2,757,853 $ 2,722,683 $ 2,817,294

st of goods sold 1,573,075 1,500,641 1,554,337
Gross profitff 1,184,778 1,222,042 1,262,957

lling and administrative expenses 1,157,515 1,065,019 1,062,399
Restructurtt ingg and othet r special chargges, net 20,891 7,167 6,103
Operating earnirr ngs 6,372 149,856 194,455
Interest expense, net (18,464) (13,957) (19,343)
Other (expense) income, net (130) (741) 6,210
(Loss) earninggs before income taxes (12,222) 135,158 181,322

come tax benefit (provision) 2,345 (29,061) (9,490)
Net (loss) earnirr nggs (9,877) 106,097 171,832

t (loss) earnirr ngs attributable to noncontrolling interests (3,185) (1,158) 441
Net (loss) earnirr nggs attributable to Caleres, Inc. (6,692) 107,255 171,391

Basic (loss) earnings per common share attributable to Caleres, Inc.
shareholders $ (0.21) $ 3.10 $ 4.80

Diluted (loss) earnings per common share attributable to Caleres, Inc.
shareholders $ (0.21) $ 3.09 $ 4.80

e notes to consolidatdd ed financial stattt ements.
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Consolidated Statements of Comprehensive Income

($ thousands)s 2025 2024 2023
Net (loss) earnirr nggs $ (9,877) $ 106,097 $ 171,832
Other comprehensive income ("OCI"), net of tax:

Fore gign currencyy translation adjjud stment 9,007 (5,547) 183
Pension and other postretirement benefits adjud stments 7,154 5,173 (7,869)

Other comprehensive income (loss), net of tax 16,161 (374) (7,686)
mprehensive income 6,284 105,723 164,146

Comprehensive loss (income) attributable to noncontrolli gng interests (2,470) (2,014) 509
Comprehensive income attributable to Caleres, Inc. $ 8,754 $ 107,737 $ 163,637

See notes to consolidatdd ed financial stattt ements.
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Consolidated Statements of Cash Flows

($ thousands)s 2025 2024 2023
Operati gng Activities
Net (loss) earnirr ngs $ (9,877) $ 106,097 $ 171,832
Adjud stments to reconcile net (loss) earnings to net cash provided by
operatingg activities:

preciation 48,291 40,245 36,172
Amortization of capiaa talized software 4,931 5,147 5,026
Amortization of intangaa ible assets 11,357 11,036 12,082
Amortization of debt issuance costs 567 407 407
Share-based compensation expense 12,427 15,145 14,804
(Gain) loss on disposal of propertyytt and equipment (3,129) 421 1,353
Impairment charges for property, equiqq pment, and lease right-of-uff se assets 1,718 1,864 749
Adjjud stment to expected credit losses 7,514 (815) 1,018
Deferff red income taxes (4,640) 19,811 (11,866)
Changges in operati gng assets and liabilities, net of acquiq red amounts:

ceivabla es 16,279 (15,614) (8,494)
Inventories 37,808 (23,289) 39,495
Prepaid expenses and other current and noncurrent assets 266 (6,744) (15,285)
Trade accounts payyaaa bla e (51,748) (14,356) 22,038
Accruerr d expenses and other liabilities 18,879 (28,889) (70,974)
Income taxes, net 7,717 (4,250) 1,562

Other, net 4,817 (1,654) 232
Net cash provided yby operati gng activities 103,177 104,562 200,151

Investingg Activities
rchases of property and equipment (63,744) (49,147) (44,584)

Proceeds from sale of headquarters 15,272 — —
Capitalized software (4,147) (2,539) (5,034)
Acquisition of Stuatt rt Weitzman, net of cash received (108,858) — —

Net cash used for investing activities (161,477) (51,686) (49,618)

Financing Activities
Borrowi gngs under revolvingg credit gagreement 849,500 639,868 532,500
Repayments under revolving credit agreement (772,500) (602,368) (658,000)
Debt issuance costs (2,920) — —
Dividends paid (9,448) (9,694) (9,954)
Acquisition of treasuryyrr stock (5,044) (65,039) (17,445)
Issuance of common stock under share-based plans, net (3,862) (9,276) (11,094)
Contributions yby noncontrolli gng interests 2,650 2,000 1,000

Net cash provided by (used for) financing activities 58,376 (44,509) (162,993)
Effeff ct of exchangge rate changges on cash and cash equivalents 57 (89) 118

crease (decrease) in cash and cash equivalents 133 8,278 (12,342)
Cash and cash equivalents at begginningg of period 29,636 21,358 33,700
Cash and cash equivalents at end of period $ 29,769 $ 29,636 $ 21,358

See notes to consolidatdd ed financial stattt ements, including the suppu lemental disci losures on cash flowsw in Note 1.
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Consolidated Statements of Shareholders’ Equity

Accumulated
Other Total

Comprehensive Caleres, Inc. Non-
($(( thousands,dd excepte number of shares Common Stock Additional (Loss) Retained Shareholders’ controlling
and per share amounts)tt Shares Dollars Paid-In Capia tal Income Earnings Equiq ty Interests Total Equiq ty
BALANCAA E JANUARAA Y 28, 2023 35,715,752 $ 357 $ 180,747 $ (26,750) $ 266,329 $ 420,683 $ 5,430 $ 426,113
Net earnirr ngs (loss) 171,391 171,391 441 171,832
Foreign currency translation adjud stment 115 115 68 183
Pension and other postretirement benefits
adjud stments, net of tax of $2,724 (7,869) (7,869) (7,869)
Comprehensive (loss) income (7,754) 171,391 163,637 509 164,146
Contributions by noncontrolling interests, net — 1,000 1,000
Dividends ($0.28 per share) (9,954) (9,954) (9,954)
Acquisition of treasury stock (763,000) (8) (17,437) (17,445) (17,445)
Issuance of common stock under share-based
plans, net 537,267 6 (11,100) (11,094) (11,094)
Share-based compensation expense 14,804 14,804 14,804
BALANCAA E FEBRUARR RY 3, 2024 35,490,019 $ 355 $ 184,451 $ (34,504) $ 410,329 $ 560,631 $ 6,939 $ 567,570
Net earnirr ngs 107,255 107,255 (1,158) 106,097
Foreign currency translation adjud stment (4,691) (4,691) (856) (5,547)
Pension and other postretirement benefits
adjud stments, net of tax of $1,796 5,173 5,173 5,173
Comprehensive (loss) income 482 107,255 107,737 (2,014) 105,723
Contributions by noncontrolling interests, net — 2,000 2,000
Dividends ($0.28 per share) (9,694) (9,694) (9,694)
Acquisition of treasury stock (1,938,324) (19) (65,500) (65,519) (65,519)
Issuance of common stock under share-based
plans, net 80,069 — (9,276) (9,276) (9,276)
Share-based compensation expense 15,145 15,145 15,145
BALANCAA E FEBRUARR RY 1, 2025 33,631,764 $ 336 $ 190,320 $ (34,022) $ 442,390 $ 599,024 $ 6,925 $ 605,949
Net earnirr ngs (loss) (6,692) (6,692) (3,185) (9,877)
Foreign currency translation adjud stment 8,292 8,292 715 9,007
Pension and other postretirement benefits
adjud stments, net of tax of $2,479 7,154 7,154 7,154
Comprehensive income (loss) 15,446 (6,692) 8,754 (2,470) 6,284
Contributions by noncontrolling interests, net — 2,650 2,650
Dividends ($0.28 per share) (9,448) (9,448) (9,448)
Acquisition of treasury stock (300,000) (3) (5,041) (5,044) (5,044)
Issuance of common stock under share-based
plans, net 518,248 5 (3,867) (3,862) (3,862)

Share-based compensation expense 12,427 12,427 12,427
BALANCE JANUARY 31, 2026 33,850,012 $ 338 $ 198,880 $ (18,576) $ 421,209 $ 601,851 $ 7,105 $ 608,956

See notes to consolidatdd ed financial stattt ements.



52

Notes to Consolidated Financial Statements

1. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

Organization
Caleres, Inc., originally founded as Brown Shoe Company in 1878 and incorporated in 1913, is a global footwear company.
The Company’s shares are traded under the “CAL” symbol on the New York Stock Exchange.

The Company provides a broad offeff ring of branded, licensed and private-labea l athletic, casual and dress footwett ar products
to women, men and childredd n. The footwett ar is sold at a varietyt of price points through multiple distribution channels both
domestically and internationally. As of Januaryrr 31, 2026, the Company operated 1,009 retail shoe stores in the United
States, Canada, Europe, East Southet ast Asia and Guam under the Famous Footwear, Allen Edmonds, Sam Edelman, Stuatt rt
Weitzman and Naturalizer names. In addition, through its Brand Portfolio segment, the Company designs, sources,
manufacturtt es and markets footwear to retail stores domestically and internationally, including online retailers, national
chains, department stores, independent retailers, mass merchandisers and franchise partners. Refer to Note 2 to the
consolidated financial statements for additional information regarding the Company’s revenue by categoryrr and Note 8 for
discussion of the Company’s business segments.

The Company’s business is seasonal in nature due to consumer spending patterns with higher back-to-school and holiday
season sales. Although the third fiscal quarter has historically accounted for a subsu tantaa ial portion of the Company’s
earnings for the year, the Company has experienced more equal distribution among the quarters in recent years.

Certain prior period amounts in the notes to the consolidated financial statements have been reclassified to the current
period presentation. These reclassifications did not affeff ct net (loss) earnings attributable to Caleres, Inc.

Consolidation
The consolidated financial statements include the accounts of the Company and its wholly-owned and majoa rity-owned
subsidiaries, afteff r the elimination of intercompany accounts and transactions.

Noncontrolling Interests
Noncontrolling interests in the Company’s consolidated financial statements result from the accounting for noncontrolling
interests in partially-owned consolidated subsu idiaries or affiff liates. The Company has a joint venturt e agreement with Brand
Investment Holding Limited ("Brand Investment Holding"), a member of the Gemkell Group,uu to sell branded footwett ar in
China, including Sam Edelman, Naturalizer and othet r brands. The Company and Brand Investment Holding are each 50%
owners of the joint venturtt e, which is named CLT Brand Solutions ("CLT"). In 2025, capital contritt butions of $5.3 million
were made to CLT including $2.7 million received from Brand Investment Holdings. In 2024, capiaa tal contributions of
$4.0 million were made to CLT, including $2.0 million received from Brand Investment Holding. As of Januaryrr 31, 2026
and Februarr ry 1, 2025, assets of CLT were $31.0 million and $27.1 million, respectively, and liabilities were $16.8 million
and $13.2 million, respectively. Net sales of CLT were $38.5 million, $29.8 million and $26.8 million in 2025, 2024 and
2023, respectively. Operating losses of CLT were $5.3 million and $2.6 million in 2025 and 2024, respectively. Operating
earnings of CLT were $0.5 million for 2023.

The Company consolidates CLT into its consolidated financial statements on a one-month lag. Net (loss) earnirr ngs
attributable to noncontrolling interests represents the share of net earnirr ngs or losses that are attributable to Brand
Investment Holding. Transactions between the Company and the joint venturtt e have been eliminated in the consolidated
financial statements.

Accounting Period
The Company’s fiscal year is the 52- or 53-week period ending the Saturday nearest to Januaryrr 31. Fiscal years 2025 and
2024, botht of which included 52 weeks, ended on January 31, 2026 and Februarr ry 1, 2025, respectively. Fiscal year 2023
included a 53-week period ending Februarr ry 3, 2024.
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Use of Estimates
The preparation of financial statements in conforff mitytt with generally accepted accounting principles (“GAAP”) requires
management to make estimates and assumptions that affeff ct the amounts reported in the consolidated financial statements
and accompanying notes. Actual results could differff from those estimates. Certain estimates and assumptions use
forecasted financial information based on information reasonabla y availabla e to us.

Significant estimates as assumptions are required as part of accounting for customer returns and allowances, gift card
breakage income, deferred revenue associated with reward programs, valuation of inventories, depreciation and
amortization, impairmerr nts reserves and acquisitions. Changes in facts and circumstances may result in revised estimates
and assumptions, and actual results could differff from these estimates.

Cash and Cash Equivalents
The Company considers all highly liquid investments with maturities of three monthstt or less when purchased to be cash
equivalents. Cash equiqq valents also include amounts due from third-party financial institutt ions for credit and debit card
transactions. These receivabla es typiyy cally settle in five days or less. Amounts due from the financial instituttt ions for these
transactions totaled $9.4 million and $8.4 million as of Januaryrr 31, 2026 and Februarr ry 1, 2025, respectively. The Company
had an immaterial amount of restricted cash as of Januaryrr 31, 2026 and Februarr ry 1, 2025.

Receivables
In accordance with Accounting Standards Codification (“ASC”) Topic 326, Financial Instrumentstt - Credit Losses, the
Company estimates and records an expected lifetime credit loss on accounts receivabla e by utilizing credit ratings and other
customer-related information, as well as historical loss experience. The allowance for expected credit losses is adjud sted
for current conditions and reasonable and suppou rtable forecasts. The Company recorded provisions for expected credit
losses of $7.5 million and $1.0 million in 2025 and 2023, respectively, and adjud stments to the provision for expected credit
losses of $0.8 million in 2024.

Customer allowances represent reserves against the Company’s wholesale customers’ accounts receivabla e for margin
assistance, producdd t returns, customer deductions and co-op advertising allowances. The Company estimates the reserves
needed for margin assistance by reviewing inventoryrr levels on the retail floors, sell-through rates, historical dilution,
current gross margin levels and othet r performance indicators of the Company’s majoa r retail customers. Producdd t returns
and customer deductions are estimated using historical experience and anticipated future trends. Co-op advertising
allowances are estimated based on customer agreements. The Company recognized provisions for customer allowances
of $24.8 million, $25.0 million and $28.5 million in 2025, 2024 and 2023, respectively.

Customer discounts represent reserves against the Company’s accounts receivabla e for discounts that wholesale customers
may take based on meeting certain order, payment or return guidelines. The Company estimates the reserves needed for
customer discounts based upon customer net sales and terms of the respective agreements. The Company recognized
provisions for customer discounts of $15.2 million, $11.5 million and $9.9 million in 2025, 2024 and 2023, respectively.

Inventories
The Company values inventories at the lower of cost or market for approximately 84% of consolidated inventories, which
represents divisions using the last-in, first-out (“LIFO”) method. For the remaining portion, the Company’s inventories
are valued at the lower of cost or net realizable value. For inventoryrr valued at LIFO, the Company regularly reviews the
inventoryrr for excess, obsolete or impaired inventory,rr and writes it down to the lower of cost or market. If the first-in,
first-out (“FIFO”) method had been used, consolidated inventories would have been $14.9 million and $10.9 million
higher at January 31, 2026 and Februarr ry 1, 2025, respectively. In 2025 and 2024, the Company recorded LIFO provisions
of $4.1 million and $0.6 million, respectively, on certain inventories as a result of producdd t cost inflation. Refer to Note 9
to the consolidated financial statements for additional information related to inventories.

The Company applies judgment in determining the market value of inventory,rr which requires an estimate of net realizable
value, including current and expected selling prices, costs to sell and normal gross profitff rates. The method used to
determine market value varies by business division, based on the unique operating models. At the Famous Footwett ar
segment and certain operations within the Brand Portfolio segment, market value is determined based on net realizable
value less an estimate of expected costs to be incurred to sell the producdd t. Accordingly, the Company records markdowns
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when it becomes evident that inventoryrr items will be sold at prices below cost. As a result, gross profitff rates at the Famous
Footwear segment and, to a lesser extent, the Brand Portfolio segment are lower than the initial markupkk during periods
when permanent price reductions are taken to clear producdd t. For the majoa rity of the Brand Portfolio segment, the Company
determines market value based upon the net realizable value of inventoryrr less a normal gross profitff rate. The Company
believes these policies reflect the differff ence in operating models between the Famous Footwear and Brand Portfolio
segments. Famous Footwear periodically runs promotional events to drive sales to clear seasonal inventories. The Brand
Portfolio segment generally relies on permanent price reductions to clear slower-moving inventory.rr

The determination of markdown reserves for the Brand Portfolio segment requires significff ant assumptions, estimates and
jujudgments by management, and is subju ect to inherent uncertarr inties and subju ectivity. In determining markdown reserves,
management considers recent and forecasted sales prices, historical gross profitff rates, the length of time the product is held
in inventoryrr and quantities of various product styles contained in inventory,rr as well as demand, among other factors. The
ultimate amount realized from the sale of certain producdd ts could differff from management estimates. Markdown reserves
were $33.2 million and $17.7 million as of Januaryyrr 31, 2026 and Februarr yry 1, 2025, respective yly.

The costs of inventory,rr inbound freight and duties, markdowns, shrinkage and royaltytt expense are classified in cost of
goods sold. Costs of warehousing and distribution are classified in selling and administrative expenses and are expensed
as incurred. Such warehousing and distribution costs totaled $112.2 million, $114.3 million and $117.0 million in 2025,
2024 and 2023, respectively. Costs of overseas sourcing offiff ces and othet r inventoryrr procurement costs are reflected in
selling and administrative expenses and are expensed as incurred. Such sourcing and procurement costs totaled $27.0
million, $21.5 million and $22.0 million in 2025, 2024 and 2023, respectively.

The Company performs physical inventoryrr counts or cycle counts on all merchandise inventoryrr on hand throughout
the year and adjud sts the recorded balance to reflect the results. The Company records estimated shrinkage between
physical inventoryrr counts based on historical results.

Computer Software Costs
The Company capitalizes certain costs in othet r assets, including internal payroll costs incurred in connection with the
development or acquisition of software for internal use. Other assets on the consolidated balance sheets include $12.4
million and $13.6 million of computer softwatt re costs as of January 31, 2026 and Februarr ry 1, 2025, respectively, which
are net of accumulated amortization of $78.8 million and $76.8 million as of the end of the respective periods. In addition,
other assets on the consolidated balance sheets include $21.9 million and $24.8 million for cloud computing arrarr ngements
(softwff are-as-a-service contracts) and related implmm ementation costs as of Januaryrr 31, 2026 and Februarr ry 1, 2025,
respectively, which are net of accumulated amortization of $14.7 million and $9.4 million as of the end of the respective
periods. These balances include capitalized costs associated with the Company’s implmm ementation of its cloud-based ERP
in 2024.

Property and Equipment
Property and equipment, net is recorded at cost less accumulated depreciation determined by the straight-line method over
the expected usefulff life of the assets or the remaining lease terms, including the impamm ct of impairments and disposals. The
net book value of property or equiqq pment sold or retired is removed from the asset and related accumulated depreciation
accounts with any resulting net gain or loss included in results of operations.

Interest Expense
Interest expense generally includes interest for borrowings under the Company’s revolving credit agreement, fees paid for
the unused portirr on of the line of credit, and amortization of the deferred debt issuance costs.

Goodwill and Intangible Assets
Goodwill and intangible assets deemed to have indefinite lives are not amortized but are subju ect to annual impamm irment
tests. In accordance with ASC 350, Intangibles-Goodwidd ll and Other, the Company is permitted, but not required, to
qualitatively assess indicators of a reporting unit’s fair value when it is unlikely that a reporting unit is impamm ired. If a
quantitative test is deemed necessary, a discounted cash flow analysis is prepared to estimate fair value. A fair value-
based test is applied at the reporting unit level, which is generally at or one level below the operating segment level. The
test compares the fair value of the Company’s reporting units to the carrying value of those reporting units. This test
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requires significff ant assumptions, estimates and judgments by management, and is subju ect to inherent uncertainties and
subjectivity.tt

The Company performs its goodwill impairment assessment and impamm irment tests on its indefinite-lived intangible assets
as of the first day of the fourth quarter of each fiscal year unless events indicate an interim test is required. Definite-lived
intangible assets are amortized over their usefulff lives and are reviewed for impairment if and when impam irment indicators
are present. Refer to Note 11 to the consolidated financial statements for further discussion of goodwidd ll and intangiaa ble
assets.

Self-Iff nsurance Reserves
The Company is self-iff nsured and/or retains high deductibles for a significff ant portion of its workers’ compensation, health,
disabia lity, cybey r risk, general liability, automobile and property programs, among others. Liabilities associated with the
risks that are retained by the Company are estimated by considering historical claims experience, trends of the Company
and the industryrr and othet r actuatt rial assumptions. The estimated accruarr ls for these liabilities could be affeff cted if
development of costs on claims differff from these assumptions and historical trends. Based on availabla e information as of
Januaryrr 31, 2026, the Company believes it has provided adequate reserves for its self-iff nsurance exposure. As of January
31, 2026 and Februarr ry 1, 2025, self-iff nsurance reserves were $11.0 million and $9.4 million, respectively.

Supplier Finance Program
The Company facilitates a voluntary suppluu ier finance program (“the Program”) that provides certain of the Company’s
supplu iers the opportunt ity to sell receivabla es related to producdd ts that the Company has purchased to participating financial
institutt ions at a rate that leverages the Company’s credit rating, which may be more beneficial to the supplu iers than the
rate they can obtain based upon their own credit rating. The Company negotiates payment and othet r terms directly with
the suppluu iers, regardless of whether the suppu lier participates in the Program, and the Company’s responsibility is limited
to making payment based on the terms originally negotiated with the suppu lier. The supplu iers that participate in the Program
have discretion to determine which invoices, if any, are sold to the participating financing instituttt ions. The liabilities for
the suppluu iers that participate in the Program are presented within accounts payabla e in the Company’s consolidated balance
sheets, with changes reflected within cash flows from operating activities when settled. As of Januaryrr 31, 2026 and
Februarr ry 1, 2025, the Company had $25.3 million and $22.0 million, respectively, of accounts payabla e subju ect to the
Program arrangements.

The following tabla e is a rollforward of the obligations confirmed under the Program for 2025 and 2024:

($ thousands)s January 31, 2026 Februarr ry 1, 2025
Confirff med obligations outstanding at the beginning of the period $ 21,970 $ 12,955
Invoices confirff merr d during the period 110,129 119,160
Confirff med invoices paid during the period 106,786 110,145
Confirff med obligations outstanding at the end of the period $ 25,313 $ 21,970

Revenue Recognition
Retail sales, recognized at the point of sale, are recorded net of returns and exclude sales tax. Wholesale sales are recorded,
net of returns, allowances and discounts, when obligations under the terms of a contract with the consumer are satisfieff d.
This generally occurs at the time of transferff of control of merchandise. The Company considers several contrott l indicators
in its assessment of the timing of the transferff of contrott l, including significff ant risks and rewards of ownership, physical
possession and the Company’s right to receive payment. Revenue is measured as the amount of consideration the
Company expects to receive in exchange for transferff rirr ng merchandise. Reserves for projected merchandise returns,
discounts and allowances are determined based on historical experience and current expectations. Revenue is recognized
on license fees related to Company-owned brand names, where the Company is the licensor, when the related sales of the
licensee are made. The Company applies the guidance using the portfolio approach in ASC 606, Revenue from Contractstt
with Customers,rr becausaa e this methodology would not differff materially from applying the guidance to the individual
contratt cts within the portfolio. The Company excludes sales and similar taxes collected from customers from the
measurement of the transaction price for its retail sales. Refer to Note 2 for further discussion of revenue.
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Giftff Cards
The Company sells gift cards to its customers in its retail stores, through its e-commerce sites and at othet r retailers. The
Company’s gift cards do not have expiration dates or inactivity fees. The Company recognizes revenue from gift cards
when (i) the gift card is redeemed by the consumer or (ii) the likelihood of the gift card being redeemed by the consumer
is remote (“gift card breakage”) and the Company determines that it does not have a legal obligation to remit the value of
unredeemed gift cards to the relevant jurisdictions. The gift card breakage rate is determined based upon historical
redemption patterns. Gift card breakage is recognized during the 24-month period following the sale of the gift card,
according to the Company’s historical redemption pattern. Gift card breakage income is included in net sales in the
consolidated statements of earnings and the liability establa ished upon the sale of a gift card is included in other accruerr d
expenses within the consolidated balance sheets. The Company recognized gift card breakage of $1.0 million in 2025 and
$0.8 million in both 2024 and 2023.

Loyalty Program
The Company maintains a loyalty program at Famous Footwear, through which consumers earnrr points toward savings
certificates for qualifyiff ng purchases. Upon reaching specified point values, consumers are issued a savings certificate that
may be redeemed for purchases at Famous Footwear. Savings certificates earned must be redeemed within stated
expiration dates. In addition to the savings certificff ates, the Company also offeff rs exclusive member discounts. The value
of points and rewards earnerr d by Famous Footwear’s loyalty program members are recorded as a reduction of net sales and
a liability is establa ished within other accruerr d expenses at the time the points are earnerr d based on historical conversion and
redemption rates. Approximately 77% and 75% of net sales in the Famous Footwear segment were made to its loyalty
program members in 2025 and 2024, respectively. In addition, loyalty programs have recently been launched for the
Allen Edmonds and Naturalizer brands. As of Januaryrr 31, 2026 and Februarr ry 1, 2025, the Company had loyalty program
liabilities totaling $7.8 million and $7.8 million, respectively, which are included in othet r accrued expenses on the
consolidated balance sheets. Of the $7.8 million loyalty program liability as of Januaryrr 31, 2026, $6.4 million is reflected
in the Famous Footwear segment and $1.4 million is reflected in the Brand Portfolio segment. Of the $7.8 million loyaltytt
program liability as of Februarr ry 1, 2025, $6.6 million is reflected in the Famous Footwear segment and $1.2 million is
reflected in the Brand Portfolio segment.

Store Impairment Charges
The Company regularly analyzes the results of all of its stores and assesses the viability of underperforming stores to
determine whether events or circumstances exist that indicate the stores should be closed or whethet r the carrying amount
of their long-lived assets may not be recoverabla e. Afteff r allowing for an appropriate start-up period and consideration of
any unusual nonrecurring events, property and equipment at stores and the lease right-of-uff se asset, indicated as impaired
are written down to fair value as calculated using a discounted cash flow method. The Company recorded asset impamm irmerr nt
charges, primarily for operating lease right-of-uff se assets, leasehold imprmm ovements, and furniturtt e and fixturt es in the
Company’s retail stores, of $1.7 million, $1.9 million and $0.7 million in 2025, 2024 and 2023, respectively.

Advertising and Marketing Expense
Advertising and marketing costs are expensed as incurred, except for the costs of direct response advertising that relate
primarily to the producdd tion and distribution of the Company’s catalogs and coupon mailers. Direct response advertising
costs are capitalized and amortized over the expected future revenue stream, which is generally one to three months from
the date the materials are mailed. External production costs of advertising are expensed when the advertising first appears
in the media or in the store.

In addition, the Company participates in co-op advertising programs with certain of its wholesale customers. For those
co-op advertising programs where the Company has validated the fair value of the advertising received, co-op advertising
costs are reflected as advertising expense within selling and administrative expenses. Othet rwise, co-op advertising costs
are reflected as a reduction of net sales.

Total advertising and marketing expense was $164.6 million, $149.7 million and $145.7 million in 2025, 2024 and 2023,
respectively. These costs were offsff et by co-op advertising allowances recovered by the Company’s retail business of
$7.2 million, $5.8 million and $6.2 million in 2025, 2024 and 2023, respectively. Total costs of co-op advertising provided
to wholesale customers that are reflected as a reduction of net sales were $18.8 million in 2025, $19.4 million in 2024 and
$17.0 million in 2023. The Company did not incur any co-op advertising costs that were reflected in selling and
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administrative expenses during 2025, 2024 and 2023. Total advertising costs attributable to future periods that are deferred
and recognized as a component of prepaid expenses and other current assets were $3.2 million and $3.1 million at Januaryrr
31, 2026 and Februarr ry 1, 2025, respectively.

Income Taxes
The Company recognizes deferred tax assets and liabilities for the expected future tax consequeqq nces of temporaryrr
differff ences between the consolidated financial statement carrying amounts and the tax bases of its assets and liabilities.
The Company establa ishes valuation allowances if it believes that it is more-likely-than-not that some or all of its deferred
tax assets will not be realized. The Company does not recognize a tax benefit unless it concludes that it is more-likely-
than-not that the benefit will be sustained on audit by the taxing authority based solely on the technical merits of the
associated tax position. If the recognition threshold is met, the Company recognizes a tax benefit measured at the largest
amount of the tax benefit that, in its judgment, is greater than 50% likely to be realized. The Company records interest
and penalties related to unrecognized tax positions within the income tax provision benefit on the consolidated statements
of earnirr ngs.

Operating Leases
The Company leases all of its retail locations, a manufacturtt ing facility and certain offiff ce locations, distribution centers
and equipment under operating leases. In addition, as further discussed in Note 13 to the consolidated financial statements,
the Company has entered into a new lease for its corporate headquarters. Approximately 28% of the leases entered into
by the Company include options that allow the Company to extend the lease term beyond the initial commitment period,
subject to terms agreed to at lease inception. Some leases also include early termination options that can be exercised under
specific conditions. In accordance with ASC Topic 842, Leases (“ASC 842”), lease right-of-uff se assets and lease liabilities
are recognized based on the present value of the future minimum lease payments over the lease term. The majoa rity of the
Company’s leases do not provide an implicit rate and thereforff e, the Company uses an incremental borrowing rate based
on the information availabla e at the commencement date, including implied traded debt yield and senioritytt adjud stments, to
determine the present value of future payments. Lease expense for the minimum lease payments is recognized on a
straight-line basis over the lease term. Variable lease payments are expensed as incurred. The Company has elected the
practical expedient under ASC 842 to not separate non-lease components from associated lease components for the entire
population of operating lease assets.

Contingent Rentalsll
Many of the leases covering retail stores require contingent rental payments in addition to the minimum monthltt y rental
charge based on retail sales volume. The Company excludes from lease payments any variable payments that are not
based on an index or market. If payment for a lease is fully contingent on sales, such as a percentage of sales gross rent
lease, none of the lease payments are included in the lease right-of-uff se asset or the lease liability.

ConCC struction Allowances Received From Landlords
At the time its facilities are initially leased, the Company ofteff n receives consideration from landlords to be applied against
the cost of leasehold improvements necessary to open the store. The Company treats these construcrr tion allowances as a
lease incentive. In accordance with ASC 842, the allowances are recorded within the lease right-of-uff se asset and amortized
to income over the lease term as a reduction of rent expense.

Straightgg -Line Rentstt and Rent Holidaysa
The Company records rent expense on a straight-line basis over the lease term for all of its leased facilities. For leases that
have predetermirr ned fixed escalations of the minimum rentals, the Company recognizes the related rental expense on a
straight-line basis and records the differff ence between the recognized rental expense and amounts payabla e under the lease
as the lease right-of-uff se asset. At the time its retail facilities are leased, the Company is frequently not charged rent for a
specified period of time, typiy cally 30 to 60 days, while the store is being prepared for opening. This rent-freff e period is
referred to as a rent holiday. The Company recognizes rent expense over the lease term, including any rent holiday, within
selling and administrative expenses on the consolidated statements of earnings.

Pre-opeo ning Coststt
Pre-opening costs associated with opening retail stores, including payroll, suppu lies and facility costs, are expensed as
incurred.
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(Loss) Earnings Per Common Share Attributable to Caleres, Inc. Shareholders
The Company uses the two-class method to calculate basic and diluted (loss) earnings per common share attributable to
Caleres, Inc. shareholders. Unvested restricted stock awards are considered participating units becausaa e they entitle holders
to non-forff feitable rights to dividends or dividend equivalents during the vesting term. Under the two-class method, basic
(loss) earnirr ngs per common share attributable to Caleres, Inc. shareholders is computed by dividing the net (loss) earnirr ngs
attributable to Caleres, Inc. afteff r allocation of earnings to participating securities by the weighted-average numbem r of
common shares outstanding during the year. Diluted (loss) earnirr ngs per common share attributable to Caleres, Inc.
shareholders is computed by dividing the net (loss) earnirr ngs attributable to Caleres, Inc. afteff r allocation of earnings to
participating securities by the weighted-average numbem r of common shares and potential dilutive securities outstanding
during the year. Potential dilutive securities consist of outstanding stock options and contingently issuable shares for the
Company’s perforff mance share awards. Refer to Note 4 to the consolidated financial statements for additional information
related to the calculation of (loss) earnirr ngs per common share attributable to Caleres, Inc. shareholders.

Comprehensive Income
Comprehensive income primarily includes the effeff ct of foreign currency translation adjud stments and pension and other
postrett tirement benefits adjud stmett nts.

Foreigngg Currency Translatl ion Adjudd stmett nt
For certain of the Company’s international subsu idiaries, the local currency is the functional currency. Assets and liabilities
of these subsu idiaries are translated into United States dollars at the period-end exchange rate or historical rates as
appropriate. Consolidated statements of earnirr ngs amounts are translated at average exchange rates for the period. The
cumulative translation adjud stmett nts resulting from changes in exchange rates are included in the consolidated balance
sheets as a component of accumulated othet r comprehensive loss in total Caleres, Inc. shareholders’ equity. Transaction
gains and losses are included in the consolidated statements of earnirr ngs.

Pension and Othett r Postretirement Benefie ts Adjudd stmett ntstt
The Company determines the expense and obligations for retirement and other benefit plans using assumptions related to
discount rates, expected long-term rates of return on invested plan assets, expected salary increases and certain employee-
related factors. The Company determines the fair value of plan assets and benefit obligations as of the January 31
measurement date. The unrecognized portion of the gain or loss on plan assets is included in the consolidated balance
sheets as a component of accumulated othet r comprehensive loss in total Caleres, Inc. shareholders’ equiqq ty and is
recognized into expense over time. Refer to additional information related to pension and other postrett tirement benefits in
Note 6 and Note 15 to the consolidated financial statements.

Litigation Contingencies
The Company is the defendant in several claims and lawsaa uits arising in the ordinary course of business. The Company
believes the outcome of such proceedings and litigation currently pending will not have a material adverse effeff ct on the
consolidated financial position or results of operations. The Company accruerr s its best estimate of the cost of resolution of
these claims. Legal defense costs of such claims are recognized in the period in which the costs are incurred. Refer to
Note 17 to the consolidated financial statements for further discussion of commitments and contingencies.

Environmental Matters
The Company is involved in environmental remediation and ongoing compliance activities at several sites. The Company
is remediating, under the oversight of Colorado authorities, the groundwater and indoor air at its owned facility and
residential neighborhoods adjad cent to and near the property, which have been affeff cted by solvents previously used at the
facility. In addition, various federal and state authorities have identifieff d the Company as a potentially responsible partytt
for remediation at certain othet r sites. The Company’s prior operations included numerous manufacff turing and othet r
facilities for which the Company may have responsibility under various environmental lawsa to address conditions that may
be identifieff d in the future. Refer to Note 17 to the consolidated financial statements for additional information.

Environmental expenditures relating to an existing condition caused by past operations and that do not contritt bute to current
or future revenue generation are expensed. Based upon independent environmental assessments, liabilities are recorded
when remedial action is considered probable and the costs can be reasonabla y estimated and are evaluated independently
of any future claims recovery. Generally, the timing of these accruarr ls coincides with completion of a feasibility studytt or
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the Company’s commitment to a formal plan of action, and the cost estimates are subju ect to change as new information
becomes availabla e. Costs of future expenditurtt es for environmental remediation obligations are discounted to their present
value in those situations requiring only continuing maintenance and monitoring based upon a schedule of fixed payments.

Share-Based Compensation
The Company has share-based incentive compensation plans under which certain offiff cers, employees and members of the
Board of Directors are participants and may be granted restricted stock, stock perforff mance awards and stock options.
Additionally, share-based grants may be made to non-employee members of the Board of Directors in the form of restricted
stock units (“RSUs”) payabla e in cash or the Company’s common stock. The Company accounts for share-based
compensation in accordance with the fair value recognition provisions of ASC 718, Compensation – Stock Compensation,
and ASC 505, Equity, which require all share-based payments to emplmm oyees and members of the Board of Directors, to be
recognized as expense in the consolidated financial statements based on their fair values. Expense for restricted stock is
based on the fair value of the restricted stock on the date of grant. Expense for graded-vesting grants is recognized ratabla y
over the respective vesting periods, which is generally 50% over two years and 50% over three years, and expense for
cliff-ff vesting grants is recognized on a straight-line basis over the vesting period, which is generally one year. Expense for
stock performance awards is recognized based upon the fair value of the awards on the date of grant and the anticipated
number of shares or units to be awarded on a straight-line basis over the respective term of the award, or individual vesting
portion of an award. Expense for the initial grant of RSUs is recognized ratabla y over the one-year vesting period based
upon the fair value of the RSUs, and for cash-equivalent RSUs, is remeasured at the end of each period. The Company
accounts for forfeiturtt es of share-based grants as they occur. If the anticipated number of shares to be awarded or the share
value of the Company’s common stock changes significff antly, share-based compensation expense may differff materially in
the future from that recorded in the current period. Refer to additional information related to share-based compensation
in Note 16 to the consolidated financial statements.

Consolidated Statements of Cash Flows Supplemental Disclosures
The Company received refunds for federal, state and international taxes, net of payments, of $2.6 million, including refunds
of $9.0 million for federal taxes and $0.6 million for state taxes and payments of $7.0 million for international taxes, in
2025. The Company made payments for federal, state and international taxes, net of refunds, of $15.8 million, including
$7.0 million for federal taxes, $6.5 million for international taxes and $2.3 million for state taxes in 2024. During 2023,
the Company made payments for federal, state and international taxes, net of refunds, of $19.8 million, including $9.2
million for international taxes and $5.3 million each for federal and state taxes. Refer to Note 7 to the consolidated
financial statements for further information regarding income taxes.

Cash payments of interest for the Company’s borrorr wings under the revolving credit agreement and long-term debt during
2025, 2024 and 2023 were $17.7 million, $13.0 million and $19.7 million, respectively. Refer to Note 12 to the
consolidated financial statements for further discussion regarding the Company’s financing arrangements.

Capital expenditurtt es accruerr d at the end of the period were $6.1 million, $3.6 million and $5.3 million for 2025, 2024 and
2023, respectively.

Impact of Recently Adopted Accounting Pronouncements
In December 2023, the Financial Accounting Standards Board (“FASB”) issued Accounting Standards Update (“ASU”)
2023-09, Income Taxea s (TopTT ic 740): Imprm ovements to Income Taxa Disci losures. The ASU expands the income tax
disclosure requirements, principally related to the rate reconciliation tabla e and income taxes paid by jurisdiction. The
Company adopted ASU 2023-09 on a prospective basis during the fourth quarter of 2025. Refer to Note 7 to the
consolidated financial statements for additional information.

Impact of Prospective Accounting Pronouncements
In November 2024, the FASB issued ASU 2024-03, Disai ggregg gae tion of Income Statement Expex nses. The ASU requires
new financial statement disclosures in a tabula ar format, disaggregating information about certain income expenses. The
ASU is effeff ctive for the Company on a prospective basis for the Company’s annual disclosures for fiscal 2027 and for
interim periods beginning with the first quarter of 2028. Early adoption and retrospective application is permitted. The
Company is currently evaluating the impam ct of the ASU on its consolidated financial statement disclosures.
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In Septembem r 2025, the FASB issued ASU 2025-06, Intangibles – Goodwill and Other – Internal-UseUU Softwff are (SubSS topio c
350-40), which amends certain aspects of the accounting for and disclosure of software costs under ASC 350-40. The
ASU is intended to clarifyff and modernize the accounting for costs related to internal-use software. ASU 2025-06 is
effeff ctive for the Company’s annual disclosure for fiscal 2028, and interim reporting periods beginning with the first
quarter of 2028, with early adoption permitted. The guidance may be applied using a prospective, retrospective or
modified transition approach. The Company is currently evaluating the impamm ct of the ASU on its consolidated financial
statement disclosures.

2. REVENUES

Disaggregation of Revenues
The following tabla e disaggregates revenue by segment and majoa r source for 2025, 2024 and 2023:

2025
Eliminations and

($ thousands)s Famous Footwear Brand Portfolio Other Total

Retail stores $ 1,251,354 $ 114,123 $ — $ 1,365,477
E-commerce - Company websites (1) 246,242 274,956 — 521,198
E-commerce - wholesale drop-ship (1) — 120,212 (6,625) 113,587
Total direct-to-consumer sales 1,497,596 509,291 (6,625) 2,000,262
Wholesale - e-commerce (1) — 226,105 — 226,105
Wholesale - landaa ed — 515,028 (51,548) 463,480
Wholesale - first cost — 59,103 — 59,103
Licensing and royaltytt 1,532 6,390 — 7,922
Other (2) 922 59 — 981
Net sales $ 1,500,050 $ 1,315,976 $ (58,173) $ 2,757,853

2024
Eliminations and

($ thousands)s Famous Footwett ar Brand Portfolio Other Total

Retail stores $ 1,333,827 $ 71,704 $ — $ 1,405,531
E-commerce - Company websites (1) 220,135 230,869 — 451,004
E-commerce - wholesale drop-ship (1) — 117,128 (5,761) 111,367
Total direct-to-consumer sales 1,553,962 419,701 (5,761) 1,967,902
Wholesale - e-commerce (1) — 240,338 — 240,338
Wholesale - landaa ed — 484,797 (53,975) 430,822
Wholesale - first cost — 71,832 — 71,832
Licensing and royaltytt 1,810 9,210 — 11,020
Other (2) 684 85 — 769
Net sales $ 1,556,456 $ 1,225,963 $ (59,736) $ 2,722,683
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2023
Eliminations and

($ thousands)s Famous Footwett ar Brand Portfolio Other Total

Retail stores $ 1,395,689 $ 69,820 $ — $ 1,465,509
E-commerce - Company websites (1) 210,622 229,495 — 440,117
E-commerce - wholesale drop-ship (1) — 133,097 (5,786) 127,311
Total direct-to-consumer sales 1,606,311 432,412 (5,786) 2,032,937
Wholesale - e-commerce (1) — 233,183 — 233,183
Wholesale - landaa ed — 491,132 (57,169) 433,963
Wholesale - first cost — 101,472 — 101,472
Licensing and royaltytt 2,330 12,576 — 14,906
Other (2) 755 78 — 833
Net sales $ 1,609,396 $ 1,270,853 $ (62,955) $ 2,817,294

(1) Collectively referred to as "e-commerce" below
(2) Includes breakage revenue from unredeemed gift cards

Retail stores
The Company generates revenue from retail sales where contrott l is transferff red and revenue is recognized at the point of
sale. Retail sales are recorded net of estimated returns and exclude sales tax. The Company records a returns reserve and
a corresponding return asset for expected returns of merchandise.

Retail sales to members of the Company’s loyalty programs, including the Famously You Rewards program, include two
performance obligations: the sale of merchandise and the delivery of points that may be converted to savings certificates
and redeemed for future purchases. The transaction price is allocated to the separate performance obligations based on the
relative stand-alone selling price. The stand-alone selling price for the points is estimated using the retail value of the
merchandise earned, adjud sted for estimated breakage based upon historical redemption patterns. The revenue associated
with the initial merchandise purchased is recognized immediately and the value assigned to the points is deferred until the
points are redeemed, forfeiff ted or expired.

E-commerce
The Company generates revenue from sales on websites maintained by the Company that are shipped from the Company’s
distribution centers or retail stores directly to the consumer, or picked up directly by the consumer from the Company’s
stores (“e-commerce - Company websites”); sales from the Company’s wholesale customers’ websites that are fulfilff led
on a drop-ship basis (“e-commerce - wholesale drop-ship”); and other e-commerce sales (wholesale - e-commerce”),
collectively referred to as “e-commerce”. The Company transferff s control and recognizes revenue for merchandise sold
that is shipped directly to an individual consumer upon delivery to the consumer.

Landeddd wholesale
Landed sales are wholesale sales in which the Company obtains title to the footwear from the overseas suppu liers and
maintains title until the merchandise clears United States customs. The merchandise is shipped directly to the customer
from the Company’s warehouses. Many customers that purchase footwear on a landed basis arrange their own
transportation of merchandise and, with limited exceptions, control is transferff red at the time of shipment. Landed sales
generally carryrr a higher profitff rate than first-cost wholesale sales as a result of the brand equity associated with the producdd t
along with the additional customs, warehousing and logistics services provided to customers and the risks associated with
inventoryrr ownership.

First-cost wholesale
First-cost sales are wholesale sales in which the Company purchases merchandise from an international factoryrr that
manufacturtt es the producdd t and subsu equently sells to a customer at an overseas port. Many of the customers then import
this producdd t into the United States. Revenue is recognized at the time the merchandise is delivered to the customer’s
designated freight forwarder and control is transferff red to the customer.
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Licensing and royao lty
The Company has license agreements with third parties allowing them to sell the Company’s branded producdd t, or othet r
merchandise that uses the Company’s owned or licensed brand names. These license agreements provide the licensee
access to the Company’s symbolic intellectual property, and revenue is thereforff e recognized over the license term. For
royaltytt contracts that do not have guaranteed minimums, the Company recognizes revenue as the licensee’s sales occur.
For royaltytt contracts that have guaranteed minimums, revenue for the guaranteed minimum is recognized on a straight-
line basis during the term, until such time that the cumulative royalties exceed the total minimum guarantee. Up-froff nt
payments are recognized over the contratt ctuatt l term to which the guaranteed minimum relates.

The Company also licenses its Famous Footwett ar trade name and logo to a third-party financial instituttt ion to offeff r Famous
Footwear-branded credit cards to its consumers. The Company receives royalties based upon cardholder spending, which
is recognized as licensing revenue at the time when the credit card is used.

Contract Balances
Revenue is recorded at the transaction price, net of estimates for variable consideration for which reserves are establa ished,
including returns, allowances and discounts. Variable consideration is estimated using the expected value method and
given the large number of contratt cts with similar characteristics, the portfolio approach is applied to determine the variable
consideration for each revenue stream. Reserves for projected returns are based on historical patterns and current
expectations.

Information about significff ant contratt ct balances from contracts with customers is as follows:

($(( thousands)s January 31, 2026 Februarr ry 1, 2025
Customer allowances and discounts $ 14,504 $ 16,147
Loyalty programs liability 7,828 7,776
Returns reserve 18,567 9,584
Giftff card liability 8,576 6,338

Changes in contratt ct balances with customers generally reflect differff ences in relative sales volume for the period presented.
In addition, during 2025, the loyalty programs liability increased $15.8 million due to points and material rights earnerr d on
purchases and decreased $15.8 million due to expirations and redemptions. During 2024, the loyalty programs liability
increased $26.3 million due to points and material rights earned on purchases and decreased $30.0 million due to
expirations and redemptions. The increase to the returns reserve primarily reflects the sales contribution from the acquired
Stuatt rt Weitzman business.

Allowance for Expected Credit Losses
The following tabla e summarizes the activitytt in the Company’s allowance for expected credit losses for 2025 and 2024:

($ thousands)s 2025 2024
Balance, begginningg of period $ 8,323 $ 8,820
Adjud stment for expected credit losses(1) 7,514 (815)
Uncollectible account recoveries, net 1,684 318
Balance, end of period $ 17,521 $ 8,323

(1) The Company’s adjud stment for expected credit losses in 2025 reflects bankrukk ptuu cy filings of certain large
customers, as well as the provision for accounts receivabla es acquiqq red from Stuat rt Weitzman.

3. ACQUISITION
On Februarr ry 16, 2025, the Company entered into a Sale and Purchase Agreement with Tapeaa stry, Inc. (“Tapeaa strytt ”) to
acquire the Stuatt rt Weitzman business (the “Acquisition”). On August 4, 2025, the Company completed the Acquisition
pursuant to the terms and conditions of that Sale and Purchase Agreement, as amended. The aggregate purchase price for
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the Acquisition was $108.9 million, net of the cash received at the closing. The purchase price is subju ect to final
adjud stments for net working capia tal.

Stuatt rt Weitzman, which includes both wholesale and direct-to-consumer channels, has been an iconic global luxuryrr
women’s footwett ar brand for over 35 years. The Acquisition strengthens the Company’s position in the global footwett ar
market and adds an iconic name in luxuryrr footwett ar to the Brand Portfolio segment. Stuatt rt Weitzman maintains a strong
ppresence in North America, Europe and Asia across both wholesale and direct-to-consumer channels. The acquisition was
funded with borrowinggs from the revolvi gng credit gagreement.

Preliminary Purchase Price Allocation
The acquisition was accounted for in accordance with ASC Topic 805, Businesse Combinations. Accordingly, the assets
and liabilities of Stuatt rt Weitzman were recorded at their estimated fair values, and the excess of the purchase price over
the fair value of the assets acquired and liabilities assumed, including identifieff d intangible assets, was recorded as
goodwill. The following tabla e summarizes the Company’s preliminary allocation of the purchase price as of the acquisition
date:

($ thousands)s August 4, 2025
Assets

Current assets:
Cash and cash equivalents $ 10,683
Receivables 14,220
Inventories 84,472
Prepaid expenses and other current assets 10,607
Total current assets 119,982

Lease right-of-use assets 21,293
Property and equiq pment 7,899
Goodwill 10,430
Intangible assets 12,800
Other assets 2,241
Total assets $ 174,645

Liabilities and Equity
Current liabilities:

Trade accounts payable 5,458
Lease obligations 10,279
Other accruer d expenses 21,745
Total current liabilities 37,482

Other liabilities:
Noncurrent lease obligations 16,496
Other liabilities 1,126
Total other liabilities 17,622

Net assets $ 119,541

The allocation of the purchase price was based on certain preliminary valuations and analyses. Any subsu equent changes
in the estimated fair values assumed upon the finalization of more detailed analyses within the measurement period will
change the allocation of the purchase price and will be adjud sted during the period in which the amounts are determined.
The Company’s purchase price allocation required management to make assumptions and to apply judgment to estimate
the fair value of the acquired assets and liabilities. A single estimate of fair value results from a complex series of judgments
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about future events and uncertainties and relies heavily on estimates and assumptions. The judgments the Company used
in estimating the fair values assigned to each class of the acquiqq red assets and assumed liabilities could materially affeff ct
the results of its operations. Management estimated the fair value of the assets and liabilities based upon quoted market
prices, the carryrr ing value of the acquired assets and widely accepted valuation techniques, including discounted cash flows
(Level 3 fair value measurements). A third-party valuation specialist assisted the Company with its preliminaryrr fair value
estimates for inventory,rr right-of-uff se lease assets and intangible assets. The Company used all availabla e information to
make its best estimate of fair values at the acquisition date. During the fourth quarter of 2025, the Company recorded
measurement period adjud stments totaling $3.8 million, including a $2.3 million decrease to inventories, $1.3 million
increase to other accrued expenses, $0.4 million decrease in right-of-uff se assets, $0.3 million increase to other assets, $0.2
million decrease to prepaid expenses and other current assets and $0.1 million increase in intangible assets. The Company
is still in the process of finalizing the net working capiaa tal adjud stment, which is expected to be completed during the first
quarter of 2026.

Goodwill and intangible assets reflected above were determined to meet the criteria for recognition apart from tangible
assets acquiqq red and liabilities assumed. The goodwill recognized, which is deductible for tax purposrr es, is primarily
attributable to synergies and an assembled workforce. Refer to Note 9 to the consolidated financial statements for
additional information regarding goodwidd ll and intangible assets.

The financial results of Stuat rt Weitzman are included in the Brand Portfolio seggment begginni gng in the third quarter fof
2025. Stuatt rt Weitzman contributed net sales of $102.2 million and reported an operating loss of $38.9 million during
2025. The operating loss is due in part to $15.4 million in incremental cost of goods sold during 2025 related to the
inventoryrr fair value adjud stment required for purchase accounting. The operating loss does not include $12.2 million ($9.1
million on an afteff r-tax basis, or $0.27 per diluted share) in acquisition and integration-related costs during 2025, and the
incremental interest expense associated with the transaction. Refer to Note 5 to the consolidated financial statements for
additional information related to the acquisition and integration costs and Note 11 for discussion of the intangible assets
acquired.

Unaudited Pro Forma Financial Information
The following unaudited pro forma financial information for 2025 and 2024 combines the historical results of Caleres,
Inc. and Stuat rt Weitzman, assuming the acquisition had been completed as of Februarr ry 4, 2024. The pro forma financial
information includes various adjud stments to reflect business combination accounting effeff cts, including the incremental
cost of goods sold related to the fair value step-upu adjud stment on inventory,rr acquiqq sition and integration-related transaction
costs, interest expense on incremental borrowings on the revolving credit agreement to fund the acquisition and
amortization on the acquiqq red intangible assets, and tax-related effeff cts of the adjud stmett nts. The pro forma financial
information, as presented below, is for informational purposes only and is not indicative of the results of operations that
would have been achieved if the acquisition had taken place on Februarr ry 4, 2024, nor are they indicative of future operating
results.

($ thousands)s 2025 2024
Net sales $ 2,848,764 $ 2,947,715
Net earnirr ngs attributable to Caleres, Inc. $ 5,509 $ 61,758

The above unaudaa ited pro forma financial information is presented for informational purporr ses only and does not purporrr t to
represent what the results of operations would have been had the Company completed the acquisition on the date assumed,
nor is it necessarily indicative of the results of operations that may be expected in future periods.
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4. EARNINGS PER SHARE

The Company uses the two-class method to compute basic and diluted earnings per common share attributable to
Caleres, Inc. shareholders. In periods of net loss, no effeff ct is given to the Company’s participating securities since they
do not contractuatt lly participate in the losses of the Company. The following tabla e sets forth the computation of basic and
diluted (loss) earnings per common share attributable to Caleres, Inc. shareholders:

($ thousands, except per share amounts)tt 2025 2024 2023

NUMERATRR OR
t (loss) earnirr ngs $ (9,877) $ 106,097 $ 171,832

Net loss (earni gngs) attributable to noncontrolli gng interests 3,185 1,158 (441)
Net (loss) earnirr ngs attributable to Caleres, Inc. $ (6,692) $ 107,255 $ 171,391
Net earnirr gngs allocated to participatingg securities — (3,839) (7,517)
Net (loss) earnirr ngs attributable to Caleres, Inc. afteff r allocation of
earnings to participating securities $ (6,692) $ 103,416 $ 163,874

DENOMINATOR
Denominator for basic earnings per common share attributable to Caleres,
Inc. shareholders 32,518 33,397 34,142
Dilutive effeff ct of share-based awards — 116 10
Denominator for diluted earninggs per common share attributable to
Caleres, Inc. shareholders 32,518 33,513 34,152

Basic (loss) earnings per common share attributable to Caleres, Inc.
shareholders $ (0.21) $ 3.10 $ 4.80

Diluted (loss) earnings per common share attributable to Caleres, Inc.
shareholders $ (0.21) $ 3.09 $ 4.80

e to the Company’s net loss attributable to Caleres, Inc. in 2025, the denominator for diluted loss per common share
attributable to Caleres, Inc. shareholders is the same as the denominator for basic loss per common share attributable to
Caleres, Inc. shareholders. Contingently issuable shares for performance share awards totaling 110,000 shares were not
included in the denominator for diluted (loss) earnirr ngs per common share attributable to Caleres, Inc. shareholders.

As further discussed in Item 5, Marketkk for Regie sti rant’s Common Equity,yy Related Stockholdell r Matters and Issuer
Purchases of Equity Securities, the Company has two publicly announced share repurchase programs. The Company
repurchased 300,000, 1,938,324 and 763,000 shares at a cost of $5.0 million, $65.0 million and $17.4 million during
the years ended January 31, 2026, Februarr ry 1, 2025 and Februarr ry 3, 2024, respectively, under these programs.

Under the provisions of the Inflation Reduction Act of 2022 (“Inflation Reduction Act”), a 1% excise tax is imposed on
repurchases of common stock beginning on Januaryrr 1, 2023. Excise taxes incurred on share repurchases are incremental
costs to purchase the stock, and accordingly, are included in the total cost basis of the common stock acquiqq red and reflected
as a reduction of shareholders’ equity within retained earnings in the consolidated statements of shareholders’ equity.
There were no excise taxes due on share repurchases during 2025. An immaterial amount of excise taxes were due on
share repurchases during 2024.
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5. RESTRUCTURING AND OTHER INITIATIVES

Stuart Weitzman Acquisition and Integration Costs
As discussed in Note 3 to the consolidated financial statements, on August 4, 2025, the Company completed the previously
announced acquisition of Stuatt rt Weitzman from Tapeaa stry, Inc. During 2025, the Company incurred acquisition and
integration costs of $12.2 million ($9.1 million on an afteff r-tax basis, or $0.27 per diluted share), primarily related to legal,
information technology and othet r related costs. Of the $12.2 million in charges presented in restructurtt ing and othet r special
charges on the consolidated statement of earnings for 2025, $8.0 million is reflected in the Eliminations and Othet r Categoryrr
and $4.2 million is reflected in the Brand Portfolio segment. As of January 31, 2026, reserves of $4.9 million were included
in current liabilities on the consolidated balance sheet related to the Stuatt rt Weitzman acquisition, with $3.4 million
included in emplmm oyee compensation and benefits and $1.5 million included in othett r accruerr d expenses.

Expense Reduction Initiatives
During 2025, the Company incurred costs of $9.6 million ($7.1 million on an afteff r-tax basis, or $0.22 per diluted share)
in connection with expense reduction initiatives announced in the second quarter of 2025. These charges primarily related
to severance and other associated costs. Of the $9.6 million in charges presented in restructurtt ing and othet r special charges
on the consolidated statement of earnirr ngs for 2025, $6.6 million is reflected in the Eliminations and Other category,rr $2.7
million is reflected in the Brand Portfolio segment and $0.3 million is reflected in the Famous Footwear segment. As of
Januaryrr 31, 2026, reserves of $0.8 million were included in other accrued expenses on the consolidated balance sheet.

During 2023, the Company incurred costs of $6.1 million ($4.5 million on an afteff r-tax basis, or $0.13 per diluted share)
associated with its expense reduction initiatives. The costs were primarily for severance and other costs to integrate the
Blowfish Malibu offiff ce, showroom and information systems into the St. Louis infrastrucrr ture. Of the $6.1 million in
charges presented in restructurtt ing and other special charges on the consolidated statements of earnirr ngs for 2023, $2.6
million is reflected in the Brand Portfolio segment, $2.1 million is reflected in the Eliminations and Othet r categoryrr and
$1.4 million is reflected in the Famous Footwear segment.

Gain on Sale of Corporate Headquarters
On December 19, 2025, the Company completed the sale of the largest of three parcels comprising its corporate
headquarters in Clayton, Missouri. The Company recognized a gain of $2.6 million ($1.9 million on an afteff r-tax basis, or
$0.06 per diluted share), which is reflected in restructurtt ing and othet r special charges in the consolidated statement of
earnings within the Eliminations and Othet r category.rr

Organizational Changes
During 2025, the Company incurred $2.0 million ($1.5 million on an afteff r-tax basis, or $0.04 per diluted share) related to
organizational changes at its corporate headquarters. These costs were recognized in restrutt cturtt ing and othet r special charges
in the consolidated statement of earnings within the Eliminations and Other category.rr As of January 31, 2026, reserves of
$2.0 million are included in current liabilities on the consolidated balance sheet.

Restructuring Costs
During 2024, the Company incurred restructurtt ing costs of $9.9 million ($7.3 million on an afteff r-tax basis, or $0.21 per
diluted share). The costs were primarily for the exit of the Company’s domestic retail store operations for the Naturalizer
brand, severance and pension settlement costs associated with the acceptance of a lump sum buyoutu offeff r by certarr in
pension plan participants. Of the $7.2 million in charges presented in restructurtt ing and other special charges on the
consolidated statements of earnings in 2024, $6.4 million is reflected in the Brand Portfolio segment, $0.6 million is
reflected in the Famous Footwear segment and $0.2 million is reflected within the Eliminations and Other category. The
remaining $2.7 million of restrutt cturtt ing costs related to the pension settlement are presented in othet r (expense) income,
net, and reflected in the Eliminations and Other category.rr As of Februarr ry 1, 2025, restrutt cturtt ing reserves of $5.5 million
were included in current liabilities on the consolidated balance sheet, with $4.0 million included in accounts payabla e, $1.3
million included in employee compensation and benefits and $0.2 million in othet r accruerr d expenses. There were no
corresponding reserves as of Januaryrr 31, 2026.
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6. RETIREMENT AND OTHER BENEFIT PLANS

The Company sponsors pension plans in both the United States and Canada. Under the domestic plans, salaried,
management and certain hourly emplmm oyees’ pension benefits are based on a two-rate formula applied to each year of
service. Participants receive the larger of the accruerr d benefit as of Decembem r 31, 2015 (based on service commencing at
the date of hire and a 35-year service capaa and an average annual salary for the five highest consecutive years during the
last 10-year period) and the benefit calculated under the current plan provisions from the date of hire. Generally, under
the current plan provisions, a participant receives credit for one year of service for each 365 days of employment as an
eligible emplmm oyee with the Company commencing afteff r the employee’s date of participation in the plan, up to 30 years.
Except for grandfatff hered employees and certain hourly associates in the Company’s retail divisions, final average
compensation, taxabla e covered compensation and credited service for purporr ses of determining accrued pension benefits
were frozen as of December 31, 2018.

The Company’s Canadian pension plans cover certain employees based on plan specifications. Under the Canadian plans,
employees’ pension benefits are based on the emplmm oyee’s highest consecutive five years of compensation during the
10 years before retirement. The Company’s funding policy for all plans is to make the minimum annual contributions
required by applicable regulations. The Company also maintains an unfunded Suppu lemental Executive Retirement Plan
(“SERP”). In addition to providing pension benefits, the Company sponsors unfunff ded postretirement life insurance plans
that cover both salaried and hourly employees who became eligible for benefits by January 1, 1995. The life insurance
plans provide coverage of up to $20,000 for qualifyiff ng retired emplmm oyees.

Benefitff Obligations
The following tabla e sets fortht changes in benefit obligations, including all domestic and Canadian plans:

Pension Benefits Other Postretirement Benefits
($ thousands)s 2025 2024 2025 2024

nefit obligation at beginning of year $ 257,225 $ 282,175 $ 935 $ 931
Service cost 4,686 4,931 — —
Interest cost 14,455 15,025 49 45
Plan participants’ contribution 11 9 1 2
Actuarial (gain) loss 3,469 (10,062) (24) 25
Benefitff s paid (17,312) (16,561) (64) (68)
Settlements (8,043) (17,985) — —
Foreign exchange rate changes (1) (307) — —
Benefit obl gigation at end of yyear $ 254,490 $ 257,225 $ 897 $ 935

The accumulated benefit obligation for the United States pension plans was $249.9 million and $252.1 million as of
Januaryrr 31, 2026 and Februarr ry 1, 2025, respectively. The accumulated benefit obligation for the Canadian pension plans
was $2.7 million and $2.9 million as of January 31, 2026 and Februarr ry 1, 2025, respectively.

Pension Benefits
Other Postretirement

Benefits
ghted–average assumptions used to determine benefit

obligations, end of year 2025 2024 2025 2024
Discount rate 5.80 % 5.80 % 5.80 % 5.80 %
Rate of compensation increase 1.70 % 1.70 % N/A N/A

of January 31, 2026 and Februarr ry 1, 2025, the Company used the PRI-2012 Bottom Quartile mortalitytt tabla e, projected
using generational scale MP-2021, a base mortality tabla e issued by the Society of Actuaries in 2021, to estimate the plan
liabilities.
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Plan Assets
Pension assets are managed in accordance with the prudrr ent investor standards of the Employee Retirement Income
Security Act (“ERISA”). The plan’s investment objeb ctive is to earn a competitive total return on assets, while also ensuring
plan assets are adequately managed to provide for future pension obligations. This results in the protection of plan surplus
and is accomplished by matching the duration of the projected benefit obligation using leveraged fixed income instruments
and, while maintaining an equity commitment, managing an equiqq ty overlayaa strategy. The overlay strategy is intended to
protect the managed equity portfolff ios against adverse stock market environments. The Company delegates investment
management of the plan assets to specialists in each asset class and regularly monitors manager performance and
compliance with investment guidelines. The Company’s overall investment strategy is to achieve a mix of approximately
97% of investments for long-term growth and 3% for near-term benefit payments with a wide diversificff ation of asset types,
fund strategies and fund managers. The target allocations for plan assets for 2025 were equities of between 65% and 75%
and debt securities of betwett en 25% and 35%. Allocations may change periodically based upon changing market
conditions. Corporate stocks – common, as listed in the tabla e below, did not include any Company stock at Januaryrr 31,
2026 or Februarr ry 1, 2025.

Assets of the Canadian pension plans, which totaled approximately $3.8 million on January 31, 2026, were invested 55%
in equiqq ty funds, 42% in bond funds and 3% in money market funds. The Canaaa dian pension plans did not include any
Company stock as of January 31, 2026 or Februarr ry 1, 2025.

A financial instrument’s level within the valuation hierarchy is based upon the lowest level of input that is significff ant to
the fair value measurement. Refer to further discussion on the fair value hierarchy in Note 14 to the consolidated financial
statements. Following is a description of the pension plan investments measured at fair value, including the general
classification of such investments pursuant to the valuation hierarchy.

• Cash and cash equivalents include cash collateral and margin as well as money market funds. The fair values are
based on unadjud sted quoted market prices in active markets with sufficient volume and frequency and thereforff e
are classified within Level 1 of the fair value hierarchy.

• Investments in U.S. government securities, the mutual fund, exchange-traded funds, corporate stocks – common
and S&P 500 Index put and call options (traded on security exchanges) are classified within Level 1 of the fair
value hierarchy because the fair values are based on unadjusted quoted market prices in active markets with
sufficff ient volume and frequency. Interest rate swap agreements and certain U.S. government securities are not
traded on an exchange but are based on observable inputs that can be corroborated. Thereforff e, these investments
are classified within Level 2 of the fair value hierarchy. The preferff red securities and certain corporate stocks –
common were offeff red in a private placement. The fair values of these investments are based on unobservable
prices and thereforff e, they are classified within Level 3 of the fair value hierarchy.

• The alternative investment fund is an investment in a pool of long-durdd ation domestic investment grade assets.
This investment is measured using net asset value per share, and thereforff e, is not classified within the fair value
hierarchy.

• The unallocated insurance contract is measured at net asset value per share, and thereforff e, is not classified within
the fair value hierarchy.
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The fair values of the Company’s pension plan assets at Januaryrr 31, 2026 by asset categoryrr were as follows:

Fair Value Measurements at Januaryrr 31, 2026
($ thousands)s Total Level 1 Level 2 Level 3

set
Cash and cash equivalents $ 8,503 $ 8,503 — —
U.S. ggovernment securities 72,015 64,255 7,760 —
Mutuatt l fund 29,246 29,246 — —
Exchangge-tratt ded funds 122,608 122,608 — —
Corporrr ate stocks - common 83,286 83,164 — 122
Preferff red securities 238 — — 238
S&P 500 Index options 1,734 1,734 — —

Total investments in the fair value hierarchyy $ 317,630 $ 309,510 $ 7,760 $ 360

Investments measured at net asset value:
Alternative investment fund 15,671 — — —

Total investments measured at net asset value 15,671 — — —

Total investments at fair value $ 333,301 $ 309,510 $ 7,760 $ 360

The fair values of the Company’s pension plan assets at Februarr ry 1, 2025 by asset categoryrr were as follows:

Fair Value Measurements at Februarr ry 1, 2025
($ thousands)s Total Level 1 Level 2 Level 3

set
Cash and cash equivalents $ 15,233 $ 15,233 $ — $ —
U.S. ggovernment securities 70,577 63,423 7,154 —
Interest rate swap agreements (4,188) — (4,188) —
Mutual fund 27,661 27,661 — —
Exchange-tratt ded funds 119,650 119,650 — —
Corporate stocks - common 81,760 81,717 — 43
Preferred securities 171 — — 171
S&P 500 Index options (3,738) (3,738) — —

Total investments in the fair value hierarchy $ 307,126 $ 303,946 $ 2,966 $ 214

Investments measured at net asset value:
Alternative investment fund 14,579 — — —
Unallocated insurance contract 24 — — —

Total investments measured at net asset value 14,603 — — —

Total investments at fair value $ 321,729 $ 303,946 $ 2,966 $ 214
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The following tabla e sets fortht changes in the fair value of plan assets, including all domestic and Canadian plans:

Pension Benefits Other Postretirement Benefits
($ thousands)s 2025 2024 2025 2024
Fair value of plan assets at begginningg of yyear $ 321,729 $ 344,051 $ — $ —
Actual return on plan assets 28,791 12,432 — —
Empl yoyer contributions 8,126 90 63 66
Plan participants’ contributions 11 9 1 2
Benefits paid (17,312) (16,561) (64) (68)
Settlements (8,043) (17,985) — —
Fore gign exchangge rate changges (1) (307) — —
Fair value of plan assets at end of year $ 333,301 $ 321,729 $ — $ —

Funded Status
The over-funff ded statust as of Januaryrr 31, 2026 and Februarr ry 1, 2025 for pension benefits was $78.8 million and $64.5
million, respectively. The under-funded statustt for other postretirement benefits was $0.9 million as of Januaryrr 31, 2026
and Februarr ry 1, 2025.

Amounts recognized in the consolidated balance sheets consist of:ff

Pension Benefits Other Postretirement Benefits
($ thousands)s 2025 2024 2025 2024
Prepaid pension costs (noncurrent assets) $ 85,289 $ 78,463 $ — $ —
Accruerr d benefit liabilities (current liability) (2,113) (9,023) (181) 180
Accruerr d benefit liabilities (noncurrent liabili yty) (4,365) (4,936) (716) 755
Net amount recognized at end of year $ 78,811 $ 64,504 $ (897) $ 935

The projected benefit obligation, the accumulated benefit obligation and the fair value of plan assets for pension plans
with a projected benefit obligation in excess of plan assets and for pension plans with an accumulated benefit obligation
in excess of plan assets, which includes only the Company’s SERP, were as follows:

Projected Benefit Obligation Exceeds the Accumulated Benefit Obligation
Fair Value of Plan Assets Exceeds the Fair Value of Plan Assets

($(( thousands)s 2025 2024 2025 2024
End of Year
Pr jojected benefit ob gligation $ 6,478 $ 13,958 $ 6,478 $ 13,958
Accumulated benefit obligation 5,052 12,568 5,052 12,568
Fair value of plan assets — — — —

The accumulated postretirement benefit obligation exceeds assets for all of the Company’s other postretirement benefit
plans.

The amounts in accumulated other comprehensive loss that have not yet been recognized as components of net periodic
benefit expense (income) at Januaryrr 31, 2026 and Februarr ry 1, 2025 are as follows:

Pension Benefits Other Postretirement Benefits
($ thousands)s 2025 2024 2025 2024

mponents of accumulated other comprehensive loss, net
of tax:

Net actuatt rial loss (gain) $ 21,320 $ 28,455 $ (235) $ (256)
Net prior service credit (6) 34 — —

Accumulated other comprehensive loss, net of tax $ 21,314 $ 28,489 $ (235) $ (256)
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Net Periodic Benefit Expense (Income)
Net periodic benefit expense (income) for 2025, 2024 and 2023 for all domestic and Canadian plans included the following
components:

Pension Benefits Other Postretirement Benefits
($ thousands)s 2025 2024 2023 2025 2024 2023

Service cost $ 4,686 $ 4,931 $ 5,020 $ — $ — $ —
Interest cost 14,455 15,025 14,543 49 45 48
Expected return on assets (22,229) (24,279) (24,353) — — —
Amortization of:ff

Actuarial loss g(gain) 5,707 6,038 3,785 (79) (108) (110)
Prior service credit 39 49 (123) — — —

Settlement cost 911 2,716 — — — —
Total net periodic benefit expense (income) $ 3,569 $ 4,480 $ (1,128) $ (30) $ (63) $ (62)

The non-servirr ce cost components of net periodic benefit expense (income) are included in other (expense) income, net in
the consolidated statements of earnirr ngs. Service cost is included in selling and administratt tive expenses.

Pension Benefits Other Postretirement Benefits
Weighted–average assumptions used to determine
net periodic benefit income 2025 2024 2023 2025 2024 2023

Discount rate 5.80 % 5.40 % 5.20 % 5.80 % 5.40 % 5.20 %
Rate of compensation increase 1.70 % 1.70 % 3.00 % N/A N/A N/A
Expected return on plan assets 7.70 % 7.70 % 7.50 % N/A N/A N/A

The net actuatt rial loss (gain) subju ect to amortization is amortized on a stratt ight-line basis over the average future service of
active plan participants as of the measurement date. The prior service credit is amortized on a straight-line basis over the
average future service of active plan participants benefiting under the plan at the time of each plan amendment.

The expected long-term rate of return on plan assets is based on historical and projected rates of return for current and
planned asset classes in the plan’s investment portfolio. Assumed projected rates of return for each asset class were
selected afteff r analyzing experience and future expectations of the returns. The overall expected rate of return for the
portfolff io was developed based on the target allocation for each asset class.

Expected Cash Flows
Information about expected cash flows for all pension and postrett tirement benefit plans follows:

Pension Benefits
Other

stretirement
($(( thousands)s Funded Plan SERP Total Benefits
Empl yoyer Contributions

2026 expected contritt butions to plan trusrr ts $ 8 $ — $ 8 $ —
2026 expected contritt butions to plan participants — 2,173 2,173 186
2026 refund of assets (e.g. surplus) to emplm oyer 119 — 119 —

Expected Benefit Payyments
2026 $ 16,704 $ 2,173 $ 18,877 $ 186
2027 16,974 819 17,793 142
2028 17,494 793 18,287 108
2029 17,934 734 18,668 82
2030 18,208 907 19,115 62

2031-2035 91,941 3,192 95,133 145
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Defined Contribution Plans
The Company’s domestic defined contribution 401(k) plan covers certarr in salaried employees. For eligible salaried
employees, the Company makes a core contritt bution of 1.5% and a matching contribution of up to 50% of the first 6% of
the emplm oyees’ contritt butions. The Company’s expense for this plan was $5.4 million in 2025, $4.7 million in 2024, and
$5.0 million in 2023. In addition to the core and matching contritt butions, the Company has the discretion to contribute up
to an additional 2% profitff -sharing benefit based on the Company’s performance. The Company’s expense for the profitff -
sharing contribution was zero for 2025, 2024 and 2023. The Company also offeff rs a 401(k) plan to certain hourly
employees, providing the option to contribute from 2% to 30% of pre-tax wages to the 401(k) plan. The hourly 401(k)
plan does not offeff r matching contritt butions and thereforff e, the Company incurred no expense during 2025.

Non-Qualified Deferred Compensation Plan
The Company has a non-qualified deferred compensation plan (the “Deferff red Compensation Plan”) for the benefit of
certain management emplmm oyees. The investment funds offeff red to the participants generally correspond to the funds offeff red
in the Company’s 401(k) plan and the account balance fluctuates with the investment returns on those funds. The Deferred
Compensation Plan permits the deferral of up to 50% of base salary and 100% of compensation received under the
Company’s annual incentive plan. The deferrals are held in a separate trusrr t, which has been establa ished by the Company
to administer the Deferred Compensation Plan. The assets of the trusrr t are subju ect to the claims of the Company’s creditors
in the event that the Company becomes insolvent. Consequently, the trusrr t qualifies as a grantor trusrr t for income tax
purposes (i.e., a “Rabbi Trusrr t”). The liabilities of the Deferred Compensation Plan of $12.7 million and $10.9 million as
of January 31, 2026 and Februarr ry 1, 2025, respectively, are presented in emplm oyee compensation and benefits in the
accompam nying consolidated balance sheets. The assets held by the trusrr t of $12.7 million and $10.9 million as of January
31, 2026 and Februarr ry 1, 2025, respectively, are presented within prepaid expenses and other current assets in the
accompam nying consolidated balance sheets, with changes in the deferred compensation charged to selling and
administrative expenses in the accompanying consolidated statements of earnings.

Non-Qualified Restoration Deferred Compensation Plan
The Company maintains a non-qualified restoration deferred compensation plan (thet “Restoration Plan”) for the benefit
of certain members of executive management. The Restoration Plan provides an incremental retirement benefit to key
executives whose contributions to qualified retirement plans are limited by Internal Revenue Service annual compensation
maximums. The investment funds offeff red to the participants generally correspond to the funds offeff red in the Company’s
401(k) plan. The plan assets and liabilities will fluctuate with the returns on the investment funds. The deferrals are held
in a separate trusrr t, which has been establa ished by the Company to administer the Restoration Plan. The assets of the trusrr t
are subju ect to the claims of the Company’s creditors in the event that the Company becomes insolvent. Consequeqq ntly, the
trusrr t qualifies as a grantor trusrr t for income tax purposes (i.e., a “Rabbi Trusrr t”). The liabilities of the Restoration Plan of
$0.5 million and $0.4 million as of Januaryrr 31, 2026 and Februarr ry 1, 2025, respectively, are presented in emplmm oyee
compensation and benefits in the accompanying consolidated balance sheets. The assets held by the trusrr t of $0.5 million
and $0.4 million as of January 31, 2026 and Februarr ry 1, 2025, respectively, are classified within prepaid and othet r current
assets in the accompanying consolidated balance sheets. Changes in deferred compensation plan assets and liabilities are
charged to selling and administrative expense in the accompanying consolidated statement of earnirr ngs.

Deferff red Compensation Plan for Non-Employee Directors
Non-emplmm oyee directors are eligible to participate in a deferred compensation plan, whereby deferred compensation
amounts are valued as if invested in the Company’s common stock through the use of phantom stock units (“PSUs”).
Under the plan, each participating director’s account is credited with the numbem r of PSUs equaqq l to the number of shares of
the Company’s common stock that the participant could purchase or receive with the amount of the deferred compensation,
based upon the fair value (as determined based on the average of the high and low prices) of the Company’s common
stock on the last trading dayaa of the fiscal quarter when the cash compensation was earned. Dividend equivalents are paid
on PSUs at the same rate as dividends on the Company’s common stock and are re-invested in additional PSUs at the next
fiscal quarter-end. The PSUs are payabla e in cash based on the numbem r of PSUs credited to the participating director’s
account, valued on the basis of the fair value at fiscal quarter-end on or following termination of the director’s service.
The liabilities of the plan of $0.9 million and $1.2 million as of January 31, 2026 and Februarr ry 1, 2025, respectively, are
based on 46,554 and 50,820 outstanding PSUs, respectively, and are presented in other liabilities in the accompanying
consolidated balance sheets. Gains and losses resulting from changes in the fair value of the PSUs are charged to selling
and administrative expenses in the accompanying consolidated statements of earnirr ngs.
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7. INCOME TAXES

The components of (loss) earnirr ngs before income taxes consisted of domestic loss before income taxes of $39.3 million
in 2025 and earnings before income taxes of $84.8 million and $132.5 million in 2024 and 2023, respectively. The
Company’s international earnirr ngs before income taxes were $27.1 million, $50.4 million and $48.8 million in 2025, 2024
and 2023, respectively.

The components of income tax (benefitff ) provision on earnirr ngs were as follows:

($ thousands)s 2025 2024 2023
Federal

Current $ (3,964) $ 3,818 $ 10,849
Deferred (4,820) 13,710 5,138

Total federal income tax (benefitff ) provision (8,784) 17,528 15,987
State

rrent 506 1,876 2,423
Deferred (1,540) 4,775 (9,819)

Total state income tax (benefitff ) provision (1,034) 6,651 (7,396)
International

rrent 7,279 5,289 4,879
Deferred 194 (407) (3,980)

Total international income tax provision 7,473 4,882 899
Total income tax (benefitff ) provision $ (2,345) $ 29,061 $ 9,490
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ASU 2023-09 was adopted on a prospective basis for the year ended January 31, 2026. A reconciliation of the U.S. federal
statuttt oryrr income tax rate to the effeff ctive tax rate is as follows:

2025
($ thousands)s Amount Rate
U.S. Federal Statutoryy Rate $ (2,567) 21.00%
Effeff ct of cross-border tax laws

Transition tax (2,464) 20.16%
Other 339 (2.77)%

Nontaxable or nondeducdd tible items
Excess offiff cer compensation 933 (7.63)%
Other (241) 1.97%

Other
Stock compensation 796 (6.51)%
Other (100) 0.82%

State and local income taxes, net of federal income tax effeff ct(1) (816) 6.67%
Foreign tax effeff ct

China
Valuation allowance 5,001 (40.92)%
Other (887) 7.26%

Macauaa
Foreign rate differff ential (2,997) 24.53%
Other (174) 1.42%

United Kingdom .
Valuation allowance (1,904) 15.58%
Other (1) 0.01%

Other foreign jurisdictions 2,737 (22.40)%
Total income tax benefit $ (2,345) 19.19%
(1) During the year ended Januaryrr 31, 2026, state taxes in California, Florida, Illinois, Minnesota, New Jersey, New York,

and Pennsylvania comprised greater than 50% of the tax effeff ct in this category.rr

A reconciliation of the U.S. federal statuttt oryrr income tax rate to the effeff ctive tax rate for years prior to adoption of ASU
2023-09 were as follows:

($ thousands)s 2024 2023
come taxes at statuttt oryrr rate $ 28,383 $ 38,078

State income taxes, net of federal tax benefit 4,514 5,710
International earnings taxed at differff ing rates from U.S. statuttt oryrr (3,584) (5,367)
Share-based compensation (2,647) (3,106)
Valuation allowances, net (2,204) (30,054)
Non-deducdd tibility of 162(m) limitations 3,401 4,373
GILTI, BEAT and FDII provisions 1,307 427
Other (1) (109) (571)
Total income tax provision $ 29,061 $ 9,490

(1) The othet r categoryrr of income tax provision principally represents the impact of expenses that are not deductible or
partially deductible for federal income tax purporr ses and the impact of any return-to-provision adjud stments.
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Significff ant components of the Company’s deferred income tax assets and liabilities were as follows:

($(( thousands)s January 31, 2026 Februarr ry 1, 2025
Deferred Tax Assets
Lease obligations $ 158,457 $ 158,310
Goodwill 26,914 30,308
Net operating loss carryforward/carrybrr ack 10,683 6,551
Accruerr d expenses 19,159 14,053
Employee benefits, compensation and insurance 13,219 10,954
Accounts receivabla e 7,484 4,043
Inventoryrr capiaa talization and inventoryrr reserves 8,125 6,532
Impam irment of investment in nonconsolidated affiff liate 45 1,418
Postretirement and postemployment benefit plans 197 201
Other 1,378 3,444
Total deferred tax assets, before valuation allowance 245,661 235,814

Valuation allowance (8,725) (3,406)
Total deferred tax assets, net of valuation allowance $ 236,936 $ 232,408

ferred Tax Liabilities
Lease rigght-of-uff se assets $ (149,254) $ (149,414)
Intangaa ible assets (17,270) (15,472)
LIFO inventoryyrr valuation (53,058) (54,808)
Retirement plans (21,235) (18,184)
Capiaa talized software (1,801) (1,797)
Depreciation (14,220) (17,100)
Other (2,404) (2,579)
Total deferred tax liabilities (259,242) (259,354)

t deferred tax liability $ (22,306) $ (26,946)

As of Januaryrr 31, 2026, the Company had various state and international net operation loss (“NOL”) carryforwards with
tax values totaling $10.7 million. The state NOLs totaling $2.8 million have carryforward periods ranging from one to 20
years. The Company has NOLs in the United Kingdom, China and Hong Kong of $1.9 million, $5.2 million and $0.8
million, respectively. The China NOLs have a carryforward period of five years while the United Kingdom and Hong
Kong NOLs have no expiration.

As of Januaryrr 31, 2026, no deferred taxes have been provided on the accumulated unremitted earnirr ngs of the Company’s
international subsu idiaries that are not subju ect to United States income tax. The Company periodically evaluates its
international investment opportunt ities and plans, as well as its international working capital needs, to determine the level
of investment required and, accordingly, determines the level of international earnirr ngs that is considered indefinitely
reinvested. Based upon the evaluation, earnings of the Company’s international subsu idiaries that are not otherwise subju ect
to United States taxation are considered to be indefinitely reinvested, and accordingly, deferred taxes have not been
provided. If changes occur in future investment opportuntt ities and plans, those changes will be reflected when known and
may result in providing residual United States deferred taxes on unremitted international earnirr ngs. If the Company’s
unremitted international earnings were not considered indefinitely reinvested as of January 31, 2026, an immaterial amount
of additional deferred taxes would have been provided.
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Income taxes paid, net of refunds received, for the year ended January 31, 2026 are as follows:

($(( thousands)s 2025
Federal taxes $ (9,000)
State taxes (626)
Fore gign taxes

Macauaa 5,071
Ireland 1,397
Canada 166
Guam 172
Other foreign jurisdictions 201

Income tax refundsff received, net $ (2,619)

Cash income taxes paid, net of refunds received, were $15.8 and $19.8 for the years ended Februarr ry 1, 2025 and Februarr ry
3, 2024, respectively.

Uncertain Tax Positions
ASC 740, Income Taxesaa , establa ishes a single model to address accounting for uncertain tax positions. The standard
clarifieff s the accounting for income taxes by prescribing a minimum recognition threshold a tax position is required to meet
before being recognized in the financial statements. The standard also provides guidance on derecognition, measurement
classification, interest and penalties, accounting in interim periods, disclosure and transition. As of Januaryrr 31, 2026 and
Februarr ry 1, 2025, the Company had no unrecognized tax benefits.

For federal purposrr es, the Company’s tax filings for fiscal years 2022 to 2024 remain open to examination but are not
currently being examined. The Company also files tax returns in various international jurisdictions and numerous states
for which various tax years are subju ect to examination and currently involved in audits.

8. BUSINESS SEGMENT INFORMATION

The Company’s reportabla e segments are Famous Footwett ar and Brand Portfolio. The Famous Footwear segment is
comprised of Famous Footwett ar, famousfootwett ar.com and famousfootwett ar.ca. Famous Footwear operated 821 stores at
the end of 2025, selling primarily branded footwett ar for the entire family.

The Brand Portfolio segment is comprised of wholesale operations selling the Company’s branded footwear, and the retail
stores and e-commerce sites associated with those brands. This segment sources, manufactff urtt es and markets branded,
licensed and private-labea l footwear primarily to online retailers, national chains, department stores, independent retailers,
mass merchandisers and franchise partners, as well as Company-owned Famous Footwett ar, Allen Edmonds, Sam Edelman,
Stuatt rt Weitzman and Naturalizer and e-commerce businesses. The Brand Portfolio segment included 85 branded retail
stores in North America and 103 branded retail stores in East and Southeast Asia at the end of 2025.

The accounting policies of the reportabla e segments are the same as those described in Note 1 to the consolidated financial
statements. The Company’s Famous Footwear and Brand Portfolio reportabla e segments are operating units that are
managed separately. These reportabla e segments reflect the level at which the chief operating decision maker (CODM),
the Company’s President and Chief Executive Offiff cer, evaluates financial perforff mance and allocates resources. The
CODM uses segment operating earnings (loss), which represents gross profit,ff less selling and administrative expenses and
restructurtt ing and other special charges, net, to allocate resources. Intersegment sales are generally recorded at a profitff ,
and intersegment earnirr ngs related to inventoryrr on hand at the purchasing segment are eliminated against the earnings.

Corporrr ate assets, administratt tive expenses and othet r costs and recoveries that are not allocated to the operating units, as
well as the elimination of intersegment sales and profit,ff are reported in the Eliminations and Othett r category.rr
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Following is a summaryrr of certain key financial measures for the respective periods:
2025

Famous Brand Eliminations
($ thousands)s Footwear Portfolio and Other Total

Net sales (1) $ 1,500,050 $ 1,315,976 $ (58,173) $ 2,757,853
Cost of ggoods sold 852,072 778,772 (57,769) 1,573,075
Gross profitff 647,978 537,204 (404) 1,184,778

Less expenses:
Retail stores (2) 372,238 51,003 — 423,241
Inforff mation technology 31,276 30,686 3,911 65,873
Warehousingg and distrit bution 48,699 73,521 746 122,966
Advertising and marketing 52,773 93,829 501 147,103
Restructurtt ingg and othet r special chargges, net 273 6,550 14,068 20,891
Other expenses (3) 95,516 249,326 53,490 398,332
Operatingg earnirr gngs (loss) $ 47,203 $ 32,289 $ (73,120) $ 6,372

Seggment assets $ 808,976 $ 983,528 $ 173,286 $ 1,965,790
Purchases of property and equipment $ 38,034 $ 20,231 $ 5,479 $ 63,744
Capiaa talized software $ 178 $ 126 $ 3,843 $ 4,147

2024
Famous Brand Eliminations

($ thousands)s Footwear Portfolio and Othett r Total

Net sales (1) $ 1,556,456 $ 1,225,963 $ (59,736) $ 2,722,683
Cost of ggoods sold 869,829 689,668 (58,856) 1,500,641
Gross profitff 686,627 536,295 (880) 1,222,042

Less expenses:
Retail stores (2) 366,144 31,108 — 397,252
Inforff mation technology 30,843 27,631 7,881 66,355
Warehousingg and distrit bution 50,905 70,368 3,580 124,853
Advertising and marketing 50,370 78,275 3,459 132,104
Restructurtt ingg and othet r special chargges, net 639 6,343 185 7,167
Other expenses (3) 100,650 200,448 43,357 344,455
Operatingg earnirr gngs (loss) $ 87,076 $ 122,122 $ (59,342) $ 149,856

Seggment assets $ 817,469 $ 893,460 $ 183,825 $ 1,894,754
Purchases of property and equipment $ 36,694 $ 10,335 $ 2,118 $ 49,147
Capiaa talized software $ 618 $ 44 $ 1,877 $ 2,539
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2023
Famous Brand Eliminations

thousands)s Footwear Portfolio and Othett r Total

Net sales (1) $ 1,609,396 $ 1,270,853 $ (62,955) $ 2,817,294
Cost of ggoods sold 889,847 724,848 (60,358) 1,554,337
Gross Profitff 719,549 546,005 (2,597) 1,262,957

Less expenses:
Retail stores (2) 360,102 28,793 — 388,895
Inforff mation technology 31,286 28,180 1,459 60,925
Warehousingg and distrit bution 52,874 59,045 4,439 116,358
Advertising and marketing 52,771 70,761 3,102 126,634
Restructurtt ingg and othet r special chargges, net 1,366 2,608 2,129 6,103
Other expenses (3) 97,312 211,159 61,116 369,587
Operatingg earnirr gngs (loss) $ 123,838 $ 145,459 $ (74,842) $ 194,455

Seggment assets $ 770,848 $ 862,404 $ 171,494 $ 1,804,746
Purchases of property and equipment $ 31,743 $ 10,515 $ 2,326 $ 44,584
Capiaa talized software $ 743 $ — $ 4,291 $ 5,034

(1) Net sales includes intersegment sales from Brand Portfolio to Famous Footwett ar of $58.2 million, $59.7 million and
$63.0 million in 2025, 2024 and 2023, respectively.

(2) Includes compensation and facilities costs associated with the Company’s North America retail stores.
(3) Primarily includes compensation costs associated with non-retail store operations, depreciation and amortirr zation, and

other overhead expenses.

Producdd ts purchased for the Famous Footwear segment from three key third-party supplu iers (Nike, Skechers and adidas)
represented approximately 24% of consolidated net sales for 2025, 2024, and 2023.

Following is a reconciliation of operating earnings to earnings before income taxes:

($ thousands)s 2025 2024 2023
Operatingg earnirr gngs $ 6,372 $ 149,856 $ 194,455

terest expense, net (18,464) (13,957) (19,343)
Other (expense) income, net (130) (741) 6,210
(Loss) earnings before income taxes $ (12,222) $ 135,158 $ 181,322

For geographic purposrr es, the domestic operations include the Company’s domestic retail operations, the wholesale
distribution of licensed, branded and private-labea l footwear to a varietytt of retail customers, including the Famous Footwear
and Brand Portfolio stores, as well as the Company’s e-commerce businesses.

The Company’s international operations consist of wholesale and retail operations primarily in East and Southeast Asia,
Canada and Europe.
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A summary of the Company’s net sales and long-lived assets, including lease right-of-uff se assets and property and
equipment, by geographic area were as follows:

($ thousands)s 2025 2024 2023
Net Sales
United States $ 2,582,127 $ 2,532,717 $ 2,624,474
East and Southeast Asia 54,648 111,670 130,423
Canada 64,807 58,140 48,220
Other 56,271 20,156 14,177
Total net sales $ 2,757,853 $ 2,722,683 $ 2,817,294

Long-Lived Assets (1)

United States $ 734,001 $ 716,894 $ 676,937
East and Southeast Asia 20,666 13,295 11,805
Canada 8,230 8,697 6,601
Other 2,369 657 269
Total long-lived assets $ 765,266 $ 739,543 $ 695,612

) During the year ended January 31, 2026, the Company identifieff d and corrected an immaterial misstatement in the
segment footnote disclosure related to long-lived assets by geographia c area for the year ended Februarr ry 1, 2025. The
disclosure misstatement had no impamm ct to the consolidated financial statements.

9. INVENTORIES

The Company’s net inventoryrr balance was comprised of the following:

($ thousands)s January 31, 2026 Februarr ry 1, 2025
Raw materials $ 15,251 $ 14,352
Work-in-process 704 644
Finished ggoods 594,516 550,245
Inventories, net (1) $ 610,471 $ 565,241

(1) Net of adjud stment to last-in, first-out cost of $14.9 million and $10.9 million as of Januaryrr 31, 2026 and Februarr ry 1,
2025, respectively.

As of Januaryrr 31, 2026 and Februarr ry 1, 2025, the Company’s inventoryrr balance included $0.4 million and $0.2 million,
respectively, of finished goods producdd t subju ect to consignment arrarr ngements with wholesale customers.

10. PROPERTY AND EQUIPMENT

Property and equipment consisted of the following:

($thousands)s January 31, 2026 Februarr ry 1, 2025
Land and buildinggs $ 19,549 $ 37,494
Leasehold improvements 244,261 229,227
Technologygy equipment 62,132 56,900
Machinery and equipment 125,318 116,404
Furniture and fixturt es 141,270 146,730
Construtt ction in progress 26,816 16,518
Propertyy and equipment 619,346 603,273
Allowances for depreciation (416,407) (428,060)
Propertyy and equipment, net $ 202,939 $ 175,213
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Usefulff lives of property and equipment are as follows:

Years
Buildi gngs 5 - 30
Leasehold improvements 5 - 20
Technologygy equipment 2 - 7
Machinery and equipment 4 - 20
Furniture and fixturt es 3 - 10

Afteff r allowing for an appropriate start-up period, property and equipment at stores and any lease right-of-uff se assets
indicated as impaired are written down to fair value as calculated using a discounted cash flow method. The Company
recorded charges for impamm irment of $1.7 million, $1.9 million and $0.7 million in 2025, 2024 and 2023, respectively,
primarily for operating lease right-of-uff se assets, leasehold improvements and furniturtt e and fixturtt es in the Company’s retail
stores and capiaa talized software, which are presented in selling and administrative expenses. Fair value was based on
estimated future cash flows to be generated by retail stores, discounted at a market rate of interest. Refer to Note 13 and
Note 14 to the consolidated financial statements for further discussion of these impamm irmerr nt charges.

Sale of Corporate Headquarters
In Decembem r 2025, the Company completed the sale of the largest parcel of its corporate headquarters campus and entered
into a short-term leaseback arrarr ngement for the sold parcel, under which the Company will continue to occupyu the property
until its new headquarters space becomes availabla e, which is expected in mid-2026. While the Company remains
committed to vacating the remaining two parcels, these parcels are no longer presented separately from held and used
property on the consolidated balance sheet. Accordingly, the remaining parcels with a carryrr ing value of $5.1 million, were
reclassified to property and equipment, net.

11. GOODWILL AND INTANGIBLE ASSETS

Goodwill and intangible assets were as follows:

($ thousands)s January 31, 2026 Februarr ry 1, 2025
Inta gngible Assets

Famous Footwett ar $ 2,800 $ 2,800
Brand Portfolio (1) 354,883 342,083

Total intangible assets 357,683 344,883
Accumulated amortization (168,922) (157,565)
Total intangible assets, net 188,761 187,318
Goodwill

Brand Portfolio (2) 15,386 4,956
Total ggoodwill 15,386 4,956
Goodwill and intangible assets, net $ 204,147 $ 192,274

(1) The carryrr ing amount of intangible assets as of Januaryrr 31, 2026 and Februarr ry 1, 2025 is presented net of
accumulated impairmerr nt charges of $106.2 million.

(2) The carrying amount of goodwidd ll as of Januaryrr 31, 2026 and Februarr ry 1, 2025 is presented net of accumulated
impairment charges of $415.7 million.

As further described in Note 3 of the consolidated financial statements, the Company acquired Stuatt rt Weitzman on August
4, 2025. The allocation of the purchase price resulted in trademark intangaa ible assets of $12.8 million and incremental
goodwill of $10.4 million. The trademarkr is being amortized on a straight-line basis over its usefulff life of 20 years.
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The Company’s intangible assets as of January 31, 2026 and Februarr ry 1, 2025 were as follows:

($(( thousands)s January 31, 2026
Estimated Usefulff Lives Accumulated Accumulated

(In Years) Cost Basis Amortization Impairment Net Carrying Value
Trade names 2 - 40 $ 312,288 $ 149,492 $ (10,200) $ 152,596
Trade names Indefinite 107,400 — (92,000) 15,400
Customer
relationships 15 - 16 44,200 19,430 (4,005) 20,765

$ 463,888 $ 168,922 $ (106,205) $ 188,761

Februarr ry 1, 2025
Estimated Usefulff Lives Accumulated Accumulated

(In Years) Cost Basis Amortization Impam irment Net Carryirr ng Value
Trade names 2 - 40 $ 299,488 $ 140,424 $ (10,200) $ 148,864
Trade names Indefinite 107,400 — (92,000) 15,400
Customer relationships 15 - 16 44,200 17,141 (4,005) 23,054

$ 451,088 $ 157,565 $ (106,205) $ 187,318

Amortization expense related to intangible assets was $11.4 million in 2025, $11.0 million in 2024 and $12.1 million in
2023. The Company estimates $11.7 million of amortization expense related to intangible assets in 2026, $11.5 million
in 2027 and $11.3 million in 2028, 2029 and 2030.

Goodwill is tested for impamm irmrr ent at least annually, or more frequently if events or circumstances indicate it might be
impaired, using either the qualitative assessment or a quantitative fair value-based test. During 2025 and 2024, the
goodwill impairment testing was perforff med as of the first day of the fourth fiscal quarter, which resulted in no impamm irmerr nt
charges.

Indefinite-lived intangaa ible assets are tested for impamm irmerr nt as of the first day of the fourth quarter of each fiscal year unless
events or circumstances indicate an interim test is required. The Company did not record any impamm irmerr nt charges for
intangible assets during 2025, 2024 or 2023.

12. FINANCING ARRANGEMENTS

Credit Agreement
The Company maintains a revolving credit facility for working capiaa tal needs. The Company is the lead borrorr wer, and
certain wholly-owned subsu idiaries, including Sidney Rich Associates, Inc., BG Retail, LLC, Allen Edmonds LLC, Vionic
Group LLC, Vionic International LLC and Blowfish, LLC are each co-borrowers and guarantors.

On June 27, 2025, the Company entered into a Seventh Amendment to Fourth Amended and Restated Credit Agreement
(as so amended, the "Credit Agreement") which, among other modifications, increased the amount availabla e under the
revolving credit facility by $200.0 million to an aggregate amount of up to $700.0 million, subju ect to borrowing base
restrictions, and may be increased by up to $250.0 million. The Credit Agreement matures on June 27, 2030.

Borrowing availabia lity under the Credit Agreement is limited to the lesser of the total commitments and the borrorr wing
base ("Loan Cap"aa ), which is based on stated percentages of the sum of eligible accounts receivabla e, eligible inventoryrr and
eligible credit card receivaba les, as defined, less applicable reserves. Under the Credit Agreement, the Loan Parties’
obligations are secured by a first-priority security interest in all accounts receivabla e, inventoryrr and certain othet r collateral.

Interest on borrorr wings is at variable rates based on the secured overnight financing rate (“SOFR “) or the prime rate (as
defined in the Credit Agreement), plus a spread. The interest rate and fees for letters of credit vary based upon the level
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of excess availabia lity under the Credit Agreement. There is a fee payabla e on the unused portion under the facility and a
letter of credit fee payabla e on the outstanding face amount under letters of credit.

The Credit Agreement limits the Company’s ability to create, incur, assume or permit to exist additional indebtedness and
liens, make investments or specified payments, give guarantees, pay dividends, make capia tal expenditures and merge or
acquire or sell assets. In addition, if excess availabia lity falls below the greater of 10.0% of the Loan Capaa and $56.0 million
for three consecutive business days, and the fixed charge coverage ratio is less than 1.25 to 1.0, the Company would be in
defaulaa t under the Credit Agreement and certain additional covenants would be triggered.

The Credit Agreement contains customaryrr events of default, including, without limitation, payment defaulaa ts, breaches of
representations and warranties, covenant defaults, cross-defaults to similar obligations, certain events of bankruprr tcy and
insolvency, judgment defauff lts and the failure of any guarantytt or security document suppou rting the agreement to be in full
force and effeff ct. If an event of defauff lt occurs, the collateral agent may assume dominion and control over the Company’s
cash (a “cash dominion event”) until such event of defaulaa t is cured or waived or the excess availabia lity exceeds an amount
as defined in the Credit Agreement for 30 consecutive days, provided that a cash dominion event shall be deemed
continuing (even if an event of defaulaa t is no longer continuing and/or excess availabia lity exceeds the required amount for
30 consecutive business days) afteff r a cash dominion event has occurred and been discontinued on two occasions in any
12-month period. The Credit Agreement also contains certain other covenants and restrictions. The Company was in
compliance with all covenants and restrictions under the Credit Agreement as of January 31, 2026.

The maximum amount of borrorr wings outstanding under the Credit Agreement at the end of any month was $387.5 million
and $261.5 million in 2025 and 2024, respectively. As of Januaryrr 31, 2026, the Company had $296.5 million of borrorr wings
outstanding and $8.6 million in letters of credit outstanding under the Credit Agreement, with total additional borrorr wing
availabia lity of $207.7 million. Average daily borrorr wings were $297.5 million and $201.5 million in 2025 and 2024,
respectively, and the weighted-average interest rates approximated 5.7% and 6.2% for the respective periods.

13. LEASES

The Company leases all of its retail locations, a manufacturtt ing facility, and certain offiff ce locations, distribution centers
and equiqq pment. At contract inception, leases are evaluated and classified as either operating or finance leases. Leases with
an initial term of 12 months or less are not recorded on the balance sheet.

Lease right-of-uff se assets and lease liabilities are recognized based on the present value of the future minimum lease
payments over the lease term. The majoa rity of the Company’s leases do not provide an implicit rate and thereforff e, the
Company uses an incremental borrowing rate based on the information availabla e at the commencement date to determine
the present value of future payments. For operating leases, lease expense for the minimum lease payments is recognized
on a straight-line basis over the lease term. Variable lease payments are expensed as incurred.

The Company regularly analyzes the results of all of its stores and assesses the viability of underperforming stores to
determine whether events or circumstances exist that indicate the stores should be closed or whethet r the carrying amount
of their long-lived assets may not be recoverabla e. Afteff r allowing for an appropriate start-up period and consideration of
any unusual nonrecurring events, property and equipment at stores and the lease right-of-uff se assets indicated as impaired
are written down to fair value as calculated using a discounted cash flow method. The fair value of the lease right-of-uff se
assets and property and equipment is determined utilizing projected cash flows for each store location, discounted using a
risk-adjusted discount rate, subju ect to a market floor based on current market lease rates. Refer to Note 14 to the
consolidated financial statements for furthet r discussion of impairmerr nt charges on the Company’s operating lease right-of-ff
use assets and property and equipment in its retail stores.
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The weighted-average lease term and discount rate as of Januaryrr 31, 2026 and Februarr ry 1, 2025 were as follows:

January 31, 2026 Februarr ry 1, 2025
Weigghted-aver gage remainingg lease term (in yyears) 5.7 6.1
Weighted-average discount rate 5.5 % 5.2 %

During 2025, the Company entered into new or amended leases that resulted in the recognition of right-of-uff se assets and
lease obligations of $150.7 million on the consolidated balance sheets. As of Januaryrr 31, 2026, the Company has entered
into lease commitments for six retail locations for which the leases have not yet commenced. The Company anticipates
that the leases for four of the new retail locations will begin in the next fiscal year and two will begin in fiscal year 2027.
Upon commencement, right-of-uff se assets and lease liabilities of approximately $6.5 million and $2.0 million will be
recorded on the consolidated balance sheets in 2026 and 2027, respectively. In addition, the Company has entered into a
lease commitment for its corporate headquarters that will begin in fiscal 2026. Upon commencement, right-of-uff se assets
and lease liabilities of approximately $52.0 million will be recorded.

The components of lease expense for 2025, 2024 and 2023 were as follows:

($(( thousands)s 2025 2024 2023
Operatingg lease expense $ 169,000 $ 160,832 $ 156,849

riable lease expense 42,865 46,672 42,983
Short-term lease expense 963 1,149 2,757
Total lease expense $ 212,828 $ 208,653 $ 202,589

The aggregate future annual lease payments at January 31, 2026 were as follows:

($ thousands)s
2026 $ 192,041
2027 136,421
2028 102,482
2029 73,715
2030 53,240
Thereafteff r 135,575
Total minimum operatingg lease payymaa ents $ 693,474
Less impumm ted interest (98,843)
Present value of lease obligations $ 594,631

Suppuu lemental cash flow information related to leases is as follows:

($(( thousands)s 2025 2024 2023
Cash paid for lease ob gligations $ 187,685 $ 158,156 $ 181,420

14. FAIR VALUE MEASUREMENTS

Fair Value Hierarchy
The Company follows ASC Topic 820, Fair Value Measurement, which establa ishes a framework for measuring fair value
and requires disclosures about fair value measurements. Fair value measurement disclosure requirements specify a
hierarchy of valuation techniques based upon whether the inputs to those valuation techniques reflect assumptions other
market participants would use based upon market data obtained from independent sources (“observabla e inputs”) or reflect
the Company’s own assumptions of market participant valuation (“unobservarr bla e inputs”). In accordance with the fair value
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guidance, the inputs to valuation techniques used to measure fair value are categorized into three levels based on the
reliability of the inputs as follows:

• Level 1 – Quoted prices in active markets that are unadjud sted and accessible at the measurement date for identical,
unrestricted assets or liabia lities;

• Level 2 – Quoted prices for identical assets and liabilities in markets that are not active, quoted prices for similar
assets and liabia lities in active markets or financial instruments for which significff ant inpun ts are observarr bla e, either
directly or indirectly; and

• Level 3 – Prices or valuations that require inputs that are both significff ant to the fair value measurement and
unobservable.

In determining fair value, the Company uses valuation techniques that maximize the use of observable inputn s and minimize
the use of unobservable inpunn ts to the extent possible. The Company also considers counterparr rty credit risk in its assessment
of fair value. Classification of the financial or non-financial asset or liability within the hierarchy is determined based on
the lowest level input that is significff ant to the fair value measurement.

Measurement of Fair Value
The Company measures fair value as an exit price, the price to sell an asset or transferff a liability in an orderly transaction
between market participants at the measurement date, using the procedurdd es described below for all financial and non-
financial assets and liabia lities measured at fair value.

Non-Qualifieff d Defee rred Compensation Planll Assets and Liabilities
As discussed in Note 6 to the consolidated financial statements, the Company maintains the Deferred Compensation Plan
for the benefit of certain management emplmm oyees. The investment funds offeff red to the participants generally correspond
to the funds offeff red in the Company’s 401(k) plan, and the account balance fluctuates with the investmett nt returns on those
funds. The fair value is based on unadjusted quoted market prices for the funds in active markets with sufficff ient volume
and frequency (Level 1).

Non-Qualifieff d Restoration Planll Assets and Liabilities
As discussed in Note 6 to the consolidated financial statements, in 2023, the Company adopted the Restoration Plan for
the benefit of certain members of executive management. The Restoration Plan provides an incremental retirement benefit
to key executives whose contributions to qualifieff d retirement plans are limited by Internal Revenue Service annual
compensation maximums. The investment funds offeff red to the participants generally correspond to the funds offeff red in
the Company’s 401(k) plan. The fair value is based on unadjusted quote market prices for the funds in active markets with
sufficff ient volume and frequency (Level 1).

Defee rred Compensation Planll for Non-Emplm oyee Directorsrr
As discussed in Note 6 to the consolidated financial statements, non-emplm oyee directors are eligible to participate in a
deferred compensation plan with deferred amounts valued as if invested in the Company’s common stock through the use
of PSUs. Under the plan, each participating director’s account is credited with the number of PSUs equal to the numbem r of
shares of the Company’s common stock that the participant could purchase or receive with the amount of the deferred
compensation, based upon the average of the high and low prices of the Company’s common stock on the last trading day
of the fiscal quarter when the cash compensation was earnerr d. Dividend equiqq valents are paid on PSUs at the same rate as
dividends on the Company’s common stock and are re-invested in additional PSUs at the next fiscal quarter-end. The
liabilities of the plan are based on the fair value of the outstanding PSUs and are presented in othet r accruerr d expenses
(current portion) or othet r liabilities in the accompanying consolidated balance sheets. Gains and losses resulting from
changes in the fair value of the PSUs are presented in selling and administratt tive expenses in the Company’s consolidated
statements of earnings. The fair value of each PSU is based on an unadjusted quoted market price for the Company’s
common stock in an active market with sufficient volume and frequency on each measurement date (Level 1).
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Restritt cted Stock Unitstt for Non-Emplm oyee Directorsrr
Under the Company’s incentive compensation plans, cash-equivalent restricted stock units (“RSUs”) of the Company were
previously granted at no cost to non-employee directors. These cash-equivalent RSUs are subju ect to a vesting requirement
(usually one year), earnrr dividend-equivalent units and are settled in cash on the date the director terminates service or such
earlier date as a director may elect, subju ect to restrictions, based on the then current fair value of the Company’s common
stock. The fair value of each cash-equivalent RSU payabla e is based on an unadjud sted quoted market price for the
Company’s common stock in an active market with sufficff ient volume and frequency on each measurement date (Level
1). Additional information related to RSUs for non-employee directors is disclosed in Note 16 to the consolidated financial
statements.

The following tabla e presents the Company’s assets and liabilities that are measured at fair value on a recurring basis at
Januaryrr 31, 2026 and Februarr ry 1, 2025. During 2025, 2024 or 2023, the Company did not have any transferff s between
into or out of Level 3.

Fair Value Measurements
($ thousands)s Total Level 1 Level 2 Level 3
Asset (Liability)
January 31, 2026:
Non-qualifieff d deferred compensation plan assets $ 12,717 12,717 $ — $ —
Non-qualified deferred compensation plan liabilities (12,717) (12,717) — —
Non-qualifieff d restoration plan assets 521 521 — —
Non-qualified restoration plan liabilities (521) (521) — —
Deferred compensation plan liabilities for non-empl yoyee directors (856) (856) — —
Restricted stock units for non-employee directors (769) (769) — —
Februarr yry 1, 2025:
Non-qualified deferred compensation plan assets 10,939 10,939 — —
Non-qualified deferred compensation plan liabilities (10,939) (10,939) — —
Non-qualified restoration plan assets 444 444 — —
Non-qualified restoration plan liabilities (444) (444) — —
Deferff red compensation plan liabilities for non-employee directors (1,039) (1,039) — —
Restricted stock units for non-emplmm yoyee directors (1,130) (1,130) — —

Impam irmerr nt Charger s
The Company assesses the impam irment of long-lived assets whenever events or changes in circumstances indicate that the
carrying value may not be recoverabla e. Factors the Company considers important that could trigger an impairment review
include underperformance relative to expected historical or projected future operating results, a significff ant change in the
manner of the use of the asset or a negative industryrr or economic trend. When the Company determines that the carryrr ing
value of long-lived assets may not be recoverabla e based upon the existence of one or more of the aforff ementioned factors,
impairment is measured based on a projected discounted cash flow method. Certain factors, such as estimated store sales
and expenses, used for this nonrecurring fair value measurement are considered Level 3 inputs as defined by FASB ASC
820, Fair Value Measurement. Long-lived assets held and used with a carryirr ng amount of $562.4 million, $626.2 million
and $579.1 million in 2025, 2024 and 2023, respectively, were assessed for indicators of impam irment. This assessment
resulted in the impairmerr nt charges presented in the tabla e below, primarily for operating lease right-of-uff se assets, leasehold
improvements, and furniturtt e and fixturt es in the Company’s retail stores, as well as capiaa talized software.

($(( thousands)s 2025 2024 2023
Long-Lived Asset Impam irment Charges:

Famous Footwett ar $ 1,718 $ 1,448 $ 749
Brand Portfolio — 416 —

Total lo gng-lived asset impamm irmrr ent chargges $ 1,718 $ 1,864 $ 749
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The Company performed its annual impamm irmerr nt review of intangible assets, which involves estimating the fair value using
significff ant unobservarr bla e inpunn ts (Level 3). The intangible asset impairment reviews performed in 2025, 2024 and 2023
resulted in no impairmerr nt charges.

During 2025 and 2024, the Company performed qualitative assessments of goodwill as of the first day of the fourth fiscal
quarter and during 2023 Company performed a quantitative assessment of goodwidd ll. The reviews indicated no impamm irmerr nt.
Refer to Note 1 and Note 11 to the consolidated financial statements for additional information related to the goodwidd ll
impairment tests.

Fair Value of the Company’s Other Financial Instruments
The fair values of cash and cash equiqq valents, receivabla es and trade accounts payabla e approximate their carrying values due
to the short-term nature of these instruments.

The fair values of the borrorr wings under revolving credit agreement of $296.5 million and $219.5 million as of Januaryrr 31,
2026 and Februarr ry 1, 2025, respectively, approximate the carrying values due to the short-term nature of the borrowings.
(Level 1).

15. SHAREHOLDERS’ EQUITY

Company Stock
The Company’s common stock, which has a $0.01 par value per share, is listed for trading under the ticker symbol “CAL”
on the New York Stock Exchange. Holders of the common shares are entitled to one vote per share. The Company is also
authorized to issue preferff red shares with a $1.00 par value per share.

The following tabla e provides additional information regarding the Company’s common and preferff red stock:

(in(( thousands)s January 31, 2026 Februarr ry 1, 2025
Common Preferreff d Common Preferff red

Authorized shares 100,000 1,000 100,000 1,000
Outstanding shares 33,850 — 33,632 —

Stock Repurchase Programs
On March 10, 2022, the Board of Directors approved a stock repurchase program ("2022 Program") authorizing the
repurchase of the Company’s outstanding common stock of up to 7.0 million shares. The Company can use the repurchase
programs to repurchase shares on the open market or in private transactions from time to time, depending on market
conditions. The repurchase programs do not have an expiration date. Repurchases of common stock are limited under the
Company’s debt agreements. During 2025, 2024 and 2023, the Company repurchased 300,000, 1,938,324 shares and
763,000 shares, respectively, under the 2022 Program. There are 3,666,055 additional shares authorized to be repurchased
under the 2022 Program as of Januaryrr 31, 2026.

Repurchases Related to Employee Share-based Awards
During 2025, 2024 and 2023, emplmm oyees tendered 247,249, 249,678 and 449,285 shares, respectively, related to certain
share-based awards. These shares were tendered to satisfyff tax withholding amounts for restricted stock, stock performance
awards and non-qualified stock options. Accordingly, these share repurchases are not considered a part of the Company’s
publicly announced stock repurchase programs.
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Accumulated Other Comprehensive Loss
The following tabla e sets forth the changes in accumulated othet r comprehensive loss, net of tax, by component for 2025,
2024 and 2023:

Pension and Accumulated
reign Other Other

Currency Postretirement Comprehensive
($(( thousands)s Translation Transactions (1) (Loss) Income
Balance Janua yry 28, 2023 $ (1,213) $ (25,537) $ (26,750)
Other comprehensive income (loss) before reclassifications 115 (10,506) (10,391)
Reclassifications:

ounts reclassified from accumulated other comprehensive loss — 3,552 3,552
Tax benefit — (915) (915)

Net reclassifications — 2,637 2,637
Other comprehensive income (loss) 115 (7,869) (7,754)
Balance Februarr ry 3, 2024 $ (1,098) $ (33,406) $ (34,504)
Other comprehensive loss before reclassifications (4,691) (1,284) (5,975)
Reclassifications:

Amounts reclassified from accumulated other comprehensive loss — 8,695 8,695
Tax benefit — (2,238) (2,238)

Net reclassifications — 6,457 6,457
her comprehensive (loss) income (4,691) 5,173 482

Balance Februarr yry 1, 2025 $ (5,789) $ (28,233) $ (34,022)
Other comprehensive income before reclassifications 8,292 2,268 10,560
Reclassifications:

ounts reclassified from accumulated other comprehensive loss — 6,578 6,578
Tax benefit — (1,692) (1,692)

Net reclassifications — 4,886 4,886
Other comprehensive income 8,292 7,154 15,446

lance January 31, 2026 $ 2,503 $ (21,079) $ (18,576)

) Amounts reclassified are included in other (expense) income, net. Refer to Note 6 to the consolidated financial
statements for additional information related to pension and other postretirement benefits.

16. SHARE-BASED COMPENSATION

The Company has share-based incentive compensation plans under which certain offiff cers, employees and members of the
Board of Directors are participants and may be granted restritt cted stock, stock perforff mance awards, restricted stock units
and stock options.

ASC 718, Compensation – Stock Compensation, and ASC 505, Equity, require companies to recognize compensation
expense in an amount equal to the fair value of all share-based payments granted to employees over the requisite service
period for each award. In certain limited circumstances, the Company’s incentive compensation plan provides for
accelerated vesting of the awards, such as in the event of a change in control, qualifieff d retirement, deatht or disabia lity. The
Company has a policy of issuing treasuryrr shares in satisfacff tion of share-based awards.
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Share-based compensation expense of $12.4 million, $15.1 million and $14.8 million was recognized in 2025, 2024 and
2023, respectively, as a component of selling and administrative expenses. The following tabla e details the share-based
compensation expense by plan for 2025, 2024 and 2023:

($ thousands)s 2025 2024 2023
Expense for share-based compensation plans, net of forfeiff tures:

Restricted stock $ 10,218 $ 12,746 $ 12,579
Stock performance awards 1,182 1,410 1,183
Restricted stock units 1,027 989 1,042

Total share-based compensation expense $ 12,427 $ 15,145 $ 14,804

The Company issued 518,248, 80,069 and 537,267 shares of common stock in 2025, 2024 and 2023, respectively, for
restricted stock grants, stock performance awards issued to employees and common and restricted stock issued to non-
employee directors, net of forfeiturtt es and shares withheld to satisfyff the tax withholding requirement.

The Company recognized excess tax benefits of $1.0 million, $2.6 million and $3.1 million in 2025, 2024 and 2023,
respectively, related to restricted stock vestings and dividends and performance share award vestings. The excess tax
benefit or provision for the respective periods were recorded in income tax provision on the Company’s consolidated
statements of earnings.

Restricted Stock
Under the Company’s incentive compensation plans, restricted stock of the Company may be granted at no cost to certain
offiff cers, key employees and directors. Plan participants are entitled to cash dividends and voting rights for their respective
shares. The restricted stock awards limit the sale or transferff of these shares during the requisite service period. Expense
for restricted stock grants is recognized on a straight-line basis separately for each vesting portion of the stock award based
upon the fair value of the award on the date of grant. The fair value of the restricted stock grants is the quoted market
price for the Company’s common stock on the date of grant.

The following tabla e summarizes restricted stock activity for 2025, 2024 and 2023:

Number of
Nonvested Weighted-
Restricted Average Grant

Shares Date Fair Value
Nonvested at Januaryrr 28, 2023 1,603,960 18.57
Granted 603,121 23.13
Vested (513,238) 13.73
Forfeited (181,422) 19.15
Nonvested at Februarr ry 3, 2024 1,512,421 21.96
Granted 346,686 39.77
Vested (620,800) 21.08
Forfeited (96,988) 26.08
Nonvested at Februarr ry 1, 2025 1,141,319 27.60
Granted 958,010 16.61
Vested (596,615) 23.06
Forfeited (214,524) 23.05
Nonvested at Janua yry 31, 2026 1,288,190 $ 22.29

Of the 958,010 restricted shares granted during 2025, 48,524 have a cliff-ff vesting term of one year and 909,486 have a
graded vesting term of three years, with 50% vesting afteff r two years and 50% afteff r three years. Of the 346,686 restricted
shares granted during 2024, 13,692 shares have a cliff-ff vesting term of one year and 332,994 shares have a graded-vesting
term of three years, with 50% vesting afteff r two years and 50% afteff r three years. Of the 603,121 restritt cted shares granted
during 2023, 23,268 shares have a cliff-ff vesting term of one year, 7,000 shares have a graded vesting term of three years,
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with 50% vesting afteff r eighteen months and 50% afteff r three years, 5,800 shares have a graded-vesting term of two years
and 567,053 shares have a graded-vesting term of three years, with 50% vesting afteff r two years and 50% afteff r three years.

The total grant date fair value of restricted stock awards vested during the years ended Januaryrr 31, 2026, Februarr ry 1, 2025
and Februarr ry 3, 2024 was $13.8 million, $13.0 million and $7.0 million, respectively. The total fair value of restricted
stock awards that vested during the years ended Januaryrr 31, 2026, Februarr ry 1, 2025 and Februarr ry 3, 2024 was $9.3 million,
$23.1 million and $12.2 million, respectively. As of Januaryrr 31, 2026, the total remaining unrecognized compensation
cost related to nonvested restricted stock grants was $11.4 million, which will be amortized over the weighted-average
remaining requisite service period of approximately 1.2 years.

Perforff mance Share Awards
Under the Company’s incentive compensation plans, common stock or cash may be awarded at the end of the perforff mance
period at no cost to certain offiff cers and key employees if certain financial goals are met. Under the plan, emplmm oyees are
granted performance share awards at a target number of shares or units, which generally vest over a three-year service
period. At the end of the vesting period, the employee will have earnerr d an amount of shares between 0% and 200% of the
targeted award, depending on the attainment of certain financial goals for the service period and individual achievement
of strategic initiatives over the cumulative period of the award. If the awards are granted in units, the emplmm oyee will be
given an amount of cash ranging from 0% to 200% of the equiqq valent market value of the targeted award. Expense for
performance share awards is recognized based upon the fair value of the awards on the date of grant and the number of
shares or cash that are probabla e to be awarded on a straight-line basis for each performance period of the share award.

During 2024, the Company granted performance share awards for a targeted 165,854 shares, with a weighted-average
grant date fair value of $41.05 in connection with the 2024 performance award (2024 – 2026 performance period). During
2023, the Company granted performance share awards for a targeted 276,434 shares, with a weighted-average grant date
fair value of $23.12 in connection with the 2023 performance award (2023 – 2025 performance period). The 2024 and
2023 performance awards are payabla e in common stock for up to 100% of the targeted award and the remainder in cash if
any portion exceeds the targeted award. Compensation expense is recognized based on the fair value of the award and the
number of shares or units that are probable to be awarded for each tranche in accordance with the vesting schedule of the
units over the three-year service period.

During 2025, the Company granted long-termrr incentive awards payabla e in cash for the 2025-2027 performance period,
with a target value of $6.7 million and a maximum value of $13.4 million. This award, which vests afteff r a three-year
period, is dependent upon the attainment of certain financial goals of the Company for each of the three years and
individual achievement of stratt tegic initiatives over the cumulative period of the award. The estimated value of this award,
which is reflected within other liabilities on the consolidated balance sheet as of Januaryyrr 31, 2026, is beingg accruerr d over
the three-yyear performance period.
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The following tabla e summarizes performance share award activity for 2025, 2024 and 2023:

Number of Nonvested Number of Nonvested
Performance Share Performance Share

Awards at Target Awards at Maximum Weighted-Average
Level Level Grant Date Fair Value

Nonvested at Januaryrr 28, 2023 281,000 562,000 13.64
Granted 276,434 276,434 23.12
Vested (273,918) (547,836) 13.64
Forfeited (14,868) (21,950) 18.65
Nonvested at Februarr ry 3, 2024 268,648 268,648 23.12
Granted 165,854 165,854 41.05
Vested — — —
Forfeited (21,886) (21,886) 23.12
Nonvested at Februarr ry 1, 2025 412,616 412,616 30.33
Granted — — —
Vested — — —
Forfeited (106,560) (106,560) 29.19
Nonvested at Janua yry 31, 2026 306,056 306,056 $ 30.72

The total fair value of performance share awards that vested during the years ended January 31, 2026, Februarr ry 1, 2025
and Februarr ry 3, 2024 was zero, zero and $13.8 million, respectively. As of Januaryrr 31, 2026, the remaining unrecognized
compensation cost related to nonvested perforff mance share awards for the 2023 and 2024 performance awards was $0.6
million, which will be recognized over the remaining service period of 0.5 years.

During 2022, the Company granted long-termrr incentive awards payabla e in cash for the 2022-2024 performance period,
with a target value of $8.3 million and a maximum value of $16.6 million. This award, which vested afteff r a three-year
period, was dependent upon the attainment of certain financial goals of the Company for each of the three years and
individual achievement of strategic initiatives over the cumulative period of the award. The estimated value of this award,
which is reflected within othet r accrued expenses on the consolidated balance sheets, was being accruerr d over the three-
year performance period.

Restricted Stock Units for Non-Employee Directors
Equiqq ty-based grants may be made to non-employee directors in the form of restricted stock units (“RSUs”) payabla e in cash
or common stock at no cost to the non-employee director. The RSUs are subject to a vesting requirement (usually one
year), earn dividend equivalent units and are payabla e in cash or common stock on the date the director terminates service
or such earlier date as a director may elect, subju ect to restritt ctions, based on the then current fair value of the Company’s
common stock. Dividend equivalents are paid on outstanding RSUs at the same rate as dividends on the Company’s
common stock, are automatically re-invested in additional RSUs and vest immediately as of the payment date for the
dividend. Expense related to the initial grant of RSUs is recognized ratabla y over the vesting period based upon the fair
value of the RSUs. The RSUs payabla e in cash are remeasured at the end of each period. Expense for the dividend
equivalents is recognized at fair value immediately. Gains and losses resulting from changes in the fair value of the RSUs
payabla e in cash subsu equeqq nt to the vesting period and through the settlement date are recognized in the Company’s
consolidated statements of earnirr ngs. Refer to Note 6 and Note 14 to the consolidated financial statements for information
regarding the deferred compensation plan for non-employee directors.
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The following tabla e summarizes restricted stock unit activity for the year ended Januaryrr 31, 2026:

Nonvested
Outstanding Accruerr d (3) RSUs

Weighted-
Number of Number of Total Total Average

Vested Nonvested Number of Number of Grant Date
RSUs RSUs RSUs (2) RSUs Fair Value

Februarr yry 1, 2025 452,293 33,183 485,476 474,414 $ 28.38
Granted (1) 8,813 74,068 82,882 58,619 13.20
Vested 28,666 (28,666) — 9,128 19.10
Settled (7,926) — (7,926) (7,926) 13.30
Januaryyrr 31, 2026 481,846 78,585 560,432 534,235 $ 17.46

(1) Granted RSUs include 10,096 RSUs resulting from dividend equiqq valents paid on outstanding RSUs, of which 8,813
related to outstanding vested RSUs and 1,282 to outstanding nonvested RSUs.

(2) Total numbem r of RSUs as of Januaryrr 31, 2026 includes 420,481 RSUs payabla e in shares and 139,951 RSUs payabla e
in cash.

(3) Accruerr d RSUs include all fully vested awards and a pro-rata portion of nonvested awards based on the elapsed portion
of the vesting period.

The following tabla e summarizes RSUs granted, vested and settled during 2025, 2024 and 2023:

($ thousands, except per unit amounts)tt 2025 2024 2023
Weigghted-aver gage ggrant date fair value of RSUs ggranted (1) $ 13.28 $ 34.40 $ 19.92

ir value of RSUs vested $ 338 $ 859 $ 1,186
RSUs settled 7,926 78,791 17,017

(1) Includes dividend equivalents granted on outstanding RSUs, which vest immediately.

The following tabla e details the RSU compensation (income) expense and the related income tax provision (benefitff ) for
2025, 2024 and 2024:

($ thousands)s 2025 2024 2023
Compensation (income) expense $ (361) $ (609) $ 579

come tax provision (benefitff ) 93 157 (149)
Compensation (income) expense, net of tax $ (268) $ (452) $ 430

The aggregate fair value of RSUs outstanding and currently vested at Januaryrr 31, 2026 is $6.6 million and $5.7 million,
respectively. The liabilities associated with the accruerr d RSUs totaled $0.8 million and $1.1 million as of Januaryrr 31, 2026
and Februarr ry 1, 2025, respectively.

17. COMMITMENTS AND CONTINGENCIES

Environmental Remediation
Prior operations included numerous manufactff urtt ing and other facilities for which the Company may have responsibilitytt
under various environmental laws for the remediation of conditions that may be identifieff d in the future. The Company is
involved in environmental remediation and ongoing compliance activities at several sites and has been notifieff d that it is
or may be a potentially responsible partytt at several other sites.

Redfieff ld
The Company is remediating, under the oversight of Colorado authorities, the groundwater and indoor air at its owned
facility in Colorado (thet “Redfield site” or, when referring to remediation activities at or under the facility, the “on-site



92

remediation”) and residential neighborhoods adjad cent to and near the property (the “off-sff ite remediation”) that have been
affeff cted by solvents previously used at the facility. The on-site remediation calls for the operation of a pump and treat
system (which prevents migration of contaminated groundwater offff the property) as the final remedy for the site, subju ect
to monitoring and periodic review of the on-site conditions and othet r remedial technologies that may be developed in the
future. In 2016, the Company submu itted a revised plan to address on-site conditions, including direct treatment of source
areas, and received approval from the oversight authorities to begin implmm ementing the revised plan. The Company received
permission from the oversight authorities to convert the pump and treat system to a passive treatment barrier system and
completed the conversion during 2023.

Off-ff site groundwater concentrations have been reducing over time since installation of the pump and treat system in 2000
and injen ction of clean water beginning in 2003. However, localized areas of contaminated bedrock just beyond the property
line continue to impact off-ff site groundwater. The modified workplkk an for addressing this condition includes converting
the off-ff site bioremediation system into a monitoring well network and emplmm oying differff ent remediation methods in these
recalcitrant areas. In accordance with the workplkk an, a pilot test was conducdd ted of certain groundwater remediation methods
and the results of that test were used to develop more detailed plans for remedial activities in the off-ff site areas, which were
approved by the authorities and are being implemented in a phased manner. The results of groundwater monitoring are
being used to evaluate the effeff ctiveness of these activities. The Company continues to implement the expanded remedy
workplkk an that was approved by the oversight authorities in 2015 and to work with the oversight authorities on the off-ff site
work plan.

The cumulative expenditures for both on-site and off-ff site remediation through Januaryrr 31, 2026 were $35.3 million. The
Company has recovered a portion of these expenditurtt es from insurers and other third parties. The reserve for the
anticipated future remediation activities at Januaryrr 31, 2026 is $8.8 million, of which $8.1 million is recorded within othet r
liabilities and $0.7 million is recorded within other accruerr d expenses. Of the total $8.8 million reserve, $4.5 million is for
off-ff site remediation and $4.3 million is for on-site remediation. The liabilitytt for the on-site remediation was discounted
at 4.8%. On an undiscounted basis, the on-site remediation liability would be $11.9 million as of January 31, 2026. The
Company expects to spend approximately $0.1 million in the next year, $0.1 million in each of the following four years
and $11.4 million in the aggregate thereafteff r related to the on-site remediation.

Other
Various federal and state authorities have identified the Company as a potentially responsible partytt for remediation at
certain other sites. However, the Company does not currently believe that its liability for such sites, if any, would be
material.

The Company continues to evaluate its estimated costs in conjunction with its environmental consultants and records its
best estimate of such liabilities. However, future actions and the associated costs are subju ect to oversight and approval of
various governmental authorities. Accordingly, the ultimate costs may vary, and it is possible costs may exceed the
recorded amounts.

Litigation
The Company is involved in legal proceedings and litigation arising in the ordinary course of business. In the opinion of
management, the outcome of such ordinary course of business proceedings and litigation currently pending is not expected
to have a material adverse effeff ct on the Company’s results of operations or financial position. Legal costs associated with
litigation are generally expensed as incurred.

18. SUBSEQUENT EVENTS

U.S. Tariffi Update
On Februarr ry 20, 2026, the U.S. Supru eme Court issued a ruling that invalidated certain tariffsff previously imposed under
IEEPA. The ultimate availabia lity, timing and amount of any potential refunds associated with these tariffsff remains highly
uncertain and are subju ect to further legal, regulatoryrr and administrative processes. Following the Supruu eme Court’s
decision, the Trumrr p Administration announced intentions to invoke alternative statuttt oryrr authorities to continue collecting
tariffsff and also introdudd ced new tariffsff on impormm ts from all countries, in addition to existing non-IEEPA tariffs.ff Significff ant
uncertainty persists regarding the duration and scope of both existing and newly announced tariffs,ff including potential
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adjud stments, suspensions or expansions, as well as possible retaliatoryrr actions by foreign governments. The Company
continues to actively monitor these developments and evaluate their potential impacts on its business, financial condition
and results of operations.

SCHEDULE II — VALUATION AND QUALIFYING ACCOUNTS
Col. A Col. B Col. C Col. D Col. E

Additions
Balance at Charged to Charged to Other Balance at
Beginning Costs and Accounts - Deductions - End of

Description of Period Expenses Describe Describe Period
($(( thousands)s
YEAR ENDED JANUARY 31, 2026

ducted from assets or accounts:
Allowance for expected credit losses $ 8,323 $ 6,939 $ 575 (D) $ (1,684)(A) $ 17,521
Customer allowances 15,834 24,766 — 21,730 (B) 18,870
Customer discounts 1,833 15,194 — 15,087 (B) 1,940
Inventory markdowns and other 17,694 14,050 21,180 (D) 19,715 (C) 33,209
Deferred tax asset valuation allowance 3,406 5,319 — — 8,725

YEAR ENDED FEBRUARR RY 1, 2025
Deducted from assets or accounts:
Allowance for expected credit losses $ 8,820 $ (815) $ — $ (318)(A) $ 8,323
Customer allowances 17,372 24,967 — 26,505 (B) 15,834
Customer discounts 4,125 11,461 — 13,753 (B) 1,833
Inventory markdowns and other 20,935 36,791 — 40,032 (C) 17,694
Deferff red tax asset valuation allowance 7,153 (3,747) — — 3,406

YEAR ENDED FEBRUARR RY 3, 2024
Deducted from assets or accounts:

Allowance for expected credit losses $ 8,903 $ 1,018 $ — $ 1,101 (A) $ 8,820
Customer allowances 18,624 28,535 — 29,787 (B) 17,372
Customer discounts 3,293 9,904 — 9,072 (B) 4,125
Inventory markdowns and other 43,911 36,485 — 59,461 (C) 20,935
Deferred tax asset valuation allowance 39,540 (32,387) — — 7,153

(A) Accounts written off,ff net of recoveries.
(B) Discounts and allowances granted to wholesale customers of the Brand Portfolio segment.
(C) Adjud stment upon sale of related inventories.
(D) Establa ished through purchase accounting related to the Stuatt rt Weitzman acquisition.

ITEM 9 CHANGES IN AND DISAGREEMENTS WITH ACCOUNTANTS ON ACCOUNTING AND
FINANCIAL DISCLOSURE

None.

ITEM 9A CONTROLS AND PROCEDURES

Evaluation of Disclosure Controls and Procedures
It is the Chief Executive Offiff cer’s and Chief Financial Offiff cer’s ultimate responsibility to ensure we maintain disclosure
contrott ls and procedurdd es designed to provide reasonabla e assurance that information required to be disclosed in the reports
that we file or submit under the Securities Exchange Act of 1934 is recorded, processed, summarized and reported within
the time periods specified in the Commission’s rules and forms and is accumulated and communicated to our management,
including our principal executive and principal financial offiff cers, or persons performing similar functions, as appropriate
to allow timely decisions regarding required disclosure. Our disclosure controls and procedurdd es include mandatoryrr
communication of material events; automated accounting processing and reporting; management review of monthly,
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quarterly and annual results; an establa ished system of internal controls; and internal contrott l reviews by our internal
auditors.

A control system, no matter how well-conceived or operated, can provide only reasonable, not absolute, assurance that the
objeb ctives of the control system are met. Furthermore, the design of a control system must reflect the fact there are resource
constraints, and the benefits of controls must be considered relative to their costs. Becausaa e of the inherent limitations in
all control systems, no evaluation of controls can provide absolute assurance that all contrott l issues and instances of fraud,
if any, have been detected. These inherent limitations include the realities that judgments in decision-making can be faulty,
and breakdowns can occur because of simple error or mistake. Additionally, controls can be circumvented by the individual
acts of some persons, by collusion of two or more people or by management override of the controls. The design of any
system of contrott ls is based in part upon certain assumptions about the likelihood of future events, and there can be no
assurance any design will succeed in achieving its stated goals under all potential future conditions; over time, controls
may become inadequate because of changes in conditions or the degree of compliance with the policies or procedurdd es may
deteriorate. Because of the inherent limitations in a cost-effectff ive control system, misstatements due to errorr rs or fraud may
occur and not be detected. Our disclosure contrott ls and procedurdd es are designed to provide a reasonable level of assurance
that their objectives are achieved. As of January 31, 2026, management of the Company, including the Chief Executive
Offiff cer and Chief Financial Offiff cer, conducted an evaluation of the effeff ctiveness of our disclosure controls and procedurdd es
(as defined in Rule 13a-15(e) under the Securities Exchange Act of 1934). Based upon and as of the date of that evaluation,
the Chief Executive Offiff cer and Chief Financial Offiff cer have concluded our disclosure controls and procedurdd es were
effeff ctive at the reasonable assurance level.

Internal Control Over Financial Reporting
Based on the evaluation of internal control over financial reporting, the Chief Executive Offiff cer and Chief Financial Offiff cer
have concluded that there have been no changes in the Company’s internal contrott ls over financial reporting or in othet r
factors during the quarter ended January 31, 2026, that have materially affeff cted, or are reasonabla y likely to materially
affeff ct, the Company’s internal control over financial reporting. As permitted by the rules and regulations of the SEC,
management’s assessment of the effeff ctiveness of internal control over financial reporting did not include the internal
contrott ls of Stuatt rt Weitzman, which was acquired on August 4, 2025.

ITEM 9B OTHER INFORMATION

During the thirtrr een weeks ended January 31, 2026 no director or Section 16 offiff cer adopted or terminated any “RulRR e 10b5-
1 trading arrarr ngement” or “non-RulRR e 10b5-1 trading arrarr ngement”, as each term is defined in Item 408(a) of Regulation
S-K.

ITEM 9C DISCLOSURE REGARDING FOREIGN JURISDICTIONS THAT PREVENT INSPECTIONS

Not applicable.

PART III

ITEM 10 DIRECTORS, EXECUTIVE OFFICERS AND CORPORATRR E GOVERNANCE

Information regarding Directors of the Company is set fortht under the captaa ion Proposal 1 – Election of Directorsrr in the
Proxy Statement for the Annual Meeting of Shareholders to be held Mayaa 28, 2026, which information is incorporated
herein by reference.

Information regarding Executive Offiff cers of the Registrant is set forth under the captaa ion Infon rmation about our Executive
Offiff cersrr that canaa be found in Item 1 of this report, which information is incorporated herein by reference.
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Information regarding Section 16, Beneficial Ownership Reporting Compliance, is set fortht under the captaa ion
Delinquent Section 16(a)(( Repoe rtstt in the Proxy Statement for the Annual Meeting of Shareholders to be held Mayaa 28, 2026,
which information is incorporated herein by reference.

Information regarding the Audit Committee and the Audit Committee financial expert is set forthtt under the captaa ion Board
Meetings and Committees in the Proxy Statement for the Annual Meeting of Shareholders to be held Mayaa 28, 2026, which
information is incorporated herein by reference.

Information regarding the Corporate Governance Guidelines, Code of Business Conduct, and Code of Ethics is set forth
under the captaa ion Corporate Governance in the Proxy Statement for the Annual Meeting of Shareholders to be held Mayaa
28, 2026, which information is incorporated herein by reference.

ITEM 11 EXECUTIVE COMPENSATION

Information regarding Executive Compensation is set fortht under the captaa ions Compensation Disci ussion and Analysll is,
Executive Compensation, and Compensation of Non-Emplm oyee Directorsrr in the Proxy Statement for the Annual Meeting
of Shareholders to be held Mayaa 28, 2026, which information (other than the information set forthtt under “Pay Versus
Performance”) is incorporated herein by reference.

Information regarding the Culturt e, Compensation and People Committee Report is set fortht under the caption Culture,
Compensation and People Committee Repoe rt in the Proxy Statement for the Annual Meeting of Shareholders to be held
Mayaa 28, 2026, which information is incorporated herein by reference.

Inforff mation regarding Compensation Committee Interlocks and Insider Participation is set forthtt under the captaa ion Culture,
Compensation and People Committee Interlocks and Insider Participation in the Proxy Statement for the Annual Meeting
of Shareholders to be held May 28, 2026, which information is incorporated herein by reference.

ITEM 12 SECURITY OWNERSHIP OF CERTAIN BENEFICIAL OWNERS AND MANAGEMENT
AND RELATED STOCKHOLDER MATTERS

Information regarding Company Stock Ownership by Directors, Offiff cers and Principal Holders of Our Stock is set fortht
under the caption Stock Ownership by Directortt s,rr Executive Offiff cersrr and 5% Shareholdel rs in the Proxy Statement for the
Annual Meeting of Shareholders to be held May 28, 2026, which information is incorporated herein by reference.
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Equity Compensation Plan Information
The following tabla e sets forth aggregate information regarding the Company’s equity compensation plans as of Januaryrr
31, 2026:

Number of
securities

remaining
availabla e for

future
Number of issuance

securities to be Weighted- under equity
issued upon average compensation
exercise of exercise price plans

outstanding of outstanding (excluding
options, options, securities

warrants and warrants and reflected in
rights rights column (a))

Plan Category (a) (b) (c)

Equiqq ty compensation plans approved by security holders 306,056 (1) $ — (1) 1,047,553 (2)

Equiqq ty compensation plans not approved by security holders — — —
Total 306,056 $ — 1,047,553

(1) Column (a) includes 306,056 performance share units payabla e in stock, which reflects the maximum number of shares
to be issued under the perforff marr nce share plans. The target number of shares to be issued under the plans is 306,056.
Performance share awards were disregarded for purposrr es of computing the weighted-average exercise price in column
(b). There were no outstanding (vested and nonvested) stock options as of January 31, 2026. This tabla e excludes
independent directors’ deferred compensation units and restricted stock units payabla e in cash.

(2) Represents our remaining shares availabla e for award grants based upon the provisions of the plans, which reflect our
practice to reserve shares for outstanding awards. The number of securities availabla e for grant has been reduced for
performance share awards payabla e in stock. Perforff mance share awards are reserved based on the maximum payout
level.

Information regarding share-based plans is set fortht in Note 16 to the consolidated financial statements and is hereby
incorporated by reference.

ITEM 13 CERTAIN RELATIONSHIPS AND RELATED TRANSRR ACTIONS, AND DIRECTOR
INDEPENDENCE

Information regarding Certain Relationships and Related Transactions is set forth under the captaa ion Related Partytt
Transactions in the Proxy Statement for the Annual Meeting of Shareholders to be held Mayaa 28, 2026, which information
is incorporated herein by reference.

Information regarding Director Independence is set forth under the caption Director Indepee ndence in the Proxy Statement
for the Annual Meeting of Shareholders to be held May 28, 2026, which information is incorporated herein by reference.

ITEM 14 PRINCIPAL ACCOUNTANT FEES AND SERVICES

Information regarding our Principal Accountant Fees and Services is set fortht under the caption Fees Paid to Indepee ndent
Regie sti ered Public Accountants in the Proxy Statement for the Annual Meeting of Shareholders to be held May 28, 2026,
which information is incorporated herein by reference.
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PART IV

ITEM 15 EXHIBITS AND FINANCIAL STATEMENT SCHEDULES

(a) (1) and (2) The list of financial statements and Financial Statement Schedules required by this item is included in the
Index under Financial Statements and Supplementary Data. All other schedules specified under Regulation S-X have
been omitted because they are not applicable, becausaa e they are not required or becausaa e the information required is
included in the financial statements or notes thereto.
(3) Exhibits

Exhibit No. Description
2.1 Sale and Purchase Agreement, dated Februarr ry 16, 2025, by and between Caleres, Inc. (the “Company”) and

Tapea stry, Inc. incorporated herein by reference to Exhibit 2.1 to the Company's Form 8-K filed Februarr ry
19, 2025.

2.2 Amendment No.1 to Sale and Purchase Agreement, dated as of August 4, 2025, by and between the
Company and Tapea stry, Inc., incorporated herein by reference to Exhibit 2.2 to the Company’s Form 8-K
filed August 5, 2025.

3.1 Restated Certificff ate of Incorporation of Caleres, Inc. incorporated herein by reference to Exhibit 3.1 to the
Company's Form 8-K filed June 1, 2020.

3.2 Bylaws of the Company as amended through December 10, 2025, incorporated by reference to Exhibit 3.2
to the Company’s Form 10-Q filed Decembem r 11, 2025.

4.1 Description of the Registrant's Securities Registered Pursuant to Section 12 of The Securities Exchange
Act of 1934, incorporated herein by reference to Exhibit 4.1 to the Company’s Form 10-K for the year
ended Februarr ry 1, 2020, and filed March 31, 2020.

10.1 Seventh Amendment to Fourth Amended and Restated Credit Agreement, dated as of June 27, 2025, by and
among the Company, certain of its subsu idiaries party thereto, the financial institutt ions party thereto, as
lenders, and Bank of America, N.A., as administrative agent and collateral agent, incorporated herein by
reference to Exhibit 10.1 to the Company’s Form 8-K filed July 3, 2025.

10.1a Second Amendment to Fourth Amended and Restated Credit Agreement, dated August 17, 2016, among
the Company, as lead borrorr wer for itself and on behalf of certain of its subsu idiaries, and the financial
instituttt ions party thereto, incorporated herein by reference to Exhibit 10.1 to the Company’s Form 10-Q for
the quarterly period ended July 30, 2016.

10.1b Third Amendment to Fourth Amended and Restated Credit Agreement, dated Januaryrr 18, 2019, among the
Company, as lead borrorr wer for itself and on behalf of certain of its subsu idiaries, and the financial instituttt ions
partytt thereto, incorporated herein by reference to Exhibit 10.1 to the Company’s Form 8-K dated and filed
Januaryrr 23, 2019.

10.1c Fourth Amendment to Fourth Amended and Restated Credit Agreement, dated April 14, 2020, among the
Company, as lead borrorr wer for itself and on behalf of certain of its subsu idiaries, and the financial instituttt ions
partytt thereto, incorporated herein by reference to Exhibit 10.1 to the Company’s 8-K dated and filed April
20, 2020.

10.1d Fifth Amendment to Fourth Amended and Restated Credit Agreement, dated October 5, 2021, among the
Company, as lead borrorr wer for itself and on behalf of certain of its subsu idiaries, and the financial instituttt ions
partytt thereto, incorporated herein by reference to Exhibit 10.1 to the Company’s 8-K dated and filed
October 7, 2021.

10.1e Sixth Amendment to Fourth Amended and Restated Credit Agreement, dated April 27, 2023, among the
Company, as lead borrorr wer for itself and on behalf of certain of its subsu idiaries, and the financial instituttt ions
partytt thereto, incorporated herein by reference to Exhibit 10.1 to the Company’s Form 10-Q for the
quarterly period ended April 29, 2023, and filed June 6, 2023.

10.2a* Caleres, Inc. Incentive and Stock Compensation Plan of 2017, incorporated herein by reference to Exhibit A
to the Company’s definitive proxy statement dated and filed April 14, 2017.

10.2b* Form of Performance Award Agreement (for 2021-2023 performance period) under the Company’s
Incentive and Stock Compensation Plan of 2017, incorporated herein by reference to Exhibit 10.4e to the
Company’s Form 10-K for the year ended Januaryrr 30, 2021, and filed March 30, 2021.
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10.2c* Form of Performance Award Agreement (for 2022-2024 performance period) under the Company’s
Incentive and Stock Compensation Plan of 2017, incorporated herein by reference to Exhibit 10.4e to the
Company’s Form 10-K for the year ended Januaryrr 29, 2022, and filed March 28, 2022.

10.2d* Form of Restricted Stock Award Agreement (forff employee grants commencing March 2020) under the
Company’s Incentive and Stock Compensation Plan of 2017, incorporated herein by reference to Exhibit
10.4h to the Company’s 10-K for the year ended Februarr ry 1, 2020, and filed March 31, 2020.

10.2e* Form of Restricted Stock Award Agreement (forff employee grants commencing March 2021) under the
Company’s Incentive and Stock Compensation Plan of 2017, incorporated herein by reference to Exhibit
10.4j4 to the Company’s 10-K for the year ended Januaryrr 31, 2021, and filed March 30, 2021.

10.2f*ff Form of Restricted Stock Award Agreement (forff employee grants commencing March 2022) under the
Company’s Incentive and Stock Compensation Plan of 2017, incorporated herein by reference to Exhibit
10.4j4 to the Company’s Form 10-K for the year ended January 29, 2022, and filed March 28, 2022.

10.3a* Caleres, Inc. Incentive and Stock Compensation Plan of 2022, incorporated herein by reference to Exhibit A
to the Company’s definitive proxy statement dated and filed April 14, 2022.

10.3b* Form of Perforff marr nce Award Agreement under the Company’s Incentive and Stock Compensation Plan of
2022 (forff grants commencing in May 2022), incorporated herein by reference to Exhibit 10.4a to the
Company’s Form 10-Q for the quarter ended April 30, 2022, and filed June 7, 2022.

10.3c* Form of Restritt cted Stock Award Agreement under the Company’s Incentive and Stock Compensation Plan
of 2022 (forff grants commencing in Mayaa 2022), incorporated herein by reference to Exhibit 10.4b to the
Company’s Form 10-Q for the quarter ended April 30, 2022, and filed June 7, 2022.

10.3d* Form of Performance Award Agreement (for 2023 – 2025 performance period) under the Company’s
Incentive and Stock Compensation Plan of 2022, incorporated herein by reference to Exhibit 10.3d to the
Company’s Form 10-K for the year ended Januaryrr 28, 2023, and filed March 28, 2023.

10.3e* Form of Restritt cted Award Agreement (forff emplmm oyee grants commencing March 2023) under the
Company’s Incentive and Stock Compensation Plan of 2022, incorporated herein by reference to Exhibit
10.3e to the Company’s Form 10-K for the year ended January 28, 2023, and filed March 28, 2023.

10.3f*ff Form of Performance Award Agreement (for 2024 – 2026 performance period) under the Company’s
Incentive and Stock Compensation Plan of 2022, incorporated herein by reference to Exhibit 10.3f to the
Company’s Form 10-K for the year ended Februarr ry 3, 2024, and filed April 2, 2024.

10.3g* Form of Restritt cted Award Agreement (forff emplmm oyee grants commencing March 2024) under the
Company’s Incentive and Stock Compensation Plan of 2022, incorporated herein by reference to Exhibit
10.3g to the Company’s Form 10-K for the year ended Februarr ry 3, 2024, and filed April 2, 2024.

10.3h* Form of Performance Award Agreement (for 2025 – 2027 performance period) under the Company’s
Incentive and Stock Compensation Plan of 2022, incorporated herein by reference to Exhibit 10.3h to the
Company’s Form 10-K for the year ended Februarr ry 1, 2025, and filed April 1, 2025.

10.3i* Form of Restritt cted Award Agreement (forff emplmm oyee grants commencing March 2025) under the
Company’s Incentive and Stock Compensation Plan of 2022, incorporated herein by reference to Exhibit
10.3h to the Company’s Form 10-K for the year ended Februarr ry 1, 2025, and filed April 1, 2025.

†10.3j* Form of Performance Award Agreement (for 2026 – 2028 performance period) under the Company’s
Incentive and Stock Compensation Plan of 2022, filed herewith.

10.4a* Form of Non-Employee Director Restritt cted Stock Unit Agreement between the Company and its Non-
Employee Directors (forff grants commencing in 2022), incorporated herein by reference to Exhibit 10.5a to
the Company’s Form 10-Q for the quarter ended April 30, 2022, and filed June 7, 2022.

10.4b* Form of Non-Employee Director Restritt cted Stock Award Agreement between the Company and its Non-
Employee Directors (for grants commencing in 2022), incorporated herein by reference to Exhibit 10.5b to
the Company’s Form 10-Q for the quarter ended April 30, 2022, and filed June 7, 2022.

10.5* Caleres, Inc. Deferred Compensation Plan for Non-Emplm oyee Directors, as amended and restated as of
Mayaa 28, 2015, incorporated herein by reference to Exhibit 10.2 to the Company’s Form 10-Q for the quarter
ended May 2, 2015, and filed June 10, 2015.

10.6* Amendment to the Caleres, Inc. Suppu lemental Executive Retirement Plan, incorporated herein by reference
to Exhibit 10.1 to the Company’s Form 8-K dated December 22, 2022, and filed Decembem r 28, 2022.
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10.7* Caleres, Inc. Suppu lemental Executive Retirement Plan (SERP), as amended and restated as of Mayaa 28,
2015, incorporated herein by reference to Exhibit 10.3 to the Company’s Form 10-Q for the quarter ended
Mayaa 2, 2015, and filed June 10, 2015.

10.8* Caleres, Inc. Deferred Compensation Plan, as amended and restated as of May 28, 2015, incorporated herein
by reference to Exhibit 10.4 to the Company’s Form 10-Q for the quarter ended Mayaa 2, 2015, and filed
June 10, 2015.

10.9* Caleres, Inc. Non-Emplmm oyee Director Share Plan (2009), incorporated herein by reference to Exhibit 10.5
to the Company’s Form 10-Q for the quarter ended May 2, 2015, and filed June 10, 2015.

10.10* Severance Agreement, dated March 24, 2009 and effeff ctive as of April 1, 2009, between the Company and
Daniel R. Friedman, incorporated herein by reference to Exhibit 10.16 to the Company’s Form 10-K for
the year ended Januaryrr 31, 2015, and filed March 31, 2015.

10.11* Form of Amendment letter dated Decembem r 18, 2009, to the Severance Agreements between the Company
and Daniel R. Friedman, as incorporated herein by reference to Exhibit 10.6 to the Company’s Form 10-Q
for the quarter ended July 31, 2010, and filed Septembem r 7, 2010.

10.12* Severance Agreement, effeff ctive June 14, 2018, between the Company and John W. Schmidt, incorporated
herein by reference to Exhibit 10.1 to the Company’s Form 10-Q for the quarter ended August 4, 2018,
and filed September 12, 2018.

10.13* Severance Agreement, effeff ctive Septembem r 12, 2022, between the Company and Jack P. Calandradd ,
incorporated herein by reference to Exhibit 10.10 to the Company’s Form 10-Q for the quarter ended
October 29, 2022, and filed December 6, 2022.

†10.14* Severance Agreement, effeff ctive Februarr ry 2, 2025, between the Company and Brian P. Costello, filed
herewith.

†10.15* Severance Agreement, effeff ctive November 11, 2025, between the Company and Kathleen K. Welter, filed
herewith.

10.16* Caleres, Inc. Nonqualified Restoration Plan, incorporated herein by reference to Exhibit 10.1 to the
Company’s Form 10-Q for the quarter ended October 28, 2023, and filed Decembem r 5, 2023.

†19 Insider Trading Policy
†21 Subsu idiaries of the registrant.
†23 Consent of Independent Registered Publu ic Accounting Firm.
†24 Power of attorney (contained on signaturtt e page).

†31.1 Certificff ation of the Chief Executive Offiff cer pursuant to Section 302 of the Sarbanes-Oxley Act of 2002.
†31.2 Certificff ation of the Chief Financial Offiff cer pursuant to Section 302 of the Sarbanes-Oxley Act of 2002.
†32.1 Certificff ation of the Chief Executive and Chief Financial Offiff cer pursuant to Section 906 of the Sarbanes-

Oxley Act of 2002.
97.1 Caleres, Inc. Incentive Compensation Recovery Policy, incorporated herein by reference to Exhibit 97.1

to the Company’s Form 10-K for the year ended Februarr ry 3, 2024, and filed April 2, 2024.
†101.INS Inline XBRL Instance Document
†101.SCH Inline XBRL Taxonomy Extension Schema Document
†101.CAL Inline XBRL Taxonomy Extension Calculation Linkbase Document
†101.LAB Inline XBRL Taxonomy Extension Labea l Linkbase Document
†101.PRE Inline XBRL Taxonomy Presentation Linkbakk se Document
†101.DEF Inline XBRL Taxonomy Definition Linkbakk se Document

†104 Cover Page Interactive Data File, formatted in iXBRL and contained in Exhibit 101.

(b) Exhibits:
See Item 15(a)(3) above. On request, copies of any exhibit will be furnished to shareholders upon payment of the
Company’s reasonable expenses incurred in furnishing such exhibits.

(c) Financial Statement Schedules:
See Item 8 above.

* Denotes management contract or compensatory plan arrarr ngements.
† Denotes exhibit is filed with this Form 10-K.
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ITEM 16 FORM 10-K SUMMARYR

None.
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SIGNATURES

Pursuant to the requirements of Section 13 or 15(d) of the Securities Exchange Act of 1934, the registrant has duly causaa ed
this report to be signed on its behalf by the undersigned, thereunto duly authorized.

CALERES, INC.

By: /s/ Daniel L. Karpel
Daniel L. Karpel

Senior Vice President, Chief Accounting Offiff cer and
Interim Chief Financial Offiff cer

Date: April 2, 2026

Know all men by these presents, that each person whose signature appears below constitutes and appoints John W. Schmidt
and Daniel L. Karpel his or her truerr and lawfaa ulff attorney-in-fact and agent, with full power of subsu titution and resubsu titution,
for him or her and in his or her name, place and stead, in any and all capaaa cities, to sign any and all amendments to this
Annual Report on Form 10-K, and to file the same, with all exhibits thereto, and other documents in connection therewith,
with the Securities and Exchange Commission, granting unto said attorney-in-fact and agent, full power and authority to
do and perform each and everyrr act and thing requisite and necessary to be done, as fully to all intents and purposrr es as he
or she might or could do in person, hereby ratifying and confirff ming all that said attorney-in-fact and agent or his subsu titute
or subsu titutes may lawfaa ulff ly do or cause to be done by virtuett hereof.ff
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Pursuant to the requirements of the Securities Exchange Act of 1934, this report has been signed below by the following
persons on behalf of the registratt nt, on the dates and in the capaa cities indicated.

Signaturtt es Date Title

/s/ John W. Schmidt President, Chief Executive Offiff cer and Director
John W. Schmidt April 2, 2026 (Principal Executive Offiff cer)

/s/ Daniel L. Karpel
Senior Vice President, Chief Accounting Offiff cer and

Interim Chief Financial Offiff cer
Daniel L. Karpel April 2, 2026 (Principal Financial Offiff cer)

/s/ Lisa A. Flavin
Lisa A. Flavin April 2, 2026 Director

/s/ Brenda C. Freeman
Brenda C. Freeman April 2, 2026 Director

/s/ Kyle F. Gendreauaa
Kyle F. Gendreau April 2, 2026 Director

/s/ Lori H. Greeley
Lori H. Greeley April 2, 2026 Director

/s/ Mahendra R. Guptu a
Mahendra R. Guptu a April 2, 2026 Director

/s/ Ward M. Klein
Ward M. Klein April 2, 2026 Director

/s/ Steven W. Korn
Steven W. Korn April 2, 2026 Director

/s/ Molly Langenstein
Molly Langenstein April 2, 2026 Director

/s/ Wenda Harris Millard
Wenda Harris Millard April 2, 2026 Director

/s/ Brucrr e K. Thornrr
Brucrr e K. Thornrr April 2, 2026 Director
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