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ESG

About the Group
BRAAEE

Wanka Online Inc. is a technology company in the mobile Internet
market, helping connect businesses from various industries to
hundreds of millions of smartphone users in China. Under the close
strategic partnership with M.H.A (orginal name as MHA) , Quick App
Alliance and ITGSA, of which we are the operator of them, we are in
a position to build a mobile ecosystem that serves industrial players
through approaching the largest group of smartphone users in China
at any time anywhere. The ecosystem we have built had helped our

distribution channels, particularly those of smartphone manufacturers,

to maximise their monetisation potential by matching advertising
opportunities with marketers seeking to advertise their contents. It
also provides marketers with access to a massive user base in a cost-
effective manner.
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OVERVIEW

This is the eighth Environmental, Social and Governance (“ESG”)
report of the Company, which presents a review of the Company’s
performance on ESG issues. Unless otherwise stated, this report
should be read in conjunction with the 2025 annual report of the
Company, in particular the Corporate Governance Report contained
therein. Capitalised terms defined in the 2025 annual report of the
Company shall have the same meanings when used in this ESG
report, unless the context otherwise requires.

REPORTING FRAMEWORK AND PRINCIPLES

This report is prepared in accordance with the ‘comply or explain’
provision of Environmental, Social and Governance Reporting Guide
(hereinafter referred to as the “ESG Guide”) in Appendix C2 to the
Rules Governing the Listing of Securities on The Stock Exchange of
Hong Kong Limited. The information contained in this report is derived
from the statistics, questionnaires, records and analytical results of
the Group. An ESG Guide Content Index is set out in Appendix | of
this report. The report is published in English and Chinese. In case of
any conflicts between the two versions, the English version shall
prevail.

The Group followed the reporting principles, namely materiality,
quantitative, balance and consistency, in preparation of this report.

Materiality
BHEARE

About the Report
BRAFHRS
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Quantitative

21

Materiality was assessed based on the results obtained
from stakeholder engagement. The material issues
identified were verified by the Board.
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Balance
i

We disclosed both positive and negative information
objectively to ensure an unbiased picture of the
Company’s ESG performance during the Reporting
Period.
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We used quantitative methods to measure and disclose
applicable key performance indicators (“KPIs”). The
methodologies, assumption or calculation have been
explained in the corresponding context, where
applicable.
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Consistency
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To ensure meaningful comparison, we maintain
calculation methodologies used in this ESG Report.
Any changes that may affect comparisons with
previous reports have been explained in the
corresponding section.
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About the Report
BEATHS

REPORTING, SCOPE AND EXTENT

All information provided in this report covers the 2025 calendar year
(the “Reporting Period”), which is consistent with the financial year of
the Company’s 2025 annual report. Consistent with the 2024 ESG
report, the policy document, declaration and data set out in this report
cover subsidiaries in the core business operation places of the Group.
This report covers the subsidiaries in Beijing, Shanghai, Shenzhen
and Guangzhou. The Group’s ESG performance relative to various
KPIs, with comparison to the result of 2023 and 2024, is disclosed in
the Key Performance Indicators section.

FEEDBACK ON THIS REPORT

We have taken into consideration the interests and requirements of
our internal and external stakeholders. We have an effective
communication channel with our stakeholders and we welcome any
comments and suggestions you may have on this report. You may
submit your feedback of this report at: esg@wankaonline.com.

GOVERNANCE

We have established an ESG management system comprising the
Board, the ESG Working Group and the functional departments.
These three layers of ESG management structure optimise our ESG
governance and management capabilities.

The Board plays a primary role in overseeing the Group’s ESG
endeavours. The Board regularly reviews the ESG policy and
oversees the execution of the Group’s ESG strategy and issues. The
ESG Working Group, comprised of members from the management
and the head of various departments, which reports directly to the
Board and is responsible for the Company’s overall ESG strategy
formulation, identification and evaluation of ESG risks, review of ESG
management policies, review of ESG plans, and the coordination of
ESG matters with all functional departments.

The Board reviews the risk management report on an annual basis.
If any risks relative to the Group’s ESG aspects are identified,
remedial measures will be taken promptly to eliminate or mitigate
such risks. As of 31 December 2025, no ESG risks were identified in
the risk management report.

APPROVAL

To the best of its knowledge, this report addresses all relevant
material issues and fairly presents the ESG performance of the Group.
This report was reviewed and approved by the Board.
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About the Report .
BRAFHRS

THE COMPANY’S CORE VALUE/VISION OF 2RIV EBE CESERE
CORPORATE RESPONSIBILITY =

Adhering to the vision of Interconnecting the Intelligent world, we aim i [EEEY) O et A | EES,
at helping connect businesses from various industries to hundreds of BAM B TEE A FAT E8 5 BB RS
millions of smartphone users. We promote harmony to different FREFHEA P RAMEHEA R0 #H 2
stakeholders, balancing the interests from the environment and the RIS S, P AT R B B4 I (R 25
community.

We will continue to place more emphasis on ESG management, and AR R EE RS . A RN

encourage every individual, business partner and peer to take part in o, SWEEEALEAN . EBBAE RS
the implementation of our ESG strategy. B PAM I EREE . A R RN .



Our ESG Policy

ESC) mmuimts. HeRELBE

We set the ESG policy which governs our business and operational
decisions to consider our economic, environmental and social
implications, in addition to ensuring that we fully comply with laws and
regulations. Our ESG policy are reviewed regularly to ensure the
relevance and appropriateness to our business. The ESG policy has
been approved by the Board.

Our ESG policy states our vision and ESG’s principles, which include
the four main areas of our ESG strategy:

1)  Marketplace

2)  Ethics

3) Labour

4)  Environment

Going forward, we will continue to integrate our ESG measures into
our operations.
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Stakeholder Engagement o
IFRENZE

The Company aims to give response and feedback to any material VNN I= e SRR e ORI Sy NI PR (B ]
concerns of the stakeholders on a timely manner. To evaluate our 5 (o] JOE K7 S filt . AsT A IR BRI . # €& &%
performance on ESG, we conduct stakeholder engagement exercise BIRRY, WIMFSIET R A 2T &L
and materiality assessments on an ongoing basis. Their opinions are VR . S E R A R, 4t
included in the ESG report and facilitate our development plans and T RERIRE, (R I R A
operational strategies. We connected with our stakeholders through Mg . FRAMTIE I T SC T EL 2 AR R B R

various channels set out as below. i o8
Government and regulators Investors, shareholders and media Customers
BT % B 7 B A B R E9s
. Verbal and written . Annual general meeting and . Questionnaires
communications on a need notices EESS
basis B BRI 4K g SO
4 BEIEAT 10 T R . Customer meetings
i . Corporate publications Pk
including annual report,
interim report and ESG . On-site visits
report B

AT CEFEEREHRE
Wk DA CEREE . A S ENA

HwED

. Social media releases
HEAT IR A

. Direct communication via a

designated email address
I E E b B

. Press releases

Bl A

. Roadshows and investor
meetings

BRI ok

. Questionnaires and
interviews

M SR

CE B AR BNSERAR 7




Stakeholder Engagement

ESG
==
HinEr2E
Suppliers and business partners Non-governmental organisations Local communities
AL RS N ST AL and industry associations Hb 5 4L [
ARBURTAH A S 56 5 s
. Questionnaires . Meetings and . Community events
e correspondences with market I8 EE)
practitioners and related
: associations . .
T Nestnes B S S LA T S e proledts
o Tk MEATEHEER e
. On-site visits . Press releases
e T A
Employees
{321
. Monthly newsletters
& H I8
. Questionnaires and interviews
kY e En]
. Regular intranet communication
5E 31 9 T At
. Internal staff training
W & L3

We maintain effective communication with stakeholders through the FAMiFE I FIR T B R A RO .
above channels. During the year, we conducted a comprehensive AEN, BAMEAT 4T ) E R, B
materiality assessment that included internal evaluations and surveys i) TN 50 B A1 80 4 3 2 JEEAT N R A S S A
with both our internal and external stakeholders. We identified 7 FAMIAE B B B R SR AN A R B R
material areas from the materiality matrix, which the Company aims KR -G

to manage and report on.
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Stakeholder Engagement

Bpzmzm (ESC

Materiality Matrix 2025
ian TEChFEEHEE

I

Importance to Stakeholders
ESERRAE NI S
©

Low Importance to Business Operation High

i BT I B B i

During the materiality assessment, stakeholders were required to TEEBME IR, R A e U TR 2
evaluate a list of ESG topics in terms of their relevance and T UL T S R [ A B R EEME S — R
importance to our business as well as to the wider community. The BRI, & A E AT M. Ry
tables below include the material areas that were identified as Y FRAM R 0 3 ik o A B I R AM ZE S 1

important by our stakeholders in our business operations: ) EE A g
TR
3 Green Office
BOPAE
N
7 Diversity and Equal Opportunities
ESMIR RG34
8 Employee Development and Training
fe B % e S B9l
9 Employee Safety and Health
D H %24 B A
11 Provision of Stable Services
(R Sty N
13 Service Quality
IRE &R
16 Protection of Personal Data and Customer Privacy

DREAE N BORE S % 5 RL R

SN ROREGEY RNSEERAT 9



Mapping ESG Initiatives with SDG

=Y mEsEnREENTEE. HERELEE

The following table summarises how our ESG policies align with our
material topics for the business. It also illustrates how these policies
link to the various United Nations Sustainable Development Goals
(“SDG”), a framework aims to build a better world for the people and
the Planet by 2030. We seek to integrate the relevant SDG targets
into our processes and have identified those SDGs, where our
business has the greatest ability to drive change within our markets.
The SDGs we support are summarised below.

TRBRRATMEREE . A& S E BB
SRR MM SE B 0 B AR KR — B HIRAIR
A7 I S e LI 5 R 1 % R T R AT PR
B TARBTE R HAR ] ) MBI, W Fpa
R A RS BN T E =R A AN
BREE R S0 R R AOMESE o FRAM R A
1 R] R 4 9% i H AR AR AR AN 23 10 SRR
W O RS TR R HAR RS
FER b, A SR A5 T i T 35 N e L 8 )

SDG
WSERREEE

SDG Targets
AHER R BIRER

HEB) T S5 A e

JE& HERHER AT o

Our Approach
E2 (60D =773

FAFT BT SRR 1T Rp A

Relevant Sections

BFIEE

QUALITY
EDUCATION
BEYE

1]

5 GENDER EQUALITY
HRIFE

¢

DECENT WORK AND
8 ECONOMIC GROWTH
BEIFASEER

Target 4.4: To substantially increase
the number of youth and adults who
have relevant skills, including technical
and vocational skills, for employment,
decent jobs and entrepreneurship
HiR4.4: RUEHGINFEIRGIE . #1H L
TE R BIZEPT A B B RE, B IEEATIE X
W SEVE 3 BE IR 7741 B AR NI

Target 5.5: Ensure women'’s full and
effective participation and equal
opportunities for leadership at all
levels of decision making in political,
economic and public life

HEE5.5: W (ORI 24 1A A2 Bl %4
BUR . SBAAIL IR R, I
HEN DA_E & S R S SFUIEL G P S B

Target 8.7: Take immediate and
effective measures to eradicate forced
labour and end child labour in all forms
HAE8.7: SLHIERHCA &, Hsiniia
251, Ha—vEREHEL

Target 8.8: Protect labour rights and
promote safe and secure working
environments for all workers

HFE8.8: fRE%SS LHERE, APTH LA
Ptz 4x Jo A ORI Y AR BR AT

Foster a learning culture that
supports the development of
our people.

e SOrk B LSRR A S04

Promote anti-discrimination,
anti-harassment, diversity
and inclusion, and fair labour
practices among our
workforce.

15 B TR & AT OB
. REEHE. 2o
UL A 55 T

Strict control during the
recruitment process.

FEFH I B RE b 27 it B A% P2l

Promote occupational health
and safety.

RS f e e 2
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Mapping ESG Initiatives with SDG

S . - ESG
FuiSEEEBENTERIE. HtERERIEHE
SDG SDG Targets Our Approach Relevant Sections
HEREEE THEREBEEE ESA]:5)pr S BRIEES
i Target 10.2: To empower and promote  Promote anti-discrimination, Our People
BOREZ the social, economic and political anti-harassment, diversity RiMmaT
: inclusion of all, irrespective of age, sex, and inclusion, and fair labour
4 pro— } disability, race, ethnicity, origin, religion  practices among our
v or economic or other status workforce.

F510.2: WomprA ANRIRERE, (LiEfl 78 8 TIBMIE AT St
PIRRAAE & & ABORER, AR # REE. SOk EE
HARRS . PhR. RIS R, R PERUR AT 85 TH
Ry WS, FEEUSM. AT AL a Al

AT 1 1)
12 §§§%@@%§;§A~D Target 12.5: Substantially reduce Sustainability targets have been Environment
ARGTHR waste generation through prevention, set up. =R
reduction, recycling and reuse il 52 TR A R H A,

HER12.5: @B TERT . JHE. Bk
R, Kb g 2 i A

Target 16.5: Substantially reduce Foster business integrity Anti-Corruption
corruption and bribery in all forms through a diverse and highly e
H16.5: KIEHA—VIBR I EK qualified Board.
R BERR AT 24 T2 IO S R W A

FEH AR

Compliance with the Code of
Conduct of the Group.

WSy AR AT 257 5
TERCREN. g REGRG BNEHERAT 11




Our People
BFNET

Employees are the most valuable asset of the Group. We believe that
our employees constitute a core organisational capability in achieving
our long-term success and fulfilling our Company’s mission. As at 31
December 2025, we had 388 employees, among whom (1) 382
employees were based in Beijing, Shanghai, Shenzhen and
Guangzhou; and (2) 99% of our employees were based in the PRC.
We are committed to providing a sound working environment,
investing in employee well-being and offering opportunities for our
employees to learn, grow and reach their full potential. We care about
the well-being of our employees. For example, we celebrate special
occasions with our employees, such as the Lunar New Year and the
commendation conference. In addition, we have established a
running group for employees to relieve work-related stress and
encourage them to maintain a healthy lifestyle.

Celebration of Lunar New Year
EEENE

In order to enable employees to better balance work and family
responsibilities, we have implemented a flexible working hours
system, which enables employees with family commitments to
allocate more time before or after work to address family matters.

12 Wanka Online Inc. 2024 Environmental, Social and Governance Report
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All our employment is voluntary. Child labour and forced labour are
strictly prohibited in our entire business. We ensure strict compliance
with applicable employment laws and regulations. The human
resources department verifies the identification documents of
candidates during the recruitment process to prevent the employment
of child labour. During the Reporting Period, we were not aware of
any non-compliance with applicable employment laws and
regulations, including the Provisions on the Prohibition of Using Child
Labour of the PRC, the Labour Contract Law of the PRC, the Law of
the PRC on the Prevention and Control of Occupational Diseases,
and the Labour Law of the PRC.

We recognise the benefits of a diverse workforce and consider it as
one of the key factors in maintaining the Group’s competitive
advantage. We adopt a zero-tolerance approach to any form of
discrimination or harassment within the Group. We place strong
emphasis on diversity (including gender diversity) at all levels of the
Group. As at 31 December 2025, the gender diversity of the Board
was approximately 14% (six male directors and one female director).
Within the Group (excluding the Board), male employees accounted
for a higher proportion in senior and middle management positions,
with male employees representing 77% and female employees
representing 23% in such positions. We actively develop diversified
initiatives to further promote gender equality through employee
networks, mentoring programmes, fair hiring practices, policies and
awareness-raising activities, as well as providing trains for all
employees to support inclusive behaviours. For example, we
organised a celebratory activity on International Women’s Day in
2025.

Our People
EMET
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Our People
ESC) #mmET

We have diversified talents. As at 31 December 2025, the analysis of LA 2 Tl AA . BE-EZ-HE+

employee information of the Group is as follows: H=1+—H, REHKETERDHIT:
Total Workforce by Gender Total Workforce by Employee Type
;yllihugjﬁﬁlmu ;QEI*EigjﬁEImuﬁ
6)25 9 24 %
J ® Senior Management
® Male 5kt vl yelied
® Female %1
® Middle Management
FH AR B
General and technical staff
—H LB AL
Contract and temporary staff
R LR BT

Total Workforce by Age Group
1R IR E TR

1% %
2025 024 58%

@ Below 30
iiiiiiiiiid 14 Wanka Online Inc. 2025 Environmental, Social and Governance Report
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® 31-40 years old
31 240 3%

41-50 years old
41 F50 5%

Over 50
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COMPENSATION AND WELFARE

As part of our human resources strategy, we offer employees
competitive pay, welfare, performance-based cash bonuses and
other incentives to attract and retain talents. The bonus system is
performance-based and designed to reward employees with
excellent performance. Appraisals are reviewed on an annual basis
to evaluate individual performance and contribution. The appraisal
results will be used as a reference for salary adjustment, the bonus
and remuneration reward, promotion and placement. Furthermore,
we have also set up several share-based incentive schemes including
share awards and share options to motivate employees who have
made contribution to the development of the Group.

To cultivate a family-like atmosphere at our workplace, we offer our
staff a variety of welfare. Depending on their needs and
circumstances, they are entitled to apply for different types of leave,
including maternity leave, paternity leave, marriage leave, leave for
injuries and occupational diseases and compassionate leave.

TALENT RECRUITMENT

We primarily recruit our employees through a variety of recruitment
channels including recruitment agencies, on-campus job fairs, online
recruiting channels, our corporate website, job-search websites and
social networking platforms. We have set the job qualification and job
description for each position as criteria for employing new staff.

We emphasise the importance of equality of opportunities and
commitment to ensure an environment with equal opportunities and
equal employment for all staff, job applicants and other concerned
parties. We are dedicated to providing equal opportunities for all
candidates. We prohibit all forms of discrimination based on gender,
ethnicity, race, age, religion, sexual orientation or family status. Our
selection process is consistently applied to all job applicants and the
recruitment evaluations are based on the applicants’ education level,
professional qualification, experience, skills and capabilities.
Employment is offered only to the best suitable applicants with
reference to their merits and capabilities to meet the requirements of
the jobs, irrespective of whether they are referrals or direct applicants.

Our People
EMET
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Our People
BFNET

EMPLOYEE DEPARTURE

We value our relationship with our employees and handle employee
departure (whether by resignation or dismissal) in accordance with
applicable laws and regulations. In order to improve employee
retention, we collect and analyse the reasons behind the turnover.
We arrange an exit interview with each of the departing employees to
understand the reasons for their departure and welcome any of their
suggestions for future improvement of the Company. During the
Reporting Period, the monthly turnover rate of the employees was
1.7%.

EMPLOYEE TRAINING AND DEVELOPMENT

To ensure their knowledge and skills keep pace with the fast-
changing technology environment, we build the capabilities of our
employees with comprehensive training and continuous development
programs. We have adopted a training protocol, pursuant to which we
provide pre-employment and regular continuing management and
technical training to our employees. All our new employees are
required to attend the training courses to ensure their full
understanding of our culture, policies, rules and regulations.

ry

- )

New employee training courses
#nE Ti%5)IRRE
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Our People
#mPgwaT {5°C

During the Reporting Period, the Group organised a total of 29 PRI, AR A AR A IR 29 R K
training classes of various topics including the Group’s services, the BRI, OFARAEENRE. W
latest development of markets, rules and regulation and technical By AL AR R B IR RE Be Sy T ) R R
skills etc. to enhance our employees’ overall competency and enrich fRAE, DARE R A BB A 0000 B
their professional knowledge. We conducted a total of 3,525 hours of S5 2L 3E A FRAM LA 85 BIER AR 2 3531
training in the form of in-house training courses and training seminars I & % 10243884 fit & f2 it T &713,525/)
for our 388 employees. R Rz

Average Training Hours by Gender

BIERIEI BRGNS

Female

otk

8.3hours

8.3/Mf

Male
Bk

10.2hours
10.2/)NFf

Average Training Hours by Employee Type
1% S 18RI 2] 3ROSR EN

Senior
Management
e A B

30.0 hours
30.0/)E;

Middle
Management

A B

25.0 hours
25.0/ M

General and
technical staff
— R AT

Contract and
temporary staff
HRY R bR BT
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ESG

Our People
BFNET

COMMUNICATION WITH EMPLOYEES

We publish staff newsletters on a regular basis to keep all staff up to
date with events and the latest business development of the Group.

Our employees are encouraged to make suggestions or complaints
in horizontal or vertical communications through our diverse
communication channels, including the complaint box, e-mail, routine
meetings or announcements. To better respond, we have designated
certain employees to handle complaints lodged inside the complaint
box in a confidential manner.

HEALTH AND SAFETY

Although Group’s operation does not involve production, we strive to
provide a safe and comfortable work environment for our employees.
The Group complies with applicable laws and regulations, including
the Labour Law of the PRC, the Labour Contract Law of the PRC,
and the Implementation Regulations of the Labour Contract Law of
the PRC in establishing and maintaining a safe and healthy
workplace environment to secure our employees’ interests and rights.

To ensure employee awareness of safe and healthy workplace
behaviours and maintain a high occupational safety and health
standard across the Group, we organise regular fire drills and provide
training on emergency management. We also reserve dedicated
space for recreational facilities in the headquarters to improve well-
being.

During the Reporting Period, we had not been subject to any fines or
other penalties due to non-compliance with applicable health, safety
or environmental regulations that have significant impact on the
Group.
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Supply Chain Management

We aim to deepen our cooperative relationship with our upstream
business partners of the business chain. We aim to build reliable
supply chain relationships with our suppliers as we work together to
distribute quality services and products in the 5G era. We
collaborated with a total of 239 approved qualified suppliers, including
smartphone manufacturers and non-smartphone manufacturer
distribution channel suppliers, primarily consisting of third party
mobile app marketplaces and mobile news and social media content
platforms. All of our suppliers are based in the PRC.

The operation and development of suppliers are closely related to the
business and the performance of the Group. Therefore, we have strict
management rules on the selection of suppliers and the continuous
monitoring and management of the suppliers. There are growing
expectation from stakeholders to take responsibility for its suppliers’
ESG practices. When assessing new suppliers, we go beyond quality,
cost, service and reputation to consider their business ethics,
environmental protection, human rights and labour practices and
performance by our strict assessment procedures prior to their
engagement with us. We also undertake annual performance reviews
on these aspects with our key suppliers. We have established a
supplier exit mechanism for unqualified suppliers. During the
Reporting Period, we added 99 new qualified suppliers.

We were not aware that any of our key suppliers had any significant
actual and potential negative impacts on business ethics,
environmental protection, human rights and labour practices, nor any
non-compliance issues.
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Services

ARR#5

We continue to make investments on developing our research and
development capabilities to ensure that we can continuously improve
our services in various industry sectors. At the same time, we
continue to strive to provide reliable products and services, by acting
responsibly and protecting the interests of various stakeholders.

RELIABLE SERVICES

Due to the nature of our business, we highly depend on the
performance and reliability of the Internet infrastructure in areas
where we operate, which is maintained by telecommunications
carriers. Our information technology network is configured with
multiple layers to secure our databases and servers for continuous
monitoring and system protection. To protect security throughout the
various stages of our data analytics, all user data tagged and
processed are stored on both our firewall-protected physical servers
and our cloud-based storage system operated by a prominent third
party cloud service provider. As of 31 December 2025, we had 321
self-owned physical servers located in the Internet data centre.

We have set up a dedicated data security team to monitor the
information security. Our employees are required to comply with our
Data Security Policy which is formulated by us. We organise cyber
security related trainings for all employees from time to time to
increase their awareness and share advanced technologies and
experiences.

We back up user data on a daily basis in separate and various
security data back-up systems to minimise the risk of user data loss
or leakage. We also conduct frequent reviews of our back-up systems
to ensure that they function properly and are well maintained. We
have also implemented a variety of protocols and procedures, such
as regular system checks, password policies, server access logging,
network access authentication, user authorisation review and
approval and data back-up, as well as data recovery tests, to
safeguard our data assets and prevent unauthorised access to our
network.

During the Reporting Period, our systems maintained 100 per cent
system reliability in serving the users.
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USER PRIVACY

It is our responsibility to protect user data in our business and
operation. We are in stringent compliance with the Network Security
Law of the PRC, and we strictly keep confidential the user information
and we take measures to safeguard the safe and stable operation of
the network system. We have access to an extensive volume of
anonymised user data from smartphone manufacturers with whom
we cooperate. However, we do not collect any personally identifiable
information from smartphone users. We only possess anonymised
user data for data analytics and we would not identify any specific end
user. All personally identifiable information of the end users, such as
names, email addresses, contact information, identification numbers,
cookies, device IDs, IP addresses, and other online identifiers, have
been removed during the anonymisation process. We would also not
outsource any of the anonymised data to any third parties for
analytics, nor do we share the anonymised data with any third parties.
Other business partners with whom we interact, including marketers,
mobile app developers and other suppliers of distribution channels
have no access to any personal data or anonymised data.

We treat all user data and developers’ information as highly
confidential. For example, for back-end storage of the information
submitted by mobile app developers, we use various encryption
technologies to protect the security and confidentiality of such
information.

Only authorised staff on a need-to-know basis are allowed to access
and process the data and access to data without authorisation is
strictly prohibited. Identity verification is required before the
employees can access the data. Furthermore, we also enter into
confidentiality agreements with our employees who have access to
any aforementioned privacy information. We required our employees
not to misuse any of the confidential information while in office, to
surrender all confidential information in possession upon resignation,
and to retain their confidentiality obligations after they leave office.
Operation logs are required to keep, and we have implemented
disaster recovery and backup procedures to help ensure data
integrity.

As part of our internal control mechanism, we also review the service
agreements between our smartphone manufacturer partners and
their users to confirm that they contain appropriate confidentiality
provisions. We also sample check the process of how smartphone
users receive such service agreements from smartphone
manufacturers to understand if adequate mechanisms have been put
in place to allow users to acknowledge and accept such service
agreements before starting to use the devices.
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AER#5
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Services

ARR#5

HEALTH CYBERSPACE

In relation to the advertising content delivered by us, we have
established the Advertising Audit Protocol according to The
Advertisement Law of the PRC to ensure that all information
published by us is not false, fraudulent, misleading, and in full
compliance with applicable laws and regulations.

Our customers are required to sign a service agreement with us to
confirm their responsibilities of the authenticity of their
advertisements. We would also conduct review of advertisers for their
proper qualifications. For advertising content related to certain types
of products and services, such as alcohol, cosmetics, automobile,
pharmaceuticals and therapy, we would confirm that the advertisers
have obtained requisite government approvals, including operating
qualifications, proof of quality inspection for the advertised products,
government preapproval of the content of the advertisements and
filings record with the local authorities.

We specify the requirements and standards of advertising
descriptions to avoid misrepresentation and exaggerated
descriptions. We also review the advertising contents to ensure
compliance with the applicable PRC laws and regulations. For
advertisements involving presentation of patents, logo, copyrights
and trademarks, we would request the advertisers to provide the
registered documents of such patents, logo, copyrights and
trademarks for declaration of originality to ensure the proper
authorisation and to avoid infringement of any third-party intellectual
property rights.

We have embedded an anti-cheating system to monitor fake Internet
traffic to prevent fraud that may distort the effectiveness of our
business operations and the quality of our services. We have a
dedicated team of 22 people that is responsible for the day-to-day
management of the system. Whenever an anomaly is detected (such
as the advertisement only having a download pattern but no exposure
time or a single user switching different IP addresses during a day),
the system would report the incident to the Group for further
verification.
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RESPECTING THE INTELLECTUAL PROPERTY
RIGHTS

We respect and strive to protect the intellectual property rights. Each
of our employees must enter into a confidentiality agreement
acknowledging that all inventions, trade secrets, developments and
other processes generated by them on our behalf are our property
and assigned to us any ownership rights that they may claim in those
works. We obtain marketers’ approval on the use of logos and names
before the advertisement distribution. In the case of any non-
compliance of intellectual property rights found in our distribution
channel, we would remove the disputed content immediately.

As at 31 December 2025, we held 215 software copyrights registered
with the State Copyright Bureau of China and 180 trademarks in
various categories and registered with the China Trademark Office.

During the Reporting Period, we did not have any material dispute or
any other pending legal proceeding of intellectual property rights with
third parties.

CUSTOMER SERVICE AND SATISFACTION

Our customers include marketers seeking mobile advertising, online-
video distribution and game co-publishing services. We have
established a mechanism for handling and resolving complaints.
There is a designated team in the customer service department which
handle compliant cases.

A standardised complaint handling procedures are formulated, which
requested the team to record the complaint requests, report the
complaints to relevant departments for further investigations, notify
the complainant of the investigation results and provide the
complainant with a satisfactory solution. All the complaints would be
recorded and followed up for future improvements.

During the Reporting Period, we did not receive any complaint which
could have a significant impact on the Group.
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ESG

Anti-Corruption

REE

We are committed to a high standard of business ethics and integrity
across our operations. We strictly comply with the Criminal Law of the
PRC, the Criminal Procedure Law of the PRC, the Anti-Unfair
Competition Law of the PRC, the Anti-money Laundering Law of the
PRC, the Supervision Law of the PRC and other relevant laws and
regulations. To govern the internal integrity and the conduct of our
Group, we have established a professional ethics and corporate
governance committee to formulate the internal anti- bribery and anti-
corruption policies and provide trainings to our employees.

We convey the message of zero tolerance in relation to fraudulent
activity to all the employees and suppliers/potential suppliers and
have identified certain forbidden conduct in these policies, including,
among others, the prohibition to acceptance of bribes or rebates,
embezzlement or misappropriation of our assets, and forgery or
alteration of our accounting records. We developed a monitoring
system to implement anti-bribery and anti-corruption measures so as
to ensure that our employees comply with our policies. We also
conduct a fraud and bribery risk assessment on an annual basis and
our audit committee reviews and approves our annual risk
assessment results and policies.

Our whistleblowing policy encourages all our stakeholders, including
employees and suppliers, to report genuine concerns about any
actual or suspected fraudulent activities. The whistleblowing policy
outlines the whistleblowing channels by phone and e-mail and we will
ensure that informants and whistle-blowers are protected when
assisting the investigation. We also regularly review the
whistleblowing policy to ensure they are effective.

In order to reinforce a culture of integrity and compliance among our
employees, we organised an anti-corruption training and case study
during the Reporting Period for all our directors and all employees to
refresh their understanding of compliance obligations and strengthen
their anti-bribery and anti-corruption awareness.

During the Reporting Period, there were no cases of non-compliance
and we did not receive any reports on corruption.

24 Wanka Online Inc. 2025 Environmental, Social and Governance Report

FRAPTEC 1> 7 B A1 2 T e v A FeF vt BV 1
KT s . BRMEEST (PEAR
SERE DY (b R RI R R g R
FE) o (R NR AR R A IR
) o (P NRIERIE e ERE) o (O
e N IR B i) DA S AR B V1 2
e R BEAGE B N A BRI S AT 2, FRAM
OO EE LR R AT, LHE
NP S S i e S TR SR, ) e B B A
Al

AT A R B R BB R TR L R
BIGEEIT RERCHEE, WAAZEBEETD
Tl s A T B AT &, b R AR IR 2
HERR B Im ) RAG BRI A AR B E, BLK
MR e Rt AL S FRAM B B — M g2
AT LT Bt S YA I B S BT A I, 8 T R
FAT A RSP B . AR AT K
Wi K BT, A R E L E A
B AT R R BTG A SRR

AT B IRBOR T F0#F (W SRR
LI ) 75 AT o8 A A R BT B R O
BRI V) BRIRBOR M A DL RS & S B
Jr A AR R RIE, H R GRS B
b L BRI NAE i B A S AT Ot . A
T JY) 7 21 R EUSR DARE (R A R

RNGRBAN 8 B s K SR, R
N, A A e EE H KA e S AL AR
Hll e s S, DU S S B AR
TR GNSERA A 1A S S R BT

R 0 9 A S [ S A AT E R B R
B EA SAEM A GBI, BT IR E%
TEAEAT B -



We recognise the importance of environmental protection and
resource conservation and continuously monitor the impact on the
environment resulting from our business operations. We have made
continuous efforts to develop a more sustainable business and
address the threat of climate change. We have implemented a
number of energy-saving measures in an effort to lower the
greenhouse gas (“GHG”) emissions. Environmental considerations
are one of our key priorities. As a leading Internet company in the
industry, we actively promote green energy-saving and
environmentally friendly concepts, and conduct our business in
accordance with the relevant laws and regulations, and industrial
policies of the PRC.

The majority of the Group's GHG emissions are indirectly generated
from the electricity consumed at our workplace. Although the Group
has an immaterial impact on the environment and is not involved in
the production of products or the use of packaging materials, we aim
to promote green office practices and endeavour to minimise energy
consumption and emissions in our daily operations.

During the Reporting Period, the Group did not identify any non-
compliance with the Environmental Protection Law of the PRC, the
Law of the PRC on the Prevention and Control of Atmospheric
Pollution, or other relevant standards, rules and regulations relating
to exhaust gas and greenhouse gas emissions, sewage discharges
into water and land, and the generation of hazardous and non-
hazardous waste that have significant impact on the Group.
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Environment
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CLIMATE CHANGE RIREME

Our business operations could be significantly affected by climate FRAM [ 3 4% 38 T BE 57 B4R M 5540 1) B K5
change. In order to protect the Group's long-term stable operations M P e A A B 1) RS e L S R
from climate change-related physical and transition risks, we actively SEALAH R 12T B A i R i BT B2 2, IR E
identify and review risks regularly and prioritise resources W EhE ) M A G, WEZH SR,
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risks for our operations and businesses. LN
Type Climate-related Opportunity Potential Impacts
851 FIREERIE BERE
Transition Risks
WRER
Policy and Legal Increased pricing of GHG emissions . Increased operating costs, such as
BUR B LR i = /e higher compliance cost and increased
Enhanced emissions reporting insurance premiums
obligations T AT I, WA A b T R AR
InosHEBCR & 7835 o
Mandates on and regulation of existing Asset impairment and write-off of existing
products and services assets due to policy changes
B 2 o SIS ISR % B D] O S Bl S A YR S SR B B
JEE
Market and Substitution of existing products and . Research and development expenditures
Technology services with lower emissions options in new and alternative technologies and
735 BT DAICHE s 15 A T A 28 il IR A% lower emissions technology

Unsuccessful investment in new
technologies

B AN AR BT LA ARHE BT (K 5%
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BT I E R . Reduced demand for goods and services
Costs to transition to lower emissions BRI I 7 SR N B#

technology . Increased production costs due to

I 2R AR HE IR AT I AR changing input prices (e.g. energy,

Changing customer behaviour and
aiming to lower emissions technology
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IRIR
Type Climate-related Risks Potential Impacts
85! RIRIEEARR BERE
Reputation . Shifts in consumer preferences . Reduced revenue from decreased
=2 EARE-N ALt demand for services
. Increased stakeholders concern or JR5 5 3K T B B aS b
negative stakeholder feedback . Negative impacts on workforce
R0 B R IR A TR 2 B3 management, such as employee
attraction and retention
B TBAEE (I g e) Jr
THI PR &4 THI 5 2
. Reduction in capital availability
& 4] PR
Physical Risks
EiCERE
Acute Risk . Increased severity of extreme weather ~ * Decreased production capacity from
P i L events such as typhoons and floods transport difficulties and supply chain
i L 1338 K S st A S 6 S P interruptions \ \
TR ] B A o B A D
. Increased insurance premiums
Pl E 390

Chronic Risk
RS libey iy

. Changes in precipitation patterns and

extreme variability in weather patterns

e R A 2 5 e AR R SRR 2ty 03

. Rising mean temperatures
TG

. Rising sea levels
T T

. Damaged our data centres and offices
DR IRA B h o0 B A

. Higher electricity consumption and
data centres and our offices

S O S BAM R A A R AL
GRS AN

SR CRESL LEREGRY BNEEHERAR

operating cost for cooling system in the

Ees
Fe

27



Environment
=°¢) ma

When climate change imposes different risks on our Group as above, RS 40 A B A8 A R S [ R B
there are also opportunities for our operations if we can take the right A FRAM BE %0 B B IE HE 0 7 VR VR S R, TR A

approach in addressing the issues. FRAM 1) %5 JH B o |
Type Climate-related Opportunity Potential Impacts
851 FIREEAIE BERE
Resource Efficiency Move to more efficient buildings . Reduced operating costs through
BIRRR FBAT T =R B efficiency gains and cost reductions
. Reduced water usage and consumption T 3 G 1280 B Uk A B AL 2 1 AR
P HIZK B kB K . Benefits to workforce management by

improved health and safety and
employee satisfaction
I A R S 2 4z LU fie B R LA

I B T B 2
Energy Source . Use of lower-emission sources of . Reduced operational costs through use
R energy of lowest cost abatement
A AR HE ) RE IR T3 A FH 5 MV B AS Y IR Tt o1 72 25 72
. Use of supportive policy incentives /N
P RN R LTSN . Returns on investment in low-emission
. Use of new technologies technology
PRI BT R RHL MCHEBCEAR R A 1 [l
. Reputational benefits
TEHRTT THI HO B 12
Products and . Development of new services through . Increase in demand for lower emissions
Services research and development and services
JEE it B SIS innovation SR HETBOT AR S 1 75 KA
T S A B S T R g . Better competitive position to reflect
. Shift in consumer preferences shifting consumer preferences
E9RER Rt TP S 1 25 35 o 8 T B R T
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SUSTAINABILITY TARGETS

We formulated a series of sustainability targets to facilitate the
monitoring and improvement of environmental performance as set out
below. We provided training to help our employees become aware of
and understand climate change and our 2026 Targets. Further details
on the steps we have taken to achieve these sustainability targets can
be found in the relevant sections in this Report.

Environment

mE \5°¢

AiFHEEREE

AR SO, BAMEIE T R AT A SR
JEEER, VAR B 5 R s BRI AR . A
Ayl B PG, DARNZE KT AR R SR
A = F =N H R, A RN AT Z
S A R R F AR TR IS BRI B 2 R
A 2 B AR 15 A B %6

Category Objective 2026 Targets as Progress Updates
compared with
2020 baseline

851 BiE “BIREEE =NER
(=B TBfF
EiRHELL)

Carbon Emissions Reduction of GHG emissions per 10% The interim target for 2023 has

floor area been achieved.
TR T HLAS i S THI AR 2 R R R TR AP EEE IR
Resource Consumption Reduction of use of paper 10% The interim target for 2023 has
LR FE per RMB100,000 revenue been achieved.

B R 100,000 7G4 & 1 TR AR HEE SR

iy

Note: Due to the relocation of Beijing office during the Reporting Period, where
the water usage was managed by third-party property management
company, the water consumption was not available. Considered that the
amount of water used was insignificant to the Group, the reduction of
water consumption target has been removed.

BERE: AR WINAE RO A 008, K d5s
SR E AR SR, AR K
o BB KRB AEEW S AL
i, SO K H SR
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ESG

Environment

IRIR

ENERGY SAVING MEASURES

The Group carries out relevant publicity and training to help staff
understand climate change and our 2026 Sustainability Targets. We
have taken measures that aim to reduce the energy consumption and
carbon emission. Our environmental protection measures included:

keeping the office room temperature at 26°C;

- turning off all lighting and air conditioners when not in use;
- encouraging the use of public transport;

- replacing the petrol vehicles with electric vehicles; and

- encouraging video conferences in replacement of business
trips.

We will continue to explore suitable and practical opportunities to
incorporate renewable energy and other approaches to offset our
carbon emissions.

THE ENVIRONMENT AND NATURAL
RESOURCES

Our main environmental and natural resource impacts are emissions
and resources consumed in our operations, as illustrated below and
in the Key Performance Indicators section.

USE OF WATER

In view of principal business activities of the Group, we do not
consume significant amounts of water. We mainly operate in office
premises and we do not encounter any problems in sourcing water
for our operations. Although water consumption is considered
minimal, we have policies to reduce the water consumption such as
regular checking for any water leakage in offices and the use of
automatic water tapping.
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USE OF PAPER

The Group continues to encourage a paperless working environment.
We implemented the following policies that aim to greatly reduce
paper consumption:

using the office printing machines to regularly collect and—
assess the efficiency of the paperless environment;

- implementing electronic office systems for filing and reporting to—
replace paper documentation;

- reusing paper products, such as manila envelopes and-
envelopes for internal document transfers; and

- encouraging our staff to use double-sided printing and recycled—
paper to save paper.

We made steady progress towards reducing the paper consumption
and increasing the recycling rate.

GENERAL WASTE AND HAZARD WASTE

Our approach to waste management consists of 4Rs: reduce, reuse,
recycling and replace, which aims to implement proper waste
treatment and waste disposal. We placed recycling boxes in office to
promote the recycling of used toner, ink cartridges and paper.

The major type of non-hazardous waste is general office waste, which
is collected and managed by the professional cleaning service
providers. We produce limited amount of hazardous waste, such as
electronic equipment and florescent tubes, which is managed by
approved specialist contractors. The Group’s office generates a small
amount of domestic wastewater. All the wastewater has been
connected to the municipal sewage pipeline network and entered the
urban sewage treatment plant, where it is discharged according to the
required standards.

Environment
mE \5°¢

FBAR

A B0 A A S A AL AR B . AN B
PUREGH,  BUKHE R RARGR T AE:

3 P 4T RS SO T £ A T
CEes

T T RAGUEAT IR SR, DL
AR S

HAE AU, WA SR (EE RN
SCPHEIR; R

S 5 TS P T BV R P AR AR DA ARER

FAPAE B AR #E S 4 i [ WSR2 0 Tl
bR,

EEEENREEEEY

A g A 5 AR BRAH A R
Ao L BRI, B T R
JBE T e B B R R FRAMIAE I A TR E ]
WACARE DAHE Bl (e WA o P Ao by e S AR
R

B4 FH B 0 B R RO B SR
W, hESEHRRE R E . &
17 7 2B B4 5 1 R e H OB S5 A N R
AIRMAFEED, HRTEFIROEE
B AL A EELEDRATGRK. T
A K CLs 5 A T 0T KR T AR A% DU NI
WG KRG, WARYE R E AR E L
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Community

ESG HE

We endeavour to build a better community where we operate and FRAM BT G TRAPT 4R %% BT 7E [ 4 [ i ST A5 5
seek various ways to give back to society. We place great emphasis I, R & 7M. RMIE
on cultivating social responsibility awareness among our staff and HEMAEES TS FEE, SEs
encouraging them to better serve our community. In the future, we W A R S IR, AR AR, TR LA A
will continue our community engagement and promote community R, AT EREGEHELEREE

= >80

investment campaigns to our employees and stakeholders. fil,
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Key Performance Indicators

EsEmisE (ESC

WORKFORCE ET
Year 2025 2024 2023
FE “S"hE TETIE T =F
By gender
ZIERIES
Male 167 164 134
Sk
Female 221 179 136
itk
By age group
1REFECHERIEI S
Below 30 239 198 167
30 LT
31to0 40 134 132 90
31%405%
41 to 50 13 11 11
41%505%
Over 50 2 2 2
50 LA b
By employee category
iBESHERES
Senior management Male 4 15 17
T AR T Sk
Female 1 10 13
ECQ i
Middle management Male 6 16 16
A Sk
Female 2 14 26
ECQ
General staff Male 148 122 101
Tim A T St
Female 197 144 97
ECQ i
Contract and temporary staff Male 9 11 0
BRIy BT CoREs
Female 21 11 0
ZE

SR HmEL A RERE G ENEERAR 33



Key Performance Indicators

e
SO mmmaistE
EMPLOYEE TURNOVER (&R
Year 2025 2024 2023
FE “S"hEF “EUEF “ET=HF
By gender
ZIERIEIS
Male 44 39 19
S
Female 34 38 27
BLq i
By age group
IREFRAARIEI S
Below 30 60 46 31
30K LAR
31to40 18 24 11
312405,
41 t0 50 0 4 4
41550
Over 50 0 0 0
505%LL b
By employee category
RESERES
Senior management Male 0 4 4
AR P g Sk
Female 0 2 2
7k
Middle management Male 0 6 0
AR A B Sk
Female 0 7 8
2k
General staff Male 44 26 15
WA T Bk
Female 34 29 17
ECQ i
Contract and temporary staff Male 0 0 0
GH R & T Bt
Female 0 0 0
2

34 Wanka Online Inc. 2025 Environmental, Social and Governance Report



Key Performance Indicators

RAtRAEEE
HEALTH AND SAFETY EBERZE
Year 2025 2024 2023
FE - g 1} - “ETEIUE =
Number of reportable injuries 0 0 0
R (5 W
Number of lost days due to work injury 0 0 0
B T A58 2 TAF F 8K
TRAINING AND DEVELOPMENT tEaA T R
Year 2025 2024 2023
i3 —S—T —EpuE ==

Number of employees (Percentage) trained by gender

ZiEREISHZIRERE (B2LL)

Male

F

Female

i

Average hours of training by employee category

R S1ERI B RTINS RY

167 (100.0%) 164 (100.0%)

221 (100.0%) 179 (100.0%)

134 (100.0%)

136 (100.0%)

Senior management Male 30 33 30
e A St
Female 30 33 30
it
Middle management Male 25 22 20
Hh 45 P St
Female 25 22 20
it
General staff Male 5 5 5
TimE T Sk
Female 5 5 4
it
Contract and temporary staff Male 5 4 0
AR LR & T ik
Female 5 4 0
EyEs
CEROREEL e KRR BNSHERAR 35
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Key Performance Indicators

ESC) pamesncis

ANTI-CORRUPTION REE
Year 2025 2024 2023
FE —ZE"hE TETPUE B ——

Number and % of employee received anti-corruption training by employee category

EE SIS RS REBISIINES ABRESTL

Director 7 100% 7 100% 7 100%
HE

Senior management 5 100% 25 100% 30 100%
e AL T

Middle management 8 100% 30 100% 42 100%
A

General staff 345 100% 266 100% 198 100%
HE AT

Contract and temporary Staff 30 100% 22 N/A N/A N/A
A H R BT
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Key Performance Indicators

e
FABEARIEIR

RESOURCES MANAGEMENT HHEE
Year 2025 2024 2023
FE —BCRE —BNE —TT=
Electricity
V)
Total Electricity consumption kWh 297,793 330,612 227,047
HFERE T FLI
Electricity consumed per floor area kWh/m? 57.2 63.5 58.4
T SR A AL FE B AT TUIR
Paper
i3
Total paper consumption kg 1,439 2,826 2,620
HFEAE T
Total paper collected for recycling kg 100 534 520
AR LR IR T A Al T
Net use of paper per revenue (RMB100,000) Kg/RMB100,000 0.033 0.108 0.100

revenue
s (ARHE100,00050) AR T3,/ NR#100,0007C

R i
Water
KX
Total water consumption(") m?3 172 1,006 1,036
HEFEKED SR
Water consumed per floor area m3/m? 0.0 0.2 0.3
o e SR T AR LA B /K SEIK ST K
Non-hazardous waste
BEBESY
Waste disposed to landfill for general office tonnes 1.4 14 1.8
waste
TEAE R 55 R A ME TR B B 1Y) i ) U
Hazardous waste
BEEEY
Waste batteries kg 1.0 1.0 1.0
Ja# il T
Fluorescent tubes piece 1 1 0
FOGEE f
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Key Performance Indicators

ESC) pamesncis

GHG EMISSION R AEHFA

Year 2025 2024 2023
R —S"HE —TNE —F°=
Scope 1 Direct emissions"” tonnes 0 0 0
w1 e e L

Scope 2 Energy indirect emissions'” tonnes 145.9 179.6 129.9
a2 v e e

Scope 3 Other indirect emissions” tonnes 4.7 9.8 1.8
A3 3 A e L

Total emissions (Scope 1, 2 and 3) tonnes 150.6 189.4 141.3
AEHER (FEE. 243D Uz

Total emissions (Scope 1, 2 and 3) per floor area tonnes/m? 0.03 0.04 0.04
R SRR A AR (. 23D 53T 5 K

Notes: PRRT:

1. Water consumption refers to the amount of water consumed as shown 1. FOKETRELAFTEE K & B AR IR K & .
in the water bills received.

2. The data covers emissions from combustion of fuels in mobile sources 2. BRI A ARSI s AL E IR R S

controlled by the Group. The emission factors are adopted from “How VPR I HE . HE R SRR R 5 58 BT T35 1
to prepare an ESG Report — Appendix 2: Reporting Guidance on [ U fer 4 5 3R B8 . AL & B VR RS — M B
Environmental KPIs” published by HKEX. = IREIRSE SRR EEE SRR S ] .

3. The data covers emissions resulting from the generation of the 3. BRI B AR R T ) R A B

electricity which the Group purchased. The emission factors during the TSRS B D HE R R e N RSL AN A
Reporting Period are adopted from “Notice on the Management of GHG REZRIE T 981 (B 4 2023-20254F 9%
Emissions Reporting for Power Generation Sector from 2023 to 2025” AT A S = B HEBOCR  E HA B TAE
(Huanban Qihou letter [2023] No. 43) issued by Ministry of Ecology and MIEED  GRIR K K[2023]435%) .

Environment of the PRC.

4.  The data covers emissions from paper consumption and use of fresh 4. BRI A 1 ARSR A R A KO AE I HE A
water and sewage discharge. K5 KR .
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Appendix | — ESG Reporting Guide Content Index o
fizF— - IRIR. HHEREQHRSESINERSI

Subject Area, Aspects, General Disclosures and KPls Disclosures or Remarks
TEHIS, Bl —ARIEEREIRENIEE R EEEkiERE

A. Environmental
A. Bi5

Aspect A1: Emissions

[EmA1: HED

General Disclosure Information on: Environment
— R Fis

(@) the policies; and

(b) compliance with relevant laws and regulations that

have a significant impact on the issuer

relating to air and greenhouse gas emissions, discharges

into water and land, and generation of hazardous and non-

hazardous waste

A B R R S SRR K R RS . A R

I A S 1

(a) BUKE: K

(b) B IEAT N HE TSR (AR BRVE R R 1) okt
KPI A1.1 The types of emissions and respective emissions data Key Performance Indicators
RS ATUA A RAT A H IS AR A B B R S AR AT E AR
KPI A1.2 Direct (Scope 1) and energy indirect (Scope 2) greenhouse  Key Performance Indicators
B SRAE AR AREAL.2 gas emissions in total (in tonnes) and, where appropriate, R A e A

intensity (e.g. per unit of production volume, per facility)

HEE HE1D KAeREE GEE2) AR EHTR (B

MEFHHED K (Wi@AD % (VR EA E R, RIERERT

N
KPI A1.3 Total hazardous waste produced (in tonnes) and, where Key Performance Indicators
PR IETEA.3 appropriate, intensity (e.g. per unit of production volume, ) s e

per facility)

FE A E R R E (UMD & () %E (o

DAA BN A B ARTERRME TS
KPI'A1.4 Total non-hazardous waste produced (in tonnes) and, Key Performance Indicators
S AT PR A .4 where appropriate, intensity (e.g. per unit of production [ S A R R A

volume, per facility)

FE A E MR (DIMEETED K (WdA) % (i

DARE B 2 B, BRIRGROMERT 50D
KPI A1.5 Description of emission target(s) set and steps taken to Energy Saving Measures
R SR AIRIEAL.S achieve them REVR BT A it

Fol 3 PSR AR AR B A T B RZ 55 H AR BT R I 415 e

SRR ALY BNERERAR 39




Appendix | — ESG Reporting Guide Content Index

ESG

fifg— - IRIR. HERESRSGIESINEERS

Subject Area, Aspects, General Disclosures and KPIs

EEHE. B, —IRNERAREWEE

Disclosures or Remarks

e

KPI A1.6
B EULIRIRA1.6

Description of how hazardous and non-hazardous
wastes are handled, and a description of reduction
target(s) set and steps taken to achieve them

FHIR BRI AT T ST B SEIN U8, MR TR E )
PR E AR e A o B2 A5 H AR BT ER LA 435 it

Aspect A2: Use of Resources

[BEA2: &iFfER

General Disclosure

— AR R

KPI A2.1
B SR IRA2.1

KPI A2.2
HSAUIIETTRA2.2

KPIA2.3
A UIIETTRA.3

KPI A2.4
FSEAUIIEITRA2.4

KPI A2.5
S UITEIRA2.5

Policies on the efficient use of resources, including
energy, water and other raw materials

AREA I CBRERENE. AR EM D FIBGE

Direct and/or indirect energy consumption by type
(e.g. electricity, gas or oil) in total (kWh in '000s) and
intensity (e.g. per unit of production volume, per
facility)

PR (7). RIVREAID #1501 B L B
il REURARAE R (LA T IUlsst 50D S (nkh
SRR B BRIHROE R 5D

Water consumption in total and intensity (e.g. per unit
of production volume, per facility)

HEFEKE BT (AR B AL B . AFTHER AT 5D
Description of energy use efficiency target(s) set and
steps taken to achieve them

IR T 7 I BE AT FH 28 A B 20 i B 55 F BT
PRI 4

Description of whether there is any issue in sourcing
water that is fit for purpose, water efficiency target(s)
set and steps taken to achieve them

R SR i F KR _E T A AR TR, BA R TR E
K HAR K 2 255 H AR TR 1T

Total packaging material used for finished products
(in tonnes) and, if applicable, with reference to per
unit produced

St P AL SRR AR (LIS R (il
FD A BALAG B

General Waste and Hazard
Waste
I e ) S A R )

Energy Saving Measures
REVR B A0 8 it

Use of Water
FH7K

Use of Paper

FHAR

Key Performance Indicators
o] S A AR

Key Performance Indicators
o S A SRR

Energy Saving Measures
REE BT 495 1t

Use of Water
HK

The amount of water used was
insignificant to the Group, no
target was set.

F7K S AR 5 A E K,
AT A A 5 H AR

Not applicable to the Group’s

business that does not require
packaging materials

NI P B A R A SR

ES
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Appendix | — ESG Reporting Guide Content Index
fizF— - IRIR. HHEREQHRSESINERSI

Subject Area, Aspects, General Disclosures and KPIs

EEHIR. EE. —RRINERRENIEE

Disclosures or Remarks

SRRk

ESG

Aspect A3: The Environment and Natural Resources

BHA3: RIRRAAER

General disclosure

— AR

KPI A3.1
I SEEUIERTTAS A

Policies on minimising the issuer’s significant impact on the
environment and natural resources

PRAR AT NI BRI S R AR VAot ol B K5 2 R UK
Description of the significant impacts of activities on the
environment and natural resources and the actions taken to
manage them

TR S5V B BT SR IR G R ) B RS K LRIV B A
R ATE

Aspect A4: Climate Change

[EHEA4: RIREWL

General disclosure

— AR R

KPI A4.1
TSR IRAL A

Policies on identification and mitigation of significant
climate-related issues which have impacted, and those
which may impact, the issuer.

A R R LA B T R B ST N AR 5 Y E O SRAR AT
HHEOR

Description of the significant climate-related issues which
have impacted, and those which may impact, the issuer,
and the actions taken to manage them.

A CLAE K AT e e S AT N 2 AR 5 0 B RSB ) g
CERIUE BEA B S B 17 8)

Energy Saving Measures
HEVR B 40 154

Energy Saving Measures
e BT A9 It

Climate Change
SIsEAL

Climate Change
SRS

Energy Saving Measures
e BT A9 F5 1t

SR CRESL LEREGRY BNEEHERAR
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. Appendix | — ESG Reporting Guide Content Index
fiig— - IRIR. HEREGHRSESINEERS|

Subject Area, Aspects, General Disclosures and KPIs Disclosures or Remarks

EEHE. BE. —IRNERREEE Rk iERE

B. Social
B. #t&

Aspect B1: Employment

[EmB1: {EfE
General Disclosure Information on: Our People
— MRk ER LA L
(a) the policies; and
(b) compliance with relevant laws and regulations
that have a significant impact on the issuer
relating to compensation and dismissal, recruitment
and promotion, working hours, rest periods, equal
opportunity, diversity, anti-discrimination, and other
benefits and welfare
AR A e . SR BT AR (R, P
Eter. 2ol B DA AR IS AR«
(@) BUK: X
(b) B AT NAT H RSB A B TR 1
l
KPI B1.1 Total workforce by gender, employment type such as Our People
B S5 AEB T 1 full-time and part-time, age group and geographical AR a1
region
) R (A AR |« AR AL Kt Key Performance Indicators
[ ) 23 P B AR i S A AT B AR
KPI B1.2 Employee turnover rate by gender, age group and Our People
B SRR AR IEB.2 geographical region RMMET
FEPER] AREE A B I S 53 R B IR R Bl 2R Key Performance Indicators

i S R TR AR
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Appendix | — ESG Reporting Guide Content Index
fizF— - IRIR. HHEREQHRSESINERSI

Subject Area, Aspects, General Disclosures and KPIs

EEHIR. EE. —RRINERRENIEE

Disclosures or Remarks

SRRk

ESG

Aspect B2: Health and Safety
[EmB2: fEREZRS

General Disclosure Information on:
— B R
(a) the policies; and
(b) compliance with relevant laws and regulations that
have a significant impact on the issuer

relating to providing a safe working environment and
protecting employees from occupational hazards
A BT A2 4 T AR BRI S PR P B8 S I SE 1k 18 365 19«

(a) UK K
(b) B IEAT N HE TSR (AR B VE R R a1 1) okt
KPI| B2.1 Number and rate of work-related fatalities in each of the
RS 4 RIEAEB2.1 past three years (including the reporting year)
2 =4 SRS R A B LAER R A T M O
B
KPI B2.2 Lost days due to work injury
B SRAE AR IEB2.2 R LA R 2 AR ¥
KPI B2.3 Description of occupational health and safety measures
B ST IR 1B2.3 adopted, how they are implemented and monitored
IR PITER AP ¥ RS 1 e B 2 i i, DA SR AT R 7
%

Aspect B3: Development and Training

[EmEB3: FEREMRIE

General Disclosure Policies on improving employees’ knowledge and skills for

— e discharging duties at work. Description of training activities
A RARTHiE 8 AT TAER I AN B B R BOR . Fiak E 5
T

KPI B3.1 The percentage of employees trained by gender and

B A TR B3 employee category
Tk ) J g BRI 85y (0 2 91 i 2P 23 B

KPI B3.2 The average training hours completed per employee by

WgkeULIeEB32  gender and employee category o
S R e BB 5y, 494 0 B 52 UG TS

Health and Safety
g e B 22 4

Key Performance Indicators
I SR A AR

Key Performance Indicators
I SR A AR AR

Health and Safety

gk e Bl 2 4

Employee Training and
Development
T 2Bl Je 5% e

Key Performance Indicators
o] SR A AR

Key Performance Indicators
o] SR A SRR

%L AR EERHERAS]
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. Appendix | — ESG Reporting Guide Content Index
fiig— - IRIR. HEREGHRSESINEERS|

Subject Area, Aspects, General Disclosures and KPIs Disclosures or Remarks

EEHE. BE. —IRNERREEE Rk iERE

Aspect B4: Labour Standards
[EmB4: FT#A|

General Disclosure Information on: Our People
— R MK AT

(a) the policies; and
(b) compliance with relevant laws and regulations
that have a significant impact on the issuer

relating to preventing child and forced labour

A BB 1k 2 T SR 55 T

(@) BUk: X

(b) IS B EAT N A HE S A B SR B

l

KPI B4.1 Description of measures to review employment Our People
il S SRR £ B4 practices to avoid child and forced labour R E T

F R R FE AR ] LA 3 G 2 1 % 5 1) 25 L 1) 15 e
KPI B4.2 Description of steps taken to eliminate such practices Our People
A SRS A HE AT B 4.2 when discovered LM E T

FIRAE SR BUE NG DR B AT B 15 DT R B 22 B

Operating Practices
EiEtaE6

Aspect B5: Supply Chain Management
[EmEB5: {HFEsEETE

General Disclosure Policies on managing environmental and social risks Supply Chain Management
— Sl = of the supply chain. At JAE i

T R A P R A AL I PR
KPI B5.1 Number of suppliers by geographical region. Supply Chain Management
RS ARB5.1 et 5 3] 43 ¥ B JE R 4 H it JE S P
KPI B5.2 Description of practices relating to engaging Supply Chain Management
s 4 B TERS.2 suppliers, number of suppliers where the practices i JRE i T

are being implemented, how they are implemented
and monitored.

TR B I BLE R RO TE B, ) AT B TE B 0 fit
JERSCH - AL BB AT S 5505

KPI B5.3 Description of practices used to identify Supply Chain Management
B ST R 15B5.3 environmental and social risks along the supply chain, 3t G 7 3

and how they are implemented and monitored.

Sl YT s ) e e PO B3 R A BB R 1R L B

LA BRG] AT A B 05 12
KPI B5.4 Description of practices used to promote Supply Chain Management
FHSEEE R 1EB5.4 environmentally preferable products and services L A

when selecting suppliers, and how they are

implemented and monitored.

0 TSRS 3 R P R R ot S 5 O 1

Bl VAL BRG] R T S B 2057
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fizF— - IRIR. HHEREQHRSESINERSI

Subject Area, Aspects, General Disclosures and KPIs Disclosures or Remarks
TEHIS, Bl —ARIEEREIRENIEE R EEEkiERE

Aspect B6: Product Responsibility
[EmEB6: ERS(T

General Disclosure Information on: Services
— Rt i s

(a) the policies; and
(b) compliance with relevant laws and regulations that
have a significant impact on the issuer

relating to health and safety, advertising, labelling and
privacy matters relating to products and services provided
and methods of redress

A R PR A2 WA RS (@ BB e 4, R, BRER RARE

HH LA AR -
(a) BUK; K&
(b) 3% <y S AT N AT HE K5 AN AR B v A S 1 )
KPI B6.1 Percentage of total products sold or shipped subject to  Services
I S 465 2 4R 1586 .1 recalls for safety and health reasons AR
TS B I 16 7 o AR R 2 4 B 2 7 2 e i
t
KPI B6.2 Number of products and service related complaints Services
PR SHAR IR 15B6.2 received and how they are dealt with %
AR T 2 i B IR (AR E DA B R S 53
KPI B6.3 Description of practices relating to observing and protecting ~ Services
B PR 45 AR AEB6.3 intellectual property rights JilE5
1 B A % e e i 2 REE A oAl ) 1 491
KPI B6.4 Description of quality assurance process and recall Services
B4 R 2 B6.4 procedures %
I A A T i RSO
KPI B6.5 Description of consumer data protection and privacy Services
fif S A8 X 45 452B6.5 policies, how they are implemented and monitored Ji5

TR BE R ORI R ANFRBOR,  DARARRI AT K 5T i

CECTEEL e REGRRY BNEHERAR 45




Appendix | — ESG Reporting Guide Content Index

ESCT mitg— - IS, HEREAESEIINEES

Subject Area, Aspects, General Disclosures and KPIs

EEHE. BE. —IRNERREWEE

Disclosures or Remarks

e

Aspect B7: Anti-corruption

[EfB7: REIE

General Disclosure

— AR

KPI B7.1
B SR IRBT A

KPI B7.2

) S TR PR BT .2

KPI B7.3
S ETNEIRBT.3

Community

HE

Information on:

(a) the policies; and
(b) compliance with relevant laws and regulations
that have a significant impact on the issuer

relating to bribery, extortion, fraud and money
laundering

AR . BhE . REE S R B

(@) BK: K

(b) Sy SEAT AN A HE RSB B SR
i

Number of concluded legal cases regarding corrupt
practices brought against the issuer or its employees
during the reporting period and the outcomes of the
cases

JRSR T A A AT N B R B 1 LR 46 0 BT S F
FRFAT IR AR R

Description of preventive measures and whistle-
blowing procedures, and how they are implemented
and monitored

TR G I S B A, AR B BT R BT
Description of anti-corruption training provided to
directors and employees

A ) B K 0 B PR A A S B B

Aspect B8: Community Investment

[EEBS8: #tEIRE

General Disclosure

AR

KPI B8.1
AR TTBS A

KPI B8.2
i ST 17B8.2

Policies on community engagement to understand the
needs of the communities where the issuer operates
and to ensure its activities take into consideration the
communities’ interests

A R DAL [ 2 Bl AR T fif e I T AE A I TR AR ORI SE
GBI AL I A 55 (MR

Focus areas of contribution (e.g. education,
environmental concerns, labour needs, health,
culture, sport)

SUEHERRIIE (B BERE, SR, @2
R k. #EED

Resources contributed (e.g. money or time) to the
focus area

FE BE GRS T EY A R (e SR s )

Anti-Corruption
SRE N

Anti-Corruption
REE

Anti-Corruption
KB

Anti-Corruption
RETE

Community
FLIE

The Group does not have focus
areas of contribution

A B [ 10 e L ORI G

Community

At
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