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This is the Environmental, Social and Governance (“ESG") Report
published by MIXUE Group (hereinafter referred to as the “Compa-
ny”), aiming to objectively and fairly reflect the ESG philosophy,
management approach, and the key work progress and manage-
ment effectiveness of the Company and its subsidiaries (collective-
ly referred to as the “Group” or “we") in the environmental, social
and governance areas during 2025. This report provides a compre-
hensive disclosure of ESG issues relevant to the Group, with a
particular focus on material ESG matters that may have a signifi-
cant potential impact on the Group's sustainable development
and are of concern to stakeholders.

The governance section is recommended to be read in conjunction
with the Corporate Governance chapter in our annual report,
which gives a comprehensive description of the Group’s gover-
nance structure, principles, and related management measures.
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REPORTING SCOPE

Unless otherwise stated, the disclosure scope of this report is
consistent with that of the Company’s 2025 annual report, cover-
ing the Group’s principal business operations and management
activities during the reporting period. This report covers the period
from January 1, 2025 to December 31, 2025 (the “reporting period
“). For more coherent disclosure and better understanding of
readers, certain matters beyond this timeframe may also be
included in this report, with appropriate explanations set out in
the relevant sections.

REPORTING FRAMEWORK

This report is prepared in accordance with the Appendix C2
Environmental, Social and Governance Reporting Code (the “ESG
Code") set out in the Rules Governing the Listing of Securities on
the Stock Exchange of Hong Kong Limited (HKEx), and with
reference to the GRI Sustainability Reporting Standards (the “GRI
Standards”) issued by the Global Sustainability Standards Board
(“GSSB"). Meanwhile, the Group also referred to the disclosure
standards of the Sustainability Accounting Standards Board
(“SASB”) relevant to the food and beverage industry, so as to
enhance the comparability and decision-usefulness of disclosures
relating to industry-specific material topics. In addition, this report
responds to the United Nations Sustainable Development Goals
("UN SDGs") in relevant sections, demonstrating the Group’s key
actions and areas of contribution in sustainable development.

REPORTING PRINCIPLES

In preparing this report, we adhered to the principles of "Materiali-
ty”, "Quantitative”, "Balance” and "Consistency” as outlined in the
ESG Code to define the content and presentation of the report.
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e Materiality

During the preparation process, we identified key stakeholders
and their ESG concerns, and conducted a materiality assessment
in light of the Group’s business characteristics as well as changes in
the internal and external environment, so as to determine the
priorities of material ESG issues and provide targeted responses
and disclosures in this report. Details of the materiality assessment
are set out in the sections headed "Stakeholder Engagement”
and "Materiality Assessment”.

e Quantitative

The environmental and social key performance indicators ("KPIs")
disclosed in this report are presented quantitatively where practi-
cable. In the relevant sections, we explain the measurement
standards, data sources, statistical methodologies, key assump-
tions and/or calculation tools adopted, as well as the sources of
applicable conversion factors, so as to enhance the traceability
and verifiability of the data.

e Balance

We strive to present the Group’s ESG management and perfor-
mance during the Reporting Period in a comprehensive and
unbiased manner. While disclosing positive progress, we also
explain the key challenges, areas for improvement and follow-up
measures, so as to reflect the Group's actual performance in
sustainable development management.

e Consistency

Unless otherwise stated, the data collection scope and methodolo-
gies in this report are consistent with other publicly disclosed
information, and are maintained, where practicable, in line with
prior years' disclosure approaches to facilitate longitudinal compari-
son. Where changes in the scope, boundary or methodology arise
due to business expansion or adjustments to reporting boundaries,
we will provide necessary explanations on the reasons for and
impact of such changes, and where appropriate, restate comparable
data or provide explanatory notes, so as to enhance the comparabili-
ty of information.




=SSR

FREFMERNEN. FEAENETERBS
SEIENE. BRI MAERQRE,
WS AR B IEERRPIE RS HAPIRY ESG EIE
HERENETHR. EREERIERI.

BREB I, BHREFMFITHEEEEEIU
AR E. EFEHAREFRNENES
M. EEUENTEEAEREEE, IHAE
ESG Bk EHREEREEEE .

FREIERY

KR ERMEEFhRAE, thHBBRERE S AL
(www.mxbc.com) REHERZAIREZHLL
(www.hkexnews.hk) Z=RX& T,

MERARENDTEERABERNER, BulDE
REMEZE: esg@mxbc.coms

R|EUP X N EXWIEE S Z . MMEX
FZEFEEMERNA—RZER, URhR
A,

2025 IRIE. HEKES (ESG) #HE
Environmental, Social and Governance Report

SOURCES OF INFORMATION

The information, data, and cases presented in this report are
primarily derived from the Group's official documents, internal
statistical reports, and relevant public documents,and are
compiled based on the statistics, consolidation, and review of ESG
management and practice information for the Reporting Period by
the Group's various functional departments.

Unless otherwise indicated, all monetary amounts stated in this
report are denominated in RMB. The Board of Directors assumes
ultimate responsibility for the authenticity, accuracy, and
completeness of the contents of this report, and bears overall
oversight responsibility for the Group’s ESG strategy and reporting.

REPORT ACCESS

The electronic version of this report is available for review and
download on the Group’s official website (www.mxbc.com) and
the HKEXnews website of the Hong Kong Stock Exchange
(www.hkexnews.hk).

If you have any comments or suggestions regarding the contents
of this report, please feel free to contact us at: esg@mxbc.com.

Thisreportis published in both Chinese and English. In the event of
any discrepancy or inconsistency between the two versions, the
Chinese version shall prevail.
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The Board of Directors serves as the highest responsible and
decision-making body for ESG matters of the Group, and is
responsible for comprehensively overseeing the Group's
management of environmental, social and governance matters,
as well as reviewing and approving ESG-related strategies,
targets and annual disclosures.

During the year, the Board reviewed the annual ESG report and the
material ESG matters presented therein, including the ESG gover-
nance structure and management mechanism, the process and
results of the materiality assessment, business-related environ-
mental and climate targets and progress, key risk identification
and response measures, as well as ESG management effective-
ness, and continuously examined their relevance and alignment
with the Group’s long-term development strategy and business
operations.

To better implement ESG philosophy and strategy, the Group has
established an ESG Committee and an ESG Work Team composed
of relevant business and functional departments to coordinate
and advance ESG system development, target management, data
consolidation and disclosure, and to promote the effective
integration of ESG requirements into daily operations and
management processes. Through a regular reporting mechanism,
the Board keeps informed of the progress of ESG work and
provides guidance and oversight on key issues, major risks and
improvement initiatives.

The Group continues to identify material ESG risks and opportuni-
ties relevant to its business, with a focus on areas including food
safety and quality management, supply chain management,
information security and privacy protection, human resources and
occupational health and safety, intellectual property, business
ethics and compliance. In light of business development and
changes in the external environment, the Group has further incor-
porated climate-related risks and opportunities into its manage-
ment perspective, refined relevant identification, assessment and
response arrangements, and promoted the implementation of
relevant measures in operational management.
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During the year, we continued to collect and analyze ESG issues of
concern to stakeholders, and carried out a materiality assessment
through questionnaires, interviews and other means, so as to
clarify the order of priority of material issues and formulate target-
ed management and disclosure arrangements.

This report discloses the Group's ESG-related matters and progress
for2025, and was reviewed and approved by the Board of Directors
on March 24, 2026.
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We are a world-leading freshly-made drinks company, focusing on
providing consumers with value-for-money freshly-made fruit drinks,
tea drinks, soft ice cream, coffee and freshly-tapped beer products.
We operate three major brands, namely the freshly-made tea drinks
brand "MIXUE", the freshly-ground coffee brand "Lucky Cup” and the
freshly-tapped beer brand "FULU Fresh Beer ”. In terms of retail
sales at consumer end in 2025, we ranked 62nd in the global food
and beverage industry.

We continue to build and strengthen our core competitiveness
centred on "supply chain + brand IP + store operations”, striving to
achieve integrated total cost leadership. First, we have actively devel-
oped an industry-leading end-to-end supply chain system, compre-
hensively covering procurement, production, logistics and research and
development, while implementing stringent quality control and efficien-
cy optimisation measures to provide consumers with products of better
quality and better value. Second, we are committed to building a house-
hold brand and well-loved IP that resonate widely with consumers,
thereby forming a distinctive position in consumers'minds. At the same
time, we have established a standardized operation and management
system to achieve scaled operations through a healthy and sustain-
able franchise model, while continuously enhancing our digital
operation capabilities so as to deliver a better consumption experi-
ence to consumers.

Centred around the "Snow King" IP, we continued to create high-quality,
engaging and diversified content. From the catchy and melodious
themed music video of "MIXUE” ( “I love you, you love me, MIXUE Ice
Cream &Tea"), to the launch of our first animated production Snow King
Arrives in 2023, and then to another animated production Snow King:
Fantasy Shazhou released in 2024, we have continuously strength-
ened the influence of our IP through rich audiovisual content. During
the Reporting Period, we launched five language versions of Snow
King Arrives, including English, French and Portuguese, for global
distribution, bringing sweet stories featuring the "Snow King” to
audiences around the world. In addition, we continued to enrich the
cultural connotation of the "Snow King” IP and explore its cultural
potential. During the year, we carried out co-branding collaborations
with Journey to the West and intangible cultural heritage Tang Tri-co-
loured Ceramics, among others. With the "Snow King" IP as a carrier,
we enabled traditional culture to reach consumers in a more vivid
and lively manner, achieving a creative integration of our brand IP
with traditional culture.
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In January 2025, we opened a flagship “MIXUE" store near Zheng-
zhou East Railway Station, a major transportation hub in Henan
Province, China. Leveraging the advantages of its prime location
and high customer traffic, the flagship store has created an integrated
space combining brand display, consumer experience and cultural
communication through the innovative integration of specialty
beverages with consumption scenarios featuring “Snow King”
IP-themed cultural and creative products. The operation of this
flagship store has not only effectively enhanced the image of the
“MIXUE” brand and the “Snow King” IP, but has also become a new
local consumption landmark and a model for flagship store opera-
tions. As of the end of the Reporting Period, we had established
“MIXUE” flagship stores in 23 cities across China, including Zibo,
Baoding, Chongging and Hangzhou, continuously enhancing the
influence of the brand and the “Snow King" IP. Through years of
content creation and IP operation, “Snow King” has become the only
super IP in China’s freshly-made drinks industry, not only deepening
our emotional connection with consumers, but also differentiating
our brand from others.

In 2025, we continued to focus on supply chain enhancement,
brand IP building, and storeoperation optimization in domestic
and overseas markets, aiming to create high-qualityvalue-for-mon-
ey products and engaging experiences for our consumers. As of
December 31, 2025, we had built a store network of approxi-
mately 60,000 stores worldwide, covering China and 13
overseas countries.
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Based on ESG governance at the Group level and adhering to the
value concept of “high-quality value-for-money”, we systematical-
ly advance our sustainable development practices around four key
areas, namely product quality, partner well-being, giving back to

society and environmental protection, so as to continuously

enhance the Company's operational resilience and long-term

value creation capability.

BEK:. EEEENRHERRE
MIXUE: True and Responsible Sustainability

REEEREE A RBHEEN RO g NIsRIRIE (RE
Safeguard Product Enhance Partners’ Actively Give Back Reinforce Environmental
Quality Well-being to Society Protection
s BETE MESMERARKERRE o KEARAERIERE o EHRTIREML

Value-for-money

c EmRLHESER
Food Safety and Quality
Management

o HEEEDNHE IR
Consumer Rights and
Customer Experience

BEFETHESRER
Responsible Marketing
and Compliant Promotion

EREFERESHE /
BRABERRT
Product and Raw Material
Compliance / Information
Alerts for Sensitive
Consumer Groups

Franchisee Empowerment
and Compliance

%, FERER
Diversity, Equality and
Inclusion

farEaRE R
Welfare and Care

BN EE R
Training and Development

HEREREALTS
Occupational Health
and Safety

HANE / BEEHELR
Shared Prosperity /
Win-win Value Chain

Help the Vulnerable and
Emergency Response

o EXRBIRMEAEREE
Industry for Agriculture
and Sustainable
Agriculture

o RIRRLSRERTRETRF
Entrepreneurship,
Employment and Skills
Enhancement

o HEBHMENTEE
Community Engagement
and Public Welfare
Collaboration

Respond to Climate
Change

o S ERHER
Reducing Carbon
Emissions

o REREIRBIRERURFH
Energy Management and
Energy Efficiency
Improvement

o EERYINEKEE
Waste and Packaging
Management

* KERMESKERE
Water Resources and
Wastewater Management

* Ixta(EENE [ REIRE
Green Value Chain /
Green Procurement

o WImELSSERHE
Logistics and Cold Chain
Emissions Reduction

ESG &4

ESG Governance
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© SAFEGUARD PRODUCT QUALITY

Adhering to a consumer-centric approach, we continue to
enhance our food safety and quality governance, strengthen
full-chain control and traceability management from raw material
procurement, production and processing, warehousing and
logistics to terminal stores, and improve mechanisms for
consumer rights protection and complaint response, so as to be
responsible for every consumer and effectively safeguard
consumer rights and interests.

© ENHANCE PARTNERS’ WELL-BEING

Upholding the human resource philosophy of “talents are not
judged by their background, and we won't miss anyone’s poten-
tial”, we advocate a pragmatic and positive workplace culture,
continuously provide employees with diversified training and
career development pathways, and improve health, safety and
care mechanisms. At the same time, we attach importance to and
empower partners such as franchisees, suppliers and upstream
farmers, promote all parties along the value chain to share devel-
opment outcomes, and foster mutual growth.

O ACTIVELY GIVE BACKTO SOCIETY

Focusing on social needs and livelihood-related issues, we actively
participate in emergency relief and public welfare initiatives. We
continue to invest in projects related to sustainable agriculture
and rural development, contributing to stable production, income
growth and industrial upgrading. We also continue to contribute to
education support, job creation and co-building society, thereby
promoting the industry and society towards a more positive and
inclusive future.

© REINFORCE ENVIRONMENTAL PROTECTION

We advance green and low-carbon operations, continue to build
low-carbon and green factories, and explore energy structure
optimisation as well as energy conservation and emissions reduc-
tion measures. We promote environmentally friendly packaging
and plastic reduction practices, improve waste management and
resource recycling, build a more resilient green value chain, and
progressively enhance the identification, management and disclo-
sure of climate-related risks and opportunities.
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MIXUE
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‘.':. Included in TIME's “100 Most Influential Companies in the World 2025". ,fo'
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‘\'a. Included in the 2025 Hiersun-Hurun Global Restaurant Enterprises Value Top 50, with .-‘:'
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‘\'-. China News Service - Zhongxin Jingwei: Typical Case of Chinese Brands Going .-‘.’
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'l |
‘.':. 21st Century Business Herald: Annual Brand Case of New Consumer Forces 2025 .:'.’
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‘\'-. Included in the “China Brand Internationalization Benchmark 100 at the inaugural ..‘.’

<Y World Brand Conference. L
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‘.’:. Alibaba Philanthropy: Public Welfare Pioneer .:'.’
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FULU fresh beer
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%, Shangpu Consulting: No. 1 Fresh Beer Chain by Number of Stores in China o
@ ’ 4
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‘.':. CTI Certification: China's First “Fresh Beer“Certification .:‘.’
¥ 2025 REIEFREENBERIVNERE —ERRE Y
‘\'-. Awarded the One-Star Tianlu Award for German Wheat Beer at the 2025 China .-‘.’
e’ International Beer Challenge (g
¢ 2025 FEIEIESENBEEE PA —EXiRE Y
‘\'-. Awarded the Two-Star Tianlu Award for Hazy IPA at the 2025 China International Beer .-‘:'
S Challenge v
¢ ENEEERRREEE PA SRR y
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BOARD DIVERSITY
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The Group actively practices the concept of sustainable develop-
ment and continuously improves its ESG governance and manage-
ment system, integrating ESG requirements into corporate gover-
nance and daily operation and management, systematically
identifying and responding to relevant risks and opportunities,
and striving to create long-term and sustainable value for share-
holders and all stakeholders.

The Company has adopted the Board Diversity Policy and stipulat-
ed the means to achieve Board diversity. The Company recognises
and embraces the benefits of having a diverse Board and sees
enhanced diversity at the Board level as an essential element in
maintaining the Company’s sustainable development and achiev-
ing its strategic goals.

Pursuant to the Board Diversity Policy, all appointments to the
Board are based on the principle of meritocracy, and the benefits
of diversity of Board members are fully taken into consideration
with appropriate conditions when considering candidates. The
Company will consider a number of aspects when selecting the
candidates to the Board, including but not limited to gender, age,
cultural and educational background, professional experience,
skills, knowledge and length of service. The ultimate decision of
the appointment will be based on merit and the contribution
which the selected candidates will bring to the Board.

The Nomination Committee is responsible for reviewing the Board
Diversity Policy, setting and reviewing measurable objectives to
implement the policy and ascertain the progress made towards
achieving those objectives.
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In terms of gender diversity, as of the date of the relevant
announcement, the Board consisted of seven Directors, including
three female Directors and four male Directors, with female Direc-
tors accounting for approximately 42.9% of the Board. Among
them:

¢ 4 Executive Directors: 2 Female Directors and 2 Male Directors;

* 3independent non-executive Directors: 1 Female Director and 2
Male Directors.

&

® HITESE Executive director
HMI7IEHITES Independent non-executive director

ESG GOVERNANCE STRUCTURE

FEBBRELHFERUUETERARSRERE
N=[BERRHME, HE RERE - BEE - &
TE” WBELMTERRER, PESEHRNE
REEER, FE{R ESG EERRERMAFEENAH
BEEEXTRE.,

The Group has established and continuously optimised a three-tier
governance structure with the Board as the highest decision-mak-
ing body, forming a top-down governance system encompassing
“leadership - management - execution”. The Group has clearly
defined the functions and objectives of each level to ensure that
ESG management is deeply integrated into the Group's daily
operations and business practices.

REEE: EEE Leadership: Board of Directors

EIBfE: ESGZESE® Management: ESG Committee

#i7/E: ESG IT{E/MvA

Execution: ESG Work Team
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REFEE: E=FT Decision Level: Board

EXGRAEE ESC EBNREEERR
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&, 8 ESG ERHEBRFALE)GIEH
KEEE,
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The Board of Directors is the highest responsible and
decision-making body for ESG matters of the Group. It is
responsible for reviewing ESG strategies and targets,
overseeing the advancement of ESG work, and reviewing and
approving the annual ESG report, thereby promoting the
integration of ESG philosophy and requirements into corpo-
rate governance and business management.

e

EIEE: ESGEZEE Management Level: ESG Committee 7

-
NERI ESGC £8E, HHEFRTHE
ESG EaLF, BEHEILIRMR ESC BbL
HER. ARBRFELIFSGE, BF
EXZELMAREARER, BETEE
ESG TR VAHESRIAT IR, ESC £88
HABAREFTRRAIBREREEE,
BEEFRMNATESRABILERTER
ESE

The Company has established an ESG Committee to assist the
Board in carrying out ESG governance. The ESG Committee is
responsible for formulating and reviewing ESG strategies and
targets, relevant policies and systems, and work plans,
coordinating the management of material issues and key
risks, and guiding and supervising the ESG Work Team in
advancing various tasks. The ESG Committee is chaired by
Mr. Zhang Hongchao, the Founder and Chairman, and
vice-chaired by Mr. Zhang Hongfu, the Joint Chairman and
Executive Director.

7

A\

BIT/E: ESG IT{E/JV4 Execution Level:

ESG Working Group W
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To ensure the effective implementation of ESG strategies and
targets, the Group has established an ESG Work Team led by
heads of various business departments and subsidiaries,
which is responsible for carrying out specific ESG tasks, includ-
ing but not limited to KPI data collection and verification,
implementation of key projects, internal and external commu-
nication, and training and awareness promotion. The ESG
Work Team reports its progress to the ESG Committee in accor-
dance with the established mechanism, thereby forming a
closed-loop management system of “leadership - manage-
ment - execution”.

Z

EE, AEERIEEMZEEMA ESC BialE
2R, PRESENEEEERMREMEMRERE
BEE. RREZEERESENRE, RE
ESG ZEEEHMES TR EAERM AR &
EITER, EAFHABRIERZ, TETTE
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At the same time, the Group has incorporated climate-related
governance into its ESG governance framework, clearly defining
the responsibilities of the Board and management in overseeing
climate-related risks and opportunities, reviewing relevant strate-
gies and disclosures. It stipulates that the ESG Committee shall
regularly report to the Board of Directors on climate-related risk
assessments, and may submit major matters at any time. Related
management and disclosure arrangements will be improved

progressively.
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Mz HRA 7S B8
STAKEHOLDER ENGAGEMENT

AEBBIZTABEBKSE, BEMEERES The Group has established diversified communication
REFSM. BENZR. BRMBEBZERER mechanisms to maintain efficient and transparent dialogue with
BTRHEMIER, 1T ESG RERVBIEH all stakeholders. Through multiple channels, we continuously
FEINEABRIERE, BEEEMINERMAN understand their key concerns, and during the preparation of this
ESG B/RMBIRE, URHEEHEEETR ESG report, we proactively collected relevant issues and
RAERIRERE, incorporated them into ESG governance and management

decision-making in conjunction with the results of the materiality

assessment, so as to continuously optimise management
practices and enhance the quality of information disclosure.

F=AERES RiEsERE HRRE
Stakeholders Issues Concerned Communication Channels
BRI EE AFERIE REANG
Shareholders and investors Sustainable governance Company announcements
AEEE ReHIERF
Business ethics Visiting reception
HIE®EE

Special meetings

B S EERFT ERERE ERIIE
Government and regulators Business ethics Information disclosure
FEH RIREML REUERS
Respond to climate change Inspection reception
2= AR HR A EELS
GHG emissions Official correspondence
KEREE HIEE3
Water resource management Special meetings
T
Biodiversity
BEERY)EIE
Waste management
BEmEEHRRS
Food quality and safety
A R
Rural revitalisation
BEETH
Responsible marketing
BT HEERE

Protection of employee rights and interests
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M= ABRE 7S

Stakeholders

EapEs=T
Issues Concerned

BEEE
Communication Channels

5Fg. BiEE. 8T
Board, management and
employees

HEE

Consumers

AIHHERE

Sustainable governance

BRER

Business ethics

PRAARERSIERS

Privacy protection and data security
NEIXER

Corporate culture development
EmEEHRS

Food quality and safety

{HAESEETE

Supply chain management
BmAERER

Food industry chain innovation
BTHEIEE

Employee training and development
TEEARES

Equal and inclusive workplace

B THEmRE

Protection of employee rights and interests

BTHE

Employee care

BXERETS

Occupational health and safety

EmEENRe

Food quality and safety
SHEHREEM

Accessibility of high-quality products
e REm

Fresh and healthy products
SR

Health and nutrition

BEETH

Responsible marketing

AR ERRES

Considerate quality service

PRAARERMIER S

Privacy protection and data security
FE ik B B

Product carbon footprint

AFEH

Company meetings
AFE

Company training
NEEFEHEET

Company email and hotline
BIT3R

Employee hotline

BERIEETE
Telephone and media
communication platforms
HEERBHIR

Consumer service hotline
MEERE

Satisfaction surveys
BEEATRK

Transparent factory

ST

Offline events
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BEEE
Communication Channels

INEAR

Franchisees

HAEE
Suppliers

&
Communities

MEEEB LR

Win-win Partnership with Franchisees

EnEENRe
Food quality and safety

SHEFMEEM

Accessibility of high-quality products

e E IR
Supply chain management

RmERERHN

Food industry chain innovation

AR ERRES

Considerate quality service

E R E T

Product carbon footprint
CIES 742k

Sustainable packaging
BEERY)EIR

Waste management

{HAESEETE
Supply chain management

BRI
Food industry chain innovation

AR

Rural revitalisation
MEEEHE

Co-building a caring society
FEH RIZEMY

Respond to climate change

ey 23
Biodiversity

MEEEBTEE

Franchisee communication
platform

TR PR BRTIS EAR

Franchisee service hotline
JNEE AR

Franchisee surveys

HEEEE
Supplier meetings
[EEEIEL

Business exchange
{HRER S
Supplier training

HEEEZ
Supplier review

NEH

Public welfare activities
SFEE1TH)

Volunteer activities
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MATERIALITY ASSESSMENT
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During the reporting period, we continuously improved the work-
flow for analysing the materiality of ESG issues, comprehensively
identified ESG issues relevant to the Group’s business activities,
value chain and changes in the external environment, and assessed
and ranked them from two dimensions, namely “materiality to the
Group” and “materiality to stakeholders”.The results of the materi-
ality assessment serve as an important basis for us to formulate
ESG management priorities, optimize resource allocation and
carry out information disclosure, and where applicable, we
disclose the assessment process, criteria and results.

In light of the HKEx strengthened requirements for climate-related
disclosures from 2025 onwards, we also paid attention to
climate-related risks and opportunities in the materiality
assessment, and incorporated them into the identification and
management perspective of relevant issues, so as to support
subsequent disclosures and improvements in areas such as
governance, strategy, risk management, metrics and targets.

o 71 Identification:

@AM SR L. FEHEM. &
BEEEAN, BEZWEMINERF
SRS RRER R, BT
X8, BEBRNAEEERKE
FERNiR, FRNESGEREAE,

Through internal interviews,
questionnaire surveys, thematic
communications and other
means, we extensively collected
the concerns and suggestions of
internal and external stakeholders.
In combination with industry trends,
regulatory requirements, and the
Group's strategy and business
characteristics, we formulated a list
of ESG issues.

o & Assessment:

HPAKE BEEENEEN
M OBHEERANEENLE W
TBHRE, HERBEETHEERF;
AERREPFEEEERERKEE
B AREGR. MEEE
MRBEESHME, URHERTS
FEREFRR.

We assessed and ranked the issues
based on two dimensions, namely
“materiality on the Group”and
“materiality on stakeholders”.
During the assessment process, we
took into consideration factors such
astheimpact of theissueson
business management, risk and
compliance, brand reputation,
financial and operational resilience,
as well as the extent of theirimpact
on stakeholders.

o ZERJ Validation:

EE ESG REFREBHFEEEEM
AME AR ETERERER, LiE
b EARE B A R R B AR AR
BE RS AR R .

The ESG leadership of the
Group reviewed and confirmed
the results of the materiality
assessment, and on this basis
determined the priorities of
material issues together with
the corresponding manage-
ment measures and disclosure
arrangements.
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EEEE  Highly Significant

—RREZE  Moderately Significant

R EE
Waste management

BEETH
Responsible marketing

Co-building a caring
society

HEBMAPIFZE Impact on the Group
e p— 8 soca
FEH RUREL EmEEHTSe AL OMBEARTS B RELEIRR S
Respond to climate 0 Food quality and safety Caring and quality Privacy protection and
change service data security
e SEEHmEEM BTEIERE v
f}i%i%ﬁ?gns @ Accessibility of Employee training and §¥ﬁ1¥ thi
155! high-quality products development usiness etnics
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Product carbon @ Fresh and healthy @ Equal and inclusive Sustainable
footprint products workplace governance
o o REB LR RNEIXER
BRI feEEsR InEd .
Energy management Health and nutrition @ Win-win partnership eyalEl ELITE

with franchisees development
KEREE HAEHEEIE BTEm{RE
Water resource @ Supply chain @ Protection of employee
management management rights and interests
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OPERATE WITH INTEGRITY,
PURSUE STEADY
DEVELOPMENT

EEEIEARR ESG EEHE: Summary of ESG topics covered in this chapter:

. PMEEHREK + Business Ethics and Anti-corruption
seraain - Legal Compliance

. BERS BIEIARE - Data Security and Privacy Protection

AEHIEIFERIUN SDGSEZ: UN SDGs addressed in this chapter:

9" 16 LR Qhowmsmoe. 16 Awsio

o ¥ ® X

Standards of Business Conduct

GREEEE

Compliance Oversight and
Management

b
m —

BRI
Building a Culture of Integrity

ERReRE

Information Security and Data
Protection
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BUSINESS CONDUCT STANDARDS
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We strictly comply with laws and regulations related to compliant
operation and integrity in business conduct, including the Compa-
ny Law of the People’s Republic of China, the Criminal Law of the
People’s Republic of China, the Anti-Unfair Competition Law of the
People’s Republic of China and the Anti-Monopoly Law of the
People’s Republic of China. We continue to improve a compliance
system covering the entire business process, regulate the commer-
cial conduct and integrity of employees and business partners
(including suppliers, franchisees and others), and uphold a fair and
orderly market competition environment.

To strengthen industry self-discipline and external collaborative
governance, the Group continues to participate in platforms such
as the China Enterprise Anti-Fraud Alliance and the Sunshine Integri-
ty Alliance, so as to promote the implementation of anti-fraud,
anti-commercial bribery, integrity and compliance concepts across
corporate operations and the broader cooperation ecosystem.

O INSTITUTIONAL MECHANISM DEVELOPMENT

Focusing on key areas such as anti-corruption, anti-fraud, anti-com-
mercial bribery, conflict of interest management, as well as report-
ing and protection mechanisms, we have established and continu-
ously improved our internal institutional system, including the
Requirements for the Moral Integrity and Work Style of MIXUE Group
Cadres, the Code of Commercial Conduct for MIXUE Group Employ-
ees and the Integrity and Compliance Management System of
MIXUE Group, so as to clarify behavioural boundaries and account-
ability requirements and strengthen the closed-loop management
of compliance.

O INTEGRITY COMMITMENTS

We expressly prohibit employees from engaging in any conduct
that violates business ethics, laws and regulations. Through ongo-
ing policy communication, training and accountability mecha-
nisms, we guide employees to understand and comply with
relevant compliance requirements, clarify integrity responsibili-
ties for each position, and deal seriously with risk incidents involv-
ing corruption, fraud and other misconduct. During the Reporting
Period, we continued to organise employees to sign the Letter of
Commitment on Integrity and Self-discipline, and as of the end of
the Reporting Period, the signing coverage rate reached 100%.
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© SUPPLIER COMPLIANCE MANAGEMENT

In terms of supplier management, we require suppliers and other
business partners to complete the Supplier Related-party Relation-
ship Questionnaire and sign the Supplier Anti-commercial Bribery
Commitment Letter, so as to clearly define the responsibilities and
obligations of both parties to resolutely prevent commercial bribery,
offering or soliciting bribes, or other improper business conduct
during contract negotiation, execution and performance. At the same
time, we have established reporting and compliance supervision
mechanisms for business partners to enhance compliance manage-
ment capabilities across the supply chain.

In terms of franchisee cooperation, we have set supervisory
elements and indicators around key processes such as franchise
admission and contract execution, and established supervision
and early warning mechanisms for prospective clients, investment
promotion and market-related positions and personnel. For exam-
ple, by monitoring the submission rate and approval rate of a
single reviewer or reviewee, we issue warnings on abnormal
review work orders and reviewers, which are then identified,
assessed and followed up by our anti-fraud function.

© REPORT AND COMPLAINT MANAGEMENT

The Group continues to improve its reporting channels and
handling procedures by establishing diversified reporting chan-
nels for internal employees and external stakeholders (such as
suppliers, franchisees and others), and has put in place a
reward-based reporting mechanism to encourage stakeholders to
report or provide feedback on known or suspected unlawful or
non-compliant conduct. To further facilitate communication, the
Group has established a Supervision and Anti-corruption
Complaint Mailbox (mxjc@mxbc.com) and a Business Conduct
Code Complaint Mailbox (beg@mxbc.com) to receive various clues
and opinions, and to verify, handle and respond to them in a timely
manner in accordance with established procedures. We maintain
strict confidentiality of reporting information, have established
and implemented a whistleblower protection mechanism, and
prohibit any form of discrimination, retaliation or harassment
against good-faith whistleblowers. Any violations will be dealt with
seriously in accordance with relevant regulations.
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COMPLIANCE SUPERVISION AND MANAGEMENT
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During the Reporting Period, the Group continued to improve the
organisational structure and management mechanisms of its
compliance system, and established a compliance governance
structure centred on the Disciplinary Inspection Committee -
Supervision Department”. Through strengthening institutional
development, supervision and audit, risk early warning,
whistleblower protection and rectification closed-loop manage-
ment, we enhanced our capabilities in identifying, assessing and
responding to corruption, fraud and other major compliance

O HBEENT

risks, thereby safeguarding lawful,
business operations.

O ORGANIZATIONAL STRUCTURE AND DIVISION

compliant and steady

OF RESPONSIBILITIES
4 i
CRREEAR | HEERER. RESRAREELAEAHENE, BREARZEER
(REERESE) | EEh, SUURRENEEEE, EEARXLER.

Disciplinary Inspection
Committee
(Decision-making and
Oversight)

The Disciplinary Inspection Committee is responsible for the overall super-
vision of the Group's anti-corruption, anti-fraud and compliance oversight
work. It reviews the handling of major clues and investigation conclusions,
supervises the implementation of key rectification matters, and promotes
the development of a compliance culture.

Department (Execution
and Implementation)

e e e o
N

-
4 :
FAEESHREEIITHMN, PRRER. RERITIEHE. #RERE,
E BEERTIE, ATRE. aRETEKERE, EEMETRHRIEES
; BER R, THRLERREZE RN, TIESHEE,
Eﬁ_%ﬁﬁ ; As the Group’s execution department for compliance supervision, the
(BiTETE) Supervision Department is responsible for defining the responsibilities,
Supervision . authorities and procedures relating to anti-corruption and anti-fraud

work. Itis also responsible for the acceptance of reports, investigation and
handling, compliance audits and inspection tours, summarizing issues
identified and proposing handling recommendations and improvement
plans. It reports regularly to the Disciplinary Inspection Committee and is
subject to its supervision.
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O INSTITUTIONAL AND PROCEDURAL SYSTEM

The Group has formulated and continuously improved institution-
al documents such as the Measures for the Administration of
Supervision of MIXUE Group and the Inspection and Supervision
System of MIXUE Group, so as to regulate key processes including
clue acceptance, investigation and evidence collection, review
and handling, rectification follow-up and disciplinary account-
ability. In doing so, we promote the standardisation and proce-
duralisation of supervision and management, and establish a
management mechanism featuring a closed loop of “issue identi-
fication - handling recommendation - rectification implementa-
tion - review and closure”.

© AUDIT AND SUPERVISION

Focusing on key business processes and high-risk areas, the Super-
vision Department organises regular audits and ad hoc special
inspections, proposes rectification recommendations for identi-
fied risk points and control weaknesses, and follows up on and
reviews the progress and effectiveness of rectification. For matters
where rectification is refused or inadequately implemented, such
matters will be escalated in accordance with procedures and
accountability will be pursued.

© COMPLIANCE RISK MANAGEMENT

Enterprise Risk Management (“ERM") philosophy: At the Group
level, we advance mechanisms for risk identification, assessment,
response and review, with an emphasis on integrating risk
management into strategy and business decision-making, so as to
enhance cross-departmental collaboration and the efficiency of
risk information communication.

BT RE, E—TRRIEY, MRAREERIEEESEME,

"Three Lines of Defence” management approach: With reference to the internationally recognised “Three Lines of
Defence” model, we have further clarified and strengthened,so as to enhance the effectiveness of supervision and

the clarity of responsibilities and accountability.

/
F—ELHAR % Eh4R
The first line of defence The second line of defence

% = 8H4R
The third line of defence

EIBEPINH BiTHIFE

The respective responsibilities
of business departments for
day-to-day control

B RiEE
BEEE
Management functions such as
compliance and risk control for
supervision and guidance

BRI AR B WEBE T / I B B AR R TE
BEST

Internal audit/independent
oversight functions for

evaluation and improvement
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O DIGITALISED EARLY WARNING

The Group continues to operate and iterate anti-fraud early
warning and supervision tools such as the Bl Review Risk Early
Warning System, the Business Travel Risk Early Warning System
and the Audit Supervision System, which are used to identify
abnormal behaviours and potential clues, thereby enhancing the
timeliness and depth of risk identification.

© DISCIPLINARY ACCOUNTABILITY

The Supervision Department conducts investigations and
handling in accordance with established systems. Investigators
adhere to the principles of objectivity, neutrality and fairness, and
respect the lawful rights and interests of the persons under
investigation. Internal entities, departments and individuals of
the Group are required to cooperate actively and provide
information truthfully. Persons who refuse to cooperate or are
found to have committed violations will be subject to disciplinary
actions in accordance with laws and regulations. Where
suspected criminal offences are involved, such cases will be
transferred to judicial authorities for handling.

HEHMN,

45

During the Reporting Period,
the Group or its employees;

and conflicts of interest;

FEERZEENFTERRE TRETEENESHNENS;
W B8 TR BERE K m E R AR

the Group had no concluded corruption litigation cases brought against

we received 45 declarations from employees relating to integrity, honesty

the cumulative case closure rate for reported incidents was 100%.

RETEIRE SR

100%
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INTEGRITY CULTURE DEVELOPMENT
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The Group's Supervision Department regularly conducts anti-cor-
ruption and anti-fraud training as well as integrity culture promo-
tion activities. The training covers relevant national laws and
regulations, the Company’s anti-corruption and
anti-fraud management systems, and warning education based
on typical cases. Through ongoing communication and training,
we further enhance employees’ awareness of anti-corruption and
anti-fraud, enabling them to develop a clearer understanding of
national and corporate laws, regulations and internal rules, while
strengthening their sense of self-protection and respect for
institutional requirements.

internal

At the same time, we regularly evaluate the effectiveness of the
operation of our anti-corruption and anti-bribery management
systems and procedures, collect opinions and suggestions from
employees and relevant stakeholders, and, in light of supervision,
audit and risk identification results, promptly adjust and improve
the management system and processes, so as to promote the
continued implementation of integrity and compliance require-
ments in key positions and critical processes.

In addition, in accordance with the Hong Kong Stock Exchange’s
ESG disclosure requirements relating to anti-corruption training
provided to Directors and employees, we had already provided
anti-corruption training to Directors in the previous year, and
continued to advance relevant training and communication
arrangements during the Reporting Period.

HEHM,
ERREREINEEASEBER

100%

During the Reporting Period,

100%.

The coverage rate of Directors receiving anti-corruption training was 100%;
The coverage rate of employees receiving anti-corruption training was

REBHEINIEIEER:

100%
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INFORMATION SECURITY PROTECTION
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The Group attaches great importance to customer data security
and privacy protection, and continues to improve its information
security management system and technical protection capabili-
ties. We strictly comply with laws and regulations relating to
cybersecurity, data security and personal information protection,
including the Cybersecurity Law of the People’s Republic of China,
the Data Security Law of the People’s Republic of China and the
Personal Information Protection Law of the People's Republic of
China, carry out data processing activities in a lawful and compli-
ant manner, and effectively safeguard the security of user
information and their lawful rights and interests.

© INFORMATION SECURITY GOVERNANCE

The Process and Digitalization Center of MIXUE Group undertakes
information security management functions, and has established
an information security management organisation dedicated to
the development and day-to-day management of the Group's
information security system, thereby promoting the effective
implementation of information security requirements in institu-
tional, procedural and system development.

O INSTITUTIONAL SYSTEM IMPROVEMENT

During the reporting period, the Group continued to implement
institutional documents such as the General Information Security
Framework of MIXUE Group and the Security Assessment Stan-
dards for Application Systems, and updated policies and notifica-
tion mechanisms relating to personal information protection.
These efforts further clarified requirements on data classification
and grading, access control, system security assessment, secure
development and change management, thereby enhancing the
executability and consistency of the institutional system.

© THIRD-PARTY ASSESSMENT AND CERTIFICATION

The Group continues to advance the security and compliance
development of its core business systems. Core systems,
including the business middle platform, have obtained and
maintained the relevant certification for Level Il of the Multi-level
Protection Scheme for Information Security of the State, thereby
strengthening the security baseline capabilities and compliance
management standards of key systems.
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O TECHNICAL PROTECTION

The Group enhances its information security protection capabili-
ties through a number of technical measures:

o Deploying and using tools such as DLP to record and control
document circulation, thereby reducing the risk of sensitive
information leakage;

o Building a “cloud-network-endpoint” security architecture,
unifying security standards and configuration baselines,
and advancing standardised endpoint management;

o Establishing security monitoring and detection mechanisms,
and carrying out vulnerability scanning and remediation,
permission and account management, log retention and audit,
so as to enhance the capability to detect and respond to abnor-
mal behaviours and security incidents;

o Continuously optimizing application and system security
assessment and launch access control, strengthening secure
development and operation and maintenance management,
and safeguarding business continuity and the security of user
information.

O OVERSEAS BUSINESS COMPLIANCE

With the expansion of the Group’s overseas business, while
complying with relevant laws and regulations of China, we also pay
close attention to and study personal information and data
protection rules relevant to our operations in the jurisdictions
where we conduct business, and where applicable, promote the
incorporation of data compliance requirements into the manage-
ment processes and system development of our overseas
business. For example, Thailand’s Personal Data Protection Act
(“PDPA") has come into effect and sets out compliance obligations
for data processing. The Group will continue to improve relevant
compliance arrangements in light of actual business needs.

O TRAINING AND AWARENESS PROMOTION

To enhance information security awareness across the workforce,
the Group regularly organises information security awareness
training and communication activities, achieving broad coverage
through publicity videos, graphic posters, on-site training and
other formats. We also continue to carry out activities such as
phishing email simulation exercises to strengthen employees’
ability to identify and prevent information security risks.
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EEHIBIARR ESG ZEHE Summary of ESG topics covered in this chapter:

- EREENRS - Product Quality and Safety
HBEEERRE - Consumer Rights Protection
- HFERERE - Intellectual Property Protection

AEHIEIFERIUN SDGSBZ: UN SDGs addressed in this chapter:
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RIGOROUS SELECTION OF
QUALITY AT THE SOURCE
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> AMRIEIRR
A-grade lemon fruit

' SR MR O BN R B R R O TS

Leveraging a highly digitalized end-t0-end supply chain system,
we continuously strenghthen the concept and implementation of
“value-for-money. “At the same time, we accurately capture
consumer voices and diverse market needs and have established
a co-creation mechanism for new product development with
consumers. This ensures that every “real, fresh, pure” product we
launch not only transcends regional and category boundaries, but
also genuinely aligns with what the public truly likes, making
delicious products more accessible and more affordable.

O AUTHENTIC INGREDIENTS, RIGOROUSLY
CURATED WORLDWIDE

Good products start with good ingredients. We have established a
global digitalised procurement network, building a carefully selected
sourcing network spanning six continents and 38 countries, seeking
great taste from diverse geographies and seasons. We have continued
to deepen our presence in China by investing in and constructing a
lemon supply chain centre in Anyue, Sichuan, and developing a
30,000-mu high-standard direct supply demonstration base for
lemons. Only Grade A fruits with smooth surfaces, no obvious
defects and a weight between 115g and 230g are delivered to MIXUE
stores for the preparation of our refreshing Fresh Lemonade. At the
same time, we adhere to a global vision in selecting high-quality
ingredients, strictly screening premium raw materials from around
the world, such as passion fruits from Vietnam and dairy sources
from New Zealand. Through stringent control over ingredient origins
and quality, we incorporate the authentic flavours of nature into our
products. During the Reporting Period, we deepened our strategic
cooperation with the Brazilian supply chain and further expanded our
procurement of coffee beans and other agricultural raw materials from

Brazil.

1 The Anyue Lemon Supply Chain Center is arranged in parallel with the existing Tongnan Lemon Supply Chain Center.
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Case: Signing of the Anyue Lemon Supply Chain Center Project to Strengthen the Dual-Center
Deployment in the Core Lemon-Producing Areas of Sichuan and Chongging

E =) REEERMHEEPOFEY, BA)IIAROEEEROHE

REHEAN, EEKREMN) || 2BRFRE S SEDREE E2H, RMEZBERUEEPORITERBEREOEN. %
HEHTEN 3 B eSS REE HEN, B 2 B EEH O RO 2 EREMICER, TBsHEMTER
EFRB 2 B, BIRFAEELD 2 (87 RAERMEEROERMI T ER EmE L AERIN TEME I BB —
ERMMITEMAIESH RS RENT, REPORREREFEEE A, WELEBREMT AR MERER
& h M RESEM R , E—F R R B E 2iTae N EMERE M.

During the reporting period, MIXUE and Sichuan Anyue County reached an important milestone in their
cooperation as the two parties held a signing ceremony for the construction project of the Anyue Lemon
Supply Chain Center. The project aims to establish an approximately 2,000 hectares high-standard
demonstration base for direct lemon supply and build a 20,000-tonne cold-chain warehousing and sorting
center. Once completed and operational, the project is expected to process more than 20,000 tonness of
fresh lemons annually and generate an annual output value of approximately RMB 200 million. The
positioning of the Anyue Lemon Supply Chain Center complements that of the lemon processing base we
previously established in Tongnan, Chongging: the Tongnan base focuses on fresh fruit sorting and
processing, while the Anyue center focuses on source planting and cold-chain storage. Together, they form
our dual-center supply chain deployment in the core lemon-producing areas of Sichuan and Chongging,
further strengthening our control over raw material supply and supply stability.

M) || RFIEIR RS O
Anyue Lemon Supply Chain Center, Sichuan



FEEORES, SAEEA PURSUE EXCELLENCE, SAFEGUARD QUALITY

é =) BEANEEEALOREREEH REEREE A

Case: MIXUE Partners with Apex-Brasil to Elevate Agricultural Trade Cooperation

2025 % 5 B, ZEEHECANORERERFZAFESER, E— P RUEBEREESF. RRIES F,BFK
B EREAKBENMEEFRERER, BEETER 40 BT AR, ZEEFNMEREROERRERIZEMHE,
BB AMICE—REL R —MEE—IMES” —RBUAHRAR, A E2IKEEREAVRIERE .

In May 2025, MIXUE signed a memorandum of cooperation with the Brazilian Trade and Investment
Promotion Agency to further deepen agricultural trade cooperation. Over the next three to five years,
MIXUE plans to procure high-quality agricultural products such as coffee beans from Brazil, with a total
value of no less than RMB 4 billion. This initiative not only secures a stable supply of raw materials from
core production areas, but also promotes our upgrade from standalone procurement to an integrated
deployment covering “procurement-supply chain-localized operations,” continuously strengthening our
capabilities at the source of global high-quality raw materials.

BRELOKEREREFEREH - EMERTIKRFIE

Jorge Viana, President of the Brazilian Trade and Investment Promotion Agency, at a MIXUE Store
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© FRESHNESS PRESERVED THROUGHOUT THE
ENTIRE PROCESS, SUPPORTED BY
TECHNOLOGY

Through continuous technological innovation and cold-chain
development, we have built a full-process freshness management
system covering “from field to cup.” In 2025, relying on more than
70 internationally advanced intelligent production lines across five
major production bases nationwide, we achieved 100% in-house
production of core items. Meanwhile, we introduced Al-based
sales forecasting and intelligent replenishment systems, driving
the supply chain upgrade from experience-led to Al-driven opera-
tions and forming a closed-loop control mechanism for locking in
freshness at the source, preserving freshness through technology,
and maintaining freshness through clean processes.

Case: Fresh Fruit to Puree in 30 Minutes: Guangxi Factory Preserves Quality with Freshness-Locking Speed

é Z=0): 30 HERBLRE, BATHEY “HEEE TERNSH

AESKBEEFEEEMKRMNIER, BELBPBERKLBETER, TRUEHRENREES 30 9
KESERE. SEREUR -35°CRURMEMEE, REE 2/NFERE -18°C, 218 “HiE" EEMEE,

In the fruit processing workshop of MIXUE's Guangxi factory, fully automated juicing machines perform
vacuum fresh pressing throughout the entire process, enabling mangoes to be transformed from fresh
fruit into puree in just 30 minutes. After high-pressure sterilization, intelligent filling, and passage
through a -35°C rapid-freezing flash-freezing tunnel, the puree is quick-frozen to -18°C within two hours,
effectively “locking in” nutrition and freshness throughout the process.

SKEREERM
MIXUE Guangxi production bases
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P “EBEIK 0OFOMERDE
Makuwa Melon Series Products

O CONSUMER CO-CREATION

Through diversified channels such as online surveys and offline
tastings, we deeply involve consumer advice throughout the prod-
uct R&D process, systematically collecting feedback on dimen-
sions including interest preferences, perceived value for money,
and purchase intention. This feedback serves as a core basis for
product iteration and upgrading. This demand-oriented R&D
mechanism ensures that while products continue the concept of
clean formulations, they also respond precisely to real market
needs.

In response to feedback from some consumers regarding
caffeine-sensitive reactions such as palpitations and insomnia
after consumption, MIXUE specially launched the “0 Tea 0 Coffee”
product series and added it as a separate category on the menu,
so as to provide consumers with clearer and healthier choices.
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LEREEHHEG, HE. ENRVEESEH  Taking the Southeast Asian market as an example, our Matcha

ARESMEEN, RERESEIHHEER=, and Makuwa Melon series quickly ranked among the top three

FY R EIMUR M E m, best-selling product lines in the region thanks to their refreshing
taste and strong value-for-money positioning, becoming
representative products in overseas markets.

n% M!ZSHE “All pictur wn are for illustration pusposes only.
]
SE MATCHA PROD!

PURCHA RO

A ENRY™m A KRERY&R
Makuwa Melon Series Products Matcha Series Products

EEMEERM. RFE. =8 k=K 0mE, Centred on its three core categories of fruit coffee, fruit tea and

BEBERPOXEEENERER, HER Lucky Ice, Lucky Cup has built a product matrix tailored to

EEREAKNEER, REEZENEMEE consumers'taste preferences and experience. By accurately

BORK, RIIRETIHEZET, KA 2025 capturing the market potential of green grape flavour and leverag-

FHEERBIERNZOEEE N, ing its differentiated positioning and premium taste, Lucky Cup
successfully won widespread market acclaim and became a core
driver of brand growth in 2025.

> EEMBIREFESR. SHEAKEM
Makuwa Melon Series Products
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FOOD SAFETY GOVERNANCE
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© GOVERNANCE SYSTEM

The Group strictly complies with the requirements of relevant laws
and regulations, including the Food Safety Law of the People’s
Republic of China, the Product Quality Law of the People’s Repub-
lic of China, Provisions on the Supervision and Administration of
Chain Food Service Enterprises in Implementing Their Primary
Responsibility for Food Safety, Administrative Measures for Certifi-
cates of Compliance with Standards and Safety Commitment for
Agricultural Products, Law of the People’s Republic of China on the
Quality and Safety of Agricultural Products, the Regulation on the
Administration of Pesticides, and the Provisions on the Supervi-
sion and Administration of Food Production and Business Enter-
prises in Implementing Their Primary Responsibility for Food
Safety. We have continuously improved a life-cycle quality and
food safety management system covering R&D, procurement,
production and processing, warehousing and logistics, store
operations, and end consumption. During the reporting period,
the Group added seven new food safety-related policies,
optimized 11 others, and developed the China Regional Market
Management Manual to provide standardized guidance for front-
line operations. Meanwhile, the Company continued to improve its
food safety compliance early-warning mechanism by collecting,
analyzing, and assessing information from multiple dimensions,
including policy standards, regulatory developments, industry
trends, internal inspections, and customer feedback, and issuing
risk alerts accordingly. We also strictly implemented our annual
food safety risk monitoring plan, carrying out routine indicator
monitoring for raw materials and products to ensure compliance
and controllability at every stage, thereby continuously providing
consumers with safe and reliable products.

We continuously improve our food safety governance structure to
provide solid support for quality management across the entire
value chain.
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TEEREH, EEXEERRREZEENSFHERnReBREARRRE, BUTEBR2RENEEREER, &
BRERER. EERENERFERE.
At the Group level, the MIXUE Group Food Safety Committee coordinates the formulation of food safety
strategies and long-term plans, establishes and improves management systems covering the full value
chain, and is responsible for risk control, quality supervision, and decision-making on major matters.

J

TEEBER, RMBCERTEAERERRZLEEY, A5XBERRRREETFNE, HEAEXBERRMR
Z2BF, RREENEERCEH B, 8aFHENERTLEERENHEET. BRERE. SnT2EMTbh.
ABBIIHEE. FEEE8. BRBES,

At the business level, we optimized and established the China Regional Food Safety Committee, which is
responsible for implementing the Group’s food safety management arrangements, setting food safety
objectives within its business scope, and ensuring the effective execution of Group requirements. It is also
responsible for the daily operation of food safety management processes, inspection and supervision, food
safety risk assessment, personnel training and education, information communication, and emergency
management.

AEEEF, HFIBET FESAEE. FERESEHHE. RXZAERE NERKE, BBAERRH
ERARBREUMENRREE, EnReRESANAEREEAERTFERKEERE, KHARTAAR
EHRE IR D R,

In daily operations, we have established a control mechanism featuring “daily store self-inspection, regular
inspections by regions and headquarters, and monthly coordination by the Food Safety Committee. “
Through monthly reporting and meeting resolutions, key issues are managed in a closed loop. The food
safety director reports monthly on work progress and hidden risks to the regional head. Following review
and assessment, a monthly coordination report is prepared and follow-up actions are implemented
accordingly.

REMBN, SERIIEZ/NE, KB I1SO During the reporting period, the Group established an audit team
22000 BmREEEBRIZETMNIEZE and completed an internal audit based on the 1ISO 22000 Food
ZEBEE 11 AL, ZREEMIEREH Safety Management System standard. The audit covered 11
YIRENE, MHEREMEETHERE, £ functional departments, multiple directly operated stores, and
EHMERBRIETE R, BZAERRKRE, AFE  warehousing and logistics nodes, and also included sample
BETELANARAREERK, inspections of stores in various regions to comprehensively assess

system operation. The results showed that the Company's overall

operations were generally in compliance with the system

standard requirements.
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O RISK MANAGEMENT

We attach great importance to store operations and food safety
risk management, and have established a three-tier risk control
system combining daily inspections, headquarters audits, and
special spot checks. Through regular, full-coverage, and targeted
inspection mechanisms, we continuously prevent operational
risks and ensure standardized and compliant store operations.

In routine supervision and management, we rely on business
consultants at all levels to conduct regular inspections of stores
nationwide. By combining online intelligent monitoring with
offline on-site inspections, we achieve full monthly online and
offline inspection coverage for all stores, promptly guide rectifica-
tion of identified issues, and prevent operational risks at the
source.

At the headquarters audit level, we conduct standardized monthly
quality audits of stores in each region based on unified store quali-
ty assessment standards, using a consistent benchmark to evalu-
ate store operations, promote standardized practices, and drive
continuous improvement in overall service quality.

For special food safety control, we focus on high-risk cities and
stores, conducting targeted food safety risk inspections and
on-site investigations to accurately identify potential risk points
and urge all regions to implement improvement measures, there-
by forming a management mechanism for risk identification,
rectification and improvement, and follow-up closure.

Through our multi-level, full-coverage risk management and
inspection system, we continuously strengthen our risk forecast-
ing and handling capabilities, steadily improve store operational
stability and food safety assurance, effectively protect consumer
rights and interests, and achieve high-quality, sustainable brand
development.

During the reporting period,
there were no incidents in which products sold or delivered
were required to be recalled due to safety or health concerns.
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O STORE UPGRADES

Since the end of 2024, we have been steadily advancing the testing
and rollout of intelligent equipment across stores nationwide. As
of the end of the Reporting Period, our intelligent liquid dispensing
machines had been deployed in more than 13,000 MIXUE stores,
and intelligent pads introducesd in 37,530 MIXUE stores nation-
wide. Their large-scale rollout will further improve store operating
efficiency, enhance product standardization, reduce food safety
risks, and optimize consumer experience.

We continue to advance the development of an intelligent store
monitoring system, achieving full coverage of surveillance camer-
as in stores nationwide and enabling real-time monitoring of
front-of-house, back-of-house, cashier, and outdoor workstations.
Intelligent recognition devices are being gradually adopted. These
systems can automatically identify, capture, and record non-com-
pliant situations and push alerts in real time to relevant personnel
for follow-up rectification, forming a fully digitalized management
process from issue detection to closed-loop resolution.

We are actively promoting the digital transformation of food safety
management: at the store level, we have built a self-inspection and
feedback system to reinforce primary food safety responsibility; at
the business consultant supervision level, we have optimized
supervisory content to achieve digital upgrades; and at the corpo-
rate management level, we are advancing the development of a
digitalized system for store classification management.

G
HEHAN,
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100%E=
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During the reporting period,

food safety issues reached 100%;

MERLZEEREXRE BnTeENRERRE
97% 100%
R FEEEMEEEX

50&:x

100% of stores were covered by food safety inspections;the self-inspection
feedback rate for food safety in stores reached 97%; the closure rate for major

MIXUE conducted over 496,000 cloud-based inspections and more than

500,000 in-person inspections across its China regions,achieving 100%
annual coverage of operating stores.

_P\

100%
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O INDUSTRY LEADERSHIP

We continue to play a leading role in the industry and actively
participate in the formulation and improvement of relevant
industry standards. During the year, in collaboration with the
Administration for Market Regulation, Henan Province and the
Henan Provincial Institute of Standardization and Quality, we
participated in the development of Henan Province’s first local
standard for the food service industry, the Risk prevention and
quality guidelines for catering service enterprises (DB41/T 2975—
2025). The standard was officially issued and implemented on
October 15, contributing corporate strength to the standardized
development of the industry.

At the same time, together with third-party inspection agencies,
equipment suppliers, and other partners, we completed the
drafting and release of the group standard Technical Require-
ments for Hygiene and Health of Commercial Water Purifier
Equipment. We also continued to advance the development of
corporate and group standards, jointly developing and releasing
MIXUE'" s corporate standard Freshly Prepared and Sold Refresh-
ing Fresh Fruit Tea. By participating in the co-development of
standards, we have taken practical actions to promote the over-
allimprovement of food safety management across the industry.
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O CULTURAL DEVELOPMENT

We continue to deepen the development of our food safety
culture, embedding food safety responsibility awareness across
the entire workforce. Using the monthly “Food Safety Day” as a
vehicle and combining seasonal changes with regulatory updates,
we routinely carry out “communication + self-inspection” activities
to enable proactive risk management before issues arise. During
the Reporting Period, we organized a series of annual “Food Safety
Month” activities centered on three themes—training and empow-
erment, self-inspection improvement, and engaging cultural activ-
ities. Through diversified formats such as knowledge competi-
tions, we created a strong atmosphere of company-wide participa-
tion and shared learning. At the same time, we continued to
advance the development of food safety demonstration stores,
strictly selecting benchmark stores and compiling their outstand-
ing management practices into manuals to be incorporated into
subsequent selection criteria, using benchmark strength to lead
the continuous improvement of overall food safety management.

wEHN,
BEmZ e AEEEIHE

52,504 A%

During the reporting period,

of 52,504 person-times;

special training sessions during Food Safety Month reached a total

the pass rate for employee food safety training assessments reached 95%.

ETEMTLEEEINZHRSEE

95%
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PROTECTION OF CUSTOMER RIGHTS

AND INTERESTS

© BRfFEH
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© RESPONSIBLE MARKETING

The Group strictly complies with the Advertising Law of the
People's Republic of China, the Anti-Unfair Competition Law of
the People's Republic of China, and other relevant laws and
regulations in its marketing activities. To strengthen marketing
compliance management, the Group has established a globally
unified management system, requires advertising suppliers to
sign a Supplier Related-Party Relationship Questionnaire, and
issues notices on cooperation standards. At the same time, it has
built a systematic advertising review mechanism. Through a
three-step review process involving the “Brand Department —
local employees in each country — Legal and Public Affairs
Department, “ the Group conducts end-to-end compliance control
over marketing materials, advertising copy, and product planning
to ensure that promotional content is lawful, compliant, truthful,
and responsible.

In terms of responsible marketing and consumer guidance, we
attach great importance to the protection of minors and to healthy
consumption reminders. All external promotional materials for
alcoholic products under FULU fresh beer clearly display the warn-
ing “No Alcohol for Persons Under 18.” Promotional videos and
self-produced content strictly avoid scenes that encourage drink-
ing. Dedicated warning signs are displayed for offline alcoholic
products and related activities, clearly indicating alcohol ingredi-
ents, alcohol content, and warning messages such as “Not for Sale
or Supply to Minors” and “Do Not Drive After Drinking.” Stores
strictly implement mechanisms to discourage minors from
purchasing such products. In addition, MIXUE hasadded a“0 Tea 0
Coffee” category to its menu to guide consumers toward rational
and healthy consumption, thereby fulfilling its corporate social
responsibility in a concrete manner.
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© CUSTOMER COMPLAINT MANAGEMENT

Consumer satisfaction is the core driving force behind our continu-
ous optimization of service quality and enhancement of the
consumer experience. The Group strictly complies with applicable
laws and regulations, including the Law of the People’s Republic of
China on the Protection of Consumer Rights and Interests and the
Food Safety Law of the People's Republic of China, establishes and
improves a consumer rights protection mechanism, and has set up
a dedicated customer complaint management department
responsible for the closed-loop management of complaint accep-
tance, handling, and feedback. At the same time, we have formu-
lated internal rules such as the Customer Complaint Management
Provisions, Store Customer Complaint Management System, and
Manual for Handling Public Opinion Complaints and Major-Risk
Customer Complaints. Through standardized operating proce-
dures, we continuously identify service pain points and improve
consumer satisfaction and trust.

As the core bridge connecting consumers with the Company and
stores with the Company, the Complaint Management
Department sits at the highest level of our three-tier complaint
management model of “headquarters-region-store.” It is
responsible for coordinating complaint management nationwide
and formulating unified standards, procedural specifications, and
data statistics systems. Under the overall management of the
Complaint Management Department, business consultants in
each region are responsible for coordinating complaint follow-up
and providing guidance to stores within their areas. Meanwhile,
each store is equipped with complaint handling personnel
responsible for responding to complaints, handling them, and
reporting relevant information. In addition, we have established a
complaint KPIl assessment mechanism to ensure that consumer
issues are resolved in a timely and effective manner.

At the same time, we have established a closed-loop management
process, clearly defining time requirements and follow-up
expectations for each stage to ensure efficient resolution of
consumer issues. We have also established an internal appeal
mechanism through which stores may submit materials to appeal
non-liability cases, thereby protecting consumer rights and interests
while also taking into account the legitimate concerns of stores.
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We continue to improve our consumer complaint channel
system by proactively publishing complaint channels on official
platforms such as our WeChat official account and Weibo, and
by monitoring user feedback on major media and social
platforms in real time and responding promptly. All stores have
established consumer service hotlines to ensure that concerns
receive an immediate response. In addition to traditional
channels such as telephone, mini programs, official accounts,
and in-store complaint signage, we also widely collect

KREPREIS ) Z BRI K FF R BB consumer feedback through online platforms such as Black Cat
Complaints, Rednote, Douyin, and Weibo. Through this
comprehensive and multi-dimensional channel matrix, we
effectively ensure that every consumer concern is properly
handled and responded to in a timely manner.

HEERF

fIREsEE
Issue Type

ESEPNE
Channel Entry

Consumer Complaints

HEERRRE

Consumer Complaint

EESZMEPIEEERERER / RN
s / R
Consultation/Complaint/Suggestion

HIEFIE QTR

Complaint suggestion sign displayed in the
Channels corresponding store
regarding products or services during

MIXUE in-store consumption

HIEFIERBITREEE
Phone number on the corresponding store’s
drink cup sticker

EETKVERT /APP RETESRE
on [ IRFERVEEEE [ 5k / iR
Consultation/Complaint/Suggestion

S Bk N2 JAPP — FREY — BE RS — [
i
MIXUE mini-program/App — Me — More
regarding products or services when Services — Feedback
ordering through the MIXUE

mini-program/App

BEIKNERIRBENES [ &5k / B2
Consultation/Complaint/Suggestion

ZEEKAARTEE B AR 400-700-6146 &5 2
MIXUE Service Supervision Hotline:

regarding MIXUE products or servicest 400-700-6146 ext. 2

ERKIBIE QRS > HRERE > BE &K
o REHEE
MIXUE WeChat Official Account — | Want to
Order — Suggestions & Complaints = lam a
Consumer

BEFIRFRET B EFE: mxts@mxbc.com
MIXUE Service Supervision Email:
mxts@mxbc.com
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ESEPNE|

HEERRRE
Consumer Complaint
Channels

Issue Type

TE58M LuckyCup /NMEF FES MER /

BRFSRIERE / 123F [ B
Consultation/Complaint/Suggestion
regarding products or services when
ordering through the Lucky Cup
mini-program/App

Channel Entry

F5EMN LuckCup /NMERF— sTEHE > B E
BIRTERE, BHBRPE

Lucky Cup mini program — Order Details —
For after-sales service or refund issues,
please contact the store

EEMEMSARTSAVED [ 15k [ B
Consultation/Complaint/Suggestion
regarding Lucky Cup products or
services

SEEMARFSETE AR 400-900-5000 & 0
Lucky Cup Service Supervision Hotline:
400-900-5000 ext.0

FEM LuckCup 2R — HERE - RFE
&> REHEE

Lucky Cup WeChat Official Account = | Want
to Order = Complaints & Suggestions — |
Am a Consumer

ERREERMEHERENER / R
EESENESES
Consultation/Complaint/Suggestion
regarding products or services during
FULU fresh beer in-store consumption

HIEFIE QTR
Complaint suggestion sign displayed in the
corresponding store

HFEPIEER A EMNNE EaEEE2
Franchise hotline shown on the store’s
beverage packaging materials, then press 2

TSR S VER T ENERBRS
BIsKE / $25R [ BEEE
Consultation/Complaint/Suggestion
regarding products or services when
ordering through the FULU fresh beer
mini-program/App

SRR VER | HERE - RiF & B
— I EREITIRR

FULU fresh beer mini program /1 Want to
Order — Complaints & Suggestions — Scan
the QR code to submit

R ERRERNRBIES [ &F / BE

Consultation/Complaint/Suggestion
regarding FULU fresh beer products or
services

SRR ARTE B B SR . 400-631-7788 85 2
FULU fresh beer Service Supervision Hotline:
400-631-7788 ext.2

WEE, AWK NA A, OERRLS SRR IR,

o2

I BRI
“Complaints and Suggestions"” sign
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We highly value authentic feedback from consumers and
franchisees. During the reporting period, we conducted two
comprehensive satisfaction surveys through a combination of
online and offline methods, covering core dimensions such as
products, marketing, service, and store operations. The
feedback provided important support for continuously
optimizing user experience and improving operational support,
enabling shared growth among all parties.

At the same time, we continue to strengthen the full-scenario
application of Al technologies in service and operational contexts,
responding to and safeguarding consumer demands with intelli-
gent capabilities. On the hotline side, our Al hotline customer
service automatically handles standardized requests through
speech recognition, while complex issues can be seamlessly trans-
ferred to human agents. Online, the “Al Customer Service Xiaoxue”
intelligent agent provides second-level responses across diverse
scenarios including store operation consultations and complaint
handling. We have also built an Al customer service assistant and
intelligent ticket-filling system to empower frontline employees to
quickly search the knowledge base and automatically generate
work orders, thereby improving service efficiency. On the risk
prevention and control side, Al agents analyze and warn of abnor-
mal and sensitive events in real time, enabling proactive interven-
tion to safeguard stable store operations. An intelligent callback
mechanism automatically follows up on handling results to ensure
the quality of complaint closure, comprehensively improving
service response efficiency and overall service quality.

17,9674

During the reporting period,

year-on-year.

completion rate of 100%.

HREHAM,

BRRMEE ?’itﬁ?ﬁrﬁ*
91.20/0 2.20/0
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Customer satisfaction rate reached 91.2%, an increase of 2.2 percentage points

Total number of product and service complaints: 17,967.
48-hour closure rate for customer complaint tickets reached 97%, with a

I T 2.20% I

2024 2025 3
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BRAND VALUE GUARDIANSHIP
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We strictly comply with intellectual property-related laws and
regulations such as the Patent Law of the People’s Republic of
China, the Trademark Law of the People's Republic of China, the
Copyright Law of the People's Republic of China, as well as interna-
tional conventions including the Agreement on Trade-Related
Aspects of Intellectual Property Rights. At the same time, we have
compiled the Intellectual Property Management Handbook
internally. By combining laws and regulations with internal
systems, we standardize the entire process of intellectual property
protection and compliance management, effectively prevent
intellectual property risks, and safeguard the Group's lawful
intellectual property rights and interests.

To fully stimulate employees' innovative vitality and encourage
them to actively carry out technological innovation and the
commercialization of achievements, we have specially established
a service invention reward mechanism. At the same time, we have
strengthened the coordination between legal and business
departments. The legal team deeply participates in the entire R&D
project process, proactively aligns with business needs, and
conducts targeted patent mining by helping solve technical prob-
lems and identifying highlights of business innovation, thereby
promoting the conversion of innovation outcomes into intellectual
property and further enhancing the Group’s core competitiveness.
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21@ 185 2561

During the reporting period,

Newly granted patents 21 items

Total patents held (year-end) 185 items
Newly registered trademarks 256 items
Total trademarks held (year-end) 5661 items

 EREE FEREMNELL
MIXUE Patent Performance Comparison

2024 £ 30
7 144
2025 £

185

o BEEEE HIRENEL
MIXUE Trademark Performance Comparison

2024 & | 620

D00, 3082

256
2025 4 ‘
5,661

5,661

G IREER
Newly Granted Patents

REEEET
Total Patents Held

B EEIR
Newly Registered Trademarks

REREEE
Total Trademarks Held
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EEEmEEE%EELE, 2025 FE, S In terms of protecting the Group’s brand value, during 2025, MIXUE
SEEHRESERERY (EBIZE#%. RIE  Group handled a total of 25 infringement cases (including civil,
ERFRE. TH. MERH) H5+ 25 4R, administrative, and criminal cases related to trademark infringe-
EEFBERTIER 2500 B, HPEAA  ment and unfair competition), with the value of seized infringing
METSREEER. WETHEREEER. products exceeding RMB 25 million. Among these, the Group
ARETHISEEEER. BMNHEETS  jointly handled three administrative enforcement cases with the
EEEERHMAIHE 3 BTEHARY, L Henan Administration for Market Regulation, the Qinyang Admin-
EBRNITHRESF AR N AT EMENIE  istration for Market Regulation, the Shijiazhuang Administration
1B3HBEMA “BEE”. “MIXUE" “BEKI". for Market Regulation, and the Dongguang County Administration
“BE7. AWM BIEEABLERBEMAE for Market Regulation (Cangzhou City). In addition, the Group
ES LN handled 13 infringement cases in the High Court of the Hong Kong
Special Administrative Region and the Companies Registry, involv-
ing the malicious registration of company names using trademarks
such as “MIXUE", “BF", “BFKIH", “FE", and “AM0".

). BB “TFAR RIEHER
Case: Series of Rights Enforcement Cases Against “Shell Companies” in Hong Kong

20255, HEAREARFLT, ARBEE “BEKE FEN
‘WFRE” TEAEM. ATEARERMEERRER, REILE 7Ktﬁ}
NERGREGHESE, EEBeF i ReEmt. ZRBERS ’U-\ I
WA REE, BEZESRILHERRERR, LHIKIESDE
FENE R
In 2025, following the Company's listing on HKEx, six “shell
companies” maliciously incorporating the name “MIXUE Bingc-
heng" were registered in Hong Kong. The Company promptly
initiated legal proceedings and, supported by its solid trade-
mark portfolio and brand reputation, received the full backing
of the High Court of Hong Kong. The Court found that the defen-
dants constituted passing-off infringement, issued an injunction

RIERSIR RERKIR” PIE
Store of Infringing Trademark
“Chayanicecheng"

prohibiting them from using the infringing names, and ordered
them to bear all litigation costs.
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Summary of ESG topics outlined in this chapter:

Climate Change Response
Energy Management

+ Water Resource Management
Sustainable Packaging

+ Waste Management

UN SDGs addressed in this chapter:
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Climate Change Response

BREMF A
Efficient Resources Utilization

BAMIBIREE
Circular Economy of Packaging
VEIEHE]S
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Green and Clean Operations
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The Group has consistently adhered to the philosophy of green
development, strictly complied with national and local
environmental protection laws and regulations, and focused on
four key areas: climate change response, efficient resource
utilization, the circular economy for packaging materials, and
green and clean operations. Through active exploration and
practical efforts, we have continued to improve resource
efficiency and environmental management. During the reporting
period, the Group further improved its environmental
management system, advanced greenhouse gas inventory and
the implementation of emissions reduction targets, strengthened
source control of waste and sustainable innovation in packaging
materials, explored digital empowerment for green operations,
and incorporated sustainable agriculture into its environmental
management framework to support high-quality green
development.

CLIMATE CHANGE RESPONSE
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Hh,

To address global climate change and respond to China's dual
carbon goals, MIXUE Group has incorporated climate-related risks
and opportunities into its strategic planning and daily operations
across raw materials, packaging, transportation, products, and
other areas. At the same time, we work with upstream and down-
stream partners across the value chain to explore solutions for
climate change response, continue to practice sustainable agricul-
ture, enhance the climate resilience of the Group's operations and
its upstream and downstream value chain, and reinforce a sustain-
able development path featuring green and low-carbon growth.

© GOVERNANCE

The Board of Directors of the Group has overall responsibility for
decision-making and oversight regarding climate change-related
matters, including the formulation and review of climate change
strategies, targets, and policies. The sustainability department is
responsible for implementing the Board's relevant decisions,
identifying and assessing climate-related risks and opportunities,
coordinating and guiding various departments in taking response
measures, and advancing the implementation of related strate-
gies.
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EFg

Board of Directors

AIFHER RAR
Sustainable Development Department

Management Level

£ “Smw HRMITERR
O--mmmmoos Various carbon peaking and carbon
neutrality-related executive departments

HiTRE

Implementation Level

O EiBg O STRATEGY

EEZ TR EE PN IMES RIS LIRS The Group closely monitors domestic and international policy
BETEHESR, FeIRREBZIMNEE trends and action initiatives relating to climate change response
2EREK, HREEWEREREEBEETHR. and identifies, assesses, and addresses climate risks and opportu-
TGRS, BREERMEKEFE. B nities in light of key reference factors used in mainstream climate
BB ETIEFRIF. #AE KRR EIERY scenario analysis. By building inventories of risks and opportuni-
MR E, HIEEHKRIREEE, KR EFS ties, prioritizing them, identifying the financial impacts of material
HEEREEEN S MEEHE, EuREE risks and opportunities, and formulating response strategies and
B& X BiRR E NS IEEIR, measures, we continuously clarify the direction and key priorities
of the Group’s climate strategy and establish an appropriate
context for setting climate strategy and targets.

EERAMREEBEE Establishing the Risk and Opportunity Inventory

BELEMEAREFENX HBEESR. By comprehensively reviewing the Company’s business model

BZ2ETEERUKLAGEERMSEE, &  and value chain, drawing widely on industry practices, and

&5, BREATIY A RRMREES, I communicating with stakeholders, we identified and clarified

EMHEATESEEMEEELNSME  the climate-related risks and opportunities relevant to the

o, HERERENEEIE Company and mapped their distribution across the Company’s
own operations and value chain, while continuing to carry out
monitoring and management.



YRR St
Physical Risk Acute

J2\ P ERL I
Risks and

Opportunities

TR g PR
Extreme rainfall

Rem / 2
Typhoon / Storm

W2 N[
TR = R

Extreme heat

FRim{E R
Extreme cold
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ik
Description

Bin KRR A ERXEMENEENmE, EREREE
HAERFMEENRRBPIRERE EANRERECER
BEE, (FREFTEHERNITATELEERE, 18
£33 % Nl nby 8

Extreme weather may affect the yield and quality of
agricultural raw materials. Enhancing adaptive
capacity and building resilience are critical for the
agricultural sector in responding to rising
temperatures and climate change. Crop failures may
negatively affect supply availability and lead to higher
costs.

TRABEEMAEEENSHEERBREFZE, B
BEAXRIE. FERR. £ETEHS

Floods may disrupt the daily production and
manufacturing plans of factories and planting bases,
resulting in capital damage, inventory loss, and
production interruptions.

WBin= R FHYRE LA REERERESTE, HEHL
IIRIGIRHESNER, RMEBERMA L,
Extreme heat and rising average temperatures may
cause product deterioration and impose higher
requirements on cold-chain transportation conditions,
thereby increasing transportation costs.

mIRUERR TR RV EEELaETE, REEE
RamE, SHAE LR,

Extreme low temperatures may negatively affect the
cultivation and production of raw materials, reducing
their yield and quality and thereby increasing costs.

-4

Chronic

TR LA
Rising average
temperatures

FERAESHNRERURELFSAEEBEIRR, [
RreiRderE T EE BT RIMERKRE, HEAMSBIRHE
EEX,

More energy may be required to maintain a suitable
temperature in the workplace. At the same time, high
temperatures shorten the amount of time operations
staff can work outdoors, placing higher demands on
cooling and heatstroke prevention measures.
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[\ B8

Risks and

ik
Description

Opportunities

IKERFTER

Water scarcity

EKEREZME, KERBR DGR E—T /KA
%, FJREEERKERIZERR T, AKBAELEFH,
In water-stressed areas, increasing water pressure may
further reduce water availability, potentially resulting
in lower farm productivity and higher water costs in
water-scarce regions.

SR [ b
Transition risk

B RGE R R
Policy and legal risk

B ERR

Technical risk

miZE R
Market risk

BERR
Reputation risk

ARERERABZHRURESHRER. FlUIas5H,
R EREIRE], BESRMEIRAIEM (FISNEL PET),
B EEME A KIRIE N,

More resources may be required to meet compliance
requirements. For example, in packaging, supplier
constraints may increase the cost of recycled
packaging materials (such as recycled PET),
significantly raising packaging material costs.

AWEEREREE, MSEREERE. BERNSESR
B B E AT HIZM,

To advance the energy transition, the addition of
low-carbon production equipment and the promotion
of technological upgrades may increase capital
expenditures and operating expenses.

SIKEEREBIE MR EERE, ERRMEHER LR,
RIZE U IHR R EBURMEMERETRIZE, IGIREHE,
The global energy transition may increase suppliers’
production costs, resulting in higher raw material
prices. Climate change and extreme weather may also
destabilize raw material supply and increase
procurement difficulty.

PEEHEREZHmAERE S (NG EE. RER. SIERBH.
TR, HERREF ) MEREREL, BERENIGEHEEU
EEMERRIEAEMEHT(E, AeHEEBEBENTE,
As more stakeholders, including regulators,
shareholders, partners, customers, and the public, pay
attention to climate change, failure to take appropriate
climate-related actions may adversely affect the Group
‘s reputation.
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[\ B

Risks and. . Emelfcription

Opportunities
His = LVES BEEERSETIERERAR IR ERN A B RER
Opportunity Resource efficiency EERELERE,

Improving transportation efficiency by optimizing
transportation structure and routes can effectively
reduce transportation fuel consumption.

BETRZRIR HAERH (W05 RRAUBLRREASR, BPR
Energy sources FRIBERERF AL, B ARERIIER, FERE

{ESERRH AR PR

Exploring renewable energy application scenarios with
partners, such as ranches, gradually increasing the use
of renewable energy, and reducing fossil fuel
consumption can significantly reduce carbon
emissions across the value chain.

ERFIRRE EEFEMERESR, ReEEE RS aERITE
Products and services R, ARULTEREER, FTEHRFED,

Developing and launching low-carbon products can
meet consumers’ emerging demand for low-carbon
and green products, while also enhancing brand image
and strengthening competitive advantages.

s BRAFTERFRSRRERES, RAHERBEEE
Resilience B8, BRRIEREEEARRRER R AR,

Developing sustainable agriculture to improve fruit
growers' adaptive capacity and enhancing sustainable
procurement management capabilities will help
strengthen the Group’s supply chain resilience against
climate change risks.



RIZBER P Climate Scenario Analysis

(BEERBREWERLL) 5B 26 RiENT
& (COP26) IRLBR: “AttichIEH
FREKFZHMN, TREASEERHE
1.5°C rEEERRIERRER ETET
5, RKIRRREMMBEMNMNE TFAE
(TCFD) Z=ZEtARIREMRIES, 2EMER
BEREENESS (IPCC) UINEFRRE
RE (IEA) 2HABMHREREUER, &
EEANRARERNEHRESR, HRE
R EE R IERE . R R E TR
i, FHEREEREREEEREEE L
REEREENTZE.

YIEEMEETLE A E, RMSEHSREBATRE
RIS EFIZEE (IPCC) AMRIER
LIRS (AR6), UHAH EKEIEIR
(Shared Socioeconomic Pathway, SSP)
FEYEHIRIESR (SSP1-2.6) HIBSHIMIE
5 (SSP5-8.5), 43 #f7 4k iifs B ¥ <5 4B Uiy L1
EHHEEFEESR A EERRRERN
BERTE,

SR EMRMESE, FfIRA IEA2050 £33
EHRBESR NZE IEBEEBRREBE=R
(STEPS) BR1RI, ERMDINEEIER
BB AR BV B | B ¥ SR B T BB IS A BORA 75
B 488

e
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The 26th session of the Conference of the Parties to the United
Nations Framework Convention on Climate Change (COP26)
proposed the goal of “securing global net-zero emissions by
mid-century and keeping the rise in temperature within 1.5°C.”
The Group attaches great importance to the assessment of

climate risks and impacts. In accordance with the
recommendations of the Task Force on Climate-related
Financial Disclosures (TCFD) and relevant international

guidance, and with reference to climate scenarios publicly
released by the Intergovernmental Panel on Climate Change
(IPCC) and the International Energy Agency (IEA), we selected
suitable low-emissions and high-emissions scenarios to conduct
pilot analyses of physical risks and transition risks in the climate
risk inventory and assess the impact of climate-related risks on
the Group’s business operations and value chain.

For physical risk assessment, we referred to the Sixth Assess-
ment Report (AR6) published by the Intergovernmental Panel on
Climate Change (IPCC) and analyzed the potential impact of
extreme climate events such as extreme rainfall on the Group’s
major operating sites and key value chain nodes under the
low-emissions scenario (SSP1-2.6) and the very high-emissions
scenario (SSP5-8.5) under the Shared Socioeconomic Pathway
(SSP) framework.

For transition risk assessment, we adopted the IEA Net Zero
Emissions by 2050 Scenario (NZE) and the Stated Policies
Scenario (STEPS), focusing on the potential financial impact on
the Group arising from transition risks associated with increas-
ingly stringent policies and laws.
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SUREEREA Description of Climate Scenarios

vk EAEIR EIRsRAAN R 2 FRfG AR AR TBIRRIR
Risk Category Scenario Selected Scenario Description and Associated Estimated Contextual
Impacts End-of-century source

Temperature Increase

BRI NZE (2050 7%  #igttA KR eIRFIYRURIEIRITHITE T3 /AA] ~1.5°C IEAWEO
Transitionrisk ~ EHRIELR ) JKEER 1.5°C LAPY, SIKEVEEIREPFIAN 2024

NZE (Net Zero 2050 FHEMAEREFSHR. SEHFEN

Emissions by PRIRFHRNAIITIE. A mmlt g5 EEE

2050 Scenario) BIERE, B SRR, FRER
REEIE RERE R FETIEE
To limit the increase in global average
temperature by the end of the century to
within 1.5°C above pre-industrial levels,
the global energy sector must achieve
net-zero greenhouse gas emissions by
2050. Countries will strive to improve
technological feasibility,
cost-effectiveness, and social acceptance
of net-zero targets, reduce reliance on
negative-emissions technologies, and
ensure economic growth and stable energy

supply.
STEPS ( BEEEX ERE BT E B R AR SRR, ~2.5°C
RIER) RetaeRAR AR A M. EHEERT,
STEPS (Stated RN ETRSTERIRS AT, B2
Policies ERL 2050 FEIFSHIM.
Scenario) Based on carbon reduction policies and

measures already implemented by
governments, this scenario explores the
possible development pathway of the
energy system. Under this scenario,
future carbon emissions are expected to
remain close to current levels, making it
difficult to achieve net-zero emissions

by 2050.
SSP1-2.6 (kA TEULEIRT, @K EWhHIMREERRER ~2°C
HIEE ) b, BRRECRETERR, FEff 2075 FEGE
SSP1-2.6 (Low FBEHM.
Emission Under this scenario, global carbon
Scenario) dioxide emissions are significantly

reduced, but the outcome still falls short
of expectations, with net-zero emissions
projected to be reached around 2075.
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RIZIESREA Climate scenario description

vk EAEIR EIRsRAAN R 2 FRfG AR AR TBIRRIR
Risk Category Scenario Selected Scenario Description and Associated Estimated Source of
Impacts End-of-century Scenario

Temperature Increase

IR RS SSP5-8.5 (1B EREESERBLARERSRRESE >4°C IPCC AR6
Physical risk HRIBR ) BEXENREER, ARFREEARE

SSP5-8.5 (Very BURHIAIR, B 2050 FLECREREH

HighEmissions  wmge, FIEET, SEREMHE

Scenario) MERTE R TR AT ALBEE D,
The global economy remains highly
dependent on fossil fuels and rapid
development of energy-intensive
industries, with almost no constraints
from climate policies, resulting in a
doubling of global greenhouse gas
emissions by 2050. Under this scenario,
precipitation in China and other regions
may increase significantly by the end of
the century.
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RIRBERIEER Results of Climate Scenario Analysis

YIEEISER HEBESHNREER RIEER HREA HEEENZZER RRHEA
Physical risk Description of Impacts Climate 2030/2050 Description of Impacts on 2030/2050
type on Business Operations ~ Scenario  Mediumto  the Value Chain Medium to
Long Term Long Term
(2030/2050) (2030/2050)
¥BimPER o AR MEBITEMMMEMB  SSP1-2.6 1R /1K o BEEIREE. YERPETT B(E/[F
Extreme ZRIEAN Very low/ BES | SHFEREN, EREMR(TE  Very low/
Rainfall Increased repair costs Low BARIERE, EMEHEIWAN Low
due to equipment Disruptions in factory
damage. SSP5-8.5 ff/FR production and logistics across & /=
o TRRAELH RIRIEREFAE. Low/ the value chain may lead to Low/
HEHIK REtaEIE R A Medium supply interruptions, unstable Medium
I product delivery cycles, and
May disrupt normal plant consequently affect sales
operations and increase revenue.
facility protection and * MR KA EKR. MHETEES
recovery costs R&E, SERRMEEREE R AN
May cause disruptions to
production and transportation
across the value chain, affecting
supply stability.
Refl | 2 SSP1-2.6  #B{f / 1 HBAEE / 1EE
Typhoon/ Very low/ Very low/
Storm Low Low
SSP5-8.5 i /1 & /15
Low/Low Low/Low
1B =R HAETFIMEREHHZE SSP1-2.6 B /1BE  WESAET, LiEEEmAgm, B/ K
Extreme R, TIREIEMEEIMNY Very Low/ EGES AN Very low/
Heat BEERNmLER Very Low Under extreme heat, cold-chain Low
Heatstroke caused by transportation costs may
outdoor work activities  ¢ops g5 W1 / B4 increase, leading to higher B /1
among employees may Very Low/ operating costs. Very low/
result in additional Very Low Low

medical expenses and
subsidy costs.
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RIRBRIEER Results of climate scenario analysis

ER R R HEBEENZEHER RIRE=R 2030 2050
Transition Risk Description of Impacts on Business Description of
Type Operations Impacts on Business
Operations
BEREERIE ARERERANEZERURESHER, 815 NZE & %
Policy and BEMRE. REBENE Low Low
legal risks Additional resources may need to be
llocated t t li

a oc? e om?e comp iance ' e B B

requirements, including packaging

materials and carbon price compliance Very low Very low

obligations.

O RSEIE O RISK MANAGEMENT

AEEBRBFIERERMEEGE. REHEHR  The Group has established climate risk management systems,
1, BRERABBALIESAREEZDE processes, and standards, and integrates climate risks into its
TREER. overall risk management framework for systematic management.

ML ERE, R HSEAKEKE, FIEE At the same time, we have developed management mechanisms
IEHHIEEREE, BRRRIERGEIEREE and response measures for each risk and opportunity to ensure the
HRURFAARNEEEE MY, RMBEE effectiveness of climate risk management. For supply chain
ERFHERREEE, HMeTEER. partners represented by farmers, we actively promote sustainable
agriculture initiatives to empower industry development.

R pEEER BAeaE b FEXT ERER FE¥t1EHE
Risk Type Specific Risk Response Strategy = Response Measures
IR R B MR / BE  HETIHERE, A O HERAEEENRLY. MASEREBERE, &
Physical Risk  /t7k HEESRRIZEE RiBiHERRHESER
Extreme Promote sustainable @ ¥R EIMHHIKERRN, REBEEK
%\‘I‘E . . = PrTN
neut rainfall/Typhoo  agriculture and EIREEE
cue ns/Floods enhance supply chain @ BIIERME SRIREME], BEE—EBSEKE
climate resilience @ BERPIREBERETIF, SBBIHKRERAVR
[=3i=ES

(@ Cooperate with farmers to promote
flood-resistant and disease-resistant crop varieties
to reduce extreme weather impacts on yield.

@ Support farmers in building flood control and
drainage infrastructure to improve disaster
resistance at planting bases.

(3 Establish a multi-source raw material
procurement mechanism to avoid over-reliance on
single producing areas.

@ Provide agricultural insurance support to
farmers to transfer yield losses from extreme
weather.
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Risk type

AR
Specific risk

PR ERAK
Coping strategy

2025 IRIE. HEKES (ESG) #HE
Environmental, Social and Governance Report

P

Countermeasures

IR R B BinEE / Bin  BHBEEREE, RKER OBRERRBEFOREBHREEENESE, KEER
Physical Risk  {fi& MRmEEES RIS
Extreme Scientific agricultural = @BBARFEIMELELR. EFHBFRHEIES
=it heat/Extreme management to GEBHMHORFEREZE, BEBHREHEERRBEN
Acute cold ensure raw material o
(» Maintain regular communication via WeChat
groups of Farmer Service Centers and timely share
issues found during orchard inspections.
@ Regularly push guidance on winter frost
protection and summer heatstroke prevention via
official accounts.
(® Optimize export fruit screening standards to
reduce extreme climate impacts on raw material
quality.
KERFTER WEEIKESE, RER OEBEIRER " KIB—8L " FEEERRM
Water shortage kK@ AIIFEEE OHEBEARNEEER, BUEHKIRENTTHES]
Promote water-saving (Promote integrated water and fertilizer precision
agriculture and ensure irrigation technology at the planting end.
sustainable (@ Continuously expand technology coverage and
productionin establish a quantitative evaluation mechanism for
water-scarce regions  water-saving effects.
YRR THRUE LA MR EEEERERE OZFEFRFHEEEE AR REEL
Physical Risk  Risingaverage  Strengthen @sat REARIZEBAIEEIN, TEARREEE
i temperatures adaptability of (DCooperative farmers in adjusting planting areas
ol ) agricultural and optimizing crop varieties.
Chronic production @ Strengthen dynamic monitoring of long-term

climate trends and flexibly adjust procurement
strategies.
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R \BRARE

Risk type

AR
Specific risk

PR ERAK
Coping strategy

FEEHETE

Countermeasures

ERE R
Transition
Risk

36 Y oS
Policy and legal
risk

FEER, FEHE
FHERAE

Proactive compliance
and forward-looking
sustainable
procurement layout

O FHEEME MM RHER . RIRHE B SAERIBIR
ER (REEREI. 4k6RE. BBESEH)

@ HENMH A BN R FHE MRS

(@ Continuously track domestic and foreign policies
and regulations on sustainable agriculture and
packaging (pesticide restrictions, green
certifications, plastic bans, etc.)

(@ Promote suppliers to obtain
sustainability-related certifications.

iR bR
Market risk

AR SIE, BE
[RAMEMIRE

Deepen supplier
cooperation and
stabilize raw material

supply

O RHEEZETRIAKETZ, HITEMBERER

@ RIMRERWIED, BESTHIUREBIHERR

(@ Sign long-term procurement agreements with
suppliers and adopt direct sourcing from producing
areas.

@ Provide agricultural technical assistance and
build a diversified, fluctuation-resistant supply
system.

R b
Technological
risks

BFSINGBREERN
Gradually introduce
green agricultural
technologies

© DISERTEREEERESINER, SRR FERM
(FBERZE. VEAEIR)

@ HREREE. RERKREME, HEMEERRIEE
URFEBRE =

(@ Phase in low-carbon and smart agricultural
technologies (precision agriculture, loT monitoring)
in production.

(2 Cooperate with research institutions and
agricultural universities to develop
climate-adaptive agricultural solutions.

BEERE
Reputational
risks

TRIBIR R IR R
MR R

Actively disclose
sustainable progress
and strengthen brand
image

DfkiE TCFD HEZRE HAM BR RARARRA B N AT A &
RR

@ A HEEA S FFREEER T RHEIESHE R
(MRegularly disclose climate-related information
and sustainable achievements under the TCFD
framework.

@Continuously communicate the Group's
sustainability philosophy and practices to
stakeholders.
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= @ BREER, RRPEFE Clean Energy for Carbon Reduction and Consumption Cut

AME PR E T RAEAR. ARRETE
IR EE BRI N, 2025FZEHM
HEMN T4R S BEFE TPE4920%; SR SciE4d
EHFSINALKERL, BEFEREIEIE30%U
to LUIEMAIZEEHKR2.60MECORIE, &
SErRMIMEEIN TR ER2025F 82020 55
HECO_#94.16 B MR,

o

Daka International Food Co., Ltd. actively promotes clean
energy technologies such as air-source heat pumps and solar
pre-drying. In 2025, the comprehensive energy consumption
of coffee processing in Pu’er decreased by approximately
20%; some advanced production lines introduced heat recov-
ery systems, achieving energy consumption reductions of
over 30%. Based on 2.60 tonnes of CO, emitted per ton of
standard coal, coffee processing in Pu'er reduced CO, emis-
sions by about 41,600 tonnes in 2025 compared with 2020.

g °
HIEREE, SEHE

Organic Empowerment for Green Farming

20265, AEAMEEERTEMEERE
ERBHROHESHIBRBEMHLER, &
SAEEREIOR. BEERE2ER, B
HABERE 281,000, LUIBHAEE KK
S2hEK, BWHEEWERE. tEteg
&, ESHEEROAFEREH R,
FEEETREEPNHEERRMRE.

In 2026, the Company joined hands with the Huinong Planting
Service Center in Tongnan District, Chongging, to launch an
organic fertilizer procurement subsidy program. It is expected
to cover 30 orchards with a planting area of over 20,000 mu
and subsidize more than 1,000 tonnes of organic fertilizer.
Replacing chemical fertilizers with organic fertilizers helps
reduce chemical fertilizer use, improve soil fertility, drive the
planting end toward sustainable green farming, and consoli-
date the symbiotic development between the enterprise and
farmers.
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— °
REK:S, BEXE

Orchard Visits and Agricultural Technical Support

EEXREETRETEHERES, Hizo
SERBESFEEFFIRZIR, BERTE
HA. BMRHR. REHAZRARERE. B
BRBEMEREBR, HHEER BRE
KA MR ETEEMRNIESE, FE
2IEHAHEBRS. EFENG—BRANER
E%?&.m, FERIREL. RIEBMRREFE
, BHiRABEEEKENRARE.

Snow King Agriculture has established a regular orchard visit
mechanism, conducting at least three visits annually to core
cooperative orchards covering key stages such as flowering,
fruiting, and harvesting. The team tracks crop growth,
provides timely early warnings and technical guidance for
weather risks (e.g., high temperatures, frost), and delivers
full-cycle field services. Visit data is uniformly entered into the
smart agriculture system to form standardized, traceable
farmer profiles, helping improve planting management and
fruit quality.

, EEIERL

(LS o
HAFER

Shared Pallets for Waste Reduction and Efficiency

SXREEHRYRPHITHAEEREIR
MA, UARgR—REas, HRER
LEEE, 20255, ARBEAFTETEM
FA1500%, fAFAFEREET10.2281%, #F
RTERERRIRERE, BBRCHE
DR R R ELE w2 TR,

Snow King Agriculture promotes the recycling of shared
pallets in fresh fruit logistics, replacing disposable packaging
with rentals to reduce solid waste at the source. In 2025, the
Company rented 150 times via the platform, using a total of
102,200 pallets,
environmental impacts, and integrating the circular economy
concept into the entire process of raw material procurement

reducing resource consumption and

and transportation.
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O EIRHEBRT

FFE, HFARRMBEEREIE, HEERE
E—. SE . E =& TemAamEREZE,

O METRICS AND TARGETS

During the reporting period, we carried out a dedicated carbon
accounting initiative and conducted a comprehensive and

ETEELEER SEZ" MEHZE

systematic review and calculation of the Group's Scope 1, Scope
2, and Scope 3 emissions.

MIXUE Group'’s Full Value Chain Scope 3 Carbon Footprint Accounting

BIRAEHRRZCIRBETERRIE
58, BHeEEREN “€SE=" WA
EEERHRER 90% MUt RHEIER.
MEBREAHRE, £FE, ZfINSEE:
BEENAEREZEIF.

KMEE2E (AEREZERER: hXxE
BEiE (@E=) ZEHREREIZE) (GHG
Protocol) , H#5E =AY 15 EERETT
SEMAA, WEHHHZOEEETESA1
=

Vil

Category

We recognize that the challenge of addressing climate change is
not limited to our own operations. Scope 3 carbon emissions
across the full value chain account for more than 90% of the
Group's total emissions. To establish a transparent and
scientific emissions reduction pathway, we launched a
greenhouse gas accounting initiative covering the entire value
chain during the Reporting Period.

With strict reference to the Greenhouse Gas Protocol:
Corporate Value Chain (Scope 3) Accounting and Reporting
Standard (GHG Protocol), we comprehensively identified all 15
Scope 3 categories and carried out a thorough review focusing
on core assets.

BERIEHE (1COe)

GHG Emissions (t CO,e)

1. FEEEMEARTS Purchased goods and services

2. &#& @ Capital goods

3. JAFIEREERAERAEE)  Fuel- and energy-related activities

4, EiipEEEA8H Upstream transportation and distribution

5. @S EEMEEEY) Waste generated in operations

6. AFEEN Business travel

7.BT®%) Employee commuting

8. LifHEZE Upstream leased assets

9. FiipEHEd 8 Downstream transportation and distribution
10. EHEMMINIT Processing of sold products

11. EHEMMEER  Use of sold products

12. EHEREDBEREEE End-of-life treatment of sold products
13. FfHEEE Downstream leased assets

14. 455F48%E  Franchises

15.%¥& Investments

485 Total

7,478,362.50
14,189.53
9,637.68
63,703.20
3,104.47
7,380.20
1,302.34
173.87
47,038.79
562.94
1,232.14
105,878.86
iR ,NA
1,287,171.80
505,089.84

9,524,828.16



48zt Total

9,524,828.16

R, HfIstEEREE = MHAROBULE
ByE, B EEEPAHRSM, PR
U “HBRE. MRER. 888N /o
BRI AR E. EREEEEEE S EEMEE
RERERRE. EERAENEERARERE,
HBREEREFTHHEREERENHIE
B,

HILER, HATRRRREBERERES
BRPNER. AFE, SEERRREAN
EBERTE fBo
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PSR AR Purchased goods and services

=N Capital goods

WAL RETRABREESN Fuel- and energy-related activities
L@ i Upstream transportation and distribution
EEELEREY Waste generated in operations

BIBER Business travel

BTi&E Employee commuting

LiiEEE Upstream leased assets

ThBRERE T Downstream transportation and distribution
EHERNINT Processing of sold products
EHERNER Use of sold products

& HERE S EIRIREE
THEEEE

FEHEE

BrE

End-of-life treatment of sold products
Downstream leased assets
Franchises

Investments

Looking ahead, we plan to build a digital management platform
for Scope 3 carbon emissions to clearly identify the major emission
hotspots across the value chain and define a decarbonization
roadmap centered on green procurement, logistics efficiency
improvement, and packaging substitution. This marks the Group’s
transition from energy substitution within its own operations to
value chain carbon management that combines both depth and
breadth, laying a solid data foundation for achieving the net-zero
emissions target across the entire industrial chain.

At the same time, we will also explore carbon pricing in investment
decision-making and other applications. The Group has not yet
implemented the use of internal carbon pricing till this year.
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EEERICAEREHMGREEIZE—3] 2028  The Group has established a greenhouse gas emissions intensity

F, SHERNEE_BEREHKER  target to reduce Scope 2 greenhouse gas emissions per tonne of

2023 FRHALD 3%. REKEEHEFE product by a cumulative 3% by 2028 from the 2023 baseline. The

Rz BZMER, @RSINE=A8SE, M@  Group will review progress against this target annually, introduce

B, AFE, SMERNEEZBZREE  third-party verification as appropriate,and adjust it where appropri-

HME# 0.11 i CO,e/ MAZE fo ate. During the reporting period, Scope 2 greenhouse gas emissions
per tonne of product were 0.11 tonnes CO,e/tonne of product.

RS AR ==y 2025 FEE
Key Performance Indicators? [ 2025 Data
HE—RERBHIK W& COe 41,404.77
Scope 1 GHG Emissions Tonnes of COe
EEE REREEHIK Mg CO,e 110,169.10
Scope 2 GHG Emissions Tonnes of CO_e

W CO. e/ MAZEST 0.15

SRR (RE—+ ED) 2o PR
. . Tons of CO,e/Tonne of

GHG Emissions Intensity (Scope 1+2)

product
EE= B EREHK Wi CO,e 9,524,828.16
Scope 3 GHG Emissions Tonnes of CO_e

LAEREHIMEHIEEEAMERR, EEB AR, RigMEEDD (SERE. A BEXBEPIE. BESHBAEME. FEMBEFE, & 2024 F48LE,
R EHERE T R EEERO (SERE. &) NEEXRBEME. BER aﬂFﬁ&EE%EFL&EPWM@% BB RMNERRE AR (8
E—), URIMNBER. INBZAHRVEREIEAZEREHNR EED), HRER_aUmESYT, REREBHNEARSRAEARINBEERE R
HNEZEGEMN (Bn. BB REIBRA TR RERBHINEE R ERREER &H17)) Uk (RBER#EM 2023 EEH_SUHAREHNAE)
e

2The greenhouse gas emissions data cover Daka International Food Co., Ltd., the Group's office buildings, the Brand Supply Chain Center (Snow King
Agriculture and warehousing), FULU fresh beer self-operated stores, MIXUE self-operated stores, and Lucky Cup self-operated stores. Compared with
2024, the carbon accounting boundary was expanded to include the Brand Supply Chain Center (Snow King Agriculture and warehousing) and FULU
fresh beer self-operated stores.Greenhouse gas emissions mainly consist of direct greenhouse gas emissions (Scope 1) arising from fuel use and
fugitive emissions during production, as well as energy indirect greenhouse gas emissions (Scope 2) resulting from purchased electricity and
purchased steam. Emissions are presented in carbon dioxide equivalent. Greenhouse gas emissions were calculated with reference to the Guidelines
for Accounting and Reporting of Greenhouse Gas Emissions for Food, Tobacco, Alcohol, Beverage, and Refined Tea Enterprises (Trial) and the Notice
on the Release of 2023 Carbon Dioxide Emission Factors for Electricity, both issued by the National Development and Reform Commission of the
People’s Republic of China.
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EFFICIENT RESOURCE UTILIZATION
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The Group focuses on key areas including energy saving and
consumption reduction, renewable energy utilization, water
resource management, and green office practices, and continues
to advance refined resource management to improve the efficien-
cy of energy and water use and reduce resource consumption
during operations. During the Reporting Period, the Group contin-
ued to improve its resource management mechanisms, strength-
ened monitoring, analysis, and technical upgrades at key plants,
and steadily enhanced resource utilization efficiency. No incidents
occurred during the Reporting Period in which improper resource
use caused a significant impact on the environment or natural
resources.

O ENERGY SAVING AND CONSUMPTION
REDUCTION

We have continued to optimize our energy-saving and consump-
tion-reduction management system and strengthen the refined
management of energy use. In production and operations, we
comprehensively promoted intelligent energy management
systems and carried out dedicated technical upgrades for high-en-
ergy-consuming processes. Through equipment upgrades and
process optimization, we further improved energy utilization

efficiency.

Using multiple production bases of Daka International Food Co., Ltd.
in Henan, Hainan, Guangxi, and other locations as pilots, we deep-
ened the development of our energy management system. In 2025,
we completed the annual surveillance audit for the ISO 50001:2018
Energy Management System and launched pilot planning for
zero-carbon industrial parks. We decomposed energy-saving and
emissions-reduction targets to each plant, workshop, and team,
incorporated them into monthly performance assessments, and
increased their weighting to ensure that accountability for energy
saving and consumption reduction is assigned to individuals.
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é ). =EWRBERPIEFEREERRIER
Case: Lucky Cup Southeast Asia Stores Use Energy-Saving and Environmentally Friendly Lighting

FEMR AP EERERERHE, SRANIRIRETREE RS 60% BEiR
BEHNFR, 2L EBRRAFMILEEE LED £ 12%, % MyHijau
Greenmark F=FAR05E , AEFEKEEZRIERER ERP Class A+( REXXE >
90Ilm/W), Lb{B&T & EIEEfRE 70%, B ol —RfER.

Lucky Cup's stores in Southeast Asia place great importance on
energy conservation and emissions reduction. The environmental-
ly friendly lighting fixtures used in these stores feature housings
made of 60% recycled aluminum alloy, with life-cycle carbon emis-
sions 12% lower than those of ordinary LED lighting. They have
received the highest-level MyHijau Greenmark certification,
achieve EU ERP Class A+ energy efficiency standards (luminous

efficacy = 90 Im/W), save 70% more energy than traditional IRREGREIE R
fluorescent lamps, and can be reused. Energy-Saving and Environmentally
Friendly Lighting

é =6 BERNEEREASINECEBEIZERS
Case: MIXUE Headquarters Campus Introduces the Honeywell Building Automation System

EERMERSINECEMBIZERN, ZRRESTH. A BIZ. SR NT 8 EREHIE, BB SRKE
EERHEFT 2RECETLRERLR, GoEEBFRAEEKERI A, Bt ERTASEERE 5%-10%
(BRBEIFEEE) , MEREAA 15 BE CO, HK.

The MIXUE headquarters campus has introduced the Honeywell building automation system, which
integrates data from eight categories of equipment, including air conditioning, fresh air, temperature
control, and energy consumption systems, enabling dynamic regulation through planned strate-
gy-based control. Drawing on Honeywell's global best practices and optimizing energy allocation based
on the campus's actual load, the system is expected to reduce total annual energy consumption by
5%-10% compared with the national standard benchmark, equivalent to a reduction of approximately
15 tonnes of CO, emissions.

FBKFAANERE 2 B TEE
Second-Floor Layout of the MIXUE Headquarters
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ERNEPMBEEERMNEE, AEERTEB Based on data from all of our production facilities, the Group has
BT set the following target®:

Bl 2023 EAEESE, 3 2028 FEMEERA Using 2023 as the baseline year, the Group aims to reduce
BEK 2023 FEFALD 3% NEHEBZ. K electricity consumption per tonne of product by a cumulative 3%
RAKEGESFEERZEENER, 1ERHA by 2028 compared with 2023. The Group will review progress
B, 2025 F, SMERAEER 0.15 KEE / against this target annually and adjust it where appropriate. In
WA ZE o 2025, electricity consumption per tonne of product was 0.15

MWh/tonne of product.

RARAEREIR 2025 FEUIB
Key Performance Indicators 2025 Data
EHiEREREAERE JEELEF 87,490.99
Direct Energy Consumption MWh

EEREREFEE IKEBF 237,746.16
Indirect Energy Consumption MWh

BERHAEARE JEELEF 325,2237.15
Total Energy Consumption MWh

RETRHFEIRE JRELET / MR A 0.31

Energy Eonsumption Intensity MWh /per ton of product

ZEEREEEE 2023 £ 12 A 31 BB EERE.

This target is limited to all production facilities as of December 31, 2023.

AR HEE R RN RERMERR. EEMAME, REMEEDL (FERE. ). BERBEPIE. BESKHBEEME. EEMBEME, RS
EEREEAME (BEXAR. Tl SHURBRKEHR) BROBEEREEURERIINES. SNEZOSHIERRERE, stBAENEASckE
FEERZERNNEEZESGRMHHN (BR. EENE. MEBRFCEEZTREHINRE R EREREER &17) PUAREHERmREEE,

* Total energy consumption data cover Daka International Food Co., Ltd., the Group’s office buildings, the Brand Supply Chain Center (Snow King
Agriculture and warehousing), FULU fresh beer self-operated stores, MIXUE Ice Cream & Tea self-operated stores, and Lucky Cup self-operated stores.
Energy consumption includes direct energy consumption from fuels used in production facilities, including natural gas, gasoline, diesel, and liquefied
petroleum gas, as well as indirect energy consumption from purchased electricity and purchased steam. The calculation methods and conversion
factors were derived from the default values for fossil fuels set out in the Guidelines for Accounting and Reporting of Greenhouse Gas Emissions for Food,
Tobacco, Alcohol, Beverage, and Refined Tea Enterprises (Trial) issued by the National Development and Reform Commission of China.

IS
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O EREER © CLEAN ENERGY

AEBFEHETTBERRRER, TAE. 2. The Group has continued to promote the use of renewable energy

Ef. BENERER LIBGRELRER, # and has deployed photovoltaic projects at its plants in Henan,

BRE RSB EEE, Chongging, Guangxi, Hainan, and Chongging Tongnan to advance
the green transformation of its energy structure.

-Q- o
(T i A

B8 oERRET L E RN RAE R ER
Clean Energy Utilization at Daka International Food Co., Ltd. ‘s Guangxi Production Base

AP E T 4 EE AR E T R R IE A i B,
HARERBEE 5,349.18 TR, BERLUK, TREREMNE
ERfxfb. EEMBRABABE. REKGERE, UREESH
KEGHIRAKXGRIRFRINAS S EGEIRMRETE, FHERME
TERRPRIRRHIR, WEHAN, ZEMKGEAEBERGTRE
HEEENESIEN, RIRBRKASHIKRE (=4 ; &
SR TEZEAN, SEEREEZ 24,200,000 FE,

Daka International Food Co., Ltd. ‘s Guangxi Production Base
has continued to advance theapplication of clean energy and
green, low-carbondevelopment, with an installed photovol-

taic capacity of 5,349.18 kW. Since its construction, the facto- I B P B P A A L Y YL R S SR
ry hascontinuously reduced carbon emissions duringopera- Photovoltaic Installation at Daka
tions through a range of green andenvironmentally friendly International Food Co., Ltd. ‘s Guangxi
measures, includingadditional greenery along connecting Production Base

corridors, naturallighting in workshops, solar-powered
street lamps,and solar-based environmentally friendly
heating forhot water in dormitories. During the reporting
period,supported by a combination of photovoltaic power-
generation and green electricity procurement, the basesuc-
cessfully obtained the national Zero-Carbon FactoryCertifi-
cation (Level Ill). During the audit period forhe zero-carbon
factory certification, its greenelectricity consumption
reached 24,200,000 kWh.

O EikEIR © WATER RESOURCES MANAGEMENT

AEBMBFKEREE, BIBET (FEAER  The Group attaches great importance to water resource manage-
HMEAKE) (PEAREMEKTIREEAZE) ment and strictly complies with environmental laws and regula-
FIRBAREENR, BRREEKERAA, 185  tions such as the Water Law of the People’s Republic of China and
KERFAME, REHN, AREEBKE the Law of the People’'s Republic of China on Prevention and
RAERBEMEARER-E, Control of Water Pollution. We strictly manage water use and
improve water-use efficiency. During the Reporting Period, the
Company encountered no issues in accessing water resources.
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ANEEEMEREIUK. Fk. HKA28A,
2025 FEEEFEKES 2,879,311.52 1L 5K,
EEERMEZEREKESZANRE, B8
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ME, REE, AMNERF 218 S KR EFEN
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Zl 2028 &, EWESIHEAKER 2023 F
Rt 3%, REAEEGSEERZEIE
FER, WEkRREE,

RS TR

The Group has established a full-process measurement system for
water withdrawal, water consumption, and wastewater discharge.
In 2025, the Group's total water consumption was 2,879,311.52
cubic meters. Water-saving appliances and equipment were
widely used in production processes. With the support of an
intelligent water-use monitoring system, monitoring data were
analyzed regularly to optimize management. Roof and ground
rainwater recovery systems were designed to provide water for
landscape irrigation and road washing, thereby improving water
resource utilization efficiency.

* A concentrated water recovery device was added to the utility
water treatment process, saving approximately 50,000 tonnes
of water throughout the year;

e Lubrication process improvements for transfer pumps in the
aseptic filling workshop saved more than 60 tonnes of water
per day;

e Optimization of water-use parameters in the deacidification
process in the dairy workshop saved approximately 100 tonnes
of water per day.

Based on data from all of our production facilities, the Group has
set the following target®:

By 2028, the Group aims to reduce municipal water consumption
per tonne of product by a cumulative 3% compared with 2023.
The Group will review progress against this target annually and
adjust it where appropriate.

Key Performance Indicators

FEkEe
Water Consumption®

FeIK5RE

Water Consumption Intensity

BIRKERET
Recycled Water Use’

S ZERREEHE 2023 F 12 A 31 BB LERNE .

2025 FEIE
2025 Data
IHK 2,879,311.52
Cubic meters
7K | MEEE G 2.78
Cubic meters/Tonne
of product
AYSP. S 141,096.60

Cubic meters

5 This target is limited to all production facilities as of December 31, 2023.

¢ FOKERBEEZAMERR. mEEEEPL (FERR. &2RF). SEMQE. BRREEPIE. BESKHEEFE. ENBEME, #XKERETHE

FKFERE.

6 Water consumption data covers Daka International Food Co., Ltd., the Brand Supply Chain Center (Snow King Agriculture and warehousing), the
Group office building, FULU fresh beer directly operated stores, MIXUE Bingcheng directly operated stores, and Lucky Cup directly operated stores.

Water consumption is based on municipal tap water usage.

"EIRKERERREERIER,

"Recycled water usage metric covers Daka International Food Co., Ltd..
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O HZeha © GREEN OFFICE

REBBBIERHUMMABR, BEAEFK The Group actively promotes a digital office system and reduces

BEHRIE. BLBEMATERERANVEERR routine office paper consumption through electronic approval

R B B AMRIRIERE. processes, online collaborative office platforms, and paperless
meeting systems.

S .
@ HFRE, 2BEEX

Digital Agricultural Management for Full-Chain Efficiency Improvement

NEEEEERFURVEERS, BEEHE. ME. RIRSHK, XA “BEt—FX MR =REEBRM,
SEFRBERMRIFESHEREICR. WA TSIMRGE X ST, 2025 FFETILI A4 KB 1 K.
AR5 ERP BXTh, HWEHREG. LABKEERER, BhfhtEinkE4sIgi,

The Group has independently developed a digital agricultural management system covering the entire
chain of seedling cultivation, planting, and harvesting. It adopts a three-tier management structure of
“base-area-plot” and supports QR-code access to plot details and historical farming records. In the
procurement process, quality inspection results are pushed online and account reconciliation is
completed online. In 2025, the system is estimated to have saved more than 10,000 sheets of A4 paper. The
system is also linked with ERP, promoting the precise application of pesticides and fertilizers and helping
reduce costs and improve efficiency at the planting end.The Group has independently developed a digital
agricultural management system covering the entire chain of seedling cultivation, planting, and
harvesting. It adopts a three-tier management structure of “base-area-plot” and supports QR-code access
to plot details and historical farming records. In the procurement process, quality inspection results are
pushed online and account reconciliation is completed online. In 2025, the system is estimated to have
saved more than 10,000 sheets of A4 paper. The system is also linked with ERP, promoting the precise
application of pesticides and fertilizers and helping reduce costs and improve efficiency at the planting
end.
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CIRCULAR ECONOMY FOR PACKAGING

MATERIALS

O BREE

FEBMFRRMAZAT. EETZE. ERFDRE
TEEE, AGEEARMHNTEEERLR,
HERREEMHHIRENTE, BR " RE
HE " E " OENA " MRER, RAEES
REEWNTIE, £FH. BMRIREEES
(EEHEEVET DS

© PACKAGING REDUCTION

The Group systematically advances circular economy practices
for packaging materials across research and development innova-
tion, production processes, warehousing and logistics, and pro-
duction operations, continuously reducing the environmental
impact of packaging materials. Focusing on the two main themes
of “source reduction” and “recycling and reuse” ,we have system-
atically promoted packaging lightweighting and achieved positive
results across multiple dimensions, including containers, auxiliary
materials, and logistics packaging.

4X%5ME Corrugated Carton Lightweighting

EREHESE, FEEHSR. RENE
RIEmPREREETEURAE, EFER
HAEERIENHT, ETHENEREEN
66 Wi, FH, BrELImERDAENER
LEUERENTFRR, TRAERREN
Al FE—T R EMEIER. EREEEY
BHE, EmERFA PET MEERESH
35 RfEE 32 e, EmEIZ2EREERN
Aife T, BREL T EREMERE.

##4HE Reduction of Auxiliary Materials

AEBMBBEEEABRBSHMAREESR
— 1B, BEEREEER 0.02mm AEE
0.015mm, B & & E H 50mm H E =
45mm, WHEREEREMG—NITHIZE,
Ithgh, B4 E RARASER SR U AR AEIE R
BETR, MARBECHTREERT
2ER, EREVYABEEENRERRLDT
M IHE,

With respect to corrugated carton lightweighting, the Group
optimized the grammage of cartons used for frozen products,
concentrated syrups, and sugar granule products. Following six
months of testing and verification, the changes were officially
implemented, achieving a reduction of approximately 66
tonnes in the second half of the year alone. During the same
period, the Hainan plant, based on adequate testing, removed
internal cross partitions from cartons, further reducing material
consumption while ensuring product safety. In terms of pre-
form lightweighting, the weight of each PET bottle preform
used for product filling was reduced from 35 grams to 32 grams,
effectively decreasing the use of plastic raw materials while
meeting process and quality requirements.

The Group implemented unified optimization of the specifica-
tions of auxiliary materials such as stretch film and adhesive
tape. The thickness of stretch film was adjusted from 0.02 mm
t0 0.015 mm, and the width of adhesive tape was adjusted from
50 mm to 45 mm, with the new standards adopted uniformly
across production bases. In addition, certain product lines,
after verification, eliminated the secondary wrapping step with
stretch film and found that securing with straps alone was suffi-
cient to meet transportation safety requirements, thereby
reducing the consumption of auxiliary materials while main-
taining logistics stability.



fEIRE% Reusable Packaging

EVRIRED, ERETERBEIROYES,
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5 2028 £, HBEEARRIMMNARR LG
F 2023 €89 60.80% EFHZE 65%, KKRAE
EREEERZEENER, TBRHAE,
2025 £, ERABEAARIMAVARIRSE ° FIELEI
7 69.13%.
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In logistics, the Group has implemented a pallet recycling
mechanism under which product transportation pallets are uni-
formly recycled and reused. Snow King Agriculture has fully
adopted leased reusable pallets for fresh fruit logistics, replac-
ing original disposable pallets and effectively reducing the gen-
eration of disposable packaging waste.

© GREEN PACKAGING MATERIALS

The Group continues to promote the use of degradable cups,
straws, and packaging bags at terminal stores, actively explores
the use of recycled materials such as rPET in packaging produc-
tion, and uses cartons made from recycled pulp in the production
of product containers to reduce dependence on virgin wood pulp.

Based on data from all of our production facilities, the Group has
set the following target™

By 2028, the proportion of paperboard packaging made from
recycled pulp will increase from 60.80% in 2023 to 65%. The
Group will review progress against this target annually and adjust
it where appropriate. In 2025, the proportion8 of cartons made
from recycled pulp® was 69.13%.

AIFHEBRMEHERE
Use of Sustainable Packaging Materials*

Hita &R ERE
Use of Other Packaging Materials

BEMEMEREE
Total Packaging Materials Used

BEMEMERRE
Packaging Material Intensity**

¢ ZEFRETEHE 2023 F 12 A 31 ANABEEERM.

2025 FEE
2025 Data
WA 111,602.18
Tonnes
A 193,662.47
Tonnes
WA 305,264.65
Tonnes
ME / MR G 0.29

Tonne/Tonne of product

8 The proportion of cardboard boxes made from recycled pulp covers Daka International Food Co., Ltd. all production facilities.

BRI R RARIRTE LGB E AR, BIFTE AR,

°The proportion of cardboard boxes made from recycled pulp covers Daka International Food Co., Ltd. all production facilities.

L ATHHE B EEMELEIERF. cpla RE. pla BFEFEEEMEL

Sustainable packaging materials include paper cups, CPLA straws, PLA plastic cups, and other packaging materials.
LB EEEAMBERN R MtREEDL (SERE. 2R, BMBELEERNE.
1Packaging material intensity data cover Daka International Food Co., Ltd.and the Brand Supply Chain Center(SnowKing Agriculture and

warehousing), namely all production facilities.
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GREEN AND CLEAN OPERATIONS
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OISR B AT 7

L Moran

AMNE PRI R 4 A= £ 3 1SO014001
2015 3B5%
Daka International Food Co., Ltd.
Wenxian Base ISO 14001:2015
Certification

The Group strictly complies with national and local environmen-
tal protection laws and regulations, continues to improve its envi-
ronmental management system, systematically advances control
of emissions and the reduction, recycling, and resource utilization
of waste, and is committed to achieving clean production and
green operations.

© ENVIRONMENTAL MANAGEMENT

The Group has continued to advance the certification and optimi-
zation of environmental management systems at its major pro-
duction bases. The Henan production base has been certified
under ISO 14001:2015 since 2022. During the reporting period, it
completed its recertification audit and workshop expansion
audit, adding coverage for the smoke flavoring, fruit, mist concen-
trate, tea workshop, warehouse area, and utilities area, and it has
also obtained national- and Henan provincial-level Green Factory
certification. During the reporting period, the Guangxi production
base obtained ISO 14001:2015 Environmental Management
System certification and national-level Green Factory certifica-

tion.

FARBERA AR,
GBIT 24001-2016/150 140012015
AT

AMEFRRREFRAF

@%%éxf

SR LSE I T AL 5
ZO==4+2n

RUNERR P EE TS 1SO

Daka International Food Co., Ltd.
Guangxi Base Obtained I1SO
14001:2015 Certification

RINEIFES B R K B TR
Daka International Food Co., Ltd.
Obtained National Green Factory

Recognition

14001:2015 35
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O EMISSIONS MANAGEMENT

The Group strictly follows the Law of the People ‘s Republic of
China on the Prevention and Control of Atmospheric Pollution
and relevant laws and regulations at all operating locations and
continues to improve its Air Pollution Prevention and Control Pro-
cedures. In plant production processes, we strengthen the opera-
tion monitoring and regular maintenance of air emissions treat-
ment facilities to steadily reduce air pollutant emissions. During
construction, we implement green construction management,
reasonably coordinate work plans, and effectively control dust
and air emissions to ensure that emissions at all stages remain in
compliance.

With respect to air emissions management, Daka International
Food Co., Ltd. ‘s production base are equipped with corresponding
air treatment facilities according to process characteristics. The
main treatment processes include low-nitrogen combustion, bag
dust collection, and two-stage activated carbon adsorption.
During the Reporting Period, the Henan production base carried
out a comprehensive collection and centralized treatment
upgrade for process exhaust gases such as carbon monoxide from
workshops, replacing open emissions with closed collection
followed by compliant discharge. Annual investment in air emis-
sions treatment projects amounted to approximately RMB 3 mil-
lion. Each base regularly commissions third-party organizations
to monitor air emissions to ensure continued compliance.

With respect to wastewater management, all of Daka Internation-
al Food Co., Ltd. ‘s production base have their own wastewater
treatment facilities, and industrial wastewater and domestic
sewage are collected and treated in a unified manner. The Henan
production base carries out online monitoring and implements
the national Class Il discharge standard (COD limit of 150 mg/L),
while actual daily operating values remain stable at around 50
mg/L, far below the standard limit. After compliant treatment,
wastewater is discharged into the municipal pipeline network for
secondary treatment.
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Key Performance Indicators

FAHME

Ammonia Nitrogen Emissions

RANYHKE

Nitrogen Oxides Emissions

MR HRE

Hydrogen Sulfide Emissions

IR ARSI HRE

2025 FEE
2025 Data
i 2.40
Tonnes
7 4.36
Tonnes
i 0.04
Tonnes
iz 1.62

Non-Methane Hydrocarbons and Particulate Matter Emissions ~ Tonnes

—SRHRE
Sulfur Dioxide Emissions
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7 0.38
Tonnes

© WASTE MANAGEMENT

The Group classifies and manages solid waste by category. Major
categories include cartons, which are recycled by qualified third
parties with renewable resource recycling qualifications for the
production of recycled pulp; waste plastics, which are recycled for
secondary raw material processing; metals, which are uniformly
recycled; hazardous waste, such as waste ink and laboratory
waste chemicals, which is disposed of by qualified professional
institutions and generated in relatively small quantities; sludge,
which is weighed and recorded daily before being disposed of in
compliance by third parties; and household waste, which is
collected and transported by municipal sanitation services.

=f5). BEYRA, SREMN
Case: Waste Utilization and Compliance Traceability

EEXREEREEEEC B ERARAR, EREEPNASNEREENRS. AEBREWEFN A, EIK
EEmEIISEI EH AR, AREHENE=AREBER, BESRIESHATEN.

Snow King Agriculture recycles waste generated from cone production into animal feed, while lemon
procurement paper bags and workshop paper roll cores are reused. All factories maintain sales ledger
records for recyclable waste, and the Company regularly traces the disposal status of third-party pro-
cessors to ensure full-process compliance and traceability.

VER T BRRNAMBERA AR HERER NS ERE. BRF), BIFBEERN.
1L Air emissions mainly originate from Daka International Food Co., Ltd. andthe Brand Supply Chain Center (Snow King Agriculture and warehousing),

namelyall production facilities.
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AR GENIEIE Eg 2025 FEIE
Key Performance Indicators 2025 Data
BEREVMESLSES rc 28,448.99
Non-Hazardous Waste Generated®? Tonnes
E =]

R ! "fﬁi 0.03
Non-Hazardous Waste Intensity** Tonnes o e

Tonnes of product
BEEEYESE S iz 7.96
Hazardous Waste Generated?®® Tonnes

Tonnes of CO,e/ per

Hazardous Waste Intensity*®
Tonnes of product

B MEEFYESHIBBEEENAE. AMER. @EHEEDL (SXRE. B8R, TaEESKHEEME. ERRELME. ZEMEEMENRE
PREFSHD

3 Non-hazardous waste data cover the Group's office buildings, Daka International Food Co., Ltd., and the Brand Supply Chain Center (Snow King
Agriculture and warehousing), but exclude MIXUE self-operated stores, FULU fresh beer self-operated stores, Lucky Cup self-operated stores, and the
International Business Center.

Y BREBREYEEHIRESAMER, REEEERL (SERE. &), BIMEEERN,

4 Non-hazardous waste intensity data cover Daka International Food Co., Ltd. and the Brand Supply Chain Center (Snow King Agriculture and
warehousing), namely all production facilities.

L HEEEY I ERFRAMER. @EHERDO (FXRE. BF), FEFEVBEEEFRRER. EOREH, AR, BERE. 2KEE,

5 Hazardous waste mainly comes from Daka International Food Co., Ltd. and the Brand Supply Chain Center (Snow King Agriculture and
warehousing). The main types of hazardous waste include used hydraulic oil, used refrigeration oil, waste testing liquids, waste reagents, and ink
cartridges.

v BEBENBESEEEAMBEIEM RAERNERL (SERE. &), AIMELERH. 2025 £, BEEEWEEEE% 0.0000077 M / MES, L
RFTFIEIE RIS A NRE M NEIER,

6 Hazardous waste intensity data cover Daka International Food Co., Ltd. and the Brand Supply Chain Center (Snow King Agriculture and
warehousing), namely all production facilities. In 2025, the actual hazardous waste intensity was 0.0000077 tonne/tonne of product, while the figure
presented in the table above is the result rounded to two decimal places.
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O EMERGENCY MANAGEMENT

The Group has formulated contingency plans for environmental
emergencies and safety accidents, clarifying emergency response
procedures, division of responsibilities, and disposal measures.
Each production base is equipped with emergency material
reserves and regularly organizes emergency drills to effectively
improve emergency response capabilities. During the Reporting
Period, no environmental emergencies or material environmental
violations occurred.

In 2025, the Group continued to improve its environmental risk
prevention and control system and emergency management
system for environmental incidents, and organized chemical
leakage emergency drills for the storage and use of chemicals.
Focusing on a simulated scenario in which a leak occurred during the
receipt and dispatch of chemicals and personnel were injured, the
Company quickly launched a dedicated emergency plan and
coordinated emergency response forces for rescue operations, alert
and evacuation, medical aid, and logistics support. It systematically
carried out drillitems including accident reporting, on-site isolation,
containment and absorption of leaked materials, emergency
rinsing and medical transport of injured personnel, and the
compliant collection, temporary storage, and subsequent disposal of
contaminated materials and hazardous waste. These environmental
emergency drills further tested the effectiveness of the emergency
plan for environmental incidents and the interdepartmental
coordination capability, strengthened employees’ awareness of
identifying, preventing, and responding to environmental risks, and
enhanced the Company’s ability to respond quickly to and handle
environmental emergencies in a standardized manner, thereby
providing strong support for reducing environmental impacts and
safeguarding operational safety.

RN FRAR IR FE SURAR
Daka International Food Co., Ltd. Organized Environmental Emergency Drill
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KAEEIEARR ESG EEHE: Summary of ESG topics outlined in this chapter:
BT iEwmEER] - Employee Rights and Benefits
B TIEHIEERE + Employee Training and Development
BERRRTS + Occupational Health and Safety
PR + Franchisee Empowerment
TR + Labor Standards

AEEICIFERIUN SDGSEAZ: UN SDGs addressed in this chapter:
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Franchisee Empowerment

BT EmiRkE
Employee Rights Protection

BTHEIIEE
Employee Training and
Development

e E IR
Supply Chain Management
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FRANCHISEE EMPOWERMENT

O 2iERESEE
| &EHamEE Start-Up Empowerment
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O FRANCHISEE EMPOWERMENT

Empowering more ordinary people to realize their entrepreneur-
ial dreams is a key vision of MIXUE Group in building its franchise
system. To this end, the Group has continued to strengthen both
franchisee admission and store-opening support, building a
start-up empowerment system that covers the entire entrepre-
neurial journey.

In terms of franchisee admission, we reach potential franchisees
through diversified consultation channels and use standardized
interview procedures together with Al-assisted tools to conduct
systematic assessments of applicants, focusing on their localized
operating capabilities and self-owned capital strength so as to
manage operational risks at the source. During the year, the
number of our franchisees reached 27,450, representing an
increase of 30.84% compared with 2024, helping many entrepre-
neurs take their first step toward running a business. In terms of
store-opening support, we have built a standardized service
system covering the entire store setup cycle.

During the store construction stage, we provide full-process store
decoration guidance and integrate permit processing, training
plans, and staffing standards to effectively shorten the store
setup period. During the trial operation stage, we issue standard-
ized operating manuals covering workstation standards, promo-
tional execution, and equipment commissioning to ensure a
smooth store launch. During the official opening stage, we clarify
campaign deployment requirements in advance to help franchi-
sees complete preparations efficiently. In addition, we have
established a systematic profitability analysis system that moni-
tors abnormal spending at individual stores in real time and
issues early warnings, safeguarding healthy store operations.
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261 Al BRBENNEREE4E
Case: Al-Empowered Franchise Site Selection

ESEEFARNAEMAMBESRLSIRR, BEKEREERS, BSHBRN. AFHER JBBEK
REDMELSERE, RAMELFEEEERUER. AIRERZEINEXEERN “KEBIKIE B85 88X
B, BREET MERNEE A E B,

MIXUE Group has deeply integrated Al technology into its site selection support system for franchisees.
Leveraging a big data system, our headquarters integrates multidimensional data such as commercial area
traffic heatmaps, consumer profiles, traffic flow patterns, and competitor distribution to identify and reserve
high-quality site resources in advance. This Al-enabled site selection model transforms the traditional
approach of “finding stores based on experience” into “algorithm-guided navigation,” effectively reducing
franchisees’ trial-and-error costs and shortening the store search cycle.

| 5E&8®EE Operational Empowerment

FIER%%, SEMIFETESE. BF. 2%  After stores open, the Group continues to provide franchisees
B HINEEE R NEERMEE . with operational support across four dimensions: sales perfor-
mance, profitability, standards, and marketing.

HBEHEBFRF  Performance and profitability improvement

BPGEEMEERES B RAEEMARAL R, EREHENREGIEFIEMIERAEMABUTME, FER
HES SRR A BREREERDE, R EANENRA S AR, BHIPIEEXRERENKERSER,

We formulate customized improvement plans based on the actual operating conditions of each store,
focusing on identifying growth drivers and opportunities for cost optimization for marginally profitable
and loss-making stores. We continuously track the effectiveness of these plans and dynamically adjust
strategies, distilling reusable methodologies for profitability improvement and helping stores steadily
increase both revenue and profit levels.

IZE{YFER  Standardization Development

KM SHEBIZOMIE. M a8 REFIKFIRE ST EE M, i —SIRMMITIRE, W EMFHMEER . ERE
16, BUREAE MR ARSI EIRER , (RIEAE B RAVIRE 1 B rT 48 B 1

We coordinate the formulation and implementation of standards for audit processes, marketing activities,
and business support, unify execution standards across all stages, and regularly assess their applicability
and refine them through iterative optimization. Through standardized operations, we improve
organizational collaboration efficiency and ensure the stability and replicability of business outcomes.
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e N
EihAE  Marketing Coordination
BPBES2RAMETHBRE, BEMER LEGTTHESNG—GEL, THEELREFIRERE, BERITHES
ERNGEM, RARTRASNITHEG ERITTRo
We integrate a nationwide marketing calendar, coordinate the unified rollout of both online and offline
marketing campaigns, and continuously optimize cross-department collaboration processes to ensure the
effective implementation of marketing plans, ultimately forming a systematic marketing methodology.

A J

| fn=mBwssEaN Franchisee Training
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With the training goal of “one standard across ten thousand stores,
“the Group has built a multidimensional training system covering
the entire store operations process. In addition, we established a
dedicated courseware committee and a mechanism of “unified
drafting, unified review, and unified use” for training materials to
ensure consistent training standards. During the year, we added or
optimized 135 courses, covering both iteration of the existing
system and overseas training, including localized practices for
countries such as Vietnam, Indonesia, and Thailand.

We adhere to a dual-drive model of “battlefield-driven practice +
distillation of cases from tens of thousands of stores,” requiring
trainers to go deep into frontline operations while selecting
outstanding members from stores nationwide and converting
their experience into training content. This ensures that training
always stays close to actual store operations and enables franchi-
sees to directly translate knowledge into practice.

We have established a complete training framework of “three
systems and nine campaigns.” Regional training delivers founda-
tional training to all personnel on an individual basis; campus-based
training is organized by store and tailored to newly signed and
renewed stores according to local conditions; advanced training
offers Super Franchisee, Super Store Manager, and Super Partner
courses for owners, store managers, and partners.

In 2025, we innovatively launched the “2+2 Model,” conducting
owner training and store manager training consecutively to
connect understanding between the conceptual and execution
layers, effectively reducing cascading training pressure and improv-
ing implementation outcomes. Meanwhile, through the MIXUE
Business School App, we converted training materials into videos and
manuals into electronic formats, enabling staff to learn flexibly during
fragmented time and reinforce skill development. This approach
has also significantly improved training efficiency and coverage,
while delivering notable environmental benefits.
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Furthermore, we established a sound training follow-through
tracking mechanism. After each training session, franchisees are
required to submit photos or videos as proof of implementation,
and those that fail to meet requirements are required to rectify
immediately. The Company also conducts spot checks on training
sessions through cameras and forms a quality dashboard in
combination with customer complaint and audit data, analyzing
issues monthly and linking results to trainer performance to
continuously improve training effectiveness.

Building on the Group's training system, Lucky Cup has developed
differentiated practices tailored to the characteristics of the
coffee category. For example, by embedding the concept of
“owner-in-store, “it makes standards instinctive; online, it relies
on the MIXUE Business School App and WeCom groups to provide
24-hour Q&A and responses to urgent issues. With a more rigor-
ous implementation-tracking mechanism, it ensures that the
high-standard operating requirements of the coffee category are
truly carried through at store level.

© WIN-WIN RESOURCE SUPPORT

The Group is committed to building a comprehensive franchisee
support system, regarding the stable operations of franchisees as
the cornerstone of shared development. We proactively cover the
production and logistics costs of store promotional materials and
continue the policy of providing standard quarterly marketing
materials and new-product promotional materials free of charge.
Through sustained resource investment, we effectively reduce
franchisees' operating costs and alleviate the financial burden and
effort required for promotional activities, enabling franchisees to
channel more resources toward store operations, customer
service, and business performance improvement. At the same
time, by leveraging unified and professional promotional materi-
als, we help franchisees rapidly enhance store visibility and
strengthen brand influence, achieving a mutually beneficial and
collaborative development between the brand and its franchisees.

In 2025, we further intensified our digital empowerment efforts by
deeply integrating intelligent technologies throughout the franchi-
see service process. We introduced an Al customer service system
to enable rapid response to inquiries and precise engagement, and
simultaneously established an ITR (Issue-to-Resolution) process to
ensure that franchisee requests can be handled efficiently and
closed in a timely manner.
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RERBABIHFIEN, ETKHEBERS From reducing basic burdens to enhancing efficiency through

HENKRERE, BNBESERRENERR, digitalization, MIXUE is strengthening franchise cooperation

HBEFNRALREFRE, through multidimensional support measures and laying a solid
foundation for long-term win-win development for both parties.

6. +HFEERT EmhdiR
Case: Fourteen Years of Dedication and Growing Together with the Brand
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In Luoyang, one franchisee has embodied shared growth with MIXUE Bingcheng through 14 years of stead-
fast dedication. Since opening his first store in 2012, he began with hands-on management of a single
outlet and has consistently kept pace with the Company's strategic direction. Facing industry competition
and cost pressures, he proactively embraced the call for store upgrades and was among the first to
complete the “Snow King Magic Shop” renovation, serving as a model showcase for new equipment and
updated standards, and achieving a 20% increase in revenue in 2025. While steadily growing his business,
he has also actively given back to society — participating in flood-relief donations and organizing his team
on multiple occasions to visit children and veteran Red Army soldiers in remote mountainous areas. Over
the years, he has walked in step with the brand, not only achieving business success, but also carrying the
spirit of optimism and goodwill into every corner of the community.



O RMWIEmRE

FEBGREDENBEBTNFIEEINXRE
M, RERDEEREARS KBmEER
NEEER,

BAFSEAMESRMEERSSE, BERRE
SEAEREI. RUEREEHEIFAA,
SIEMBARMZIAREN, EBEBIFRE
FIEE T, EiSMEBENRIRE,

teoh, FFIBIETH—BBR. KEEITRE
ME, BMELER, AR NEIIZRE
HERER, BRRMEKEIEFAERTS
BRI, EF, KANMELARREFRLRE, &
FFEE ML AKABRFEERREY
12, BEMESRADEREEERN, BY
B &5 E & AR

B EREE, 2025 FNAFTHEEE
91.2%, BT REAHEGFBHERNEEER
S RMRE,

2025 IR, HEKES (ESG) #HE
Environmental, Social and Governance Report

© LONG-TERM RIGHTS AND INTERESTS
PROTECTION

The Group consistently values the shared efforts of franchisees
and store employees and regards them as an important
cornerstone for maintaining and enhancing the brand value of
MIXUE .

We continue to provide legal support to franchisees. Through
labor law training sessions and professional legal consultation,
among other measures, we guide franchisees in building
compliance awareness, help them better protect the rights and
interests of store employees, and foster a harmonious and stable
employment environment.

In addition, we formulated unified standards and specifications
for electrical and plumbing construction, setting clear
requirements for material selection, specification parameters,
and construction techniques to ensure that store utility works
comply with national safety standards. At the same time, through
online channels such as our WeChat official account, we
continuously publish operational guidelines and video tutorials
on safe water and electricity use, helping franchisees enhance
day-to-day safety management capabilities and effectively
prevent operating risks.

In 2025, franchisee satisfaction reached 91.2% , reflecting the
Company's strong emphasis on and long-term protection of
partner rights and interests.
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EMPLOYEE RIGHTS AND INTERESTS

PROTECTION
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© EQUAL EMPLOYMENT

We uphold the principles of equality, diversity, and anti-discrimi-
nation, ensuring transparent procedures, uniform standards, and
equal opportunities in recruitment, job rotation, overseas assign-
ments, and all other processes, without distinction based on
gender, race, age, nationality, religion, or other factors. In
expanding overseas business, we actively promote workforce
localization, respect and integrate into local cultures, and contin-
ue to deepen a diverse and inclusive employment environment.

We strictly follow lawful, compliant, equal, and respectful em-
ployment principles and fully implement relevant laws and regu-
lations such as Labor Law of the People's Republic of China, Labor
Contract Law of the People's Republic of China, and Regulations
on the Prohibition of Child Labor. Meanwhile, guided by MIXUE
Basic Law, we have formulated internal rules such as Recruitment
Management Policy and Internal Referral Management Measures
to ensure that the entire process from contract signing and
renewal to termination or rescission is conducted in accordance
with laws and regulations, effectively safeguarding the lawful
rights and interests of every employee.

© EMPLOYEE RIGHTS AND BENEFITS

Guided by the Compensation Management Policy, the Group
determines compensation standards based on employee grade,
job responsibilities, and capability-based contributions, ensuring
that pay matches value. We continuously monitor equal pay for
equal work and firmly prohibit unfair treatment arising from
differences in ethnicity, race, age, gender, marital status, religion,
or other factors. By building a compensation system that balanc-
es internal fairness and external competitiveness, we are commit-
ted to ensuring that every employee receives the rewards and
incentives they deserve.



| T#eB& Working Hours

RFIBRETEERERRMMERRERE
R, BRGENZHFEREETTIEREE
B, REEIZARENITFEKRSRE. &
BINTE, HPAREBESAMEBTIEE, &
EEMXREHEE, BREREEBRKREER
AR TERSMHFEAXRER, BEFHER
ITREEES), BT RAEERRNER,
UBHES T B O RE, BEIREFHNARHE
LREFIRE,

2025 IR, HEKES (ESG) #HE
Environmental, Social and Governance Report

We strictly comply with the relevant laws and regulations of the
countries and regions where we operate and regulate employee
working time through reasonable attendance systems, ensuring
that employees enjoy sufficient time for work and rest. In
overseas markets, we actively promote localized workforce
management, respect local cultures and labor practices, and
ensure that cross-border teams achieve efficient collaboration
and human-centered care on a compliant basis. By continuously
optimizing working time management mechanisms, we improve
operating efficiency while effectively safeguarding employees’
physical and mental well-being, thereby laying a solid foundation
for the sustainable development of our global business.

| Ri%iRELEEE Anti-Discrimination and Harassment
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| ®%T#8) Labor Standards
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We maintain zero tolerance for any form of discrimination or
harassment and strictly prohibit verbal or physical harassmentin
the workplace that is against another person’s will. By establish-
ing and improving prevention mechanisms and complaint chan-
nels, we continue to foster a workplace atmosphere of mutual
respect, equality, and inclusion, ensuring that every employee
can work with peace of mind in an environment of safety, dignity,
and trust.

We strictly prohibit child labor and forced labor. Before onboard-
ing, we rigorously verify identity information to ensure that all
hires meet the statutory working-age requirements; at the same
time, we ensure that employees work entirely on a voluntary basis
and eliminate any form of forced labor. During the Reporting
Period, the Company had no incidents involving child labor or
forced labor. If any related issue is identified, we will address it
promptly in accordance with the laws and regulations of the place
of operation and Company policies.
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BTRAXEEM Key Performance Indicators for Employment

iR 2025 FEIR
Key Performance Indicators (KPIs) 2025 Data
BT#H% (B8JETI) A Persons 9,102
Total number of employees (including overseas employees)

BT4E (R&8I) A Persons 8,616
Total number of employees (excluding overseas)

ZHET A 2,407
Female Persons

BHEET A 6,209
Male Persons

30K TFET A 5,441
Age 30 and under Persons

31mEAUEET A 3,175
31yearsold and above Persons

FRE Pt & T A 8,615
Chinese Mainland Persons

BHREMEST A 1

Hong Kong, Macau, and Taiwan regions Persons

HitithE 8T A 486
Other regions Persons

BTHIRKE Total employee turnover rate % 22.84%
ZMET % 19.14%
Female

EMET % 24.17%
Male

30mMILTET % 26.6%

Age 30 and under

1AM EET % 15.41%
31yearsold and above

FEpNHE T % 22.84%
Chinese Mainland

BRAEMEEST % 0%
Hong Kong, Macau, and Taiwan regions

HhE 8T % 0%
Other regions

RIS, FROBBBETFEESBIET
16 Gender and age classification data do not include overseas employees
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© HEALTH AND SAFETY

We always regard protecting employee health and safety as our
foremost responsibility, strictly comply with laws and regulations
such as Work Safety Law of the People’s Republic of China and Fire
Protection Law of the People’s Republic of China, and are commit-
ted to building a sound and scientific occupational health and
safety management system. Based on standards such as ISO
45001:2018, GB/T 45001, and GB/T 33000, the Company continu-
ously optimizes internal rules including the Environmental, Occu-
pational Health and Safety Management Manual and the Safety
Incident Management Policy, embedding the principle of “people
first, safety first; prevention first, continuous improvement” into
every aspect of production and operations and steadily advancing
toward the goal of “zero injuries and zero accidents.”

In daily management, we systematically identify workplace safety
hazards, strengthen risk control through regular inspections and
rectification, and incorporate annual occupational health and
safety objectives into performance assessments to ensure
accountability is effectively implemented. The Company contin-
ues to strengthen employee safety awareness and education by
setting up work-injury prevention bulletin areas in office and
production areas, organizing regular occupational health and
safety briefings, and popularizing knowledge from Work Injury
Prevention and Handling through internal platforms. At the same
time, we provide work injury insurance for all employees, issue
personal protective equipment, organize annual health checkups,
and continuously improve supporting production and living facili-
ties. Through activities such as expert health lectures and all-staff
sports games, we encourage employees to pay attention to physi-
cal and mental well-being and foster a safe, healthy, and vibrant
working atmosphere. During the Reporting Period, the Group
recorded zero major safety accidents caused by production and
operations, no employee fatalities due to work-related incidents,
and 829.5 lost workdays due to work injuries.

ETERERLHABEN Key Performance Indicators for Employee Health and Safety

2025 F&E
2025 Data

2024 FEEE
2024 Data

2023 FEiE
2023 Data

1R Bl

Key Performance Indicators (KPIs) Unit

ATTHAE A ] ] 0

Number of Work-Related Fatalities Persons




EI3EHE Practical Measures
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Special Campaign on the Prevention
and Management of Work-Related
Injuries
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The Group has built a comprehensive safety control system by
systematically identifying and eliminating various hazards and
carrying out regular safety inspections. The Company has set
up work-injury prevention bulletin areas in office buildings and
production parks, regularly updates safety reminders, and
conducts dedicated communications on Work Injury Prevention
and Handling through the Group's one-stop platform.

HARNISL | TSR TN SR -4
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In 2025, the Group's safety communications and training reached
more than 2,000 employees, tenants, and outsourced personnel,
covering multiple topics including work-injury prevention,
anti-fraud awareness, outdoor work safety, and elevator safety.
Among them, the headquarters campus achieved zero work-injury
incidents throughout the year.

In employee health management, we provide annual medical
checkups for all employees, achieving 100% coverage, and in 2025
organized three health lectures to professionally interpret employ-
ee health reports and comprehensively improve health literacy. In
addition, the Company fully pays work injury insurance for all
employees and issues personal protective supplies as needed,
effectively safeguarding employees’ occupational safety and phys-
ical and mental health.
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© BENEFITS PROTECTION

The Group lawfully and compliantly builds its employee benefits
system, strictly follows relevant laws and regulations such as
Social Insurance Law of the People's Republic of China, and
continuously improves the Benefits Management Policy. At the
same time, the Company continues to implement the MIXUE
Group Instant Incentive Program and the Sweet Innovation and
Enjoyment Plan. Through diversified policy design and incentive
approaches, we encourage value creation on the basis of safeguard-
ing employees’ fundamental rights and interests, supporting the
shared growth of individuals and the organization.

On this basis, we provide diversified benefits including paid leave,
health checkups, team-building allowances, and a half-day
Women's Day holiday, and distribute gifts during the three major
festivals of the Spring Festival, the Dragon Boat Festival, and the
Mid-Autumn Festival. For employees on overseas assignments, we
provide comprehensive support in areas such as expatriate allow-
ances, family visit benefits, and housing protection. In addition, to
help employees balance work and life, the Company provides
eligible employees with paid travel leave and travel allowances,
benefiting 4,614 employees in 2025. Meanwhile, the Company held
its first Employee Family Open Day this year, attracting more than
160 families and achieving a satisfaction rate of 99%.

In promoting employee health, we uniformly purchased global
business travel insurance and supplementary medical insurance
for employees on overseas assignments, with related investment
of approximately RMB 5.94 million in 2025 and 100% coverage.
Domestically, our 2025 weight-loss walking challenge attracted
broad employee participation, turning health concepts into collec-
tive action.
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EMPLOYEE TRAINING AND DEVELOPMENT
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O EMPLOYEE TRAINING

We have built a full-cycle, multidimensional employee empower-
ment and training system, covering needs across all stages includ-
ing new employee onboarding, general competency development,
professional advancement, and leadership cultivation.

During the reporting period, the online “Snow King Academy”
platform aggregated more than 5,300 courses, while the offline
“MIXUE Grand Lecture” continued to deliver content on a new
theme each month. By combining online and offline formats, we
broke through the constraints of time and space, establishing a
diversified learning matrix that comprehensively addresses the
learning needs of all employees.

For the development of management talent, we have established a
dual-track leadership training system consisting of the Ice Series
and the Star Series, systematically covering capability advance-
ment needs for managers at all levels. Among them, the Ice Series
focuses on cultivating the reserve talent pipeline, helping reserve
management personnel transition from business experts to team
managers through tiered advanced courses. The Star Series
targets incumbent managers and continuously deepens manage-
ment capabilities in areas such as strategic thinking, team empow-
erment, and business decision-making, forming an integrated
talent growth pathway covering selection, development, deploy-
ment, and retention.

To enrich our international talent pipeline, we launched the
“Grand Voyage” Program, adopting diversified development
approaches such as job rotation, mentoring, and cultural integra-
tion to help overseas personnel quickly adapt to overseas market
environments, with a total of 39 people empowered to date. The
Language Planet learning section launched in March 2025
integrates multilingual courses and stimulates enthusiasm for
learning through daily micro-lessons, scenario-based practice,
and points incentives. It has now covered 1,293 employees, with
cumulative learning time exceeding 70,000 minutes, effectively
supporting the language communication needs of overseas
business expansion.
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To strengthen the foundation of internal training, we formally
appointed 218 junior and intermediate internal trainers through
six rounds of rigorous selection and three sessions of
Train-the-Trainer (TTT). These trainers come from business lines
including operations, R&D, and supply chain. Through course
development, experience distillation, and coaching, they trans-
form frontline practical wisdom into organizational knowledge
assets, forming an internal inheritance system that covers all
business areas. At the same time, the Company has established a
tiered certification and incentive mechanism for internal trainers,
continuously activating endogenous learning momentum within
the organization and promoting a co-creation and sharing culture
in which “everyone can be a teacher.”
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B TIEIRAREM Key Performance Indicators for Employee Training
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Key Performance Indicators (KPIs)

BTZIE2EE Percentage of employees trained

THEET
Female

BEMET
Male

EBIEEST
Management

FEEEET
Non-Management

ETFIYFHEFR  Average training hours of employees

THEET
Female
BEHEET
Male

EEEET
Management

FEEEET
Non-Management

%

%

%

%

%

/B Hours

INBF

Hours

N

Hours

NE

Hours

N

Hours

2025 F&38
2025 Data

100%

100%

100%

100%

100%

22.02

16.26

24.33

34.99

22.14
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© EMPLOYEE DEVELOPMENT

Upholding the talent philosophy of “promotion and demotion
based on merit, never letting strivers suffer, and never allowing
mediocrity to coast,” we have built multilayered and systematic
career development pathways to ensure that every employee has
a clear growth path.

We regularly optimize our job grade and position system and
conduct qualification reviews, establish clear standards, and
build dual career advancement pathways in management and
professional tracks covering 18 professional families. Based on the
standards for different tracks and sequences, we comprehensively
evaluate employee work performance and appraisal results,
promote outstanding employees, and publicly announce the lists,
thereby achieving dynamic and differentiated talent management.
This mechanism not only encourages employees to continue
deepening expertise in their professional fields but also provides
scientific support for talent pipeline development and strategy
execution.

To improve internal mobility, we officially launched the Internal
Talent Marketplace platform (the “Living Water” Program) during
the Reporting Period. Employees can independently apply for
cross-department positions through the platform, opening up
channels for internal promotion and lateral development,
effectively activating internal talent mobility, and achieving
precise matching between people and positions. This allows every
willing and capable employee to find a stage suited to their growth
and promotes the coordinated development of employees and the
Company.
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© EMPLOYEE COMMUNICATION

We attach great importance to employee voice and regard regular-
ly listening to employee concerns as an important lever for
improving organizational effectiveness. During the Reporting
Period, we introduced the Gallup Q12 model to conduct an organi-
zational climate survey and systematically assess employee
engagement across four dimensions: “obtain - contribute - belong
- develop.” The survey results showed that the overall employee
engagement score was 4.38, significantly higher than the industry
90th-percentile average of 3.95, and the organizational profile was
diagnosed as “high-efficiency,” reflecting the Company's solid
foundation in basic employee protection and value identification.

The survey also showed that there is still room for improvement in
employee experience across three dimensions: immediate recog-
nition, growth communication, and feedback response. To
address this, the Company will focus on strengthening the
frequency of positive feedback from frontline managers and their
capability to coach employee development, continuously
promote management standardization, and foster more balanced
improvementin employee experience. In this regard, the Company
insists on using survey results to drive management improvement,
forming a closed-loop management mechanism of “survey - identi-
fy - act - track” to ensure that employee opinions receive concrete

responses.
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SUPPLY CHAIN MANAGEMENT
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O SUPPLIER SUSTAINABILITY

The Group has established a rigorous supplier management
system to ensure supply chain security and stability, with quality
that is both controllable and traceable, safeguarding product
quality and food safety at the source. During the Reporting
Period, we further clarified and refined requirements in areas
including supplier admission, qualification management, audit
efficiency, and supplier red-line management.

With regard to supplier admission and oversight, we conduct
thorough assessments, apply contractual constraints, carry out
supervisory inspections, and maintain an elimination process to
ensure that suppliers and their products meet the Group's food
safety management requirements. For active suppliers, we imple-
ment a tri-party joint scoring mechanism involving procurement,
quality control, and R&D, systematically evaluating suppliers
across dimensions including quality, delivery, cost, and technical
compliance, with preference given to suppliers demonstrating
strong social and environmental performance. At the supplier
admission stage, holding a social responsibility certification or
providing documented public welfare practice cases is incorpo-
rated as a bonus item in the scoring criteria.

Based on the concept of sustainable procurement, we have incor-
porated environmental factors into our procurement and supplier
management system. During supplier admission, we encourage
suppliers to provide environmental management system certifi-
cation certificates. For example, across China we have fully
upgraded straws, spoons, and other utensil consumables to
degradable materials; in Hainan Province, stores use fully degrad-
able disposable cups in accordance with local policy require-
ments; and stores in developed markets such as Australia and the
United States have adopted paper cups. In addition, we actively
promote localized sourcing of raw materials overseas. For exam-
ple, stores in Australia and Japan prioritize purchasing dairy prod-
ucts and other raw materials from local suppliers, reducing
carbon emissions from long-distance cross-border transportation
while ensuring quality.
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{LFEREFERATEMER Key Performance Indicators for Supplier Selection

513

Key Performance Indicators (KPIs)

HAERSAE2XE  Number of suppliers

FRE Pyt

Chinese Mainland

ARE R
Hong Kong, Macau, and Taiwan

Hthith[E
Other countries and regions
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© PROTECTING FARMERS' INTERESTS

The Group adheres to a direct-from-origin procurement model,
reducing intermediate circulation links and safeguarding reason-
able profit margins for growers.

In procurement cooperation with farmers, Snow King Agriculture
has established long-term and stable cooperative relationships
with growers of lemons and other fresh fruits. By signing planting
agreements, it provides farmers with stable sales channels and price
expectations. For long-term partner growers, we set a minimum
guaranteed purchase price to stabilize income expectations and
strengthen their willingness to continue planting. For fruits with
pronounced seasonality, the Company flexibly conducts procure-
ment negotiations based on the production season and actual
harvest conditions to ensure reasonable returns for farmers.

After fresh fruit arrives, the quality control department uses sam-
pling inspections to estimate the yield rate of the batch and deter-
mines the purchase price accordingly, using a market-based
mechanism to guide growers to “produce better quality and sell
at better prices.”
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FEHIBIARR ESG ZEHE: Summary of ESG topics outlined in this chapter:
. RAHRE + Rural Revitalization
. mpEEde Building a Caring Society Together

AEHIEIFERIUN SDGSEZ: UN SDGs addressed in this chapter:
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MIXUE has always deeply integrated its corporate mission
of " Great taste, fair price, for everyone” with social responsibility
and actively practices the philosophy of corporate citizenship. In
2025, the Group continued to deepen its efforts in three areas—
rural revitalization, disaster relief, and community public
welfare—giving back to society to the best of its ability and pro-
moting the coordinated realization of commercial and social
value.

SUPPORT FOR RURAL REVITALIZATION
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Deep Cultivation in Production Areas and Shared Success with Coffee Farmers
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ErEmMRRES (EHER)
Yunnan Coffee Drying Yard (Pu’er Production Area)

MIXUE integrates the Rural Revitalization strategy into the entire
industrial chain and continues to drive income growth for farmers
in raw material production areas and county-level economic
development through deep cultivation of production areas,
contract farming, technical empowerment, and industrial linkage.

e

Daka International Food Co., Ltd. has continued to deepen its
presence in Yunnan's core coffee-producing areas by advancing a
sustainable coffee planting empowerment project in Pu'er City. The
project covers nine major producing counties and districts in Pu'er and
has cumulaively benefited and engaged more than 100,000 coffee
farmers. Through a premium procurement mechanism based on
quality, a high-standard acceptance and cupping training system, and
the promotion of low-water-processing technology, the project has
comprehensively driven the production area’s green and sustainable
transition from “emphasizing output” to “emphasizing quality.”

e R AR R BRI
Coffee Quality Cupping Session
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Dairy Cooperation and Livestock Revitalization
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Daka International Food Co., Ltd. partnered with Junlebao in
Xinxiang to jointly establish Leyuan Dairy Farm, providing the
ranch with planning support, smart breeding equipment, and
technical guidance, and helping raise the local scale-based dairy
farming rate from 45% to 70%. The project covers 30 breeding
cooperatives within a 50-kilometer radius, ensures stable sales
channels for fresh milk, and indirectly creates 200 jobs in
supporting industries. It is expected to increase the regional
livestock industry output value by RMB 230 million in 2026,
thereby supporting county-level agricultural economic
development and increasing farmers’ income.

L ES

Leyuan Dairy Farm
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Snow King Joint Hands with Farmers to Boost Lemon Business Prosperity
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In Tongnan, Chongging, Xuewang Agriculture, a wholly owned
subsidiary of MIXUE, plays a key bridging role by working closely
with local cooperatives and farmers. At the Baizi factory, the busy
season begins every October. Supported by MIXUE's vast global
consumer demand and leveraging Tongnan’s distinctive lemon
industry, the facility was jointly developed by MIXUE and seven
local economic cooperatives, and has become a base for fresh fruit
sorting, processing, and storage. During peak periods, more
than 500 local villagers are engaged in work such as unpacking

lemons and packing boxes, effectively boosting local employment.
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Farmer Empowerment with Purchase Orders From the Field
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Digital Empowerment for Better Management and Lower Costs
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Daka International Food (Chuzhou) Co., Ltd. is located in Qilitang
Township, Dingyuan County, Anhui Province. Deeply rooted in the
local core strawberry-producing area, the Company has selected
high-quality "Hongyan” strawberries through a contract farming
model. By maintaining stable procurement prices to protect fruit
growers' income, it has effectively extended the agricultural value
chain, increased the added value of agricultural products, and
transformed the Company's procurement advantages into
sustained momentum for rural revitalization.
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During the Reporting Period, the Company donated five
agricultural crop-protection drones and supporting equipment,
valued at RMB 1.5 million, to Agricultural Support Planting Service
Center, Tongnan District, Chongging, to promote precision pest
and disease control and reduce pesticide use and labor costs. It
also invested RMB 800,000 in using organic fertilizer to replace
chemical fertilizer, improving soil fertility and supporting fertilizer
reduction and sustainable cultivation. During the same period,
the Company worked with the Tongnan District Agricultural
Planting Service Center of Chongqing to advance an organic
fertilizer procurement subsidy project, which is expected to
benefit 30 orchards, cover more than 20,000 mu of planting area,
and provide more than 1,000 tonnes of organic fertilizer
subsidies.
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Lemon Crop Protection Drone
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Bio-Organic Fertilizer
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DISASTER RELIEF SUPPORT
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Donations for Disaster Relief and Support for Xizang
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BEEREARES
MIXUE Donated RMB 10 Million to Xigaze, Xizang, to Support Earthquake Relief

In the face of major natural disasters and emergencies at home
and abroad, we have always upheld our corporate social responsi-
bility and, guided by the principle of “rapid response and targeted
assistance,” quickly mobilized funds, materials, and store network
resources to provide coordinated support. During the Reporting
Period, the Group launched five disaster relief actions in Xizang,
Guizhou, Gansu, Hong Kong, and Thailand, with cumulative dona-
tions exceeding RMB 21 million, HKD 20 million, and THB 1 million.
Assistance was also extended to substantive reconstruction
support such as water purification facilities, agricultural machin-
ery,and disinfection and epidemic prevention,effectively safeguard-
ing the lives and basic living conditions of affected people.

In January 2025,a 6.8-magnitude earthquake struck Dingri County,
Xigaze City,Xizang. The Group responded immediately and donat-
ed RMB 10 million the day after the disaster for emergency rescue
and post-disaster reconstruction. It quickly mobilized operating
stores in the Xigaze area to coordinate the procurement of emer-
gency supplies such as instant noodles and bottled water for front-
line support. At the same time, all stores across Xizang were
opened to provide free hot water, rest areas,and hot drinks. During
the same period,the Company established a disaster liaison mech-
anism with local franchisees and carried out a comprehensive
review of employee safety and store damage.
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Multi-Dimensional Assistance for Rongjiang Flood Relief -

BEMEIRRREXERER, QEBEPEN
HERESERABRIEMIERE 100 Bt
FHRERMK. RATRRZEENTE: HAMH
K mRRIRMEME R, BMOEmMETE
BHAERE RO RIZBEFKRS, REXER
KRe; WABERERRRERMEER,
EH BN KERFIRE,

B EIKREERTAT
MIXUE Supports Rongjiang

Following the flood disaster in Rongjiang County, Guizhou, the
Group joined the China Foundation for Rural Development and
humanitarian relief organizations in donating RMB 1 million to
support emergency rescue and disaster relief efforts. At the same
time, it launched multiple aid initiatives, including dispatching
water storage equipment and emergency supplies to frontline
areas; partnering with relevant organizations to build a reverse
osmosis (RO) water purification system in Zhongcheng Village to
ensure safe drinking water in the disaster-stricken area; and
organizing professional teams to carry out disinfection and
epidemic prevention work, thereby providing comprehensive
support for the restoration of normal life and order in the affected
communities.
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Rongjiang Water Purification Initiative
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Rongjiang Disinfection Initiative Reconstruction of the Playground at a Rural

Primary School in Rongjiang
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Agricultural Machinery Assistance for Post-Earthquake Reconstruction
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Donation of Modern Agricultural Machinery to
Disaster-Affected Production Areas
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The Group joined the New Tea Beverage Public Welfare Fund in
providing RMB 10 million in assistance to the earthquake-stricken
area of Jishishan, Gansu, specifically for post-disaster reconstruc-
tion and industrial recovery. The assistance focused on supporting
the “socialized agricultural machinery services” project by donat-
ing modern agricultural machinery, including agricultural
crop-protection drones, to disaster-affected production areas,
helping restore agricultural production, rebuild the production
order of affected farmers, and promote rural industrial revitaliza-
tion.
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Thank-You Letter from Primary School Students

LR, BAKE

Emergency Donation for Hong Kong Fire Relief
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MIXUE Donated HKD 20 Million to Support Relief Efforts for the Tai Po Fire in Hong Kong

In November 2025, a sudden fire broke out at Wang Fuk Court in
Tai Po, New Territories, Hong Kong, causing significant casualties.
We urgently donated HKD 20 million the day after the disaster,
specifically for medical treatment, emergency resettlement, and
livelihood assistance for affected residents, supporting them in
overcoming difficulties and returning to normal life as soon as
possible.
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Coordinated Support for Thailand Flood Relief
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In December 2025, severe flooding struck southern Thailand.
MIXUE Ice Cream & Tea Thailand responded quickly by donating
THB 1 million to affected areas through the Prince of Songkla
University Hospital Foundation, specifically for relief and
post-disaster reconstruction. At the same time, it worked with
local franchise stores to continuously dispatch essential supplies
to affected communities and fully support recovery efforts after
the disaster.
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BIE KRB FAREE 100 BREKESAMEIH KT XEER
MIXUE Thailand Donated THB 1 Million to Support Victims of Flooding in Southern Bangkok

BEKBRES LAEIEFEMZREHETF, ARKHEBEEEFTYE
MIXUE Thailand Worked with Multiple Local Chain Merchants to Distribute Essential Supplies and Bring Warmth to
Disaster-Affected Communities




TEATEITE

2025 RiR. HEKER (ESG) W|E
Environmental, Social and Governance Report

COMMUNITY PUBLIC WELFARE INITIATIVES
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Consumption-Based Agricultural Support - Passion Fruit Public Welfare Project
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Lucky Cup: Passion Fruit Public Welfare Project

We actively explore innovative linkages between commercial
resources and social good, deepening positive connections with
communities, consumers, and society through diverse pathways
including consumption-driven agricultural support, donation and
construction of public welfare facilities, intangible cultural
heritage preservation, and youth education. Through these
efforts, we make goodwill tangible and compassion transferable,
ensuring that business value and social responsibility resonate in
harmony.
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From May 22 to June 5, 2025, Lucky Cup launched a public welfare
campaign linking passion fruit consumption with support for
agriculture. During the campaign, for every cup of a passion fruit
series product purchased, Lucky Cup donated RMB 0.1 to
agricultural support initiatives and, together with the Beijing
Snow King Foundation, directed the donations toward agricultural
assistance. The campaign ultimately raised a total of RMB 85,000,
generated 5.09 million project impressions, and effectively
transformed everyday consumption into a social welfare force
supporting agricultural development.
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Agricultural Support
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Public Welfare Construction - Rural Children’s Playgrounds
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Together with Meituan and One Foundation, we promoted the
digital public welfare project "Rural Children’s Playground,” trans-
forming consumer behavior into sustained public welfare momen-
tum. From August 7 to September 8, 2025, Lucky Cup, together
with Meituan and One Foundation, launched a charitable project
to build rural children’s playgrounds, working with its franchise
stores to establish a caring playground at Batian Township Kinder-
garten in Zigui County, Hubei Province, effectively improving the
extracurricular activity and growth environment of rural children.

By the end of the Reporting Period, more than 10,601 MIXUE stores
had joined the public welfare program, contributing a total of
252,678 interlocking floor tiles to build 50 children’s playgroundsin
rural schools across China, covering a total area of 23,474.57
square meters across multiple provinces, including Guizhou,
Yunnan, and Sichuan, and providing local children with safe and

standardized spaces for sports and growth.T

Lucky Cup IP"Old K" Celebrates the Completion of the Playground with Children

RSB

HBHS SR E 1R
Rural Children’ s Playground
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Intangible Cultural Heritage Inheritance - Innovative Communication of Shadow Puppetry

Culture
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From December 2025 to January 2026, Lucky Cup actively
responded to the call for the protection and inheritance of
intangible cultural heritage. Taking the Chinese New Year as an
opportunity, it incorporated shadow puppetry, a national-level
intangible cultural heritage art form, into product packaging
design and brand communication, and held shadow-puppetry-themed
experiential activities at flagship stores. Through interactive formats
favored by consumers, the campaign brought traditional folk art
into the daily lives of younger generations. The campaign
reached more than 120 million people, effectively expanding the
communication coverage of intangible cultural heritage,
promoting the revitalization of shadow puppetry in modern
consumption settings, and exploring a sustainable path for the
protection and activation of intangible cultural heritage through
the broad reach of commercial channels.
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EEMRFIRERZIRETETMRE
Lucky Cup Year of the Horse Limited Packaging Design Featuring Intangible Cultural Heritage

Shadow Puppetry
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Youth Education - Open Study Tours at Daka International Food Co., Ltd. a Dream Factory
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Bringing Books into Stores - One-Square-Meter Public Welfare Bookshelf Program
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Relying on the Daka International Food Co., Ltd. Tea Beverage
Dream Factory, we have continuously opened study tour visits to
young people, systematically introducing the full raw material
production process, the food safety traceability system, and
intelligent production technologies, while incorporating special
topics on rural revitalization. This helps young people understand
the Group's practical efforts in promoting agricultural develop-
ment and increasing farmers' income in production areas such as
Yunnan coffee, Anyue lemons in Sichuan, and Tongnan in Chongg-
ing. Centered on interactive experiences, the program spreads
food safety knowledge and social responsibility concepts in an
educational and engaging way, continuously conveying the

Company's public welfare value to the public.

Together with MYbank, Xinhua Bookstore, and other institutions,
we launched the"One-Square-Meter Bookshelf“public welfare
project, transforming store space into township cultural service
stations and providing free book reading services to local residents
in 85 township MIXUE stores.

In November 2025, we launched the “Xuewang Coin” public welfare
project through the MIXUE Ice Cream & Tea mini program, mobiliz-
ing consumers to raise approximately 300 million Xuewang Coins
in total and attracting 601,396 participants. The “One-Square-Meter
Bookshelf” program has now been implemented in 120 township
stores across seven provinces, including Henan, Yunnan, and
Hainan.

Across the two phases of the “One-Square-Meter Bookshelf
“program, approximately 45,000 books have been provided in
total, reaching 205 townships.
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Caring Dining Table - Public Welfare Initiative for Sanitation Workers
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Caring Meal Project for Sanitation Workers
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In December 2025, together with the Tencent Public Welfare
Platform and the China Social Assistance Foundation, we officially
launched the “Caring Meal Project for Sanitation Workers. “
Consumers participated in donations through the MIXUE Ice
Cream & Tea mini program using Xuewang Coins, providing warm
meals for frontline urban sanitation workers. By the end of the
Reporting Period, the project had raised approximately 63.05
million Xuewang Coins, attracted 232,548 participants, and
achieved 42% of its target progress, widely mobilizing social
goodwill through the innovative model of “consumption as public
welfare.”
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Scholarships and Educational Assistance - A Multi-Layered Education Support System
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We have actively invested in education-related public welfare
initiatives, establishing five-year dedicated MIXUE Bingcheng
scholarships and bursaries at nine agricultural universities across
China. In parallel, we donated a cumulative total of RMB 10 million
in education funds to Ding’an County, Hainan Province (with the
second installment having been completed), extending our
support from local basic education to higher education
nationwide and building a multi-tiered student assistance system
that provides targeted support for the growth and development of
young students.
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Witnessing Glimmers of Light - Carrying Forward the Spirit of Everyday Heroes @
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Everyday Heroes

We are committed to deeply integrating corporate culture building
with the cultivation of public welfare spirit. In November 2025, the
Group launched the “Top 10 Everyday Heroes of MIXUE Group in
2025" selection activity for employees and franchisees, centered
on the spirit of “Witness the Glimmer, Become the Glimmer.” The
initiative identified and recognized positive role models around us
and presented awards to them at the Group’s annual meeting,
inspiring every struggler who persists and contributes in ordinary
positions and internalizing the concept of public welfare as an

organic part of corporate culture.

RAIREIEIR

Key Performance Indicators

HIMBIERRIBRME
External Donations in Cash and Kind
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Governance Structure

FEFRIRRAY

FEERIRAI
Reporting Principles

Disclosure Requirement

Relevant Section

Mandatory Disclosure Requirements (Governance Structure)

HESSLHMNER, EPHETIINES:

(i) HBEFGHIRIE. HERERBENERE,

(i) EBEMIRIE. HERELBESHNRER, OF
Hh. BEAHPINEEEENIRIR. HENEAHERE
H (BEHSTAEBNERR) NBRE;, &

(iii) EFGFMIRIRIR. HEREAHEFBFETEE,
T HRFETPIUNFIE 1T AT R RE,

Following elements:

(i)a disclosure of the board's oversight of ESG issues;
(ii) the board’s ESG management approach and
strategy, including the process used to evaluate,
prioritize, and manage material ESG-related issues
(including risks to the issuer's business); and (iii) how
the board reviews progress made against ESG-relat-
ed goals and targets with and explanation of how
they relate to the issuer's businesses.

Reporting Principles

AR REIRE. HERERRSFHNAEEAT
FISIRRRA:

BB R HERERREENE:

(i) BRI EEIRIE. HENELRRNBENREREELER
REVERI;

(i) MBFETABETHMHESR, EHINEERNHEN
B FITAFHE2ENBIRNAER,

B BREHRHNRE BERER (WER) FrRRE.

Bk RER/HEAETAENER, UNFERNER
ERBRIRETIRE
—Hi%: BTABERE. AERERRSPIREGR

EERLRNEREER,

EEgEH

ESG B

ESG Ea%HE

M ERA 5 &R
BEMEETMG

Board Statement;

ESG Management;

ESG Governance Structure;
Stakeholder Engagement;
Materiality Assessment

R AR E
About The Report
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REIR HEEE

Disclosure Relevant Section

A description of, or an explanation on, the application
of the following Reporting Principles in the preparation
of the ESG report:

Materiality: the ESG Report should disclose:

(i) the process to identify and the criteria for the
selection of material ESG factors;

(i) if a stakeholder engagement is conducted, a
description of significant stakeholders identified, and
the process and results of the issuer ‘s stakeholder
engagement.

Quantitative: Information on the standards, methodol-
ogies, assumptions and/ or calculation tools used, and
source of conversion factors used, for the reporting of
emissions/energy consumption (where applicable)
should be disclosed.

Consistency: The issuer should disclose in the ESG
report any changes to the methods or KPIs used, or
any other relevant factors affecting a meaningful
comparison.

FE¥REEE Reporting Boundary

PEZREDE FRTEIRIG. HENERRENEIREE, RiEARYEER AR AR E
Reporting Boundary LERNEFMANIRIE. HENRERRENBEE. &5 About The Report
REERCNE, FITARBERRZEREERE.,

A narrative explaining the reporting boundaries of
the ESG report and describing the process used to
identify which entities or operations are included in
the ESG report. If there is a change in the scope, the
issuer should explain the difference and reason for
the change.

TETHLfERE — AIRIE  “Comply or Explain” Provisions — A. Environmental

JBmE ALl: HEKY)  Aspect Al: Emissions

—ARiREE ERBERMAEREHNR. BRI MIHET. BEX 3. kBITE), FHERMEX
General Disclosure EEBEEYNELESN: 3. Green Action, Protecting
(a) BUER; & the Planet

(b) ETFHETABEARZENRREZRIRMNER
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Disclosure

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations
that have a significant impact on the issuer relating
to air and greenhouse gas emissions, discharges into
water and land, and the generation of hazardous and
non-hazardous waste.

R iE s R A R HE B
The types of emissions and respective emissions
data.

[Repealed 1 January 2025][Repealed 1 January 2025]

FREAEEEEYRE (LMETHE) &k (WhER) ZE (W0
UEESE[. BESHEAE).

Total hazardous waste produced (in tonnes) and,
where appropriate, intensity (e.g. per unit of produc-
tion volume, per facility).

FrES\EREEYEE (LIETE) & (N@Em) ZE (10
UEESEE(. BEREAR).

Total non-hazardous waste produced (in tonnes)
and, where appropriate, intensity (e.g. per unit of
production, per facility).

EBIRFRET VRN 2 B AE R A BB L B AZPREREN Y 5 8],
Description of emissions target(s) set and steps taken
to achieve them.

HREREAEREERERYNG A, MIERFETIZAVR
BE BN A E B L B ISP BN F B

Description of how hazardous and non-hazardous
wastes are handled, and a description of reduction
target(s) set and steps taken to achieve them.

122

HEEE
Relevant Section

34 EBERES
3.4 Green and Clean Operations

34 BELRES
3.4 Green and Clean Operations

34 BEREE
3.4 Green and Clean Operations

FURELRES

31 Cl|mate Change Response

34 GEBERESE
3.4 Green and Clean Operations
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REIR HEEE

Disclosure Relevant Section

[BHE A2: BIRfEA  Aspect A2: Use of Resources

—RRIREE BRERER (BfF6R. KREMEME) BB, 3. K B1TE), SPEEMIIK

General Disclosure Policies on the efficient use of resources, including 3. Green Action, Protecting
energy, water, and other raw materials. the Planet

A2.1 VAN ERER SEEER WS, |mIvh) 8% 325 FR=aXFA
2 (UTETFERFE) REE (WUESESE(M. 818 3.2 Efficient Resource
BT E) o Utilization

Direct and/or indirect energy consumption by type
(e.g. electricity, gas, or oil) in total (thousand kWh) and
intensity (e.g. per unit of production, per facility).

A2.2 BRI KENEE (MUSESE(. SERMIH). 3.2 BFEEMF A
Water consumption in total and intensity (e.g. per unit 3.2 Efficient Resource
of production, per facility). Utilization

A2.3 BIRFRET I VRE R RN E B IR AERELBZMRE 3.2 B R=XFA
N &, 3.2 Efficient Resource
Description of energy use efficiency target(s) set and Utilization

steps taken to achieve them.

A2.4 BIRRECEAKE LB EFAIRERE, UKFETIZINAKY 328 ER=XFA
#w EENAETEL B IZFTIREN S &, 3.2 Efficient Resource
Description of whether there is any issue in sourcing Utilization

water that is fit for purpose, water efficiency target(s)
set, and steps taken to achieve them.

A2.5 NmPTASEENGE (LS &k WER) 8 3.3 8EREHE
*EBLE, 3.3 Circular Economy for
Total packaging material used for finished products (in  Packaging Materials
tonnes) and, if applicable, with reference to per unit
produced.

B A3: IRIERKAEIR Aspect A3: The Environment and Natural Resources

—RRIEE IR EIT ABHIRIENKRAE RSN EARZENBER, 32 EREMAA
General Disclosure Policies on minimizing the issuer's significant impacts 3.2 Efficient Resource

on the environment and natural resources. Utilization
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HESE

Relevant Section

A3.1

WERIE
Disclosure
BRI R HIRIE N RARAE RNERFEN CIXINER

BRARENTE.

3.2 B REMFA
3.2 Efficient Resource

Description of the significant impacts of activities on Utilization
the environment and natural resources and the
actions taken to manage them.
TETHfEFE —Bt® “Comply or Explain” Provisions — B. Social
[EE Bl: BfE AspectBl: Employment
—RR IR BERAFEN AR B RE A TIEFE. (R, THHE. 42 8THERRE

General Disclosure

Bl.1

B1.2

L. RIEARUREMEEREFRY:

(a) BIER; &

(b) BFEEITABEAREIERERRRGINER
Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations
that have a significant impact on the issuer relating
to compensation and dismissal, recruitment and
promotion, working hours, rest periods, equal
opportunity, diversity, anti-discrimination, and other
benefits and welfare.

RIS EERE (NSBEssRE) . FEtER Rt S
ITHEBERE

Total workforce by gender, employment type (for
example, full- or parttime), age group and geographi-
cal region.

IR, FERAERIESRISIEERKLE,
Employee turnover rate by gender, age group, and
geographical region.

[Bim B2: fEEH%ESE Aspect B2: Health and Safety

—ARiREE

General Disclosure

BRRHRe TRRERRERSSERBEMEEN:

(a) BiER; &
(b) BFHBTABEARENERAEIRAINER,

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations
that have a significant impact on the issuer relating
to providing a safe working environment and
protecting employees from occupational hazards.

4.2 Employee Rights and
Interests Protection

4.2 BT HESRE
4.2 Employee Rights and
Interests Protection

4.2 BT EmRIE
4.2 Employee Rights and
Interests Protection

4.2 ET R RE
4.2 Employee Rights and
Interests Protection
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REIR

Disclosure

HEEE
Relevant Section

B2.1

B2.2

B2.3

[Em B3: ZELEE

—RGIEE
General Disclosure

B3.1

B3.2

BEZF (BEEREE) SFRITHRIABKIEE,
Number and rate of work-related fatalities occurred
in each of the past three years, including the
reporting year.

ATHEBRIIEHE.
Lost days due to work injury.

RPN S (R R e 48T, LASABRAEIT A B
L%

Description of occupational health and safety
measures adopted, and how they are implemented
and monitored.

Aspect B3: Development and Training

BRRARERITIEBMENA B R IRENEER, Bk
EEIEE.

Policies on improving employees’ knowledge and
skills for discharging duties at work. Description of
training activities.

EMINEEER (EKEEE. PREEESE) 2
ITHNRINEEE S

The percentage of employees trained by gender and
employee category (e.g. senior management, middle
management).

RN REEERES, B8R E TR TR,
The average training hours completed per employee
by gender and employee category.

4.2 BT R RE
4.2 Employee Rights and
Interests Protection

4.2 BT IEGRIE
4.2 Employee Rights and
Interests Protection

4.2 BT RE
4.2 Employee Rights and
Interests Protection

4.1 hnERrs A AE

4.3 BTIEAIFIZ R

4.1 Franchisee Empowerment;
4.3 Employee Training and
Development

43 BTEIMERE
4.3 Employee Training and
Development

43 BETHIIMER
4.3 Employee Training and
Development
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HEEE
Relevant Section

=

—RRIKER

General Disclosure

B4.1

B4.2

Aspect B4: Labor Standards

BRAPALEE T 5y5aH55 THY:

(a) BISKE; &

(b) EFEEITABEARLEIERERRRFIRER
Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations
that have a significant impact on the issuer relating
to preventing child and forced labor.

R RETEERIE FIRTERE LUE 2 B T K58 1% o
Description of measures to review employment
practices to avoid child labor and forced labor.

EREERER ISR HRE AR RPN T R,
Description of steps taken to eliminate such
practices when discovered.

[EEBS: {£fESEEIEE  Aspect B5: Supply Chain Management

—ARiREE

General Disclosure

B5.1

B5.2

B5.3

EIRHEREIRIE Mg RREER.,
Policies on managing environmental and social risks
of the supply chain.

Rtz 8 D HEEHE.

Number of suppliers by geographical region.

A BRI AHERAIER, MERITERIEF RS
B, UREARITRERE %,

Description of practices relating to engaging
suppliers, number of suppliers where the practices
are being implemented, and how they are imple-
mented and monitored.

EIRE AR RS (AR MNIRIE At & R AV IE S,
IR ABRASIT R B B2 /5 %o

Description of practices used to identify environ-
mental and social risks along the supply chain, and
how they are implemented and monitored.

4.2 BT RE
4.2 Employee Rights and
Interests Protection

4.2 B TIERIE
4.2 Employee Rights and
Interests Protection

4.2 B TIERIE
4.2 Employee Rights and
Interests Protection

4.4 (HEEIREIR
4.4 Supply Chain
Management

4.4 {HAEHEEIR
4.4 Supply Chain
Management

4.4 (HEEIEEIR
4.4 Supply Chain
Management

4.4 {HAEHEEIR
4.4 Supply Chain
Management
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REIR

Disclosure

HEEE
Relevant Section

B5.4

R REEREERHEES BIRRERRIRFERIESG,
AR ABRABAT R B B 5 7%

Description of practices used to promote
environmentally preferable products and services
when selecting suppliers, and how they are
implemented and monitored.

[EEB6: EREE Aspect B6: Product Responsibility

—AiEE

General Disclosure

B6.1

B6.2

B6.3

B6.4

B6.5

ERAFTEEERMRBNERES S, B, FELTARE
EE UM ERN:

(a) BUE; &

(b) BFHBIT AT EAZEZNMHEREEIRHINER,
Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations
that have a significant impact on the issuer relating to
health and safety, advertising, labeling, and privacy
matters relating to products and services provided
and methods of redress.

BENEEXERBHTAR 2 RERIERMARWN
Bott.

Percentage of total products sold or shipped subject
to recalls for safety and health reasons.

RERN E SRR RE B UK ELR 7%,
Number of product and service related complaints
received and how they are dealt with.

R B A B R AR IR R B EE A B RARYIE 1o
escription of practices relating to observing and
protecting intellectual property rights.

B RE ST IBRERZEGLEWER,
Description of quality assurance process and recall
procedures.

BIRHEEERMRENRFAPEEER, UMAERMITRER
Fiko

Description of consumer data protection and privacy
policies, and how they are implemented and
monitored.

4.4 (HEEIEEIR
4.4 Supply Chain
Management

22 Bm&E2aE
2.2 Food Safety Governance

2.1 RERERE

22 BmReRE

2.1 Rigorous Selection of
Quality at the Source;

2.2 Food Safety Governance

23 PHERFRIE
2.3 Protection of Customer
Rights and Interests

2.4 mhRBEEHEE
2.4 Brand Value Guardianship

22 BmRERE
2.2 Food Safety Governance

14z %2R#E
1.4 Information Security
Protection



KEEIR

Disclosure

2025 IRIE. HEKES (ESG) #HE
Environmental, Social and Governance Report

128

HEEE
Relevant Section

B B7: REJS Aspect B7: Anti-corruption

—ARIKER BRI AR, #HER. EREFARIZAY:

General Disclosure (a) BER; &
(b) EFH BT ABEATENERMERRRGINER,
Information on:
(a) the policies; and
(b) compliance with relevant laws and regulations
that have a significant impact on the issuer relating
to bribery, extortion, fraud, and money laundering.

B7.1 SRR EH BT A HESRE Y EEENE ISR
MRV B RS R
Number of concluded legal cases regarding corrupt
practices brought against the issuer or its employees
during the reporting period and the outcomes of the

cases.
B7.2 MR EHEE R RRER, URERRITRERG .

Description of preventive measures and
whistle-blowing procedures, and how they are
implemented and monitored.

B7.3 ErmEERE TRHNRESE.
Description of anti-corruption training provided to
directors and staff.

/B BS: #tE#RE Aspect B8: Community Investment

— iR BRI E S AREREEFRELE S EMBREER
General Disclosure EEEEEHENEAER,
Policies on community engagement to understand
the needs of the communities where the issuer
operates and to ensure its activities take into
consideration the communities’ interests

B8.1 BIEREE (BB REEE. 5 THKR BE. Xk,
B8
Focus areas of contribution (e.g. education,
environmental concerns, labor needs, health,
culture, sports).

B8.2 EEIHBFAEAER NEEHEHE) -
Resources contributed (e.g. money or time) to the
focus area.

1. aRgE, EXRE
1. Operate with Integrity for
Enduring Success

1. 6REE, BXRF
1. Operate with Integrity for
Enduring Success

1. EREE, BXRF
1. Operate with Integrity for
Enduring Success

. EAREE, BRRE
1. Operate with Integrity for
Enduring Success

5.FEF1E, RIS
5.Sharing Happiness,
Warming Society

5.8EF=E, REHE
5.Sharing Happiness,
Warming Society

5.8EF=E, REUE
5.Sharing Happiness,
Warming Society
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SUEIERRIREEE

Core Element

DTt ER HIEEE]

Topic Relevant Section

&4 Governance

I=p=) 19. BT ABRBEERU T AENER: 3.1 mizE L FES
Governance (a) BEEEBRZEBESKENAIEHE (FTEEE 3.1 Climate Change Response

£g. ZESRHMBEFEIEEE) HEANEHR.

(b) EEETEAUER. SENMEEREHERERIEE
HERRE. BiTEEREXTNAE,

19.An issuer shall disclose information about:

(a) the governance body(s) (which can include a
board, committee or equivalent body charged with
governance) or individual(s) responsible for oversight
of climate-related risks and opportunities.

(b) management's role in the governance processes,
controls and procedures used to monitor, manage
and oversee climate-related risks and opportunities.

B8  Reporting Principles

RIZIERAR RIS 20. BT AEIRBHEN, LGEABMHESIETAMARIEEE 3.1 RizEEY
Reporting Principles THA. PHARRIAFEHRERE. MEEENERRK 3.1 Climate Change Response

AFIEERERAEE. AftMmE, FTARA:

(a) IR SIRTEEART AETEAGHA. PHARIARZEITAN

RERE. MEBERERRANRIEERRBFEIE;

(b) MEITACHRNEIEREERFER, BEZITAZ

BelAZE SRR ERYIE B iR s R R R AR R

R

(c) BT ACHNNEEREERF RS, B8R

FRHSIETAATTRE R BT ARVBEREEE (FEHA. hHA

R ; &

(d) FERESEIT AMRIE R, FHEAIRERR, UKRELE

F NIRRT R B SR EH 1,



ZLTTR

Topic

EBRAMEERE

Business Model and
Value Chain
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HIEEH
Relevant Section

20. An issuer shall disclose information to enable an
understanding of climate-related risks and opportuni-
ties that could reasonably be expected to affect the
issuer's cash flows, its access to finance or cost of
capital over the short, medium or long term. Specifi-
cally, the issuer shall:

(a) describe climate-related risks and opportunities
that could reasonably be expected to affect the issuer's
cash flows, its access to finance or cost of capital over
the short, medium or long term;

(b) explain, for each climate-related risk the issuer has
identified, whether the issuer considers the risk to be a
climate-related physical risk or climate-related
transition risk;

(c) specify, for each climate-related risk and opportuni-
ty the issuer has identified, over which time horizons -
short, medium or long term - the effects of each
climate-related risk and opportunity could reasonably
be expected to occur; and

(d) explain how the issuer defines ‘short term’, ‘medium
term’ and ‘long term’ and how these definitions are
linked to the planning horizons used by the issuer for
strategic decision-making.

21 BTANEREZAFRREERRRNEEHEERS 3.1 RIgELEE
REXMNEEENENMRRTZZNEN. ANs, & 3.1 Climate Change Response
TARFINTREE:

(a) R RIZIERA RIS IEH BT ANRBRANEE
ERERIATERRE; & (b) HERTEET ARERBEIM

EEE, fEEmRRMNEEEPRtS (B, #

BEiE, RENEESRE).

21. Anissuer shall disclose information that enables

an understanding of the current and anticipated

effects of climate-related risks and opportunities on

the issuer's business model and value chain. Specifi-

cally, the issuer shall disclose:

(a) a description of the current and anticipated

effects of climate-related risks and opportunities on

the issuer's business model and value chain; and

(b) a description of where in the issuer's business

model and value chain climaterelated risks and

opportunities are concentrated (for example,

geographical areas, facilities and types of assets).
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Tt &R HESH

Topic Relevant Section
SRBEFIIREE 22. BT NERBEEARBRIZERARRNGER SR |/

Strategy and MRENZENEHN. BBRME, FITABEEE:

Decision-Making (a) BRAZIT ABLE RS Rt EEH RRARR P (A fE

HezEmMRRNKENEN, SFZETAGENGTE
RAEMEFRENREERBE, UREMERIER
ZR ZEINEE;

(b) BRAEIT AERIRAE Rt EURBIRIEE 22(a) B
BEOITEIREER.

22. Anissuer shall disclose information that enables
an understanding of the effects of climate-related
risks and opportunities on its strategy and deci-
sion-making. Specifically, the issuer shall disclose:
(a) information about how the issuer has responded
to, and plans to respond to,

climate-related risks and opportunities in its strategy
and decision-making, including how the issuer plans
to achieve any climate-related targets it has set and
any targets it is required to meet by law or regulation.
(b) information about how the issuer is resourcing,
and plans to resource, the activities disclosed in
accordance with paragraph 22(a).

ERBEFRER 23. BT ABIRB R SR BANIRIRS 22(a) BRIMEESt
Strategy and ENEE,
Decision-Making 23. Anissuer shall disclose information about the

progress of plans disclosed in previous
reporting periods in accordance with paragraph 22(a).

MR, BBERENR 24 ERTAEREUTESEMSLER: /
Re&Ene (a) SIRAERE R PRFIMIB AN AR 1T ATE IR ARV R 5
Financial Position, KA. BBRIVEIRERE, &

Financial (b) EEEHEN T — =R FEEMMBREPNEEN
Performance, and BEREBEZREEEAENEXNRALR, BINE 24(a)
Cash Flows EZ AR BV S AE R R B AN B I E H .

24.An issuer shall disclose qualitative and quantitative
information about:

(a) how climate-related risks and opportunities have
affected its financial position, financial performance
and cash flows for the reporting period; and

(b) the climate-related risks and opportunities
identified in paragraph 24(a) for which there is a
significant risk of a material adjustment within the
next annual reporting period to the carrying amounts
of assets and liabilities reported in the related finan-
cial statements.



ZLTTR

Topic

BRI, BRI
RERE

Financial Position,
Financial
Performance, and
Cash Flows

SRR
Climate Resilience

2025 IRIE. HEKES (ESG) #HE
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HIEEH
Relevant Section

25. BT NRIRB U T EMMENER: 3.1 RIRELFEL
(a) BITAKLE RESERZMERREMABAIRIEE, 3.1 Climate Change Response
WEREUTEE, RAEMBRREESH. PR
HAPIAS IO (L -

(i) EREREEE; &

(i) AR BRBEPIENESNAEE SRR, &

(b) Bt #1T ANEERZIERERAHIBARES, HEst
HUBRERRSRETREN. PHRARIARNE K,
25.The issuer shall provide qualitative and
quantitative disclosures about:

(a) how the issuer expects its financial position to
change over the short, medium and long term, given
its strategy to manage climate-related risks and
opportunities, taking into consideration:

(i) its investment and disposal plans; and

(i) its planned sources of funding to implement its
strategy; and

(b) how the issuer expects its financial performance
and cash flows to change over the short, medium and
long term, given its strategy to manage
climate-related risks and opportunities.

26. TERE T ASHNNREERERBAKER, 817 3.1 fEE0EY
NEIRBEEN, EABRRETANRRLESERER 3.1 Climate Change Response
RAERAEML. BERAFFEE MM, FITAEREHS
TURTBRVHCE, (ERRERIEERANE RS MRHMEERER
gt IRMENERR, FITAIREE—HEEEME
B, BiEmME, BITAEKES:

(a) BT AN E=RAHHERIZENERYFTL;

(b) eI Ko (I B A T RURABRAIBE = 9 40

26.An issuer shall disclose information that enables an
understanding of the resilience of the issuer's strategy
and business model to climate-related changes,
developments and uncertainties, taking into consider-
ation the issuer's identified climate-related risks and
opportunities. An issuer shall use climate-related
scenario analysis to assess its climate resilience using
an approach thatis commensurate with an issuer’s
circumstances. In providing quantitative information,
the issuer may disclose a single amount or a range.
Specifically, the issuer shall disclose:

(a) the issuer's assessment of its climate resilience as
at the reporting date; and

(b) how and when the climate-related scenario
analysis was carried out.
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ZITTER HAEEET

Topic Relevant Section

EREE 27. BT N BB T &N 3.1 RIFELREL

Risk Management (a) BITARRHER. SHMEREERERRE, UREEES  3.1Climate Change Response

QAR SRR R R ABREER
(b) 1T ARRHER). sHMLRIEAERIHE, UREEE
CEESMIRFRTRAVAE (BFEETATERNERE
BRIEAERE RO T REE RIZERIENEN) ; &
(c) mizMERAE PR MBAVHER). M. EXRHYIFER
iz, RUfFIRANEIT ANERRMEIERRE, MKk
PN:REE =R IE
27.Anissuer shall disclose information about:
(a)the processes and related policies it uses to
identify, assess, prioritise and monitor
(b) how and when the climate-related scenario
analysis was carried out.
(c) the extent to which, and how, the processes for
identifying, assessing, prioritising
and monitoring climate-related risks and
opportunities are integrated into and
inform the issuer's overall risk management process.

BERBBHIN 28. BT AEREERANAZREEHAHKME (U 3.1 REELEYH
Greenhouse Gas AM_EHUREERT), LH5: 3.1 Climate Change Response
Emissions (a) #0E 1 RERBEHK;

(b) EEE 2 REREHB; &

(c) #aE 3 JRERBEH

28. Anissuer shall disclose its absolute gross
greenhouse gas emissions generated during the
reporting period, expressed as metric tons of CO2
equivalent, classified as:

(a) Scope 1 greenhouse gas emissions;

(b) Scope 2 greenhouse gas emissions; and

(c) Scope 3 greenhouse gas emissions.
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Topic

BERIBEHIK
Greenhouse Gas
Emissions

S fEAE R A E B
Climate-related
Transition Risks
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HIEEH
Relevant Section

29. BTAR: 3.1 RmIRELAES
(a) BRIFEBEANETALTZE —XRBMBBEEK, & 3.1Climate Change Response
AT ASERE (BEREZERA. EEZEREERE

# (2004 F)) stEERERBEHK

(b) IBHAR T EREREBHRNG E;

(c) FLARER 28(b) EXIRBIVESE 2 RERBSHIK, WEHLL

iR EENEE 2 BEREBHN, WIRMHHBIEEZ
HMERFREAXENER; &

(d) FEARHER 28(c) BRI BAVECE 3 RERBSHIK, BRIE C&

EREZERR: CEEERE @EE3) 2ERREIEE

(2011 ) ) FRRREEE 3 $RRIIRE 1T AT EEE 3 AE

R EEREER.

29. Anissuer shall:

(a) measure its greenhouse gas emissions in
accordance with the Greenhouse Gas Protocol: A
Corporate Accounting and Reporting Standard (2004)
unless required by a jurisdictional authority or another
exchange on which the issuer is listed to use a different
method for measuring greenhouse gas emissions;

(b) disclose the approach it uses to measure its
greenhouse gas emissions;

(c) for Scope 2 greenhouse gas emissions disclosed in
accordance with paragraph 28(b), disclose its
location-based Scope 2 greenhouse gas emissions, and
provide information about any contractual instruments
that is necessary to enable an understanding of the
issuer's Scope 2 greenhouse gas emissions; and

(d) for Scope 3 greenhouse gas emissions disclosed in
accordance with paragraph 28(c), disclose the
categories included within the issuer's measure of
Scope 3 greenhouse gas emissions, in accordance with
the Scope 3 categories described in the Greenhouse
Gas Protocol Corporate Value Chain (Scope 3)
Accounting and Reporting Standard (2011).

30. BTN RIRBAZZRIZEMBLRIGEENEESN  /
(B EBNEENRE DL,

30. Anissuer shall disclose the amount and

percentage of assets or business activities vulnerable

to climate-related transition risks.
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ZILTTER HIEZED

Topic Relevant Section
SRR R A E B 3L BT AN ERERZZTRIZEMYIERGTENEES, /

Climate-related EREHNEERB DL

Transition Risks 31. Anissuer shall disclose the amount and

percentage of assets or business activities
vulnerable to climate-related physical risks.

S fEAE R e A E b 32. BT ABRE I NRIZERI BN EERERTHN  /
Climate-related ®EERE DL
Transition Risks 32. Anissuer shall disclose the amount and

percentage of assets or business activities aligned
with climate-related opportunities.

BAEH 33. BT N EIR BRI RIEAER RS ERI B AR /
Capital Deployment BEHIGENEEE,
33. Aniissuer shall disclose the amount of capital
expenditure, financing or investment deployed
towards climate-related risks and opportunities.

PERIRE B 34. BT ANRIREWT: /
Internal Carbon (a) RREEIT AR B RINATERERFEARER (Flanik
Pricing BERR. HBEEKRBRON; &
(b) EITARREEREREARAENEAMEER
RHREEE;

FEENSTEZHA, BRBBITNLETREHEARE S,
34.Anissuer shall disclose:

(a) an explanation of whether and how the issuer is
applying a carbon price in decisionmaking (for
example, investment decisions, transfer pricing, and
scenario analysis); and

(b) the price of each metric tonne of greenhouse gas
emissions the issuer uses to

assess the costs of its greenhouse gas emissions;

FrE 35. FTANERBRZBEZBRERAIBNMNAMNGES  /
Remuneration B, SREEENTESR. ErREBMIRES 19(a)

(iv) BRI TR —EB 7.

35. Anissuer shall disclose whether and how
climate-related considerations are factored into
remuneration policy, or an appropriate negative
statement. This may form part of the disclosure
under paragraph 19(a)(iv).



ZLTTR

Topic

TRER
Industry-based
Metrics

SURIERABAE
Climate-related
Targets
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HIEEHE
Relevant Section

36. AR ZAEBETARBELE-—BRSEFENERHE  /
XAEBERNITRIER, HESEGHITREREH
BRAITRIER. TRAERKEMLEITRIERR, 57
PR3 1T A2E (KRR RS IR & rIFHEIR B 2E R S2 9%)
TRIREER) MEMBIRRE. HERERRSER
RTEBIITRIRE ERFMIARY 24 58  RAARRARYT T RHE1R,
TEREZSER.

36. Anissuer is encouraged to disclose
industry-based metrics that are associated with one
or more particular business models, activities or
other common features that characterise
participation in an industry. In determining the
industry-based metrics that the issuer discloses, an
issuer is encouraged to refer to and consider the
applicability of the industrybased metrics associated
with disclosure topics described in the IFRS S2
Industrybased Guidance on implementing
Climate-related Disclosures and other industry-based
disclosure requirements prescribed under other
international ESG reporting frameworks.

37. HITAERE: /
(a) HARREBRHR B IRMERMRENVLERIRZER
WEMKRENERR; K (b) ZRICERERBFITAZRIRY
ERBER, SEEMEEREAKER. HTAERE
EERZE—IKE:

(a) ARERE BIRRVIEIR;

(b) BFH B (FIa0iRAE. EREEL LRI S R AR B,
(c) BERFREREE (FINBERERNBITARRBER
BEERD, MEBRNFEERFEMSMIEREE) ;

(d) BRRERHAR;

(e) BEEEREEEHRM;

(f) eI BIRSRAIER (W08);

(g) MBENXER, EBEHBERERRERR, &

(h) B REELEERTZ (EEXIGRELERNREEAR)
AR BNET AR E BiR.
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ZLTTR HFESH

Topic Relevant Section
SURIERABAE 37.Anissuer shall disclose (a) the qualitative and /

Climate-related quantitative climate-related targets the issuer has set

Targets to monitor progress towards achieving its strategic

goals; and (b) any targets the issuer is required to
meet by law or regulation, including any greenhouse
gas emissions targets. For each target, the issuer
shall disclose:

(a) the metric used to set the target;

(b) the objective of the target;

(c) the part of the issuer to which the target applies;
(d) the period over which the target applies;

(e) the base period from which progress is measured,
(f) milestones or interim targets(if any);

(g) if the target is quantitative, whether the target is
an absolute target or an intensity target; and

(h) how the latest international agreement on climate
change, including jurisdictional commitments that
arise from that agreement, has informed the target.

RIZIERABAZ 38. BITABWBHRENEZEERIZNS X, URE  /
Climate-related A EIESERE, SiF:
Targets (a) BiEA B MR EEHEN A ERERE=ZHERE,;

(b) T AEZERER;

(c) AREBREEREENEER, &

(d) EfEET BRI B RIFER.

38. Anissuer shall disclose information about its
approach to setting and reviewing each target, and
how it monitors progress against each target,
including:

(a) whether the target and the methodology for
setting the target has been validated by a third party;
(b) the issuer's processes for reviewing the target;

(c) the metrics used to monitor progress towards
reaching the target; and

(d) any revisions to the target and an explanation for
those revisions.

RIZAERABRIR 39. BT N ERBE MBS EREEMABEENENNERL  /
Climate-related REBIT NERNBRHE LD,
Targets 39. Anissuer shall disclose information about its

performance against each climate-related target and
an analysis of trends or changes in the issuer's
performance.



ZLTTR

Topic

SR EZ
Climate-related
Targets

BITRERAITRIER
AOE A%
Applicability of
Cross-industry and
Industry-based
Metrics

2025 IRIE. HEKES (ESG) #HE
Environmental, Social and Governance Report

HIEEHE
Relevant Section

40. FIZREE 37 £ 39 RIRBNE—HEEREHREE, /
BT ANENER:

(a) BFREMLERAERE;

(b) BRFRERELRE 1. E 2 NEE 3 AEREH
(c) B REREHNEERRER EEREHNS
BEER. NRBEREAUFEBR, BITARBIMNRE
B EERERIEEBRR;

(d) BEREERRAITRRMEEHN; &

(e) BT AStEEAMERRIHEEREAMUBEBREM
BEREBAFEE R,

40. For each greenhouse gas emissions target
disclosed in accordance with paragraphs 37 to

39, anissuer shall disclose:

(a) which greenhouse gases are covered by the target;
(b) whether Scope 1, Scope 2 or Scope 3 greenhouse
gas emissions are covered by the target;

(c) whether the target is a gross greenhouse gas
emissions target or a net greenhouse gas emissions
target. If the issuer discloses a net greenhouse gas
emissions target, the issuer is also required to
separately disclose its associated gross greenhouse
gas emissions target;

(d) whether the target was derived using a sectoral
decarbonisation approach; and

(e) the issuer's planned use of carbon credits to offset
greenhouse gas emissions to achieve any net
greenhouse gas emissions target.

4. ERFIRBEBNB U EE 21 £ 26 & 37 £ 38 Bl /
RER, BITAESE () BITRIER (RE28E3K)

R (i) 1734642 (RE 36K LEERHEDERA.

41.In preparing disclosures to meet the requirements

in paragraphs 21 to 26 and 37 to 38, an issuer shall

refer to and consider the applicability of

cross-industry metrics (see paragraphs 28 to 35) and

(ii) industry-based metrics (see paragraph 36).
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Mi$%2: GRIIEXEZS]
Appendix 2: GRI Content Index

B1R

Indicators

GRI1: E# GRI1: Foundation

GRI1: Et
GRI 1: Foundation

GRI2: —f&#%EE GRI 2: General Disclosures

2-1 A ARER
2-1 Organizational details

2-2 MINERT RS RIREIVER
2-2 Entities included in the organization’s
sustainability reporting

2-3 REHA. IERREBERS

2-3 Reporting period, frequency and contact point

2-4EERER
2-4 Restatements of information

2-5 JMNERERSE
2-5 External assurance

2-6 558, BEHENEMERERE
2-6 Activities, value chain and other business
relationships

2-7TET
2-7 Employees

2-8FEETEE
2-8 Workers who are not employees

2-9 JRIRAEB R LAY
2-9 Governance structure and composition

2-12 A ERIE R B BRI IER
2-12 Role of the highest governance body in
overseeing the management of impacts

WEEE
Disclosure Sections

RAR AR S
About the Report

EEETKH
MIXUE Group Introduction

RN AR S
About the Report

RAR AR S
About the Report

RAR AR S
About the Report

RN AR S
About the Report

EEET K
MIXUE Group Introduction

4.2 BTHERRE
4.2 Employee Rights and Interests Protection

4.2 BT {RRE
4.2 Employee Rights and Interests Protection

ESG EIE
ESG Management

EETEHR
Board Statement



BT

Indicators

2-13 EEFENBEERIK
2-13 Delegation of responsibility for managing impacts

2-14 e AR A B RSP HIER
2-14 Role of the highest governance body in
sustainability reporting

2-16 FARRAEEENESE

2-16 Communication of critical concerns

2-18 R A IEABENETE
2-18 Evaluation of the performance of the highest
governance body

2-22 AIFHEE R ERERER
2-22 Statement on sustainable development strategy

2-23 BUERAGR
2-23 Policy commitments

2-25 B E R ZRIRIZ
2-25 Processes to remediate negative impacts

2-26 = REH LR H RIS
2-26 Mechanisms for seeking advice and raising
concerns

2-27 EBEREREER
2-27 Compliance with laws and regulations

2- 28 B EEER
2-28 Membership associations

2-29 M BRI A 25 A
2-29 Approach to stakeholder engagement

2025 RiR. HEKER (ESG) W|E
Environmental, Social and Governance Report

140

WEEE
Relevant Section

ESG EIE
ESG Management

EFEER

Board Statement

ESG EIE
ESG Management

ESG B
ESG Management

EETEH
Board Statement

ESG EIE
ESG Management

ESG B
ESG Management

12 5RREEE

1.2 Compliance Oversight and Management

12 6REEEE

1.2 Compliance Oversight and Management

EEESIKE
MIXUE Group Introduction

ESG B
ESG Management
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Indicator

GRI3: BHE4:EE GRI3: Material Topics

3-1 EEBEMZRENRE

3-1 Process to determine material topics

2EEMEETE
3-2 List of material topics

GRI201: £&5E4&% GRI201: Economic Performance

201-1 ERAISM KRR EEE
201-1 Direct economic value generated and distributed

201-2 RIRE RN 57 BN H R [ EL S
201-2 Financial implications and other risks and
opportunities due to climate change

201-3 AN E R RHEMIBIKRE
201-3 Defined benefit plan obligations and other
retirement plans

GRI 203: BB E

203-1 ERER MR E RS IFHIRES

203-1 Infrastructure investments and services supported

203-2 EREHEEHETE
203-2 Significant indirect economic impacts

GRI205: R/EH GRI 205: Anti-corruption

205-2 [ B R B2 TURY B E AN ST
205-2 Communication and training about
anti-corruption policies and procedures

205-3 BERESRAYE B4 BB 1 TEY
205-3 Confirmed incidents of corruption and actions
taken

WEEE
Relevant Section

ESG EIE
ESG Management

ESG BI2
ESG Management

EEZT KA
MIXUE Group Introduction

3.1 RIRELES

3.1 Climate Change Response

4.2 BTHEHRE
4.2 Employee Rights and Interests Protection

GRI 203: Indirect Economic Impacts

5.1 AR ELEL ST 15
5.1 Support for Rural Revitalization

5.1 AHREEL ST 15
5.1 Support for Rural Revitalization

1.3 BEENER
1.3 Integrity Culture Development

12 5RREEE

1.2 Compliance Oversight and Management



513

Indicator

GRI302: BEJR GRI302: Energy

302-1 AR AR RETRH#E
302-1 Energy consumption within the organization

302-2 ARSI MR RETRH#E
302-2 Energy consumption outside of the organization

302-3 BEIRSRE
302-3 Energy intensity

302-5 BRE M RFEHEERS
302-5 Reductions in energy requirements of products
and services

GRI303: /K&IRELS/K  GRI303: Water and Effluents

303-1 KIEAHAERNEERE
303-1 Interactions with water as a shared resource

303-2 E/KHRAER R BV EIE
303-2 Management of water discharge-related impacts

303-3 Bk
303-3 Water withdrawal

303-4 #Hk
303-4 Water dischargea

303-5 ¥E7k
303-5 Water consumption

GRI305: # GRI 305: Emissions

305-1 EiERERBHK (8E 1)
305-1 Direct (Scope 1) GHG emissions

305-2 BERAEEERERBSHIN (8EE 2)
305-2 Energy indirect (Scope 2) GHG emissions

305-4 ‘RERBEHIGEE
305-4 GHG emissions intensity

2025 IRIR. #tENER (ESG) #HE
Environmental, Social and Governance Report

142

WEEE
Relevant Section

3.2 BERENH A
3.2 Efficient Resource Utilization

3.2 BRENAE
3.2 Efficient Resource Utilization

3.2 EREMF A
3.2 Efficient Resource Utilization

34 BERES
3.4 Green and Clean Operations

3.2 BRENF A
3.2 Efficient Resource Utilization

3.2 BERENA A
3.2 Efficient Resource Utilization

3.2 BEREMA B
3.2 Efficient Resource Utilization

3.2 BEREMA A
3.2 Efficient Resource Utilization

3.2 BRENF A
3.2 Efficient Resource Utilization

3.1 RS RS
3.1 Climate Change Response

3.1 RIRELEYS
3.1 Climate Change Response

3.1 RIRELFES
3.1 Climate Change Response
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=7 WEE
Indicator Relevant Section
305-7 @AY (NOX). FR&EMLY (SOx) REME 3.4 g BFREE
R=ERHK 3.4 Green and Clean Operations

305-7 Nitrogen oxides (NOx), sulfur oxides (SOx)
and other significant air emissions

GRI306: EEZ4) GRI306: Waste

306-1 BEEYEE NEREEYIEMTE 3.3 BMTEIRETE

306-1 Waste generation and significant waste-related 3.3 Circular Economy for Packaging Materials
impacts

306-2 EEEREERMIEMTE 3.3 BMEIREH

306-2 Management of significant waste-related impacts 3.3 Circular Economy for Packaging Materials

306-3 EEMEEEY 3.3 AMBEEREH

306-3 Waste generated 3.3 Circular Economy for Packaging Materials
306-4 BIERENEERY 3.3 EMTEREH

306-4 Waste diverted from disposal 3.3 Circular Economy for Packaging Materials
306-5 AR R ERIBEEY) 3.3 BMTEIRETE

306-5 Waste directed to disposal 3.3 Circular Economy for Packaging Materials

GRI401: FE{8 GRI401: Employment

401-1 ¥ESTRAHEE TRK 4.2 BTHERRE
401-1 New employee hires and employee turnover 4.2 Employee Rights and Interests Protection
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Indicator

2025 IRIE. HEKES (ESG) #HE
Environmental, Social and Governance Report

WEEE
Relevant Section

GRI403: E#fEEEETSE  GRI403: Occupational Health and Safety

403-1 BERERZ2EERA
403-1 Occupational health and safety management
system

403-2 feE#A). REHHEERRAE
403-2 Hazard identification, risk assessment, and
incident investigation

403-3 IR ERTS
403-3 Occupational health services

403-4 ET2H., HHEEE
403-4 Worker participation, consultation, and
communication on occupational health and safety

403-5 Wi ERER 215
403-5 Worker training on occupational health and safety

403-6 (B EE TR
403-6 Promotion of worker health

403-7 REBRAREZEMIERERRT 2R EMTR R
KERR

403-7 Prevention and mitigation of occupational
health and safety impacts directly linked by business
relationships

403-8 NI R ERZ L EERABEENST
403-8 Workers covered by an occupational health and
safety management system

403-9 T5
403-9 Work-related injuries

4.2 BTHEHRE
4.2 Employee Rights and Interests Protection

4.2 BT H#EwRIE
4.2 Employee Rights and Interests Protection

4.2 BTREGRE
4.2 Employee Rights and Interests Protection

4.2 BTHEHRE
4.2 Employee Rights and Interests Protection

4.2 BT REHRME
4.2 Employee Rights and Interests Protection

4.2 BTHEERE
4.2 Employee Rights and Interests Protection

4.4 HEESEEIE
4.4 Supply Chain Management

4.2 B THERRE

4.2 Employee Rights and Interests Protection

42 BTREGRME
4.2 Employee Rights and Interests Protection

144
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BiR REEE

Indicator Relevant Section

GRI404: IE3)IE#E GRI404: Training and Education

404-1 BT AI155)1/ )\ 88 43 BTIEGISR
404-1 Average hours of training per year per employee 4.3 Employee Training and Development

404-2 B T HAetRAH R mE 55t & 43 BTIEISER

404-2 Programs for upgrading employee skills and 4.3 Employee Training and Development
transition assistance programs

GRI405: ETZTLEFEE  GRI 405: Diversity and Equal Opportunity

405-1 JRIBHIBEB T ol 4.2 BT T RIE
405-1 Diversity of governance bodies and employees 4.2 Employee Rights and Interests Protection

GRI413: Ehtt[E GRI413: Local Communities

4132 HEMHEEREARBRNETEAT ZREEES 53HEAETH
413-2 Operations with significant actual and potential 5.3 Community Public Welfare Initiatives
negative impacts on local communities

GRI416: BFfEREZSE GRI416: Customer Health and Safety

416-1 ¥ E SMARFEER BEE R £ R ZrVETL 22 BmReRE
416-1 Assessment of the health and safety impacts of 2.2 Food Safety Governance
product and service categories

416-2 BRAEMNRBRREL ST ENBREH 22 BmREeRE
416-2 Incidents of non-compliance concerning the 2.2 Food Safety Governance

health and safety impacts of products and services
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Appendix 3: SASB Standards Index

KEEE

STEIER

HERE S

Disclosure Topic

BEJREIE  Energy Management

REREE

Energy Management

KEFEIE  Water Management

KERERE

Water Management

RmitKERNER

EmBEAEERER
Food and Packaging Waste
Management

BmRE

Food Safety

BEmEe
Food Safety

Metric

(1) HFERVABREIRE; (2) BMEEN
dtt; (3) ATBEREIRAL

(1) Total energy consumed,; (2)
percentage of grid electricity; (3)
percentage of renewable energy

(1) BUKABE; (2) #KEE
(1) Total water withdrawn,
(2) total water consumed,;

Food and Packaging Waste Management

(1) BEEWRE; 2) BmEBEEYS
Eb; (3) BEZEMIER (LA

(1) Total amount of waste;

(2) troportion of food waste; and
(3) waste diversion rate

1) ERTEMEANGERE;

2) BE#ME

1) Number of recalls issued and
2) total amount of food product
recalled

(
(
(
(

Relevant Section

32 EBERENF A
3.2 Efficient Resource Utilization

3.2 EREMF B
3.2 Efficient Resource Utilization

3.3 BMTEIRETE

3.4 5BFEEE

3.3 Circular Economy for Packaging
Materials

3.4 Green and Clean Operations

22 BEmBRERIE
2.2 Food Safety Governance
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KEE-E

Disclosure Topic

STEIER

Accounting Metric

HERSER
Relevant Section

#EFE&E Health & Nutrition

BEMEE
Health & Nutrition

RN R A e & B A 2 ERRIREE
bR R B RV 5 R

Discussion of the process to
identify and manage products
and ingredients related to
nutritional and health concerns
among consumers

HAEEEIBE A RIREE  Supply Chain Management and Food Sourcing

HAETEE IR | IR
Supply Chain Management and
Food Sourcing

SEENFEIZE  Activity Metrics

EEER
Activity Metrics

TEEER
Activity Metrics

B HEENIRIZET G RIREE
REEHYSSEm

Discussion of strategy to manage
environmental and social risks
within the supply chain, includ-
ing animal welfare

(1) BEFMIEHE; (2) MEFIEHE
Number of (1) entity-owned and
(2) franchise restaurants

(1) BEPMIEBIHE (2) MBEEE
T#E

Number of employees at (1)
entity-owned and (2) franchise
locations

2.1 RERmE R

23 BPEmRE

2.1 Rigorous Selection of Quality at
the Source

2.3 Protection of Customer Rights
and Interests

2.1 FERmE RRE

3.1 RiRE RS

4.4 HEEHEEIE

2.1 Rigorous Selection of Quality
at the Source

3.1 Climate Change Response
4.4 Supply Chain Management

EEET K
MIXUE Group Introduction

EEETIKIE

4.2 BTHEmRE

MIXUE Group Introduction

4.2 Employee Rights and Interests
Protection
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fffEx4: UN SDGs{TEIELZ= 5]
Appendix 4: UN SDGs Actions and Index

BEERHERREER (SDGs) KEREE

UN Sustainable Development Goals (SDGs) Relevant Section

172 "0 5.1 AR S 15

POVERTY

Y 53 HHEAmRE
Teetall g MRl 5.1 Support for Rural Revitalization

5.3 Community Public Welfare Initiatives

2.1 AR RmE R

22 BEmRERE

5.1 FRHREE 7 15

2.1 Rigorous Selection of Quality at the Source
2.2 Food Safety Governance

5.1 Support for Rural Revitalization

GOOD HEALTH 2.2 g&lﬁé;ﬁiﬁ

3 ggiﬂlﬁt AND WELL-BEING
23 B R EDRE
L 4 L 4 [T
4.1 BT RE
5.2 XI5MBIZ1E
2.2 Food Safety Governance
2.3 Protection of Customer Rights and Interests

4.2 Employee Rights and Interests Protection
5.2 Disaster Relief Support

4 tanm wam 4.1 1A AR AR
4.3 ETIEIERE
5.3 #HERIITE)
4.1 Franchisee Empowerment
4.3 Employee Training and Development
5.3 Community Public Welfare Initiatives

g e aooe 4.2 BT HERRE
4.2 Employee Rights and Interests Protection

mi oo, 3.2 FREHHR
34 BEEREE

3.2 Efficient Resource Utilization

3.4 Green and Clean Operations

32 BREXMAA
34 EERES
3.2 Efficient Resource Utilization
3.4 Green and Clean Operations
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BEERHERRER (SDGs)

UN Sustainable Development Goals (SDGs)

WEEE
Relevant Section

FEIEH DECENT WORK AND
EeBial | ECONOMIC GROWTH

o | af

=k, QIS INDUSTRY, INNOVATION
BRIGHE AND INFRASTRUCTURE

& | &

10 ROTTE 1 REDUCED

INEQUALITIES

P S VN
(=) (=)
v v

12 SBE 1 RESPONSIBLE
THERAE CONSUMPTION
AND PRODUCTION

CO | CO

B R13

14 lB][rl[(lW WATER

4.1 MNERSNEE

4.2 BT RE

43 BTIEIIRE

4.1 Franchisee Empowerment

4.2 Employee Rights and Interests Protection
4.3 Employee Training and Development

2.4 mpBEETE

3.3 M TEIREE

ESGEIE

2.4 Brand Value Protection

3.3 Circular Economy for Packaging Materials
ESG Management

4.2 BT T RIE

5.1 MRS

53 #HERTHITH

4.2 Employee Rights and Interests Protection
5.1 Support for Rural Revitalization

5.3 Community Public Welfare Initiatives

34 BBERES

53 #HERTIRE

3.4 Green and Clean Operations

5.3 Community Public Welfare Investment

2.1 B RmE R

32 B REMFA

3.3 M EREH

4.4 {HFETEETR

2.1 Rigorous Selection of Quality at the Source
3.2 Efficient Resource Utilization

3.3 Circular Economy for Packaging Materials
4.4 Supply Chain Management

3.1 RIRELES

32 EREMAA

3.1 Climate Change Response
3.2 Efficient Resource Utilization

32 BREXMAA

3.3 B TEIREH

3.2 Efficient Resource Utilization

3.3 Circular Economy for Packaging Materials



ARHERRER (SDGs)

2025 IRIE. HEKES (ESG) #HE
Environmental, Social and Governance Report

150

WEEE
Relevant Section

UN Sustainable Development Goals (SDGs)

15 Fezn
-~

|
T

1 MFEXS 1 PEACE, JUSTICE
EAHM AND STRONG
INSTITUTIONS
2

17 {Ri B 7MY 17 PARTNERSHIPS
IREXFR FOR THE GOALS

@ | B

3.3 BMTEIREE

34 5EFEREE

4.4 (HIETEEIE

3.3 Circular Economy for Packaging Materials
3.4 Green and Clean Operations

4.4 Supply Chain Management

1.1 BRITRRE

1.2 6REEEE

13 REXER

14 ERR2RE

ESGEIE

1.1 Code of Business Conduct

1.2 Compliance Oversight and Management
1.3 Integrity Culture Development

1.4 Information Security Protection

ESG Management

4.4 HFEHEEIE

4.3 MNER S ftEE

5.1 FRHRE L T 4%

ESGEIE

4.4 Supply Chain Management

4.3 Franchisee Empowerment

5.1 Support for Rural Revitalization
ESG Management
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