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Cautionary Note Regarding Forward-Looking Statements

This Annual Report on Form 10-K (the “Annual Report”) contains “forff ward-looking statements" within the meaning of
Section 27A of the Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934 that involve subsu tantial
risks and uncertainties. All statements, other than historical facts, are forff ward-looking statements, including: statements
regarding the expected benefits of the Transactions (as definff ed in Note 1. Business overview and basis of prff esentation to the
consolidated financial statements included under Part II, Item 8 of this Annual Report on Form 10-K) such as improved
operations, enhanced revenues and cash floff w, synergies, growth potential, market profileff , business plans, expanded portfolff io
and finff ancial strength; our expectations surrounding the Transactions and our ability to grow our business and bolster our
financial position; our expected contractuat l obligations and capital expenditures; our future results of operations and finff ancial
position; industry arr nd business trends; the impact of market conditions and other macroeconomic factors on our business,
financial condition and results of operations; our future business strategy, plans, market growth and our objectives for futff urtt e
operations; the effeff ctiveness of our Restructurtt ing Plan (as defined in Item 1. Business) ; the continued remediation of
material weaknesses in our internal control over finff ancial reporting; and our competitive market position within our industry.rr
Forward-looking statements concern futff urtt e circumstances and results and other statements that are not historical facts and are
sometimes identifieff d by the words “may,” “will,” “should,” “potential,” “intend,” “expect,” “endeavor,” “seek,” “anticipate,”
“estimate,” “overestimate,” “underestimate,” “believe,” “plan,” “could,” “would,” “projeo ct,” “predict,” “continue,” “target,”
or the negatives of these words or other similar terms or expressions that concern our expectations, strategy, priorities, plans,
or intentions. Forward-looking statements are based upon current plans, estimates, and expectations that are subjeb ct to risks,
uncertainties, and assumptions. Should one or more of these risks or uncertainties materialize, or should underlying
assumptions prove incorrect, actuatt l results may vary mrr aterially from those indicated or anticipated by such forward-looking
statements.

We can give no assurance that such plans, estimates, or expectations will be achieved, and therefore, actuatt l results may
differ materially from any plans, estimates, or expectations in such forward-looking statements. Important factors that could
cause actuatt l results to differ materially froff m such plans, estimates, or expectations include, among others: unexpected costs,
charges, or expenses resulting froff m the Transactions or the Restrucrr turing Plan; uncertainty regarding our expected financial
perforff mance; failure to realize the anticipated benefits of the Transactions, including as a result of integrating the legacy
Informa Tech Digital Businesses with our legacy TechTarget business, or the Restrucrr turing Plan; our ability to implement
our business strategy; difficulties and delays in achieving revenue and cost synergies; evolving legal, regulatory,rr and tax
regimes; changes in economic, finff ancial, political, and regulatory crr onditions in the United States and elsewhere, and other
factors that contribute to uncertainty and volatility; naturtt al and man-made disasters, civil unrest, pandemics, geopolitical
uncertainty and conflicts, and conditions that may result froff m legislative, regulatory,rr trade, and policy changes associated
with the current or subsu equent U.S. administrations; our ability to meet expectations regarding the accounting and tax
treatments of the Transactions; market acceptance of our producdd ts and services; the impact of pandemics and futurtt e health
epidemics and any related economic downturtt ns on us and the markets in which we and our customers operate; changes in
economic or regulatory crr onditions or other trends affeff cting the internet, internet advertising and information technology
(“IT”) industries; data privacy and artificff ial intelligence (“AI”) laws, rulrr es, and regulations; the impact of foreign currency
exchange rates; certain macroeconomic factors facff ing the global economy, including instability in the regional banking
sector, disruptu ions in the capital markets, economic sanctions and economic slowdowns or recessions, tariffsff and trade
disputes, rising inflaff tion and interest rate fluff ctuatt tions on our operating results; and other matters included in our filings with
the Securities and Exchange Commission, and those detailed under Part I, Item 1A, “Risk Factors” of this Annual Report.

The summary of risks and uncertainties, as well as the other risks described elsewhere in this Annual Report, should
not be considered to be a complete statement of all potential risks and uncertainties. Other factff ors may affeff ct the accuracy
and reliabia lity of forward-looking statements. We caution you not to place undue reliance on any of these forff ward-looking
statements as they are not guarantees of future perforff mance or outcomes. Actual performance and outcomes, including,
without limitation, our actuat l results of operations, finff ancial condition and liquidity, may differ materially from those made in
or suggested by the forff ward-looking statements contained in this Annual Report.

Any forff ward-looking statements speak only as of the date of this Annual Report. Neither we, nor our affiliates,
advisors or representatives, undertake any obligation to updauu te any forff ward-looking statements, whether as a result of new
information or developments, futff urtt e events, or otherwise, except as required by applaa icable law.
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Risk Factor Summary
The folff lowing is a summary of the risks and uncertainties that could have a material adverse impact on our business,

financial position, results of operations or cash floff ws. You should read this summary in conjunction with the more complete
discussion of the risk factff ors we facff e, which are set forff th in the section entitled “Risk Factors” in Part I, Item 1A of this Form
10-K.
Riskii s rkk elatll edtt to the TraTT nsaction

• The integration of our legacy TechTarget business and the Inforff ma Tech Digital Businesses presents challenges
that may prevent us from realizing all the anticipated benefits of the Transactions.

• Informa could engage in business and other activities that compete with us.

• Failure to successfulff ly implement and operate under the Data Sharing Agreement between us and Informa could
impact the potential benefitsff of the Transactions.

• The corporrr ate opportunity provisions in our Amended and Restated Certificff ate of Incorporrr ation and the
Stockholders Agreement may enable Informa to benefitff from corporrr ate opportunities that might otherwise be
availabla e to us.

Riskii s rkk elatll edtt to our Business

• Because we will depend on our ability to generate revenues froff m the sale and support of purchase intent driven
advertising campaigns, material reducdd tions in marketing and advertising spending will likely have an adverse
effeff ct on our revenues and operating results.

• We generate revenue from sales of subsu criptions to our platforms and data and research reports, and any decline
in demand or changes in preference trends for the types of products and services that we offeff r would negatively
impact our business.

• General domestic and global economic, business or industry crr onditions, finff ancial market instability, and
geopolitical changes have in the past and are expected to continue to adversely affect our business.

• The areas in which we compete are rapidly evolving, which makes it difficult to forecast demand forff our
products and services.

• Because most of our customers are in the enterprrr ise technology industry,rr our revenues are subju ect to
characteristics of the enterprise technology industry trr hat can affeff ct advertising spending by B2B technology
companies.

• Our futff urtt e growth depends in large part on continued increases in sales of data-driven products and services.

• The majority of our revenues are primarily derived froff m short-term contracts that may not be renewed.

• Because we recognize subsu cription revenue over the subsu cription term, downturt ns or upturtt ns in new sales,
renewals and upgru ades will not be immediately refleff cted within our results of operations.

• If we are unabla e to deliver content and services that attract and retain a critical mass of members and users, our
ability to attract customers may be affeff cted, which could in turtt n have an adverse effect on our revenues.

• We depend on internet search engines to attract a significant portion of visitors to our websites. If our websites
were to become listed less prominently in search results due to changes in the search engines’ algorithms or
otherwise, our business and operating results could be materially harmed.

• There are a number of risks associated with our international operations.

• Competition forff customers’ marketing and advertising spending is intense, and we may not compete successfulff ly,
which could result in a material reduction in our market share, the number of our customers and our revenues.

• We rely on key counterparr rties to support our business and help deliver certain of our products.

• We may not innovate at a successfulff pace, which could harm our operating results.

• We may be unabla e to continue to build awareness of our brands, which could negatively impact our business.

• If we do not retain our key personnel, our ability to execute our business strategy will be adversely affected.

• We may not be able to attract, hire and retain qualifieff d personnel cost-effeff ctively, which could impact the quality
of our content and services and the effectiveness and effiff ciency of our management.
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• We may faiff l to identify off r successfully acquire and integrate businesses, products and technologies.

Riskii s Rkk elatll edtt Privacy,c Technologyo and SecSS uritytt

• We may have limited protection of our intellectuatt l property rights which others could infriff nge.

• Claims from third parties based on the content created by us and third parties on our websites could result in
costly litigation, payment of damages or the need to revise the way we conduct our business.

• Changes in laws and standards related to marketing, data collection, and privacy could significantly impact our
ability to conduct business, reduce our marketing and advertising service revenues, and impose substantial
compliance costs.

• The loss of personal, confidff ential, and/or proprietary irr nforff mation duedd to our cybersecurity systems or the systems
of our customers, vendors, or partners being breached could cause us to incur significant legal and finff ancial
exposure and liabia lity, and materially adversely affect our business, operating results and reputation.

• Our business, which is dependent on centrally located communications, computer hardware systems and cloud-
based infraff structurt e providers, is vulnerabla e to naturtt al disasters, telecommunication and systems faiff lures,
terrorism and other problems.

• Our business depends on continued and unimpeded access to the internet by us and our members and users. If
government regulations relating to the internet change, internet access providers may be abla e to block, degrade,
or charge for access to certain of our producdd ts and services, which could lead to additional expenses and the loss
of customers.

• We may faceff risks associated with our use of certain AI, machine learning, and large language models.

Riskii s rkk elatll edtt to Finaii ncial and Accountintt g MatMM tett rs

• We have identifieff d material weaknesses in our internal control over finff ancial reporting. If we are unabla e to
remediate these material weaknesses, if management identifieff s additional material weaknesses in the future or if
we otherwise faiff l to maintain effecff tive internal control over finff ancial reporting, we may not be able to accurately
or timely report our financial position or results of operations.

• Our abia lity to raise capital in the future may be limited.

• Impairment charges have in the past and may in the futff urtt e adversely affect our operating results and can result in
declines in our stock price.

• Our significant indebtedness could adversely affect our financial condition.

• Taxing authorities may successfulff ly assert that the Company should have collected, or in the future we should
collect, sales and use, value added, or similar taxes.

• Changes in appla icable tax laws could result in adverse tax consequences to us.

Riskii s Rkk elatll edtt to the Ownershrr ip of Our ComCC mon StoSS ck

• We are controlled by Inforff ma. The interests of Inforff ma may diffeff r froff m the interests of our other stockholders.

• Certain of our directors will have to navigate potential conflicff ts of interest arising froff m their relationship with
Informa. Such relationships may result in such directors having interests that may be diffeff rent from or in addition
to the interests of our stockholders generally for certain decisions.

• Our Chief Executive Officer provides services to the Company through a secondment agreement rather than
being directly employed by us.

• Informa is prohibited, subju ect to certain exceptions, froff m transferring shares of our common stock or acquiring
more shares of our common stock until the second anniversary orr f the closing, afteff r which, subject to restrictions,
it will be permitted to transfer its shares of our common stock and acquire more shares of our common stock.

• Informa has the right to purchase additional securities froff m us, which could have a negative impact on our stock
price.

• The benefitsff and synergies attributable to the combination of the businesses may vary from expectations, which
may negatively affectff the market price of shares of our common stock.
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PART I

Item 1. Business

TechTarget, Inc. (“Inforff ma TechTarget”, the “Company”, “we”, “us” or “our”) is a leading business-to-business
(“B2B”) growth accelerator, inforff ming and influencing technology buyers and sellers globally.

Infon rma TechTT Target

Today, we sit at the intersection of tech and B2B marketing in an area estimated to be worth $20 billion annually with
approximately 45,000 potential customers. We compete in the Intelligence & Advisory, Brand & Content, and Demand &
Intent markets.

We have powerful scale in permissioned B2B first-party data and a unique end-to-end portfolff io of data-driven solutions
that services the fulff l B2B producdd t lifecyff cle, from R&D to returt n on investment ("ROI"): from strategy, messaging and
content development to in-market activation via brand, demand generation, purchase intent data and sales enabla ement.
Increasingly, we are leveraging AI to bolster our diffeff rentiation to both technology buyers and sellers, including growing
audience referrals from AI search channels.

For technology buyers and business professionals, which we refer to as audiences, our strategy calls for us to deliver
trusrr ted, independent research, primary data, analysis and high-quality editorial content that uniquely informs and has the
potential to influff ence technology buyers. We believe we are well positioned to deliver on this strategy.

For technology sellers, which we refer to as clients, our strategy is to offer expert-led, data-driven, digitally enabled
products that help those clients to identify aff nd influence technology buyers through the fulff l product journey, and based on
this value proposition, for us to be a strategic partner to many of the technology industry’rr s largest and most successfulff , fasff test
and most innovative players, shortening those clients’ time to market and, critically, to revenue. We have the ambition to
become a leading B2B growth accelerator.

We focus on fourff core growth drivers when executing on these strategies:

1. Enterprise IT market acceleration: The enterprrr ise IT market is forff ecast to grow at a 7.1% compounded annual
growth rate in the United States over the next five years, driven by easing inflaff tion, improving gross domestic
product trends and accelerated growth in research and development investment and innovation, underpinned by the
rapiaa d expansion of AI applications.

2. International expansion: We estimate that technology sellers based outside the United States represent
approximately 40% of the global market opportunity for the producdd ts we offeff r. We believe we are well positioned
to exploit that market opportunity and intend to do so. Through our Specialist Tech Research business and a
portfolio of localized specialist content websites, we have a presence in the United Kingdom, India, Spain, France,
China, Australia, Singapora e, Japaa n and other countries, with the Middle East region becoming an increasingly
relevant opportunity.

3. Growth in Industry Trr echnology Markets: We plan to expand our product set into adjad cent, tech-driven growth
markets, including for example AutoTech, GameTech, HealthTech and FinTech, partially by leveraging our data
sharing agreement (the “Data Sharing Agreement”) with Informa, to extensive B2B datasets covering these growth
markets.

4. New product and platform development: We intend to exploit our expanded scale, reach and talent to accelerate
platform enhancements and new product launches to deliver richer data-driven insights and deeper market access.
The new products we intend to develop include audience focused services, such as new content websites,
newsletters, and research, which are designed to expand and enrich B2B audiences, and go-to-market products and
services intended to accelerate client time to market and to revenue, including Intelligence & Advisory, Brand &
Content and Intent & Demand. Towards the end of 2025, we launched Inforff ma TechTarget Portal a unified
platform for insights and activation that integrates our entire solution portfolff io to drive more effectff ive customer
sales and marketing outreach. The new platforff m is intended to significantly enhance and succeed the Priority
Engine predecessor.

In addition to pursuing these organic growth opportunities, we believe we are positioned to expand our businesses and
market presence by opportunistically acquiring complementary brr usinesses that add additional data, audiences, content and
go-to-market and/odd r new capabilities that furff ther differentiate our product offerings.
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Informa TechTarget offeff rs certain of its producd ts to customers on a subsu cription basis, including annual contracts paid
in advance (attracting strong cash characteristics) and other contracts that are subju ect to the customers’ right of termination.
We expect to grow our subsu cription and long-term contract revenues, allowing us to work more closely with customers over a
longer time period and provide a larger base of recurring revenue.

Strott ng long-tgg ertt m mrr arkerr t funff damentals for TechTT nologyo and B2B Marketintt g

We sit at the intersection of tech and B2B marketing, each dynamic and innovative markets in their own right, and each
with compelling strucrr tural growth drivers. We estimate that the participants in these interconnected markets collectively
generate revenues from these markets of appa roximately $20 billion per year. We believe the strength and growth potential of
these markets represents a robust and growing market opportunity for us.

We believe our analysis of this market opportunity is consistent with society’s embrace of technology. Technology is
present in all aspects of daily life, work, and business. Enterprise technology, incorporating softwff are and hardware systems
used by large organizations for anything from customer relationship management to networking and cyber security, is central
to operating effectively and effiff ciently. The pace of innovation and change is rapia d, creating a constant cycle of investments
in enhancing, upgrading and replacing technology. Our immediate and prospective futff urtt e clients are deeply involved in that
cycle, and the products we offeff r are designed to optimize our clients’ ability to address the opportunities presented by this
cycle.

We believe that investment in innovation and growth in the research and development (“R&D”) budgets of our clients
provides a leading indicator of demand for our producdd ts and services. This growth in technology-related R&D is driving a
new wave of investment and innovation, enhancing existing products and inspiring the next generation of producdd ts and
services.

Over time, the scale of technology purchasing has grown in size, resulting in B2B buying behavior becoming more
complex. This complexity has led to longer sales cycles as more research is undertaken prior to purchasing technology
products and platforff ms. Typically, large technology purchasing decisions will involve a number of people across an
organization froff m technology profesff sionals to chief inforff mation officers, chief finff ancial offiff cers and ofteff n chief executive
offiff cers. Research for purchasing technology takes many forff ms, with an increasing amount conducted online, including by
reading and viewing specialist digital content, reviews, information, product profiles and bespoke research, as well as through
webinars and online discussions.

We estimate that as much as 80% of the B2B buyer’s product selection process is now completed beforff e the buyer
makes contact with the sales team of a vendor. For technology vendors, online presence and digital brand visibility are
thereforff e critical and have led to more companies focff using their spend on branded content services, thought leadership and
whitepapea r distribution, digital event participation and advertising on the most relevant platforms and media.

We believe we are at the center of this B2B buyer behavior, delivering highly relevant content and research to
technology buyers that informs, educdd ates and influff ences them along the diffeff rent stages of their buyer journey.

Our core value proposition centers on the concept that these interactions with our content — who reads what, who
clicks to find out more, how long buyers spend on specific websites, which white papea rs do they read, which webinars do
they join, etc. — and general online behavior, when capta urt ed, enriched and analyzed, can provide deep insights into who
potential customers are, what products and services they might be interested in, where they are in their purchasing cycle and
how significant is the intent to purchase. Moreover, through content marketing and custom content services, technology
vendors can not only identify pff rospective buyers but also engage and influence them by developing bespoke content that
profileff s relevant products in areas they have been researching.

For the B2B sales and marketing teams at technology vendors, this information is critical to targeting the right buyers
at the right time, raising brand awareness and positioning products with the right audiences to secure leads that turtt n into
sales. As a result, technology marketers and sales teams are increasingly using audience data to drive decisions and determine
which prospective accounts should be prioritized for folff low up.u With increasing scrutrr iny and focus on ROI, data-driven B2B
marketing is becoming ever more relevant given it is typically more measurable, with more effiff ciency than more traditional
advertising and marketing services, helping to increase lead conversion rates, reducdd e the cost of customer acquisition and
generate more revenue per dollar of marketing spend.

Furthermore, as awareness and scrutiny of data privacy and data protection continue to become more prominent, we
believe marketers will increasingly insist uponu solutions that are built upon permissioned audience data.



9

Key Se trSS ategtt ic Strett ngths

We are a dynamic player at the large and growing intersection of tech and B2B marketing and expect to benefit froff m a
number of key strategic strengths:

• Scale in audience development: Our business has expanded scale in segmented B2B audiences through our
portfolff io of specialist B2B tech media brands and our leading specialist tech research business, Omdia. The
targeted nature of this member/urr ser base enabla es B2B technology companies to reach highly specified
audiences with interests in specific products and services. Our audience development strategy is highly
diversifieff d, leveraging multiple audience acquisition and engagement tactics and channels, including daily
newsletters from our Dive brands, direct web engagement for premium editorial brands like Dark Reading,
BrightTALK webinar channels, social communities, and increasingly AI search engine referrals. We continue to
leverage our editorial and analyst teams to create highly credible, differentiated content and insights forff the
specialist segments within our overall audience.

• Scale in specialist technology research: We believe we have a leading position in specialist technology
research through Omdia, which employs expert analysts to create data-driven intelligence products and custom
research and advisory services for product managers, corporate strategists and the C-suite, challenging market
strategies, sharpening product roadmaps and accelerating time to market and revenue. Tracking activity across
this type of research provides diffeff rent insights into the purchasing intent and behavior of technology buyers,
including early insight into strategic intent and investments. Our Intelligence & Advisory analysts have vendor
and service provider (client) relationships going back decades. These trusrr ted relationships include access to
unique data sharing agreements and permissioned access to firff st party intelligence on product development,
shipment data and market strategies. When combined with the access to Inforff ma TechTarget’s audience data,
Omdia is well positioned to provide unique insight for clients on both the buy-side and sell-side of the
technology market. We believe this helps increase the relevance of our content offer to our audiences and
deliver better insights and prospects to our customers.

• Scale in firff st-party B2B data: Our analytical platforms collect information on millions of audience interactions
with our content, both through our websites and via email. We believe this first-party data provides valuable
insights into the preferff ences of these audiences and their purchasing intent. We have significant scale in
permissioned firff st-party B2B data. This includes all registered members, users and other readers of content froff m
our portfolff io of specialist brands and through our access to the B2B audiences and related data captured by the
Informa Group’s IIRIS proprietary data platform, which is availabla e through the Data Sharing Agreement. This
includes attendee inforff mation and behavior froff m Inforff ma’s face-to-face events, which serve a range of different
segments beyond enterprise. Data gathered froff m facff e-to-face events adds a diffeff rent type of first-party data,
providing further depth and breadth to our customer insights, increasing the relevance of our content offerff to our
audiences and delivering better insights and prospects to customers, furff ther improving ROI. In addition, our
Intelligence & Advisory teams utilize aggregate audience data to enrich and enhance the market intelligence
subsu cription offerings to provide additional diffeff rentiated value for our clients.

• Brand reputation and scale in customer relationships: We are one of the most established and best
recognized brands in the market, both as a source of high-quality specialist technology content forff buyers doing
research, and also for our data-driven B2B solutions that deliver demand generation and buyer intent data forff
technology vendors.

• Scale in leading B2B technology: We have experience in developing effeff ctive technology platforms to serve
both technology buyers and vendors. This includes a leading buyer intent data platforff m, Priority Engine which
is being enhanced and superceded by Informa TechTarget Portal, leading unified demand generation platformff s
and a growing number of AI-enabled tools that improve effiff ciency and enhance customer experience.

• Scale and diversificff ation in product portfolio: We believe we have a compelling value proposition forff B2B
technology companies, offeff ring a fulff l end-to-end portfolff io of solutions to supporuu t all phases of go-to-market,
from R&D to ROI, which helps position us as the leading B2B growth accelerator for technology companies.
Our newly expanded scale and cashfloff ws are expected to provide significant capacity for new producdd t
investment as we compete in the Intelligence and Advisory, Brand and Content, and Demand and Intent
markets.
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• International presence and reach: We have significant international presence and reach, with customers in
more than 80 countries and with around 27% of our revenue generated froff m outside the United States of
America. We leverage that reach to exploit the growth opportunities that exist outside the United States.
Expanding overseas will continue to diversify off ur business and broaden the scope of our first-party data.

• Operating effiff ciencies: We believe our expanded scale and reach provide cost efficff iencies in sales, editorial
and product operations. During 2025 through the implementation of a reorganization plan (the “Restructuring
Plan”), we made significant progress in reshapiaa ng and optimizing the Company’s strucrr ture to enhance its
financial and operational efficiency. The changes put greater emphasis on areas of strength and opportunity,
better position the Company forff future growth, and enable the Company to make the most of its expanded scale,
breadth and diversity. Implemented measures involved streamlining certain areas and funcff tions while
reinvesting in other areas to improve the delivery orr f products and services to customers and enhance the
Company’s go-to-market capabilities.

• Potential forff inorganic expansion: We believe our expanded scale and reach will also provide us with a
greater opportunity to pursue inorganic growth opportunities in the medium-term, using our cash floff ws to
acquire complementary brr usinesses where appropriate that add furff ther scale in data, audiences, content and go-
to-market and/or new capabilities that furff ther differentiate our product offerff .

Accelerll atintt g growth ttt hrtt oughu a portfolff ioll of expexx rt-ltt edll , ddd atdd a-tt driven, digdd itally enabledll B2B S22 olSS utiott ns

To our audiences, we deliver trusrr ted, independent research, primary data, analysis and high-quality editorial content
that uniquely informs and influences purchase decision makers. We believe this expertise positions us as a key provider of
decision supporu t inforff mation to our permissioned audience of approximately 57.6 million technology and business
profesff sionals.

To our clients, we offeff r expert-led, data-driven, digitally-enabla ed products that service the product lifecyff cle froff m R&D
to ROI, which we believe makes us a strategic partner to many of the technology industry’rr s largest companies and its most
successfulff , fasff test and most innovative players, accelerating time to market and to revenue.

Audience Development: We benefit froff m the diversity of inbound and outboundt audience development strategies to
drive high value membership. By taking a multi-channel appa roach, we seek to maximize member acquisition and drive
member loyalty.
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Technology coverage

Al software and services CIO and IT strategy Cybersecurity Networking
• Al Business • CIO Dive • Cybersecurity Dive • Search IoT
• Data Science Central • InformationWeek • Dark Reading • Search Networking
• Enter Quantum • Search CIO • Search Security
• Search Enterprise AI Storage and data protection

Cloud and IT infrastructure
Data management and
analytics • Search Data Backup

Application development • Data Center Knowledge • Search Business Analytics • Search Disaster Recovery
• Search App Architecture • Search AWS • Search Data Management • Search Storage
• Search Software Quality • Search Cloud Computing • Search SAP
• TheServerSide • Search Data Center Channel resources

• Search VMware End user computing • Channel Dive
Business functions and applications • Search Windows Server • Search Enterprise Desktop • Channel Futures
• HR Dive • Search Mobile Computing • MicroScope
• Marketing Dive CX, UC & Collaboration • Search Virtual Desktop • Search IT Channel
• Search Content Management • CX Dive
• Search ERP • HDI IT operations Technology content libraries
• Search HR Software • ICMI • Search IT Operations • BrightTALK
• Search Oracle • No Jitter • Eye on Tech
• Social Media Today • Search Customer Experience • WhatIs

• Search Unified Communications

Vertical industry coverage

Automotive Financial and financial services Healthcare and life sciences Manufacturing and logistics
• WardsAuto • Banking Dive • BioPharma Dive • Manufacturing Dive

• CFO.com • Xtelligent Health IT and EHR • Supply Chain Dive
Construction • CFO Dive • Healthcare Dive • Trucking Dive
• Construction Dive • Payments Dive • Xtelligent Healthcare Payers
• Multifamily Dive • Performative • Xtelligent Healthtech Analytics Real estate and buildings

• Xtelligent Healthtech Security • Facilities Dive
Education Food and grocery • MedTech Dive
• Higher Ed Dive • Food Dive • Xtelligent Patient Engagement Retail and consumer packaged goods

• K-12 Dive • Grocery Dive
• Xtelligent Pharma Life
Sciences • C-Store Dive
• PharmaVoice • Packaging Dive

Energy and sustainability Government
• Xtelligent Rev Cycle
Management • Retail Dive

• ESG Dive • Smart Cities Dive • Xtelligent Virtual Healthcare
• Search Sustainability and ESG lecommunications and service provider
• Utility Dive Hospitality • Light Reading
• Waste Dive • Hotel Dive • Telecoms.com

• Restaurant Dive

Intelligence & advisory
• Omdia
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Regional brands

Brazilian Portuguese English Japanese Spanish
• ComputerWeekly.com.br • Computer Weekly • Cloud Japan • ComputerWeekly.es

• MicroScope • Customer Experience Japan
Simplified Chinese • Telecoms.com • Data Analysis Japan
• Search BI China • Educational IT Japan
• Search CIO China French • ERP Japan
• Search Cloud Computing China • LeMagIT.fr • Information Systems Japan
• Search Database China • Management & IT Japan
• Search Data Center China German • Medical IT Japan
• Search Networking China • ComputerWeekly.de • Networking Japan
• Search Security China • Security Japan
• Search Storage China • Servers & Storage Japan
• Search Virtual China • Smart Mobile Japan
• TechTarget China • SMB Japan

• Systems Development Japan
• Systems Operation Management Japan
• Virtualization Japan

We deliver solutions in the folff lowing areas:

Intelligence & Advisoryr : Expert analyst, data-driven intelligence products and advisory services to product managers,
corporate strategists and the C-suite, challenging market strategies and sharpening product roadmaps. These offerff ings help
clients determine where to play, what products and services to offeff r, and how to compete and win. Examples of our specific
offeff rings in this area include:

• Specialist Technology Research: Through the Omdia brand, which now incorporates the forff merly separate
specialist brands Canalys, Wards Intelligence and Enterprrr ise Strategy Group, we provide research and intelligence
services to technology providers based on expert analysis and data-driven intelligence and reports. These services
are designed to enabla e vendors, which include many of the industry’rr s most significant innovators and providers, to
better understand their current and futff urt e target markets, quantify cff ustomer trends, assess the competition and spot
gapsa and opportunities, ultimately shaping their product roadmap and go-to-market strategies.

• Advisory Services: As part of the Specialist Research business, we deliver advisory services based on the
expertise of our sector-specialist analysts and data-driven market intelligence. These services are bespoke to
individual customers and leverage expertise and data to provide insight and value to providers’ go-to-market
approach, competitive positions, product innovation and market entry arr nd growth strategies.

Brand & ContCC ent: Expert editorial, data-driven brand products and content marketing services for brand marketers,
product marketers and content marketers that reach high value audiences across channels with content that engages, and
prompts action. Our offerings in this area deliver clients brand awareness, thought leadership, and market impact. Examples
of our specific offerings in this area include:

• Brand Solutions: Brand solutions offeff rs B2B marketers the opportunity to grow brand awareness through direct
exposure to specialist technology and business audiences. We draw on an enlarged consolidated portfolff io of media
brands and properties as well as our Activity IntelligenceTM platform, which is designed to enabla e segmentation
and behavioral targeting of audiences to improve the relevancy of digital adverting to the researcher’s needs.
Brand solutions includes the Industry Drr ive portfolff io of brands, which deliver high quality business journalism in a
range of specialist end markets, providing brands with a route to reach these audiences through outboundt email
sponsorship and content marketing in particular. Brand solutions also include on-network banner advertising and
digital sponsorships, off-nff etwork banner targeting, and broader email marketing. With brand solutions, technology
vendors will gain exposure to target audiences who are actively engaging with content or researching relevant
information, and benefitff from association with specialist media brands and high-quality editorial content.

• Custom Content Creation: We offer custom content creation programs that leverage our award-winning and deep
industry crr ontent and discovery/engagement expertise. These support marketers with their end-to-end content
strategy, with solutions that involve conceiving, designing and developing and producing original content in the
form of white papea rs, infogrff aphics, case studies, videos, webinars and microsites, informed by audience research.
This content can be leveraged to support product launches, enable demand-generation campaigns, and establa ish
thought leadership. Customized content assets can be promoted to our audiences, and marketers can also license
content to distribute on their own channels, aligning themselves with top voices in their industries.
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• Video Content Creation and Virtual Events: We have expertise in video content and virtuatt l events, establa ished
through BrightTALK, and allow customers to create and host webinars, virtuatt l events and video content that
generate brand awareness, educate around their solutions and establish thought leadership, promoting it to
BrightTALK’s community of in-market accounts and individuals. BrightTALK integrates with CRM and MAP
systems and content can be embedded into corporrr ate websites, providing customers with a seamless experience
that makes the capta urtt e of data simple.

Demand & IntII ent: Data-driven, AI-enabla ed buyer intent products and demand generation services for demand marketers,
field marketing and sales teams, identifyiff ng prospects who are in market and ready to buy, and generating qualifieff d leads that
accelerate the sales pipeline.

• Informa TechTarget Portal™: Informa TechTarget Portal enhances and succeeds the former Priority Engine
intent data solution. Informa TechTarget Portal was launched towards the end of 2025 and provides all the in-
depth intent data and capabilities that were availabla e within Priority Engine, along with many more. Inforff ma
TechTarget Portal gives client practitioners (1) Expanded Audience Reach - Direct access to high-value B2B
technology buyers across vertical industries and technology categories and including IntentMail AI, an AI-
powered messaging featurt e which enables sellers to automatically generate personalized email copy; (2)
Enhanced Intent Data - Increased intent signal volume incorporrr ating more sources across Inforff ma TechTarget’s
ecosystem, providing deeper insights into accounts, contacts and buying groups for pipeline impact; (3) Unifieff d
Experience across GTM teams - Seamless access to all Portal modules, services outputt s, and performance
reporting through an intuitive interface serving key GTM areas; and (4) Seamless integration with majoa r CRM,
Marketing Automation, Sales Engagement, ABM and Lead Management platforms.

• Qualifieff d Sales OpportunitiesTM: A product which profileff s specific in-progress purchase projeo cts via surveys
and interviews with business technology profesff sionals whose research activity and content consumption is
indicative of a pending technology purchase.

• Unifieff d Demand Solutions: We offer powerful solutions that enable customers to stimulate and generate
demand for their products. These enable marketers to target, engage, influff ence and attract prospective buyers to
their solutions through content marketing programs, which may include white papea rs, webcasts, podcasts,
videocasts, virtual trade shows, and editorial sponsorships. To syndicate customer content, we draw on NetLine’s
publu isher network within Informa TechTarget, its BrightTALK video and webinar platforff m, and its extensive
network of owned B2B media properties, offeff ring marketers access to enormous scale of specialist audiences and
the abia lity to track ROI.

Adaptdd intt g to ett volving AI lanll dscapea

We see AI as a significant opportunity for our business as a technology market to serve in its own right, as a tool to
improve productivity and quality, and as a catalyst forff enhancing existing and inspiring new products and services. The focus
of our current effoff rts lies in the following key areas:

• To provide conversational AI interfaces into our proprietary mrr arket and our permissioned audience, data
enhancing the effiff cacy and the speed of building and executing on go-to-market programs forff our clients;

• To provide conversational AI interfaces into audience experience across the network, enhancing our audience's
ability to discover and engage with the original authoritative and unbiased information that better informff s and
shapes their buying journey; and

• To enhance the productivity of our market experts as they create original data and insights that inforff m and
educdd ate and shape the market, and the productivity of our marketing and sales teams as they seek to scale our
presence in what is an estimated $20 billion addressabla e market.

While AI is evolving the way audiences discover and consume inforff mation, we believe that Informa TechTarget is well
positioned forff this shift gff iven our wealth of market expertise, our trusrr ted original content and the diversity of audience
development techniques that we are able to deploy. We are being proactive and agile in adjud sting to the fundamental change
in how technology buyers discover and consume inforff mation. With the rise of answer engines and AI-driven search, we
believe that there is an accompanying skepticism towards generic content. According to our research, over fourff out of five
technology buyers do not fully trusrr t AI today. We believe that our focus is on high-value expert-driven editorial content and
specialized audience communities is prescient as audiences seek to verify with trusrr ted sources. We have been seeing a 2x to
3x higher membership conversion rate froff m answer engine and LLM citations compared to traditional organic search.
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Delivering decidd siii on suppu ort content to key ae udiedd nces that drive purchase behavior

We deliver trusrr ted, independent research, primary data, analysis and high-quality editorial content to technology and
business professionals that drive purchase behavior in the markets it serves.

Our products offeff r technology buyers and other business professionals the folff lowing key benefitff s:

• Access to Specialist Sector-Specificff Content: We provide technology buyers and other business professionals
with sector-specific content to support them as they research potential technology investments, including three key
sources of content: industry err xperts, peers and vendors. We have significant capacity for generating relevant
sector-specific content forff technology buyers, including keeping them up tu o date with the latest technology
developments. This is consolidated with content generated by our network of third-party industry err xperts as well
as custom content created by B2B technology vendors looking to promote their products. In addition, webinars
provide technology buyers the opportunity to network and learn froff m each other through online discussions and
interactions.

• Highly Efficient Purchasing Decisions: By accessing specialist sector-specific inforff mation, business
profesff sionals are abla e to research important purchasing decisions more effeff ctively. We offeff r integrated content
offeff rings across all majoa r online content forff mats, aligning to differff ent stages of the buying cycle and designed to
minimize the time enterprise technology and business professionals spend searching forff and evaluating content,
and maximize the time availabla e forff assimilating quality information.

Delivering B2B growth accelerll atiott n in 1ii 3 indii ustry vr erticalsll

Our scale and product offerings, including our ability to identify,ff reach and influff ence key decision makers, enabla e us to
retain and develop a broad customer base. We have an established customer base of B2B technology customers focff used on
enterprise technology, including key C-suite technology decision makers.

Our current customer base includes some of the largest technology vendors in the market as well as small and medium
businesses (“SMEs”). For the year ended December 31, 2025, the top 50 customers accounted for appra oximately 37% of
revenue and no single customer contributed more than 10% of revenue. We had 73 customers spend in excess of $1 million
and 822 customers spend in excess of $100,000 during the year ended December 31, 2025.

Our products and services are delivered to customers via short-term contracts across a specific marketing/sales
program, typically six months, and/odd r through integrated, longer-term contracts in excess of nine months, which typically
cover a broader set of needs. We also deliver some products, most significantly within our Specialist Technology Research
business, on an annual subscription basis, paid in advance, providing paid access to research, content and advisory services
throughout the forff ward twelve-month period.

Our products offeff r technology vendors the following key benefitff s:

• Access to Unique First-Party Data and Analysis on Potential Buyers: Our Activity IntelligenceTM analytical
platform captures and interprets the content consumption behaviors of technology buyers and other business
profesff sionals as they undertake research. We believe this is highly valuabla e to technology vendors and provides
powerful insights abouta who is in-market and where they are on their buying journey, all of which can be fed into
marketing and sales go-to-market strategies.

• Ability to Target Active Buyers Effiff ciently: We use the insights gleaned from our first-party B2B data about
who is in-market and where they are on their buying journey to provide technology vendors with buyer intent data
and highly qualifieff d leads. Furthermore, we are abla e to support the vendors’ engagement with these potential
buyers through custom content and marketing programs designed to help influff ence prospective buyers’ decision
making.

• Trusted Advice and Intelligence Through Specialist Technology Research: Our Omdia business (which now
incorporates the previously separate specialist brands of Canalys, Wards Intelligence and the Enterprise Strategy
Group gives us a leading position in specialist technology research, with expert analysts providing data-driven
intelligence products, custom research and advisory services for product managers, corporate strategists, channel
chiefs, and the C-suite, challenging market strategies, sharpening product roadmaps and accelerating time to
market and revenue. We believe this makes us a trusrr ted advisor to B2B technology vendors, providing unique
perspectives on the market and different product segments.

• Measurable Results and ROI: We build profileff s of potential buyers’ technology interests and their broader
company interests as they evolve over time, potentially enabling us to identify pff atterns of purchasing intent. We
leverage this insight into products designed to improve ROI on marketing and sales programs by focff using on



15

buyers where active demand exists. We provide this intelligence directly to B2B technology vendors forff their own
use, helping to drive continuous improvement in their own marketing and sales workfloff ws, whether focused
specifically on prospects we provide them or on those they have otherwise obtained, which our information will
enrich and make more actionabla e.

• More Effiff cient and Effeff ctive Sales Outreach: We are a leading distributor of B2B enterprrr ise technology white
papea rs, webcasts, videocasts, virtual events and podcasts, offerff ing technology vendors the opportunity to educdd ate
and influff ence technology buyers during the research process, prior to any interaction with sales teams. Vendor
sales teams can login directly to our [Inforff ma TechTarget Portal] platforff m or via CRM platform integration,
enabling them to quickly identify rff elevant new prospects and tailor their outreach according to interests. The
combination of granular purchase intent intelligence and platforff m automation creates a stronger, more personalized
and efficient connection between technology buyers and technology vendors looking to do business with them.

Delivering B2B growth accelerll atiott n in mii ore thatt n a dozen technologyo categore ies

We deliver our range of B2B products and solutions to more than a dozen technology categories, as detailed below.
Each of these categories can be broadly characterized by high levels of innovation and rapia d product development, where
trends move quickly and purchasing decisions are typically high value. These dynamics make expert insight critical for
profesff sionals and data-driven B2B products essential forff vendors looking to hone their strategy and product appra oach, and
reach interested buyers.

Analytll ics and AI. BI usinesses of all kinds are looking to capia talize on the new possibilities presented by evolving AI
technologies and the application of machine learning, whether it is to improve internal processes and tools or develop new
business models and services to transform their enterprrr ises. Through our leading brands and capabilities, we deliver market
insights, facilitate meaningfulff connections, and offeff r digital demand generation services for those working with
transforff mative and future technologies and in the fieff ld of information management.

Applpp ication Architecture and Development. For the community of developers, architects and project managers that
build, customize and integrate softwff are forff their businesses, we deliver a broad landscape of specialist content, tools and
languages that help them capitalize on innovation in softwff are appra oaches and stay up tu o date on critical matters such as
performance testing and data security.

Automotive. With the convergence of the automotive and technology markets, a traditionally closed ecosystem is
rapiaa dly evolving amongst new market entrants, developing consumer needs and geopolitical instability. Our trusrr ted
automotive brands provide expert insight at the intersection of the automotive and technology markets, with unrivalled
opportunities to shapea company positions in auto-tech through marketing services, events and research.

Business Applpp ications. Any mid- or large-sized enterprise will have a host of business appla ications that are mission
critical for their operations and success, including enterprise resource planning platforms (“ERP”), databases and business
intelligence software, content management platforff ms, customer faciff ng applications and CRM software. This creates a high
demand for specialized information froff m IT and business professionals involved in their purchase, implementation, and
ongoing supporuu t. We provide expert insights and leading online resources on business applaa ications, through a range of online
properties including TechTarget Customer Experience, TechTarget HR Software, and TechTarget ERP.

Channel. We are home to a comprehensive suite of products serving the channel ecosystem, with a broad reach across
technology advisors/agents, value-added resellers, solution providers, managed service providers, independent software
vendors and consultants. Focused on the future of the indirect sales channels – a specialist market where B2B technology
companies actively seek alliances with channel partners – we provide expert analyst, intelligence and advisory services, that
inform vendors’ go-to-market strategies and deliver specialist inforff mation, insight and content to channel professionals.

CIO/II IT// Strategye . We deliver specialist content specifically targeted at chief inforff mation officers (“CIOs”), senior
enterprise technology executives and business executives with technology responsibility, enabla ing them to make inforff med
enterprise technology purchases throughout the critical stages of the purchase decision process. Their areas of interest
generally align with the major sectors of the IT market: AI, BI and big data, business appaa lications, cloud, data center,
DevOps, end user computing, networking, outsourcing, risk management, security and storage. The challenge for senior
technology executives and those with responsibility for technology is how to use new and major technologies, including AI
and big data, to gain a competitive edge. Their interests are increasingly broad too, from customer experience and digital
workplkk ace experience to the strategically important cybersecurity and data privacy. We provide a range of solutions
addressing the specific segment and customer market of CIO and IT Strategy, through expert intelligence, advisory services,
editorial and media properties such as the CIO/IT Strategy site.
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Components att nd Devices. Components and devices power the digital world and participants in this ecosystem are
delivering the technologies that drive 5G, AI, IoT, and cybersecurity transforff mations. We deliver expert-led analysis and
advisory services, data-driven brand products, content marketing and specialist content that drives industry err xpansion.

Computer, Ir T OII peO rations and DevOpsO . The high pace of digital transformation within enterprises means IT strategies
are continually being reshapea d. IT decision makers are required to navigate a diverse set of IT platforms, servers, desktop
solutions and virtual environments, work out how to scale to meet the demand of today’s cloud native appla ications while
being futff urt e-ready forff new appla ications and mindfulff of sustainabia lity, including data center energy efficiency. We deliver a
comprehensive suite of brands, products and services that educdd ate, guide and connect the community, including trusrr ted
independent research, specialist media sites, expert editorial, training, data-driven brand products and demand generation
services.

Cybersecurity. Every aspect of enterprise computing depends on secure connectivity, data and applications. As
businesses worldwide continue to adapt to new forms of online threat from hackers, criminals, and other nations, they are
making an unprecedented investment in online defenff se. Equally, technology providers are looking to bring to market
increasingly sophisticated security solutions that supplu ement or replace traditional perimeter security solutions. We offerff a
powerful combination of leading market intelligence, events, and media.

Environmental, Social and Governance in TechTT nology: Changing consumer and employee expectations, investor
scrutiny and government regulations are driving corporate leaders and technology providers to focus more on environmental,
social and governance matters. In the Tech industry,rr this has a particular focus on how enterprises and their partners manage
energy effiff ciency, carbonr footprtt ints and environmental impacts. We bring expert editorial, specialist content and content
marketing services that deliver value-added insight to business leaders.

Healthcare Technology. The healthcare indusdd try irr s undergoing continued digital transforff mation, as it looks to capture
patient outcome and efficff iency benefitsff from how technology, information and data is applied. We have a suite of high-
quality, content-led brands that bring essential insight and connections to the healthcare technology community, including
brands/properties such as Xtelligent Healthcare Media, HealthITSecurity.com and MedTech Dive.

Media and Entertainment. The media and entertainment industry irr s global and fast moving, with technology providers,
media platforff ms, service providers and device manufactff urt ers looking to anticipate consumer trends and finff d competitive
edge. Our media and entertainment group provides expert research, analysis and data-driven intelligence that shape strategies
and uncover new commercial and partnership opportunities.

Networkirr ng. In the segment forff networking - which comprises hardware, software and services that supporuu t data and
voice networks - new sectors have emerged and become an investment focus forff networking profesff sionals within enterprises.
We deliver specialist, targeted content and expert market insights to networking professionals and service providers that
directly supporu t purchasing and product development decisions, through brands and online properties that include TechTarget
Networking and TechTarget Unifieff d Communications.

Service Providers. Telecommunications is a complex and changing industry,rr with regulation, transforff mation and digital
disruptrr ion ever-present. We provide specialist content, facilitate industry crr onnections and offer demand generation services
to the diverse ecosystem of operators, cloud service players, hyperscalers and enterprise, consumer and industry srr uppliers,
including through Omdia and targeted media brands.

Storage. As the world creates more data and enterprrr ises need to store it securely and compliantly, whether in the cloud
or solid state, the data storage market is rapia dly growing and innovating, through new technologies such as data deduplication
and storage virtuatt lization. We provide expert insights forff profesff sionals looking for the latest information and provider
intelligence, through online properties including TechTarget Storage, TechTarget Data Backup,kk and TechTarget Disaster
Recovery.

Industry trr echnology-enabled sectorsrr : There are many industries where growth and transformation are being driven by
digital innovation and the appla ication of technology. Our Industry Drr ive portfolff io of vertical market communities and its
Xtelligent portfolff io of healthcare technology web sites provide a strong basis forff servicing the information needs of
audiences outside of core enterprise technology categories. We provide specialist content, news, insights and in-depth
analysis that help profesff sionals in industries such as healthcare, life sff ciences, manufactff urtt ing, logistics and supplu y chain,
energy and sustainability, finff ancial technology, and retail stay up tuu o date and make critical decisions. It also provides data-
driven brand and content marketing services and demand generation services for vendors looking to reach high value
audiences in these sectors.
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We sit at the intersection of technology and B2B Marketing, a large and growing market worth an estimated $20 billion
annually. As this area has grown in scale, it has become even more competitive, with more companies targeting the
marketing and sales budgets of technology companies with a range of products and services similar to ours. These companies
can be categorized into (i) media companies, (ii) providers of specialist technology research and intelligence, (iii) demand
generation and intent data providers, and (iv) marketing technology and softwff are companies. We have the advantage of
offeff ring effeff ctive solutions across all of these areas, creating efficff iencies forff our customers.

We face competition froff m companies that producdd e content specifically for enterprrr ise technology and business
profesff sionals on the basis of target audience, quality and uniqueness of information content, ease of use of its websites for
business professionals, and the quality and quantity of sales leads generated for B2B technology companies. These
companies also compete for readers and registered members based on the quality and specificity of content. Some of the
largest current competitors in this category irr nclude Ziff Davis, Inc., and Foundry,rr among other competitors.

Providers of specialist tech research include several larger, establa ished players such as Gartner, IDC, Forrester, Frost
and Sullivan, and others. We compete against these companies based on the specificity of our analysis, content creation
capabilities, and analyst coverage against specific technology categories.

We also compete with a number of companies that offeff r demand generation and intent data on the basis of our ability
to deliver highly qualifieff d prospects, to meet customer requirements around delivery srr cale and specificity, and based on the
usefulff ness of delivered leads or intent data to a customer’s sales and marketing efforts. In addition to the media companies
that offeff r these services as part of their product portfolff io, examples of these providers would include Bombora, Inc., Madison
Logic, Inc., Intensify, Inc. and Demand Science, Inc.

There are many companies that offerff software that help customers automate and create efficiencies in their sales and
marketing outreach effoff rts. Our Demand & Intent related offerings may be used by customers very effeff ctively as a source of
quality data inputs to these solutions. In some cases, customers may see certain of our offeff rings as competitive to these
providers. Examples of companies in this category wrr ould include 6Sense Inc., Demandbase, Inc., and ZoomInfo
Technologies Inc. In the webinar and virtual event space, software-based competitors include ON24, Inc.

Specialisll t content and audiedd nce acquisiii tioii n

We have a portfolff io of specialist brands providing high quality, relevant and targeted research and content to business
profesff sionals and technology-decision makers, which are delivered in multiple formats, including through research reports,
data and analysis, specialist journalism, informative websites, digital newsletters, webinars and video channels.

We believe that the quality and relevance of these brands and specialist content build engaged audiences, and in turn,
allow us to provide B2B technology vendors with a highly effecff tive platforff m forff targeted marketing and sales campaigns
capable of generating measurable ROI. In addition to the existing registered members and readers that we have today, we aim
to grow audiences through non-paid traffiff c sources, particularly organic search engine traffiff c. We suppluu ement our non-paid
traffiff c sources strategy with keyword advertising on major search engines and targeted list rentals of e-mail subsu cribers froff m
a variety of targeted partners, media sources, and data providers.

Sales and Marketintt g

Our sales, marketing and go-to-market capabilities are a key strength. As of December 31, 2025, our sales and
marketing staff consisted of over 500 people. The majority of our sales and marketing staff are located in the United States
and the United Kingdom, with staff lff ocated in 15 additional countries.

We organize our sales capabilities around customer sectors, which we believe allows our sales personnel to become
experts in specific sectors, more knowledgeable about customer needs in those areas, and then recommend and deliver more
tailored solutions from across our full product and service offering. We employ an internal direct sales department that works
closely with existing and potential customers which is supplemented by a global accounts team, serving our largest
customers, and a Customer Success Team, helping customers maximize their use of our products and making the renewal
process efficient. We also employ a marketing team that focuses on driving brand awareness among B2B technology clients
and marketers and positioning us as a key player and “thought leader” in ROI-based marketing.

We focus our marketing initiatives on digital sponsorships on platforff ms that reach technology marketers, direct
communications about new and existing solutions using the contact databaa ses of our Informa TechTarget businesses, and the
creation and distribution of owned content including videocasts, blogs and white papea rs that inform and engage marketers.
We also undertake press and public relations activities to maintain positive brand awareness and nurture relationships with
key analysts, publications and influff encers who create content on B2B marketing and sales topics.

Strott ng positions in competitivtt e growth att reas
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We believe we are abla e to draw on the current considerable talent that lies within our legacy TechTarget business and
our legacy Informa Tech Digital Businesses. As of December 31, 2025, we employed over 1,850 full-time industry arr nd
market experts across more than 220 digital properties. Central to our competitive strength is the sector expertise of our
people and a culture that encourages ownership and innovation, appropriately challenges and empowers employees to deliver
results and celebrates success.

None of our U.S. employees are represented by a labor union and only a small number of our international employees
in France, Brazil and the Netherlands are represented by workers’ councils and/or have the benefitff s of collective bargaining
agreements. Our legacy businesses have not experienced interruptu ions of operations or work stoppages duedd to labora
disagreements.

Our environment is dynamic, collabora ative and inclusive. We value our employees, are clear on objectives and goals,
and equip our people with the right tools and resources to succeed including learning and development opportunities and
well-being supporu t, and encourage them to contribute ideas that drive us forff ward.

Technologyo Infrn astructure

We prioritize the resilience and scalability of our technology infrastructurtt e, investing and further developing this
infrastructurtt e to support futff urtt e growth in the business, customers and traffiff c, ongoing platform security, and product and
system availabia lity.

We use leading Cloud infrastructurt e providers and off-sff ite data centers to maintain our websites and online offerings.
Critical system components have in-built redundancy to minimize the impact of any unexpected failure and allow for
maintenance and upgrades, with critical data regularly backed up. As part of our cybersecurity program, we use industryrr
standard network and perimeter defenff se technologies, DDoS protection systems, web application firff ewalls, and enterprise
grade DNS services across multiple vendors, and maintain a quality assurance process to constantly monitor our servers,
processes, and network connectivity.

Seasonalityll in Tradingii and Revenues

We expect to be exposed to seasonal variabia lity throughout the calendar year, with the primary movements refleff cting
the normal phasing of increases or decreases in customer demand. For example, marketing and sales activity among B2B
clients typically dips during summer months. Similarly, annual budget appra ovals and the timing of customers’ product
launches mean revenues are generally lower durdd ing the first quarter relative to subsequent quarters in a given year.

Our specialist research business, Omdia, continues to generate a subsu tantial portion of revenues through subsu criptions
to its research and analysis, which will typically be annual contracts, booked and paid for in advance. While the cash is
received upfu roff nt under these arrangements, the revenue for these subsu criptions is recognized equally over the twelve-month
period of the subscription.

The timing of our expenses also does not fluctuate seasonally or vary directly with revenues. The majority of our
expenses are personnel-related and include salaries, stock-based compensation, benefits and incentive-based compensation
plan expenses.

Outside of seasonal factff ors, because a significant proportion of our customers are B2B technology companies, the
success of our business is linked to the health and market conditions of the enterprrr ise technology industry.rr These B2B
technology companies more generally have been, and are likely to continue to be, impacted by challenging macroeconomic
conditions including historically high inflation, higher interest rates and customer uncertainty surrounding the U.S. political
landscape, monetary policy of the United States, and geopolitical issues.

Our business felff t the impact of these macroeconomic headwinds during 2025, 2024 and 2023 with elongated sales
cycles, budget cuts and budget freff ezes at many of our customers. While we expect our near-term results to continue to be
impacted by these macroeconomic headwinds, we believe we benefit froff m a number of strategic advantages and long-term
market trends, such as our leading position, the recognition of our brands, and the futff urtt e outlook of the technology market,
which will supporu t the sustained growth of our range of data-driven products and services.

Member and UseUU r PriPP vacy

We gather in-depth business inforff mation abouta our registered members and users who provide us or our partners with
such information through e-mail, telephone, or other means, including through the submission of webforff ms displayed on our
websites. We also gather information abouta readers of certain content on our websites by tracking their content consumption
or the content consumption of the companies they work forff . We post our privacy policy and terms of use on our websites so

Talent and HumHH an Capia taii l



19

that our members, users and others who visit our websites can access and understand the terms and conditions applicable to
the collection and use of their information and our websites.

Our privacy policy discloses the types of inforff mation that we gather, how we use the information, and how a member
or user can correct or change this information, including how a member or user can unsubscribe froff m our communications.
Our privacy policy also explains the circumstances under which we share a member’s or user’s information and with whom.
Members and users who register receive offeff rs via e-mail, telephone, and other means, such as targeted advertising online or
on mobile devices regarding areas of specific interest to them and that are relevant to their profesff sional interests; these offeff rs
contain content created either by us or our third party B2B technology customers.

To uphold our obligations to our members and users, we impose constraints that are consistent with our privacy policy
on the customers and third parties to whom we provide member and user data, including through the use of contractuat l terms
and conditions or data processing agreements, where applicable, that are generally consistent with our obligations to
members and users and as set forff th in our privacy policies and terms of use. We also adhere to global privacy frameworks,
including the EU-U.S. Data Privacy Framework, UK Extension, and Swiss-U.S. Data Privacy Framework, ensuring
compliance with international data protection standards.

Consumer Protecttt iott n and Privacy Rc egulatll iott n

General. Advertising and promotional activities presented to members, users and website visitors are subjeb ct to federal
and state consumer protection laws that regulate unfaiff r and deceptive practices. We are also subju ect to various other fedff eral
and state consumer protection laws, including the ones described below, and are subju ect to the laws and regulations of
various other jurisdictions in which we target members, users and website visitors.

CAN-SPAMPP Act. The Controlling the Assault of Non-Solicited Pornography and Marketing Act of 2003 (the “CAN-
SPAM Act”) regulates commercial e-mails and provides a right on the part of the recipient to request the sender to stop
sending commercial electronic marketing messages (“commercial e-mails”) and establishes penalties forff the sending of e-
mail messages that are intended to deceive the recipient as to source or content. Under the CAN-AA SPAM Act, senders of
commercial e-mails (and other persons who initiate those e-mails) are required to make sure that those e-mails do not contain
false or misleading transmission information. Commercial e-mails are required to include a valid return e-mail address and
other subject heading inforff mation so that the sender and the internet location froff m which the message has been sent are
accurately identifieff d. Recipients must be furnished with an electronic method of informing the sender of the recipient’s
decision not to receive further commercial e-mails. In addition, the e-mail must include a postal address of the sender and
notice that the e-mail is an advertisement. The CAN-SPAM Act may appla y to the e-newsletters that our websites distribute to
registered members and to some of our other commercial e-mail communications. The U.S. Federal Trade Commission (the
“FTC”) has issued regulations related to the CAN-A SPAM Act, including interpretations of such act that indicate that e-
newsletters, such as those we distribute to our registered members, will be exempt from most of the provisions of the CAN-
SPAM Act, provided that they do not contain predominantly marketing content. The CAN-SPAM Act and the FTC’s CAN-
SPAM trade regulation rulrr e allow for civil penalties that runrr into the millions of dollars. Several states have enacted
additional, more restrictive and punitive laws regulating commercial email. Foreign legislation exists as well, including
Canada’s Anti-Spam Legislation and the European laws that have been enacted pursuant to the General Data Protection
Regulation (“GDPR”) and European Union Directive 2002/58/EC and its amendments. We use email as a significant means
of communicating with our existing members and users as well as potential website visitors and members and users. We
apply the applicable legal requirements to e-newsletters and all other e-mail communications and believe that our e-mail
practices comply with the requirements of the CAN-AA SPAM Act, state laws and appla icable foreign legislation.

Telemarketkk ing Rules. Laws regulating telemarketing in the United States, including the Telephone Consumer
Protection Act (the “TCPA”), the Federal Communications Commission (“FCC”) rulrr es thereunder, the Telemarketing and
Consumer Fraud and Abuse Prevention Act and the FTC’s Telemarketing Sales Rule, including their do-not call provisions,
and in the other jurisdictions where we do business, could appla y to our calls to members, users and website visitors. If any of
these laws appa ly to our telemarketing, and we are found liabla e forff violating them, we could be subject to enforcement actions,
significant finff ancial penalties, or restrictions on our business practices.

Other ConsCC umer Protection and Privacy Rc egulation. The FTC and many state attorneys general and agencies are
applying federal and state consumer privacy and protection laws to require that the online collection, use and dissemination
of data, and the presentation of website content, comply with certain standards forff notice, choice, security and access. In
many cases, the specific limitations imposed by these standards are subju ect to interpretation by courts and other governmental
authorities, and courts may adopt these developments as law. The FTC has actively been bringing enforff cement actions
against companies from improperly disclosing personal inforff mation to third parties forff targeted advertising purposrr es.
Through these enforff cement actions, the FTC is creating new subsu tantive limitations on how companies are permitted to use
and disclose inforff mation. The agency may also look to codify these new privacy requirements (and other data processing
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obligations) through its “Trade Regulation RulRR e on Commercial Surveillance and Data Security”. It began the formal process
to develop this set of rules in 2022, and it is still ongoing. These new rules and future FTC and state enforff cement/guidance
may significantly impact our business depending on how the limitations the agency creates for the use of personal
information forff targeted advertising purposrr es are appla ied. The FTC and states are also expanding their views of appropriate
consent and related practices in an evolving manner. These practices as well as potential legislation at the state and fedff eral
level may restrict or prohibit behavioral advertising within the state. In the absence of a federal law pre-empting their
enforcement, even individual state legislation would likely have the practical effeff ct of regulating behavioral advertising
nationwide because of the diffiff culties behind implementing state-specific policies. In addition, many states are considering
new and/or have implemented comprehensive privacy laws, including Califorff nia, Colorado, Connecticut, Virginia, and
Texas, which may have an impact on how we can conduct our business. In addition, the European Union (“EU”) and its
member states, the United Kingdom, Canada and numerous other countries have laws, rulrr es and/or regulations dealing with
the collection and use of personal inforff mation obtained froff m their citizens. Regulations have focused on, among other things,
the collection, use, disclosure and security of information that may be used to identify,ff or that actuatt lly identifies, an
individual, such as an e-mail address, a name, or in some cases, an IP address. These laws also provide consumers with the
right to access the information a company has collected about them, correct it, request that it be deleted, or to stop the sale or
sharing of such inforff mation to third parties. Additionally, the EU and other jurisdictions require informed consent forff the
placement of a cookie on a user device.

While we believe we operate our business in compliance with the laws and regulations that apply to us, such laws and
regulations continue to be the focff us of legislative bodies, courts, and regulators at the state and federal level as well as in
other countries. This enhanced focus may result in amendments to existing laws and regulations, the enactment of new laws
and regulations, and new guidance and interpretation by governmental agencies or the courts.

Intellectual ProPP peo rtytt

Our copyrights, domain names, trademarks, trade secrets and similar intellectuat l property are important to our success,
and we rely uponuu copyright, trademark and trade secrets laws, as well as confidff entiality agreements with our employees and
others, and protective contractuatt l provisions, to protect the proprietary technologies and content that we have developed and
may develop in the futff urtt e. We expect to pursue the registration of our material trademarks in the United States and
elsewhere. Currently, the TechTarget, BrightTALK Canalys, Omdia, Industry Drr ive and NetLine trademarks and logos, as
well as certain other trademarks and logos, are registered in the United States with the U.S. Patent and Trademark Office and
in select foreign jurisdictions, and our legacy businesses have appa lied for U.S. and foreign registrations for various other
marks. In addition, we had registered appa roximately 2,600 domain names as of December 31, 2025 that are, or may be,
relevant to our business. We also incorporrr ate a number of third-party software products or services into our technology
platforms pursuant to relevant licenses. We use third party softwff are to maintain and enhance, among other things, our content
and data including through utilizing these third-party softwff are licenses, and we believe the licensed softwff are will generally
be replaceable, by either licensing or purchasing similar softwff are froff m another vendor or building the software functions
internally.

Availaii ble Ill nfII orff marr tion

We are required to fileff annual, quarterly and current reports, proxy statements and other information with the Securities
and Exchange Commission (“SEC”). Our filinff gs with the SEC are availabla e to the public through the SEC’s website at
http://www.sec.gov.

You also can find more information abouta us online at our website located at https://investor.inforff matechtarget.com.
The inforff mation contained on the website is not included or incorporrr ated by reference into this Annual Report on Form 10-K.
Our filinff gs with the SEC are made availabla e freff e of charge through our website as soon as reasonabla y practicable afteff r they
are electronically filed with, or furff nished to, the SEC.

Item 1A. Risk Factors

Investing in our common stock involves substantial risks. You should carefulff ly consider the folff lowing factors, together
with all of the other inforff mation included in this Annual Report, including under the heading “Management’s Discussion and
Analysis of Financial Condition and Results of Operations” and the consolidated financial statements and the related notes
included elsewhere in this Annual Report before investing in our common stock. Any of the risk factff ors we describe below
could adversely affect our business, financial condition or results of operations. The market price of our common stock could
decline if one or more of these risks or uncertainties develop into actuatt l events, causing you to lose all or part of your
investment. We cannot assure you that any of the events discussed below will not occur. Please also see “Cautionary Note
Regarding Forward-Looking Statements” in this Annual Report forff more information.
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Risks Related to Our Business

The intii egtt ration of oo ur legace y bc usinesses presents ctt hallenges that may pa revent us froff m realizing all the antictt ipatedtt
benefie tsi of the TraTT nsactions.

Our management team will continue to devote attention and resources to integrating the business practices and
operations, which operated as independent businesses prior to the business combination. Potential diffiff culties we may
encounter in the integration process include the folff lowing:

• the diffiff culty in successfulff ly integrating, or the inabia lity to successfulff ly integrate, our businesses, including their
respective operations, technologies, products and services, and customer contracts, in a manner that permits us to
achieve the cost savings and revenue synergies anticipated to result from the combination, which could result in
the anticipated benefits of the combination not being realized partly or wholly in the time frame currently
anticipated or at all;

• lost sales and customers as a result of certain customers of any of the businesses deciding not to do business with
us, or deciding to decrease the amount of business they do with us in order to reducdd e their reliance on a single
company;

• the necessity of coordinating geographically separated organizations, systems and faciff lities;

• potential unknown liabia lities and unforff eseen increased expenses, delays or regulatory crr onditions associated with
the combination;

• integrating personnel with diverse business backgrounds and business cultures, while maintaining focff us on
providing consistent, high-quality products and services;

• consolidating and rationalizing IT platforff ms and administrative infraff structurt es as well as accounting systems and
related finff ancial reporting activities and difficulty implementing effective internal controls over finff ancial reporting
and disclosure controls and procedurdd es in particular; and

We could be adversely affectff ed by the diversion of our management’s attention and any delays or diffiff culties
encountered in connection with the integration of our business. The process of integrating operations could cause an
interruptuu ion of, or loss of momentumtt in, the activities of one or more of our segments.

If we experience difficulties with the integration process, the anticipated benefits of the combination may not be
realized fully or at all, or may take longer to realize than expected. These integration matters could have an adverse effect on
our business, results of operations, finff ancial condition or prospects durdd ing this transition period.

Infon rma could engagea in busineii ss and other activities thatt t compem te withi us.

Informa has agreed that until the First Trigger Date (as such term is defined in that certain Stockholders Agreement,
dated as of December 2, 2024, by and among us, Inforff ma PLC and Informa US Holdings Limited (the “Stockholders
Agreement”)), which appa lies when Inforff ma and its subsu idiaries (“Informa Group”) hold less than 50% of our common stock,
the Inforff ma Group will not acquire a Competitive Business (as defined in the Stockholders Agreement), subjeb ct to certain
exceptions. Subject to the terms of the Stockholders Agreement, Informa or any of its subsu idiaries may engage in certain
activities notwithstanding the facff t that they may compete directly or indirectly with our business. To the extent that the
Informa Group engages in the same or similar business activities or lines of business as us, or engages in business with any of
our partners, customers or vendors, our ability to successfulff ly operate and expand our business may be adversely affected.

Failure to successfulff lyll implement and opeo rate underdd the Data Stt haSS ringii Agreement betwett en us and InfII orff mar could ill mpii act
the potentt tial benefitsff of the TraTT nsactions.

On December 2, 2024, we entered into a Data Sharing Agreement with Informa. Among other things, the Data Sharing
Agreement allows us and Inforff ma to share data forff certain agreed use cases. If we are unsuccessfulff at implementing and
operating under the Data Sharing Agreement, some of the potential benefitsff from the combination might not be realized, such
as our ability to monetize event data through our product offerings.

The corporrr ate ott pporo tunityii provisions in our Amendeddd and Restated CerCC tifii cate of Incorporatiott n and the StoSS ckhokk lderdd srr
Agreement may enable Ill nfII orff mar to benefie t fi roff m corporr rate opportunitiei s thatt t mightgg othett rwise be available tll o utt s.

Our Amended and Restated Certificff ate of Incorporrr ation (“Charter”) and the Stockholders Agreement contain
provisions related to the waiver of certain corporate opportunities that may be of interest to both us and Informa. Our Charter
provides, among other things, that Inforff ma and the other persons specified therein shall not be liabla e to us, our affiff liates or
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our stockholders for breach of any fidff ucdd iary duty as our stockholder, director, or officer in connection with certain business
activities and opportunities. The provisions set forff th in the Stockholders Agreement provides in general that (i) a corporate
opportunity offeff red to any individual who is our director, but not our offiff cer or employee and who is also a director, officff er
or employee of Inforff ma will belong to us only if such opportunity is expressly offered to such person solely in his or her
capacity as our director and otherwise will belong to Informa and (ii) a corporrr ate opportunity offeff red to any individual who is
our offiff cer or employee and also is a director, officff er or employee of Inforff ma will belong to us unless such opportunity is
expressly offered to such person in his or her capacity as a director, officff er or employee of Inforff ma, in which case it will
belong to Informa. The absa ence of a dutd y on the part of Informa or its affiff liates to present corporate opportunities to us may
have a material adverse effeff ct on our business, financial condition, results of operations or prospects if attractive corporrr ate
opportunities are allocated by Informa to itself or its affiff liates.

Because we will depeee nd on our abilityii to generate revenues froff m thett sale and supporpp t of po urchase intii entt t dridd ven marketintt g
and advertising campaim gni s, material reductiott ns in marketintt g and advertising spes ndindd g will likely hll ave an adverserr effeff ct
on our revenues and operating resultsll .

The primary source of our revenues is the sale and support of purchase intent-driven advertising campaigns to our
customers. Any material reducd tion in marketing and advertising expenditures will likely have an adverse effect on our
revenues and operating results. We believe that advertising spending on the internet, as in traditional media, fluff ctuatt tes
significantly as a result of a variety of facff tors, many of which are outside of our control. Some of these factff ors include:

• variations in expenditures by advertisers due to budgetary constraints;

• the cancellation or delay of projects by advertisers or by one or more significant customers;

• the cyclical and discretionary nature of advertising spending;

• general global economic conditions and the availabia lity of capital, as well as economic conditions specific to the
internet and online and offlff ine media industry;rr and

• the occurrence of extraordinary events, such as naturtt al disasters, pandemics or infectff ious disease outbrt eaks, acts of
terrorism and international or domestic political and economic unrest.

We generate revenue from sales of so ubscriptii iott ns to our platforff msr and datdd a att nd research reporee ts, as nd any dn ecdd line inii
demand or changes in pii refee rence trett nds fdd orff the typtt es of products att nd services that we offeff r would negate ivtt ely ill mpii act our
busineii ss.

We derive a substantial amount of revenue from the sale of subscriptions to our platforms and data and research
reports. Demand and preferff ence trends for these platforms and data and research reports are affected by various factors, many
of which are beyond our control. Some of these potential factff ors include:

• awareness and acceptance of the market research, market insight, and lead generation platforff ms generally, and the
growth, contraction and evolution of these platforms;

• availabia lity of products and services that compete with those we offer;

• brand recognition;

• pricing;

• ease of adoption and use;

• performance, featurtt es, and user experience, and the development and acceptance of new featurtt es, integrations, and
capabilities;

• customer supporu t;

• accessibility across several devices, operating system, and applaa ications;

• integration with customer relationship management and similar systems;

• compliance with domestic and international regulatory rrr equirements;

• AI functionality and capabilities; and

• the potential forff the development of new systems and protocols forff business-to-business (“B2B”) communication.
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If we fail to successfulff ly predict and address declines in demand and changes in preference trends, our business, results
of operations and finff ancial condition could be harmed.

General domdd estic and glogg bal economic, bc usiness or indii ustry cr onditioii ns, fs inff ancial market instabitt lityii , ayy nd geopoliticll al
changes have in tii hett past and are expeee ctedtt to contintt ue to adverserr ly affeff ct our business, as well as our abilityii to forecast
finaii ncial resultsll .

The U.S. and international economies have experienced inconsistent, unpredictabla e growth and a certain degree of
instability, magnified at times by facff tors including changes in the availabia lity of credit, inflation, tariffs and trade disputes,
volatile business and consumer confidff ence, unemployment, responses to public health crisis, including pandemics like
COVID-19 and epidemics and geopolitical unrest, including from the impacts of the ongoing conflicff ts between Russia and
Ukraine and in the Middle East. These and other macro-economic conditions have contributed to unpredictabla e changes in
the global economy and expectations of future global economic growth. Additionally, continued economic weakness in the
United States and international markets have adversely affected our customers and their spending decisions, causing them to
reduce or delay their purchases of our offeff rings, which has adversely affected and are expected to continue to affeff ct our
business.

Because all components of our budgeting and forecasting are dependent upon estimates of growth or contraction in the
economy generally, and in the IT market specifically, it will be difficult for us to accurately estimate future income and
expenditures. We will not be able to predict the duration of current economic conditions or the durdd ation or strength of an
economic recovery in the United States or worldwide generally or in the IT industry orr r in any of its segments. Further
adverse changes may occur as a result of global, domestic or regional economic conditions, changing consumer and customer
confidff ence, inflation, unemployment, tariffs, declines in stock markets, or other factors affecting economic and geopolitical
conditions generally. These macro-economic conditions may also result in increased expenses due to higher allowances for
credit losses and potential goodwill and asset impairment charges and may make it more difficult for us to make accurate
forecasts of revenue, gross margin, cash floff ws and expenses. We recognize that these challenging macro-economic
conditions have and are expected to continue to negatively affect sales of our offeff rings, both in the United States and
internationally and could increase our exposure to credit losses, increase the cost and decrease the availabia lity of financing, or
increase the risk of loss on investments. The impact in the futff urtt e of these macro-economic conditions on our business, results
of operations, finff ancial condition and/odd r liquidity is uncertain and will depend on future developments that we may not be
able to accurately predict.

The areas in which we compem te are rapidly ell volving, which makes it di ifdd fiff cult to forecast demand for our products att nd
services.

The areas in which we operate are highly competitive and rapia dly evolving. If there is a shift iff n customer demand forff
content, market data and market business, or if customers forff these areas more quickly or more extensively than expected
choose to focff us their new spending on, or shift tff heir existing spending to, other solutions that do not interoperate with our
solutions, or if competitors are abla e to adaptaa more quickly to new or emerging technologies or otherwise to develop their
capabilities more quickly, our products and services may not compete as effectively, if at all.

We face significant competition froff m online media companies as well as froff m social networking sites, mobile
applications, traditional print and broadcast media, general purposrr e and search engines and generative AI. There can be no
assurance that additional competitors will not enter markets that we serve and plan to serve. These competitive pressures may
reduce our revenue, operating profits, or both.

In addition, we work in a range of specialist areas that could grow, decline, change or be disruptrr ed, which could alter
customer behavior, needs and preferences and change the competitive environment forff our products and services. As a result,
our revenues and margins could be adversely affecff ted.

Because most of oo ur customtt ers arr re in the entertt prrr ise techtt nologyo industrytt , oyy ur revenues are subject to characteristii ictt s of to hett
enterpriseii technologyo industrytt that can affa ectff advertising spes ndindd g by Bb 2B technologyo companies.

Because most of our customers are in the enterprise technology industry,rr the success of our business is closely linked to
the health, and subju ect to market conditions, of the enterprise technology industry.rr The enterprrr ise technology industry irr s
characterized by, among other things, volatile quarterly results, uneven sales patterns, short product life cff ycles, rapia d
technological developments, freff quent new product introductions and enhancements and evolving domestic and international
laws and regulations, particularly with respect to data privacy and data protection. As a result, our customers’ advertising
budgets, which are often viewed as discretionary expenditures, may increase or decrease significantly over a short period of
time. Many of our customers will continue to scrutinize their spending on advertising campaigns. Prior market downturns in
the enterprrr ise technology industry hrr ave resulted in declines in advertising spending, which can cause longer sales cycles,
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deferral or delay of purchases by B2B technology companies and generally reduced expenditures forff advertising and related
services. For example, recent macroeconomic headwinds have caused general anxiety, elongated sales cycles, budget cuts
and freff ezes at many of our customers. Our revenues and profitaff bia lity depend on the overall demand for advertising services
from our customers. We believe that demand for our offeff rings have been in the past, and could be in the future, be
disproportionately affeff cted by fluctuations, disruptu ions, instabia lity or downturtt ns in the enterprrr ise technology industry,rr which
may cause customers and potential customers to exit the indusdd try orr r delay, cancel, reducdd e or reallocate any planned
expenditures forff our purchase intent driven marketing and sales products. Any slowdown in the formation of new B2B
technology companies, or decline in the growth of existing B2B technology companies, may cause a decline in demand forff
our offerings.

In addition, the marketing and advertising budgets of our customers may fluctuate as a result of:ff

• weakness in corporate enterprrr ise technology spending, resulting in a decline in enterprrr ise technology marketing
and advertising spending, a trend that we have seen in the past and that may continue in the futff urt e;

• increased concentration in the enterprise technology industry arr s a result of consolidations, leading to a decrease in
the number of current and prospective customers, as well as an overall reduction in marketing and advertising
spend;

• reduced spending by combined entities folff lowing such consolidations, leading to volume and price compression
and loss of revenue; and

• the timing of marketing and advertising campaigns around new product introductions and initiatives.

Our futff ure growth dtt epdd ends in large part on continued incii reases in sales of do atdd a-tt driven products att nd services.

We sell a suite of data-driven products and services, which are based on our Activity Intelligence analytics. We expect
that data-driven products, as well as the expansion of the featurt es in our product offerff ings, will be majoa r components of our
future growth. The failure of data-driven products offeff red by us to meet anticipated sales levels, our inability to continue to
expand the featff urtt es in our product offerings successfulff ly, or the failure of our current product offerff ings or new products and
services offeff red by us to achieve and then maintain widespread customer acceptance could have a material adverse effecff t on
our business and financial results. In addition, competitors may develop a service or application that is similar to our data-
driven product suite, which could also result in reducdd ed sales forff those product offerings.

The majority of our revenues are primarilyii derived from short-term contratt cts ttt hatt t may not be renewed.dd

Our customer contracts are expected to be primarily short-term, typically six to twelve months or less, and generally
subju ect to termination by the customer with minimal notice requirements and without subsu tantial penalty. We cannot assure
you that our current customers will fulfillff their obligations under their existing contracts, continue to participate in existing
programs beyond the terms of their existing contracts or enter into any additional contracts forff new programs that we may
offeff r. In addition, we may not be successfulff in our effoff rts to convert customers froff m short-term contracts to longer-term
contracts, particularly in light of current macroeconomic conditions. If a significant number of our customers or a few large
customers decided not to continue purchasing marketing and advertising services from us, we could experience a rapid
decline in our revenues over a relatively short period of time. Any factors that limit the amount our customers are willing to
and do spend on marketing or advertising with us could have a material adverse effect on our business.

Because we recogno ize subscriptii iott n revenue over the subscriptii iott n tertt m,rr downturns or upturns in nii ew sales, renewals and
upgrpp ades will not be immeii diateltt y rll efleff ctedtt withi in our resultsll of operations.

We recognize revenue from subscriptions to our platforms on a straight-line basis over the term of the contract
subsu cription period beginning on the date access to the platforms is granted, provided all other revenue recognition criteria
have been met. These subscription arrangements generally have contractuatt l terms requiring advance payment for annual or
quarterly periods. As a result, much of the subscription revenue reported each quarter will be the recognition of deferff red
revenue from recurring subsu criptions entered into durdd ing previous quarters. Consequently, a decline in new or renewed
recurring subsu cription contracts in any one quarter will not be fully reflected in revenue in that quarter but will negatively
affeff ct revenue in future quarters. Accordingly, the effecff t of significant downturtt ns in new or renewed sales of recurring
subsu criptions will not be reflected in full in our results of operations until future periods. This subscription model also makes
it difficult for us to rapidly increase revenue through additional sales in any period, as revenue from new customers will
typically be recognized over the applicable subsu cription term. By contrast, a majoa rity of our costs are expected to be
expensed as incurred, which could result in the recognition of more costs than revenue in the earlier portion of the
subsu cription term, and as a result we may report greater than expected losses in any given period.
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If we are unable tll o dtt eldd ivll er contentt t and services that attrtt act and retain a criticii al mass of members arr nd users,rr our abilityii to
attrtt act customers may ba e affea ctedtt , wdd hich could ill n tii urn hr ave an adverserr effeff ct on our revenues.

Our success depends on our ability to deliver original and compelling content and services to attract and retain
members and users, as well as our ability to garner a critical mass of members on our websites or users of our platforms. Our
member and user base is primarily comprised of business professionals who demand specialized websites and content
tailored to the enterprise technology product sectors forff which they are responsible and that they purchase. Our content and
services may not generate engagement with our websites or our platforms or continue to attract and retain a critical mass of
members and users necessary to attract customers and generate revenues consistent with our businesses’ historical results and
expectations of our future results. We also may not develop new content or services in a timely or cost-effective manner. Our
ability to develop and produce this specialized content successfulff ly will be subju ect to numerous uncertainties, including our
ability to:

• anticipate and respond successfulff ly to rapia dly changing enterprise technology developments and preferences to
ensure that our content remains timely and interesting to our members;

• attract and retain qualifieff d editors, writers, producers, freelancers and technical personnel;

• fund new development forff our programs, platforms, and other offeff rings;

• successfulff ly expand our content offerings into new platforff m and delivery mrr echanisms; and

• promote and strengthen the brands of our websites, publications, platforff ms and our name.

If we are not successfulff in maintaining and growing our member and user base through the deployment of targeted and
compelling content, our ability to retain and attract customers may be affeff cted or we may be required to obtain licensed
content which may not be at reasonabla e prices, which could in turt n have an adverse effect on our revenues, and operating
results.

We depeee nd on internet search engineii s to att ttract a signi ificff ant portion of vo isitors to our websiteii s. If our websiteii s were tott
become listed lesll s prominently in search results due to ctt hanges in the search engines’ algorithms or othett rwise, our
busineii ss and opeo rating resultsll could bll e matertt ially harmed.dd

We depend on internet search engines to attract a significant portion of visitors to our websites, virtuatt l events, and our
platforms. If our websites were to become listed less prominently in search results due to changes in the search engines’
algorithms, the integration of AI-driven search technologies, or other factors, our business and operating results could be
materially harmed.

We derive a significant portion of our website traffic froff m users who search for enterprrr ise technology research and
editorial content through internet search engines. A critical factor in attracting members and users to our websites, virtual
events, and webinar platforff m will be whether we are prominently displayed in response to an internet search relating to
enterprise technology content. Search result listings are determined and displayed in accordance with a set of formulas or
algorithms developed by the particular internet search engine, which increasingly incorporrr ate AI and machine learning
models to generate search results and summaries. The algorithms determine the order of the listing of results in response to
the user’s internet search. From time to time, search engines revise their algorithms, including the integration of AI-generated
answers or summaries that may reducdd e the visibility of traditional search result listings. In some instances, these
modifications may be detrimental and cause our websites to be listed less prominently in unpaid search results or not at all,
which we expect would result in decreased traffic froff m search engine users to our websites. Additionally, AI-driven search
engines may prioritize direct answers, summaries, or other AI-generated content over links to external websites, which could
further reducdd e traffic to our websites, virtuatt l events, and webinar platform. Our websites, virtuatt l events and webinar platformff
may also become listed less prominently in unpaid search results, forff other reasons, such as search engine technical
difficulties, search engine technical changes and changes we make to our websites, virtuatt l events and webinar platformff . In
addition, search engines have deemed the practices of some companies to be inconsistent with search engine guidelines and
have decided not to list their websites in search result listings at all. Although we could mitigate certain algorithm changes
affeff cting our traffiff c with increased marketing expenditures, if our websites, virtuatt l events and webinar platforff m are listed less
prominently or not at all, in search result listings, traffiff c to our websites could decline, which could impact our operating
results. Increased marketing spend to increase site traffiff c could also impact our operating results.

Further, we use search engine optimization (“SEO”) to enhance the visibility of our websites and optimize ranking in
search engine results. Our ability to successfulff ly manage our SEO efforts across our owned and operated websites depends
on our ability to adapt and respond to changes in search engine algorithms, methodologies, the increasing use of AI in search
engines, and changes in search query trends. This includes responding to changes in how AI-driven search engines generate
and display content, such as featurtt ed snippets, AI-generated summaries, or direct answers that may reduce the likelihood of
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users clicking through to our websites. If we fail to successfulff ly manage our SEO strategy or adapta to the evolving landscape
of AI-driven search engines including the utilization of AI Engine Optimization (AEO) or Generative Engine Optimization
(GEO), our owned and operated websites may receive less favorable placement in organic or paid listings, which would
reduce the number of visitors to our sites, decrease conversion rates and repeat business, and have a detrimental effeff ct on our
ability to generate revenue.

There are a number of ro isks associatedtt withii our intii ertt national opeo rations, as s well all s thett expanxx sion of those opeo rations,s
which could adverserr ly affeff ct our business.

We derive a significant portion of our revenues froff m customers with billing addresses outside of the United States. We
have offiff ces in the United Kingdom, France, Singapora e, Australia, Malaysia, China, Bangladesh, Japaa n, Hong Kong, Taiwan,
Korea and India. We also publish websites in English, Spanish, French, German, Portuguet se, Traditional Chinese, Simplifieff d
Chinese, Japaa nese and Korean, targeting members worldwide who speak those languages.

In addition to many of the same challenges we faceff domestically, there are additional risks and costs to doing business
in international markets, including:

• limitations on our activities in forff eign countries where we have granted rights to existing business partners;

• the degree to which our foreign-based customers transition froff m print to online purchase intent data;

• the adapta ation of our websites and purchase intent data programs to meet local needs;

• our foreign-based competitors may have greater resources and more established relationships with local
advertisers;

• more restrictive data privacy and data protection regulation, which may vary by country and forff which there may
be little, conflicting or no guidance;

• more restrictive website licensing and hosting requirements, which may result in our websites being blocked, may
require changes to how we operate our websites, or may involve regulatory orr r enforff cement actions against us that
could be harmfulff to our business;

• more extensive labor regulation, which may vary by country;

• difficulties in staffinff g and managing multinational operations;

• difficulties in finff ding appropriate foreign licensees or joint venture partners;

• difficulties folff lowing changes in local business operations or structurt e;

• distance, language and cultural diffeff rences in doing business with foreign entities;

• foreign (and domestic) political and economic uncertainty;

• less extensive adoption of the internet as an information source and increased restriction on the content of
websites;

• currency exchange-rate fluctuations; and

• potential adverse tax requirements.

As a result, we may facff e diffiff culties and unforff eseen expenses in expanding our business internationally and, if we
attempt to do so, we may be unsuccessfulff , which could harm our business, operating results and finff ancial condition.

Competitiott n forff customtt ers’rr marketintt g and advertising spes ndindd g is iii ntii entt se, ae nd we may na ot compete stt uccessfulff lyll , wyy hich
could rll esult ill n aii material reductiott n in oii ur market share, the number of oo ur customtt ers arr nd our revenues.

We compete forff potential customers with a number of diffeff rent types of offerings and companies, including: broad
based media outlets such as television, newspapea rs and business periodicals that are designed to reach a wide audience;
general purposrr e portals and search engines; and offline and online offerings of companies that produce content specifically
for enterprrr ise technology and business professionals, including Gartner, Forrester, IDC, Frost and Sullivan, Bombora,
Madison Logic, Demand Science, 6Sense, Demandbase, ZoomInfo Tff echnologies and ON24. Customers may choose the
offeff rings of our competitors over our offeff rings not only because they preferff the online offerff ings of our competitors over our
offeff rings but also because customers prefer to utilize forff ms of marketing and advertising services, including integrations and
partnership strucrr tures, not offeff red by us and/or to diversify tff heir marketing and advertising expenditures. Many of our
expected competitors have longer operating histories, larger customer bases, greater brand recognition and significantly
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greater financial, marketing and other resources than we possess. They may also offer diffeff rent pricing than we offerff , which
could be more attractive to customers. Competitors of our business have historically responded, and our competitors may in
the futff urtt e respond, to challenging market conditions by lowering prices to try trr o attract our customers. As a result, we could
lose market share to our competitors and our revenues could decline.

We may ea xpee erience compem tition froff m other companies with ttt echtt nologio es and datdd a ttt o dtt eldd ivll er B2B m22 arkerr t insii ightgg and
market access, and compem tingii products att nd services could pll rovide greater appea al to customtt ers.rr

There are numerous fragmented competitors offeff ring technologies and data to deliver B2B market insight and market
access, including data-driven marketing and lead generation, which requires continuous innovation. There are low barriers to
entry irr n the area of lead generation, and with continuously shiftinff g customer needs and strategies, the monetization of leads
requires freff quent introductions of new technologies and of new products and services. Many prospective customers have
invested subsu tantial resources to implement, and gained subsu tantial famff iliarity with, competing solutions and therefore may
be reluctant or unwilling to migrate from their current solutions to our products and services. Many prospective customers
may not appreciate diffeff rences in quality between our and lower-priced competitors’ products and services, and many
prospective and current customers may not learn the best ways to use our products and services, making them less likely to
obtain them or renew or upgruu ade their subsu criptions. New technologies and products and services may be or become better or
more attractive to prospective and current customers than our products and services, and many prospective and current
customers may select or switch to competing products and services even if we do our best to innovate and provide supeu rior
products and services.

Our competitors include:

• free sources of digital and nondigital content on the B2B markets;

• predictive analytics and customer data platform technologies, which may specialize in market news, market
insights, lead generation, audience development, or digital demand generation;

• other vendors of market forff ecasts;

• other platforff ms that may specialize in building relationships within the B2B markets; and

• prospective and current customers’ internal and homegrown business contact databaa ses.

Some current and potential customers, particularly large organizations, have elected in the past, and may elect in the
future, to rely on internal and homegrown databaa ses, software that they develop or acquire, and internal data quality teams
that would reducdd e or eliminate the demand for our products and services. If demand forff our products and services declines
due to these or other factors, our business, results of operations and finff ancial condition of could be adversely affecff ted.

If we fail to respond to changes in data technology, competitors and potential competitors may be abla e to develop
products and services that take market share from us, and the demand for and delivery orr f our products and services, as well as
our market reputation, could be adversely affeff cted.

We rely on key ce ountertt parrr ties to stt uppopp rt our business and help deliver certain of our products,tt includindd g intii egtt ration withii
third-par- ty applicll atiott ns and syss tems that we do not control.ll

We work with a number of key counterparr rties to support our business and help deliver certain of our producdd ts and
services. A failure in key counterparr rty relationships or services could adversely affect the delivery orr f certain producdd ts and
services that we offeff r and otherwise disruptu our business activities, which in turtt n could adversely affect customer
satisfaction, our relationship with our key counterparr rties and our results of operations. Periods of extreme economic
instability and disruptu ion could also adversely affecff t the stability of these counterparr rties.

In addition, certain of our platforms interoperate with various third-party applaa ications which are critically important to
our business. The funcff tionality of these integrations will depend on access to the third-party appla ications, and access is not
within our control. Some of our expected competitors own, develop, operate or distribute, or have material business
relationships with companies that own, develop, operate or distribute, CRM and similar systems into which our platforms
integrate. Moreover, some of these competitors have inherent advantages developing products and services that more tightly
integrate with their CRM and similar systems or those of their business partners.

Third-party systems are constantly evolving, and it is diffiff cult to predict with certainty the challenges that we may
encounter in developing our platforms forff use in conjunction with such third-party systems. We may not be able to modify
integrations to assure compatibility with the third-party systems folff lowing changes to these systems. Some operators of CRM
and similar systems may cease to permit access or integration with our platforms. This could result in our customers no
longer having a convenient way to integrate our products and services into their CRM of choice.
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We may na ot innovate at a successfulff pace, which could harm our opeo rating resultsll .

The industry irr n which we operate is rapia dly adopting new technologies and standards (including, for example, our
adoption and deployment of AI to both enhance our producdd t offerings and customers' experience and to streamline our
operating processes) to create and satisfy the demands of users and advertisers. It is critical that we innovate by anticipating
and adapta ing to these changes (including the potential adoption of additional AI solutions) to ensure that our content-delivery,rr
demand generation and data-driven products and services remain effeff ctive and interesting to our members, customers and
partners. In addition, we may need to make significant expenditures to achieve these goals. If we faiff l to accomplish these
goals, we may lose members and the customers that seek to reach those members, which could harm our operating results.
Existing and planned efforts to develop new products, including any subscription-based offerings, may be costly and
ultimately not successfulff , which could harm our operating results.

We may ba e unable tll o ctt ontinuii e to btt uildii awareness of oo ur brands, ws hich could nll egativtt ely ill mpii act our busineii ss and cause
our revenues to dtt ecdd line.

Building recognition of our brands and maintaining recognition of our historical brands will be critical to our ability to
attract and retain our member base. We intend to continue to build the brands of our historical businesses and introduce new
brands that will resonate with our targeted audiences. In order to promote these brands, we may find it necessary to increase
our marketing budget, hire additional marketing and public relations personnel or otherwise increase our financial
commitment to creating and maintaining brand loyalty among our customers. If we fail to promote our brands and maintain
the brands of our legacy businesses effectff ively, or incur excessive expenses attempting to promote and maintain these brands,
our business and financial results may suffeff r.

If we do not retaitt n oii ur key pe ersorr nnel, our abilityii to execute our business strategtt y wgg ill bll e adverserr ly affeff ctedtt .dd

Our success depends to a significant extent uponu the recruitment, retention and effeff ctive succession of our executive
offiff cers, senior leaders, and critical talent. These colleagues possess sales, marketing, financial and administrative skills that
are critical to the operation of our business and would be diffiff cult to replace. The competition forff these employees is intense.
The loss of the services of one or more of our key personnel could have a material adverse effeff ct on our business and
operating results.

We may na ot be able tll o att ttract, hireii and retaitt n qii ualifieff d persorr nnel cost-effeff ctivtt ely,ll which could impact thett qualityll of our
contentt t and services and thett effeff ctivtt eness and effiff ciency of our management, rtt esultinll g in iii ncii reased costs att nd reduced
revenues.

Our success depends on our ability to attract, hire and retain qualifieff d technical, editorial, sales and marketing,
customer supporuu t, financial and accounting and other managerial personnel at commercially reasonabla e rates. The
competition forff personnel in the industries in which we operate is intense. Our personnel are able to terminate their
employment at any time for any reason. Loss of personnel may result in increased costs associated with replacement hiring
and training. If we fail to attract and hire new personnel or retain and motivate our existing personnel, we may not be able to
operate our businesses effectff ively or efficiently, serve our customers properly or maintain the quality of our content and
services. In particular, our success will depend in significant part on maintaining and growing an effeff ctive sales and customer
retention forff ce. This dependence involves a number of challenges, including the need to hire, integrate, motivate and retain
additional sales and sales supporu t personnel and train new sales personnel, many of whom lack sales experience when they
are hired, as well as increased competition froff m other companies in hiring and retaining sales personnel.

In July 2025, we committed to the Restructurtt ing Plan designed to reshapea , optimize, and support the Company’s
financial and operational efficiency. The Restructurtt ing Plan involved streamlining certain areas and funcff tions and reinvesting
in others to improve the delivery orr f products and services to customers and enhance the Company’s global go-to-market
capabilities. The Restrucrr turing Plan included the net reducdd tion of appra oximately 10% of the Company’s colleague base. We
may finff d it more diffiff cult to hire and retain qualifieff d personnel as a result of the Restrucrr turing Plan.

We may fa aiff l tii o itt dentiftt y off r successfulff lyll acquire and integre ate btt usinesses, products att nd technologio es that would othett rwise
enhance our product and service offeff ringii s tgg o ott ur customtt ers arr nd members,rr and as a result our revenues may declinll e or
fail to grow.ww

Our business has acquired, and we may in the futff urtt e acquire or invest in, complementary businesses, products or
technologies. Acquisitions and investments involve numerous risks including:

• difficulty in assimilating the operations and personnel of acquired businesses;
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• potential disruptu ion of our ongoing businesses and distraction of our management and the management of acquired
companies;

• difficulty in incorporating acquired technology and rights into our offeff rings and services, which could result in
additional expenses and/or technical difficulties in delivering our product and service offerings;

• potential faiff lure to achieve additional sales and enhance our customer base through cross-marketing of our
products and services to new and existing customers;

• potential detrimental impact to our pricing based on the historical pricing of any acquired business with common
customers and the market generally;

• potential litigation resulting froff m our business combinations or acquisition activities; and

• potential unknown liabia lities associated with the acquired businesses.

Our inabia lity to integrate any acquired business successfulff ly, or the failure to achieve any expected synergies, could
result in increased expenses and a reduction in expected revenues or revenue growth. As a result, our revenues, results of
operations or stock price could fluff ctuatt te or decline. In addition, we may not be able to identify off r successfulff ly complete
acquisitions, which could impact our ability to expand into complementary srr ectors in the futff urt e.

We may ha ave limitell d protectiott n of oo ur intellectual propeo rty rtt ightgg s wtt hich othett rs could ill nfii riff ngii e.

Our success and ability to compete will be dependent in part on the strength of our proprietary rights, on the goodwill
associated with our trademarks, trade names and service marks, and on our ability to use U.S. and foreign laws to protect
them. Our intellectuat l property will include, among other things, our original content, our editorial featurtt es, logos, brands,
domain names, the technology that we use to deliver our services, the various databaa ses of inforff mation that we maintain and
make availabla e by license, and the appa earances of the websites we operate.

We and our historical businesses have both claimed common law and registered trademark protections in certain
brands. Despite claiming and applying to register some of our marks in the United States and other countries where we do
business, we have not been able to obtain registration of our respective marks in certain U.S. and non-U.S. jurisdictions due
to prior registration or use by third parties employing similar marks and other challenges. We claim common law protection
on certain names and marks that have been used in connection with our business activities and the activities we conduct in
connection with our business activities, however, there is a risk that challenges that were facedff individually by our various
historical businesses will also be raised for the brands and marks of our businesses. New challenges may also be raised
against us as we seek intellectuatt l property protections. In addition to U.S. and foreign laws and registration processes, we
have relied on confidentiality agreements and intellectuatt l property assignment agreements with our employees and third
parties and other protective contractuatt l provisions to safeguard our intellectuatt l property. Despite effoff rts to protect intellectuatt l
property, unauthorized activities may take place and could impact us as we rely on prior protections put in place and futff urett
protections that we put in place. We may also experience issues froff m prior acquisitions of intellectuatt l property, together with
the costs and diffiff culties of combining and integrating the intellectuatt l property into our business.

Policing our intellectuatt l property rights and identifyiff ng infringers worldwide will be a diffiff cult task, and even if we are
able to identify iff nfriff ngers, we may not be able to stop them from infringing our intellectuatt l property. We cannot be certain
that third party licensees of our content will adequately protect our proprietary rights. Intellectuatt l property laws and our
agreements may not be sufficient to prevent others from copying or otherwise obtaining and using our content or
technologies. In addition, others may develop non-infringing technologies that are similar or superior to those offered by us.
In seeking to protect our marks, copyrights, domain names and other proprietary rights, we could faceff costly litigation and
the diversion of our management’s attention and resources.

Furthermore, the relationship between regulations governing domain names and laws protecting trademarks and similar
proprietary rights is still evolving. Thereforff e, we might be unabla e to prevent third parties froff m acquiring domain names that
infringe or otherwise decrease the value of our trademarks and other proprietary rights. Any impairment in the value of these
important assets could cause the price of our common stock to decline.

Claill msii from third parties based on the content created by ub s and third parties on our websites could result in costlytt
litigatiott n, payment of damages or thett need to reviseii the way we conduct our busineii ss.

We could be subject to infringement claims from third parties, which may or may not have merit. Due to the nature of
content that will be published on our online network, including content placed on our online network by third parties, and as
a creator and distributor of original content and research, we may face potential liabia lity based on a variety of theories,
including defamation, libel, negligence, copyright or trademark infriff ngement, or other legal theories based on the naturet ,
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creation or distribution of this inforff mation. Such claims may also include, among others, claims that by providing hypertext
links to websites operated by third parties, we are liabla e forff wrongfulff actions by those third parties through these websites.
Similar claims have been brought, and sometimes successfulff ly asserted, against online services. It is also possible that our
members could make claims against us for losses incurred in reliance on inforff mation provided on our networks. In addition,
we could be exposed to liabia lity in connection with material posted to our internet sites by third parties. For example, many
of our sites offer members an opportunity to post comments and opinions that are not moderated. Some of this member-
generated content may infringe on third party intellectuatt l property rights or privacy rights or may otherwise be subject to
challenge under copyright laws. Such claims, whether brought in the United States or abra oad, could divert management time
and attention away froff m our business and result in significant cost to investigate and defend, regardless of the merit of these
claims. In addition, if we become subju ect to these types of claims and are not successfulff in our defense, we may be forcff ed to
pay substantial damages. These claims could also result in the need to develop alternative trademarks, content or technology
or to enter into costly royalty or licensing agreements. Our insurance may not adequately protect us against these claims. The
filing of these claims may also damage our reputation as a high-quality provider of unbiased, timely analysis and result in
customer cancellations or overall decreased demand for our services. We may not have, in all cases, conducted formff al
evaluations of our content, technology and services to determine whether they expose us to any liabia lity of the sort described
above. As a result, we cannot be certain that our technology, offeff rings, services or online content will not infringe upon the
intellectuatt l property or other rights of third parties. If we were found to have infringed on a third party’s intellectuatt l property
rights or otherwise found liabla e forff damages as a result of such claims, the value of our brands, our legacy businesses’ brands
and business reputations could be impaired, and our business could suffeff r.

Changes in lii awll s aw nd stantt dards related to mtt arkerr ting, data ctt ollell ctiott n, and privacy could sll ignigg fii cantlytt impact our abilityii to
conduct business, reduce our markerr ting and advertising service revenues, and impii ose substantt tial complm iall nce costs.

We are subject to a wide range of laws and regulations, including oversight by various federal agencies such as the
FTC, various state and local agencies, and privacy, data protection, and cybersecurity laws in jurisdictions outside the United
States. A significant portion of our communication with members and users relies on email, and we also use contact
information provided durdd ing registration, such as email addresses and phone numbers, forff marketing purposrr es. Our partners
may also use this information to market their products or services.

The legal landscape governing the use of email and other contact information forff marketing purposrr es is constantly
evolving. The growth of internet commerce may lead to new legislation or changes to existing laws, potentially imposing
additional restrictions on our ability to communicate with website visitors, members, and users. If such laws are enacted or
existing ones are interpreted to limit our ability to send emails or use other contact methods, our communication efforts could
become less effeff ctive or more costly. Additionally, internet service providers, softwff are programs, or other systems may block
emails they consider or identify aff s “spam,” which could prevent us from reaching our intended audience. Any inabia lity to
communicate effectively with website visitors, members, and users could harm our business, operating results, and financial
condition.

We collect and process inforff mation from website visitors, members, and users through our websites, platforms, and co-
branded sites. Our privacy policies, posted on our websites, outline how we collect, use, and disclose this information.
Subju ect to applicable laws and user permissions, we may use this data to inforff m individuals about services of interest and
share it with customers forff marketing purposrr es. We also collect activity-based information to enhance our services.

While we believe we are materially compliant with applicable international, federal, and state laws, the introduction of
more restrictive privacy and data protection laws could impact our ability to collect and use data. Such laws may limit our
ability to provide targeted content, detailed lead data, and marketing solutions to our customers, potentially affeff cting
audience growth and revenue. Regulatory arr uthorities, such as the FTC, state attorneys general, and courts, may interpret or
enforce consumer and data protection laws in ways that impose additional compliance obligations. Non-compliance could
result in civil or criminal penalties, adverse publicity, and harm to our business and reputation.

Data privacy laws in the United States are rapiaa dly evolving. For example, Califorff nia’s Consumer Privacy Act, and its
amendment, the Califorff nia Privacy Rights Act, have expanded consumer rights and imposed stricter data collection and
processing obligations. Other states have enacted or are considering similar laws, creating a complex and fragmented
regulatory environment. These laws may increase compliance costs and impact our ability to conduct business effectively.
Additionally, fedff eral data privacy legislation is under consideration, but its timing, scope, and interaction with state laws
remain uncertain. Compliance with such legislation could require significant resources and adversely affect our operations.

Globally, data privacy regulations are expanding. Jurisdictions such as the EU, UK, and others have established
comprehensive fraff meworks governing the collection, processing, and transfer of personal data. For example, the EU’s
General Data Protection Regulation (“GDPR”), imposes stringent requirements, including enhanced disclosure, data breach
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notificff ations, and valid consent forff data processing. Non-compliance with GDPR can result in significant finff es of up to €20
million or 4% of global revenue. Additionally, evolving regulations in the EU, UK, and other jurisdictions regarding cross-
border data transfers could disruptu our operations and increase compliance costs. Failure to comply with these laws could
result in fines, reputational harm, and loss of customer trust.

Our customers may implement compliance measures that conflicff t with our services, limiting the scope of what we can
provide. They may also require additional privacy and security measures or impose contractuatt l obligations, such as
indemnificff ation or liabia lity obligations, which could increase costs and disruptu operations. If our practices, or those of our
customers, are perceived as insuffiff cient, we could facff e regulatory irr nvestigations, lawsuits, or reducdd ed audience engagement,
all of which could materially harm our business.

We work with partners to deliver targeted marketing and advertisements based on website visitors’, members’, and
users’ interests. Many individuals voluntarily provide contact and other information, which we supplement with third-party
data to enhance personalization, analytics, and lead qualificff ation, including data obtained through Informa under the Data
Sharing Agreement. However, changes in user sentiment or refusal to share information could impair our ability to offeff r
targeted marketing solutions. If members and users choose to opt out of behavioral targeting, it would be more diffiff cult for us
to offeff r targeted marketing programs forff our customers. Similarly, if third-party data becomes unavailabla e or prohibitively
expensive, our ability to personalize content and provide marketing solutions could be negatively impacted.

Proposals forff “Do Not Track” regulations and other privacy laws may give users greater control over their online data,
potentially restricting data collection and use. U.S. regulatory arr gencies have also increased scrutiny of online advertising
practices, including the use of cookies and tracking tools. Industry srr elf-regulatory crr odes and best practices for online
behavioral advertising (“OBA”) impose additional requirements, such as providing notice and consumer choice. Compliance
with these evolving standards may require significant resources and could impact our advertising and data-driven businesses.

We may be required or choose to adopt “Do Not Track” mechanisms and abia de by self-reff gulatory prr rinciples
promulgated by the Digital Advertising Alliance and others for OBA and similar activities. These measures may impair our
ability to use tracking technologies, collect and sell behavioral data, and engage with third parties. This could cause our net
revenues to decline and adversely affectff our operating results.

We endeavor to remain in material compliance with all appla icable laws, regulations, and self-reff gulatory drr ata privacy
and protection regimes. However, these laws and regulations may be modified, or new ones enacted, which could materially
affeff ct our business. Data protection authorities may also interpret existing laws in new or conflicff ting ways. Additionally, the
deployment of new products and services may require changes to our compliance practices. Any failure to anticipate or adapta
to these developments could create liabia lity, result in adverse publicity, increase compliance costs, reducd e the attractiveness
of our services, or forff ce us to change or limit our business practices. Such outcomes could materially affeff ct our business and
operating results. Further, any failure or perceived faiff lure to comply with relevant laws or regulations could subjeb ct us to
significant civil, criminal, or contractuatt l liabia lities.

The losll s of po ersorr nal, confidff endd tial, all nd/odd r propro ietary infon rmatiott n due to our cybc erserr curityii systemtt s or thett systemtt s of oo ur
customtt ers,rr vendors,rr or partners brr eingii breached could cll ause us to incur signigg fii cant legale and finff ancial exposxx ure and
liabilityii , ayy nd materiallyll adverserr ly affeff ct our business, operating resultsll and reputattt iott n.

We retain personal, confidff ential, and/or proprietary irr nforff mation relating to our website visitors, members and users,
employees, and customers in secure database servers. The industry in which we operate is prone to cyber-attacks by third
parties seeking access to our data or the data we collect from our website visitors and members, or to disruptu our ability to
provide service. We have experienced and we will likely experience additional cyber-attacks targeting our databaa se servers
and inforff mation systems. Cyber-attacks may involve viruses, malware, ransomware, distributed denial-of-service attacks,
phishing or other forff ms of social engineering (predominantly spear phishing attacks), and other methods seeking to gain
unlawfulff access. We may not be able to prevent unauthorized access to these secure databaa se servers and information systems
as a result of these third party actions, including intentional misconduct by criminal organizations and hackers or as a result
of employee error, malfeaff sance or otherwise. A security breach could result in intentional malfunctions or loss or corruption
of data, softwff are, hardware or other computer equipment, the misappropriation of personal, confidff ential and/od r proprietary
information, disruptrr ions in our service, and in the unauthorized access to the data of our customers or our data, including
intellectuatt l property, business opportunity, and other confidff ential business inforff mation. Additionally, third parties may
attempt to fraff udulently induce our employees, vendors, or customers into disclosing access credentials such as usernames,
passwords or access keys in order to gain access to our databaa se servers and information systems.

Our online networks could also be affected by cyber-attacks, and we could inadvertently transmit viruses across our
networks to our members, customers or other third parties. Cyber-attacks continue to evolve in sophistication and volume,
and inherently may be diffiff cult to detect for long periods of time. Although we have developed systems and processes that
are designed to protect their data and user data, to prevent data loss, to disabla e undesirabla e accounts and activities on their
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platforms, and to prevent or detect security breaches, we cannot assure that such measures will provide absolute security, and
we may incur significant costs in protecting against or remediating cyber-attacks.

Providing unimpeded access to our online networks is critical to engaging with our website visitors and members and
providing supeuu rior service to our customers. Our inabia lity to provide continuous access to our online networks could cause
some of our customers to discontinue purchasing marketing and advertising programs and services and/or prevent or deter
our members froff m accessing our networks. We may be required to expend significant capital and other resources to protect
against cyber-attacks. We cannot assure you that any contractual provisions attempting to limit our liabia lity in these areas will
be successfulff or enforceable, or that our customers or other parties will accept such contractuat l provisions as part of our
agreements.

Many states and forff eign jurisdictions in which we operate have enacted laws and regulations that will require us to
notify off ur members, website visitors, customers and, in some cases, governmental authorities and credit bureaus, in the event
that certain personal inforff mation is accessed, or believed to have been accessed, without authorization. Certain regulations
also require proscriptive policies to protect against such unauthorized access. Additionally, increasing regulatory drr emands
will require us to provide heightened protection of personal inforff mation to prevent identity theft aff nd the disclosure of
sensitive inforff mation. Should we experience a loss of personal, confidff ential, and/or proprietary information, then effortff s to
regain compliance and address penalties imposed by contractuat l provisions or governmental authorities could increase our
costs significantly.

If we were to experience a significant cybersecurity breach of our information systems or data, the costs associated
with the investigation, remediation and potential notificff ation of the breach to counterparr rties and data subju ects could be
material, in addition to potential costs related to regulatory irr nvestigations in the United States or other countries. In addition,
our remediation efforff ts may not be successfulff . If we do not allocate and effeff ctively manage the resources necessary to build
and sustain the proper technology and cybersecurity infrastructurtt e, we could suffeff r significant business disruptu ion, including
transaction errors, processing ineffiff ciencies, data loss, or the loss of or damage to intellectuatt l property or other proprietaryrr
information.

In addition to the foregoing, any breach of privacy laws or data security laws, particularly resulting in a significff ant
security incident or breach involving the misappropriation, loss or other unauthorized use or disclosure of sensitive or
confidff ential personal inforff mation, could have a material adverse effect on our business, reputation and financial condition.
There is no assurance that privacy and security-related safegff uards we implement will protect us from all risks associated with
the processing (by us or our service providers), storage and transmission of such information.

Our business, which is dii epdd endent on centrallyll located communications, cs ompum ter hardware syss tems and cloud-bdd ased
infrn astructure providerdd s,rr is vulnerable tll o ntt atural disaii stertt s,rr telecommunication and systemtt s faiff luii res, terrorismii and other
problemll s, as well as disruii ptu iott n due to maintenance or high vgg olume, all oll f wo hich could rll educe tratt ffia c on our networksrr or
websites and which could result in a negativtt e impii act on our busineii ss.

Our operations are dependent on our communications systems, computer hardware and cloud-based infrastructure
providers, all of which are located in data centers operated by third parties. These systems could be damaged by natural
disasters, power loss, telecommunication faiff lures, viruses, and hacking, and our cloud-based infraff structurtt e providers could
take actions, such as establishing unfavff orable pricing terms or limiting access to service and other similar events outside of
our control, which would impact our ability to run our operations. Our insurance policies are expected to have limited
coverage levels for loss or damages in these events and may not adequately compensate us for any losses that may occur. In
addition, terrorist acts or acts of war may cause harm to our employees or damage our facilities, our customers or our vendors
which could adversely impact our revenues, costs and expenses and finff ancial position. We are generally uninsured for losses
and interruptu ions to our systems or cancellations of events caused by terrorist acts and acts of war.

Our abia lity to attract and maintain relationships with our members and users, customers and partners will depend on the
satisfactory prr erformance, reliability and availability of our internet infrastructurtt e. Our internet marketing and advertising
revenues will relate directly to the number of advertisements and other marketing opportunities delivered to our members and
users. System interruptu ions or delays that result in the unavailabia lity of websites or slower response times forff members and
users would reducdd e the number of advertising impressions and leads delivered to our customers. This could reducdd e our
revenues as the attractiveness of our websites and platforms decreases. Our insurance policies provide only limited coverage
for service interruptu ions and may not adequately compensate us for any losses that may occur duedd to any faiff lures or
interruptuu ions in our systems. Further, we do not have multiple site capacity for all of our services in the event of any such
occurrence.

In addition, our networks and websites must accommodate a high volume of traffic and deliver frequently updated
information. We have experienced, and we may experience in the futff urtt e, slower response times duedd to higher than expected
traffiff c, or decreased traffiff c, for a variety of reasons. There have been instances where our online networks as a whole, or their
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respective websites individually, have been inaccessible. Also, slower response times, which have occurred more freff quently,
can result from general internet problems, routing and equipment problems involving third party internet access providers,
problems with third party advertising servers, increased traffiff c to our servers, viruses and other security breaches that are out
of our control. In addition, our members depend on internet service providers and online service providers for access to our
online networks or websites. Those providers have experienced outages and delays in the past and may experience outages or
delays in the futff urtt e. A prolonged outage of critical systems, networks or similar services would inhibit the delivery orr f
products and services, increase costs, and adversely affect customer experience and reputation. Serious disruprr tion could
affeff ct day-to-day operations and, potentially, colleague engagement. Moreover, our internet infrastructurtt e might not be able
to supporu t continued growth of our online networks or websites. To effeff ctively manage growth, these systems require an
ongoing commitment of significant resources to maintain, protect, enhance and upgrade existing systems and develop and
implement new systems to keep pace with changing technology and business needs. Any of these problems could result in
less traffiff c to our networks or websites or harm the perception of our networks or websites as reliabla e sources of information.
Less traffiff c on our networks and websites or periodic interruptu ions in service could have the effeff ct of reducing demand forff
marketing and advertising on our networks or websites, thereby reducing our revenues.

Our business depdd ends on contintt ued and unimpii ededdd access to ttt hett internet by us and our members arr nd users.rr If
government regulatll iott ns relating to ttt hett internet change, ie ntii ertt net access providers may ba e able tll o btt lock, dk egdd rade, oe r charge
for access to ctt ertain of our products att nd services, ws hich could lll eall d to att dditioii nal expeee nses and thett loss of customtt ers.rr

Our products and services will depend on the abia lity of our members and users to access the internet. Currently, this
access is provided by companies that have significant market power in the broadbadd nd and internet access marketplace,
including incumbent telephone companies, cable companies, mobile communications companies, and government-owned
service providers. Some of these providers have taken, or have stated that they may take measures, including legal actions,
that could degrade, disruptuu , or increase the cost of member access to our advertisements or our third party publishers’
advertisements by restricting or prohibiting the use of infraff structurtt e to support or faciff litate our offeff rings, or by charging
increased fees to us or our members to provide our offerings. In 2024, the Federal Communications Commission (the “FCC”)
attempted to reinstate net neutrality rules repealed on December 14, 2017. The U.S. Court of Appeals forff the Sixth Circuit
ruled in 2025, however, that the FCC lacked the legal authority to reinstate these rules. As of now, there are no fedff eral net
neutrality rules in effectff .

In addition, as we expand internationally, government regulations concerning the internet, in particular net neutrality,
may be nascent or non-existent. Governments of one or more countries may seek to limit access to the platforms, or certain
featurtt es of the platforff ms, or may seek to impose other restrictions that could adversely affect the availabia lity of the platformff s,
or certain featurtt es of the platforff ms, forff an extended period of time or indefinitely. In addition, governments in certain
countries may seek to block or restrict access to the platforms if they consider the businesses to be in violation of their laws,
including privacy laws, and may require the businesses to disclose or provide access to inforff mation in their possession. If we
fail to anticipate developments in the law or fail for any reason to comply with applicable law, the platforff ms could be furff ther
blocked or restricted, and we could be exposed to significant liabia lity that could harm the business. This regulatoryrr
environment, coupled with the potentially significant political and economic power of local network operators, could cause
us to experience discriminatory orr r anti-competitive practices that could impede our growth, cause us to incur additional
expense, or otherwise negatively affecff t our business. Such interference could result in a loss of existing customers, and
increased costs, and could impair our ability to attract new customers, thereby harming our revenues and growth.

We may fa acff e risks associatedtt withi our use of certain AI, mII achineii learningii , agg nd large lanll guage models.

Our business uses AI and machine learning (“AI/ML”) technologies, including those offered by third parties, to
enhance our content, audience engagement, and overall service offerings and to drive innovation and organizational
effiff ciencies. We also plan to continue to explore, develop, and introduce new AI/ML capabilities and large language models,
including generative AI feaff tures, into our service offerff ings and platforff ms to offeff r enhanced application funcff tionality, updauu ted
product offerings, and improved customer experiences. As with many new and emerging technologies, the use of AI/ML
presents risks and challenges that could affect their adoption, and therefore our business. If we enable or offeff r AI/ML featurtt es
and solutions that draw controversy duedd to their perceived or actuat l impact on human rights, privacy, employment, or in other
social, economic, or political contexts, we may experience brand or reputational harm, competitive harm, or legal liabia lity.
Additionally, the use of AI/ML technologies may result in inaccurate outputtt s, contain biased inforff mation, or expose us to
other risks, which could result in incidents that cause harm to our business, customers, and other individuals. These
deficiencies and other failures of AI/ML technologies could subject us to regulatory arr ction, legal liabia lity, including under
new and proposed state, federal, and international rulrr es and laws regulating AI/ML, as well as new applications or
interpretations of existing data protection, privacy, intellectuatt l property, and other laws.
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Issues around the implementation and use of AI/ML technologies are complex and the regulatory lrr andscape continues
to evolve. It is likely that new laws and regulations will be adopted, or that existing laws and regulations may be interprrr eted
in new ways that would affect our business and the ways in which we use, or contemplate the use of, AI/ML technology, our
financial condition, and our results of operations, including as a result of the cost to comply with such laws or regulations.
For example, the EU’s Artificff ial Intelligence Act (“AI Act”) requires a regulatory lrr andscape that businesses will need to
navigate with caution. The AI Act’s stringent measures against certain AI/ML applaa ications may impact businesses in this
sector. Such measures include prohibitions on AI/ML technologies that utilize sensitive personal attributes for biometric
categorization, restrictions on indiscriminate collection of faciff al images forff recognition databases, and limitations on emotion
recognition systems that could be employed in consumer analysis or employee monitoring. Businesses must also be aware of
the comprehensive transparency requirements mandated forff general-purposrr e AI systems. This entails maintaining detailed
technical documentation and ensuring compliance with the EU’s copyright laws, with even more rigorous standards forff high-
impact general AI/ML models. These models require exhaustive evaluations, risk assessments related to systemic impacts,
adversarial testing and reporting on aspects like energy efficff iency, indicating a significant compliance burden forff businesses.
The scale of penalties forff non-compliance is material, underscoring the importance of adherence to the new regulations where
applicable. To comply with the AI Act, businesses like us will need to take a proactive appra oach to regulatory crr ompliance,
risk management and infraff structurtt e investment.

Further, potential government regulation related to AI/ML use and ethics may also increase the burden and cost of
compliance and utilization of AI/ML, and failure to properly remediate AI/ML usage or ethics issues may cause public
confidff ence in AI/ML to be undermined, which could slow their adoption in our offeff rings and services. In addition, market
acceptance of AI/ML is uncertain, and we may be unsuccessfulff in our service and product development efforts. Any of these
factors could adversely affectff our business, financial condition, and results of operations.

We have idendd tifieff d matertt ial weaknesses in oii ur internal contrott l over finaii ncial reporting. If we are unable tll o rtt emediadd te
these matertt ial weaknesses, if managea ment idendd tifieff s additioi nal matertt ial weaknesses in tii hett future or if we othett rwise faiff l tii ott
maintain effeff ctivtt e intii ertt nal control over finaii ncial reporting, we may na ot be able tll o att ccurately or timely repore t our
finaii ncial position or resultsll of operations, ws hich could all dverserr ly affeff ct our opeo rating resultsll , os ur abilityii to operate our
busineii ss and invii estors’ views ow f uo s.

In connection with the preparation of the consolidated financial statements as of and for the years ended December 31,
2024 and 2025, we identifieff d material weaknesses in our internal control over finff ancial reporting. We were required to
evaluate the effectiveness of our internal control over finff ancial reporting as of December 31, 2025. Based on that evaluation,
we concluded that our internal control over finff ancial reporting was ineffeff ctive as of December 31, 2025. Our auditors also
concluded that we did not maintain effeff ctive internal control over finff ancial reporting as of December 31, 2025. As of the date
hereof, off ur material weaknesses, as described in Item 9A, have not been remediated. A material weakness is a deficff iency, or
a combination of deficff iencies, in internal control over finff ancial reporting such that there is a reasonabla e possibility that a
material misstatement of the annual or interim financial statements will not be prevented or detected on a timely basis. Please
refer to Item 9A. Controls and Procedurdd es for additional inforff mation regarding the identifieff d material weaknesses. We also
concluded that our disclosure controls and procedurdd es were not effeff ctive as of December 31, 2025, due to the material
weaknesses in our internal control over finff ancial reporting Notwithstanding the identifieff d material weaknesses, management
has concluded that the consolidated financial statements in this Annual Report on Form 10-K present fairly, in all material
respects, the Company’s finff ancial position, results of operations and cash floff ws in accordance with generally accepted
accounting principles in the United States of America (U.S. GAAP).

Ensuring that we have adequate internal control over finff ancial reporting in place to help ensure that we can producdd e
accurate financial statements on a timely basis is a costly and time-consuming effort that needs to be re-evaluated freff quently.
Commencing with the start of the fisff cal year ended December 31, 2025, we documented and tested our internal control over
financial reporting in connection with the requirements of Section 404 of the Sarbar nes-Oxley Act. We will need to continue
to dedicate internal resources, continue to engage outside consultants and follow a detailed work plan to continue to assess
and document the adequacy of internal control over finff ancial reporting, continue to improve control processes as appra opriate,
validate through testing that controls are functioning as documented and implement a continuous reporting and improvement
process forff internal control over finff ancial reporting. Continued faiff lure by us to maintain effeff ctive internal control over
financial reporting, or consequent inability to produce accurate financial statements on a timely basis, could increase our
operating costs and could materially impair our ability to operate our business. In addition, investors’ perceptions regarding
the effectiveness of our internal control over finff ancial reporting or that we are unabla e to produce accurate financial statements
may materially and adversely affect the price of our common stock.



35

Our business and operations may consume resources faster than we anticipate. In the futff urtt e, we may need to raise
additional fundff s to expand our sales and marketing and service development efforts or to make acquisitions. Additional
financing may not be availabla e on favff orable terms, if at all. If adequate funds are not availabla e on acceptabla e terms, we may
be unabla e to fundff the expansion of our sales and marketing and research and development efforts or take advantage of
acquisition or other opportunities, which could seriously harm our business and operating results. If we incur debt, the debt
holders would have rights senior to our common stockholders to make claims on our assets and the terms of any debt could
restrict our operations, including our ability to pay dividends on our common stock. Furthermore, if we issue additional
equity securities, stockholders, other than Informa, may experience dilution, and the new equity securities could have rights
senior to those of our common stock. Any debt financing is likely to have finff ancial and other covenants that could have an
adverse impact on our business if we do not achieve our projected results. Because our decision to issue securities in any
future offeff ring will depend on market conditions and other factors beyond our control, we cannot predict or estimate the
amount, timing or naturt e of our future offeff rings. Thus, our stockholders bear the risk of our future securities offerff ings
reducing the market price of our common stock and diluting their interest.

The impii airmi ent of ao signi ificff ant amount of goodwill and intii antt gible all ssets ott n our balanll ce sheet resulted in aii decrease in
earnings and could result in our stock price decdd lining

Informa TechTarget has acquired assets and businesses over time, some of which have resulted in the recording of a
significant amount of goodwill and/or intangible assets in our consolidated financial statements. We had $45.6 million and
$973.4 million of goodwill as of December 31, 2025 and 2024, respectively. We had $725.5 million and $808.7 million of
net intangible assets as of December 31, 2025 and 2024, respectively. The goodwill was recorded because the faiff r value of
the net tangible assets and/or intangible assets acquired was less than the purchase price. We may not realize the full value of
the goodwill and/or intangible assets. We will evaluate goodwill for impairment on an annual basis or more frequently if
events or circumstances suggest that the asset may be impaired. We will evaluate other intangible assets subju ect to
amortization whenever events or changes in circumstances indicate that the carrying amount of those assets may not be
recoverabla e. If goodwill or other intangible assets are determined to be impaired, we will write off tff he unrecoverabla e portion
as a charge to our earnings. For the year ended December 31, 2025, we recorded an impairment charge of $931.5 million
related to the goodwill in all reporting units. For the years ended December 31, 2024 and 2023, we recorded an impairment
charge of $66.2 million and $139.6 million, respectively. If we acquire new assets and businesses in the future, as we expect
we will, we may record additional goodwill and/or intangible assets. The possible write-off of the goodwill and/or intangible
assets could negatively impact our future earnings and, as a result, the market price of our common stock could decline. The
assets related to these businesses could be at risk forff future impairment should global economic conditions continue to
deteriorate beyond current expectations, including the continuing decline of our stock price.

Impaim rmii ent charges have in the past and may ia n tii hett future adverserr ly affeff ct our opeo rating resultsll .

We face impairment risk related to our assets. We have a substantial amount of goodwill and intangible assets,
primarily customer relationships, on our balance sheet. We review the goodwill for impairment when events occur or
circumstances change that indicate that the fair value of the reporting unit may be below its carrying amount, and, at a
minimum, on an annual basis. Fair value determinations require considerable judgment and are sensitive to inherent
uncertainties and changes in estimates and assumptions. Declines in market conditions, a trend of weaker than anticipated
financial performance for our reporting units or declines in projected revenues, and a continued decline in our share price for
a sustained period of time, among other factff ors, are indicators that the carrying value of our goodwill may not be recoverabla e.
In addition, our long-lived asset groups, which include our definff ite lived intangible assets such as customer relationships, are
subju ect to an impairment assessment when certain triggering events or circumstances indicate that their carrying value may be
impaired. If the carrying value exceeds our estimate of future undiscounted cash floff ws of the operations related to the asset
group, an impairment is recorded for the difference between the carrying amount and the fair value of the asset group. We
may in the future be required to record an asset impairment charge that, if incurred, could have a material adverse effect on
our financial statements.

Taxiaa ngii authorities may successfulff lyll assert that the legll acy bc usinesses should hll ave collell ctedtt , odd r in tii hett future we
should collect, stt alesll and use, ve alue added, or similaii r taxett s, and we could be subject to liabilityii withi respect to past salesll by
the legll acy bc usinesses or futff ure salesll , ws hich could all dverserr ly affeff ct our resultsll of operations.

The legacy businesses did not collect sales and use, value added, or similar taxes in all jurisdictions in which they have
sales, based on their understanding that such taxes are not applicable. Sales and use, value added, and similar tax laws and
rates vary brr y jurisdiction. Certain jurisdictions in which the legacy businesses do not collect such taxes may assert that such
taxes are applicable, which could result in tax assessments, penalties, and interest, and we may be required to collect such
taxes in the future. Such tax assessments, penalties, and interest, or future requirements, may adversely affect our results of
operations.

Our abilityii to raise capital in tii hett future may ba e limitell d.
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Changes in aii ppla icll able tll axtt laws could rll esult ill n aii dverserr tax caa onsequences to us.

Our tax positions could be adversely impacted by changes to tax laws, tax treaties, or tax regulations or the
interpretation or enforff cement thereof by any tax authority in which we fileff income tax returtt ns, particularly in the United
States and the United Kingdom. We cannot predict the outcome of any specific legislative proposals.

Global taxing standards continue to evolve as a result of the Organization forff Economic Co-Operation and
Development recommendations aimed at preventing perceived base erosion and profitff shiftinff g by multinational corporrr ations.
While these recommendations do not change tax law, the countries where we operate may implement legislation or take
unilateral actions which may result in adverse effects to our future income tax provision and finff ancial statements.

Risks Related to the Ownership of Our Common Stock

We are controllell d by Ib nfII orff marr . TheTT interests ott f Io nfII orff marr may da ifdd feff r froff m thett interests ott f oo ur othett r stockhok lderdd s.rr

Informa beneficff ially owns approximately 58% of our outstanding common stock. Under the Stockholders Agreement,
Informa has the right under certain circumstances to acquire additional equity securities froff m us pursuant to pre-agreed
procedurd es, preemptive rights and percentage maintenance rights without the appra oval of a related party transaction
committee (“RPT Committee”).

Through its ownership of at least a majoa rity of the shares of our common stock and the provisions set forff th in our
Charter, our Amended and Restated Bylaws and the Stockholders Agreement, Informa has the abia lity to designate and elect a
majoa rity of our board of directors. The Stockholders Agreement provides that, for so long as Informa beneficff ially owns more
than 50% of the outstanding shares of our common stock, to the extent permitted by appla icable law, unless otherwise agreed
to in writing by Inforff ma US Holdings Limited (“Inforff ma HoldCo”), we will avail ourself of certain availabla e “Controlled
Company” exemptions to the corporrr ate governance listing standards of the Nasdaq Global Select Market (in whole or in part,
as requested by Informa HoldCo) that would otherwise require us to, among other things, have a majority of the board of
directors consisting of independent directors and an independent compensation committee.

Under the Stockholders Agreement, our board of directors has three directors not designated by Inforff ma and fivff e
directors designated by Inforff ma, as well as our Chief Executive Officer, who is employed by an affiliaff te of Informa and
provides services to us under a secondment agreement.

Pursuant to the terms of the Stockholders Agreement, Informa has the right to consent to certain material actions by us
and our subsu idiaries for so long as it maintains certain ownership percentages, including over certain mergers and
acquisitions, sales of assets, the incurrence of indebtedness, issuances of securities and the termination of the employment or
the appoia ntment of a new Chief Executive Officff er. For as long as Informa beneficff ially owns a majority of the outstanding
shares of our common stock, Inforff ma will also have control over certain matters submu itted to our stockholders for appra oval,
including the election of directors, the adoption of amendments to our Charter that do not require approval by the holders of
separate classes or series of capital stock and the approval of certain mergers, consolidations or sales of all or subsu tantially all
of our assets. Subject to the terms of the Stockholders Agreement, Informa has agreed to vote in favff or of the election of
director nominees not designated by Inforff ma. Inforff ma and its subsu idiaries may have diffeff rent interests than other holders of
our common stock and may make decisions adverse to your interests.

Among other things, Inforff ma’s control could delay, deferff , or prevent a sale of our business that our other stockholders
supporu t, or, conversely, this control could result in the consummation of such a transaction that other stockholders do not
supporu t. This concentrated control could discourage a potential investor from seeking to acquire our common stock and, as a
result, might impact the market price of our common stock.

Certaitt n oii f oo ur direii ctortt s wrr ill hll ave to ntt avigate ptt otentt tial confln icll ts of interest arising froff m thett ir relationship wii ith Infon rma.
Such relatll iott nshipsii may ra esult ill n sii uch dirdd ectors havingii interests ttt hatt t may be diffei rent from or in additioii n to ttt hett intereststt
of our stockhok lderdd s grr enerallyll for certain decisiii ons.

Three of the nine members on our board of directors are employed by and/or serve as directors of Inforff ma. Such
directors, including our CEO Gary Nrr ugent, have to navigate conflicff ts between their dutdd ies to us and their dutdd ies to, and
interests in, Inforff ma, which may be diffeff rent from or in addition to those in our business and our stockholders generally.

Our ChiCC ef Executive OffiO cer providesdd services to the ComCC pam ny through agg secondmedd nt agreement rathett r thatt n beingii
direi ctlytt emplm oyll ed by us.

Gary Nugent serves as our Chief Executive Officff er through a secondment arrangement with an Informa affiliate,
Inforff ma Supporu t Services, Inc. (“ISSI”). While this structurtt e allows our organization to benefitff from Mr. Nugent's extensive
leadership experience and important connections within the broader Informa group, Mr. Nugent also understands that this
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structurtt e and the interests of Informa, as our majoa rity stockholder, and its affiff liates may differ froff m the interests of other
stockholders generally and that the secondment arrangement may present conflicff ts of interest with respect to the performance
of his dutdd ies to us. Mr. Nugent, nevertheless, remains committed to complying with his fidff ucdd iary responsibilities toward our
Company and all stockholders and will continue to perform his dutdd ies in a manner consistent with the obligations that he
owes to us.

Mr. Nugent must balance multiple profesff sional responsibilities and fiduciary duties to both us and Informa under the
secondment arrangement. Understanding that his customary fiduciary duties can create conflicff ts of interest where our
interests and the interests of Informa diverge, our governance framework has been structurtt ed to acknowledge areas where
strategic priorities and conflicts of interest may require further consideration. These include but are not limited to:

• Business strategy development and implementation

• Resource allocation and investment decisions, including funding and capital management

• Regulatory crr ompliance and proceedings

• Inter-company collabora ations with Informa or Inforff ma entities

• Information management and strategic communications

• Talent recruirr tment, retention, development and organizational strucrr tures

• Financial planning including dividend strategies

• Strategic growth opportunities and partnerships

While our governance framework provides us with measures to mitigate potential risks relating to conflicff ts of interest,
Mr. Nugent’s employment arrangement and affiliff ation with Informa may give rise to actuat l conflicff ts of interest.

Infon rma is pii rohibitei d, subject to certain exceptions, fs roff m tratt nsfes rringii shares of our common stock or acquiring more
shares of our common stock untiltt the second anniversarr ry of the closingii of the combinaii tion of oo ur legace y bc usinesses, afteff r
which, subject to restritt ctiott ns, is t wi ill be permitted to ttt ratt nsfes r itsii shares of our common stock and acquirei more shares of
our common stock, wk hich could have a negativtt e impii act on our stoctt k price or abilityii to maintain compliance withii the
Nasdaqdd Globalll Select Market’s contintt ued lisll ting requirei ments.tt

For two years folff lowing the completion of the business combination (unless the Third Trigger Date (as defined in the
Stockholders Agreement) has occurred prior to such date), Informa is prohibited froff m transferring any of its shares of our
common stock other than to a controlled affiliate of Informa, without the appra oval of an RPT Committee. Following such
two-year lock-up pu eriod, the Inforff ma Group will be permitted, subju ect to restrictions, to sell or otherwise transferff shares of
our common stock, including in public offeff rings pursuant to registration rights to be granted by us. Any such sale or other
transferff could significantly increase the number of shares of our common stock availabla e to be traded in the equity markets,
which could cause a decrease in the trading price of shares of our common stock. In addition, even if Informa does not
transferff a large number of its shares into the market, the potential forff Informa to sell large numbers of shares into the market
may depress the trading price of shares of our common stock.

For two years folff lowing the completion of the business combination, the Inforff ma Group is prohibited froff m acquiring or
seeking to acquire, directly or indirectly, additional shares of our common stock that would result in the Informa Groupu
having an ownership percentage of the outstanding shares of our common stock greater than the percentage of the
outstanding shares of our common stock beneficff ially owned by the Informa Group upon the closing of combination, subju ect
to certain exceptions. Following the two-year standstill period, the Inforff ma Group will be permitted, subju ect to restrictions, to
acquire or seek to acquire, directly or indirectly, additional shares of our common stock which may have an adverse effect on
our ability to remain in compliance with the continued listing requirements of the Nasdaq Global Select Market, including
requirements with respect to maintaining a minimum number of holders of our common stock. A delisting of our common
stock, or the potential forff a delisting, could depress the trading price of shares of our common stock.

Infon rma has the rightgg to purchase additioii nal securitiett s froff m us, which could have a negativtt e impii act on our stoctt k price.ee

Informa HoldCo has the option (but not the obligation) to, among other things, (i) purchase our securities in connection
with securities being issued as consideration in an acquisition transaction, or a public offeff ring or private placement of our
securities, or under other circumstances where our securities are not being offerff ed for cash by us, in each case at prices
determined based uponu pre-agreed procedurdd es without the need for the approval of an RPT Committee and (ii) purchase
additional shares of our common stock up to its percentage maintenance share in connection with the issuance of equity
awards or our securities pursuant to any “at the market” program, on a quarterly basis and at prices determined based uponu
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pre-agreed procedurdd es. Any such purchase by Inforff ma HoldCo could significantly increase the number of shares of our
common stock outstanding, which could cause a decrease in the trading price of shares of our common stock. In addition,
even if Informa HoldCo does not exercise its rights to purchase, the existence of such rights may depress the trading price of
our common stock.

The benefitsff and syns ergir es attrtt ibutabltt e tll o ttt hett combinatiott n of oo ur legace y bc usinesses may vary from expexx ctattt iott ns, ws hich
may na egativtt ely all ffea ct the markerr t price of shares of our common stock.kk

We expect the combination of our legacy businesses will result in a number of benefitsff and synergies, including, but
not limited to, operating synergies and stronger funff damental demand for our products and services, and that combination will
be accretive to our earnings. These expectations are based on current estimates and assumptions that may prove to be
incorrect. Actuat l operating, technological, strategic and revenue opportunities, if achieved at all, may be less significant than
expected or may take longer to achieve than anticipated. In addition, future events and conditions, including, but not limited
to, adverse changes in market conditions, regulatory frr raff mework, additional transaction and integration-related costs and other
factors such as the failure to realize some or all of the anticipated benefits of the combination could decrease or delay the
accretion that is currently anticipated or could result in dilution. Any dilution of, decrease in, or delay of any accretion to our
earnings per share could cause the price of shares of our common stock to decline or grow at a reduced rate.

The price of our common stock may be volatile, and holders of our common stock may be unabla e to resell their shares
of our common stock at or above their purchase price or at all.

The market price for our common stock may fluff ctuat te significantly in response to a number of factff ors, most of which
we cannot control, including, among others:

• trends and changes in consumer preferences in the industries in which we operate;

• changes in general economic or market conditions or trends in our industry orr r the economy as a whole and, in
particular, in the consumer and advertising marketpltt aces;

• in key personnel;

• our entry irr nto new markets;

• changes in our operating performance;

• investors’ perceptions of our prospects and the prospects of the businesses in which we participate;

• fluctuations in quarterly revenue and operating results, as well as diffeff rences between our actuatt l finff ancial and
operating results and those expected by investors;

• the public’s response to press releases or other public announcements by us or third parties, including our filings
with the SEC;

• announcements relating to litigation;

• guidance, if any, that we provide to the public, any changes in such guidance or our failure to meet such guidance;

• changes in finff ancial estimates or ratings by any securities analysts who follow our common stock, our failure to
meet such estimates or faiff lure of those analysts to initiate or maintain coverage of our common stock;

• downgrades in our credit ratings or the credit ratings of our competitors;

• the development and sustainabia lity of an active trading market for our common stock;

• investor perceptions of the investment opportunity associated with our common stock relative to other investment
alternatives;

• the inclusion, exclusion, or removal of our common stock from any trading indices;

• future sales of our common stock by our offiff cers, directors, and significant stockholders;

• other events or factff ors, including those resulting froff m system faiff lures and disruptrr ions, hurricanes, pandemics,
wars, acts of terrorism, other natural disasters, or responses to such events;

• changes in finff ancial markets or general economic conditions, including, for example, duedd to the effects of
recession or slow economic growth in the United States and abroad, interest rates, fueff l prices, international
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currency fluff ctuatt tions, corruptu ion, political instability, acts of war, including the conflicff t involving Russia and
Ukraine and in the Middle East, acts of terrorism, and pandemics or other public health crises;

• price and volume fluff ctuatt tions in the overall stock market, including as a result of trends in the economy as a
whole; and

• changes in accounting principles.

These and other facff tors may lower the market price of our common stock, regardless of its actuatt l operating
performance. As a result, our common stock may trade at prices significantly below the price at which shares were
purchased.

In addition, the stock markets, including Nasdaq, have experienced price and volume fluff ctuatt tions that have affeff cted
and continue to affeff ct the market prices of equity securities of many companies. In the past, stockholders have instituted
securities class action litigation folff lowing periods of market volatility. If we were to become involved in securities litigation,
we could incur subsu tantial costs and use significant resources, and the attention of management could be diverted froff m our
business.

Item 1B. Unresolved Staff Comments

None.

Item 1C. Cybersecurity

Cybersecurityii Riskii Managea ment and StrSS ategtt ygg

As is the case forff all companies in our industry orr r with a significant digital presence, we are periodically subju ect to
cyberattacks and other cyber incidents and, therefore, cybersecurity is an integral component of our overall enterprise
information security program. We have adopted a multi-layered fraff mework to secure our networks, systems, devices,
products, and services while also assessing, identifyiff ng, and managing cybersecurity risks. That framework is designed to
help protect our information assets, operations, and resources from internal and external cyber threats by understanding and
seeking to mitigate risks while ensuring business resiliency froff m unauthorized access or attack. Our cybersecurity policies,
standards, and procedurdd es include security risk assessments for high priority systems, third party compliance assessments for
external vendors and suppluu iers, and incident management and breach response plans which are influenced by, and
periodically assessed against, recognized cybersecurity frameworks. Our incident management policy is designed to help
prevent, manage, and coordinate our response to, and recovery from, potential and confirff med cybersecurity incidents and
includes processes to triage, assess the severity of, eff scalate, contain, investigate and remediate incidents, as well as comply
with applicable legal obligations. Inforff ma PLC’s chief information security offiff cer (“CISO”) and security team have
implemented a similar fraff mework and we collabora ate on best practices, improvements, tabla etop exercises, and risk
assessments. Some Informa TechTarget systems are currently hosted and managed within the Inforff ma PLC environments and
are overseen by the Inforff ma PLC fraff mework, therefore, the business teams collabora ate regularly and share any relevant
findings and best practices.

We seek to enhance our policies and practices to protect our systems and platforms, adapt to changes in regulations,
identify pff otential and emerging security risks, and develop mitigation strategies forff those risks. For example, we conduct
regular risk assessments at planned intervals for high priority systems and/or applications to identify aff nd analyze threats and
vulnerabia lities, review controls, identify rff isk ratings, likelihood, and level of potential impact, and provide recommendations
for risk reducdd tion, mitigation, acceptance, and avoidance. As part of our overall risk mitigation strategy, we also maintain
cyber liabia lity insurance coverage.

We regularly engage external parties, including consultants, auditors, and cybersecurity service providers to enhance
our cybersecurity oversight. For example, we maintain an ISO 27001 certificff ation forff our BrightTALK platform and obtained
a SOC 2, Type II report for the Informa TechTarget Portal platform (formerly, Priority Engine). These third-party
assessments are evaluated and updated regularly. Additionally, we utilize various external parties and tools to assist us with
annual penetration testing, cybersecurity and related training, vulnerabia lity and patch management, threat detection and
response, and inforff mation technology general controls.

In order to oversee and identify rff isks from cybersecurity threats associated with our use of third-party service
providers, we have a third-party risk management and assessment program designed to help protect against the misuse of
information technology, data, and systems by third parties and business partners generally requiring third-party service
providers to complete a security risk assessment, with certain high priority third-party providers undergoing annual risk
assessments to determine if they have experienced any changes that could impact their security risk. If any critical risks are
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identifieff d, we may perform a compliance audit of the third-party to furff ther document finff dings and to recommend corrective
actions.

Based on an assessment using the previously described enterprise information security program, we do not believe that
there are any risks from known cybersecurity threats, including as a result of any prior security incidents, that have materially
affeff cted or are reasonabla y likely to materially affeff ct us, including our business strategy, results of operations, or finff ancial
condition. However, as discussed under “Item 1A. Risk Factors,” specifically the risk titled “The loss of po ersorr nal,l
confidff endd tial, and/or// proprietary infon rmation duedd to our cyberserr curity systy ems or the systy ems of oo ur customers,rr vendors,rr or
partners brr eing breached could cause us to incur signii fici ant legale and financial expee osure and liability, ayy nd materially
adverserr ly affeff ct our business, operating results and reputation,” the sophistication of cyber threats continues to increase, and
the preventative actions we take to reduce the risk of cyber incidents and protect our systems and information may be
insufficient. Accordingly, no matter how well our controls are designed or implemented, we will not be able to anticipate all
security breaches, and we may not be able to implement effeff ctive preventive measures against such security breaches in a
timely manner.

Cybersecurityii Governance and Oversirr ghi t

Our board of directors, through its audit committee, provides general oversight over cybersecurity risk. Our board of
directors receives and provides feedff badd ck on periodic updau tes froff m management regarding cybersecurity and are notifieff d
between such updates regarding significant new cybersecurity incidents, if any. Our audit committee also receives periodic
briefings on cyber-related issues and accomplishments including, among other things, reviewing key elements of our
cybersecurity program, ongoing training initiatives and awareness programs, occurrence of any incidents, and updau tes
regarding third-party certificff ations and assessments.

We have establa ished a risk committee consisting of executive-level leaders that will meet periodically to, among other
things, review and discuss global trends and risks regarding privacy, security, and compliance, identify kff ey projects and
resource needs, and review operational privacy and security statistics and metrics. Our Chief Product and Technology Offiff cer
(“CPTO”) is a key member of the risk committee and manages and oversees a team (the “IT Security Team”) that is
responsible for leading company-wide cybersecurity effoff rts. The IT Security Team works with various business units and
departments, including legal, producdd t development, information technology, and operations, to help set standards, policies,
and processes. The IT Security Team also collabora ates closely with the CISO of Inforff ma and his team to, among other things,
align strategy, assessments, and tooling. Our CPTO along with key members of his IT Security Team have worked in the
information security field forff many years and are actively involved in our cybersecurity effoff rts. We also periodically perform
tests on aspects of the operations of our cybersecurity program and the supporting control fraff mework and report the results of
these tests in reports to our audit committee.

In an effoff rt to deter and detect cyber threats, we periodically provide employees with data privacy, cybersecurity, and
incident response training, which covers timely and relevant topics, including phishing, malware, password security,
confidff ential data protection, asset use and mobile security, and educdd ates all employees on the importance of reporting
potential cyber-security incidents immediately to the Company’s incident management team. We also use technology-based
tools to mitigate cybersecurity risks to bolster our employee based cybersecurity programs.

Item 2. Properties

As of December 31, 2025, we are leasing appraa oximately 68,000 square feet of offiff ce space for our global headquarters
in Newton, Massachusetts. In October of 2025, we amended our lease to reducdd e the leased space to approximately 34,000
square feet effeff ctive May 1, 2026 and extend the term to end ten years froff m the date of our relocation to the reduced space,
such relocation date expected to be on May 1, 2026. Additionally, we have principal faciff lities leased at each of the folff lowing
locations:
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Location Apprpp oximaii te
Square Feet

Penang, Malaysia 12,500
Shanghai, China (primary) 6,500
Dhaka, Bangladesh 6,000
Tokyo, Japaa n 5,900
Singapora e, Singapora e 2,600
Detroit, Michigan, USA 2,500
Seoul, South Korea 2,000
Portland, Oregon, USA 1,800
Bangalore, India 1,800

Item 3. Legal Proceedings

From time to time, Inforff ma TechTarget and its affiff liates may be involved in legal proceedings, claims and
governmental inspections, audits, or investigations that arise in the ordinary course of our business. The outcome of any such
legal proceedings, claims or governmental inspections, audits or investigations, regardless of the merits, is inherently
uncertain. Moreover, legal proceedings, claims and governmental inspections, audits, or investigations, irrespective of their
outcome, can negatively affecff t us duedd to expenses related to defenff se and settlement, diversion of management's attention, and
various other factff ors. We are not currently a party to any material legal proceedings, and we are not aware of any pending or
threatened litigation against us that could have a material adverse effect on our business, operating results, or finff ancial
condition.

Item 4. Mine Safety Disclosures

Not Applicable.
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PART II

Item 5. Market for Registrant’s Common Equity, Related Stockholder Matters and Issuer Purchases of Equity
Securities

Market Infon rmatiott n

Our common stock is listed and traded on the Nasdaq Global Select Market under the symbol “TTGT.”

Holderdd srr

As of March 6, 2026, there were 33 holders of record of our outstanding common stock. These numbers do not include
those who hold in “street name” or beneficff ial holders, whose shares are held of record by banks, brokers, finff ancial
institutions and other nominees.

Dividend Policyc

We do not currently anticipate declaring or paying any cash dividends to holders of our common stock in the
foreseeable future. We currently intend to retain future earnings, if any, to finance the growth of our business. If we decide to
pay cash dividends in the futff urt e, the declaration and payment of such dividends will depend upon our financial condition,
operating results, cash needs and growth plans, restrictive covenants in our debt agreements, and other factoff rs deemed
relevant by our board of directors. Our abia lity to declare a dividend is also restricted by the terms of our Stockholders
Agreement, dated as of December 2, 2024, with Informa and Informa HoldCo. There can be no assurances that dividends will
be declared in the futff urtt e or, if we were to desire to declare a dividend, that Informa HoldCo would consent to the declaration
of a dividend.

Sales of Uo nrUU egistered Equity Stt ecuSS ritiei s

None.

Purchases of Eo quity Stt ecuSS ritieii s by tb hett Issuer and AffiA liaii ted Purchasersrr

None.
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Stoctt k PerPP for rmance Graph

The folff lowing graph illustrates the total returtt n froff m December 3, 2024 (the date our common stock began trading on
the Nasdaq Global Select Market) through December 31 2025, for (i) our common stock, (ii) the Russell 2000 Index, (iii) the
Russell 3000 Index and (iv) the S&P 500 Media Indusdd try Irr ndex. The graph assumes that $100 was invested on December 3,
2024 in each of our common stock, the Russell 2000 Index, the RusRR sell 3000 Index and the S&P 500 Media Indusd try Irr ndex,
and that any dividends were reinvested. The comparisons reflected in the grapha are not intended to forff ecast the futurt e
performance of our stock and may not be indicative of our future performance.

The inforff mation included under the heading “Stock Performance Graph” in Item 5 of this Annual Report is “furnished”
and not “fileff d” and shall not be deemed to be “soliciting material” or subju ect to Regulation 14A, shall not be deemed “fileff d”
for purposrr es of Section 18 of the Exchange Act, or otherwise subject to the liabia lities of that section, nor shall it be deemed
incorporated by referff ence in any filinff g under the Securities Act or the Exchange Act.

Item 6. [Reserved]
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Item 7. Management’s Discussion and Analysis of Financial Condition and Results of Operations
(In thousands, except share and per share data, where otherwise noted or instances where expressed in millions)

The folff lowing disci ussion and analysl is of our financial condition and results of operations should bl e read in
conjunction with the consolidatdd ed financial statements att nd accompanying notes included elsewhere in this Annual Repore t on
Form 10-K. This disci ussion and analysll is contains forward-looking statements ttt hat involve risks, uncertainties and
assumptions. Our actual results could differ materially from those anticipated in these forff ward-ldd ooking statements att s a result
of various factors,rr including those discussed below and elsell where in this Ai nnual Repore t on ForFF m 10-K, particularly under
the heading “Risk FacFF tors.” Please referff to our “Fo“ rward-Looking StaSS tements”tt section on page 3 of to his Ai nnual Repore t on
Form 10-K.

Overview

Backgrk ound

Informa TechTarget helps technology companies accelerate growth through first party B2B data, market insight and
market access.

Following a period of expansion, the specialist technology research business of Inforff ma TechTarget is now among the
largest providers of these services. It employs more than 300 expert analysts and consultants to create data-driven intelligence
products and advisory services for product managers, corporate strategists, channel chiefs aff nd the C-suite, challenging market
strategies, sharpening product roadmaps and accelerating time to market and revenue.

Through the Omdia brand, which now incorporates the forff merly separate specialist brands Canalys, Wards Intelligence
and Enterprrr ise Strategy Group, we provide research and intelligence services to technology providers based on expert
analysis and data-driven intelligence and reports. These products or businesses and their portfolff io of digital media brands
inform, educate and influence tech buyers, creating engaged and specialist audiences.

Targeted access to these specialist audiences is provided through a growing range of data-driven digital products and
services that are designed to deliver highly qualifieff d leads, demand generation and buyer intent to technology vendors,
connecting them with the right buyers at the right time to maximize returtt n on investment and accelerate growth.

Selected Infon rma TechTT Target brands
Specialist B2B Content: Intelligence & Advisory Brands Specialist B2B Buyer Content: Brand & Content Brands B2B Buyer Intent & Demand Brands

Omdia by Inforff ma TechTarget Industry Drr ive Inforff ma TechTarget
Information Week NetLine

Light Reading

AI Business

Industry Background and Trends

Informa TechTarget sits at the intersection of tech and B2B marketing, each dynamic innovative markets in their own
right, with what management believes are compelling strucrr tural growth drivers. This provides a strong underpin to the long-
term growth ambitions of Informa TechTarget.

Technology transcends all aspects of daily life and work. Enterprise technology, incorporating softwff are and hardware
systems used by large organizations for anything from customer relationship management to networking and cyber security,
is central to operating effectively and effiff ciently. The pace of innovation and change is rapia d, creating a constant cycle of
investment to enhance, upgrade and replace technology.

For Inforff ma TechTarget, investment in innovation and growth in R&D budgets provide a leading indicator of demand
for its producdd ts and services. This growth in technology-related R&D is driving a new wave of investment and innovation,
enhancing existing products and inspiring the next generation of products and services.

Over time, the scale of technology purchasing, particularly enterprise technology, has grown in size, resulting in B2B
buying behavior becoming more complex. This complexity has led to longer sales cycles as more research is undertaken on
purchasing technology products and platforff ms.

Typically, large technology decisions will involve a number of people across an organization fromff technology
profesff sionals to CIOs, CFOs and ofteff n CEOs. This research takes many forff ms, with an increasing amount conducted online,
including by reading specialist content, reviews, information, product profiles and bespoke research, as well as through
webinars and online discussions.

The majority of the B2B buyer journey is now completed beforff e a buyer might contact the sales team of a vendor. For
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technology vendors, online presence and digital brand visibility are thereforff e critical, leading to more companies focusing
their spend on branded content services, thought leadership and whitepapea r distribution, digital event participation and
advertising on the most relevant platforms and media.

Management believes Inforff ma TechTarget is at the center of this B2B buyer behavior, delivering highly relevant
content and research to technology buyers that informs, educdd ates and influff ences them along the diffeff rent stages of their buyer
journey.

These interactions with the content — who reads what, who clicks to find out more, how long buyers spend on specific
websites, which white papea rs do they read, which webinars do they join, etc. — and general online behavior, when captured,
enriched and analyzed, provide deep insights into who potential customers are, what products and services they might be
interested in, where they are in their purchasing cycle and how significant is the intent to purchase.

For B2B sales and marketing teams at technology vendors, this information is critical in targeting the right buyers at
the right time, raising brand awareness and positioning products with the right audiences to secure leads that turtt n into sales.
With increasing scrutrr iny and focus on returt n on investment, data-driven B2B marketing is becoming ever more relevant
given it is typically more measurable, with more effiff ciency than more traditional advertising and marketing services, helping
to increase lead conversion rates, reducdd e the cost of customer acquisition and generate more revenue per dollar of marketing
spend.

Because most of Informa TechTarget’s clients are B2B technology companies, the success of Inforff ma TechTarget is
intrinsically linked to the health, and subju ect to the market conditions of, tff he technology industry.rr Informa TechTarget has
recently been affeff cted by macro-economic conditions, in particular the negative impact of economic uncertainty, which has
impacted investment levels and overall client marketing expenditure. Although management cannot quantify tff he impact of
macro-economic factors on Inforff ma TechTarget's future results, any worsening of market conditions could negatively impact
its financial position and liquidity. Marketing, advertising services and sponsorship revenue is more immediately impacted by
changes in client spending and current macro-economic conditions than other revenue categories.

Recent performance has also been impacted by subdueu d sales and marketing budgets amongst many of Inforff ma
TechTarget’s enterprise technology customers as more of their expenditures have been concentrated on R&D activities,
particularly around artificff ial intelligence. Informa TechTarget believes that, as these vendors ultimately seek to achieve a
ROI on the results of their R&D, this will result in a resurgence in growth of sales and marketing activity and budgets to
supporu t new product launches and enhancements.

Product and Service Offerings

Over the last fivff e years, Inforff ma TechTarget has been building a portfolff io of data-driven solutions that are intended to
capitalize on the positive strucrr tural market dynamic described abovea and meet the evolving needs of buyers and vendors in
the technology market. Inforff ma TechTarget has the potential to continue expanding upon this portfolff io of capabilities.
The Inforff ma TechTarget businesses, help both buyers of B2B technology with knowledge and intelligence, supporuu ting them
through different stages of the buyer journey, and sellers of B2B technology in identifyiff ng relevant buyers for their products,
who are in-market and with the greatest purchasing intent. These digital solutions fall into a number of categories:

• Demand solutions: The businesses enabla e marketers to directly engage prospective buyers through a portfolff io of
content marketing programs, including webinars, whitepapea rs, playbooks, virtual events and surveys. Through
syndicating these across owned media properties and to NetLine’s publisher network, marketers can influence
B2B tech buyers and generate demand forff their products and services. The businesses are focused on delivering
high-quality leads to marketers by gating their content across properties to maximize returtt n on investment. The
BrightTALK platform and audience outreach offeff rings allow the Company's customers to create, host and
promote webinars, virtuatt l events and video content. Customers create their own hosted Channels on the platformff
where they scheduldd e both live and on-demand webinars for promotion to BrightTALK’s community of in-market
accounts and prospects. The BrightTALK Channel also enables customers to self-aff dminister lead generation
campaigns, set up workflow integrations between the Channel and their CRM and MAP systems, and access
reporting detailing the size and growth of their community of subsu cribers over time. Customers may also create
an off-nff etwork embedded Channel page on their own corporate website featurtt ing content in their BrightTALK
Channel, as well as an embedded BrightTALK registration forff m that captures and converts interested individuals
to marketing leads.

• Custom content services: Through Studitt oID, BrightTALK Studitt o, and Enterprrr ise Strategy Group custom content
offeff rings, the Company support marketers with their end-to-end content strategy by offering proprietary audience
research to inform campaigns, strategic design and development, and original content production. Marketers
leverage the Company's award-winning deep industry err xpertise to create journalistic or analyst-sourced content
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across more than 40 diffeff rent formats and multiple languages, which can then be distributed across the
Company's network. The Company also offers content licensing through Marketpltt ace, whereby marketers curate
relevant content froff m a selection of publishers and then distribute the content on their own channels to align
themselves with top voices in their industries.

• Intelligence subsu cription services: Operating through the Omdia brand, the specialist tech research business is
primarily an “intelligence” subsu cription service, providing clients with a core “data backbonekk ” in addition to
qualitative analyst-produced content across the technology industry spectrum. The data is typically comprised of
market trackers, market sizing, market share analyses and forecasts, and is complimented by expert industryrr
reports, analyst opinions and an “Ask an Analyst” service. Covering more than 3,000 topics and tracking over
12,000 companies, the businesses’ 300+ expert analysts and consultants provide quantitative and qualitative
insights that help companies make better decisions, fasff ter.

• Advisory: In the consulting business, the businesses work as an extension of client teams, working together to
provide strategic support in assessing critical business challenges and providing bespoke solutions. The
businesses leverage the breadth and depth of their analyst expertise to evaluate clients’ end-to-end business needs
across go-to-market, competitive positioning, new product ideation, market entry.rr

• Intent: A comprehensive B2B technology solution that collects and analyzes purchase intent data froff m actively
engaging enterprise technology profesff sionals across the Company's website network and BrightTALK(TM)
webinar platforff m. The suite includes two key products. Inforff ma TechTarget Portal is a subscription service that
enables direct engagement with targeted prospects by identifyiff ng and prioritizing potential customers actively
researching technology purchases using proprietary Activity Intelligence(TM) and integrates this data with majoa r
CRM and marketing automation platforff ms. Qualifieff d Sales Opportunities™ is a profiling service that surveys
and interviews technology profesff sionals showing purchase intent, providing detailed inforff mation on ongoing
purchase projeo cts, including project scope, purchase criteria, and vendor considerations and delivers these as
sales qualifieff d leads.

• Brand solutions: Brand solutions offeff r B2B marketers the opportunity to grow brand awareness through direct
exposure to specialist technology and business audiences across the businesses’ portfolff io and off-network
through audience extension programs. Solutions include digital display banners, newsletter sponsorships and
email marketing, enabling technology vendors to gain exposure and benefit froff m association with the businesses’
specialist brands and high quality editorial content amongst the Company's readership base of engaged
technology buyers. Brand solutions include the Industry Drr ive portfolff io, which delivers high quality business
journalism to niche audiences, offering outboundt email sponsorship opportunities to vendors looking to build
awareness and reach key decision makers.

Critical Accounting Policies and Use of Estimates

Preparation of the accompanying consolidated financial statements requires management to make judgments,
assumptions and estimates regarding uncertainties that could affect reported revenue, expenses, assets, liabia lities and equity.
The most significant areas where management’s judgments, assumptions and estimates impact the consolidated financial
statements are described below. Actual results in these areas could diffeff r materially from management’s estimates under
different assumptions and conditions. Significant accounting policies are described fulff ly in Note 2. Signii fici ant accounting
policies to the consolidated financial statements included under Item 8. “Financial Statements and Supplu ementary Data” of
this Annual Report on Form 10-K.

Basis oii f Po rePP sentattt iott n and Corporate Ett xpeEE nse Allocations

The accompanying consolidated financial statements have been prepared in conforff mity with accounting principles
generally accepted in the United States of America (“U.S. GAAP”). Prior to the Contribution, the Inforff ma Tech Digital
Businesses were operated as part of the Informa Tech division of Informa and not as a standalone entity and had no separate
legal status or existence. As such, the finff ancial position and results of operations, forff the periods prior to the Contribution,
have been derived froff m Inforff ma’s historical accounting records and are presented on a carve-out basis. Intercompany
transactions, profits and balances among the Inforff ma Tech Digital Businesses’ entities have been eliminated. Sale and
purchase transactions between Informa TechTarget and other Inforff ma affiff liates are included in the consolidated financial
statements.

Accordingly, the accompanying consolidated financial statements refleff ct certain charges forff costs directly related to
Informa TechTarget. Inforff ma TechTarget has been allocated a portion of costs incurred by Inforff ma for certain central
functions and other operations that are used by Inforff ma TechTarget, including but not limited to executive oversight, finff ance,
treasury,rr tax, legal, human resources, technology, marketing and other shared services. All such costs are reflected in the
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accompanying consolidated financial statements. These costs were allocated using a methodology that Management believes
is reasonabla e forff the item being allocated. Allocation methodologies include Informa TechTarget’s relative share of revenues,
headcount, usage, or funcff tional spend as a percentage of the total. While management believes the methodologies and
assumptions used to allocate these costs are reasonabla e, the consolidated financial statements do not purporrr t to represent the
financial position, results of operations, changes in equity, and cash floff ws of Informa TechTarget in the futff urtt e, or what such
costs would have been had Informa TechTarget operated as a stand-alone entity during the periods presented.

During the year ended December 31, 2025, the Company operated as one segment. In January 2025, the Company’s
Chief Executive Officer (its Chief Operating Decision Maker), in order to better execute the strategic vision of the Merger (as
defined in Note 1. Business overview and basis of presentation to the consolidated financial statements included under Part
II, Item 8 of this Annual Report on Form 10-K), began the integration and reorganization of the combined businesses. The
Company expects to complete the integration and reorganization, including the establishment and reporting of inforff mation
such as key performance indicators forff the folff lowing business segments: Intelligence and Advisory,rr and Brand to Demand,
which the Company will report on once the ability to assess performance and make resource allocation is complete.

Revenue Recogno ition

Revenue is recognized as Informa TechTarget satisfies a performance obligation, based uponu transferff of control of
promised products or services to clients in an amount that reflects the consideration to which Informa TechTarget expects to
be entitled in exchange for those products or services. Some of Inforff ma TechTarget’s performance obligations are satisfied
over time as the product or service is transferff red to the client. Performance obligations which are not satisfied over time are
satisfied at a point in time.

Informa TechTarget enters into contracts that can include various combinations of its offeff rings which are generally
capable of being distinct and accounted for as separate performance obligations.

When performance obligations are combined into a single contract, Inforff ma TechTarget utilizes the relative stand-
alone selling price (“SSP”) of each product or service to allocate the transaction price among the performance obligations,
which is generally determined based on the prices charged to the clients when sold on a stand-alone basis or using expected
cost plus a margin, with any discounts allocated across the performance obligations. Revenue for each category irr s typically
fixed at the date of the order and is not variable.

Revenue from fixff ed fee engagements are recognized over time as Informa TechTarget works to satisfy its performance
obligations as Informa TechTarget generally has an enforceable right to payment forff performance completed to date.

Goodwill Impaim rmi ent

As of December 31, 2025 and 2024, goodwill was $45.6 million and $973.4 million, respectively. Informa
TechTarget's goodwill represents the excess purchase price of an acquired entity over the amounts assigned to assets and
liabia lities assumed in a business combination. Inforff ma TechTarget performs an assessment of goodwill for impairment
annually as of December 31 or whenever events or changes in circumstances indicate there may be an impairment.

The Company may assess goodwill for impairment initially using a qualitative appra oach to determine whether
conditions exist that indicate it is more likely than not that the faiff r value of a reporting unit is less than its carrying value.
Among the factff ors that could trigger an impairment review are a reporting unit’s operating results declining relative to its
operating plan or historical perforff mance, competitive pressures, changes in the general markets in which it operates, and a
sustained decline in share price. If the Company concludes, based on its assessment of relevant events, facts, and
circumstances that it is more likely than not that a reporting unit’s carrying value is greater than its fair value, then a
quantitative analysis will be performed to determine if there is any impairment. Alternatively, the Company may elect to
initially perform a quantitative analysis instead of starting with a qualitative analysis. These assessments require the
Company to make judgments, assumptions, and estimates abouta projected cash floff ws, discount rates and other factff ors. The
non-cash goodwill impairment loss is the differff ence between the reporting unit's faiff r value and carrying value, not to exceed
the carrying amount of the goodwill.

As of December 31, 2025, the Company has fivff e reporting units: Legacy TechTarget, Bluefinff , NetLine, Industry Drr ive,
and Canalys. In addition to its annual impairment analysis performed on December 31, 2025, the Company also identified a
sustained decline in share price durdd ing 2025 that, along with other qualitative considerations including the continued impact
from the conditions in the macroeconomic environment, constituted an impairment trigger forff all reporting units.

For the year ended December 31, 2025, Informa TechTarget performed the required impairment tests of goodwill on its
reporting units using a quantitative impairment analysis with the folff lowing key assumptions in the faiff r value calculations:
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• Projected cash floff ws: For 2025, the Company used a two-stage valuation appra oach to projected cash flows,
which included key assumptions of forecasted revenue growth rate and EBITDA margin folff lowed by a steady
state period of long-term growth. Forecasts for the first stage include management expectations of Informa
TechTarget's financial performance with key assumptions of forecasted revenue growth rate and EBITDA
margin and represent the best estimate of the futff urt e performance of the relevant reporting units, folff lowed by a
steady state period of long-term growth. Forecasts for the second stage are based on determining the Company’s
terminal value, which is the value of the business beyond the discrete forff ecast period and utilizes a two‑stage
growth model with an initial high‑growth rate stage, followed by a perpetuatt l normalized growth stage.

• Discount rate: For 2025, a post-tax discount rate using a weighted average cost of capital methodology. For the
cost of debt, Inforff ma TechTarget considered market rates, based on entities with a comparabla e credit rating. The
cost of equity is calculated using the Capital Asset Pricing Model methodology. The discount rates include
appropriate risk premiums to refleff ct additional risks of the specific reporting units being tested.

• Long-term growth rate: For 2025, long-term growth rates are based on external factff ors such as long-term
Consumer Price Index rates and external market reports for the main geographic markets in which each reporting
unit operates and thereforff e are not considered to exceed the long-term average growth prospects forff the
individual markets. Long-term growth rates have not been risk adjud sted to reflect any of the specific reporting
unit uncertainties noted above, as these uncertainties are already refleff cted in the discount rates used.

• Tax rate: For 2025, the tax rate is based on external reports of the weighted-average corporate tax rates forff the
main geographic markets in which each reporting unit operates.

• Net working capital rate: For 2025, the net working capital rate is based on the market participant level of cash
free net working capital, and a comparison of guideline public companies.

• Capia tal expenditures rate: For 2025, the capital expenditures rate is based on the Company’s historical
depreciation expense.

There is a significant degree of uncertainty associated with these key assumptions. Projeo cted cash floff ws, including key
assumptions of forecasted revenue growth rates and EBITDA margin, are contingent on the Company’s abia lity to accurately
forecast futff urtt e finff ancial perforff mance, which is subject to factors beyond the Company’s control such as changes in market
conditions, economic downturt ns, and competitive pressures. The discount rate also incorporates market-based rates and risk
premiums that are subject to fluctuations due to shiftsff in macroeconomic factors, investor sentiment, and changes in the
Company's perceived risk profile. Moreover, the long-term growth rate assumption, although derived froff m reputable external
sources, can be influenced by unforff eseeable changes in industry drr ynamics, regulatory err nvironments, and technological
advancements that may impact growth trajectories. Consequently, while these assumptions are grounded in established
financial theories and best estimates, there is an inherent degree of uncertainty.

Canalysll

Based on the quantitative faiff r value testing, a goodwill impairment of $0.7 million and $42.7 million was recognized
during the three and twelve months ended December 31, 2025, respectively. The carrying value of goodwill in the Canalys
reporting unit as of December 31, 2025 was $9.4 million post-impairment. For the three months ended December 31, 2025, a
0.5% increase in the weighted average forff ecasted revenue growth rate would have resulted in no impairment in the period.
For the three months ended December 31, 2025, a 9.7% decrease in the weighted average forff ecasted revenue growth rate
used for the goodwill assessment over this reporting unit as of December 31, 2025, would have resulted in all goodwill being
impaired. For the three months ended December 31, 2025, a 0.3% increase in the weighted average EBITDA margin would
have resulted in no impairment in the period. For the three months ended December 31, 2025, a 6.3% decrease in the
weighted average EBITDA margin used forff the goodwill assessment over this reporting unit as of December 31, 2025 would
have resulted in all goodwill being impaired. For the three months ended December 31, 2025, a 100 basis-point increase in
the discount rate used for the goodwill assessment over this reporting unit as of December 31, 2025 would have increased the
goodwill impairment recognized by $2.0 million. For the three months ended December 31, 2025, a 30 basis-point decrease
in the discount rate used for the goodwill assessment over this reporting unit as of December 31, 2025 would have resulted in
no impairment in the period. For the three months ended December 31, 2025, a 100 basis-point change in the long-term
growth rate used for the goodwill assessment over this reporting unit as of December 31, 2025, would have increased or
decreased the goodwill impairment recognized by $2.0 million and $1.0 million, respectively. These sensitivities are
hypothetical and should be used with caution as they do not include interplay among assumptions.

NetLine

Based on the quantitative faiff r value testing, a goodwill impairment of $7.1 million and $34.7 million was recognized
during the three and twelve months ended December 31, 2025, respectively. The carrying value of goodwill in the NetLine
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reporting unit as of December 31, 2025 was $6.8 million post-impairment. For the three months ended December 31, 2025, a
6.6% increase in the weighted average forff ecasted revenue growth rate would have resulted in no impairment in the period.
For the three months ended December 31, 2025, a 6.3% decrease in the weighted average forff ecasted revenue growth rate
used for the goodwill assessment over this reporting unit as of December 31, 2025 would have resulted in all goodwill being
impaired. For the three months ended December 31, 2025, a 3.8% increase in the weighted average EBITDA margin would
have resulted in no impairment in the period. For the three months ended December 31, 2025, a 3.2% decrease in the
weighted average EBITDA margin used forff the goodwill assessment over this reporting unit as of December 31, 2025 would
have resulted in all goodwill being impaired. For the three months ended December 31, 2025, a 100 basis-point change in the
discount rate used for the goodwill assessment over this reporting unit as of December 31, 2025 would have increased or
decreased the goodwill impairment recognized by $2.0 million and $3.0 million, respectively. For the three months ended
December 31, 2025, a 100 basis-point change in the long-term growth rate used for the goodwill assessment over this
reporting unit as of December 31, 2025, would have increased or decreased the goodwill impairment recognized by $2.0
million and $2.0 million, respectively. These sensitivities are hypothetical and should be used with caution as they do not
include interplay among assumptions.

Legace y Tc echTT Target

Based on the quantitative faiff r value testing, a goodwill impairment of $436.7 million was recognized during the twelve
months ended December 31, 2025. There was no carrying value of goodwill in the Legacy TechTarget reporting unit as of
December 31, 2025 post-impairment.

Bluefine

Based on the quantitative faiff r value testing, a goodwill impairment of $2.1 million and $174.1 million was recognized
during the three and twelve months ended December 31, 2025, respectively. The carrying value of goodwill in the Bluefinff
reporting unit as of December 31, 2025 was $3.7 million post-impairment. For the three months ended December 31, 2025, a
1.7% decrease in the weighted average forff ecasted revenue growth rate used for the goodwill assessment over this reporting
unit as of December 31, 2025 would have resulted in all goodwill being impaired. For the three months ended December 31,
2025, a 0.8% decrease in the weighted average EBITDA margin used forff the goodwill assessment over this reporting unit as
of December 31, 2025, would have resulted in all goodwill being impaired. For the three months ended December 31, 2025, a
100 basis-point increase in the discount rate used for the goodwill assessment over this reporting unit as of December 31,
2025 would have increased the goodwill impairment recognized by $5.5 million. For the three months ended December 31,
2025, a 100 basis-point decrease in the long-term growth rate used for the goodwill assessment over this reporting unit as of
December 31, 2025 would have increased the goodwill impairment recognized by $3.4 million. These sensitivities are
hypothetical and should be used with caution as they do not include interplay among assumptions.

Industry Drr ive

Based on the quantitative faiff r value testing, there was no impairment recognized during the three months ended
December 31, 2025. A goodwill impairment of $243.4 million was recognized during the year ended December 31, 2025.
The carrying value of goodwill in the Industry Drr ive reporting unit as of December 31, 2025 was $25.7 million post-
impairment. For the three months ended December 31, 2025, a 10.0% decrease in the weighted average forff ecasted revenue
growth rate used for the goodwill assessment over this reporting unit as of December 31, 2025, would have increased the
goodwill impairment recognized by $11.1 million. For the three months ended December 31, 2025, a 6.2% decrease in the
weighted average EBITDA margin used forff the goodwill assessment over this reporting unit as of December 31, 2025 would
have resulted in all goodwill being impaired. For the three months ended December 31, 2025, a 100 basis-point increase in
the discount rate used for the goodwill assessment over this reporting unit as of December 31, 2025 would not have resulted
in goodwill impairment. For the three months ended December 31, 2025, a 100 basis-point decrease in the long-term growth
rate used for the goodwill assessment over this reporting unit as of December 31, 2025 would not have resulted in goodwill
impairment. These sensitivities are hypothetical and should be used with caution as they do not include interplay among
assumptions.

Business Combinations

Informa TechTarget applies the purchase method of accounting to business combinations. All of the assets acquired,
liabia lities assumed, and contingent consideration are recorded based on their estimated faiff r values. Goodwill as of the
acquisition date is measured as the excess of consideration transferred over the acquisition date faiff r values of the net tangible
and identifiaff bla e intangible assets acquired and liabia lities assumed.

The determination of the fair value of identifiaff bla e intangible assets involves significant assumptions and estimates,
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including, but not limited to projeo cted revenue growth rates and EBITDA margins, future customer attrition, discount rates,
royalty rates, technology obsolescence factors, usefulff economic lives and expected future cash floff ws. Although the Company
believes the assumptions and estimates forff historical acquisitions to be reasonabla e and appropriate, they require judgment and
are based on experience and historical information froff m all of the acquired entities. A change in these estimates could cause a
materially different value of intangible assets to be recognized with an opposing impact on the goodwill arising froff m the
transaction.

At the acquisition date of a business combination and at each subsu equent balance sheet date, consideration contingent
on future performance over the contractuat l earn-out period are remeasured to fair value. Informa TechTarget utilizes
significant estimates and assumptions in determining the estimated contingent consideration and associated expense or gain
at each balance sheet date. The liabia lities are measured against the contractuat lly agreed performance targets at each
subsu equent reporting date with any adjustments recognized in the consolidated income statement. The estimation of these
liabia lities requires the Company to make judgements concerning the futff urtt e performance of related businesses over the
contingent consideration period. The estimation uncertainty risk of payments greater than one year is higher duedd to the
forecast naturtt e of the inputs.

Income Taxes

The Company is subju ect to U.S. federal, state and foreign income taxes with respect to income or loss the Company
generates. Significant judgment is required in determining the Company's provision or benefit forff income taxes and in
evaluating uncertain tax positions.

The Company accounts forff income taxes under the asset and liabia lity method, which requires the recognition of
deferred tax assets and liabia lities forff the expected futff urt e tax consequences of events included in the Company's consolidated
financial statements. Under this method, the Company determines deferred tax assets and liabia lities on the basis of the
differences between the consolidated financial statements and tax bases of assets and liabia lities by using enacted tax rates in
effeff ct for the year in which the differences are expected to reverse. The effect of a change in tax rates on deferred tax assets
and liabia lities is recognized in the Company's consolidated statements of operations in the period in which the enactment date
occurs.

The Company records valuation allowances against the Company's deferff red tax assets when the Company determines
that they are not more likely than not to be realized. Evaluating the need for and the amount of a valuation allowance for
deferred tax assets ofteff n requires significant judgment and extensive analysis of all availabla e evidence. In making such a
determination, the Company considers all availabla e positive and negative evidence and the weight of that evidence, including
future reversals of existing taxable temporary drr iffeff rences, projeo cted future taxabla e income, the abia lity to carryback tax
attributes to prior periods, available tax planning strategies and recent results of operations. The weight given to the potential
effeff ct of negative and positive evidence is commensurate with the extent to which it can be objectively verifieff d.

The Company recognizes tax benefitsff from uncertain tax positions only if it is more likely than not the tax position will
be sustained on examination by the taxing authorities based on the technical merits of the position. The tax benefits
recognized from such positions are measured based on the largest benefit having a greater than 50% likelihood of being
realized.

Components of Results of Operations

Revenues

Revenue is disaggregated into four categories: Marketing, advertising services and sponsorship; Intelligence
subsu cription services; Advisory services; and Exhibitor and attendee revenue.

These products and services are delivered under both short-term contracts that runrr for the length of a given
marketing/sales program, typically less than nine months, and through integrated contracts exceeding 270 days (“longer-term
contracts”) covering various client needs. Longer-term contracts include a range of annual subscription products, which are
paid for in advance. In the years ended December 31, 2025, 2024 and 2023 32%, 36%, and 36% of the Company's revenues,
respectively, were frff om longer-term contracts.

Cost of revenues

Cost of revenues primarily consists of salaries and related personnel costs for research, editorial and consulting
employees, lead generation expenses, freelance contractors expenses, website hosting costs, internal use software and
developed technology amortization and other related overheads.
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Selling and marketing

Selling and marketing expenses consist primarily of salaries and related personnel costs, sales commissions, faciff lity
expenses, advertising costs, and other related overheads.

General and administrative

General and administrative expenses consist primarily of salaries and related personnel costs, faciff lity expenses and
related overheads, accounting, legal and other professional feeff s, allowance forff credit losses, and stock-based compensation
expenses.

Product development

Product development includes the creation of Inforff ma TechTarget's network of websites and data analytics fraff mework,
advertiser offeff rings and technical infrastructurtt e that do not meet the criteria forff capitalization.

Depreciation

Depreciation expense consists of the depreciation of property and equipment. Depreciation is calculated using the
straight-line method over their estimated useful lives, ranging from three to five years.

Amortization

Amortization expense consists of the amortization of intangible assets. Intangible assets are amortized based on using
methods that are expected to reflect the estimated pattern of economic use or a straight-line basis over the estimated useful
lives of the underlying assets.

Impairment of long-lived assets and goodwill

Impairment of long-lived assets and goodwill primarily relates to lease impairment and goodwill impairments across
the reporting units of the Company as the carrying amount exceeded the fair value.

Restructuring costs

Restructurtt ing costs primarily relate to the Restrucrr turing Plan designed to reshapeaa , optimize, and support the
Company’s finff ancial and operational efficff iency. The plan involves streamlining certain areas and funcff tions and reinvesting in
others to improve the delivery orr f products and services to customers and enhance the Company’s global go-to-market
capaa bia lities.

Acquisition and integration costs

Acquisition-related costs that are not part of purchase consideration are expensed as incurred. These costs typically
include finder’s fees, legal, accounting, and other profesff sional costs. Integration-related costs represent costs that relate
directly to combining Inforff ma TechTarget and its acquired businesses and are expensed as incurred. Integration-related costs
typically include strategic consulting services, employee-related costs, such as retention and severance, costs to integrate IT
infrastructurtt e, enterprise planning systems, processes, and other non-recurring integration-related costs.

Remeasurement of contingent consideration

Remeasurement of contingent consideration relates to the faiff r value adjud stment of acquisition related contingent
consideration.

Interest income

Interest income is primarily from related-party loans, by referff ence to the principal outstanding and at the effeff ctive
interest rate applicable, and also from cash and cash equivalents. All related party loans were settled as of the close of the
Transaction.

Related party interest expense

Related party interest expense consists of interest on related-party loans at the effectff ive interest rate appa licable and the
Credit Facility. The interest rate on the Credit Facility is variable.
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Other income (expense), net

Other income (expense), net consists primarily of unrealized/rdd ealized foreign currency transaction gains and losses and
the remeasurement of the convertible notes utilizing the fair value option.

Income tax benefitff (expense)

Income tax benefitff (expense) reflects income earned and taxed, in jurisdictions in which Inforff ma TechTarget conducts
business, which mainly include the United Kingdom and United States fedff eral and state income taxes.
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Results of Operations

The folff lowing tabla e sets forff th a summary of certain key finff ancial information forff the years ended December 31, 2025,
2024 and 2023:

For the Years Ended December 31, Percent Change

2025 2024 2023
2025 vs

2024
2024 vs

2023
Revenues: $ 486,791 $ 284,897 $ 252,101 71% 13%
Total cost of revenues (193,529) (107,256) (98,826) 80% 9%
Gross profit 293,262 177,641 153,275 65% 16%
Operating expenses:

Selling and marketing 139,323 62,593 55,300 123% 13%
General and administrative 83,086 79,029 66,888 5% 18%
Product development 10,837 11,420 11,060 -5% 3%
Depreciation 2,379 1,614 895 47% 80%
Amortization, excluding amortization included
in cost of revenues 89,845 48,018 42,152 87% 14%
Impairment of goodwill 931,500 66,235 139,645 1306% n.m.
Impairment of long-lived assets — 2,019 577 -100% 250%
Restructurtt ing costs 14,655 — — n.m. n.m.
Acquisition and integration costs 46,564 48,258 6,069 -4% 695%
Remeasurement of contingent consideration 925 (22,436) (123,944) -104% -82%

Total operating expenses 1,319,114 296,750 198,642 345% 49%
Operating income loss (1,025,85

2) (119,109) (45,367) 761% 163%
Interest expense on related party loans (9,280) (17,740) (24,649) -48% -28%
Interest income 936 4,138 3,487 -77% 19%
Other income (expense), net (7,533) 3,313 (875) -327% -479%
Loss before provision for income taxes (1,041,72

9) (129,398) (67,404) 705% 92%
Income tax benefitff 33,423 12,535 9,627 167% 30%
Net loss

$
(1,008,30

6) $ (116,863) $ (57,777) 763% 102%



54

Comparison of Fiscal Years Ended December 31, 2025 and 2024

Revenues

For the Years Ended December 31,

2025 2024 Increase
Percent
Change

Marketing, advertising services, and
sponsorship $ 355,817 $ 173,912 $ 181,905 105%
Intelligence subsu cription services 76,993 75,083 1,910 3%
Advisory services 52,392 34,644 17,748 51%
Exhibitor and attendee 1,589 1,258 331 26%
Total revenues $ 486,791 $ 284,897 $ 201,894 71%

Revenue for the fiscal year ended December 31, 2025 (“fiscal 2025”) was $486.8 million, an increase of $201.9
million, or 71%, compared to the fiscal year ended December 31, 2024 (“fiscal 2024”). The inclusion of a fulff l year of Former
TechTarget, folff lowing its acquisition in December 2024, increased marketing, advertising services, and sponsorship revenues
by $158.9 million and increased advisory services revenue by $15.7 million forff fiscal 2025. Marketing, advertising services,
and sponsorship revenues also increased $23.0 million duedd to higher demand froff m returt ning customers compared to the prior
year.

Cost of Revenues

For the Years Ended December 31,

2025 2024 Increase
Percent
Change

Cost of revenues $ 193,529 $ 107,256 $ 86,273 80%

Cost of revenues forff fiscal 2025 was $193.5 million, an increase of $86.3 million, or 80%, compared to fisff cal 2024.
The inclusion of a fulff l year of Former TechTarget, folff lowing its acquisition in December 2024, increased cost of revenues by
$66.3 million forff fiscal 2025. The remaining $20.0 million increase was primarily driven by increased labora and related costs
due to our heightened focus on delivering our services to our customers as part of our integration.
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Operatintt g ExpeEE nses and Other

For the Years Ended December 31,

2025 2024
Increase/

(Decrease)
Percent
Change

Operating expenses:
Selling and marketing $ 139,323 $ 62,593 $ 76,730 123%
General and administrative 83,086 79,029 4,057 5%
Product development 10,837 11,420 (583) -5%
Depreciation 2,379 1,614 765 47%
Amortization, excluding amortization
included in cost of revenues 89,845 48,018 41,827 87%
Impairment of goodwill 931,500 66,235 865,265 1306%
Impairment of long-lived assets — 2,019 (2,019) -100%
Restructurtt ing costs 14,655 — 14,655 n.m.
Acquisition and integration costs 46,564 48,258 (1,694) -4%
Remeasurement of contingent consideration 925 (22,436) 23,361 -104%

Total operating expenses $ 1,319,114 $ 296,750 $ 1,022,364 345%
Interest expense on related party loans (9,280) (17,740) 8,460 -48%
Interest income 936 4,138 (3,202) -77%
Other income (expense), net (7,533) 3,313 (10,846) 327%
Income tax benefitff 33,423 12,535 20,888 167%

Selling and Marketkk ing. Selling and marketing costs increased by $76.7 million, or 123%, in fisff cal 2025 compared to
fiscal 2024. The inclusion of a fulff l year of Former TechTarget, folff lowing its acquisition in December 2024, contributed $68.5
million in costs. The remaining $8.2 million increase was primarily driven by our increased labora and related costs duedd to our
heightened focus on selling and marketing our services to our customers as part of our integration.

General and Admidd nisti rative. General and administrative costs increased by $4.1 million, or 5%, in fisff cal 2025
compared to fiscal 2024. The inclusion of a fulff l year of Former TechTarget, folff lowing its acquisition in December 2024,
contributed $35.6 million in costs. This was offsff et by a reducdd tion in costs of $31.5 million dued to a decrease in focff us on
general and administrative (primarily labor and related costs) and an increase in focff us on cost of revenues and selling and
marketing.

Product Development. Product development costs decreased by $0.6 million, or 5%, in fisff cal 2025 compared to fiscal
2024. While the acquisition of Former TechTarget in December 2024 resulted in a full-year inclusion of costs that added $5.8
million, this was more than offseff t by a decrease in labor and related expenses and by higher staff cost capitalization.

Depre eciation. Depreciation expense increased $0.8 million, or 47%, in fisff cal 2025 compared to fiscal 2024, due to the
acquisition of Former TechTarget in December 2024.

Amortization. Amortization expense increased $41.8 million, or 87%, in fisff cal 2025 compared to fiscal 2024, primarily
due to the increased amount of intangible assets as a result of the Merger.

Impaim rment of Go oodwill. As a result of the impairment analysis durdd ing fisff cal 2025, an impairment charge of $931.5
million was recorded relating to the Canalys, Indusdd try Drr ive, NetLine, Bluefin Legacy and legacy TechTarget reporting units
for fisff cal 2025. Please referff to Note 6. Goodwill and intangible assets and Note 17. Subsequent events to the consolidated
financial statements included under Part II, Item 8 of this Annual Report on Form 10-K forff further discussion of the goodwill
impairment analysis.

Impaim rment of Lo ong-Lived Assets. Impairment expense decreased $2.0 million, or 100%, in fisff cal 2025 compared to
fiscal 2024, due to the exit froff m an associated impairment of Industry Drr ive’s Washington, DC offiff ce in March 2024.

Restructuring costs. Restructurt ing costs were $14.7 million forff fiscal 2025 compared to $0 for fisff cal 2024, due to the
Restructurtt ing Plan to improve operational efficff iency and reduce costs implemented in August 2025.

Acquisii tion and Integre ation CosCC ts. Acquisition and integration costs decreased $1.7 million, or 4%, in fisff cal 2025
compared to fiscal 2024. As a result of the Transaction, Former Tech Target contributed $21.8 million of costs related to
establa ishing the new brand, streamlining systems and processes, and other integration matters. This was offsff et by a $23.5
million decrease dued to a decrease in professional feeff s compared to 2024 associated with the Transaction. A majority of those
2024 Transaction costs related to legal, other profesff sional accounting, and advisory costs.
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Remeasurement of Co ontCC ingent Considerdd ation. In fisff cal 2025, the contingent consideration remeasurement loss was $0.9
million duedd to changes in forff ecasted revenue estimates surrounding the Tech Research Pty Ltd and Tech Research Asia
(collectively “TRA”RR ) acquisition. Management’s expectations for the future financial performance of TRA hRR ave increased
which resulted in a change to the estimated faiff r value of the contingent consideration liabia lity. In fisff cal 2024, the contingent
consideration remeasurement gain was $22.4 million. In fiscal 2024, the contingent consideration remeasurement gain was
attributable to the renegotiation of the Industry Drr ive contingent consideration payment, in which the parties agreed to fixff the
consideration uponu the completion of the Transaction. The contingent consideration related to the Industry Drr ive acquisition
was assumed by the Parent on the close of the Transactions and subsequently was settled by Parent resulting in no furtff her
adjud stments recorded.

Interest expense on related party loans. Interest expense on related party loans decreased $8.5 million, or 48%, in fiscal
2025 compared to fiscal 2024. Interest expense in fisff cal 2025 totaled $9.3 million and primarily relates to the unsecured fivff e-
year revolving Credit Facility provided to Inforff ma TechTarget by Informa Group Holdings limited. Interest expense in fisff cal
2024 primarily related to a related party loan used to fund the acquisition of Industry Drr ive in fisff cal 2022, which was settled
in August 2024.

Interest Income. Interest income decreased $3.2 million, or -77%, in fisff cal 2025 compared to fiscal 2024, primarily due
to decreased cash balances in the current year.

Other expee ense. Other expense increased by $10.8 million, or 327%, in fisff cal 2025 compared to fiscal 2024, due to
unrealized losses on intercompany balances denominated in foreign currencies. For fisff cal 2025, intercompany balances
denominated in foreign currencies resulted in unrealized losses totaling $8.4 million compared to $5.3 million of unrealized
gains in fisff cal 2024.

Provision forff Income Taxesaa . Income tax benefitff for fisff cal 2025 was $33.4 million, an increase of $20.9 million
compared to the income tax benefit of $12.5 million in fisff cal 2024. The effective tax rate was 3.2% and 9.7% for fisff cal 2025
and fisff cal 2024, respectively. In 2025, the effective tax rate was primarily driven by non-deductible goodwill impairment and
geographic mix of earnings. In 2024, the effective tax rate was primarily driven by non-deductible goodwill impairment, non-
deductible acquisition costs, and non-taxabla e contingent consideration.

Comparison of Fiscal Years Ended December 31, 2024 and 2023

Discussion and analysis of the results of operations for fisff cal 2024 as compared to the results of options for fisff cal year
ended December 31, 2023 (“fiscal 2023”), is included under the heading “Item 7. Management’s Discussion and Analysis of
Financial Condition and Results of Operations” in our Annual Report on Form 10-K forff the fisff cal year ended December 31,
2024 as filed with the SEC on May 28, 2025.

Liquidity and Capital Resources

During fiscal 2025, the Company incurred losses of $1.0 billion driven mainly by non-cash charges for impairment of
goodwill. The Company generated cash froff m operations of $16.3 million. The Company has a $250 million revolving line of
credit with its Parent (the “Credit Facility”), of which $143.3 million availabia lity remains as of December 31, 2025. The
Company’s abia lity to comply with its covenants will depend on, among other things, finff ancial, business, market, competitive
and other conditions, many of which are beyond the Company’s control. See Note 9 to the consolidated financial statements
included under Part II, Item 8 of this Annual Report on Form 10-K forff further inforff mation regarding the Credit Facility. The
Company believes it has sufficient cash on hand, positive working capital, and abia lity to access additional cash under its
Credit Facility to meet its business operating requirements, its capital expenditures and to comply with its debt covenants forff
at least the next twelve months as of the filinff g date of this Annual Report on Form 10-K.

Cash Flowll sw

For the Years Ended December 31,
2025 2024 2023

Net cash provided by (used in) operating activities $ 16,337 $ (64,854) $ (12,505)
Net cash provided by (used in) investing activities $ 58,130 $ (79,363) $ (57,190)
Net cash provided by (used in) finff ancing activities $ (311,008) $ 409,633 $ 73,428

Net cash provided by (b us(( ed in) on peo ratingii activities

Operating cash infloff w forff fiscal 2025 was $16.3 million, a $81.2 million increase compared to the operating cash
outflow for fisff cal 2024 of $64.9 million. The cash infloff w in 2025 was primarily driven by increases in accounts payable of
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$10.2 million and contract liabia lities of $4.5 million. The cash outflow in 2024 was primarily driven by a $29.0 million
decrease in related party payables.

Operating cash outflow for fisff cal 2024 was $64.9 million, a $52.3 million increase compared to the operating cash
outflow for fisff cal 2023 of $12.5 million. The cash outflow in 2024 was primarily driven by a $29.0 million decrease in
related party payabla es. The cash outflow in 2023 was primarily driven by a $8.3 million decrease in contract liabilities

Net cash provided by (b us(( ed in) in nvii esting activtt ities

Cash in-flows froff m investing activities were $58.1 million in fisff cal 2025, and outflows of $79.4 million and $57.2
million forff fiscal 2024 and fisff cal 2023, respectively. The significant net inflow in fiscal 2025 reflected the sale of short-term
investments of $76.8 million. The net outflow in fiscal 2024 is related to the acquisition of Former TechTarget for $72.3
million. The outflows in fisff cal 2023 reflected the acquisition of Canalys, $47.8 million, as well as increased investment in
property, plant and equipment, $2.6 million, and intangible assets, $6.8 million mainly relating to product development and
internally generated softwff are.

Net cash (us(( ed in) pn rovided by fb inff ancingii activities

Cash flows used in finff ancing activities were $311.0 million in fisff cal 2025, and cash floff ws provided by finff ancing
activities were $409.6 million and $73.4 million forff fiscal 2024 and fisff cal 2023, respectively. The outflows in fisff cal 2025
were due to the repayment of convertible notes of $417.0 million, partially offsff et by net borrowings under our Credit Facility
of $106.7 million. The infloff ws in fiscal 2024 were primarily duedd to net cash froff m net parent investment, of $38.3 million, to
fund the acquisition of Former TechTarget for $350.0 million as well as $24.0 million in infloff ws from related parties as part
of cash pooling arrangements. The infloff ws in fiscal 2023 were due to amounts received froff m related parties as part of cash
pooling arrangements as well as net cash froff m net parent investment.

Off Bff alanll ce Sheet Arrangements

As of December 31, 2025 and December 31, 2024, Informa TechTarget did not have any significant off-balance sheet
arrangements.
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Item 7A. Quantitative and Qualitative Disclosures about Market Risk

Market risk represents the risk of loss that may impact the Company's financial position duedd to adverse changes in
financial market prices and rates. The Company's market risk exposure is primarily a result of fluff ctuat tions in foreign
exchange rates and interest rates. The Company's do not hold or issue financial instrumrr ents for trading purposrr es.

Foreign Cgg urC rency Ec xcEE hange Risk

Informa TechTarget currently has subsidiaries in the United Kingdom, Hong Kong, China, Australia, Singapora e,
Germany and France. Approximately 27% of the Company's revenues forff the year ended December 31, 2025 were derived
from customers with billing addresses outside of the United States. Currently, the Company's largest foreign currency
exposures are the euro and British pound. The Company performed a sensitivity analysis on the impact of foreign exchange
fluctuations on the Company's operating income, based on Inforff ma TechTarget's financial results for the year ended
December 31, 2025. For the year ended December 31, 2025, the Company estimates that a 10% unfavff orable movement in
foreign currency exchange rates would have decreased operating income by $6.9 million assuming that all currencies moved
in the same direction at the same time and a constant ratio of non-U.S. dollar denominated revenue and expenses to U.S.
dollar denominated revenue and expenses. Since a portion of Inforff ma TechTarget's revenue is deferred revenue that is
recorded at different foreign currency exchange rates, the impact to revenue of a change in foreign currency exchange rates is
recognized over time, and the impact to expenses is more immediate, as expenses are recognized at the current foreign
currency exchange rate in effeff ct at the time the expense is incurred. The Company currently believes the Company's exposure
to foreign currency exchange rate fluctuations is financially immaterial and therefore has not entered into forff eign currency
hedging transactions.

The Company continues to review this issue and may consider hedging certain foreign exchange risks through the use
of currency futff urtt es or options in the futff urtt e. The volatility of exchange rates depends on many factors that The Company
cannot forecast with reliable accuracy. Inforff ma TechTarget's continued international expansion increases the Company's
exposure to exchange rate fluctuations and as a result such fluctuations could have a significant impact on the Company's
future results of operations.

Interest Rate Riskii

At December 31, 2025, the Company had cash, cash equivalents and short-term investments totaling $40.6 million. The
cash, cash equivalents, and short-term investments were held forff working capital purposrr es. Due to the short-term nature of
these investments, the Company believes that it does not have any material exposure to changes in the fair value of Inforff ma
TechTarget's investment portfolff io as a result of changes in interest rates. Declines in interest rates, however, would reducdd e
future investment income.

We are exposed to market risk for changes in interest rates related to our Credit Facility, which provides forff borrowing
up to $250.0 million. Interest on the Credit Facility is calculated by referff ence to the SOFR, plus 2.5% per annum. Assuming
that the amounts availabla e under the Credit Facility were fully drawn, a 1% increase in interest rates would result in an
increase in annual interest expense and a decrease in our cash floff ws of $2.5 million.

Infln atll iott n

If the Company’s costs were to become subju ect to significant inflaff tionary pressures, the Company may not be able to
fully offsff et such higher costs through price increases for services. The Company’s inabia lity to do so could harm the
Company’s business, financial condition or results of operations.
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Report of Independent Registered Public Accounting Firm

To the Board of Directors and Stockholders of TechTarget, Inc.

Opinions on the FinFF ancial Stattt emtt ents and IntII ertt nal ConCC trol over Finaii ncial Reporting

We have audited the accompanying consolidated balance sheets of TechTarget, Inc. and its subsu idiaries (the
"Company") as of December 31, 2025 and 2024, and the related consolidated statements of income (loss) and comprehensive
income (loss), of stockholders’ equity and of cash floff ws for the years then ended, including the related notes (collectively
referred to as the "consolidated financial statements"). We also have audited the Company's internal control over finff ancial
reporting as of December 31, 2025, based on criteria established in Internal Control - Integre ated Frameworkrr (2013) issued
by the Committee of Sponsoring Organizations of the Treadway Commission (COSO).

In our opinion, the consolidated finff ancial statements referred to abovea present faiff rly, in all material respects, the
financial position of the Company as of December 31, 2025 and 2024, and the results of its operations and its cash floff ws for
the years then ended in conforff mity with accounting principles generally accepted in the United States of America. Also in our
opinion, the Company did not maintain, in all material respects, effeff ctive internal control over finff ancial reporting as of
December 31, 2025, based on criteria established in Internal Control - Integre ated Frameworkrr (2013) issued by the COSO
because material weaknesses in internal control over finff ancial reporting existed as of that date related to the Company not
designing and maintaining (i) an effectff ive control environment; (ii) effeff ctive controls in response to the risks of material
misstatement; (iii) effeff ctive monitoring controls; (iv) effective controls over the period-end finff ancial reporting process,
including the classificff ation of various accounts and the presentation and disclosure of items in the consolidated financial
statements; (v) effeff ctive controls to analyze, account for and disclose non-routine, unusual or complex transactions, including
acquisition transactions and asset impairments; (vi) forff mal accounting policies, procedurdd es, and controls, including controls
over the preparation and review of account reconciliations and journal entries, and control activities related to all significant
accounts and disclosures, including controls to validate reliabia lity of system-generated information used in the controls; and
(vii) effeff ctive controls over inforff mation technology (“IT”) general controls for inforff mation systems that are relevant to the
preparation of the consolidated financial statements, including program change management, user access, computer
operations, and program development.

A material weakness is a deficff iency, or a combination of deficff iencies, in internal control over finff ancial reporting, such
that there is a reasonabla e possibility that a material misstatement of the annual or interim financial statements will not be
prevented or detected on a timely basis. The material weaknesses referff red to abovea are described in Management’s report on
internal control over finff ancial reporting appa earing under Item 9A. We considered these material weaknesses in determining
the naturtt e, timing, and extent of audit tests appla ied in our audit of the 2025 consolidated financial statements, and our opinion
regarding the effeff ctiveness of the Company’s internal control over finff ancial reporting does not affeff ct our opinion on those
consolidated financial statements.

We also have audited the adjud stments to (i) restate the 2023 consolidated financial statements to correct errors as
described in Note 1 (not presented herein) to the consolidated financial statements appea aring under Item 8 of the Company’s
2024 Annual Report on Form 10-K; (ii) retrospectively applaa y the change in accounting forff segments as described in Note 15
(not presented herein) to the consolidated financial statements appeaa aring under Item 8 of the Company’s 2024 Annual Report
on Form 10-K; (iii) disclose the net income (loss) per share information as described in Note 2; and (iv) retrospectively
reflect the internal restrucrr turing and consolidation of the Accounting Predecessor in the 2023 financial statements as
described in Note 1. In our opinion, such adjustments are appropriate and have been properly appla ied. We were not engaged
to audit, review or apply any procedurdd es to the 2023 consolidated financial statements of the Company other than with
respect to the adjustments and, accordingly, we do not express an opinion or any other form of assurance on the 2023
consolidated financial statements taken as a whole.

Basis fii orff Opinions

The Company's management is responsible for these consolidated financial statements, for maintaining effeff ctive
internal control over finff ancial reporting, and forff its assessment of the effeff ctiveness of internal control over finff ancial
reporting, included in management's report referff red to abovea . Our responsibility is to express opinions on the Company’s
consolidated financial statements and on the Company's internal control over finff ancial reporting based on our audits. We are
a public accounting firm registered with the Public Company Accounting Oversight Board (United States) (PCAOB) and are
required to be independent with respect to the Company in accordance with the U.S. fedff eral securities laws and the appla icable
rules and regulations of the Securities and Exchange Commission and the PCAOB.

We conducted our audits in accordance with the standards of the PCAOB. Those standards require that we plan and
perform the audits to obtain reasonabla e assurance about whether the consolidated financial statements are free of material
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misstatement, whether duedd to error or fraff ud, and whether effeff ctive internal control over finff ancial reporting was maintained in
all material respects.

Our audits of the consolidated financial statements included performing procedurdd es to assess the risks of material
misstatement of the consolidated financial statements, whether duedd to error or fraff ud, and performing procedurd es that respond
to those risks. Such procedurdd es included examining, on a test basis, evidence regarding the amounts and disclosures in the
consolidated financial statements. Our audits also included evaluating the accounting principles used and significant
estimates made by management, as well as evaluating the overall presentation of the consolidated financial statements. Our
audit of internal control over finff ancial reporting included obtaining an understanding of internal control over finff ancial
reporting, assessing the risk that a material weakness exists, and testing and evaluating the design and operating effectiveness
of internal control based on the assessed risk. Our audits also included performing such other procedurd es as we considered
necessary in the circumstances. We believe that our audits provide a reasonabla e basis for our opinions.

Defie niii tioii n and Limitaii tions of Internal Contrott l over Finaii ncial Reporting

A company’s internal control over finff ancial reporting is a process designed to provide reasonabla e assurance regarding
the reliabia lity of financial reporting and the preparation of finff ancial statements for external purposrr es in accordance with
generally accepted accounting principles. A company’s internal control over finff ancial reporting includes those policies and
procedurdd es that (i) pertain to the maintenance of records that, in reasonabla e detail, accurately and faiff rly refleff ct the
transactions and dispositions of the assets of the company; (ii) provide reasonabla e assurance that transactions are recorded as
necessary to permit preparation of finff ancial statements in accordance with generally accepted accounting principles, and that
receipts and expenditures of the company are being made only in accordance with authorizations of management and
directors of the company; and (iii) provide reasonabla e assurance regarding prevention or timely detection of unauthorized
acquisition, use, or disposition of the company’s assets that could have a material effect on the finff ancial statements.

Because of its inherent limitations, internal control over finff ancial reporting may not prevent or detect misstatements.
Also, projeo ctions of any evaluation of effectff iveness to futff urtt e periods are subject to the risk that controls may become
inadequate because of changes in conditions, or that the degree of compliance with the policies or procedurdd es may
deteriorate.

Critical Audit Mi atMM tett rs

The critical audit matter communicated below is a matter arising from the current period audit of the consolidated
financial statements that was communicated or required to be communicated to the audit committee and that (i) relates to
accounts or disclosures that are material to the consolidated financial statements and (ii) involved our especially challenging,
subju ective, or complex judgments. The communication of critical audit matters does not alter in any way our opinion on the
consolidated financial statements, taken as a whole, and we are not, by communicating the critical audit matter below,
providing a separate opinion on the critical audit matter or on the accounts or disclosures to which it relates.

Interim and Annual Goodwill Impaim rment Assessments

As described in Notes 2 and 6 to the consolidated financial statements, the Company’s consolidated goodwill balance
was $45.6 million as of December 31, 2025, and the goodwill associated with the Canalys, Industry Drr ive, NetLine, Bluefin
Legacy, and legacy TechTarget reporting units were $9.4 million, $25.7 million, $6.8 million, $3.7 million, and $0 million,
respectively. Goodwill is tested for impairment at least annually as of December 31 or when events and circumstances
indicate an impairment may have occurred. In assessing goodwill for impairment, management may firff st assess qualitative
factors to determine whether it is more likely than not that the faiff r value of a reporting unit is less than its carrying amount. If
the qualitative impairment assessment concludes that it is more likely than not that the faiff r value of a reporting unit is less
than its carrying value, management performs the quantitative goodwill impairment test, which compares the fair value of the
reporting unit to its carrying value. Management identifieff d a sustained decline in share price and other qualitative
considerations, including the continued impact from the conditions in the macroeconomic environment, as an impairment
trigger forff all reporting units in each quarter of 2025, and accordingly, performed quantitative goodwill impairment
assessments. During the year ended December 31, 2025, the Company recognized impairment charges related to its Canalys,
Industry Dive, NetLine, Bluefinff Legacy, and legacy TechTarget reporting units of $42.7 million, $243.4 million, $34.7
million, $174.1 million, and $436.7 million, respectively. Management estimates the fair value of the Company’s reporting
units primarily using an income appra oach. Determination of faiff r value is based on significant assumptions and estimates,
including projected cash flows, including forecasted revenue growth rates and EBITDA margin, discount rates, net working
capia tal rates, long-term growth rates, tax rates, and capital expenditure rates.

The principal considerations for our determination that performing procedurdd es relating to the interim and annual
goodwill impairment assessments is a critical audit matter are (i) the significant judgment by management when developing
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the faiff r value estimates of the Company’s reporting units; (ii) a high degree of auditor judgment, subju ectivity and effortff in
performing procedurdd es and evaluating management’s significant assumptions related to the forecasted revenue growth rates
and EBITDA margins, discount rates, long-term growth rates, tax rates, capital expenditure rates, and net working capital
rates; and (iii) the audit efforff t involved the use of professionals with specialized skill and knowledge. As described in the
“Opinions on the Financial Statements and Internal Control over Financial Reporting” section, material weaknesses were
identifieff d that impacted this matter.

Addressing the matter involved performing procedurdd es and evaluating audit evidence in connection with forming our
overall opinion on the consolidated financial statements. These procedurdd es included, among others, (i) testing management’s
process forff developing the faiff r value estimates of the Company’s reporting units; (ii) evaluating the appropriateness of the
income approach used by management; (iii) testing the completeness and accuracy of underlying data used in the income
approach; and (iv) evaluating the reasonabla eness of the significant assumptions used by management related to the forecasted
revenue growth rates and EBITDA margins, discount rates, long-term growth rates, tax rates, capital expenditure rates, and
net working capital rates. Evaluating management’s assumptions related to the forecasted revenue growth rates and EBITDA
margins, tax rates, capital expenditure rates, and net working capital rates involved evaluating whether the assumptions used
by management were reasonabla e considering (i) the current and past performance of the Company’s reporting units; (ii) the
consistency with external market and industry drr ata; and (iii) whether the assumptions were consistent with evidence obtained
in other areas of the audit. Professionals with specialized skill and knowledge were used to assist in evaluating (i) the
appropriateness of the income appa roach and (ii) the reasonabla eness of the discount rate and long-term growth rate
assumptions.

/s/ PricewaterhouseCoopers LLP
Boston, Massachusetts
March 11, 2026

We have served as the Company’s auditor since 2024.
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Report of Independent Registered Public Accounting Firm

To the Board of Directors of Inforff ma PLC

Opinion on thett Finaii ncial StaSS tementstt

We have audited the combined statements of income and comprehensive income (loss), of changes in equity and of
cash floff ws of Inforff ma Tech Digital Businesses of Inforff ma PLC (the “Business” and the Accounting Predecessor to
TechTarget, Inc.) for the year ended December 31, 2023, including the related notes (collectively referff red to as the
“combined financial statements”), before the effects of the adjud stments i) forff the correction of the errors as described in Note
1 (not presented herein) to TechTarget, Inc.’s consolidated financial statements appa earing under Item 8 of TechTarget, Inc.’s
2024 annual report on Form 10-K; ii) to retrospectively appla y the changes in accounting forff segments as described in Note 15
(not presented herein) to TechTarget, Inc.’s consolidated financial statements appea aring under Item 8 of TechTarget, Inc.’s
2024 annual report on Form 10-K; iii) to disclose the net income (loss) per share information forff the year ended December
31, 2023 as described in Note 2; and iv) to retrospectively refleff ct the internal restrucrr turing and consolidation of the
Accounting Predecessor in the 2023 financial statements as described in Note 1.

In our opinion, except forff the errors as described in Note 1 (not presented herein) to TechTarget, Inc.’s consolidated
financial statements appa earing under Item 8 of TechTarget, Inc.’s 2024 annual report on Form 10-K, the combined 2023
financial statements, before the effecff ts of the adjustments to retrospectively appla y the changes in accounting forff segments as
described in Note 15 (not presented herein) to TechTarget, Inc.’s consolidated financial statements appea aring under Item 8 of
TechTarget, Inc.’s 2024 annual report on Form 10-K, disclose the net income (loss) per share information forff the year ended
December 31, 2023 as described in Note 2, and retrospectively refleff ct the internal restrucrr turing and consolidation of the
Accounting Predecessor in the 2023 financial statements as described in Note 1, present faiff rly, in all material respects, the
results of operations and cash floff ws of the Business forff the year ended December 31, 2023 in conforff mity with accounting
principles generally accepted in the United States of America (the 2023 financial statements beforff e the effeff cts of the
adjud stments discussed aboa ve are not presented herein).

We were not engaged to audit, review, or appla y any procedurdd es to the adjustments i) forff the correction of the errors as
described in Note 1 (not presented herein) to TechTarget, Inc.’s consolidated financial statements appeaa aring under Item 8 of
TechTarget, Inc.’s 2024 annual report on Form 10-K; ii) to retrospectively applaa y the changes in accounting forff segments as
described in Note 15 (not presented herein) to TechTarget, Inc.’s consolidated financial statements appea aring under Item 8 of
TechTarget, Inc.’s 2024 annual report on Form 10-K; iii) to disclose the net income (loss) per share information forff the year
ended December 31, 2023 as described in Note 2; and iv) to retrospectively refleff ct the internal restrucrr turing and
consolidation of the Accounting Predecessor in the 2023 financial statements as described in Note 1 and, accordingly, we do
not express an opinion or any other form of assurance abouta whether such adjustments are appropriate and have been
properly appa lied. Those adjustments were audited by other auditors.

Basis fii orff Opinion

These combined finff ancial statements are the responsibility of the Business' management. Our responsibility is to
express an opinion on the Business’ combined financial statements, before the effects of the adjud stments described above,
based on our audit. We are a public accounting firff m registered with the Public Company Accounting Oversight Board
(United States) (PCAOB) and are required to be independent with respect to the Business in accordance with the U.S. fedff eral
securities laws and the appa licable rules and regulations of the Securities and Exchange Commission and the PCAOB.

We conducted our audit of these combined financial statements, before the effects of the adjud stments described above,
in accordance with the standards of the PCAOB. Those standards require that we plan and perform the audit to obtain
reasonabla e assurance aboa ut whether the combined financial statements are free of material misstatement, whether duedd to error
or fraud.

Our audit included performing procedurdd es to assess the risks of material misstatement of the combined financial
statements, whether due to error or fraff ud, and performing procedurdd es that respond to those risks. Such procedurdd es included
examining, on a test basis, evidence regarding the amounts and disclosures in the combined financial statements. Our audit
also included evaluating the accounting principles used and significff ant estimates made by management, as well as evaluating
the overall presentation of the combined financial statements. We believe that our audit provides a reasonabla e basis for our
opinion.
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/s/ PricewaterhouseCoopers LLP
London, United Kingdom

June 27, 2024, except forff the effects of the restatement discussed in Note 1 (not presented herein) to the combined finff ancial
statements of Informa Tech Digital Businesses of Inforff ma PLC appea aring in Amendment No. 4 to Toro CombineCo, Inc.’s
Registration Statement on Form S-4 (No. 333-280529) as filed on October 23, 2024, as to which the date is September 4,
2024

We served as the Business' auditor froff m 2024 to 2024.
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TechTarget, Inc.
Consolidated Balance Sheets
(in thousands, except share and per share data)

As of December 31,
2025 2024

Assets
Current assets:

Cash and cash equivalents $ 40,626 $ 275,983
Short-term investments — 77,705
Accounts receivabla e, net of allowance forff credit losses of $1,168 and $907
respectively 83,819 79,039
Related party receivabla es 4,019 2,900
Prepaid taxes 11,329 6,443
Prepaid expenses and other current assets 15,592 13,547

Total current assets 155,385 455,617
Non-current assets:

Property and equipment, net 2,299 4,621
Goodwill 45,550 973,398
Intangible assets, net 725,525 808,732
Operating lease right-of-use assets 3,178 15,907
Deferred tax assets 3,360 5,097
Other non-current assets 2,011 3,115

Total non-current assets 781,923 1,810,870
Total assets $ 937,308 $ 2,266,487

Liabilities and Stockholders’ Equity
Current liabilities:

Accounts payable $ 21,160 $ 10,639
Related party payabla es 5,671 4,795
Contract liabia lities 50,526 44,825
Operating lease liabia lities 3,112 5,186
Accruer d expenses and other current liabia lities 22,572 29,328
Accruer d compensation expenses 19,037 18,093
Income taxes payable 4,349 6,701
Convertible debt — 415,690
Contingent consideration 190 —

Total current liabilities 126,617 535,257
Non-current liabilities:

Operating lease liabia lities 1,426 15,107
Other liabia lities 6,008 4,913
Deferred tax liabia lities 100,664 139,356
Related party long-term debt 106,714 —
Contingent consideration 1,260 —
Total non-current liabilities 216,072 159,376
Total liabilities $ 342,689 $ 694,633

Commitments and contingencies (See Note 14)
Stockholders’ equity:

Common stock, $0.001 par value; 250,000,000 shares authorized; 72,308,235
shares issued and 72,291,454 shares outstanding at December 31, 2025;
71,460,169 shares issued and outstanding at December 31, 2024 72 71
Treasury srr tock, at cost, 16,781 and 0 shares at December 31, 2025 and
December 31, 2024, respectively (689) —
Additional paid-in capital 1,647,840 1,626,785
Accumulated deficff it (1,084,243) (75,937)
Accumulated other comprehensive income 31,639 20,935

Total stockholders’ equity 594,619 1,571,854
Total liabilities and stockholders’ equity $ 937,308 $ 2,266,487

See accompanying Notes to Consolidated Financial Statements.
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TechTarget, Inc.
Consolidated Statements of Income (Loss) and Comprehensive Income (Loss)
(in thousands, except share data)

For the Years Ended December 31,
2025 2024 2023

Revenues1 $ 486,791 $ 284,897 $ 252,101
Cost of revenues1,2 (193,529) (107,256) (98,826)
Gross profit 293,262 177,641 153,275
Operating expenses:

Selling and marketing2 139,323 62,593 55,300
General and administrative1,2 83,086 79,029 66,888
Product development2 10,837 11,420 11,060
Depreciation 2,379 1,614 895
Amortization, excluding amortization of $12,802, $592, $51 included
in cost of revenues 89,845 48,018 42,152
Impairment of goodwill 931,500 66,235 139,645
Impairment of long-lived assets - 2,019 577
Restructurt ing costs2 14,655 - -
Acquisition and integration costs1 46,564 48,258 6,069
Remeasurement of contingent consideration 925 (22,436) (123,944)

Total operating expenses 1,319,114 296,750 198,642
Operating loss (1,025,852) (119,109) (45,367)
Related party interest expense (9,280) (17,740) (24,649)
Interest income1 936 4,138 3,487
Other income (expense), net1 (7,533) 3,313 (875)
Loss before income tax benefitff (1,041,729) (129,398) (67,404)
Income tax benefitff 33,423 12,535 9,627
Net loss $ (1,008,306) $ (116,863) $ (57,777)
Other comprehensive income (loss), net of tax:

Foreign currency translation gain (loss) 10,704 (1,192) (20,497)
Unrealized loss on short-term investments — (118) —
Total other comprehensive income (loss), net of tax 10,704 (1,310) (20,497)

Total comprehensive loss $ (997,602) $ (118,173) $ (78,274)
Net loss per common share:
Basic $ (14.06) $ (2.65) $ (1.39)
Diluted $ (14.06) $ (2.65) $ (1.39)
Weighted average common shares outstanding:
Basic 71,726,763 44,054,830 41,651,366
Diluted 71,726,763 44,054,830 41,651,366

(1) Amounts include related party transactions as follows:
Revenues $ 1,177 $ 413 $ 154
Cost of revenues 1,054 269 —
General and administrative 20,290 31,833 31,272
Interest income — 3,999 3,487
Acquisition and integration costs 6,844 39,735 —
Other income (expense), net 526 — —

(2) Amounts include stock-based compensation expense as folff lows:
Cost of revenues $ 1,295 $ 92 $ —
Selling and marketing 10,088 833 —
General and administrative 2,469 1,416 1,198
Product development 651 54 —
Restructurt ing costs 4,629 — —

See accompanying Notes to Consolidated Financial Statements.
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TechTarget, Inc.
Consolidated Statements of Cash Flows (in thousands)

For the Years Ended December 31,
2025 2024 2023

Operating activities:
Net loss $ (1,008,306) $ (116,863) $ (57,777)
Adjud stments to reconcile net income to net cash provided by (used in) operating activities:

Depreciation 2,379 1,614 895
Amortization 102,647 48,610 42,203
Allowance forff credit losses 823 996 (893)
Operating lease expense 4,852 2,165 2,732
Stock-based compensation 19,132 2,395 1,198
Fair value adjustment to debt 1,323 2,120 —
Other (688) (90) —
Deferred tax provision (41,129) (16,306) (13,500)
Impairment of long-lived assets — 2,019 577
Impairment of goodwill 931,500 66,235 139,645
Loss on disposal of intangible assets — (135) —
Gain on disposal of property, plant and equipment 373 28 2
Gain on subsu equent remeasurement of lease 866 — —
Contingent consideration settlement — (1,020) —
Remeasurement of contingent consideration 925 (22,436) (123,944)
Net forff eign exchange (gain)/loss 8,162 (5,235) 1,059
Changes in operating assets and liabia lities (net of the impact of acquisitions):

Accounts receivable (3,700) (2,817) 7,533
Prepaid expenses and other current and non-current assets (5,747) (6,576) 2,296
Related party receivabla es (1,175) 336 (2,248)
Accounts payable 10,240 (2,648) (3,334)
Income taxes payable 3,798 7,949 3,122
Accruer d expenses and other current liabilities (7,469) 4,760 (1,215)
Accruer d compensation expenses 503 2,100 —
Operating lease assets and liabia lities with right of use (8,735) (3,183) (2,709)
Contract liabia lities 4,472 1,529 (8,366)
Other liabia lities 950 (1,400) 219
Related party payabla es 341 (29,001) —

Net cash provided by (used in) operating activities 16,337 (64,854) (12,505)
Investing activities:

Purchases of property and equipment, and other capitalized assets (387) (420) (2,589)
Purchases of intangible assets (16,637) (6,339) (6,771)
Purchase of investments (291) (289) —
Sale of investments 76,795 — —
Acquisition of businesses, net of acquired cash (1,350) (72,315) (47,830)

Net cash provided by (used in) investing activities 58,130 (79,363) (57,190)
Financing activities:

Cash pool arrangements with Parent — 23,950 43,749
Contingent consideration settlement — (3,980) —
Proceeds froff m related party long term debt 135,000 — —
Repayment of related party long term debt (28,286) — —
Repayment of loans — (213) —
Capia tal contribution froff m Parent — 351,574 —
Net transfers from Parent — 38,302 29,679
Repayment of convertible notes (417,033) — —
Shares repurchased for tax withholdings on vesting of restricted stock awards (689) — —

Net cash provided by (used in) finff ancing activities (311,008) 409,633 73,428
Effeff ct of exchange rate changes on cash and cash equivalents 1,184 (222) (86)
Net (decrease) increase in cash and cash equivalents (235,357) 265,194 3,647
Cash and cash equivalents at beginning of year 275,983 10,789 7,142
Cash and cash equivalents at end of year $ 40,626 $ 275,983 $ 10,789
Supplemental disclosure of cash floff w inforff mation:
Cash paid for taxes by Parent $ — $ 1,633 $ 3,039
Cash paid for interest on related party loans 8,847 19,008 25,194
Schedule of non-cash investing and financing activities:
Operating right-of-use assets obtained in exchange for new operating lease liabia lities $ — $ 226 $ 1,295
Remeasurement of right-of-use asset (8,801) — —
Capia tal contribution froff m Parent 1,924 — —
Intangible asset purchases included in accruer d expenses and other current liabia lities — 191 78
Debt capitalization through net parent investment — 250,000 —
Loans capitalized through net parent investment — 59,689 —
Capia talization of short-term debt — 474,943 —
Common stock issued in connection with the acquisition of business — 592,707 —
Replacement awards issued in connection with acquisition of business — 9,772 —

See accompanying Notes to Consolidated Financial Statements
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TechTarget, Inc.
Notes to Consolidated Financial Statements
Years Ended December 31, 2025, 2024, and 2023
(In thousands, except share and per share data, where otherwise noted or instances where expressed in millions)

1. Business overview and basis of presentation

Nature of business

TechTarget, Inc. (“Inforff ma TechTarget” or the “Company”, forff merly known as Toro CombineCo, Inc. (“CombineCo”)
together with its subsu idiaries, is a leading business-to-business (“B2B”) growth accelerator, inforff ming and influencing
technology buyers and sellers globally. Inforff ma TechTarget has offices in 11 countries as of December 31, 2025.

Liquidity and Capia tal Resources

During the year ended December 31, 2025, the Company incurred losses of $1,008.3 million driven mainly by non-cash
charges forff impairment of goodwill. Additionally, the Company generated cash froff m operations of $16.3 million. During the
year ended December 31, 2024, the Company incurred losses of $116.9 million driven mainly by non-cash charges forff
impairment of goodwill and long-lived assets (offseff t in part by the remeasurement of contingent consideration) and certain
non-recurring cash costs related to the Transactions described below. Additionally, the Company utilized cash in operations
of $64.9 million. The Company completed its Transactions (definff ed below) on December 2, 2024.

The Company has a $250 million revolving line of credit (the “Credit Facility”) with Informa PLC (“Informa” or
“Parent”), of which $143.3 million availabia lity remains as of December 31, 2025. The Company’s abia lity to comply with its
covenants will depend on, among other things, finff ancial, business, market, competitive and other conditions, many of which
are beyond the Company’s control, See Note 9 Convertible Notes and Credit Facility for furff ther information regarding the
Credit Facility.

The Company believes it has sufficient cash on hand, working capital, and availabia lity to access additional cash under its
Credit Facility to meet its business operating requirements, its capital expenditures and to comply with its debt covenants forff
at least the next twelve months as of the filinff g date of this Annual Report on Form 10-K.

The TraTT nsactions

On January 10, 2024, Informa entered into a definff itive agreement (the “Transaction Agreement”) to combine Informa
Intrepid Holdings Inc. (“Inforff ma Tech Digital Business” or “Accounting Predecessor”), a carved-out business wholly-owned
by Informa, with former TechTarget, Inc. (“Former TechTarget”) under CombineCo. In accordance with the Transaction
Agreement, Inforff ma contributed the Inforff ma Tech Digital Business along with $350 million in cash (the “Contribution”), in
exchange for an aggregate of 41,651,366 shares of CombineCo common stock (the “Transaction”). Prior to the Transaction,
the Accounting Predecessor had historically operated as part of the Parent and not as a standalone entity and had no separate
consolidated legal status of existence. As such, the prior year combined financial statements have been derived fromff the
Parent’s historical accounting records and were presented on a carved-out basis and reflect the assets, liabia lities, revenues,
expenses and cash floff ws of the businesses included within the Accounting Predecessor prior to the Transaction. Prior to the
closing of the Transaction, Informa undertook certain restructurtt ing transactions to separate the Informa Tech Digital
Business. As of the closing date of the Transaction, the Inforff ma Tech Digital Businesses was held directly or indirectly by
Informa Intrepid Holdings Inc. (“Inforff ma Intrepid”), a wholly owned subsidiary of Informa. The finff ancial statements for the
periods prior to the Transaction have been retrospectively adjusted to refleff ct the internal restrucrr turing of the Accounting
Predecessor as a consolidated group under Inforff ma Intrepid Holdings, Inc. as of the earliest period presented. The
Transaction closed on December 2, 2024.

Additionally, CombineCo paid each Former TechTarget shareholder as consideration forff one common share of Former
TechTarget (i) one share of CombineCo common stock and (ii) cash consideration of appra oximately $11.70 per share of
Former TechTarget common stock (the “Merger” and, together with the Transaction, the “Transactions”). The Merger closed
on December 2, 2024 (the “Acquisition Date”), with Informa then holding a 58% interest in CombineCo and former
TechTarget shareholders holding the remaining 42% interest in CombineCo. CombineCo changed its name to TechTarget,
Inc. upon completion of the Merger.
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The Merger was accounted for using the acquisition method of accounting in accordance with ASC 805, Business
Combination (“ASC 805”). The consolidated financial statements prior to the Acquisition Date reflect the finff ancial
statements of the Inforff ma Tech Digital Businesses of Inforff ma, as Accounting Predecessor to Inforff ma TechTarget and the
historical consolidated financial statements of Former Tech Target are included only froff m the Acquisition Date forwff ard.

The consolidated financial statements have been prepared in accordance with U.S. generally accepted accounting
principles (“U.S. GAAP”) and present the historical results of operations, comprehensive income and losses, and cash floff ws
for the years ended December 31, 2025, 2024, and 2023 and the financial position as of December 31, 2025 and 2024. All
intercompany balances and transactions within Informa TechTarget have been eliminated in the consolidated financial
statements.

The folff lowing considerations have been applied to these consolidated financial statements prior to the Transaction:

• All intercompany transactions and balances between the businesses included within the Accounting Predecessor
have been eliminated. Transactions and balances with the Parent, or other non-Informa Tech Digital
Business entities controlled by the Parent, are classified as related party transactions.

• To the extent that an asset, liabia lity, revenue or expense is directly associated with the Accounting Predecessor, it
is reflected in these consolidated financial statements. Since the Accounting Predecessor had been part of a wider
group of companies controlled by the Parent, the consolidated financial statements may not reflect the same
financing costs had the Accounting Predecessor obtained finff ancing on a standalone basis.

• All costs incurred by Inforff ma that are directly attributable to the Accounting Predecessor have been included in
these consolidated financial statements. The costs incurred by the Parent for certain functions and operations that
were used by the Accounting Predecessor, including but not limited to executive oversight, finff ance, treasury,rr tax,
legal, human resources, technology, marketing and other shared services have been allocated using appra opriate
and consistent allocation methods, including revenue, headcount or other relevant measures. Management of the
Parent believes the costs of these services allocated to the Accounting Predecessor have been determined on a
reasonabla e basis but may not refleff ct the amounts that would have been incurred by the Accounting Predecessor
had it been operating on a standalone basis. These cost allocations are discussed further in Note 13. Related Party
Transactions.

• Net Parent Investment, which includes retained earnings, represents the Parent’s historical investment in the
Accounting Predecessor, the accumulated net earnings (losses) afteff r taxes and the net effect of settled
transactions with and allocations from the Parent. All significant transactions between the Accounting
Predecessor and the Parent have been included in the accompanying consolidated financial statements forff all
years presented. Transactions with the Parent are reflected in the consolidated statements of changes in equity as
Net transfers (to) from Parent and in the accompanying consolidated balance sheets as Net Parent investment. All
transactions reflected in Net Parent investment by the Accounting Predecessor have been considered as financing
activities forff purposrr es of the consolidated statements of cash floff ws. On the Acquisition Date, Net Parent
Investment was converted to Common Stock and Additional Paid-in Capia tal.

• The Accounting Predecessor was dependent on the Parent forff the majority of its working capital and financing
requirements durdd ing the financial years presented in these consolidated financial statements. The Parent uses a
centralized approach to managing cash and financing its operations. Transactions between the Parent and the
Accounting Predecessor under this appra oach were treated as related party short-term debt. All cash and cash
equivalent balances held by the Accounting Predecessor that are not a part of the centralized cash management
approach were legally held by the Accounting Predecessor and included in the consolidated financial statements.

• The Accounting Predecessor had intercompany financing arrangements with the Parent (“related party debt”).
These related party finff ancing arrangements between the Accounting Predecessor and the Parent have been
included in the accompanying consolidated financial statements forff all years presented. These transactions were
settled on the Acquisition Date.

• The Accounting Predecessor's current and deferff red taxes are computed on a separate returtt n basis.
The Accounting Predecessor's consolidated financial statements prior to the Transaction may not be indicative of

Informa TechTarget’s financial performance and do not necessarily reflect what its results of operations and cash floff ws
would have been had Inforff ma TechTarget operated as an independent entity during all the periods presented. The amount of
actuatt l costs that may have been incurred if Inforff ma TechTarget were a standalone company would depend on a number of
factors, including its chosen organizational strucrr ture, which functions were performed by its employees or outsourced and
strategic decisions made in areas such as information technology and infraff structurtt e.

Basis oi f po resentation



71

2. Significff ant Accounting Policies

Use of eo stimatt tes

The preparation of finff ancial statements in conforff mity with U.S. GAAP requires management to make estimates and
judgments that affeff ct the reported amounts of assets, liabia lities, revenues and expenses, and related disclosure of contingent
assets and liabia lities. Informa TechTarget bases these estimates on historical experience, the current economic environment,
and on various other assumptions that are believed to be reasonabla e under the circumstances. However, uncertainties
associated with these estimates exist and actuatt l results may diffeff r froff m these estimates.

Estimates and underlying assumptions reflected in these consolidated financial statements are reviewed on an ongoing
basis, with changes in estimates recognized in the year in which the estimates are revised and in any futff urtt e periods affeff cted.
Significant estimates include assumptions associated with impairment considerations for goodwill and long-lived assets,
estimating the fair value of contingent consideration, allocation of purchase price to intangible assets in business
combinations, evaluating and measuring the valuation allowance forff deferred tax assets and the recognition and measurement
of uncertain tax positions and determining corporrr ate expense allocations.

Foreign cgg urrency tc ratt nslation

The consolidated financial statements are presented in U.S. dollars. The functional currency of Inforff ma TechTarget’s
subsu idiaries is the currency of the primary economic environment in which they operate. Foreign currency transactions that
are other than the funcff tional currency are recorded at the exchange rate prevailing at the date of the transaction. Foreign
currency monetary assets and liabia lities are translated at the rates of exchange as of the balance sheet date and revenues and
expenses are translated into U.S. dollars using average exchange rates in effect during the period. Non-monetary items that
are measured at historical cost in a forff eign currency are translated using the exchange rate in force at the date of the initial
transaction. Any realized and unrealized gains and losses froff m transactions denominated in currencies other than the
functional currency are recorded in other income (expense) on a net basis in the consolidated statements of income (loss) and
comprehensive income (loss). Gains and losses froff m transactions denominated in currencies other than the funcff tional
currency amounted to a net loss of $8.2 million, a net gain of $5.2 million and a net loss of $1.1 million forff the years ended
December 31, 2025, 2024 and 2023, respectively.

As of the reporting date, the assets and liabia lities of Inforff ma TechTarget denominated in a funff ctional currency that is
other than the reporting currency are translated into U.S. dollars at the rate of exchange applicable at the reporting date and
their results of operations are translated at the average exchange rates forff the period, recalculated forff each month at that
month’s closing rate from the equivalent preceding month. All translation gains and losses are reported in accumulated other
comprehensive income (loss) as a component of Parent’s/Stockholders’ equity in the consolidated balance sheets.

Cash and cash equivalenll ts

Cash and cash equivalents include cash on hand and balances held with banks and other financial institutions. Cash
equivalents comprise bank deposits, which are readily convertible to known amounts of cash, subju ect to an insignificant risk
of changes in value and have original maturtt ity of three months or less.

Short-ttt ertt m irr nvii estmentstt

Short-term investments are held for working capital purposrr es and as of December 31, 2024, were invested primarily in
pooled bond funds. As of December 31, 2025, the Company is no longer invested in any pooled bond funds and the Company
does not enter into investments forff trading or speculative purposrr es. The Company's short-term investments are classified as
availabla e-for-sale. These investments are recorded at fair value with the related unrealized gains and losses included in other
comprehensive income (loss).

Fair value measurementstt

In accordance with ASC Topic 820, Fair Value Measurement (“ASC 820”), Informa TechTarget accounts forff certain
assets and liabia lities at faiff r value, which is the price that would be received uponu the sale of an asset or paid to transfer a
liabia lity in an orderly arms-length transaction between market participants at the measurement date. When measuring faiff r
value, Informa TechTarget considers the characteristics of the asset or liabia lity that a market participant would consider when
pricing the asset or liabia lity at the measurement date. Informa TechTarget utilizes one or more techniques forff measuring faiff r
value: market approach, income appa roach, and cost approach.

The valuation techniques include inputs, which are based on a tiered faiff r value hierarchy consisting of three levels of
observabia lity to the market, as follows:
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Level 1: Observable inputs such as quoted prices for identical assets or liabia lities in active markets.

Level 2: Other inputs that are observabla e directly or indirectly, such as quoted prices for similar instrumrr ents in active
markets or forff similar markets that are not active.

Level 3: Unobservabla e inputs forff which there is little or no market data and which require the use of assumptions about
how market participants would price the asset or liabia lity.

Informa TechTarget categorizes each of its fair value measurements in one of these three levels based on the lowest
level of input that is significant to the fair value measurement in its entirety. The carrying values of the Company’s prepaid
expenses and other current assets, accounts payable and accruerr d expenses and other current liabia lities appa roximate their faiff r
values due to their relatively short maturt ity periods. The Company has elected the faiff r value option (“FVO”) forff its Notes.
The analysis of the fair value of the Notes contains inherent assumptions related to the current stock price, interest rates,
volatility and the remaining time to maturity.

Busineii ss combinatiott ns and goodwill

Informa TechTarget uses the acquisition method of accounting to account for acquisitions. This requires separate
recognition of assets acquired and liabia lities assumed from goodwill, at the acquisition date faiff r values. A specifically
identifieff d intangible asset must be recorded as a separate asset froff m goodwill if either of the folff lowing two criteria is met:
(1) the intangible asset acquired arises froff m contractual or other legal rights; or (2) the intangible asset is separabla e.
Accordingly, intangible assets consist of specifically identifieff d intangible assets.

Goodwill at acquisition date is measured as the excess of consideration transferred and the faiff r value of any non-
controlling interests in the acquiree over the net faiff r values of the assets acquired and liabia lities assumed. To the extent
required in connection with an acquisition, goodwill is allocated to the appra opriate reporting units using the with-and-without
approach of the synergy impact to the faiff r value of its reporting units. During the measurement period, which may be up to
one year from the acquisition date, Informa TechTarget will record adjud stments to the assets acquired and liabia lities assumed
with the corresponding offsff et to goodwill. Measurement period adjustments are recorded in the period the adjud stments are
determined. Upon conclusion of the measurement period or finff al determination of the values of assets acquired or liabia lities
assumed, whichever comes first, any subsequent adjud stments will be recorded in the consolidated statements of income (loss)
and comprehensive income (loss).

Where a business combination agreement provides forff an adjud stment to the cost of a business acquired contingent on
future events, Inforff ma TechTarget accruerr s the fair value of the additional consideration payable as a liabia lity as of acquisition
date. This amount is reassessed at each subsu equent reporting date with any adjustments recognized in remeasurement of
contingent consideration within the consolidated statements of income (loss) and comprehensive income (loss). Informff a
TechTarget utilizes significant estimates and assumptions in determining the estimated contingent consideration and
associated expense or gain at each balance sheet date. The liabia lities are measured against the contractuat lly agreed
performance targets at each subsu equent reporting date with any adjustments recognized in the consolidated statements of
income (loss) and comprehensive income (loss). The estimation of these liabia lities requires Inforff ma TechTarget to make
judgements concerning the futff urtt e performance of related businesses over the contingent consideration period. The estimation
uncertainty risk within payments greater than one year is higher duedd to the forff ecast naturtt e of the inputs.

Intangible assets

Intangible assets primarily comprise intangible assets acquired in business combinations measured at their estimated
fair value at acquisition. Remaining intangible assets are initially recorded at cost.

Intangible assets are reported net of accumulated amortization. The cost of intangible assets is amortized and charged
to the consolidated statements of income (loss) and comprehensive income (loss) using an economic consumption method
over the estimated useful lives of the underlying assets. Completed technology and customer relationships are amortized each
year based on the ratio that the projeo cted cash floff ws for the intangible assets bear to the total of current and expected future
cash floff ws for the intangible asset. Trade names are amortized on a straight-line basis.

Informa TechTarget capitalizes certain costs associated with the development of its platform and software used in
operations. Inforff ma TechTarget begins to capitalize costs to develop softwff are when planning stage efforts are successfulff ly
completed, management has authorized and committed projeo ct funding, and it is probabla e that the project will be completed,
and the software will be used as intended. Capia talized internal-use software is amortized over estimated useful lives ranging
from 3 to 10 years once the related projeo ct is ready forff its intended use.
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Capia talized costs of internal-use softwff are, net of accumulated amortization, are included in intangible assets, net in the
consolidated balance sheets. The amortization expense is recognized in cost of revenues in the consolidated statements of
income (loss) and comprehensive income (loss).

Usefulff lives are reviewed when events dictate and adjustments are made, where appla icable, on a prospective basis. The
estimated useful lives of Informa TechTarget’s intangible assets are as follows:

Estimated Useful Lives
Brands and trademarks 10 - 30 years
Customer relationship databases 9 - 20 years
Intellectuatt l property 3 - 20 years
Developed technology 3 - 10 years
Internal-use software 7 years

Property att nd equipmii ent

Property and equipment are stated at cost net of accumulated depreciation and impairment losses. Cost comprises
expenditure directly attributable to the purchase of the asset. Depreciation is provided on a straight-line basis at rates
designed to reducdd e the assets to their residuadd l value over their estimated useful lives.

The rates of depreciation are based on the following estimated useful lives:

Estimated Useful Lives
Leasehold improvements Shorter of useful economic life off r remaining duration of lease
Equipment, fixturtt es and fittinff gs 3 - 5 years

The Company periodically reviews the estimated useful lives of property and equipment. Changes to the estimated
usefulff lives are recorded prospectively froff m the date of the change. Upon retirement or sale, the cost of the assets disposed of
and the related accumulated depreciation are removed froff m the accounts, and any resulting gain or loss is included in income
from operations.

Impaim rmii ent of go oodwill and lonll g-lived assets

Informa TechTarget evaluates its long-lived assets, including property, equipment, and intangible assets, forff
impairment when events or changes in circumstances indicate that the carrying amount of an asset may not be fully
recoverabla e. Goodwill is tested for impairment at least annually as of December 31 or when events and circumstances
indicate an impairment may have occurred.

Among the factff ors that could trigger an impairment review are a reporting unit’s operating results significantly
declining relative to its operating plan or historical perforff mance, competitive pressures, changes in the general markets in
which it operates, and sustained declines in the Company's share price. In assessing goodwill for impairment, Informa
TechTarget may firff st assess qualitative facff tors to determine whether the existence of events or circumstances leads to a
determination that it is more likely than not that the faiff r value of a reporting unit is less than its carrying amount. If this
assessment concludes that it is more likely than not that the faiff r value is more that the carrying value of a reporting unit,
goodwill is not considered impaired and any quantitative goodwill impairment test is not required to be performed.

If the qualitative impairment assessment concludes that it is more likely than not that the faiff r value of a reporting unit is
less than its carrying value, Inforff ma TechTarget perforff ms the quantitative goodwill impairment test, which compares the fair
value of the reporting unit to its carryirr ng value. During all of 2025 and the fourth quarter of 2024, Informa TechTarget
identifieff d a sustained decline in its share price which, along with other qualitative considerations including the continued
impact from the conditions in the macroeconomic environment, it determined to be a triggering event forff the purposrr es of
testing goodwill impairment. Informa TechTarget estimates the fair value of its reporting units primarily using an income
approach. In assessing fair value, estimated futff urt e cash floff ws are discounted to their present value using a weighted average
cost of capital discount rate.

If the estimated faiff r value of a reporting unit is less than the carrying value, Inforff ma TechTarget will record an
impairment of goodwill. The goodwill impairment loss is the difference between the reporting unit's faiff r value and carrying
amount, not to exceed the carrying amount of the goodwill. Determination of faiff r value is based on significant assumptions
and estimates, including projected cash flows, including forecasted revenue growth rates and EBITDA margin, discount
rates, net working capia tal rates, long-term growth rates, tax rates, and capital expenditure rates. Upon completion of the
quantitative assessments, the Company determined that the goodwill of the reporting units were impaired and recorded a
$931.5 million and $66.2 million impairment as of December 31, 2025 and 2024, respectfully.
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Informa TechTarget also considers whether there is an expectation that a long-lived asset will be sold or disposed of
before the end of its originally estimated useful life.ff Recoverabia lity of assets held and used is measured by comparing the
asset group’s carrying amount and the estimated undiscounted future net cash floff ws expected to be generated by the asset
group. If such evaluation indicates that the carrying amount of the asset group is not recoverabla e, an impairment loss will be
recorded based on the amount by which the carrying value exceeds the fair value. The Company recognized $0.0 million and
$2.0 million of impairment to operating lease right-of-use assets in the years ended December 31, 2025 and 2024,
respectively. See Note 7. Leases for furff ther information.

See Note 6. Goodwill and intangible assetstt for furff ther information on the impairment charges recognized for the years
ended December 31, 2025 and 2024.

Restrutt cturing costs

Informa TechTarget records restrucrr turing costs when a present obligation has been incurred and the amount is
reasonabla y estimabla e. Restructurtt ing costs primarily consist of employee severance and related termination benefitsff .

Employee severance costs are recognized and measured based on the nature of the termination arrangement and the
applicable accounting guidance.

One‑time termination benefitsff provided to employees under a restructurtt ing plan that is not part of an ongoing benefit
arrangement are accounted for in accordance with ASC 420, Exit or Disposal Cost Obligations. A liabia lity for such benefitsff is
recognized when management commits to a plan of termination, the plan identifieff s the affeff cted employees and benefitff s to be
provided, the plan is communicated to employees, and it is unlikely that the plan will be withdrawn. If employees are
required to render futff urtt e service to receive the benefitff s, the liabia lity is recognized ratabla y over the required service period;
otherwise, the liabia lity is recognized when the plan is communicated.

Termination benefitsff provided under ongoing benefit arrangements, including contractuatt l, legal, or jurisdictional
severance obligations, and voluntary srr eparation programs that meet the definff ition of special termination benefitff s, are
accounted for in accordance with ASC 712, Compensation—Nonretirement Postemployment Benefitff s. Liabilities forff these
benefits are recognized when it is probabla e that a liabia lity has been incurred and the amount can be reasonabla y estimated.
When employees are required to provide future service, the cost is recognized over the remaining service period.

Arrangements that include both one‑time termination benefitff s and ongoing severance benefitff s are evaluated to
determine the appropriate allocation between ASC 420 and ASC 712 based on the nature of each component.

Severance liabia lities are measured at fair value or at the stated contractuatt l amount, as appla icable, based on the
underlying arrangement. Amounts expected to be paid within one year are generally measured on an undiscounted basis,
while amounts payable over longer periods are discounted if material. Estimates are reassessed at each reporting date, with
changes recognized in earnings in the period of adjustment.

Modifications to share-based payment awards, including accelerated vesting provided in connection with restrucrr turing
activities, are accounted for in accordance with ASC 718, Compensation—Stock Compensation. Any incremental
compensation cost resulting froff m such modifications is measured as of the modification date and recognized over the
remaining requisite service period.

Restructurtt ing‑related costs are included in operating expenses and presented as restructurtt ing charges when material.
Changes in estimates of restrucrr turing liabia lities are recorded in the same income statement line item as the original charge.
Informa TechTarget evaluates the presentation and disclosure of restrucrr turing costs consistent with SAB Topic 5.P.4,
including considerations related to the nature, materiality, and non‑recurring aspects of such charges.

Debt issuance coststt

Financing costs associated with the revolving line-of-cff redit are capitalized as prepaid expenses and other current
assets and are amortized into interest expense over the credit availabia lity period on a straight-line basis.

Convertible notes

Upon close of the Merger, Inforff ma TechTarget elected to account for the convertible debt under the fair value option
under ASC 825, Financial Instrumrr ents (“ASC 825”). Using the fair value option, the convertible debt was recorded at faiff r
value uponu close of the Merger and at each balance sheet date thereafteff r. Changes in the estimated faiff r value of the
convertible debt are recognized as non-cash changes in other income (expense), net.

See Note 4. Fair Value and Note 9. Convertible Notes and Credit Facility for furff ther information.
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Revenues

Informa TechTarget generates revenues by providing digital solutions that deliver business intelligence and advisory
services, targeted audiences, highly qualifieff d leads, demand generation and buyer intent, which helps customers to identify,ff
reach, influff ence and transact with key technology decision makers.

Revenue is recognized as Informa TechTarget satisfies a performance obligation, based uponu transferff of control of
promised products or services to clients in an amount that reflects the consideration to which Informa TechTarget expects to
be entitled in exchange forff those products or services. Some of Inforff ma TechTarget’ performance obligations are satisfied
over time as the product or service is transferff red to the client. Performance obligations which are not satisfied over time are
satisfied at a point in time. Inforff ma TechTarget accounts forff revenue contracts with clients through the folff lowing steps:

1. Identify tff he contract with a client;

2. Identify tff he performance obligations in the contract;

3. Determine the transaction price;

4. Allocate the transaction price to the performance obligations in the contract; and

5. Recognize revenue when or as Informa TechTarget satisfies a performance obligation.

Informa TechTarget enters into contracts that can include various combinations of its offeff rings which are generally
capable of being distinct and accounted for as a separate performance obligation. When performance obligations are
consolidated into a single contract, Inforff ma TechTarget utilizes the relative stand-alone selling price (“SSP”) of each product
or service to allocate the transaction price among the performance obligations, which is generally determined based on the
prices charged to the clients when sold on a stand-alone basis or using expected cost plus a margin, with any discounts
allocated across the performance obligations. Revenue is typically fixed at the date of the order and is not variable. Inforff ma
TechTarget’s invoice schedule varies by product offerff ing; however, payment terms generally provide that clients pay within
30 days of invoice. Amounts that have been invoiced are recorded in accounts receivabla e and in contract liabilities or
revenue, depending on whether transfer of control to clients has occurred.

A detailed description of each category orr f revenue is included below:

• Marketing, advertising services and sponsorship: Inforff ma TechTarget delivers marketing, specialized advertising
services and sponsorship through digital publications and websites. Revenue for these products and services is
recognized either at a point in time, or over the contract term, as control transferff s to the client as the performance
obligations are satisfied. Clients may have the right to cancel their contracts, however, Inforff ma TechTarget
retains an enforff ceable right to payment forff prior services based on the contract terms.

Revenues forff custom content and marketing services is recognized over time or point in time depending on the
terms of the contract. Contracts are typically one to four months in length.

Revenues forff content syndication campaigns and display advertisements are recognized based on a contracted
quantity of leads or impressions. The contract price is typically fixed based on a quantity of leads to be
delivered or impressions processed and revenues forff these products are recognized over time, using an outputtt
method based on the volume of leads delivered or impressions processed. These contracts are typically short-
term, one to three months.

Revenues forff other advertisement products such as email, newsletter, webinar and event sponsorships are
satisfied at the point in time they are delivered to the client, placed for viewing or on the event date.

• Intelligence subsu cription services: Inforff ma TechTarget’s subsu cription service provides clients with access to data,
including market trackers, market sizing, market share analyses and forecasts, in addition to qualitative analyst-
produced content across the technology industry srr pectrum. Subsu cription services provide clients access to hosted
data and inforff mation services that represents a single stand-ready performance obligation satisfied over time.
Revenue is recognized on a straight-line basis over the contractuatt l term. Access to inforff mation services is
predominantly sold through annual subscriptions paid in advance and typically non-cancelable.

• Advisory services: Inforff ma TechTarget works together with clients to provide strategic support in assessing
critical business challenges and developing bespoke solutions. This includes the delivery orr f specialist data,
forecasts, analysis and advice that helps clients assess and better understand their respective markets,
opportunities, competition, and new product developments. Revenues are principally generated fromff fixed feeff
engagements and are recognized over time as Informa TechTarget works to satisfy its performance obligations as
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Informa TechTarget generally has an enforff ceable right to payment forff performance completed to date. Most
advisory contracts are billed 50% upfroff nt and 50% upon completion and are non-refundabla e and non-cancelable.

• Exhibitor and attendee revenue: Inforff ma TechTarget offeff rs specialist research exhibition and conferff ence events.
Payments are typically received in advance of the event date or at the event date and are non-refundabla e or
partially refundabla e based on timing of cancellation. Revenue is recognized at the point in time when the event
has taken place.

Remaining perfor rmance obligll atiott ns

Informa TechTarget elected an optional exemption to not disclose information abouta the amount of the transaction
price allocated to remaining performance obligations for contracts that have an original expected duration of one year or less
because as of December 31, 2025, Informa TechTarget expects to recognize 100% of remaining performance obligations as
revenue over the next twelve months.

Contratt ct liabilitieii s

Contract liabia lities primarily refleff ct payments received in advance of revenue recognition. Typically, Informff a
TechTarget invoices all subscription service fees, 50% of advisory fees and a subsu tantial portion of exhibitor and attendee
fees in advance. All of Inforff ma TechTarget’s contract liabia lities are included within current liabia lities at year end and will be
recognized as revenue in the folff lowing 12 months as Informa TechTarget satisfies its contractuatt l performance obligations.

Cost of revenues

Cost of revenue primarily consists of salaries and related personnel costs, lead generation expenses, amortization of
product development, freelance contractors expenses, website hosting costs, internal use software and developed technology
amortization and other related overheads.

Selling and marketintt g

Selling and marketing expenses consist primarily of salaries and related personnel costs, sales commissions, faciff lity
expenses, advertising costs, and other related overheads.

Advertising costs are expensed as incurred and were $0.1 million, $0.3 million and $0.7 million forff the years ended
December 31, 2025, 2024 and 2023, respectively.

General and administrativtt e

General and administrative expenses consist primarily of salaries and related personnel costs, faciff lity expenses and related
overheads, accounting, legal and other professional feeff s, allowance forff credit losses, and stock-based compensation expenses.

Product developmll ent

Product development includes costs relating to the creation of Inforff ma TechTarget’s network of websites and data
analytics fraff mework, advertiser offeff rings and technical infrastrucrr ture that do not meet the criteria forff capitalization.

Acquisition and integre atiott n costs

Acquisition-related costs that are not part of the purchase price consideration are expensed as incurred. These costs
typically include transaction-related costs, such as finff der’s fees, legal, accounting, and other profesff sional costs. Integration
related costs represent costs that relate directly to combining Inforff ma TechTarget and its acquired businesses and are
expensed as incurred. Integration-related costs typically include strategic consulting services, employee related costs, such as
retention and severance, costs to integrate information technology infrastructurtt e, enterprise planning systems, processes, and
other non-recurring integration related costs.

Interest income

Interest income is recognized on an accruarr ls basis, by reference to the principal outstanding and at the effeff ctive interest
rate applicable.
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Accounts receivabla e are recognized at the amount Informa TechTarget expects to collect, net of allowance forff credit
losses. The allowance for credit losses is Inforff ma TechTarget’s best estimate of the amount of probabla e credit losses in its
existing accounts receivabla e. The allowance forff credit losses is reviewed on a regular basis, and all past due balances are
reviewed individually for collectability. Account balances are written-off aff gainst the allowance once all means of collection
have been exhausted and the potential forff recovery is considered remote. Provisions for credit losses are recorded in general
and administrative expense.

Payment terms and conditions vary by contract type, although terms generally include a requirement of payment in 30
days. In instances where the timing of revenue recognition diffeff rs from the timing of invoicing, Informa TechTarget has
determined that its contracts generally do not include a significant finff ancing component. The primary purposrr e of Inforff ma
TechTarget’s invoicing terms is to provide clients with simplifieff d and predictabla e ways of purchasing products and services,
such as invoicing at the beginning of a subscription term with revenue recognized ratabla y over the contract period, and not to
receive financing froff m clients.

Below is a summary of the changes in Informa TechTarget’s allowance forff credit losses forff the years ended
December 31, 2025, 2024 and 2023:

Balance at
Beginning

of Year

Addition to
(Release of)ff
Provision Write-offff

Balance at
End of
Year

Year ended December 31, 2025 $ 907 $ 823 $ (562) $ 1,168
Year ended December 31, 2024 $ 1,540 $ 996 $ (1,629) $ 907
Year ended December 31, 2023 $ 2,782 $ (748) $ (494) $ 1,540

Concentratiott n of co redit ri isk

Informa TechTarget’s principal finff ancial assets are accounts receivabla e, related party receivabla es cash and cash
equivalents and short-term investments, which represent Informa TechTarget’s maximum exposure to credit risk in relation
to financial assets.

Credit risk refers to the risk that a counterparr rty will default on its contractuat l obligations resulting in finff ancial loss to
Informa TechTarget. Inforff ma TechTarget has adopted a policy of assessing the creditworthiness of counterparr rties as a means
of mitigating the risk of financial loss froff m defauff lts.

Predominantly all of Inforff ma TechTarget’s cash, cash equivalents and short-term investments are held in investment
grade counterparties.

The carrying amounts of finff ancial assets recorded in the consolidated finff ancial statements are carried at fair value and
any temporary urr nrealized gains or losses are reported as a component of stockholders’ equity and represent Informa
TechTarget’s maximum exposure to credit risk. Other than temporary irr mpairment losses are recorded in the consolidated
statements of income (loss) and comprehensive income (loss).

During the years ended December 31, 2025, 2024 and 2023, no individual customer accounted for 10% or more of total
revenues and no customer represented 10% or more of total accounts receivabla e.

Segme ent reporting

Informa TechTarget has determined it operates as a single operating and reportabla e segment. Inforff ma TechTarget’s
Chief Operating Decision Maker ("CODM") is its Chief Executive Officer, who reviews key financial inforff mation presented
on a consolidated basis forff the purposrr es of making operating decisions, allocating resources, and evaluating finff ancial
performance.

Income taxeaa s

Informa TechTarget is the result of the combination of two businesses, Former TechTarget and the Informa Tech
Digital Business. Prior to the Informa Tech Digital Businesses Separation, Informa Tech Digital Business was included in the
consolidated U.S. federal, state and foreign income tax returns of Inforff ma. Inforff ma TechTarget's provision for income taxes
for the periods 2023 and through December 2, 2024 was prepared using the separate returtt n method for the Informa Tech
Digital Business. On a separate returtt n basis, actuatt l transactions included in the consolidated financial statements of Inforff ma
may not be included in these consolidated financial statements. Similarly, the tax treatment of certain items reflected in the
consolidated financial statements of Inforff ma TechTarget may not be reflected in the consolidated financial statements and tax

Accounts rtt eceivable all nd alloll wance forff creditdd losses
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returns of Inforff ma. Therefore, items such as tax loss carryforwards, tax credit carryforwards, and valuation allowances may
exist in the separate Informa TechTarget consolidated financial statements that may or may not exist in Inforff ma’s
consolidated financial statements. Following the Inforff ma Tech Digital Separation, Informa TechTarget will file tax returtt ns on
a consolidated basis with Former TechTarget and the provision for income taxes will be is prepared on a stand-alone basis
including the results of Former TechTarget. As a result, the deferff red income taxes and effective tax rate in 2024 may diffeff r
frff om those in the historical periods prior to December 2, 2024.

Deferred tax assets and liabia lities are determined based on the difference between the finff ancial statements carrying
amount and the tax basis of assets and liabia lities using enacted rates expected to be in effeff ct during the year in which the
differences reverse. Deferred tax assets generally represent items that can be used as tax deducdd tions or credits in futurtt e years’
tax returt ns for which the tax benefit has already been reflected in the finff ancial statements. Deferff red tax liabia lities generally
represent items that have already been taken as a deduction in past tax returns but have not yet been recognized in the
financial statements. The effecff t on deferff red tax assets and liabia lities duedd to a change in tax rates is recognized as an income
tax benefitff (provision) in the statement of income in the period in which the enactment date occurs.

Inforff ma TechTarget’s deferred tax assets are reducdd ed by a valuation allowance if, based on the weight of availabla e
evidence, it is more likely than not (more than 50 percent probabla e) that some portion or all of the deferff red tax assets will not
be realized. Inforff ma TechTarget evaluates the realizability of deferred tax assets for each of the jurisdictions in which it
operates by assessing all available evidence. This includes historical operating results, known or planned operating
developments, tax law carryback capability in the particular country, and pruderr nt and feasff ible tax planning strategies. Having
evaluated these factors, if Informa TechTarget considers that deferff red tax assets are expected to be realized within the tax
carryfrr orff ward period allowed forff that specificff country, it concludes that no valuation allowance is required. To the extent that
the deferff red tax assets exceed the amount expected to be realized within the tax carryforward period forff a particular
jurisdiction, Informa TechTarget establa ishes a valuation allowance.

Informa TechTarget recognizes benefits from tax positions only if it is more likely than not that the tax position will be
sustained on examination by the taxing authorities, based on the technical merits of the positions. The tax benefitsff recognized
in the consolidated financial statements froff m such positions are measured as the largest amount of tax benefitff that is more
than 50 percent likely to be realized upon settlement. Judgment is required in evaluating tax positions and determining
unrecognized tax benefitsff . Inforff ma TechTarget reevaluates on the technical merits of its tax positions and may recognize the
benefit of a tax position in certain circumstances, including when: (1) a tax examination is completed; (2) applicable tax laws
change, including through a tax case rulrr ing or legislative guidance; or (3) the applicable statutt e of limitations expires.
Informa TechTarget recognizes potential accruerr d interest and penalties associated with unrecognized tax benefitsff in income
tax benefitff (provision) in the statement of income.

Net parent invii estment

In the accompanying consolidated balance sheet, net Parent investment represents the Parent’s interest in the recorded
net assets of Informa TechTarget, accumulated net income, and the net effeff ct of transactions with, and allocations from, the
Parent.

Stoctt k-based compensation

The Company has stock-based employee compensation plans which are more fully described in Note 11. Stock-based
compensation cost is measured at the grant date based on the faiff r value of the award and is recognized in the consolidated
statements of income (loss) and comprehensive income (loss) using the straight-line method over the vesting period of the
award. The Company values restricted stock units at fair value on the date they are granted ("grant date").

Comprehensive incii ome (lo(( ss)

Comprehensive income (loss) includes all changes in equity during a period, except those resulting froff m investments
by stockholders and distributions to stockholders. The Company's comprehensive income (loss) includes changes in forff eign
currency translation adjustments and unrealized gains and losses on short-term investments.

There were no reclassifications out of accumulated other comprehensive income in the periods ended December 31,
2025, 2024, or 2023.

Net incii ome (lo(( ss) per share

Basic income (loss) per share is determined by dividing net income (loss) by the weighted average common shares
outstanding during the period. Diluted income (loss) per share is determined by dividing net income by diluted weighted
average shares outstanding during the period. Diluted weighted average shares refleff ct the dilutive effect, if any, of potential
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common shares. To the extent their effeff ct is dilutive, employee equity awards and other commitments to be settled in
common stock are included in the calculation of diluted net income (loss) per share based on the treasury srr tock method.

The calculations of basic and diluted net income (loss) per share for the fiscal years ended December 31, 2025, 2024,
and 2023 are as folff lows:

For the Years Ended December 31,
2025 2024 2023

Net loss $ (1,008,306) $ (116,863) $ (57,777)

Weighted average shares outstanding
(basic and diluted) 71,726,763 44,054,830 41,651,366

Loss per share
Basic: $ (14.06) $ (2.65) $ (1.39)
Diluted: $ (14.06) $ (2.65) $ (1.39)

Prior to the Transaction, Informa TechTarget did not have any shares of common stock outstanding. Accordingly, net
loss per share for the year ended December 31, 2023 has been calculated using the number of shares of Inforff ma TechTarget’s
common stock issued to Informa on the date of the Transaction. When determining net loss per share for the years ended
December 31, 2024 and 2023, the calculation of weighted average shares outstanding assumes that those shares of Informa
TechTarget’s common stock were issued to Informa at the beginning of the relevant period.

In calculating diluted net loss per share, 1.2 million and 1.5 million shares related to unvested restricted stock units
were excluded forff the years ended December 31, 2025 and 2024, respectively because the impact of including these restricted
stock units would be anti-dilutive. Additionally, in calculating diluted net loss, per share, the weighted average shares
outstanding does not include 0.2 million and 3.2 million potential shares related to the assumed conversion of our convertible
notes for the years ended December 31, 2025 and 2024, respectively, as including those potential shares would also be anti-
dilutive. There were no restricted stock units or convertible notes outstanding for the year ended December 31, 2023.

Recently adoptedtt accountintt g pronouncements

• ASU 2023-09 — Income Taxes (Topic 740) — Imprm ovements to Income Tax Daa isclosures: In December 2023,
the Financial Accounting Standards Board ("FASB") issued the Accounting Standard Update ASU 2023-09 -
Income Taxes (Topic 740) - Improvements to Income Tax Disclosures: The ASU requires public entities to
disclose specific categories in the effeff ctive tax reconciliation, as well as additional inforff mation forff reconciling
items that exceed a quantitative threshold. The ASU also requires all entities to disclose income taxes paid
disaggregated by federal, state, and forff eign taxes and further disaggregated for specific jurisdictions that exceed
5% of total income taxes paid, among other expanded disclosures. The new standard is effeff ctive forff fiscal years
beginning afteff r December 15, 2024. Informa TechTarget adopted this ASU forff its fiscal year ended December
31, 2025 prospectively. Referff to Note 12. Income Taxesa , forff the revised disclosures consistent with the new
standard.

Pronouncements issued but not yet effeff ctivtt e

The FASB issued the folff lowing ASUs which are not yet effecff tive:

• ASU 2024-03 — Disai ggregation of Io ncII ome StaSS tement Expex nses (SubtSS opic 220-40): Requires disaggregated
disclosure, in the notes to the financial statements, of prescribed categories of expenses within relevant income
statement captions. ASU 2024-03 is effeff ctive forff fiscal years beginning afteff r December 15, 2026 and interim
periods within fiscal years beginning afteff r December 15, 2027. Early adoption is permitted. The new standard
may be appa lied either on a prospective or retrospective basis. Inforff ma TechTarget is currently evaluating the
impact this ASU will have on its consolidated financial statements, but does not expect it to have a material
impact on Informa TechTarget’s consolidated results.

• ASU 2025-06 — Intangibles-Goodwill and Other-Internal-UseUU Softwff are (Subt(( opic 350-40): Removes outdated
references to sequential softwff are development stages and modernizes guidance to align with current agile,
waterfall, and hybrid development methodologies. ASU 2025-06 was issued on September 18, 2025, and is
effeff ctive forff annual periods beginning afteff r December, 15 2027. Early adoption is permitted. The standard should
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be applied using a prospective, retrospective, or a modified transition appra oach. Inforff ma TechTarget is currently
evaluating the impact this ASU will have on its consolidated financial statements.

3. Revenues

Disai ggregation of ro evenue

Revenues by category:rr
For the Years Ended December 31,
2025 2024 2023

Marketing, advertising services, and sponsorship $ 355,817 $ 173,912 $ 153,499
Intelligence subsu cription services 76,993 75,083 66,689
Advisory services 52,392 34,644 30,710
Exhibitor and attendee 1,589 1,258 1,203
Total revenues $ 486,791 $ 284,897 $ 252,101

Contract liabilities

Timing may differ between the satisfaction of performance obligations and the invoicing and collection of amounts
related to Inforff ma TechTarget’s contracts with customers. Contract liabia lities are recorded for amounts that are collected in
advance of the satisfaction of performance obligations. Such amounts are recognized as revenue over the contractuat l period,
generally one year or less. For the years ended December 31, 2025, 2024 and 2023, Informa TechTarget recognized revenue
of $42.9 million, $27.2 million and $28.2 million, respectively, that was included in the corresponding contract liabia lity
balance at the beginning of the years presented.

Revenue by geographic area

The folff lowing tabla e depicts the disaggregation of revenues according to the geographical regions in which customers
are located.

For the Years Ended December 31,
2025 2024 2023

North America(1) $ 360,333 $ 200,849 $ 174,207
United Kingdom 45,735 16,606 15,394
Rest of World 80,723 67,442 62,500
Total revenues $ 486,791 $ 284,897 $ 252,101

(1) Of the North America revenue for the years ended December 31, 2025, 2024 and 2023, $353.7 million, $193.3
million, and $169.0 million, respectively, were attributable to the United States.

Long-lived assets by geographic area

Long-lived assets, excluding intangible assets and goodwill, by geographic area are detailed below:

As of December 31,
2025 2024

United States $ 1,943 $ 14,304
United Kingdom 722 2,184
Japaa n 962 1,454
China 977 1,301
Rest of World 873 1,285
Total $ 5,477 $ 20,528



81

No individual country outside of the United States, the United Kingdom, Japan, and China accounted for 10% or more
of Informa TechTarget’s long-lived assets as of December 31, 2025. No individual country outside of the United States and
the United Kingdom accounted for 10% or more of Informa TechTarget’s long-lived assets as of December 31, 2024.
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4. Fair Value Measurements

Fair value of ao ssets and liall bilitieii s

Cash and cash equivalents, accounts receivabla e, accounts payable, accruerr d expenses and other current liabilities
payabla e within one year are carried at cost, which appra oximates faiff r value due to their short-term nature. The only finff ancial
instruments measured at fair value are short-term investments, the Notes (as definff ed below), and contingent consideration
relating to the NetLine, Industry Drr ive, Canalys, Tech Research Pty Ltd and Tech Research Asia acquisitions. See Note
5. Acquisii tions. The fair value of these financial assets and liabia lities was determined based on three levels of input as
follows:

• Level 1. Quoted prices in active markets for identical assets and liabia lities;

• Level 2. Observable inputs other than quoted prices in active markets; and

• Level 3. Unobservabla e inputs.

As of December 31, 2025, there were no material finff ancial instruments that are measured at fair value.

The folff lowing tabla e presents Inforff ma TechTarget's financial instrumrr ents that are measured at fair value as of
December 31, 2024:

As of December 31, 2024
Quoted Prices

in Active
Markets forff

Identical Assets
(Level 1)

Significff ant
Other

Observable
Inputs

(Level 2)

Significff ant
Unobservable

Inputs
(Level 3)

Total Fair
Value

Measurements

Assets:
Pooled bond funds $ — $ 77,705 $ — $ 77,705
Total short-term investments $ — $ 77,705 $ — $ 77,705
Liabilities:
2025 Notes $ — $ 3,030 $ — $ 3,030
2026 Notes — 412,660 — 412,660
Total Notes $ — $ 415,690 $ — $ 415,690

All level 2 investments are priced using observabla e inputs, such as quoted prices in markets that are not active and
yield curves.

The faiff r value of the Notes was determined based on inputs that are observabla e in the market or that could be derived
from, or corroborated with, observabla e market data, quoted price of the Notes in an over-the-counter market (Level 2).

The convertible senior notes due December 15, 2025 (the “2025 Notes”) and the convertible senior notes due
December 15, 2026 (the “2026 Notes” and, together with the 2025 Notes, the “Notes”) were governed by indenturt es
originally between Former TechTarget, as issuer, and U.S. Bank, National Association, as trusrr tee (together, the
“Indentures”). Informa TechTarget assumed all of Former TechTarget's rights and obligations under the Indentures in
connection with the Merger. The Notes were unsecured and rank senior in right of payment to Inforff ma TechTarget’s future
indebtedness that is expressly subordinated in right of payment to the Notes and equal in right of payment to Inforff ma
TechTarget’s unsecured indebtedness that is not so suboru dinated.

The faiff r value of the contingent consideration forff the Indusdd try Drr ive acquisition was calculated using a Monte Carlo
simulation appraa oach. In determining the faiff r value, the contingent consideration forff the Indusdd try Drr ive acquisition was valued
using a cost of debt rate of 5.4% and an average revenue discount rate of 7.3% as of December 31, 2023. Contingent
consideration related to the acquisition of Canalys was settled in the second quarter of 2024 for $5.0 million by the Parent.
Prior to the close of the Transactions, the Informa Tech Digital Businesses and the selling shareholders of Indusdd try Drr ive
negotiated a settlement of the Indusdd try Drr ive contingent consideration forff $23.7 million. As such, the contingent consideration
was remeasured to the settlement value. The contingent consideration related to the Industry Drr ive acquisition was assumed
by the Parent on the close of the Transaction.
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Contingent consideration amounts forff 2024 and 2023 are based on revenue growth for Industry Drr ive and revenue and
cost performance for Canalys (Level 3 faiff r value measurements) and have been estimated on an acquisition-by-acquisition
basis using availabla e forff ecasts (a significant unobservabla e input). The inputs into the determination of faiff r value require
significant management judgement. Contingent consideration amounts forff 2025 are related to the Tech Research Pty Ltd and
Tech Research Asia acquisitions in the third quarter of 2025. The Company recorded $0.5 million of contingent consideration
at the time of the acquisition. During the fourff th quarter of 2025, the company remeasured the faiff r value of the contingent
consideration and recorded an increase to the liability of $0.9 million.

Below is a summary of the changes in contingent consideration balances for the years ended December 31, 2025, 2024
and 2023:

As of December 31,
2025 2024 2023

Balance at beginning of the year $ — $ 51,136 $ 171,100
Acquisitions 525 — 3,980
Remeasurements 925 (22,436) (123,944)
Settlements — (5,000) —
Transferff of Industry Drr ive liabia lity to Parent — (23,700) —
Balance at end of the year $ 1,450 $ — $ 51,136

In the year ended December 31, 2023, Informa TechTarget made reductions to the revenue growth and adjusted
EBITDA forecasts of Industry Drr ive, which resulted in a lower faiff r value of the contingent consideration. In the year ended
December 31, 2024, the remeasurement gain primarily related to the renegotiation of the Industry Drr ive contingent
consideration described above. See Note 5. Business Combination for furff ther detail on the Indusdd try Drr ive contingent
consideration arrangements and Note 6. Goodwill and intangible assets for detail on the Industry Drr ive and Canalys reporting
unit impairment.

5. Business Combinations

2025 Acquisii tion

In August 2025, the Company acquired certain assets and liabia lities of Tech Research Pty Ltd and Tech Research Asia
(collectively “TRA”RR ) forff a purchase price of $1.9 million, comprising $1.4 million of cash and additional contingent
consideration with an estimated acquisition date faiff r value of $0.5 million, and has included the financial results of TRA iR n its
consolidated financial statements froff m August 1, 2025, the date of acquisition. The transaction was not material to the
Company and the transaction costs associated with the acquisition were not material. The Company accounted for the
transaction as a business combination under ASC 805 - Business Combinations. In allocating the purchase consideration
based on estimated faiff r values, the Company recorded $1.0 million of goodwill, and $0.9 million of net assets including
intangible assets of $0.9 million. The goodwill is not deducdd tible for tax purposrr es. The pro forff ma impact of the acquisition
was not material to the Company's historical consolidated operating results and is therefore not presented.

2024 Acquisii tion

As described in Note 1. Business overview and basis of presentation, in January 2024, Informa TechTarget entered
into the Transaction Agreement and closed the Merger on December 2, 2024. The acquisition positions the Company as a
leading provider of data driven marketing analytics, sales enabla ement solutions, advisory services, and events for the
enterprise technology and technology enabled vertical markets. It also provides the Company with greater producdd t
diversificff ation through the addition of research brands which provide annual subscription revenue paid in advance as well as
revenue from ad-hoc consulting projeo cts.

In accordance with the Transaction Agreement, Informa TechTarget paid each Former TechTarget shareholder as
consideration forff one share of common stock of Former TechTarget (i) one share of Company common stock and (ii) cash
consideration of appa roximately $11.70 per share of Former TechTarget common stock.

The total purchase price paid for Former TechTarget is as folff lows:
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TechTarget
Cash consideration(1) $ 348,971
Aggregate faiff r value of Informa TechTarget common stock issued for
outstanding Former TechTarget common stock (2) 592,707
Replacement equity awards for Former TechTarget's equity awards(3) 9,771
Total consideration $ 951,449

(1) Represents the total cash consideration paid to Former TechTarget stockholders.

(2) Represents the aggregate fair value of 29,802,846 shares of Informa TechTarget’s common stock that were
issued to Former TechTarget shareholders (including certain equity award holders) as purchase
consideration as of the Acquisition Date pursuant to the Transaction Agreement. Inforff ma TechTarget’s
common stock did not have a readily observabla e market price at close. Accordingly, Informa TechTarget
derived the per share fair value of Inforff ma TechTarget’s stock based on the Former TechTarget’s quoted
share price of $31.54 on Nasdaq at the close of trading on December 2, 2024 less the per share cash
consideration of appra oximately $11.70. Informa TechTarget determined that the value of the cash
consideration was already refleff cted in the quoted share price of Former TechTarget shares at close.

(3) Represents consideration forff replacement of Former TechTarget’s outstanding equity awards. In
connection with the Merger, 949,300 Former TechTarget’s unvested restricted stock units (“RSUs”) were
replaced by 1,492,858 Informa TechTarget’s RSUs with similar terms and conditions. The fair value of the
RSU's was equal to the stock price of Former TechTarget's quoted share price of $31.54 on Nasdaq at the
close of trading on December 2, 2024. The portion of the fair value of the replacement awards that will be
recognized as compensation expense subsu equent to the merger is $33.8 million.

The purchase price was allocated to the assets acquired and liabia lities assumed based on the estimated faiff r values at the
Acquisition Date. The excess of the purchase price over the fair value of the net assets acquired was allocated to goodwill,
none of which is expected to be deducdd tible for tax purposrr es. Goodwill is primarily attributed to synergies froff m futff urt e
expected economic benefits, including expected revenue growth from expanded capabilities and geographic presence as well
as cost savings froff m dupldd icative overhead and enhanced operational efficiency.

The folff lowing tabla e summarizes the allocation of the purchase price to the faiff r values assigned to assets acquired and
liabia lities assumed as of closing:



85

TechTarget
Assets acquired
Cash and cash equivalents $ 276,656
Short-term investments 77,539
Accounts receivabla e 37,604
Prepaid taxes 3,130
Prepaid expenses and other current assets 5,475
Property and equipment 2,800
Intangible assets 575,000
Operating lease assets with right-of-use 12,268
Other assets 650
Total assets acquired $ 991,122

Liabilities assumed
Accounts payable $ 8,073
Convertible senior notes 413,570
Current operating lease liabia lities 3,113
Accruerr d expenses and other current liabia lities 18,633
Accruerr d compensation expenses 3,334
Income taxes payable 4,278
Current contract liabia lities 16,411
Non-current operating lease liabia lities 12,195
Deferred tax liabia lities 124,398
Other liabia lities 325
Total liabilities assumed $ 604,330
Total identifiaff ble net assets acquired $ 386,792
Goodwill 564,657
Total consideration $ 951,449

The estimated faiff r value of accounts receivabla e is $37.6 million with gross contractuatt l amount due being $39.5 million.
Informa TechTarget estimates appa roximately $1.9 million to be uncollectable.

The faiff r values of the assets acquired and liabia lities assumed were determined using the income, market and cost
approaches, in addition to the Binomial Lattice model. The determination of faiff r values required estimates abouta discount
rates, growth and attrition rates, futff urtt e expected cash floff ws and other future events that are judgmental and subju ect to
estimation uncertainty. Intangible assets consisting of customer relationships, developed technology and trade names were
valued using the multi-period excess earnings method (“MEEM”), or the relief froff m royalty (“RFR”) method, both are forms
of the income appra oach. A cost and market appra oach was appla ied, as appropriate, forff property and equipment.

• Customer relationship intangible assets were valued using the MEEM method. The significant assumptions used
include the estimated annual net cash floff ws (including revenue growth rate, long-term growth rate, projeo cted
EBITDA margin, attrition rate, research and development addback, sales and marketing addback, tax rate,
assumed benefitff from research and development capitalization, economic life aff nd contributory arr sset charges,
among other facff tors), the discount rate, refleff cting the risks inherent in the future cash floff w stream and the tax
amortization benefit,ff among other factff ors.

• Developed Technology and trade name intangible assets were valued using the RFR method. The significant
assumptions used include the estimated annual net cash floff ws (including revenue growth rate, long-term growth
rate, appa ropriate revenue attributable to the asset, royalty rate, tax rate, economic life aff nd other factff ors such as
developed technology related obsolescence rates), the discount rate, refleff cting the risks inherent in the futff urt e
cash flows and the tax amortization benefit,ff among other facff tors.

• Property and equipment were valued using the cost appra oach. The cost approach uses the replacement or
reproduction cost as an indicator of fair value. The assumptions of the cost appra oach include replacement cost
new, projected capital expenditures, and physical deterioration factff ors including economic usefulff life aff nd any
functional or economic obsolescence.
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• Computer hardware was valued using the market appra oach, which estimates value by using the percent of cost
method.

• Operating leases were valued using the income approach, which derived faiff r value through discounting to present
value the difference between the contractual and market-based cash floff ws.

• Convertible notes were valued using the Binomial Lattice model, which utilizes current stock price and the
remaining time to maturity and assumptions regarding interest rates and volatility.

The folff lowing tabla e refleff cts the allocation of the acquired intangible assets and related estimate of usefulff lives:

Gross Carrying
Amount Usefulff Life

Customer relationships $ 395,000 17 years
Developed technology 115,000 7 years
Trade names 65,000 16 years
Total $ 575,000

Since the Acquisition Date, revenue and operating loss of Former TechTarget of $22.9 million and $9.7 million,
respectively, have been included within the accompanying consolidated statement of income forff the year ended December
31, 2024.

Informa TechTarget incurred transaction expenses of approximately $39.7 million forff the year ended December 31,
2024 classified as acquisition costs under operating expenses within the accompanying consolidated statement of income
(loss) and comprehensive income (loss).

Informa TechTarget recognized severance costs related to employee-related termination benefitsff as a result of the
consolidation of certain roles within Informa TechTarget of $2.5 million forff the year ended December 31, 2024, classified
as acquisition and integration costs within the accompanying consolidated statements of income (loss) and comprehensive
income (loss). Severance costs that have not been paid out as of December 31, 2024 of $0.5 million have been classifieff d as
accruerr d expenses and other current liabia lities within the accompanying consolidated balance sheet.

Infon rma TechTT Target pro forff ma financial inforff mation (un(( audited)

The folff lowing unaudited supplemental pro forma consolidated financial inforff mation presents Informa TechTarget’s
results of operations for the years ended December 31, 2024 and 2023 as if the acquisition of Former TechTarget had
occurred on January 1, 2023. The pro forma finff ancial information is presented for comparative purposrr es only and is not
necessarily indicative of Inforff ma TechTarget’s operating results that may have actuatt lly occurred had the acquisition of
Former TechTarget been completed on January 1, 2023. In addition, the unaudited pro forma finff ancial information does not
give effeff ct to any anticipated cost savings, operating efficff iencies or other synergies that may be associated with the
acquisition, or any estimated costs that have been or will be incurred by Inforff ma TechTarget to integrate the assets and
operations of Former TechTarget.

Years Ended December 31,
2024 2023

Revenue $ 490,391 $ 482,063
Net loss $ (165,996) $ (112,423)

The unaudited pro forma finff ancial information refleff cts pro forma adjustments to present the combined pro forma
results of operations as if the acquisition had occurred on January 1, 2023 to give effeff ct to certain events Informa TechTarget
believes to be directly attributable to the acquisition. These pro forma adjustments primarily include:

• A net increase in amortization expense forff both years that would have been recognized due to acquired intangible
assets;

• A net increase in lease expense forff both years associated with the elimination of Former TechTarget’s lease
expense, and the recognition of the estimated lease expense based on remeasured lease liabia lities and ROU
assets.
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• Reduction in expenses for the year ended December 31, 2024 and a corresponding increase in the year ended
December 31, 2023 for transactional costs directly attributable to the acquisition.

2023 Acquisii tion

On September 1, 2023, Informa TechTarget acquired 100% of the issued share capital of Canalys Pte Ltd and its
subsu idiaries (collectively “Canalys”). The acquisition expands Omdia research capabilities into Channel (distributors, value
added resellers, systems integrators and managed service providers) and Mobility (consumer and business devices), while
creating a global platforff m forff networking in Channel by bringing together both Canalys and Inforff ma TechTarget’s Channel
events franchises.

Total consideration was $61.6 million, of which $52.6 million was settled in cash, $5.0 million in Inforff ma common
stock, and $4.0 million in contingent consideration. The contingent consideration was based on revenue and cost performance
during the period froff m April 1, 2023 to March 31, 2024. The faiff r value of contingent consideration at acquisition was
calculated using a probabia lity-weighted scenario approach. Ongoing employment is not required to earn the contingent
consideration, and as a result, the amount has been included in the total consideration transferred. The estimated range of
undiscounted payment in respect of the contingent consideration was $0.6 million to $5.0 million. Subsu equent remeasurement
of the contingent consideration was recorded in the consolidated statements of income (loss) and comprehensive income
(loss). See Note 4. Fair Value for the contingent consideration faiff r value at year end.

The folff lowing summarizes the faiff r value of the cash and contingent consideration transferred as part of the acquisition
of Canalys:

Canalys
Cash consideration $ 52,606
Capia tal consideration 5,000
Contingent consideration 3,980
Total consideration $ 61,586

The folff lowing tabla e summarizes the faiff r value of the assets acquired and liabia lities assumed forff the Canalys acquisition:
Canalys

Intangible assets $ 13,935
Accounts receivabla e 2,878
Prepaid expenses and other current assets 2,363
Cash and cash equivalents 4,776
Contract liabia lities (7,035)
Deferred tax liabia lities (3,484)
Other assets and liabia lities, net (1,621)
Total identifiaff ble net assets acquired $ 11,812
Goodwill 49,774
Total consideration $ 61,586

Intangible assets of $13.9 million consist of $10.1 million of customer relationships, valued using the excess earnings
method, and $3.8 million of intellectuatt l property valued using the relief froff m royalty method. A deferff red tax liabia lity has
been recognized as a result of the recognition of these acquired intangible assets.

Goodwill arising froff m the acquisition was $49.8 million and represents the total consideration of $61.6 million less the
fair value of the net assets acquired of $11.8 million.

The value of goodwill arising froff m the acquisition has been identifieff d as relating to the following factors:

• Enhancing Inforff ma TechTarget’s position in the Channel sub-segment through an increased producdd t offerff ing and
expanded geographic footff prtt int;

• Enhancing Inforff ma TechTarget’s position in consumer and business devices through improved abia lity to win
across the supply chain; and

• Synergy opportunities through cost savings.

None of the goodwill recognized is deductible for tax purposrr es.
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Acquisition costs of $1.0 million were recognized within acquisition and integration costs in the consolidated
statements of income (loss) and comprehensive income (loss) in the year ended December 31, 2023.

Canalys generated revenue of $12.5 million and net income of $3.7 million forff the period froff m the date of acquisition
to December 31, 2023.

Canalysl pro forff ma financial inforff mation (unaudi(( ted)

The folff lowing unaudited pro forma finff ancial information forff the periods below gives effeff ct to the Canalys acquisition
as if it had occurred as of January 1, 2022. The pro forma inforff mation is presented for inforff mational purposrr es only and is not
necessarily indicative of the results of operations that would have been achieved had the acquisition been consummated as of
that time.

Year Ended
December 31, 2023

Revenue $ 259,194
Net loss $ (56,642)

6. Goodwill and intangible assets

The folff lowing tabla e represents a roll forward of goodwill balances:

As of December 31,
2025 2024

Balance as of beginning of year $ 973,398 $ 475,814
Additions 1,030 564,657
Disposals — —
Impairment (931,500) (66,235)
Effeff ct of exchange rate changes 2,622 (838)

Balance as of end of year $ 45,550 $ 973,398

As of December 31, 2025, the gross carrying amount and accumulated impairment losses of goodwill were $1.18 billion and
$1.14 billion, respectively. As of December 31, 2025, the net carrying amount of goodwill was $45.6 million.

Goodwill impaim rment test

Informa TechTarget tests whether goodwill is impaired at least annually, durdd ing the fourth quarter, or when events and
circumstances indicate an impairment may have occurred. In conjunction with its annual impairment analysis performed on
December 31, 2025 and 2024, the Company identifieff d a sustained decline in share price which, along with other qualitative
considerations including the continued impact from the conditions in the macroeconomic environment, constituted an
impairment trigger forff all reporting units in each quarter of 2025. Accordingly, Informa TechTarget, as part of its annual test
of goodwill impairment at December 31, 2025 and 2024, and forff the firff st, second, and third quarters of 2025, performed a
quantitative goodwill impairment assessment on its reporting units using the following key assumptions in the faiff r value
calculations:

• Projected cash floff ws: Management used a two-stage valuation appra oach to project impairment test cash floff ws,
which included key assumptions of forecasted revenue growth rate and EBITDA margin. The firff st stage
consisted of appa roved projeo cted financial inforff mation forff a period of three years, followed by a steady state
period of long-term growth. Forecasts for the first stage and second stage include management expectations of
Informa TechTarget's financial performance with key assumptions of forecasted revenue growth rate and
EBITDA margin and represent the best estimate of the futff urtt e performance of the relevant reporting units.

• Discount rate: A post-tax discount rate using a weighted average cost of capital methodology. For the cost of
debt, Inforff ma TechTarget considered market rates, based on entities with a comparabla e credit rating. The cost of
equity is calculated using the Capital Asset Pricing Model methodology. The discount rates include appropriate
risk premiums to refleff ct additional risks of the specific reporting units being tested.
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• Long-term growth rate: Long-term growth rates are based on external factff ors such as long-term Consumer Price
Index rates and external market reports for the main geographic markets in which each reporting unit operates.
Long-term growth rates have not been risk adjud sted to reflect any of the business uncertainties noted above, as
these uncertainties are already refleff cted in the discount rates used.

• Tax rate: For the 2025 and 2024 reporting periods, the tax rate is based on external reports of the weighted-
average corporrr ate tax rates forff the main geographic markets in which each reporting unit operates.

• Net working capital rate: The net working capital rate is based on the market participant level of cash freff e net
working capital, and a comparison of guideline public companies.

• Capia tal expenditures rate: For the 2025 and 2024 reporting periods, the capital expenditures rate is based on the
Company’s historical depreciation expense.

These estimates can be affeff cted by several facff tors, including general economic, industry,rr and regulatory crr onditions;
the risk-free interest rate environment; and Inforff ma TechTarget's ability to achieve its forecasted operating results.

During the three months ended December 31, 2025, Informa TechTarget recognized impairment charges related to its
Canalys, NetLine and Bluefin reporting units of $0.7 million, $7.1 million and $2.1 million, respectively. During the twelve
months ended December 31, 2025, Informa TechTarget recognized impairment charges related to its Canalys, Industry Drr ive,
NetLine, Bluefin and legacy TechTarget reporting units of $42.7 million, $243.4 million, $34.7 million, $174.1 million and
$436.7 million, respectively. Afteff r the impairments, the Canalys, Industry Drr ive, NetLine, Bluefin Legacy and legacy
TechTarget reporting units had remaining goodwill of $9.4 million, $25.7 million, $6.8 million, $3.7 million and $0.0
million, respectively.

The Company will continue to monitor relevant factff s and circumstances, including any futff urtt e declines in its stock
price, along with other qualitative considerations, if any, including the continued impact from the conditions in the
macroeconomic environment. As a result, the Company may be required to record additional goodwill impairment charges.
While management cannot predict if or when additional goodwill impairments may occur, future goodwill impairments could
have material adverse effects on the Company's results of operations and finff ancial condition.

Fair value assessments of a reporting unit are considered a Level 3 measurement duedd to the significance of
unobservabla e inputs used in their estimate. For the three months ended December 31, 2025, the discount rate used in the
impairment test forff the reporting units ranged froff m 17.0% to 19.0%. For the three months ended September 30, 2025, the
discount rate used in the impairment test forff the reporting units ranged froff m 17.0% to 18.0%. For the three months ended
June 30, 2025, the discount rate used in the impairment test forff the reporting units ranged froff m 14.0% to 15.0%. For the three
months ended March 31, 2025, the discount rate used in the impairment test forff the reporting units ranged fromff 10.0% to
12.0%. For both the three and twelve months ended December 31, 2025, the long-term growth rate used in the impairment
tests was 3.0%.

During the fourff th quarter of 2024, as a result of the lower realized pricing attributable to shiftsff in the coverage mix for
certain products, discontinuation of certain products as a result of the impact of recent legislation, and revised expectations of
future selling, advertising, and promotion costs required to mitigate furff ther revenue erosion, the Company’s assessment of
future business performance indicated that the Indusdd try Drr ive reporting unit’s futff urt e finff ancial results were below the
assumptions used in the last quantitative faiff r value test as of December 31, 2023. At December 31, 2024, Informa TechTarget
recognized a $66.2 million impairment charge related to its Industry Drr ive reporting unit, which after the impairment had
remaining goodwill of $269.1 million. For the Company’s remaining reporting units, no goodwill impairment was identifieff d
as the faiff r value of each reporting unit was greater than its carrying value at December 31, 2024.

For the year ended December 31 2023, Informa TechTarget performed a quantitative goodwill impairment assessment
on its reporting units using the following key assumptions in the faiff r value calculations:

• Projected cash floff ws: Management used a three-stage valuation appra oach to project impairment test cash floff ws.
The firff st stage consisted of appra oved projeo cted financial inforff mation forff a period of fourff years, followed by a
transitional period of two years of normalization and declining growth rates and, thereafteff r, a steady state period
of long-term growth. Forecasts for the first and the second stage include management expectations of the
Business’s finff ancial performance and represent the best estimate of the futff urtt e performance of the relevant
reporting units.

• Discount rate: A post-tax discount rate using a weighted average cost of capital methodology. For the cost of
debt, the Business considered market rates, based on entities with a comparabla e credit rating. The cost of equity
is calculated using the Capital Asset Pricing Model methodology. The discount rates include appropriate risk
premiums to reflect additional risks of the specific reporting units being tested.
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• Long-term growth rate: Long-term growth rates are based on external reports on long-term Consumer Price
Index rates for the main geographic markets in which each reporting unit operates and thereforff e are not
considered to exceed the long-term average growth prospects forff the individual markets. Long-term growth rates
have not been risk adjud sted to reflect any of business uncertainties noted above, as these uncertainties are already
refleff cted in the discount rates used.

In 2023, Informa TechTarget was affected by macro-economic conditions, in particular the negative impact of rising
interest rates on the technology industry,rr which impacted investment levels and overall marketing expenditure. Informa
TechTarget was also impacted by the returt n of physical events post-COVID, which led to some rebalancing of marketing
budgets away from digital marketing into physical events.

As a result, during the first quarter of 2023, when remeasuring the fair value of the contingent consideration related to
the acquisition of Industry Drr ive, a reducdd tion was made to the short-term 2023 revenue forecast forff the Indusdd try Drr ive
reporting unit. As this was considered to be an indicator of impairment, a quantitative analysis was undertaken, which
concluded that the fair value continued to exceed the carrying value because the long-term projections of Informa TechTarget
remained unchanged.

Subsu equently, in the second quarter of 2023, with macro-economic conditions remaining challenging, management
revised its long-term revenue projeo ctions for the Industry Drr ive business, lowering expectations for its core email and website
sponsorship/advertising products to reflect more constrained budgets among key customers. Following this change in
assumptions, another quantitative impairment analysis was performed for the Industry Drr ive reporting unit, which indicated
its carrying value now exceeded its fair value. Thereforff e, an impairment charge of $139.6 million was recognized.

During the 2023 annual goodwill impairment test, there were either no indicators of impairment, or where such
indicators existed, the results of the impairment test showed that their faiff r value exceeded the carrying amount for each
reporting unit and thereforff e no impairment charge was recognized.

For the years ended December 31, 2024 and 2023, the discount rate used in the impairment test forff Industry Drr ive was
10.5% and 12.1%, respectively. For the years ended December 31, 2024 and 2023, the long-term growth rate used in the
impairment test forff Industry Drr ive was 3.0% and 2.1%, respectively.

Intangible assets

The folff lowing tabla es set forff th the inforff mation forff intangible assets subju ect to amortization (in thousands):

As of December 31, 2025
Weighted
average

remaining
usefulff lives

(years)

Gross
Carrying
Amount

Accumulated
Amortization Net

Customer relationships databaa se 14.17 $610,709 $(145,588) $465,121
Brands and trademarks 13.67 174,479 (35,148) 139,331
Intellectuatt l property 5.95 159,989 (64,342) 95,647
Developed technology 1.67 527 (309) 218
Internal-use software 3.24 37,197 (11,989) 25,208
Total intangible assets $982,901 $(257,376) $725,525
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As of December 31, 2024
Weighted
average

remaining usefulff
lives (years)

Gross
Carrying
Amount

Accumulated
Amortization Net

Customer relationships databaa se 15.10 $608,758 $(86,121) $522,637
Brands and trademarks 14.66 174,423 (24,493) 149,930
Intellectuatt l property 6.79 158,868 (37,240) 121,628
Developed technology 0.72 1,226 (1,006) 220
Internal-use software 3.97 21,920 (7,603) 14,317
Total intangible assets $965,195 $(156,463) $808,732

Amortization expense for intangible assets durdd ing the years ended December 31, 2025, 2024 and 2023 was $102.6
million, $48.6 million and $42.2 million, respectively. Informa TechTarget capitalized internal-use software of $16.6 million,
$6.5 million and $6.7 million forff the years ended December 31, 2025, 2024 and 2023, respectively.

Future expected amortization expense as of December 31, 2025 is as follows:

Years Ended December 31,
Amortization

Expense
2026 $ 101,172
2027 92,870
2028 82,933
2029 76,926
2030 67,746
Thereafteff r 303,878

$ 725,525

7. Leases

Informa TechTarget determines if any arrangement is, or contains, a lease at its inception based on whether or not
Informa TechTarget has the right to control the asset durdd ing the contract period. Informa TechTarget is a lessee in any lease
contract when Informa TechTarget obtains the right to control the asset. Informa TechTarget’s leases are comprised of
property related leases. As of the Acquisition Date, Informa TechTarget assumed $12.3 million in operating lease right-of-use
assets and a related operating lease liabia lities of $15.3 million.

Informa TechTarget determines the lease term by assuming the exercise of renewal options that are reasonabla y certain
to be exercised. The Company has leases with renewal options within its portfolff io and includes the renewal periods in the
lease term if it is reasonabla y certain to be exercised. Leases with a lease term of 12 months or less at inception are not
reflected in Informa TechTarget’s consolidated balance sheets and those lease costs are expensed on a straight-line basis over
the respective term. For leases with a term greater than 12 months, operating lease right-of-use (ROU) assets are presented
within non-current assets, the current portion of operating lease liabia lities are presented within current liabia lities and the non-
current portion of operating lease liabia lities are presented within non-current liabia lities on the consolidated balance sheets.

ROU assets represent Inforff ma TechTarget’s right to use an underlying asset durdd ing the lease term and the lease
liabia lities represent Informa TechTarget’s obligation to make the lease payments arising during the lease. ROU assets and
lease liabia lities are recognized at commencement date based on the net present value of fixed lease payments over the lease
term. As the implicit interest rate in the leases is generally not known, Informa TechTarget uses an incremental borrowing
rate as the discount rate for purposrr es of determining the present value of lease liabia lities. Where a discount rate is not implicit
in the lease, Informa TechTarget calculates an incremental borrowing rate reflecting the risk profileff of the underlying asset
and the term of the lease length. The determination of the incremental borrowing rate takes into consideration the expected
term of the lease, the effectff of the currency in which the lease is denominated, and the rate of interest Inforff ma TechTarget
expects to incur on a collateralized debt instrument.
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Operating lease expense is recognized on a straight-line basis over the lease term. During the years ended
December 31, 2025, 2024 and 2023, operating lease costs were $4.9 million, $2.2 million and $2.7 million, respectively.
Expenses associated with short-term leases were $9.9 million, $4.0 million and $4.1 million forff the years ended
December 31, 2025, 2024 and 2023, respectively. There were no material expenses associated with variable leases for the
years ended December 31, 2025, 2024 and 2023. In October 2025, Informa TechTarget amended its global headquarters lease
in Newton, Massachusetts. As a result of the lease modification, non-current operating lease liabia lities related to the Newton
lease as of December 31, 2025 and 2024 were $1.1 million and $13.8 million, respectively.

The amounts relating to operating leases included in the consolidated balance sheets are as follows:

As of December 31,
2025 2024

Operating lease right-of-uff se assets $ 3,178 $ 15,907
Current operating lease liabia lities $ 3,112 $ 5,186
Non-current operating lease liabia lities 1,426 15,107
Total operating lease liabilities $ 4,538 $ 20,293

The weighted average remaining lease term and weighted average discount rate for operating leases are:

As of December 31,
2025 2024

Weighted-average years remaining lease term —
operating leases 1.4 2.9

Weighted-average discount rate — operating leases 5.7% 6.6%

Remaining maturtt ities of lease liabia lities as of December 31, 2025 are as folff lows:

Minimum Lease
Years Ended December 31, Payments
2026 $ 3,568
2027 1,300
2028 403
Thereafteff r —
Total futff urt e minimum lease payments 5,271
Less imputed interest 733
Total operating lease liabilities $ 4,538

The abova e table presents future lease payments forff our Corporate Headquarters in Newton, MA prior to the
modification of the lease in Q4 of fisff cal 2025 referred to abovea . In Q4 of fisff cal 2025, we modified our lease to reducdd e the
space from appra oximately 68,000 square feet to approximately 34,000 square feet, and extended the lease term by ten years,
with the new term expiring ten years froff m the relocation date, which is expected to occur on or beforff e May 1, 2026. The
Company will remeasure the lease liabia lity upon the relocation date. Future rental payments under the modified lease,
excluded froff m the tabla e abovea are expected to be $0.8 million in fisff cal 2026; $1.2 million in each of fiscal 2027, fiscal 2028,
and fisff cal 2029; $1.3 million in fisff cal 2030; and $7.4 million thereafteff r. Additionally, the Company will pay a modification
fee of $5.5 million, of which $2.8 million was paid in the year ended December 31, 2025, and $2.8 million will be paid in the
year ended December 31, 2026.

Operating lease righti -of-o use assets impaim rment review

Informa TechTarget recognized $2.0 million of impairment to operating lease right-of-use assets, including related
leasehold improvement and equipment assets, in the year ended December 31, 2024, due to Informa TechTarget vacating
certain leased properties. Lease right-of-use asset impairments are recorded in impairment of long-lived assets in the
consolidated statements of income (loss) and comprehensive income (loss).
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Property and equipment consisted of the folff lowing:
As of December 31,

2025 2024
Leasehold land and buildings $ 5,070 $ 4,887
Equipment, fixturtt es and fittinff gs 2,726 2,817

7,796 7,704
Less: accumulated depreciation (5,497) (3,083)

$ 2,299 $ 4,621

Depreciation expense forff the years ended December 31, 2025, 2024 and 2023 was $2.4 million, $1.6 million and $0.9
million, respectively.

9. Convertible Notes and Credit Facility

Convertible Notes

Upon the Merger, the Company assumed Former TechTarget's convertible notes, which were comprised of $3.0 million
principal amount of outstanding 2025 Notes and $414.0 million principal amount of outstanding 2026 Notes.

As a result of the Merger, the Notes became puttabla e by the holders thereof. On December 20, 2024, as a result of the
Merger, Inforff ma TechTarget announced a tender offerff relating to its Notes. Informa TechTarget settled its Notes, in cash, in
January 2025. Since the Notes became subject to redemption as a result of the Merger, Informa TechTarget had classifieff d the
2026 Notes and the 2025 Notes as current debt on its consolidated balance sheet as of December 31, 2024.

Following the Merger, Informa TechTarget elected to account for the Notes under the fair value option of ASC 825 in
connection with the expectation that substantially all of the Notes would be redeemed pursuant to the contractuatt l terms
thereof. On January 2rr 4, 2025, Informa TechTarget completed the repurchase of substantially all of its 2025 Notes and 2026
Notes using proceeds of borrowings under the Credit Facility (as definff ed below), together with cash on hand and cash froff m
the liquidation of short-term investments. Upon repurchase, Informa TechTarget paid approximately $417.0 million principal
amount outstanding together with an immaterial amount of accruerr d interest on the 2025 Notes.

Infon rma Revolving CreCC dit Fii acFF ilityll

Informa TechTarget has a $250.0 million unsecured fivff e-year revolving credit facility (the “Credit Facility”) with
Informa Group Holdings Limited, an affiff liate of Informa. Amounts may be drawn under the Credit Facility through the
earlier of December 2, 2029, or the termination of the commitments thereunder, if applicable. Up-front lender feesff and debt
issuance costs were capitalized and included in prepaid expenses and other current assets and are amortized on a straight-line
basis over the availabia lity period.

Recurring fees incurred, as noted below, are expensed as incurred. When drawn, Informa TechTarget has the right to
elect the interest rate with respect to such borrowings at either an alternate base rate (“ABR”) or the secured overnight
financing rate (“SOFR”) plus an interest rate margin based on Informa TechTarget’s Consolidated Total Net Leverage Ratio.
Further, Informa TechTarget retains the right to vary the interest rate of drawn borrowings between ABR and SOFR, and the
interest rate may automatically be converted upon the occurrence of certain events. The interest rate margin varies from
1.50% to 2.00% for ABR borrowings and 2.50% to 3.00% for SOFR borrowings. The Credit Facility involves customary
funding fees and commitment fees, which range from 0.30% to 0.50% based on the amount of average daily unused
commitments thereunder.

Borrowings under the Credit Facility may be prepaid by Informa TechTarget at any time without premium or penalty.
Amounts drawn and repaid may be reborrowed. Informa TechTarget may be required to prepay borrowings under the Credit
Facility upon an Event of Defauff lt (as definff ed within the Credit Facility) or if borrowings thereunder exceed the commitment
amount. Additionally, uponu the occurrence and continuance of an Event of Default, overduedd payments accruerr interest at the
rate initially applicable thereto plus defauff lt interest of 2.00%.

Borrowings under the Credit Facility are unsecured. The Credit Facility is guaranteed by Informa TechTarget’s
existing and future material wholly owned domestic subsu idiaries, including Former TechTarget, subject to customaryrr
exceptions. The Credit Facility contains customary rrr epresentations, warranties, events of default, and affirff mative and
negative covenants, including the requirement to maintain a Consolidated Total Net Leverage Ratio of 3.00 to 1.00 or less
(subject to certain adjud stments) and a Consolidated Interest Coverage Ratio of at least 3.00 to 1.00.

8. Property and equipment
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As of December 31, 2025, Informa TechTarget had $106.7 million drawn under the Credit Facility. Informa
TechTarget has drawn $135.0 million and paid down $28.3 million in revolving loans under the Credit Facility during the
year ended December 31, 2025. There was no amount of revolving loans under the Credit Facility as of December 31, 2024.

10. Restructuring Costs

During the year ended December 31, 2025, the Company implemented a restrucrr turing and workforcff e reducdd tion
program (the “Restrucrr turing Plan”) designed to improve operational efficff iency and reduce costs. The program included both
voluntary arr nd involuntary err mployee terminations, as well as modifications to equity awards for certain affeff cted employees.
The accounting treatment of severance benefitff s and related expenses was determined based on the nature of the termination
arrangement and the applicable accounting guidance.

The folff lowing tabla e represents a roll forward of restrucrr turing liabia lities:

Compensation and
Benefits

Restricted Stock
Units

Balance at beginning of the year $ — $ —
Expenses 10,026 4,629
Payments/Settlements (7,107) (4,629)

Balance as of December 31, 2025 $ 2,919 $ —

The Company recognized restructurtt ing charges of $14.7 million durdd ing the year ended December 31, 2025, of which
$4.6 million related to acceleration of vesting and modification of restricted stock units (“RSUs”), and $10.0 million related
to other compensation and benefits. These charges are presented as “Restructurt ing costs” in the consolidated statements of
income (loss) and comprehensive income (loss) for the year ended December 31, 2025. Of the $10.0 million in other
compensation and benefits, appa roximately $7.1 million was paid to employees during the year ended December 31, 2025 and
$2.9 million remained accruerr d as of December 31, 2025.

As part of the severance arrangements, certain employees received accelerated vesting of RSUs. Additionally, certain
RSUs were deemed to have been modified. The Company measured the incremental fair value of the modified awards on the
modification date using appropriate valuation techniques. The Company recognized $4.6 million in net incremental
compensation expense related to these accelerations and modifications during the year ended December 31, 2025.

In total, the Company is expected to incur appra oximately $11.0 million in other compensation and benefits and
approximately $4.6 million related to acceleration of vesting and modification of RSUs related to the Restrucrr turing Plan. The
Restructurtt ing Plan is expected to be completed in the year ending December 31, 2026.

The Restrucrr turing Plan is expected to result in a reducdd tion in ongoing operating costs beginning in 2026.

While the Company expects the Restructurtt ing Plan to improve operating efficiency and reducdd e ongoing costs, actuatt l
future savings may diffeff r froff m current estimates duedd to changes in business conditions, workforff ce requirements, or other
factors.

11. Stock-based compensation

The TechTarget, Inc. 2017 Stock Option and Incentive Plan (the “2017 Plan”), became effective June 16, 2017. In
connection with the Merger, the Company assumed the 2017 Plan, and 949,300 unvested restricted stock units outstanding
immediately prior to the Merger were converted into 1,492,858 unvested restricted stock units of the Company.
Each restricted stock unit is subject to the same terms and conditions as prior to the Merger, Grants vest in equal tranches
over a three-year period. Shares of stock underlying the restricted stock units are not issued until the units vest.

No new awards may be granted under the 2017 Plan; however, 553,158 shares of common stock are available for
issuance in connection with the vesting of restricted stock units previously awarded under the 2017 Plan. In September 2024,
Former TechTarget’s board of directors, as well as the Company’s then current board of directors, approved the 2024
Incentive Plan (the “2024 Plan”), which was appra oved by the stockholders of Former TechTarget in conjunction with their
approval of the Merger agreement and became effecff tive on the Acquisition Date. On December 2, 2024, 6,366,171 shares of
Informa TechTarget’s common stock were reserved for issuance under the 2024 Plan and, generally, shares that are forfeited
or canceled from awards under the 2024 Plan also will be availabla e forff future awards. Under the 2024 Plan, Informa
TechTarget may grant restricted stock and restricted stock units, non-qualifieff d stock options, stock appreciation rights,
performance awards, and other stock-based and cash-based awards. Grants vest in equal annual tranches over a three-year



95

period. Shares of stock underlying awards of restricted stock units are not issued until the units vest. The 2024 Plan further
provides that, in the event any dividends or dividend equivalents are declared with respect to restricted stock, restricted stock
units, other stock-based awards and performance awards, such dividends or dividend equivalents would be subject to the
same vesting and forfeiture provisions as the underlying award. There are a total of 664,735 shares of common stock are
availabla e forff issuance in connection with the vesting of restricted stock unit awards under the 2024 Plan. A further 5,650,753
shares of common stock remain availabla e forff issuance for futff urt e awards under the 2024 Plan as of December 31, 2025.

2024 Emplm oyee Stock Purchase Plan (“ESPEE P”PP )”

In September 2024, Former TechTarget’s board of directors adopted the TechTarget, Inc. 2024 Employee Stock
Purchase Plan (the “ESPP”), which became effective December 2, 2024 at which time, 1,400,000 shares of Informa
TechTarget’s common stock were reserved for issuance under the ESPP. There was no activity in ESPP during 2024 or 2025.

Infon rma incentive plans

Certain employees of Informa TechTarget were and continue to be eligible to participate in the following plans issued
by Informa: the Long-Term Incentive Plan (“LTIP”), ShareMatch, and the US Employee Share Purchase Plan (“Informa
ESPP”) (collectively, the “Parent Plans”). All such grants of share awards are made under the Parent Plans. As Informa
TechTarget participates in but is not the sponsoring entity of these Parent Plans, no shares forff these Parent Plans have been
allocated to Informa TechTarget. Any expense resulting froff m participation in the Plans is included in the consolidated
statements of income (loss) and comprehensive income (loss).

Accounting forff stock-based compensation prior to the MerMM ger r

Prior to the Merger, Inforff ma TechTarget had no stock-based compensation plans; however, certain of its employees
are eligible to participate in the Parent Plans. Prior to the Merger, grants of share awards are made under the Parent Plans. As
Inforff ma TechTarget participates in but is not the sponsoring entity of these Parent Plans, no shares have been allocated to
Informa TechTarget.

The value of all awards granted under these Parent Plans were based on the Parent’s common stock and are not
indicative of the results that Informa TechTarget would have incurred as a separate and independent business forff the periods
presented.

The stock-based compensation expense attributable to Informa TechTarget is based on the awards and terms
previously granted under the Parent Plans to Inforff ma TechTarget’s employees and an allocation of the Parent’s corporate and
shared functional employee stock-based compensation expenses.

Accounting forff stock-based compensation subsequent to the MerMM ger r

Subsu equent to the Merger, all share awards are granted either under Inforff ma TechTarget Plans or the Parent Plans and
their value is based on either Inforff ma TechTarget's or the Parent’s common stock, depending on the plan under which the
awards were granted. The Company applied an estimated annual forff feiture rate based on historical averages in determining
the expense recorded in each period.

The stock-based compensation expense attributable to Informa TechTarget is based on the awards and terms
previously granted under the given Parent Plan or Inforff ma TechTarget Plan. Inforff ma TechTarget's stock-based compensation
is based on direct awards employees or an allocation of the Parent’s corporate and shared functional employee stock-based
compensation expenses.

Restricted Stock UniUU t Awardsdd

Restricted stock unit awards are valued at the market price of a share of Informa TechTarget’s common stock on the
date of the grant. A summary of the restricted stock unit award activity under Inforff ma TechTarget’s plans forff the years ended
December 31, 2025 is presented below:
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Shares

Weighted-
Average

Grant Date
Fair Value
Per Share

Aggregate
Intrinsic

Value
Assumed froff m Merger 1,492,858 $ 31.54

Granted 13,626 19.82
Vested — —
Forfeited (42,883) 29.88

Nonvested outstanding at December 31, 2024 1,463,601 $ 31.48 $ 29,008,572
Granted 676,792 6.67
Vested (901,222) 30.39
Forfeited (54,518) 31.54

Nonvested outstanding at December 31, 2025 1,184,653 $ 18.13 $ 6,397,126

The total grant-date fair value of restricted stock unit awards that vested durdd ing the year ended December 31, 2025
was $27.4 million.

As of December 31, 2025, there was $17.2 million of total unrecognized compensation expense related to restricted
stock units, which is expected to be recognized over a weighted average period of 2.08 years.

12. Income Taxes

The folff lowing tabla e depicts the loss beforff e income tax benefit by geography:

Years Ended December 31,
2025 2024 2023

United States $ (981,271) $ (91,482) $ (55,865)
Foreign (60,458) (37,916) (11,539)

Loss before income tax benefitff
$

(1,041,72
9) $ (129,398) $ (67,404)

Income tax benefitff consisted of the following:

Years Ended December 31,
2025 2024 2023

Current provision:
Federal $ (3,947) $ (869) $ —
State (1,864) (323) —
Foreign (1,895) (2,579) (3,873)

Total current provision (7,706) (3,771) (3,873)
Deferred benefit:ff

Federal 33,094 10,305 7,933
State 6,223 4,202 2,557
Foreign 1,812 1,799 3,010

Total deferff red benefitff 41,129 16,306 13,500
Income tax benefitff $ 33,423 $ 12,535 $ 9,627
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The income tax benefit forff the years ended December 31, 2025 differs from the amount computed by applying the
statutt ory frr edff eral income tax rate to the combined income before provision for income taxes, after the adoption of ASU 2023-
09, as follows:

Year Ended December 31, 2025
US federal statutory income tax rate $ 218,764 21.00%
Domestic federal

Tax credits 2,640 0.25%
Nontaxable and nondeductible items, net

Goodwill impairment (176,789) (16.97)%
Other (4,007) (0.38)%

Effeff ct of cross-border tax laws (1,850) (0.18)%
Other reconciling items 4,642 0.45%

Changes in unrecognized tax benefitsff (184) (0.02)%
Domestic state and local income taxes, net of federal
effeff ct* 2,803

0.27%

Foreign tax effeff cts
United Kingdom

Goodwill impairment (10,580) (1.02)%
Other (1,017) (0.10)%

Other forff eign jurisdictions (999) (0.10)%
Income tax benefit/eff ffective tax rate $ 33,423 3.20%

*State taxes in Califorff nia, Pennsylvania, New York and Georgia made up tu he majoa rity (greater than 50%) of the tax effect in this
category.rr

The income tax benefit forff the years ended December 31, 2024 and 2023 differs from the amounts computed by
applying the statutory federal income tax rate to consolidated loss before income tax benefit,ff before the adoption of ASU
2023-09, as follows:

Years Ended December 31,
2024 2023

Benefit computed at statuttt ory rrr ate $ 27,174 $ 14,154
Increase/(decrease) resulting froff m:

Foreign tax rate differential 101 27
State income tax provision, net of fedff eral benefit 2,937 2,020
Change in tax rate — 107
Change in valuation allowance — (2,108)
Remeasurement of contingent consideration 4,712 26,028
Other 325 3
Acquisition costs (8,256) (75)
Non-deductible expenditure (133) (373)
Goodwill impairment (13,909) (29,326)
Movement in uncertain tax positions (416) (830)

Income tax benefitff $ 12,535 $ 9,627
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Informa TechTarget recognize deferred tax assets and liabia lities based on the diffeff rences between the finff ancial
statement carrying amount and the tax basis of assets and liabia lities by appla ying tax rates that are expected to be in effeff ct
when the diffeff rences reverse. Significant components of deferff red taxes are as folff lows:

As of December 31,
2025 2024

Deferred tax assets:
Property and equipment $ 355 $ 67
Net operating loss carryforwards 14,531 3,268
Tax credit carryforwards 2,636 207
Employee benefitff accruarr ls 955 963
Accruarr ls and allowances 4,840 3,775
Other 1,922 1,004
Interest deductions carried forff ward 11,514 10,112
Capia talized R&D expenses 9,444 9,844
Operating lease liabia lity 981 4,285
Gross deferredff tax assets 47,178 33,525

Less valuation allowance (4,172) (722)
Total deferff red tax assets 43,006 32,803

Deferred tax liabia lities:
Intangible assets (139,213) (133,265)
Internally developed softwff are — (30,437)
Right of use assets (606) (3,186)
Unrepatriated earnings (491) (174)
Total deferredff tax liabilities (140,310) (167,062)
Net deferredff tax liabilities $ (97,304) $ (134,259)

The folff lowing tabla e represents a roll forward of the valuation allowance against deferred tax assets:

As of December 31,
2025 2024 2023

Balance at beginning of year $ 722 $ 5,027 $ 2,676
Decrease through net parent investment — (5,027) —
Increase in valuation allowance 3,450 — 2,351
Purchase accounting — 722 —
Balance at end of year $ 4,172 $ 722 $ 5,027

A valuation allowance has been provided where it is more likely than not that the deferff red tax assets related to those
operating loss carryforwards will not be realized.

As of December 31, 2024, the Company maintained a valuation allowance against a portion of its state net operating
loss carryforwards in the United States dued to the uncertainty of future profitaff bia lity in the state.

Compliance with ASC 740 requires the Company to periodically evaluate the necessity of establa ishing or adjud sting a
valuation allowance forff deferred tax assets depending on whether it is more likely than not that a related tax benefitff will be
realized in future periods. In evaluating the ability to realize the net deferff red tax asset, the Company considers all availabla e
evidence, both positive and negative, including past operating results, the existence of cumulative losses in the most recent
fiscal years, tax planning strategies that are pruderr nt and feasff ible, and forecasts of future taxabla e income. In considering
sources of future taxabla e income, the Company makes certain assumptions and judgments which are based on the plans and
estimates used to manage the underlying business. Changes in our assumptions and estimates, as well as changes in tax rates,
may materially impact income tax expense for the period.

As of December 31, 2025, Informa TechTarget had a federal gross net operating loss carryforwards of $20.6 million,
state net operating loss carryforwards of $3.1 million, and forff eign net operating loss carryforwards of $30.3 million, which
are mainly attributable to the United Kingdom and can be carried forward indefinitely. The state net operating loss
carryforwards of $3.1 million will begin to expire in 2034. The fedff eral net operating loss carryforwards of $20.6 million can
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be carried forward indefinitely. As of December 31, 2025 Informa TechTarget had a fedff eral tax credit carryforward of $2.6
million. The research and development tax credit carryforward begins to expire in 2044. The utilization of this tax attribute is
limited to futff urt e taxable income.

Utilization of the net operating loss carryforwards may be subject to a substantial annual limitation under Section 382
of the Internal Revenue Code of 1986 due to ownership change limitations that have occurred previously or that could occur
in the futff urtt e. These ownership changes may limit the amount of net operating loss carryforwards that can be utilized annually
to offsff et future taxabla e income and tax.

The amount of cash taxes paid, net of refundsff , by Inforff ma TechTarget during fisff cal 2025 is a folff lows:

Year Ended December 31, 2025
United States
Federal $ 4,492 56.52%
State - Massachusetts 691 8.69%
Other states and local (each <5%) 848 10.67%
Total US 6,031 75.88%

Foreign (>=5% threshold):
Japaa n 900 11.32%
Singapora e 686 8.63%
Subtu otal - significant forff eign 1,586 19.95%

Other forff eign jurisdictions (each <5%) 331 4.18%
Total forff eign 1,917 24.12%

Total income taxes paid (net) $ 7,948 100.00%

The Company's portion of income taxes for U.S. and certain foreign jurisdictions prior to the Transactions were
deemed settled at the date of the Transaction. Cash paid directly to tax authorities forff income taxes was $4.0 million in 2024
and was not significant in 2023.

Unrecognizeii d tax benefitse

Informa TechTarget conducts operations globally, and, as part of the global business, it files numerous income tax
returns. These returtt ns are routinely examined by various taxing authorities. The Company's global tax positions are reviewed
on a quarterly basis. Based on these reviews, the results of discussions and resolutions of matters with certain taxing
authorities, tax rulrr ings and court decisions and the expiration of statutes of limitations, unrecognized tax benefitsff are adjusted
as necessary.

Informa TechTarget remain subject to U.S. federal income tax examinations for the tax years subsequent to 2021. The
Company recognizes benefits from tax positions only if it is more likely than not that the tax position will be sustained on
examination by the taxing authorities, based on the technical merits of the positions. The tax benefitff s recognized from such
positions are measured as the largest amount of tax benefitff that is greater than 50 percent likely to be realized upon
settlement.

A reconciliation of the beginning and ending amount of unrecognized tax benefitsff is as follows:

As of December 31,
2025 2024

Balance at beginning of year 3,008 2,819
Gross increases related to current period tax positions 496 268
Gross reducdd tion related to prior periods tax positions (362) (79)
Balance at end of year $ 3,142 $ 3,008

As of December 31, 2025 and December 31, 2024, accruerr d interest related to unrecognized tax benefitsff was $0.8
million and $0.7 million, respectively. Interest and penalties associated with the unrecognized tax benefitff s are classified as
components of income tax expense.
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13. Post-retirement and other employee benefitff s

Certain employees of Informa TechTarget are eligible to participate in 401(k)-retirement savings plans (the “Plans”),
whereby employees may elect to defer a portion of their salary and contribute the deferred portion to the Plans. Informa
TechTarget incurred $1.8 million and $47.3 thousand related to the Plans for the years ended December 31, 2025 and 2024,
respectively.

Certain employees of Informa TechTarget are eligible to participate in the Parent’s defined contribution plan. The
Parent operates a defined contribution plan in the United States, United Kingdom and in certain other countries. The assets of
the plan are held by independent custodians and are kept entirely separate froff m the assets of the Parent. The expense related
to the plan has been allocated to Informa TechTarget based on employee headcount. During the years ended December 31,
2025, 2024, and 2023, Informa TechTarget incurred $4.4 million, $5.1 million and $4.5 million, respectively, related to the
Parent plan.

14. Related party transactions

Allocations of expenses prior to the separation

Prior to the Merger, Inforff ma Tech Digital Business was historically operated as part of the Parent and not as a
standalone company. Certain shared costs were allocated to Informa Tech Digital Business by the Parent and are reflected as
expenses in these consolidated financial statements. Allocations ceased effeff ctive the close of the Merger and were replaced
by various other legal agreement such as Transitional Service Agreements.

Management considers the allocation methodologies used to be reasonabla e and appropriate reflections of the related
expenses attributable to Informa Tech Digital Business forff purposrr es of the consolidated financial statements; however, the
expenses reflected in the accompanying consolidated financial statements may not be indicative of the actuatt l expenses that
would have been incurred durdd ing the periods presented if Inforff ma Tech Digital Business had operated as a separate
standalone entity and the expenses that will be incurred in the future by Informa Tech Digital Business.

The amount of actuatt l costs that may have been incurred if Informa Tech Digital Business were a standalone company
is not practicable to estimate as it would depend on a number of factff ors, including its chosen organizational strucrr ture, which
functions were performed by its employees or outsourced and strategic decisions made in areas such as information
technology and infraff structurt e.

Corporate expee ense allocations

Certain corporrr ate overhead and other shared expenses incurred by the Parent and its subsu idiaries were allocated to
Informa Tech Digital Business and are refleff cted in the accompanying consolidated statements of income (loss) and
comprehensive income (loss). These amounts include, but are not limited to, items such as general management and
executive oversight, costs incurred at the Parent level to support Inforff ma Tech Digital Business's inforff mation technology
infrastructurtt e, facilities, compliance, human resources, operations, and legal funcff tions and finff ancial management and
transaction processing, including public company consolidated reporting, consolidated tax filinff gs and tax planning, risk
management and consolidated treasury srr ervices, certain employee benefitsff and incentives, and stock-based compensation
administration. These costs were allocated using a methodology that management believes is reasonabla e forff the item being
allocated. Allocation methodologies include Inforff ma Tech Digital Business's relative share of revenues, headcount, usage, or
functional spend as a percentage of the total.

The amounts of related party expenses allocated to Informa Tech Digital Business froff m the Parent and its subsu idiaries
for the years ended December 31, 2024 and 2023 were $29.9 million and $31.3 million, respectively, and are recognized in
general and administrative expenses in the consolidated statements of income (loss) and comprehensive income (loss). There
were no such expense allocations for the year ended December 31, 2025.

Further, for the years ended December 31, 2025 and 2024, the Parent incurred $6.8 million and $39.7 million,
respectively, of costs related to the Merger, including $1.6 million of costs recorded by Parent subsu equent to the Transactions
for the year ended December 31, 2024. These costs were paid by the Parent and allocated to Informa TechTarget. The costs
are included in acquisition and integration expenses in the accompanying consolidated statements of income (loss) and
comprehensive income (loss) and relate primarily to legal, profesff sional accounting and advisory fees related to the
Transactions.

Revenue and other transactions entered into in the ordinary cr ourse of business

Informa TechTarget enters into revenue arrangements in the ordinary course of business with the Parent and its
affiff liates, which resulted in recording revenue of $1.2 million, $0.4 million and $0.2 million in the years ended December 31,
2025, 2024 and 2023, respectively. The cost of revenues related to these sales between Informa TechTarget and the Parent
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were $1.1 million, $0.3 million in the years ended December 31, 2025 and 2024, respectively. The cost of revenues related to
these sales between Informa TechTarget and the Parent were immaterial for the year ended December 31, 2023.

Revolving Line of Co reCC dit

On December 2, 2024, Informa TechTarget entered into a related party loan arrangement with the Inforff ma Groupu
Holdings Limited, which provides Inforff ma TechTarget with a $250.0 million unsecured fivff e-year revolving Credit Facility.
Informa TechTarget has paid $1.9 million in certain fees related to the Credit Facility, which have been capitalized and
included in other non-current assets. Amortization of these commitment fees into interest expense have not been material for
the years ended December 31, 2025 and 2024.

As of December 31, 2025, Informa TechTarget had $106.7 million drawn in revolving loans under the Credit Facility.
Informa TechTarget paid down $28.3 million in revolving loans under the Credit Facility during the year ended
December 31, 2025. There was no amount of revolving loans under the Credit Facility as of December 31, 2024.

Debt financing prior to Merger

Prior to the Merger, Inforff ma Tech Digital Business entered into related party loan arrangements with the Parent to
finance its operations and acquisitions. Loans from the Parent to Informa Tech Digital Business with maturities within one
year were recorded as related-party short-term debt interest rate of 4.25% per annum. Loans from Parent to Informa Tech
Digital Business with maturities in excess of one year were recorded as related party long-term debt in the with fixed interest
rates ranging between 7% and 8% per annum. These loans were settled prior to the close of the Transactions. During the year
ended December 31, 2024, prior to the close of the Transaction, $474.9 million of the related party short-term debt and
$250.0 million of related party long-term finff ancing debt was extinguished and refleff cted as an increase in net parent
investment, with the remaining $59 million capitalized through net parent investment.

Interest income and interest expense

Interest income and interest expense on debt finff ancing and cash pooling arrangements are recorded within interest
income and interest expense on related party debt, respectively, within the accompanying consolidated statements of income
(loss) and comprehensive income (loss) as follows:

Years Ended December 31,
2025 2024 2023

Interest income on related party loans
receivabla e $ — $ 3,999 $ 3,487
Interest expense on related party debt $ 9,280 $ 17,740 $ 24,649

The accruerr d interest expense related to long-term debt to Parent was immaterial as of December 31, 2025, and is
recorded in related party payables within the accompanying unaudited condensed consolidated balance sheets.

Cash pooling arrangement

Prior to the Merger, the Parent used a centralized approach to cash management and financing of its operations. The
majoa rity of Informa Tech Digital Business’s cash was transferff red to the Parent on a regular basis, and the Parent funds
Informa Tech Digital Business’s operating and investing activities as needed. During fisff cal 2024 and 2023, transferff s of cash
to and froff m the Parent’s cash management system were reflected as inflows and outflows durdd ing each period are presented
net in finff ancing activities in the consolidated statement of cash floff ws.

Related party receivables and payables

Informa TechTarget has receivables and payabla es with the Parent arising from transactions entered into in the ordinary
course of business with the Parent, such as related party sales, shared and corporrr ate cost recharges, including payroll and
employee related costs, acquisition and integration costs and central operating costs. Related party receivabla es and payables
are recorded in the accompanying consolidated balance sheets as folff lows:

As of December 31,
2025 2024

Related party receivabla e $ 4,019 $ 2,900
Related party payabla e $ 5,671 $ 4,795

Settlement patterns of related party payables vary frr roff m transaction to transaction and are repaid on a non-routine basis.
Changes in related party receivabla es and payables are presented in operating activities in the consolidated statement of cash
flows.
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Services Agregg ements

In connection with the Merger, Informa TechTarget entered into a transitional service agreement with Informa Groupuu
Limited to receive certain business support services for generally up to 18 months afteff r the closing forff an initial monthly feeff
which appra oximated $2.0 million and decreases over the course of the agreement. These services include, but are not limited
to, IT services, accounting & financial services, HR & payroll services, property services, and business support services. In
connection with the Merger, Inforff ma TechTarget also entered into various arrangements with employees of the Parent and its
subsu idiaries to perform services for Inforff ma TechTarget under a secondment arrangement. For the years ended December 31,
2025 and 2024, Informa TechTarget had incurred $20.3 million and $1.9 million, respectively, for these transitional and
secondment services, which are classified within general and administrative expenses.

In connection with the Merger, Informa TechTarget entered into a reverse transitional service agreement with Inforff ma
Group Limited to provide property services to the Parent forff a fixff ed monthly fee.ff For the year ended December 31, 2025 and
2024, activities related to this service were not material. Additionally, the Parent collects receivabla es from our customers on
our behalf. As of December 31, 2025 and 2024, activities related to this service were not material.

Secondment Agreements

Informa TechTarget has entered into various arrangements with employees, including its chief executive officff er, of the
Parent and its subsu idiaries to perform services for Inforff ma TechTarget under a secondment arrangement. As of and for the
year ended December 31, 2025, $0.5 million of related party payables and $4.9 million of general and administrative
expenses were recognized for these secondment arrangements. As of and forff the year ended December 31, 2024, $0.5 million
of related party payabla es, $0.3 million of cost of revenues and $0.2 million of general and administrative expenses were
recognized for these secondment arrangements.

Refer to Note 4. Fair value measurementstt and Note 12. Income taxesa for disclosure of other related party transactions.

15. Commitments and contingencies

Legale Matters

From time to time, Inforff ma TechTarget may be subject to legal actions and claims in the ordinary crr ourse of business.
Management does not believe that the outcome of such proceedings will have a materially adverse effect on Informa
TechTarget’s financial position, results of operations or cash floff ws. Legal fees and other costs related to litigation and other
legal proceedings are expensed as incurred and are included in general and administrative expenses in the accompanying
consolidated statements of income (loss) and comprehensive income (loss).

16. Segments

The Company generates revenue by providing market insight and market access to the technology market, including
enterprise technology, artificff ial intelligence, channel, cybersecurity, media & entertainment, and service providers.

The CODM is the Chief Executive Officer. The CODM is the highest level of management responsible for assessing
the Company’s overall performance, and making operational decisions such as resource allocations related to operations,
product prioritization, and delegations of authority. The CODM has determined that the Company operates in a single
operating and reportabla e segment. The accounting policies of this segment are the same as those described in the summary of
significant accounting policies. The CODM’s assessment of performance and allocation of resources for the operating
segment is based on consolidated net income. The CODM uses net income to evaluate income generated from the segment
assets in deciding whether to reinvest profitsff into the segment or for acquisitions or to pay dividends. The CODM also uses
net income in competitive analysis by benchmarking to the Company’s competitors. The measure of segment assets is
reported on the balance sheet as total consolidated assets.

Significant expenses are presented on the consolidated statement of income (loss) and comprehensive income (loss),
which is regularly reviewed by the CODM. In addition, the CODM is regularly provided with total direct staff cff osts, which
are a component of the significant expense categories and are disclosed in the consolidated statements of income (loss) and
comprehensive income (loss), which was $264.1 million, $148.1 million, and $124.2 million forff the year ended
December 31, 2025, 2024, and 2023 respectively. For all periods presented, direct staff cff osts do not include staff cff osts which
were allocated to the Company by the Parent. Direct staff cff osts include share-based compensation and employee benefitsff .
There are no other significant expenses or asset inforff mation that are regularly provided to the CODM.

17. Subsequent Events

Marketkk volatility
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Subsu equent to year end and through the date of filff ing of this Annual Report on Form 10-K, the Company
experienced a significant decline in its market capitalization as a result of the decline in the Company’s stock price. Should
this decline continue or not reverse, the Company would evaluate if this is an event triggering assessment of goodwill
impairment in the first quarter of 2026. Should the Company determine this a triggering event, the Company would anticipate
a non-cash impairment of goodwill, in the firff st quarter of 2026, as a result of the reduction in its market capitalization relative
to current book values.
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Item 9. Changes in and Disagreements with Accountants on Accounting and Financial Disclosure

None.

Item 9A. Controls and Procedures

Limitaii tions on effeff ctivtt eness of co ontrols all nd procedures

We maintain disclosure controls and procedurd es (as that term is definff ed in Rules 13a-15(e) and 15d-15(e) under the
Securities Exchange Act of 1934, as amended (the “Exchange Act”)) that are designed to ensure that inforff mation required to
be disclosed in the reports that we file or submu it under the Exchange Act is recorded, processed, summarized and reported
within the time periods specified in the SEC’s rules and forms, and that such inforff mation is accumulated and communicated
to our management, including our principal executive officff er and principal financial officer, as appra opriate, to allow timely
decisions regarding required disclosures. In designing and evaluating our disclosure controls and procedurdd es, management
recognizes that any controls and procedurdd es, no matter how well designed and operated, can provide only reasonabla e
assurance of achieving the desired control objectives. In addition, the design of disclosure controls and procedurdd es must
reflect the factff that there are resource constraints and that management is required to appla y judgment in evaluating the
benefits of our controls and procedurdd es relative to their costs.

Evaluation of do isdd closll ure controls all nd procedures

Our management, with the participation of our principal executive officer and principal financial officer, evaluated, as
of the end of the period covered by this Annual Report on Form 10-K, the effectiveness of our disclosure controls and
procedurdd es (as that term is definff ed in Rules 13a-15(e) and 15d-15(e) under the Exchange Act). Based on that evaluation, our
principal executive officer and principal financial officer concluded that our disclosure controls and procedurdd es were not
effeff ctive as of December 31, 2025, due to the material weaknesses in our internal control over finff ancial reporting as
described below.

Managea ment’s reporee t on intii ertt nal control over finaii ncial reportingii

Our management is responsible for establishing and maintaining adequate internal control over finff ancial reporting, as
defined in RulRR es 13a-15(f) and 15d-15(f) of the Exchange Act. Our management assessed the effeff ctiveness of our internal
control over finff ancial reporting as of December 31, 2025. In making our assessment of internal control over finff ancial
reporting, our management used the criteria described in Internal Control – Integre ated Frameworkrr (2013) issued by the
Committee of Sponsoring Organizations of the Treadway Commission (COSO).

A material weakness is a deficff iency, or combination of deficff iencies, in internal control over finff ancial reporting, such
that there is reasonabla e possibility that a material misstatement of the annual or interim financial statements will not be
prevented or detected on a timely basis. Our management previously identifieff d the following material weaknesses in our
internal control over finff ancial reporting, and such material weaknesses remain unremediated as of December 31, 2025:

• We did not design and maintain an effecff tive control environment as we lacked a suffiff cient complement of
personnel with an appropriate level of internal controls and accounting knowledge, training and experience
commensurate with our financial reporting requirements. The limited personnel resulted in our inability to
consistently establa ish appra opriate authorities and responsibilities in pursuit of our financial reporting objectives,
as demonstrated by, among other things, insuffiff cient segregation of dutdd ies in our finance and accounting
functions.

• We did not design and maintain effecff tive controls in response to the risks of material misstatement as changes to
existing controls or the implementation of new controls were not sufficient to respond to changes to the risks of
material misstatement to finff ancial reporting.

• We did not design and maintain effective monitoring controls to ascertain whether the components of internal
control are present and functioning, and inforff mation and communication controls to supporuu t the functioning of
internal control.
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These material weaknesses contributed to the folff lowing additional material weaknesses:

• We did not design and maintain effective controls over the period-end finff ancial reporting process to achieve
complete, accurate, and timely financial accounting, reporting and disclosures, including the classification of
various accounts and the presentation and disclosure of items in the consolidated financial statements.

• We did not design and maintain effective controls to analyze, account for and disclose non-routine, unusual or
complex transactions. Specifically, we did not design and maintain controls to timely analyze and account for
acquisition transactions and asset impairments.

• We did not design and maintain forff mal accounting policies, procedurdd es, and controls to achieve complete,
accurate, and timely financial accounting, reporting and disclosures, including controls over the preparation and
review of account reconciliations and journal entries, and control activities related to all significant accounts and
disclosures, including controls to validate reliabia lity of system-generated information used in the controls.

The material weaknesses related to the lack of sufficient complement of personnel with an appropriate level of internal
controls and accounting knowledge, training and experience, risk assessment, lack of effeff ctive controls over the period-end
financial reporting process, lack of effective controls related to non-routine, unusual or complex transactions, and the lack of
effeff ctive control activities related to all significant accounts and disclosures resulted in the restatement of the Company’s
financial statements as of December 31, 2023 and forff the year ended December 31, 2023, including opening net parent
investment, and for the three months, six months and nine months ended March 31, 2024 and 2023, June 30, 2024 and 2023
and September 30, 2024 and 2023, respectively; and adjustments recorded in conjunction with the preparation of the financial
statements as of and forff the year ended December 31, 2024 related to acquisition and integration related costs and certain
accruerr d expenses. These material weaknesses also resulted in immaterial misstatements to subsu tantially all significant
accounts and disclosures as of December 31, 2025 and 2024, and forff the three months, six months and nine months ended
March 31, 2025 and 2024, June 30, 2025 and 2024 and September 30, 2025 and 2024.

Additionally, the above material weaknesses could result in a misstatement of the consolidated financial statements and
disclosures that would result in a material misstatement to the annual or interim consolidated financial statements that would
not be prevented or detected.

In addition to the foregoing, we did not design and maintain effective controls over inforff mation technology (“IT”)
general controls for inforff mation systems that are relevant to the preparation of our consolidated financial statements,
specifically, with respect to: (i) program change management controls for finff ancial systems to ensure that IT program and
data changes affecting finff ancial IT applications and underlying accounting records are identifieff d, tested, authorized, and
implemented appropriately; (ii) user access controls to ensure appra opriate segregation of dutdd ies and that adequately restrict
user and privileged access to finff ancial applications, programs, and data to appa ropriate company personnel; (iii) computer
operations controls to ensure that critical batch jobs are monitored and data backupskk are authorized and monitored; and (iv)
testing and approval controls forff program development to ensure that new software development is aligned with business and
IT requirements. These IT deficff iencies did not result in a misstatement to the consolidated financial statements; however, the
deficiencies, when aggregated, could impact maintaining effecff tive segregation of dutd ies, as well as the effectiveness of IT-
dependent controls (such as automated controls that address the risk of material misstatement to one or more assertions, along
with the IT controls and underlying data that supporu t the effeff ctiveness of system-generated data and reports) that could result
in misstatements potentially impacting all financial statement accounts and disclosures that would not be prevented or
detected. Accordingly, management has determined these deficff iencies in the aggregate constitute a material weakness.

Because of these material weaknesses, our management concluded that we did not maintain effeff ctive internal control
over finff ancial reporting as of December 31, 2025.

The effectiveness of our internal control over finff ancial reporting as of December 31, 2025 has been audited by
PricewaterhouseCoopers LLP, an independent registered public accounting firff m, as stated in their report which appears
herein.

Remediatiott n plan forff the matertt ial weaknesses

With the oversight of the Audit Committee of the Board of Directors, and assistance of third-party advisors,
Management developed and began executing a comprehensive remediation plan durdd ing fisff cal year 2025, which is still
ongoing as of the date of this report. The folff lowing remediation activities commenced in 2025 and will continue into 2026:

• We have hired experienced finance and accounting personnel and supplu emented remaining capacity gapsa with
third-party experts, strengthening technical accounting, SEC reporting, and internal control expertise and
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enabling the Company to design and implement controls over segregation of dutdd ies. We will continue to make
additional accounting hires to further bolster accounting capabilities

• We have engaged a third-party advisory firm to begin assisting the Company in designing, implementing, and
documenting control activities across significant process areas (including entity level controls, monitoring
controls, period-end review controls, and controls over non-routine and complex transactions) that support the
Company’s significant accounts and disclosures and align to the COSO framework;

• We have engaged a third-party advisory firm to assist in designing and implementing a formal financial
statement risk assessment to identify mff aterial finff ancial statement line items for which key controls are needed to
ensure complete and accurate financial reporting;

• We have engaged a third-party advisory frr irff m to assist in designing and implementing IT general controls across
all relevant systems, including controls over user access, program change management, computer operations, and
system development activities;

• We have provided trainings for finff ance, accounting, and control owners focff used on internal control over
financial reporting, and will continue to provide trainings to both existing and newly hired personnel; and

• We have designed and began implementing forff mal accounting policies, procedurd es and controls.

While management believes these actions represent progress, the material weaknesses have not been fully remediated
as of December 31, 2025, as many of these remediation efforff ts are still ongoing and, in some cases, suffiff cient time had not
elapsed to demonstrate sustained operating effectff iveness of the newly designed and implemented controls.

Management will continue to execute the remediation plan throughout fiscal year 2026. The process of designing and
maintaining effective internal control over finff ancial reporting is a continuous effoff rt that requires management to anticipate
and react to changes in our business, economic, and regulatory err nvironments and to expend significant resources. As we
continue to evaluate our internal control over finff ancial reporting, we may take additional actions to remediate the material
weaknesses or modify the remediation actions described abovea .

While we will devote significant time and attention to these remediation efforts, the material weaknesses will not be
considered remediated until management completes the design and implementation of the actions described abovea and the
controls operate for a sufficient period of time, and management has concluded, through testing, that these controls are
effeff ctive.

Changes in iii ntii ertt nal control over finaii ncial reporting

There were no changes in our internal control over finff ancial reporting (as defined in RulRR es 13a-15(f) and 15d-15(f)
under the Exchange Act) during the quarter ended December 31, 2025 that have materially affeff cted, or are reasonabla y likely
to materially affeff ct, our internal control over finff ancial reporting.

Item 9B. Other Information

(b) There were no Rule 10b5-1 plans or non-Rule 10b5-1 trading arrangements (as defined in Item 408(c) of
Regulation S-K) adopted, modified, or terminated by any directors or officers (as defined in RulRR e 16a-1(f)) of the Company
during the fourff th quarter of 2025 covered by this Annual Report.

Item 9C. Disclosure Regarding Foreign Jurisdictions that Prevent Inspections

Not appla icable.
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PART III

Item 10. Directors, Executive Offiff cers and Corporate Governance

The inforff mation required by this item concerning directors and executive officers is incorporrr ated herein by reference
under the headings to be titled “Election of Directors” and “Information About Corporate Governance” in our definitive
proxy statement to be fileff d with the SEC in connection with the Company’s 2026 Proxy Statement relating to our 2026
Annual Meeting of Stockholders of TechTarget, Inc. (the “Proxy Statement”). The Company has a Code of Business Conduct
and Ethics that appla ies to all of our employees, officff ers (including our principal executive officer, principal financial officff er,
principal accounting officff er or controller, or persons perforff ming similar funcff tions) as well as the members of the Board of
Directors of the Company. The code is available at https://investor.inforff matechtarget.com/governance/corporate-governance/.
We will make any required disclosure under Item 5.05 of Form 8-K regarding an amendment to, or a waiver froff m, a
provision of our Code of Business Conduct and Ethics that applies to our principal executive officer, principal financial
offiff cer, principal accounting officer or controller, or persons performing similar funcff tions by posting such informff ation on our
website.

Item 11. Executive Compensation

The inforff mation required by this item will be set forff th under the headings to be titled “Director Compensation,”
“Executive Compensation,” and “Compensation Committee Report” in our Proxy Statement and is incorporrr ated herein by
reference.

Item 12. Security Ownership of Certain Beneficff ial Owners and Management and Related Stockholder Matters

The inforff mation required by this item will be set forff th under the headings to be titled “Security Ownership of Certain
Beneficial Owners and Management” and “Equity Compensation Plan Inforff mation” in our Proxy Statement and is
incorporated herein by reference.

Item 13. Certain Relationships and Related Transactions, and Director Independence

The inforff mation required by this item will be set forff th under the headings to be titled “Information abouta Corporate
Governance” and “Certain Relationships and Related Party Transactions” in our Proxy Statement and is incorporrr ated herein
by reference.

Item 14. Principal Accountant Fees and Services

The inforff mation required by this item will be set forff th under the heading to be titled “Independent Registered Publu ic
Accounting Firm” in our Proxy Statement and is incorporated herein by reference.
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PART IV

Item 15. Exhibits and Financial Statement Schedules

The folff lowing documents are fileff d as part of this Annual Report:

(a)(1) The financial statements as indicated in the index set forth on page F-1.

(a)(2) Financial statement scheduldd es have been omitted since they either are not required, not applicable, or the
information is otherwise included in the consolidated financial statements or the related footff notes.

(a)(3) Exhibits:

Incorporated by Reference
Exhibit
Number Exhibit Description

Filed
HerewithForm Exhibit Filing Date

Registration/File
No.

*2.1 Agreement and Plan of Merger, dated as of January 10,
2024, by and among TechTarget, Inc., Toro CombineCo,
Inc., Toro Acquisition Sub, LLC, Inforff ma PLC, Informa
US Holdings Limited, and Inforff ma Intrepid Holdings Inc.

8-K 2.1 1/11/2023 001-33472

3.1 Amended and Restated Certificff ate of Incorporrr ation of the
Registrant, dated December 2, 2024.

8-K 3.2 12/06/2024 001-42428

3.2 Amended and Restated Bylaws of the Registrant, dated
December 2, 2024.

8-K 3.3 12/06/2024 001-42428

4.1 Description of Securities Registered Under Section 12 of
the Exchange Act

10-K 4.1 5/28/2025 001-42428

4.4 Indenturtt e, dated as of December 13, 2021, by and
between TechTarget, Inc. and U.S. Bank National
Association, as trusrr tee.

8-K 4.1 12/14/2021 001-33472

4.5 First Suppluu emental Indenture, dated as of November 29,
2024, by and among Toro CombineCo, Inc., TechTarget,
Inc. and U.S. Bank National Association, as trusrr tee to
Indenturtt e, dated as of December 13, 2021, by and
between TechTarget, Inc. and U.S. Bank National
Association, as trusrr tee.

8-K 4.2 12/06/2024 001-42428

10.1 Stockholders Agreement, dated as of December 2, 2024,
by and among TechTarget, Inc. (formerly known as Toro
CombineCo, Inc.), Informa PLC and Inforff ma US
Holdings Limited.

8-K 10.1 12/06/2024 001-42428

10.2 Registration Rights Agreement, dated as of December 2,
2024, by and between TechTarget, Inc. (formerly known
as Toro CombineCo, Inc.) and Informa US Holdings
Limited.

8-K 10.2 12/06/2024 001-42428

10.3 Tax Matters Agreement, dated as of December 2, 2024,
by and among TechTarget, Inc. (formerly known as Toro
CombineCo, Inc.), Informa PLC, Inforff ma USA, Inc.,
Informa Tech LLC and Inforff ma Intrepid Holdings Inc.

8-K 10.3 12/06/2024 001-42428

10.4* Transitional Services Agreement, dated as of December
2, 2024, by and between TechTarget, Inc. (formerly
known as Toro CombineCo, Inc.) and Inforff ma Groupu
Limited.

8-K 10.4 12/06/2024 001-42428

10.5* Reverse Transitional Services Agreement, dated as of
December 2, 2024, by and between TechTarget, Inc.
(formerly known as Toro CombineCo, Inc.) and Inforff ma
Group Limited.

8-K 10.5 12/06/2024 001-42428

10.6 Data Sharing Agreement, dated as of December 2, 2024,
by and between TechTarget, Inc. (formerly known as
Toro CombineCo, Inc.) and Informa PLC.

8-K 10.6 12/06/2024 001-42428
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10.7 Brand License Agreement, dated as of December 2,
2024, by and between TechTarget, Inc. (formerly known
as Toro CombineCo, Inc.) and Informa Group Lu imited.

8-K 10.7 12/06/2024 001-42428

10.8 Commercial Cooperation Agreement, dated as of
December 2, 2024, by and between TechTarget, Inc.
(formerly known as Toro CombineCo, Inc.) and Inforff ma
Group Limited.

8-K 10.8 12/06/2024 001-42428

10.9* Credit Agreement, dated December 2, 2024, by and
among Toro CombineCo, Inc., the Lenders party thereto
and Inforff ma Group Holdings Limited.

8-K 10.9 12/06/2024 001-42428

10.10# TechTarget, Inc. 2024 Incentive Plan. 8-K 10.10 12/06/2024 001-42428
10.11# TechTarget, Inc. 2024 Employee Stock Purchase Plan. 8-K 10.11 12/06/2024 001-42428
10.12# Secondment Agreement, dated as of December 2, 2024,

by and among TechTarget, Inc. (formerly known as Toro
CombineCo, Inc.), Gary Nugent and Inforff ma Supporuu t
Services, Inc.

8-K 10.12 12/06/2024 001-42428

10.13# Restrictive Covenant Agreement, dated as of December
2, 2024, by and between TechTarget, Inc. (formerly
known as Toro CombineCo, Inc.) and Gary Nrr ugent.

8-K 10.13 12/06/2024 001-42428

10.14# Employment Agreement, dated as of January 10, 2024,
by and between the Company and Daniel Noreck

X

10.15# Employment Agreement, dated as of January 10, 2024,
by and between the Company and Steven Niemeic

X

10.16# Form of Restricted Stock Unit Agreement under 2024
Incentive Plan

10-K 10.14 5/28/2025 001-42428

10.17# Form of Stock Option Agreement X
10.18# Short-Term Incentive Plan 10-Q 10.2 11/10/2025 001-42428
10.20# Form of Indemnificff ation Agreement 10-K 10.15 5/28/2025 001-42428
10.21# TechTarget, Inc. 2026 Non-Employee Director

Compensation
X

19.1 Insider Trading and Public Communication Policy 10-K 19.1 5/28/2025 001-42428
21.1 List of Subsu idiaries X
23.1 Consent of PricewaterhouseCoopers LLP - US X
23.2 Consent of PricewaterhouseCoopers LLP - UK X
31.1 Certificff ation of Chief Executive Officff er Pursuant to

Securities Exchange Act RulRR es 13a-14(A) And 15d-
14(A), As Adopted Pursuant To Section 302 of the
Sarbanes-Oxley Act Of 2002

X

31.2 Certificff ation of Principal Financial Officer Pursuant to
Securities Exchange Act RulRR es 13a-14(A) And 15d-
14(A), As Adopted Pursuant To Section 302 of the
Sarbanes-Oxley Act Of 2002

X

32.1 Certificff ation by Chief Executive Officff er and Chief
Financial Officer Pursuant to 18 U.S.C. Section 1350, as
adopted pursuant to Section 906 of the Sarbar nes-Oxley
Act of 2002

X

97.1 Compensation Recovery Policy 10-K 97.1 05/28/2025 001-42428
101.INS Inline eXtensible Business Reporting Language (XBRL)

Instance Document – the instance document does not
appear in the Interactive Data File because its XBRL tags
are embedded within the Inline XBRL document.

X

101.SCH Inline XBRL Taxonomy Extension Schema Document
104 Cover Page Interactive Data File (formatted as inline

XBRL and contained in Exhibit 101)
X

* Certain annexes to the Agreement and Plan of Merger, Transitional Services Agreement, Reverse Transitional Services
Agreement, and Credit Agreement have been omitted pursuant to Item 601(a)(5) of Regulation S-K. Certain schedules,
annexes and exhibits to the Agreement and Plan of Merger have been omitted pursuant to Item 601(b)(2) of Regulation S-K.
Certain portions of the Transitional Services Agreement have been omitted pursuant to Rule 601(b)(10) of Regulation S-K.
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The registrant will furnish copies of any such schedules, annexes and exhibits to the U.S. Securities and Exchange
Commission upon request.

# Management contract or compensatory plan or arrangement filed as an Exhibit to this Annual Report pursuant to 15(a) and
15(c) of Form 10-K.

Item 16. Form 10-K Summary

None.
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SIGNATURES

Pursuant to the requirements of Section 13 or 15(d) of the Securities Exchange Act of 1934, the registrant has duly
caused this report to be signed on its behalf by the undersigned thereunto duldd y authorized.

TECHTARGET, INC.

Date: March 11, 2026 By: /s/ Gary Nugent
Gary Nugent
Chief Ee xeEE cutive OfficO er and Director
(principal executive offico er)r

Pursuant to the requirements of the Securities Exchange Act of 1934, this report has been signed below by the
following persons on behalf of the registrant and in the capacities and on the dates indicated.

Signature Title or Capacity Date

/s/ Gary Nrr ugent Chief Executive Officer and Director March 11, 2026
Gary Nugent (principal executive officff er)

/s/ Daniel T. Noreck Chief Financial Offiff cer and Treasurer March 11, 2026
Daniel T. Noreck (principal financial and accounting officff er)

/s/ Patrick Martell Chair of the Board March 11, 2026
Patrick Martell

/s/ Stephen A. Carter Director March 11, 2026
Stephen A. Carter

/s/ Sally Ashforff d Director March 11, 2026
Sally Ashforff d

/s/ David Flaschen Director March 11, 2026
David Flaschen

/s/ M. Sean Griffey Director March 11, 2026
M. Sean Griffeff y

/s/ Don Hawk Director March 11, 2026
Don Hawk

/s/ Christina Van Houten Director March 11, 2026
Christina Van Houten

/s/ Perfecto Sanchez Director March 11, 2026
Perfecto Sanchez
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