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Dear Sprinklr stockholders, 

Sprinklr’s opportunity is rooted in the power of our fully unified, AI-native platform. Today, we support more than 1,600 global enterprises and 

their worldwide customers across 30+ channels and over 150 languages, leveraging unified data and customer context to drive a growth flywheel 

across Marketing, Voice of the Customer, and Service. 

The world’s most iconic brands are increasingly choosing Sprinklr as a strategic partner, drawn to our AI-native platform that unifies marketing, 

customer insights, and care to support long-term customer experience strategies. In FY26, annual recurring revenue (ARR) from our generative 

AI-native Sprinklr Service SKUs grew 50% year over year, reflecting our ability to match the right model to each task and deliver relevance, 

personalization, and automation at scale. Our AI agents are purpose-built for customer-facing functions and tailored to the unique needs of 

specific industries. 

Fiscal year 2026 marked a year of meaningful progress in Sprinklr’s transformation. While renewals were not as high as we would have liked, they 

trended positively in the second half and we delivered against the core objectives we set at the start of the year. We optimized our cost structure, 

increased revenue productivity, streamlined operations, and strengthened our leadership team. Together with Project Bear Hug, these actions are 

driving a cultural shift toward greater accountability, customer centricity, and operational discipline.

We also delivered solid financial results while continuing to invest in innovation for our customers, including:

• Total revenue of $857.2 million, up 8% year over year

• Non-GAAP operating income* of $146.2 million, representing a 17% margin*

• Free cash flow* of $141.9 million with increased cash conversion

• $150 million returned to stockholders through a share repurchase program

We have now entered the second phase of our transformation – transition and execution – which will continue through fiscal year 2027.  

This phase is focused on embedding the changes we made last year to build a stronger, more scalable, and more efficient foundation. 

Customer experience is at an inflection point. AI represents a generational technology shift that is redefining how enterprises engage with people. 

We believe that we are well positioned to benefit as brands seek deeper connections built on context and recognition. Today’s consumers expect 

brands to recognize them, respond instantly, and keep every interaction seamless and connected. 

Our mission is simple but powerful: we are defining Unified Customer Experience Management – one platform that brings together structured 

and unstructured data and then turns that data into insights and predictions that drive meaningful action across the entire customer journey from 

discovery and purchase through to engagement, care, and long-term value. As data, AI, and automation converge, we believe that Sprinklr is 

uniquely positioned to help the world’s leading brands deliver more consistent, intelligent, and impactful customer experiences at scale.

While there is still work ahead, we remain confident in our plan and firmly committed to delivering durable growth and long-term 

value for our stockholders.

Thank you for your continued support.

* Non-GAAP operating Income, non-GAAP operating margin and  free cash flow are non-GAAP financial measures. For further information regarding these non-GAAP measures, including the limitations of 

the use of such measures and a reconciliation of reconciliation of each measure to the most directly comparable financial measure stated in accordance with GAAP, see “Item 7. Management’s Discussion 

and Analysis of Financial Condition and Results of Operations—Non-GAAP Financial Measures” in our Annual Report on Form 10-K for the fiscal year ended January 31, 2026.











































































































































































































































Board of Directors

Ragy Thomas    Founder and Chairman of the Board

Neeraj Agrawal    General Partner, Battery Ventures

Jan R. Hauser    Business Advisor and Financial Expert

Kevin Haverty    Advisor and Private Investor

Yvette Kanouff    Partner, JC2 Ventures

Rory Read    President & CEO and Director

Eileen Schloss    Human Capital Operations Advisor, Advent International

Stephen M. Ward, Jr.    Former President & CEO, Lenovo Corporation

Tarim Wasim    Partner, Hellman & Friedman (H&F)
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Sprinklr, Inc.

441 9th Avenue, 12th Floor

New York, New York 10001
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KPMG LLP

New York, New York

Computershare Trust Company, N.A. 

150 Royall Street

Canton, Massachusetts 02021

Thursday, June 11, 2026, at 10:00 a.m., Eastern Daylight Time

www.virtualshareholdermeeting.com/CXM2026

Sprinklr’s Class A common stock is listed on the New York Stock Exchange under the symbol “CXM.”

ir@sprinklr.com

This annual report contains forward-looking statements within the meaning of the federal  

securities laws.  Actual results could differ materially from those expressed in such statements.  

Further information on factors that could affect results is included in the fiscal year 2026 Form 10-K, 

included in this annual report.
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Anthony Coletta   Chief Financial Officer

Joy Corso    Chief Administrative Officer

Sanjay Macwan    Chief Information Officer
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