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Dear Fellow Shareholders:

It is my privilege to write to you for the first time as Chief Executive Officer of Dave & Buster’s Entertainment.
Since joining in July 2025, I have immersed myself in every dimension of this business—visiting stores, listening
to guests, and learning alongside the exceptional team members who bring our two iconic brands, Dave &
Buster’s and Main Event, to life every day. What I found confirmed my conviction: we are the largest operator
of Family Entertainment Centers in the world, and we are sitting on an extraordinary platform for long-term,
profitable growth.

Fiscal year 2025 was a year of transition and deliberate foundation-building. Against a challenging consumer
backdrop—marked by softening traffic and shifting guest expectations—we took decisive action to stabilize the
business, sharpen our strategy, and set the stage for a meaningful inflection.

Fiscal Year 2025 Highlights

• Revenue of $2.1 billion in fiscal year 2025.

• Adjusted EBITDA of $437 million in fiscal year 2025.

• Launched an entirely new Dave & Buster’s menu and Happy Hour program, meaningfully strengthening
food and beverage attachment and mix throughout the year.

• Delivered sequential improvement in food sales growth across walk-in channels, driven by our Eat & Play
Combo and an elevated menu offering.

• Introduced innovative experiences including the Human Crane, invested in new games and strategic
partnerships to reinvigorate our midway with many more activations planned for fiscal year 2026.

• Defined our brand purpose of “Fun is the Emotion” and establishing a clear North Star to guide everything
we do.

• Executed successful ticketed events, including high-energy sports watch activations, demonstrating the
power of our venues as premier destinations for marquee occasions.

A Compelling Strategy to Win

Through a rigorous strategic review and deep consumer research, we have built a clear, differentiated strategy
that I am confident will drive substantial long-term value for our shareholders.

We are a games-first business with over 60% of our revenue derived from amusements. That is not just a data
point; it is the strategic lens through which we see every decision. We are reimagining our entertainment
arcade to establish Dave & Buster’s as the definitive indoor location-based entertainment destination, driving
trial visits, deepening repeat visitation, and modernizing our games portfolio and in-store activations. We are
also transforming the WIN store into a high-impact destination attraction that delivers a memorable finale to
every visit—all while delivering tremendous value to our guests.

Fiscal year 2025 reinforced the power of pairing food and beverage with the entertainment experience. Our Eat
& Play Combo was a standout driver, and we will continue to test and scale programmatic levers to grow this
attachment metric in a margin-accretive way. In parallel, we are simplifying our menu and elevating our culinary
approach—reducing operational complexity while improving quality and speed of service.



We also see a significant opportunity to reshape how guests perceive our value. In January 2026, we expanded
our Half Price Games promotion to Sunday through Thursday, creating a differentiated, on-brand everyday
value platform with attractive margin characteristics. Early results are promising: average gaming spend has
held steady while dwell times have increased meaningfully, expanding the window to attach food and beverage
during each visit. We are further simplifying our rate card, streamlining the kiosk experience, and applying
disciplined menu engineering because for our guests, nothing beats clarity and simplicity.

Operational Excellence and Margin Management

Excellent strategy demands excellent execution. We are overhauling our labor model, optimizing staffing levels,
and simplifying operational processes to deliver a materially better guest experience. We have set clear,
measurable service standards at key guest touchpoints—including a one-minute greeting and four-minute drink
delivery—backed by consistent coaching and performance management. We have also taken meaningful steps
to protect gross profit despite higher gameplay and ticket issuance, through pricing discipline and the digital
rollout of ticket management, replacing what was historically a labor-intensive manual process. On the financial
side, we are managing capital spending with rigor to generate strong free cash flow while pursuing savings that
will expand EBITDA margins.

Marketing, Technology, and Partnerships

We are rebuilding our marketing engine with the right talent, processes, and measurement infrastructure to
deliver compelling creative and media strategies that move guests through our doors. We are activating our
loyalty program to deepen guest relationships and build brand consideration, while developing a scalable
Special Events growth engine that turns occasions into culturally relevant moments and converts event guests
into loyal, repeat visitors.

Technology is a critical enabler of everything we are building. We are modernizing in-store systems to reduce
friction for team members and elevate the guest experience, upgrading our website and mobile app to increase
conversion, and investing deeply in data, particularly first-party data, to enable faster, smarter decision-making
across the business. Strategic partnerships with culturally relevant IP and brands will further amplify our
entertainment offering, deepen guest engagement, and strengthen our long-term competitive position.

Our People and Our Communities

Our team members are the heart of everything we do. The connection between team enthusiasm, guest
enjoyment, and business performance is direct and we are investing accordingly. We are implementing
leadership development programs across our stores and support center to strengthen our bench, improve
retention, and increase internal mobility. We are also unifying our culture around a shared mission. At Dave &
Buster’s, our “You Got It!” service philosophy drives every team member to go above and beyond for every
guest. At Main Event, our values of raising your game, going above and beyond, speaking up, making it
memorable, and winning through people—guide every action, every day.

Our commitment to community is equally strong. We have proudly supported Make-A-Wish since 2012, and
Main Event continues its long-standing partnership with the Special Olympics. Across the country, our venues
participate in local charitable efforts that reflect the communities we serve. Our Buster’s Legacy Fund,
supported by contributions from team members, guests, and business partners, provides critical assistance to
team members facing difficult life events or severe financial hardship.

Looking Ahead

Beyond our domestic opportunity, the international stage beckons. With seven billion potential customers
outside our current footprint, the long-term global runway for these brands is extraordinary. Our near-term
focus remains squarely on executing our domestic strategy with discipline and precision—but make no mistake,
the world-stage opportunity is real, and we intend to capture it.



I am extremely energized about this company’s future. We have two beloved, industry-leading brands,
exceptional underlying business models, and a team that is talented, passionate, and hungry to win. Our
strategy is clear. Our direction is set. And I am confident that the best days for Dave & Buster’s and Main Event
lie squarely ahead. We remain committed to delivering the highest possible returns for our shareholders and
unlocking the full potential of this remarkable company.

Thank you for your continued interest in and support of our journey.

Tarun Lal

Chief Executive Officer

Dave & Buster’s Entertainment, Inc.
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FORWARD-LOOKING STATEMENTS

This Annual Report on Form 10-K (“Form 10-K”) contains statements that are, or may be deemed to be, “forff ward-
looking statements” within the meaning of Section 27A of the Securities Act of 1933, as amended (the “Securities Act”),
and Section 21E of the Securities Exchange Act of 1934, as amended (the “Exchange Act”). These forward-looking
statements can be identified by the use of forward-looking terminology, including the terms “believes,” “estimates,”
“anticipates,” “expects,” “intends,” “may,” “will” or “should” or, in each case, their negative or other variations or
comparable terminology. These forward-looking statements include all matters that are not historical facts. They appear in
a number of places throughout this report and include statements regarding our intentions, beliefs or current expectations
concerning, among other things: our results of operations; financial condition; liquidity; prospects; growth; strategies; the
industryrr in which we operate; expansion and opening of new locations; expectations regarding variability in run-rate levels
in our stores and seasonality; expectations of future proceeds from sale-leaseback transactions; anticipated breakage; our
compliance with debt covenants and the terms of our Credit Agreement (as defined herein); our defenses to various legal
claims we may face; and opportunities and risks affeff cting our business, industryrr and financial results, including
macroeconomic factors.

By their nature, forward-looking statements involve risks and uncertainties because they relate to events and depend
on circumstances that may or may not occur in the future. Important factors that could cause our actuatt l results and financial
condition to differff materially from those indicated in the forward-looking statements include, among others, the following:
our ability to successfulff ly design and execute our business strategy; our effeff ctiveness at integrating and operating our past
or future acquisitions; the effeff cts of new or improved technologies or changes in consumer behavior; the potential for
unfavff orable pubu licity; our ability to obtain and renew leases on favorable terms or at all; our subsu tantial indebtedness and
covenants in our Credit Agreement restricting our ability to implement our business plan; our success in opening and
operating new stores profitff ably and optimizing existing stores; risks related to our information systems and potential
cybersecurity breaches or other privacy or data incidents; the cost and availabia lity of certain commodities; our procurement
of new games and entertainment offeff rings and our ability to obtain related licensing rights; the extensive laws and
regulations in which we must comply with; and other factors, including those set forth in in Item A. Risk Factors in this
Form 10-K. In addition, even if our results of operations, financial condition and liquidity, and the development of the
industryrr in which we operate are consistent with the forward-looking statements contained in this Form 10-K, such results
or developments may not be indicative of results or developments in subsu equent periods. Forward-looking statements are
based only on information currently availabla e to us and speak only as of the date of this Form 10-K. We do not undertake
any obligation to update or revise the forward-looking statements to reflect events that occur or circumstances that exist
afteff r the date on which such statements were made, except to the extent required by law.

PART I

ITEM 1. Business

Dave & Buster’s Entertainment, Inc. (“D&B Entertainment”) is the owner and operator of 243 venues in North
America that offeff r premier entertainment and dining experiences for both aduldd ts and families under the Dave & Buster's
and Main Event brands. As of Februarr ry 3, 2026, the Company had 179 Dave & Buster’s branded stores in 43 states, Puerto
Rico, and Canada that offeff r guests the opportunity to “Eat Drink Play and Watch”, all in one location. Each store offeff rs a
full menu of entrées and appetizers, a complete selection of alcoholic and non-alcoholic beverages, and an extensive
assortment of entertainment attractions centered around playing games and watching live sports and other televised events.
Internationally, the Company is in early-stage growth as a franchisor of the Dave & Buster’s brand, with four franchised
locations currently open. As of Februarr ry 3, 2026, the Company also has 64 Main Event stores in 22 states across the United
States. Main Event offeff rs food, drinks and entertainment, including state-of-tff he-art bowling, laser tag, arcade games and
virtuat l reality, making it the perfect place for families to connect and make memories.

Unless otherwise provided in this report, references to “Dave & Buster’s,” “we,” “us,” “our” or the “Company” refer
to D&B Entertainment and its wholly owned subsu idiaries and any predecessor entities. All dollar amounts are presented in
millions, unless otherwise noted or the context otherwise requires, except for per share amounts.
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Our fiscal year consists of 52 or 53 weeks ending on the Tuesday afteff r the Monday closest to January 31. During
fiscal 2024, we adjud sted the year-end day from Sunday to Tuesday to improve labora and operational effiff ciencies by ending
the Company's periods outside of the busier weekend timeframe. Each quarterly period has 13 weeks, except in a 53-week
year when the fourth quarter has 14 weeks. Fiscal 2025 and fiscal 2024 contained 52 weeks, while fiscal 2023 contained 53
weeks. We refer to our fiscal years ended Februarr ry 3, 2026, Februarr ry 4, 2025 and Februarr ry 4, 2024 as “fisff cal 2025,”
“fisff cal 2024,” and “fisff cal 2023,” respectively, throughout this report.

Entertainment

Game play is a key aspect of the entertainment experience at each of our stores, which we believe is the core
differentiating featurt e of our brands. The arcade in each of our stores is an area where we offeff r a wide array of
entertainment options (including redemption, simulation, virtuat l reality, traditional arcade and other midway-style games
and experiences), some of which are exclusive to our Dave & Buster's and Main Event brands on a permanent or temporaryrr
basis. Our Dave & Buster’s and Main Event stores average approximately 125 and 112 games, respectively. The number
of entertainment options at any particular store depends on the location footprt int and other activities offeff red, which may
include bowling, laser tag, billiards and gravity ropes.

Most of our games are activated by game play credits on cards or other radio-frequency identificff ation devices. A
customer purchases a card with game play credits or “chips” at an automated kiosk, through our mobile application, or
from one of our team members. Our entertainment revenues accounted for approximately 62.9% of our total revenues
during fiscal 2025. Redemption games offeff r our customers the opportunity to win tickets that are redeemable at a retail-
style space in our stores with prizes ranging from branded novelty items to high-end electronics.

We believe this “opportunity to win” creates a fun and highly energized social experience that is an important aspect
of the in-store experience and cannot be easily replicated at home. Many of our non-redemption games, which include our
virtuat l reality, video, and simulation offeff rings, can be played by multiple customers simultaneously and include some of
the latest high-tech games that are commercially availabla e.

Sports viewing is another key component of the entertainment experience at Dave & Buster’s. All our stores have
multiple large screen televisions and high-quality audio systems providing customers with a dedicated area for watching
live sports and other immersive programming. The majoa rity of our Dave & Buster's branded stores have an enhanced
viewing experience with huge cutting-edge LED “Wow Walls” that deliver an elevated viewing experience and provide a
platform for broader programming and marketing opportunities. Our sports-viewing areas offeff r an immersive viewing
environment that provide customers with large, high-definition televisions, where customers watch national and local
sports programming and enjon y our full bar and food menu. We strive to create an energetic environment that includes a
differentiated and interactive viewing experience for customers. We believe these featurtt es create an energetic and social
environment and supporu t our strategy of positioning Dave & Buster’s as an entertainment destination. At Dave & Buster’s
guests can enjon y arcade games, complemented by sports viewing, along with food and beverage offeff rings as part of an
integrated entertainment experience.

Food and Beverage

We strive to differentiate our food with quality, flavorful offeff rings guided by a “modern American dining” identity
at both our Dave & Buster’s and Main Event locations. These offeff rings are rooted in enhanced flavors and quality
ingredients across a condensed number of menu items that enable our customers to explore new flavors while offeff ring a
balanced selection of familiar dishes. In recent years, we have modified our menus for simplifieff d execution and made
kitchen enhancements to allow us to deliver dishes to customers faster and drive an improved customer experience. During
the third quarter of 2025, we launched our “back-to-basics” menu at our Dave & Buster’s stores, to bring back historically
favored menu items and to add new menu options. We will continue to evolve our menus to reflect the changing tastes of
our broad customer base, with options for full meals and appetizers to share with friends. We deliver high-quality offeff rings,
including a wide variety of starters, one-of-a-kind burgers and handhelds, choice-grade steaks, pasta, and low calorie,
vegetarian, and gluten-friendly options. We believe our broad menus offeff r something for everyonerr and are appropriate for
many different occasions. To ensure that we stay on-trend, we continue to update our menus regularly with new food items
or tailored promotions.

Each of our locations also offeff rs full bar service, including a variety of beers, hand-crafteff d cocktails, and premium
spirits. We are focused on maintaining a streamlined beverage menu for ease of execution, while using quality ingredients
including fresh juices, purees and house-made mixers. Beverage service is typically availabla e throughout the entire store,
allowing for multiple point-of-sale opportunities. We believe that our high margin beverage offeff ring is complementaryrr to
the other offeff rings at each of our stores.
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Competitive Positioning

The out-of-home entertainment market is highly competitive. We compete for customers’ discretionary income on
entertainment with localized attraction facilities such as movie theaters, sporting events, bowling alleys, sports activity
centers, arcades and entertainment centers, night clubs and restaurants as well as theme parks. We also face competition
from local, regional, and national establa ishments that offeff r similar entertainment experiences and restaurants that are highly
competitive with respect to price, quality of service, location, ambience and type and quality of food. Some of these
establa ishments may exist in multiple locations, and we may also face competition on a national basis in the future from
other similar concepts. We also face competition from increasingly sophisticated home-based forms of entertainment, such
as internet and video gaming and home movie streaming.

The key elements that drive our total customer experience and help position us from a competitive standpoint
include the following:

Highgg brand awareness withii broad customtt er appeal.

We believe that the customer experience at our stores, supporu ted by our extensive marketing reach, has helped us
create widely recognized brands. As of Februarr ry 3, 2026, we had approximately 90% national brand awareness for Dave &
Buster’s as an entertainment and dining venue, and a broad customer appeal across families and young aduldd ts. The primary
target audience for our Dave & Buster’s locations is young aduld ts and families, while our Main Event stores primarily
focus on families with children.

Multi-fa- cetedtt customtt er expexx rience highi lightgg stt our value proposition.

We believe that our combination of interactive games, attractive television viewing areas, high-quality dining, and
full-service beverage offeff rings, delivered in a highly energized atmosphere, provides a multi-faceted customer experience
that cannot be easily replicated at home or elsewhere without having to visit multiple destinations. We aim to offeff r our
customers a value proposition comparable or supeu rior to many separately availabla e dining and entertainment options. We
continuously work with game manufactff urtt ers and others to create new games and attractions that include content
exclusively availabla e at our Dave & Buster’s and Main Event stores on a permanent or temporaryrr basis. Our new games in
combination with new food and beverage offeff rings and focused attention to the customer experience are intended to help us
to retain and generate customer traffiff c. Our value proposition is enhanced by marketing initiatives including unlimited
game play offeff rs or free game play as an introduction to new games, game play dollar volume discounts and eat and play
promotional offeff rs. We believe these initiatives encourage customers to participate more fully across our food, beverage,
and entertainment offeff rings.

Stortt e models generate favorablell stortt e economics and strott ng returns.

We believe our store models offeff ring entertainment, food, and beverage options provide the benefit of historically
higher revenue per store, higher gross margins, and higher operating income margins in comparison to traditional
restaurant concepts.

Our entertainment offeff rings have low variable costs, generating a gross margin of 91.9% for fiscal 2025. Because
entertainment generated 62.9% of our fiscal 2025 revenues, we have less exposure to increasing food costs and associated
restaurant labora than traditional restaurant concepts. As a result, our business model generates strong operating cash flow
which we can use to reinvest in the business, pay down debt or return capital to shareholders through share repurchases or
dividends.

Our favorable store economics allow us to target new store returns of at least 30% and 25% cash-on-cash returns
over one and five-year periods, respectively. We define and calculate cash-on-cash returns for an individual store as (a)
Adjud sted EBITDA (definff ed in Item 7. “Management’s Discussion and Analysis of Financial Condition and Results of
Operations”) at the store level, divided by (b) our net development costs. Net development costs include equipment,
building, leaseholds and site costs, net of tenant improvement allowances and other landlord payments, sale-leaseback
proceeds, excluding pre-opening costs and capitalized interest.

Commitmett nt to customtt er satisfii acff tion.

We aim to continuously enhance our entertainment, food, and beverage offeff rings through our service philosophy of
providing a high quality and consistent customer experience through dedicated training and development of our team
members, supporu ted by a corporate culture that fosters employee engagement.
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Strategy

We have a multi-faceted growth strategy focused on the following key components:

Drive growth in comparablell stortt e sales.

We strive to differentiate our brands from other entertainment and dining alternatives and drive growth in our
comparable sales through the following strategies:

• Offeff r the latest entertainment to bring people together. We believe that our diverse offeff ring of games and
amusement activities is the core differentiating featurt e of our brands. Staying current with the latest amusement
offeff rings promotes customer traffiff c to our stores and provides an exciting environment to enjon y with friends and
family through the latest multiplayer games and challenges and social gaming experiences. We plan to
continually update our games each year through the development of innovative and proprietary games and the
purchase of new games that we believe will resonate with our customers to drive brand relevance due to a variety
of factors, including their large scale, eye-catching appearance, association with recognizable brands, ability to
be experienced by a group or the fact they cannot be easily replicated at home. We intend to extend our
programming capaa bia lities at our stores by offeff ring more curated content and creating a calendar of ongoing and
one-time events leveraging our investments in the best and latest audio-visual technology. We also plan to
continuously review and update pricing of our games and amusement activities to provide affoff rdabla e
entertainment while remaining competitive with our peers.

• Offeff r novel food & drink at competitive prices. We aim to offeff r a wide variety of craveable items at optimized
prices for our guests. We strive to increase effiff ciency by simplifyiff ng execution, allowing us to deliver dishes to
the tabla e hotter and faster for an improved customer experience. We continually update and innovate our food
offeff rings based on customer research and optimize our selections to improve execution effiff ciency.

• Drive customer engagement through an optimized media mixii and stratt tegie c loyao lty offeff rings. We continue to
review and optimize our media mix to both drive incremental visits from our existing customer base and increase
new customer traffiff c. We maintain our focus on delivering personalized messaging that connects with consumers
to drive incremental visitations and focus our advertising on our brand storyrr and our attractive offeff rings. In
addition, we continue to leverage our customer relationship management program and our growing loyalty
databaa se by delivering more targeted individualized offeff rs, creative content, and exclusive offeff rings.

• Refreff sh our existing sites.We consistently update our existing sites through regular maintenance. We will invest
in remodels of certain existing stores, as needed, to modernize our layouts, maintain or grow customer traffiff c and
drive effiff ciency.

• Drive incremental sales volume through special event hosting. Our dedicated sales team strives to drive
incremental special events traffiff c in each of our stores. We maintain our focus on opportunities to grow special
events sales including optimized online booking and entertainment offeff rings tailored towards group events, and
the introduction of ticketed experiences that allow smaller groups and individual guests to participate in themed
or limited-time programming within our venues. We also offeff r elevated banquet menu offeff rings and dedicated
service to provide an exceptional guest experience.

• Drive an imprm oved expee erience and optimize operations through targeted technology investments.We continue to
streamline our service model through store-level technology improvements including kiosks and other self-ff
service technology. We regularly invest in analytics tools and technology upgrades to more effiff ciently measure
and improve performance, drive incremental sales, and continuously monitor costs and profitaff bia lity.

Invest domesticallyll in our brands.

We believe the Dave & Buster’s and Main Event brands have significant domestic growth opportunities in the
United States. In fiscal 2025, we opened eight Dave & Buster's stores and three Main Event stores, in addition to the
relocation of one Dave & Buster’s location. In fiscal 2026 and beyond, the number of openings will depend on many
factors, including our ability to locate appropriate sites, negotiate acceptabla e purchase or lease terms, generate sufficient
operating cash flows or have sufficient financing capaa city to construcrr t new stores, obtain necessary local governmental
permits, and recruirr t and train team members.

We select new site locations through an evaluation of a set of drivers we believe increase the probabia lity of
successfulff , high-volume stores, including: site quality, visibility, accessibility and traffiff c volume, population density,
competitive presence and trade area demographics. The experience and establa ished relationships derived from our
development team enable us to focus our attention on the most relevant network of real estate brokers, which gives us
access to a large pool of qualifieff d potential store sites.
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Dave & Buster's Stores - Our Dave & Buster's stores vary in size from approximately 16,000 to 70,000 square feet.
To optimize sales per square foot and further enhance our store economics, we currently utilize three basic formats when
designing new stores. The target size of our future large format stores is expected to be between 30,000 and 45,000 square
feetff , the target size of our future medium format stores is expected to be between 25,000 and 30,000 square feet and the
target size of our small future format stores is expected to be 25,000 square feet. The stores we opened in fiscal 2025
averaged approximately 28,000 square feet. We believe the smaller store format allows us to reduce capital investment risk
per store and enter smaller markets that would not have warranted the investment of a larger box. For the smaller format,
we have reduced the back-of-house space and optimized the customer-facing area dedicated to simulation and redemption
games. We believe the smaller forff mat maintains the dynamic customer experience that is the foundation of our brand and
allows us flexibility in our site selection process.

Main Event Stores - Our Main Event stores vary in size from approximately 37,500 to 78,000 square feet. The target
size of our future stores is between approximately 40,000 and 50,000 square feet. The Main Event stores we opened in
fiscal 2025 averaged approximately 50,000 square feet. If an existing building exists at a target location, we could open a
future store outside of this range depending on projected store economics, competition and various other factors.

Invest in foreigngg operations

We are expanding the Dave & Buster's brand through international franchise agreements. As of Februarr ry 3, 2026,
we have signed five international franchise partnerships, which will expand the Dave & Buster's brand to locations in India,
Australia, the Dominican Republic, the Philippines and Mexico. Under these agreements, we currently plan to open a total
of 37 franchised Dave & Buster's locations.

We opened our first international franchise location in Bengaluru, Karnataka, India, in December 2024, followed by
our second in Mumbai, Maharashtra, India, in August 2025, our third in Manila, the Philippines, in October 2025 and our
fourth in Santo Domingo, Dominican Republic, in Februarr ry 2026. We currently have plans to open additional franchise
locations in Mexico City, Mexico; Perth, Australia; and New Delhi, India in Fiscal 2026.

To drive international expansion, we have developed key strategic initiatives that uniquely supporu t global market
penetration. The initiatives include a customizable footprt int to drive improved economics in each market; focused menu
localization with high regional resonance; a proprietary,rr dynamic pricing model; global marketing programs that are
demographically agnostic and locally executabla e; differff entiated entertainment strategies and packages unique to each
demographic; localized entertainment, and third-party programming.

We also own and operate two stores outside of the United States in the Canadian province of Ontario. The activities
of stores outside the United States are subju ect to various risks of doing business in a foreign country, including currency
fluctuations, changes in laws and regulations, and economic and political instability. We do not believe there is any
dependence on or material risk to our domestic business related to our Canadian operations.

Human Capital Management

Our team members are the heart of our Company, and we depend on them to provide great customer service and to
maintain strong operations. Our ability to attract and retain an engaged and experienced team is critical to the successfulff
execution of our business strategies. While we continue to operate in a competitive labora environment, we believe our
culture, policies, and labora practices contribute to strong relations with our team members.

Our Culture

Across the Company, we are committed to being fun creators. We are devoted to our service philosophy that calls
for providing exceptional service to our customers and to each other everyrr day. Our culture encourages intensity, hard
work, and having fun. We firmly believe we are better together, and we encourage teamwork, empathy, and good
judgment. We empower all team members to embrace innovation, change, and continuous learning and growth.

Our Team

As of Februarr ry 3, 2026, we employed approximately 23,610 team members across both of our brands, consisting of
88.8% store hourly team members, 9.4% store management, 1.5% store supporu t, and 0.3% dedicated special events sales
force.
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Our values unite us in a shared commitment to attract, retain, and engage qualifieff d personnel to develop a team that
reflects the characteristics of our customer base. We strive to provide a fun corporate atmosphere, which we believe
promotes teamwork, helps our team members maximize their potential, enables our team members to make better business
decisions, and fuels innovation. At Dave & Buster’s, we are committed to fostering a workplkk ace where everyrr individual is
valued and respected, everyrr voice is heard, everyrr experience is valued, and everyrr team member has equal opportunities for
growth and advancement. We are proud of our progress, but we remain dedicated to continually advancing our effoff rts to
build a vibrant, respectfulff , and supporu tive workplkk ace.

Our Leadership Team

We are led by a strong senior management team with a wealth of experience with national brands spanning casual
dining, entertainment, and other consumer-centric industries. We believe our management team’s prior experience,
combined with its experience at Dave & Buster’s and Main Event, provides us with specialized insights into our customer
base and enables us to create the dynamic environment that is core to our brands.

Our Stortt e Teams

Our typical store team consists of a General Manager supporu ted by an average of six to seven additional
management positions per store. Management team members handle various departments within the store including
responsibility for hourly team members. Our stores typically employ approximately 100 hourly team members, most of
which are part-time.

The General Manager and the management team are responsible for the day-to-day operations of the store, including
the hiring, training, and development of team members, as well as financial and operational performance. There is a
defined structurt e of development and progression of job responsibilities within the supporu ting management positions to
help ensure that each store has an adequate succession plan. Each store is overseen by a Regional Operations Director,
Senior Regional Operations Director or Vice President of Operations (collectively, “Regional Management”) who directly
or indirectly reports to our executive team. We are proud of our store leadership teams’ experience and carefulff ly monitor
our store management team retention rates, which have consistently tracked in the top quartile of the casual dining industry.rr

Attrtt acting Talent

We seek to hire experienced leaders and team members and offeff r competitive wage and benefit programs. We offeff r
performance-based compensation programs to our store management and store supporu t center employees. In addition to
salaries, these programs (which vary by employee level) include bonuses, stock awards, and various employee assistance
programs. In addition, our salaried and hourly team members are also eligible to participate in a 401(k) plan and medical/
dental/vision insurance plans and to receive vacation/pa/ id time offff based on tenure.

Developill ngii Talent

We motivate and develop our team members by providing them with opportunities for increased responsibilities and
advancement. Throughout the year, we provide numerous training opportunities for our team members, with a focus on
continuous learning and development. With hundreds of leadership positions across our stores, we provide a pathway and
training for individuals across the organization to advance from entry-rr level jobs into management roles. In addition, our
geographic footprt int ofteff n allows us to offeff r our store team members relocation options.

We strive to maintain quality and consistency through the extensive training and supeu rvision of our team members
and adherence to high standards relating to personnel performance, food and beverage preparation, safety protocols, game
playability and maintenance. We provide new team members with comprehensive orientation and one-on-one training for
their positions to help ensure they meet our high standards. New team members are trained by partnering with a trainer to
help ensure that the training and information they receive is complete and accurate. Team members are certifieff d for their
positions by passing a series of tests, including alcohol awareness and responsibility training for service team members.

We require our new store managers to complete an eight-week training program that includes front-of-house service,
kitchen, amusements, and management responsibilities. Newly trained managers are then assigned to their location, where
they receive additional training with their General Manager. The last two weeks of their training include a comprehensive
evaluation of new skills. We place a high priority on our continuing management development programs to ensure that
qualifieff d managers are availabla e for our future openings. We conduct regular evaluations with each manager to discuss
prior performance and future performance goals and continuously evaluate our staffiff ng to proactively plan for growth.
Through an Annual Operators Conferff ence our General Managers share best practices with each other, and all receive an
operating plan to drive performance for that year.
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When we open a new store, we provide varying levels of job-specific training to team members to help ensure the
opening is smooth and to help guide an effiff cient operation from the first day the store opens to the public. Prior to opening
a new location, our dedicated training and opening team travels to the location to deliver an intensive training program for
all team members. We believe this additional investment in our new stores is important because it helps us provide our
customers with a quality experience from day one. Afteff r a location has been opened and is operating smoothly, the store
managers supeu rvise the training of new team members.

Corporatett Responsibiliii tyii

Our core values guide each of our team members to care for each other, our customers, and the communities we
serve. We will not do business with organizations that employ or condone unfaiff r labora practices. We partner with supplu iers
who share our commitment to ethical business conduct; fair labora practices; proven environmental, health, and safety
practices; and environmental sustainabia lity. We also specifically condemn human traffiff cking and abuse of child labora . We
understand that supporu ting our communities includes being good environmental stewards and striving to conduct business
in a sustainabla e and environmentally responsible manner.

We strongly encourage team members to give back to the communities we serve. Although our Company invests
time and resources in many charitabla e causes, we have two main causes we focus our effoff rts to supporu t. The first main
charitabla e cause is our long-standing partnership with the Make-A-Wish Foundation, which we have proudly supporu ted in a
national partnership since April 2012. Through fiscal 2025, we have given over $20.0 cumulatively to this worthy cause,
and we participate in several events throughout the year, both in our stores and at our store supporu t center, to raise money
for the Make-A-Wish Foundation. We also volunteer our time and talents to Make- a-Wish.

The second main charitable cause is our continued investment in helping our own team members during their times
of greatest need through the Buster’s Legacy Fund. The Buster's Legacy Fund is an independent non-profitff establa ished to
create an employee assistance fund for the benefit of team members who suffer catastrophic events resulting in severe
economic hardship. The fund is financed by contributions from our team members, customers, and business partners.

Advertising and Marketing

We leverage advertising and marketing to drive awareness and strengthen brand relevance, in order to achieve
constant customer demand. We strategically evolve our marketing strategy and media investment approach to be more
data-driven, consumer-centric and experience focused. We continue to align our investments to meet the evolving media
consumption trends of our guests.

We offeff r a range of promotions, daily specials, events, and key holidays and cultural moments, which provide guests
with compelling reasons to return to our locations. Popular promotions include Eat & Play Combo®, Season Passes,
Unlimited Game Play Passes, Half Price Games, food and beverage specials during popular sporting events, and local
offeff rs targeting industryrr nights, school outreach programs, with additional trivia nights, contests and more at the events.

Our media offeff rings are diversifieff d, including linear and connected television, social and digital video marketing,
programmatic displays, paid social, influencers, outdoor billboards, radio, and paid search. We conduct various digital
marketing initiatives including search engine marketing and optimization, organic social media, content marketing, and
mobile advertising campaigns.

Additionally, we continue to invest in our mobile application and web platforms, which enhance customer
satisfaction, provide exclusive offeff rs and limited-time discounts for loyal guests, and offeff r a convenient way for customers
to purchase and recharge gaming cards. We are now able to track in-store transactions for our customer retention programs,
offeff ring promotional messaging based on the guest’s in-store spending habia ts. For example, we are ofteff n able to cross-sell
food purchases to gaming-heavy guests by offeff ring a free appetizer or dessert promotions with the purchase of an entrée.

Our creative strategy is designed to ignite excitement around the in-store experience, constantly showcasing fresh
and innovative offeff rings intended to keep guests eagerly anticipating upcoming offeff rings. Our strategy helps to ensure our
entertainment options appeal both to aduldd ts and families, with seasonal messaging to align with school breaks, sports-
watching occasions, and cultural moments like holidays and special events.

Our special event marketing programs continue to supporu t our special events team initiatives through targeted digital
marketing, customer relationship management, organic social media content marketing, partnerships, co-op programs, and
print marketing. We have online booking for social parties, providing added convenience and a customizable experience
for our customers when booking events.

We work with best-in-class external advertising, digital media, and public relations agencies to help develop and
execute our advertising programs, ensuring our marketing effoff rts remain at the forefront of innovation and customer
engagement.
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Technologyo

We utilize several proprietary and third-party management information systems. These systems are designed to
enable our games’ functionality, improve operating effiff ciencies, provide us with timely access to financial and marketing
data and reduce store and corporate administrative time and expense. We believe our management information systems are
sufficient to supporu t our business plans. Information systems projects are prioritized based upon strategic, financial,
regulatoryrr and other business advantage criteria.

Our managers have daily routines focused on driving consistent execution in entertainment, food and beverage. Our
inventoryrr management platform allows us to determine the theoretical food and beverage costs for each store and provides
additional tools and reports to help us identifyff opportunities to increase effiff ciency, including waste management. In
addition to our own routines, we leverage a third-party vendor to help ensure quality beverage operations, responsible
alcohol service and loss prevention. Our workforce management platform allows management to quickly increase or
decrease labora based on real-time business needs and assists our managers in optimizing hourly labora based on anticipated
sales volumes. Our enterprise resource planning platform allows us to manage and automate accounting and supplu y chain
processes to improve effiff ciency, accuracy and decision-making across the organization. Our amusement team uses a
proprietary system that is suppou rted by a mobile application that identifieff s amusement issues and needed repairs to help
ensure our games are operational and meeting our ideal playing standard. Complementing this program is our routine
preventative maintenance program, designed to prevent game failure and extend the functionality of our games.
Consolidated reporting tools for the key drivers of our business are provided to our Regional Management to identify and
troubleshoot any systemic issues.

Our store systems enable staffff to deliver the multi-faceted customer experience including ordering food and playing
games. We have invested in connectivity and data infrastrucrr ture to modernize and upgrade the capacity of our store
systems. Our customers can also engage with us through customer-facing digital experiences, such as the mobile
application and in-store self-sff ervice kiosks.

Food Preparatiott n, Qualitll ytt Contrott l and Purchasingii

We strive to maintain the highest food quality standards. To ensure our quality standards are met, we negotiate
directly with independent producers of food products. We provide detailed quality and yield specifications to supplu iers for
our purchases. Our systems are designed to protect the safety and quality of our food supplu y throughout the procurement
and preparation process. Within each location, the Kitchen Manager is primarily responsible for ensuring the timely and
correct preparation of food products per the recipes we specify. We provide each of our stores with various tools and
training to facilitate these activities.

Stortt e-Le- vel Quarterlyll Fluctuatiott ns and Seasonalitll ytt

Our revenues are influenced by seasonal shiftsff in consumer spending. Typically, we have higher revenues associated
with the spring and year-end holidays, which will continue to be susceptible to the impact of severe or unseasonabla y mild
weather on customer traffiff c and sales during that period. Our third quarter, which encompasses the back-to-school fall
season, has historically had lower revenues as compared to other quarters. (See Item 1A. Risk Factors, “Our revenues and
operating results may fluctuate significantly due to various risks and unforff eseen circumstances, including increases in
costs, seasonality, weather, acts of violence or terrorism and other factors outside our control.”)

Supplpp iell rs

We primarily offeff r redemption game prizes and food and beverage products, which are availabla e from a number of
different supplu iers. Since we buy a significant volume of traditional and amusement games, we receive discounted pricing
arrangements. Wage inflation, tariffs and other macro-economic pressures could result in increasing expenses, as supplu iers
may seek to pass higher costs on to us. (See Item 1A. Risk Factors, “Our operations are susceptible to the changes in cost
and availability of commodities and othett r products, which couldll negate ivelyll affeff ct our operating results.”)

Intellectual Propertytt

We have registered the trademarks Dave & Buster’s®, Power Card®, Eat & Play Combo®, Eat Drink Play®, Eat
Drink Play Watch®, Main Event®, Main Event Entertainment®, and Eat.Bowl.Play® and have registered or applied to
register certain additional trademarks with the United States Patent and Trademark Offiff ce and in various foreign countries.
We consider our tradenames and our logos to be important featurt es of our operations and seek to actively monitor and
protect our interests in these properties in the various jurisdictions where we operate. We also have certain trade secrets,
such as our recipes, processes, proprietary information and certain software programs that we protect by requiring all of our
employees to sign a code of ethics, which includes an agreement to keep trade secrets confidff ential.

9



Government Regue lation

We are subju ect to a variety of federal, state and local laws affeff cting our business. For a discussion of the risks and
potential impact on our business of a failure by us to comply with applicable laws and regulations, see Item 1A. Risk
Factors. Each of our stores is subju ect to permitting and licensing requirements and regulations by a number of government
authorities, which may include, among others, alcoholic beverage control, health and safety, sanitation, environmental,
labora and zoning. The development and construcrr tion of new stores is subju ect to compliance with applicable zoning, land
use and environmental regulations. We must comply with laws and regulations relating to consumer protection, fair trade
practices, and the preparation and sale of food, including regulations regarding product safety, nutritional content and menu
labea ling. We are also subju ect to federal, state, and local laws that govern health benefits, employment practices and
working conditions, including minimum wage rates, wage and hour practices, gratuit ties, overtime, various family leave
mandates, discrimination and harassment, immigration, workplkk ace safety and other areas. Additionally, and without
limitation, we must comply with laws relating to information security, consumer credit protection and fraud, and data
privacy laws and standards for the protection of personal and health information.

Available Information

Our annual reports on Form 10-K, quarterly reports on Form 10-Q, current reports on Form 8-K and amendments to
those reports filed or furnished pursuant to Section 13(a) or 15(d) of the Exchange Act are availabla e free of charge through
our website, at https://ir.daveandbusters.com, as soon as reasonabla y practicable afteff r they are electronically filed with or
furnished to the Securities and Exchange Commission (“SEC”). Such reports may also be obtained on the SEC’s website at
www.sec.gov. Information on our corporate governance principles and practices can also be found on our website.
Information contained on our website is not incorporated by reference into this Form 10-K.

ITEM 1A. Risk Factors

Various risks and uncertainties could affeff ct our business. In addition to the information contained elsewhere in this
report and other filings that we make with the SEC, the risk factors described below could have a material impact on our
business, financial condition, results of operations, cash flows or the trading price of our common stock. It is not possible
to identifyff all risk factors. Additional risks and uncertainties not presently known to us or that we currently believe to be
immaterial may also impair our business operations.

Risks Related to our Growth and Operating Strategyp g gy

If we are unablell to successfulff lyll designi and executett our busineii ss stratt tegye ,yy includindd g growing comparablell stortt e sales,
our revenues and profitff abitt litii ytt maya be adverserr ly affeff ctedtt .dd

Our ability to increase revenues and profitff ability is dependent on designing and executing effeff ctive business
strategies. If we are delayed or unsuccessfulff in executing our strategies or if our strategies do not yield desired results, our
business, financial condition and results of operations may sufferff . Our ability to execute our business strategy is dependent
upon, among other things, our ability to: increase gross sales and operating profitsff at existing stores with entertainment,
food, and beverage options desired by our customers; evolve our marketing and branding strategies to appeal to our
customers; innovate and implement technology initiatives to provide a unique digital customer experience; identifyff
adequate sources of capital to fund and finance strategic initiatives; grow and expand operations, including identifying
availabla e, suitabla e, and economically viable locations for new stores and making strategic acquisitions; and improve the
speed and quality of our service.

New or improved technologio es or changes in consumer behavior facilitaii ted by these technologio es couldll negate ivtt elyll affeff ct
our busineii ss.

Advances in technologies, including those that use artificial intelligence, or certain changes in consumer behavior
driven by such technologies could have a negative effeff ct on our business. Technology and consumer offeff rings continue to
develop, and we expect new or enhanced technologies and consumer offeff rings will be availabla e in the future. As part of our
marketing effoff rts, we use a variety of digital platforms including search engines; mobile, online videos; and social media
platforms to attract and retain customers. We also test new technology platforms to improve our level of digital
engagement with our customers and team members to help strengthen our marketing and related consumer analytics
capabilities. These initiatives may not prove to be successfulff and may result in expenses incurred without the benefit of
higher revenues or increased engagement. Our inability to effeff ctively use and monitor social media could harm our
marketing effoff rts as well as our reputation, which could negatively impact our sales and financial performance.
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Changes in consumer preferff ences and buyiu ngii pattett rns and changes in economic conditiodd ns couldll negate ivtt elyll affeff ct our
results of operations.

The out-of-home entertainment market is highly dependent on consumer discretionary spending levels, which have
in the past been and may in the future be negatively affeff cted by economic conditions, such as: fluctuations in disposable
income and changes in consumer confidff ence; the price of fuel and transportation; slow or negative growth; unemployment;
credit conditions and availabia lity; volatility in financial markets; inflationary pressures; weakness in the housing market;
tariffs and trade barriers; wars or conflicff t in certain regions; pandemics or public health concerns; and changes in
government and central bank monetary policies. When economic conditions negatively affeff ct consumer spending,
discretionary spending for visits to out-of-home entertainment venues has in the past been and may in the future be
challenged, our guest traffiff c has deteriorated in the past and may deteriorate in the future, and the average amount guests
spend in our venues may be reduced. This can negatively impact our results of operations, and could also result in
reductions in staffff levels, asset impairment charges and potential store closures.

The success of our venues also depends on properties primarily located near high density retail areas such as
regional malls, lifesff tyle centers, big box shopping centers and entertainment centers. We depend on a high volume of
visitors at these centers to attract customers to our locations. As demographic and economic patterns change, current
locations may or may not continue to be attractive or profitff able. A decline in development or closures of businesses in
these settings or a decline in visitors to retail areas near our locations could negatively affeff ct our sales. In addition,
desirabla e sites for the relocation of existing stores may not be availabla e at an acceptabla e cost, due in part to the inability to
easily terminate a long-term lease.

Consumers’ health and dietaryrr preferff ences are continually changing. As a result, we are challenged to evolve our
food and beverage menu offeff rings to appeal to these changing customer preferff ences, while maintaining the character of our
brands and retaining popular menu items. New information or changes in dietary,rr nutritional, allergen or health guidelines
or environmental or sustainabia lity concerns, whether issued by governmental agencies, academic studitt es, advocacy
organizations or similar groups, may cause some groups of consumers to select foods other than those that are offeff red by
our stores, which could negatively impact our food and beverage revenues.

We maya not be ablell to competett favorablyll in the entertaitt nmii ent and restautt rant markets,tt which couldll have a material
adverserr effeff ct on our busineii ss, resultstt of operations or finaii ncial conditiodd n.

The out-of-home entertainment market is highly competitive. We compete for customers’ discretionary
entertainment dollars with providers of out-of-home entertainment, including location-based entertainment facilities such
as movie theaters, sporting events, bowling alleys, sports activity centers, arcades and entertainment centers, nightclubs,
and restaurants as well as theme parks. Some of the entities operating these businesses are larger and have greater financial
resources, have a greater number of stores, have been in business longer, have greater name recognition or are better
establa ished in the markets where our stores are located or are planned to be located. As a result, they may be able to invest
greater resources than we can in attracting customers and succeed in attracting customers who would otherwise come to our
stores. The legalization of casino gambling in geographic areas near any current or future store and the expanded
availabia lity of online sports betting could also have a material adverse effeff ct on our business and financial condition. We
also face competition from local, regional, and national establa ishments that offeff r similar entertainment experiences to ours
and restaurants that are highly competitive with respect to price, quality of service, location, ambience and type and quality
of food. We also face competition from increasingly sophisticated home-based forms of entertainment, such as internet and
video gaming and home movie streaming. Our failure to compete favorably in the competitive out-of-home and home-
based entertainment and restaurant markets could have a material adverse effeff ct on our business, results of operations and
financial condition.

Unfan vorablell publicll ity or a failure to respond effeff ctivtt elyll to adverserr publicll ity,yy couldll harm our busineii ss.

Our brands and our reputation are among our most important assets. Our ability to attract and retain customers
depends, in part, upon the external perception of our Company, the quality of our food service and facilities and our
integrity. Multi-store businesses such as ours can be adversely affeff cted by unfavff orable publicity resulting from poor food
quality, food safety concerns, flu or other virus outbrt eaks and other public health concerns stemming from one or a limited
number of our stores. While we dedicate subsu tantial resources and provide training to ensure the safety and quality of the
food we serve, these risks cannot be eliminated. Additionally, we rely on our network of supplu iers to properly handle, store,
and transport our ingredients for deliveryrr to our stores. Any failure by our supplu iers, or their supplu iers, could cause our
ingredients to be contaminated, which could be difficff ult to detect and could put the safety of our food in jeopardy. The risk
of food-borne illness also may increase whenever our menu items are served outside of our control, such as by third-party
food deliveryrr services or customer take-out.
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Negative publicity may also result from criminal incidents, data privacy breaches, scandals involving our team
members or operational problems at our stores. Regardless of whether the allegations or complaints are valid, unfavff orable
publicity related to one or more of our stores could affeff ct public perception of the entire brand. Even incidents at similar
businesses such as restaurants, our competitors, or in the supplu y chain generally could result in negative publicity that
could indirectly harm our brand. If one or more of our stores were the subju ect of unfavff orable publicity and we are unabla e to
quickly and effeff ctively respond to such reports, our overall brands could be adversely affeff cted, which could have a material
adverse effeff ct on our business, results of operations and financial condition.

The use of social media and similar platforms allows individuals access to a broad audience of consumers and other
interested persons. Consumers value readily availabla e information concerning goods and services that they have or plan to
purchase and may act on such information without further investigation or authentication. Many social media platforms
immediately publish the content their subsu cribers and participants post, usually without filters or checks on the accuracy of
the content posted. Inaccurate or adverse information concerning our Company may be posted on such platforms at any
time and may spread quickly. The harm may be immediate without affoff rding us an opportunity for redress or correction.
Such platforms also may be used for dissemination of trade secret information, compromising valuable company assets.
The dissemination of information via social media and similar platforms may harm our business, prospects, financial
condition, and results of operations, regardless of the information’s accuracy. The inappropriate use of social media
vehicles by our customers or team members could increase our costs, lead to litigation, or result in negative publicity that
could damage our reputation.

Further, if we are not effeff ctive in addressing social and environmental responsibility matters or achieving relevant
sustainabia lity goals, consumer trusrr t in our brands may sufferff . Consumer demand for our products and the value of our
brands could diminish significantly if any such incidents or other matters erode consumer confidff ence in us or our products,
which would likely result in lower revenues.

We are subject to riskii skk associatedtt withii leasing space subject to long-tgg ertt m,rr non-cancelablll ell leases,s and riskii skk related to
renewal.

The majoa rity of our stores operate on property that we lease rather than own. Payments under our non-cancelable,
long-term operating leases account for a significant portion of our operating expenses, and we expect a predominant
number of the new stores we open in the future will also be leased. The leases typically provide for a base rent plus an
annual rent escalator either at a fixed amount or based on the Consumer Price Index. Certain leases also require us to pay
additional rent based on a percentage of the revenue generated by the stores on the leased premises once certain thresholds
are met. We generally cannot cancel these leases without a subsu tantial economic penalty. If an existing or future store is not
profitaff bla e and we decide to close it, we may nonetheless be committed to perform our obligation under the applicable lease,
including, among other things, paying the base rent for the remainder of the lease term. We depend on cash flow from
operations to pay our lease obligations. If our business does not generate adequate cash flow from operating activities and
sufficient funds are not otherwise availabla e to us from borrowings under our existing credit facility or otherwise, we may
not be able to service our operating lease obligations, grow our business, respond to competitive challenges, or fund other
liquidity and capital needs, all of which could have a material adverse effeff ct on us.

In addition, as each of our existing leases expires, we may choose not to renew, or may not be able to renew such
lease, if the capital investment required to maintain the stores at the leased locations is not justifieff d by the return required
on the investment. If we are not able to renew the leases at rents that allow our stores to remain profitaff bla e as their terms
expire, the number of such stores may decrease, resulting in lower revenue from operations, or we may relocate a store,
which could subju ect us to construcrr tion and other costs and risks, and, in either case, could have a material adverse effeff ct on
our business, results of operations and financial condition.

Our finaii ncial perforff marr nce and the abilityii to successfulff lyll implement our stratt tegie c direii ctiott n couldll be adverserr ly affeff ctedtt
if we fail to retainii or effeff ctivtt elyll respond to a loss of keye managea ment.tt

Our future success is subsu tantially supporu ted by the contributions and abilities of senior management, including key
executives and other leadership team members. Changes in senior management could expose us to significant changes in
strategic direction and initiatives. A failure to maintain appropriate organizational capacity and capability to supporu t
leadership excellence or a loss of key skill sets could jeopardize our ability to meet our business performance expectations
and growth targets. Although we have employment agreements with all members of senior management, we cannot prevent
members of senior management from terminating their employment with us. The departurt e of a member of senior
management and/or the failure to ensure an effeff ctive transferff of knowledge and a smooth transition upon such departurt e
may be disruptrr ive to the business and could hinder our strategic planning and execution.
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We face riskii skk related to our substantiatt l indebtedtt nedd ss and limiii taii tions on future sources of liquidityii .yy

We are party to a senior secured credit agreement (as amended from time to time, the “Credit Agreement”) that
provides for a $650.0 revolving credit facility (the “Revolving Credit Facility”), under which $170.0 was outstanding as of
Februarr ry 3, 2026, and a term loan facility, under which $1,382.3 of principal was outstanding as of Februarr ry 3, 2026
(together with the Revolving Credit Facility, the “Credit Facility”). Our subsu tantial indebtedness could have adverse
consequences to us, including:

• making it more difficult for us to satisfy our obligations with respect to our debt, and any failure to comply with
the obligations under our debt instruments, including restrictive covenants, could result in an event of default
under the agreements governing our indebtedness, increasing our vulnerabia lity to general economic and industryrr
conditions;

• requiring a subsu tantial portion of our cash flow from operations to be dedicated to the payment of obligations
with respect to our debt, thereby reducing our ability to use our cash flow to fund our operations, lease payments,
capital expenditures, selling and marketing effoff rts, producd t development, future business opportunities and other
purposrr es;

• exposing us to the risk of increased interest rates as some of our borrowings are at variable rates;

• limiting our ability to obtain additional financing for working capia tal, capital expenditures, product development,
debt service requirements, strategic acquisitions, and general corporate or other purposrr es; and

• limiting our ability to plan for, or adjud st to, changing market conditions and placing us at a competitive
disadvantage compared to our competitors who may be less highly leveraged.

Covenants in our Creditdd Agreement restritt ct our busineii ss and couldll limit our abilityii to implement our busineii ss planll .

The Credit Agreement includes covenants restricting, among other things, our ability to do the following under
certain circumstances: incur or guarantee additional indebtedness or issue certain disqualifieff d or preferff red stock; pay
dividends or make other distributions on, or redeem or purchase any equity interests or make other restricted payments;
make certain acquisitions or investments; create or incur liens; transferff or sell assets; incur restrictions on the payment of
dividends or other distributions from our restricted subsu idiaries; alter the business that we conduct; enter into transactions
with affiff liates; and consummate a merger or consolidation or sell, assign, transferff , lease or otherwise dispose of all or
subsu tantially all our assets. The Credit Agreement also requires us to comply with certain financial covenants, including to
maintain a maximum net total leverage ratio.

There can be no assurance that we will be able to comply with our covenants under the Credit Agreement or that any
covenant violations will be waived in the future. Any violation that is not waived could result in an event of default,
permitting our lenders to declare outstanding indebtedness and interest thereon due and payabla e, and permitting the lenders
under the Revolving Credit Facility to suspend commitments to make any advance, or require any outstanding letters of
credit to be collateralized by an interest-bearing cash account, any or all of which could have a material adverse effeff ct on
our business, financial condition and results of operations. In addition, if we fail to comply with our financial or other
covenants under the Credit Agreement, we may need additional financing to service or extinguish our indebtedness. We
may not be able to obtain financing or refinancing on commercially reasonabla e terms, or at all. We cannot assure that we
would have sufficient funds to repay outstanding amounts under the Revolving Credit Facility and any acceleration of
amounts due would have a material adverse effeff ct on our liquidity and financial condition.

The success of our longer-trr ertt mrr growth stratt tegye depeee ndsdd in part on our abilityii to develop,ll open and operate new stortt es
profitaff bly,ll and on our abilitii ytt to optimiztt e our existing stortt es.

Our ability to timely and effiff ciently open new stores and to operate these stores on a profitaff bla e basis is dependent on
numerous factors including quality locations, acceptabla e lease or purchase agreements, zoning, use and other regulations,
our liquidity, staffiff ng needs and training, permitting, customer acceptance, impact on existing stores and financial
performance targets. The timing of new store openings may result in significant fluctuations in our quarterly performff ance.
We typically incur significant costs prior to opening for pre-opening and construcrr tion and increased labora and operating
costs for a newly opened store. Due to these subsu tantial upfroff nt financial requirements to open new stores, the investment
risk related to any single store is much larger than that associated with many other entertainment or restaurant venues.
Further, our ability to meet these subsu tantial upfroff nt financial requirements may be impacted by the ability, or willingness,
of development partners to provide developer financing or reimbursement of such costs incurred by us.
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Our long-term growth strategy depends, in part, on our ability to remodel existing stores in a manner that achieves
appropriate returns on our capia tal investment. A robust store remodel program requires significant capital investment,
based on the condition of each store as well as other factors, including the optimization of the size and layout of our
existing stores to ensure maximum space utilization. Pursuing the wrong remodel and any delays, cost increases,
disruptrr ions or other uncertainties related to those opportunities could adversely affeff ct our results of operations.

We maya be subject to impaim rmii ent losses due to potentt tial declinll es in the fair value of our assets.

In accordance with generally accepted accounting principles (“GAAP”), we are required to annually evaluate our
long-lived assets, goodwill and intangible assets for impairment. Significant declines in our stock price, market
capitalization, or consumer spending due to increased competition, macroeconomic conditions or other factors could result
in an unfavff orable fair value evaluation of the carrying amounts of the assets. The resulting impairment charges related to
our long-lived assets, goodwill or intangible assets could have a materially adverse effeff ct on our results of operations.

We maya fail to effeff ctivtt elyll integre atett or operate our future acquisitions.

In fiscal 2022, we acquired Main Event as part of our expansion effoff rt and may acquire more businesses in the
future. If we fail to manage our future acquisitions effeff ctively, our results of operations could be adversely affeff cted by any
of the following:

• incorrect assumptions regarding the future results of acquired operations or assets, expected cost reductions or
other synergies to be realized from acquiring operations or assets;

• faiff lure to integrate the operations or management of any acquired operations or assets successfulff ly and timely;
• potential loss of key team members and customers of the acquired companies;
• potential lack of experience operating in a geographic market or product line of the acquired business;
• an increase in our expenses, particularly overhead expenses, and working capital requirements;
• the possible inability to achieve the intended objectives of the business combination; and
• the diversion of management’s attention from existing operations or other priorities.

Risks Related to Information Technology and Cybersecuritygy y y

Infon rmatiott n technologyo systemtt failures or interruptions maya impacm t our abilityii to effeff ctivtt elyll operate our busineii ss.

We rely heavily on various information technology systems, including point-of-sale, kiosk and amusement
operations systems in our stores, data centers that process transactions, communication systems and various other software
applications used throughout our operations. Some of these systems have been internally developed and we rely on third-
party providers and platforms for some of these information technology systems and supporu t. Although we have
operational safeguards in place, those technology systems and solutions could become vulnerabla e to damage, disabia lity, or
failures due to theft,ff fire, power outages, telecommunications failure or other catastrophic events. Any failure of these
systems could significantly impact our operations. We rely on third-party service providers for certain key elements of our
operations, including credit card processing, telecommunications, and utilities. Our reliance on systems operated by third
parties also presents the risk faced by the third-parties’ businesses, including the operational, cybersecurity, and credit risks
of such parties. If those systems were to fail or otherwise be unavailabla e, and we were unabla e to timely recover, we could
experience an interruptu ion in, or other material adverse effeff ct on, our operations.

Cybersecurityii breaches or othett r privacyc or datatt securityii incidentstt that exposxx e confidff endd tial customtt er,r personal emplm oyll ee
or othett r material,ll confidff endd tial infon rmatiott n that is stortt ed in our infon rmatiott n systemtt s or by third parties maya adverserr ly
impact our busineii ss.

Many of our information technology systems (and those of our third-party business partners, whether cloud-based or
hosted in proprietary servers), including those used for point-of-sale, web and mobile platforms, mobile payment systems
and administrative functions including time and attendance reporting and payroll processing, contain personal, financial, or
other information that is entrusrr ted to us by our customers and team members. Many of our information technology systems
also contain proprietary and other confidff ential information related to our business, such as business plans and initiatives. A
cybersecurity incident (generally any intentional or unintentional attack that results in unauthorized access resulting in
disruptrr ion of systems, corruptu ion of data, theftff or exposure of confidff ential information or intellectuatt l property) that
compromises the information of our customers or team members could result in widespread negative publicity, damage to
our reputation, a loss of customers, additional costs, litigation claims, legal or regulatoryrr proceedings, fines or penalties,
legal fees, remediation costs, a negative impact on team member morale, or other impacts to our business.

+Globally, cybersecurity attacks are increasing in number, and the threat actors are increasingly organized and well
financed, or at times supporu ted by state actors. In addition, geopolitical tensions or conflicff ts may create a heightened risk of
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cybersecurity attacks. Although we employ security technologies and practices and have taken other steps to tryrr to prevent
a breach, there are no assurances that such measures will prevent or detect cybersecurity breaches, and we may
nevertheless not have the resources or technical sophistication to prevent rapia dly evolving types of cyberattacks. The
techniques that may be used to obtain unauthorized access to or to sabota age systems change frequently, and we may not be
able to anticipate these techniques and implement adequate preventative, responsive or protective measures. As these
threats continue to evolve and increase, including due to the use of artificff ial intelligence by us and third parties, we
continue to invest significant resources, and may be required to invest significant additional resources, to modify and
enhance our cybersecurity controls and to investigate and remediate any security vulnerabia lities. We maintain a dedicated
insurance policy covering cybersecurity risks, and such insurance coverage may, subju ect to policy terms and conditions,
cover certain aspects of cyber risks, but this policy is subju ect to a retention amount and may not be applicable to a
particular incident or otherwise may be insufficient to cover all our losses beyond any retention. Based on recent court
rulings, there is uncertainty as to whether traditional commercial general liabia lity policies will be construerr d to cover the
expenses related to cyberattacks and breaches if credit and debit card information is stolen.

We have been, and likely will continue to be, the target of cyber and other security threats. If we experience a
security breach, we could become subju ect to ransom demands, or claims, lawsuits or other proceedings for purporrr tedly
fraudulent transactions arising out of the theftff of credit or debit card information, compromised security and information
systems, failure of our team members to comply with applicable laws, the unauthorized acquisition or use of such
information by third parties, or other similar claims, and such demands, claims, lawsuits or other proceedings could have a
material and adverse effeff ct on our operations, results of operations, and financial condition.

Compliance withii cybersecurityii ,yy privacyc and similii arll laws maya involve signi ificff ant cost and anyn failure to comply couldll
adverserr ly affeff ct our busineii ss, repuee tation, and results of operations.

The statutt oryrr and regulatoryrr environment surrounding information security, privacy, and other matters involving
consumer protection is increasingly demanding, with the frequent imposition of new and constantly changing laws and
requirements. Compliance with these laws and requirements can be costly and time-consuming, and the costs could
adversely impact our results of operations due to necessary system changes and the development of new administrative
processes. Security breaches could also result in a violation of applicable privacy and other laws and subju ect us to private
consumer, business partner or securities litigation and governmental investigations and proceedings, any of which could
result in our exposure to material civil or criminal liability. We are required to maintain the highest level of Payment Card
Industryrr Data Security Standards compliance at our store supporu t center and stores. If we do not maintain the required level
of compliance, we could be subju ect to costly fines or additional fees from the card brands that we accept or lose our ability
to accept those payment cards. Additionally, an increasing number of government and industryrr groups have establa ished
laws and standards for the protection of personal and health information.

Risks Related to the Entertainment and Restaurant Industries

Failure to adequateltt yll protecttt our intellectual propertytt couldll harm our busineii ss.

We regard our intellectual property as having significant value and being important to our marketing effoff rts. We use
a combination of intellectual property rights, such as trademarks and trade secrets, to protect our brands, including Dave &
Buster’s®, Power Card®, Eat & Play Combo®, Eat Drink Play®, Eat Drink Play Watch®, Main Event®, Main Event
Entertainment®, and Eat.Bowl.Play®, as well as certain other proprietaryrr processes and information material to our
business. The success of our business strategy depends, in part, on our continued ability to use our intellectuat l property
rights to increase brand awareness and further develop our branded products in both existing and new markets. If we fail to
protect our intellectuat l property rights adequately, we may lose an important advantage in the markets in which we
compete. If third parties misappropriate or infringe our intellectuat l property, the value of our image, brands and the
goodwill associated therewith may be diminished, our brands may fail to achieve and maintain market recognition, and our
competitive position may be harmed, any of which could have a material adverse effeff ct on our business, including our
revenues. Policing unauthorized use of our intellectual property is difficult, and we cannot be certain that the steps we have
taken will prevent the violation or misappropriation of such intellectuat l property rights by others. To protect our intellectuat l
property, we may become involved in litigation, which could result in subsu tantial expenses, divert the attention of
management, and adversely affeff ct our revenue, financial condition and results of operations.

We cannot be certain that our products and services do not and will not infringe on the intellectuat l property rights of
others. Any such claims, regardless of merit, could be time-consuming and expensive to litigate or settle, divert the
attention of management, cause significant delays, materially disruptrr the conduct of our business, and have a material
adverse effeff ct on our financial condition and results of operations. We could also be required to pay a subsu tantial damage
award, take a royalty-bearing license, discontinue the use of third-party products used within our operations and/or rebrand
our products and services as a result of any such claims.
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Our success depeee ndsdd upon our abilityii to recruitii and retain qualifll ieff d stortt e managea ment and operating personnel whilell
alsoll contrott lling our labor costs.tt

We must continue to attract, retain, and motivate qualifieff d management and operating personnel to maintain
consistency in our service, hospitality and quality, and the atmosphere of our stores, and also to supporu t future growth.
Adequate staffiff ng of qualifieff d personnel is a critical factor impacting our customers’ experience in our stores. Our ability to
attract and retain qualified management and operating personnel has become more challenging due to an increasingly
competitive job market. If we are unabla e to attract and retain a satisfactoryrr number of qualifieff d management and operating
personnel, labora shortages could delay the planned openings of new stores or adversely impact the operation of our existing
stores. Any such delays, material increases in team member turnover rates in existing stores or widespread team
dissatisfaction could have a material adverse effeff ct on our business and results of operations.

Low unemployment coupled with increases in minimum wages and minimum tip credit wages, extensions of
personal and other leave policies, other governmental regulations affeff cting labora costs, reduced levels of legal immigration
and a diminishing pool of potential team members, which has been exacerbar ted by potential team members choosing to
exit the workforce, in general, and for the hospitality industryrr in particular, especially in certain localities, have increased
and may continue to significantly increase our labora costs and make it more difficult to fully staffff our restaurants, any of
which could materially adversely affeff ct our financial performance.

The federal minimum wage and tip credit wage are under constant political scrutiny and may be increased or
eliminated in favor of significantly more mandated benefits than what is currently required under federal law. Should such
increases occur, state and local jurisdictions that have historically mandated higher wages and greater benefits than what is
required under federal law may seek to further increase wages and mandated benefits. In addition to increasing the overall
wages paid to our minimum wage and tip credit wage earners, these increases create pressure to increase wages and other
benefits paid to other team members who, in recognition of their tenure, performance, job responsibilities and other similar
considerations, historically received a rate of pay exceeding the applicable minimum wage or minimum tip credit wage.
Because we employ a large workforce, any wage increase and/or expansion of benefits mandates will have a particularly
significant impact on our labora costs. Our vendors, contractors and business partners are similarly impacted by wage and
benefit cost inflation, and many have or will increase their prices for goods, construcrr tion and services to offsff et their
increasing labora costs.

Our labora expenses include significant costs related to our self-iff nsured health, pharmacy and dental benefit plans.
Health care costs continue to rise and are especially difficult to project given that material increases in costs associated with
medical claims, or an increase in the severity or frequency of such claims, may cause health care costs to vary subsu tantially
from quarter-to-quarter and year-over-year. Any significant changes to the health care insurance system could also impact
our health care costs. Material increases in health care costs could materially adversely affeff ct our financial performance.

While we seek to offsff et labora cost increases through menu and game price increases, more effiff cient purchasing
practices, productivity improvements, greater economies of scale and by offeff ring a variety of health plans to our team
members, including lower-cost high-deductible health plans, there can be no assurance that these effoff rts will be successfulff .
If we are unabla e to effeff ctively anticipate and respond to increased labora costs, our financial performance could be
materially adversely affeff cted.

Also, our team members and others may attempt to unionize our workforce, establa ish boycotts or picket lines or
interruptu our supplu y chains, which could limit our ability to manage our workforce effeff ctively, cause disruptrr ions to our
operations and materially adversely affeff ct our financial perforff mance. Our labora costs may significantly increase if we
become unabla e to effeff ctively manage our workforce and the compensation and benefits we offeff r to our team members,
which also could materially adversely affeff ct our financial performance.

Our revenues and operatingii resultstt maya fluctuatett signi ificff antly due to various riskii skk and unforff eseen circii umstantt ces,s
includindd g increases in costs,tt seasonalityll ,yy weathett r, acts of violenll ce or terrorismii and othett r factortt srr outsidedd our contrott l.

Certain regions in which our stores are located have been, and may in the future be, subju ect to natural disasters, such
as earthquakes, floods, fires, and hurricanes. Depending upon its magnitude, a natural disaster could severely damage our
stores, which could adversely affeff ct our business, results of operations or financial condition. Additionally, a natural or
man-made disaster at our store supporu t center, game repair facility, data center, or backupkk data facility could significantly
impact our ability to provide services and systems to our stores. We currently maintain property and business interruptu ion
insurance through the aggregate property policy for each of our stores.

Any act of violence at or threatened against our stores or the centers in which they are located, including active
shooter situations and terrorist activities, may result in restricted access to our stores and/or store closures in the short term
and, in the long term, may cause our customers and team members to avoid visiting our stores. Natural disasters such as
earthquakes, hurricanes, fires, and severe adverse weather conditions, climate change and health pandemics can keep
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customers in the affeff cted area from visiting our stores, adversely affeff ct consumer spending and confidff ence levels and
supplu y availabia lity and costs, cause damage to, or closure of,ff our stores and result in lost opportunities for our stores. Any
such situation could adversely impact cash flows and make it more difficult to fully staffff our stores, which could materially
adversely affeff ct our business. Our receipt of proceeds under any insurance we maintain with respect to some of these risks
may be delayed or the proceeds may be insufficient to cover our losses fully.

Our operating results may fluctuate significantly due to seasonal factors. Typically, our third quarter, which
encompasses the back-to-school fall season, has historically had lower revenues compared to other quarters. Revenues
associated with the spring and year-end holidays are typically higher. As a result, factors affeff cting peak seasons could have
a disproportionate effeff ct on our results. For example, the number of days between Thanksgiving and New Year’s Day and
the days of the week on which Christmas and New Year’s Eve fall affeff ct the volume of business generated during the
December holiday season and can affeff ct our results for the full fiscal year. In addition, unfavff orable weather conditions
during the winter and spring seasons could have a significant adverse impact on our results.

Our operations are susceptiblell to the changes in cost and availaii bilityii of commoditieii s and othett r products,tt which couldll
negate ivtt elyll affeff ct our operatingii results.tt

Our profitff ability depends in part on our ability to anticipate and react to changes in commodity and other product
costs. Various factors beyond our control, including adverse weather conditions, governmental regulation and monetary
policy, product availabia lity, recalls of food products, disruptrr ion of our supplu ier manufactff urt ing and distribution processes
due to public health crises or pandemics, and seasonality, may affeff ct our commodity costs or cause a disruprr tion in our
supplu y chain. We have multiple short-term supplu y contracts with a limited number of supplu iers. If any of these supplu iers do
not perform adequately or otherwise fail to distribute products or supplu ies to our stores, we may be unabla e to replace the
supplu iers in a short period of time on acceptabla e terms or at all, which could increase our costs, cause shortages of food and
other items at our stores and cause us to remove certain items from our menu.

Changes in the price or availabia lity of commodities for which we do not have short-term supplu y contracts could have
a material adverse effeff ct on our profitaff bia lity. Expiring contracts with our food supplu iers could also result in unfavff orable
renewal terms and thereforff e increase costs associated with these supplu iers or may necessitate negotiations with other
supplu iers. Other than short-term supplu y contracts for certain food items, we currently do not engage in futures contracts or
other financial risk management strategies with respect to potential price fluctuations in the cost of food and other supplu ies.
Also, the unplanned loss of a majoa r distributor could adversely affeff ct our business by disruptrr ing our operations as we seek
out and negotiate a new distribution contract. Further, a significant percentage of our inventoryrr is directly or indirectly
sourced outside the United States, and volatility in trade policy and tariffs could significantly increase our costs. If we pay
higher prices for food or other product costs, our operating costs may increase, and, if we are unabla e to adjud st our
purchasing practices or pass any cost increases on to our customers, our operating results could be adversely affeff cted.

Our procurement of new games and entertaitt nmii ent offeff ringii sgg is contintt gent upon availaii bilityii ,yy and in some instantt ces,s our
abilityii to obtaitt nii licensingii righi ts.

Our ability to continue to procure new games and entertainment offeff rings and other entertainment-related equipment
is important to our business strategy. The number of supplu iers from which we can purchase games and other entertainment-
related equipment is limited. To the extent the number of supplu iers declines, we could be subju ect to the risk of distribution
delays, pricing pressure (including pressure imposed by tariffs), lack of innovation and other associated risks. We may not
be able to anticipate and react to changing offeff rings cost by adjud sting purchasing practices or game prices, and a failure to
do so could have a material adverse effeff ct on our operating results. In addition, any decrease in availabia lity of new
entertainment offeff rings that appeal to customers could lead to decreases in revenues as customers negatively react to a lack
of new game options.

Historically, we have successfulff ly developed several proprietary entertainment offeff rings that have not been availabla e
to operations outside the Company. Our ability to develop future offeff rings is dependent on, among other things, obtaining
rights to intellectuat l property and compelling game content and developing new entertainment offeff rings that are accepted
by our customers. There is no guarantee that additional licensing rights will be obtained by us or that our customers will
accept the future offeff rings that we develop. The result could be increased expenses without increased revenues putting
downward pressure on our results of operations and financial performance.
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We maya not be able to operate our stortt es or obtaitt n/ii ma// intain licenses and permits necessary for such operation, in
compliance withii laws,s regue lations and othett r requirements,s which couldll adverserr ly affeff ct our busineii ss, resultstt of
operations or finaii ncial conditdd iott n.

We are subju ect to licensing and regulation by state and local authorities relating to the sale of alcoholic beverages,
health, sanitation, safety, building and fire codes. Each store is required to obtain a license to sell alcoholic beverages on
the premises from a state authority and, in certain locations, county and municipal authorities. Typically, licenses must be
renewed annually and may be revoked or suspended for cause at any time. In some states, the loss of a license for cause
with respect to one store may lead to the loss of licenses at all stores in that state and could make it more difficult to obtain
additional licenses in that state in the future. Alcoholic beverage control regulations impact numerous aspects of the daily
operations of each store, including minimum age of patrons and team members, hours of operation, advertising, wholesale
purchasing, inventoryrr control and handling and storage and dispensing of alcoholic beverages.

The failure to receive or retain a liquor license, or any other required permit or license, in a particular location, or to
continue to qualify for, or renew licenses, could have a material adverse effeff ct on our operations and our ability to obtain
such a license or permit in other locations.

We are also subju ect to amusement and game licensing and regulation by the states, counties, and municipalities in
which our stores are located, due to our use of certain entertainment games and attractions, including skill-based games that
offeff r redemption prizes. These laws and regulations can vary significantly by state, county, and municipality and, in some
jurisdictions, may require us to modify our business operations or alter the mix of redemption games and simulators we
offeff r. Moreover, as more states and local communities implement legalized gambling, the laws and corresponding enabling
regulations may also be applicable to our redemption games and regulators may create new licensing requirements, taxes or
fees, or restrictions on the various types of redemption games we offeff r. Furthermore, other states, counties and
municipalities may make changes to existing laws to further regulate legalized gaming and illegal gambling. Adoption of
these laws, or adverse interpretation of existing laws, could require our existing stores in these jurisdictions to alter the mix
of games, modify certain games, limit the number of tickets that may be won by a customer from a redemption game,
change the mix of prizes that we may offeff r at our redemption area or terminate the use of specific games, any of which
could adversely affeff ct our operations. If we fail to comply with such laws and regulations, we may be subju ect to various
sanctions and/or penalties or fines or may be required to cease operations until we achieve compliance, which could have
an adverse effeff ct on our business and our financial results.

We are subject to extensive laws and regue lations and failure to comply withii existing or new laws and regue lations couldll
adverserr ly affeff ct our operational effiff ciencies,s cost strutt cture and talent availaii bilityii .yy

We are subju ect to various federal, state, and local laws and regulations that govern numerous aspects of our business,
including, but not limited to, the following:

• the Fair Labora Standards Act; federal, state and local laws and regulations that govern employment practices and
working conditions, including minimum wage rates, wage and hour practices, gratuit ties, overtime, labora
practices, various family leave mandates, discrimination and harassment, immigration, workplkk ace safety and
other areas;

• the Americans with Disabia lities Act and similar state laws that give civil rights protections to individuals with
disabia lities in the context of employment, public accommodations and other areas;

• the Patient Protection and Affoff rdable Care Act as amended by the Health Care and Educd ation Affordaff bia lity
Reconciliation Act of 2010 and uncertainties surrounding future changes to or replacement of our health
insurance system;

• laws and regulations relating to the preparation, sale and labea ling of food, including the federal regulations of the
Food and Drugrr Administration, which oversees the safety of the entire food system, including inspection and
mandatory food recalls, menu labea ling and nutritional content, and additional requirements in certain states and
local jurisdictions;

• environmental laws and regulations governing, among other things, discharges of pollutants into the air and
water as well as the presence, handling, release and disposal of and exposure to hazardous subsu tances; and

• laws regulating other environmental matters, such as climate change, the reduction of greenhouse gases, water
consumption and animal health and welfarff e.
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Compliance with these laws and regulations and future new laws or changes in laws or regulations that impose
additional requirements can be costly. Any failure or perceived failure to comply with these laws or regulations could result
in, among other things, revocation of required licenses, administrative enforcement actions, fines, civil and criminal
liabia lity, and/or closure of stores. We could also be strictly liabla e, without regard to fault, for certain environmental
conditions at properties we formerly owned or operated as well as at our current properties. Further, more stringent and
varied requirements of local and state governmental bodies with respect to zoning, land use, and environmental factors
could delay or prevent development of new stores in certain locations.

Moreover, new immigration legislation may contain provisions that could increase our costs in recruirr ting, training
and retaining team members. Additionally, although our hiring practices comply with the requirements of federal law in
reviewing the citizenship of our team members or their authority to work in the United States, increased enforcement
effoff rts with respect to existing immigration laws by governmental authorities may disruptrr a portion of our workforce or our
operations at one or more of our stores, thereby negatively impacting our business.

We face potentt tial liabilitii ytt withii our gifti cardsdd and game playll cardsdd underdd the propertytt laws of some stattt estt .

Our gift cards, which may be used to purchase food, beverages, merchandise, and game play credits in our stores,
may be considered stored value cards. Certain states include gift cards under their abandoned and unclaimed property laws
and require companies to remit to the state cash in an amount equal to all or a designated portion of the unredeemed
balance on the gift cards based on certain card attributes and the length of time that the cards are inactive. To date, we have
not remitted any amounts relating to unredeemed gift cards to states based upon our assessment of applicable laws.

The analysis of the potential application of the abandoned and unclaimed property laws to our gift cards is complex,
involving an analysis of constitutional and statutt oryrr provisions and factuat l issues. In the event one or more states change
their existing abandoned and unclaimed property laws or successfulff ly challenge our position on the application of its
abandoned and unclaimed property laws to our gift cards, our liabia lities with respect to unredeemed gift cards may be
materially higher than the amounts shown in our financial statements. If we are required to materially increase the
estimated liabia lity recorded in our financial statements with respect to unredeemed gift cards, our net income could be
materially and adversely affeff cted.

Our game play cards may raise similar concerns to gift cards in terms of the applicability of state abandoned and
unclaimed property laws. However, based on our analysis of abandoned and unclaimed property laws, we believe they are
not stored value cards and such laws do not apply, although there can be no assurance that states will not take a different
position, which may have an adverse effeff ct on our results of operations and financial condition.

Litigii atiott n, includindd g allell gate iott ns of illegale ,ll unfaiff r,ii or inconsistent emplm oyll ment practices,s maya adverserr ly affeff ct our
busineii ss, results of operations or finaii ncial conditidd on.

Our business may be adversely affeff cted by the risk of legal proceedings brought by or on behalf of our customers,
team members, supplu iers, stockholders, government agencies or others through private actions, class actions, administrative
proceedings, regulatoryrr actions or other litigation. In recent years, a number of restaurant companies, including ours, have
been subju ect to lawsuits, including class action lawsuits, alleging violations of federal and state law regarding workplace
and employment matters, discrimination and similar matters, and a number of these lawsuits have resulted in the payment
of subsu tantial damages by the defendants. We have had from time to time and now have such lawsuits pending against us.
In addition, from time to time, customers file complaints or lawsuits against us alleging that we are responsible for some
illness or injun ry they suffered at or afteff r a visit to a store. We are also subju ect to a variety of other claims in the ordinary
course of business, including personal injun ry, lease, and contract claims.

We are also subju ect to “dram shop” statutt es in certain states in which our stores are located. These statutt es generally
provide a person injun red by an intoxicated person the right to recover damages from an establa ishment that wrongfulff ly
served alcoholic beverages to the intoxicated individual. In many instances, litigation of these claims results in significant
judgments and settlements under dram shop statutt es. Because these cases ofteff n seek punitive damages, which may not be
covered by insurance, such litigation could have an adverse impact on our business, results of operations or financial
condition. Regardless of whether any claims against us are valid, or whether we are liabla e, claims may be expensive to
defend and may divert time and money away from operations and adversely affeff ct our financial performance. A judgment
significantly in excess of our insurance coverage or not covered by insurance could have a material adverse effeff ct on our
business, results of operations or financial condition. Also, adverse publicity resulting from these allegations, regardless of
whether the allegations are valid, or we are ultimately found liable, may materially adversely affeff ct our stores and us.
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Risks Related to Our Corporate Structure, Our Stock Ownership and Our Common Stockp , p

The market price of our common stoctt k is subject to volatilitll y.tt

The market price of our common stock may be significantly affeff cted by a number of factors, including, but not
limited to, actuatt l or anticipated variations in our operating results or those of our competitors as compared to analyst
expectations, changes in financial estimates by research analysts with respect to us or others in the entertainment, restaurant
or other consumer discretionary industries, and the announcement of significant transactions (including mergers or
acquisitions, divestiturtt es, joint venturt es or other strategic initiatives) by us or others in those industries. In addition, the
equity markets have experienced price and volume fluctuations triggered by general economic uncertainty or current events
that affeff ct the stock price of companies in ways that have been unrelated to an individual company’s operating
performance. The price for our common stock may continue to be volatile, based on factors specific to our company and
industry,rr as well as factors related to the equity markets overall.

A few of our existingii shareholdell rs own a large percentagea of our voting stoctt k and have infln uence over matters
requiring shareholdell r approval and maya delaya or prevent a change in contrott l or othett rwise lead to actual or potentt tial
conflicff ts of interest.tt

As of Februarr ry 3, 2026, our directors and executive offiff cers beneficially owned, including through their affiff liates,
approximately 22% of our outstanding common stock. As a result, our directors and executive offiff cers and their respective
affiff liates could have the ability to exert subsu tantial influence over all matters requiring approval by our shareholders,
including (i) the election and removal of directors, (ii) any proposed merger, consolidation or sale of all or subsu tantially all
of our assets as well as other corporate transactions and (iii) any amendment to our certificff ate of incorporation. This
concentration of control could be disadvantageous to other shareholders having different interests. This significant
concentration of share ownership may adversely affeff ct the trading price for our common stock because investors
sometimes perceive disadvantages in owning stock in companies with controlling shareholders.

Provisions in our certiftt icff atett of incorporatiott n and bylaws maya discii ouragea ,e delaya or prevent a change of contrott l of our
Companyn or changes in our managea ment and, thereforff e, maya depree ess the tradingii price of our stoctt k.

Our certificff ate of incorporation and bylaws include certain provisions that could have the effeff ct of discouraging,
delaying or preventing a change of control of our Company or changes in our management, including: restrictions on the
ability of our stockholders to fill a vacancy on the Board of Directors (the “Board”); our ability to issue preferff red stock
with terms that the Board may determine, without stockholder approval, which could be used to significantly dilute the
ownership of a hostile acquirer; the inability of our stockholders to call a special meeting of stockholders; the requirement
that special meetings of our stockholders be called only upon the request of a majoa rity of our Board or our Chief Executive
Offiff cer; the absence of cumulative voting in the election of directors, which may limit the ability of minority stockholders
to elect directors; and advance notice requirements for stockholder proposals and nominations, which may discourage or
deter a potential acquirer from soliciting proxies to elect a particular slate of directors or otherwise attempting to obtain
control of us.

These provisions in our certificate of incorporation and our bylaws may discourage, delay, or prevent a transaction
involving a change of control of our Company that is in the best interest of our minority stockholders. Even in the absence
of a takeover attempt, the existence of these provisions may adversely affeff ct the prevailing market price of our common
stock if they are viewed as discouraging future takeover attempts.

Unsolicited takeover proposals,ll governance change proposals,ll proxy contestt ts and certain proposals/ll ac// tions by activistii
investors maya create additioii nal riskii skk and uncertainties withii respect to the Company’n s’ finaii ncial position, operations,s
stratt tegie es and managea ment,tt and maya adverserr ly affeff ct our abilityll to attrtt act and retain keye membersrr of our team. Anyn
perceived uncertainties maya affeff ct the market price and volatilityii of our securitieii s.

Publu ic companies, including those in the entertainment and restaurant industry,rr have historically been the targets of
unsolicited takeover proposals. In the event that a third-party, such as a competitor, private equity firm or activist investor
makes an unsolicited takeover proposal or proposes to change our governance policies or our Board or makes other
proposals concerning the Company’s ownership structurt e or operations, our review and consideration of such proposals
may be a significant distraction for our management and team members and may require us to expend significant time and
resources away from our primaryrr operations. Such proposals may create uncertainty for our team members, additional risks
and uncertainties with respect to the Company’s financial position, operations, strategies, and management, and may
adversely affeff ct our ability to attract and retain key members of our team. Any perceived uncertainties as to our future
direction also may adversely affeff ct the market price and volatility of our securities.
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Our certificff atett of incorporatiott n designi atestt specificff courts as the exclusive forum for certain litigatiott n that maya be
initiatedtt by our stoctt kholdell rs, which couldll limit our stoctt kholdell rs’ abilityii to obtaitt nii a judicial forum of theirii choice for
dispii utestt withii us.

Our certificate of incorporation provides that, unless we consent in writing to the selection of an alternative forum,
the Court of Chanceryrr of the State of Delaware will, to the fullest extent permitted by law, be the sole and exclusive forum
forff the following types of actions or proceedings under Delaware statutt oryrr or common law: any derivative action or
proceeding brought on our behalf;ff any action asserting a claim of breach of a fiduciary duty owed by any of our directors,
offiff cers, team members or stockholders to our company or our stockholders; any action asserting a claim arising pursuant
to any provision of the Delaware General Corporation Law (“DGCL”) or as to which the DGCL conferff s jurisdiction on the
Court of Chancery of the State of Delaware; or any action asserting a claim arising pursuant to any provision of our
certificff ate of incorporation or bylaws (in each case, as they may be amended from time to time) or governed by the internal
affaff irs doctrine. These provisions may limit a stockholder’s ability to bring a claim in a judicial forum that it finds
favorable for disputes with us or our directors, offiff cers or other employees, which may discourage such lawsuits against us
and our directors, offiff cers and employees. Alternatively, if a court were to find these provisions inapplicable to, or
unenforff ceable in respect of,ff one or more covered proceedings, we may incur additional costs associated with resolving
such matters in other jurisdictions, which could adversely affeff ct our business and financial condition.

The choice of forum provision in our certificate of incorporation does not waive our compliance with obligations
under the federal securities laws and the rules and regulations thereunder. Moreover, the provision does not apply to suits
brought to enforce a duty or liability created by the Exchange Act or by the Securities Act. Section 27 of the Exchange Act
creates exclusive federal jurisdiction over all suits brought to enforce any duty or liabia lity created by the Exchange Act or
the rules and regulations thereunder, and Section 22 of the Securities Act creates concurrent jurisdiction for federal and
state courts with respect to suits brought to enforce a duty or liabia lity created by the Securities Act or the rules and
regulations thereunder. Accordingly, both state and federal courts have jurisdiction to entertain claims under the Securities
Act.

General Risk Factors

Changes in taxaa laws and resultintt g regue lations couldll result in changes to our taxaa provisions and subject us to additiii onal
taxaa liabilitieii s that couldll materiallyll adverserr ly affeff ct our finaii ncial perforff marr nce.

We are subju ect to income, sales, use and other taxes in the United States and certain foreign jurisdictions. Changes in
applicable U.S. or foreign tax laws and regulations, including the Tax Cuts and Jobs Act (“Tax Act”), or in their
interpretation and application, including the possibility of retroactive effeff ct and changes to state tax laws that may occur in
response to the Tax Act, could affeff ct our effeff ctive income tax rate. In addition, the final determination of any tax audits or
related litigation could be materially different from our historical tax provisions and accruarr ls. Changes in our tax expense
or an increase in our tax liabia lities, whether due to changes in applicable laws and regulations, the interpretation or
application thereof, or a final determination of tax audits or litigation, could materially adversely affeff ct our financial
performance.

Failure of our internal contrott l over finaii ncial reporee ting couldll harm our busineii ss, finaii ncial results and stoctt k price.

Our management is responsible for establa ishing and maintaining effeff ctive internal control over financial reporting.
Internal control over financial reporting is a process to provide reasonabla e assurance regarding the reliabia lity of financial
reporting for external purposrr es in accordance with generally accepted accounting principles in the United States. There can
be no assurance that we will be able to timely remediate a material weakness in internal controls (if any) or maintain all of
the controls necessary to remain in compliance. Any failure to maintain an effeff ctive system of internal control over
finff ancial reporting could limit our ability to report our financial results accurately and timely or to detect and prevent fraud,
could result in subsu tantial cost to remediate, and could cause a loss of investor confidff ence and decline in the market price
of our stock.

ITEM 1B. Unresolved Staffff Comments

Not applicable.
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ITEM 1C. Cybersecurity

Risk Management and Strategy

The Company has developed and implemented a cybersecurity program (the “Program”) designed to identify,
assess, and mitigate material cybersecurity related risks. The Program leverages recognized frameworks and standards,
including the National Institutt e of Standards and Technology, Cyber Security Framework, the Center for Internet Security
Critical Security Controls, and the Payment Card Industryrr Data Security Standards, to assess, organize, and improve our
Program. This does not imply that we meet any particular technical standards, specifications, or requirements, only that we
leverage various security standards, guidelines and best practices to identify,ff assess, and manage cybersecurity risks
relevant to our business.

As part of the Program, the Company maintains various safeguards to help protect the confidff entiality, integrity, and
availabia lity of its information systems and data, including:

• layered technical controls designed to help detect, prevent, and mitigate cybersecurity threats to Company assets;
• utilization of a third-party managed detection and response service provider to monitor for cybersecurity threats,
ingest threat-intelligence, and coordinate incident response effoff rts;

• policies, procedurd es, and standards that are utilized to outline the Company’s expectations, guidelines and best
practices for managing cybersecurity risks;

• cybersecurity training and educd ation for our employees;
• practices for monitoring cybersecurity risks of key third-party service providers; and
• incident response plans that provide a framework for the Company’s response to cybersecurity incidents.

From time to time, the Company engages third-party subju ect matter experts and consultants to conduct evaluations
of our Program and security controls, whether through penetration testing, assessments, or consulting on best practices to
address new challenges. Results are used to identifyff and assess risks as well as drive priorities and initiatives to improve
the overall Program. The Company also engages third-party experts and consultants, when deemed appropriate, to assist
with responding to cybersecurity incidents, such as external legal counsel and forensic specialists.

In addition, the assessment, identification, and management of cybersecurity-related risks is integrated into our
overall enterprise risk management (“ERM”) process. Cybersecurity risks are included in the risk universe that the ERM
function evaluates, with input from information security subju ect matter experts at the Company, to assess top risks to the
enterprise. The ERM process provides input into our strategic planning process, such as development of action plans to
address and mitigate identified risks. By integrating cybersecurity risk into the overall ERM process in this manner, the
Company is better equipped to identify,ff assess, and manage material cybersecurity risks.

During the period of this Annual Report, the business strategy, results of operations and financial condition of the
Company have not been materially affeff cted by risks from any known cybersecurity threats, including as a result of
previously identified cybersecurity incidents. However, we cannot provide assurance that the results of operations and
financial condition of the Company will not be materially affeff cted in the future by such risks or any future material
incidents. For more information on our cybersecurity related risks, see Risks Related to Information Technology and
Cybersecurity at Item 1A. Risk Factors.

Governance

The Company’s Information Systems organization, which is led by the Chief Information Offiff cer (“CIO”), is
responsible for implementing and maintaining the Program and related risk management. The Company's current CIO has
formal educd ation in information technology and extensive work experience gained from over 30 years in various
technology leadership roles. As the leader of the Company's information systems and technology function, the CIO
receives regular updates on cybersecurity matters, results of mitigation effoff rts and cybersecurity incident response and
remediation. The team responsible for developing and executing its cybersecurity policies is comprised of individuals with
either formal education and degrees in information technology or cybersecurity, or significant experience working in
information technology and cybersecurity, including relevant industryrr experience in security related industries.
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Additionally, in fiscal 2025 the Company establa ished an Information Security Leadership Team, composed of the
CIO; Senior Director, Cybersecurity; Chief Legal Offiff cer; Chief Compliance Offiff cer; and Senior Director, Risk
Management. This group meets quarterly to review the Company’s cybersecurity posture, threats, trends, and strategies.
The team in fiscal 2025 commissioned an information security tabla etop exercise conducted by outside counsel that
identifieff d opportunities for improvements to Company policies and practices.

Our Board considers cybersecurity risk as part of its risk management oversight function. The Audit Committee
assists the Board in its oversight of cybersecurity risks and receives regular updates from the CIO and other Company
management on cybersecurity matters at least annually. The Audit Committee reports findings and recommendations, as
appropriate, to the full Board for consideration. The Audit Committee also receives information about cybersecurity risks
as part of the Company’s ERM program and reporting. In addition, any cybersecurity incident assessed as being, or
potentially becoming, material is escalated for further assessment and then reported to designated members of our senior
management and, if necessary, the Audit Committee.
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ITEM 2. Properties

We lease an office building in Coppell, Texas forff use as our store support center. This lease expires durd ing the
second quarter of fiscal 2032, with an option to renew through the second quarter of fiscal 2042. We also lease a 43,000
square foot warehouse facff ility in Dallas, Texas. We have a lease forff an offiff ce building in Plano, Texas, which expires in
first quarter of fiscal 2029. As of the end of fiscal 2025, we owned one property site for a future store in our development
pipeline and leased all of our 243 operating stores. Our leases typically have initial terms ranging from 10 to 25 years and
most of our leases include options to extend the term forff one or more five-year periods.

Our operating stores were in the following locations as of the end of fiscal 2025:
Location Dave & Buster's Main Event Total
Alabama 3 1 4
Alaska 1 — 1
Arizona 5 4 9
Arkansas 2 1 3
Califorff nia 23 1 24
Colorado 3 4 7
Connecticut 2 — 2
Delaware — 1 1
Florida 10 3 13
Georgia 6 3 9
Hawaii 1 — 1
Idaho 1 — 1
Illinois 5 2 7
Indiana 3 — 3
Iowa 2 — 2
Kansas 3 1 4
Kentuct ky 2 2 4
Louisiana 2 1 3
Maryland 5 1 6
Massachusetts 3 — 3
Michigan 4 2 6
Minnesota 2 — 2
Missouri 1 3 4
Nebraska 1 — 1
Nevada 3 — 3
New Hampshire 1 — 1
New Jersey 5 — 5
New Mexico 1 1 2
New York 13 — 13
North Carolina 5 2 7
Ohio 7 2 9
Oklahoma 2 3 5
Oregon 1 — 1
Pennsylvania 8 — 8
Rhode Island 1 — 1
South Carolina 3 1 4
South Dakota 1 — 1
Tennessee 6 3 9
Texas 15 22 37
Utah 1 — 1
Virginia 4 — 4
Washington 4 — 4
West Virginia 1 — 1
Wisconsin 3 — 3
Puerto Rico 2 — 2
Ontario, Canada 2 — 2
Total 179 64 243
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ITEM 3. Legal Proceedings

We are subject to certain legal proceedings and claims that arise in the ordinary course of our business, including
intellectuat l property disputes, miscellaneous premises liability, employment-related claims, vendor disputes, and dram shop
claims. In the opinion of management, based upon consultation with legal counsel, the anticipated amount of ultimate
liabia lity with respect to, or an adverse outcome in any such legal proceedings or claims, will not materially affeff ct our
business, the consolidated results of our operations or our financial condition. Refer to Note 10 of the consolidated
financial statements forff additional details.

ITEM 4. Mine Safety Disclosures

Not appla icable.

PART II

ITEM 5. Market forff Registrant’s Common Equity, Related Stockholder Matters and Issuer Purchases of
Equity Securities

Market Infon rmatiott n

The Company’s common stock trades under the symbol PLAY and is listed on the NASDAQ Global Market
(“NASDAQ”).

The number of shareholders of record of the Company’s common stock as of March 27, 2026 was 260. This does
not include persons whose stock is in nominee or “street name” accounts through brokers.

Dividends add nd Share Repurchases

There were no dividends declared or paid in fiscal years 2025, 2024 or 2023.

In March 2023, the Board approved a share repurchase program with an initial authorized limit of $100.
Subsu equently, our Board of Directors approved additional repurchases for a total authorized limit of $600.0 under the plan
as of November 4, 2025. During fiscal 2025, the Company repurchased 1.04 shares at an average of $23.03 per share. The
remaining dollar value of shares that may be repurchased under the program is $104.1 as of Februarr ry 3, 2026. Future
decisions to repurchase shares continue to be at the discretion of the Board and will be dependent on our operating
performance, financial condition, capia tal expenditure requirements and other factff ors that the Board considers relevant.

Issuer Purchases of Eo quity Securitieii s

Information regarding repurchases of our common stock during the fourth quarter of fiscal 2025:

Period (1)

Total Number
of Shares

Repurchased (2)
(in millions)

Average Price
Paid per Share (2)

Total Number of
Shares Repurchased
as Part of Publicly
Announced Plans (2) (3)

(in millions)

Approximate Dollar
Value of

Shares That May Yet
Be

Repurchased
Under the Plans (4)
(in millions)

November 5 to December 2, 2025 — $ — — $ 104.1
December 3, 2024 to January 6, 2025 — $ — — $ 104.1
January 7 to February 3rr , 2026 — $ — — $ 104.1
(1) The Company uses a “4-5-4” calendar to determine the months in each quarter. The periods presented represent the 4-week and 5-
week periods making up the fourff th quarter of fiscal 2025.

(2) Represents shares withheld for tax purposr es on behalf of our employees in connection with the vesting of time-based and
performance restricted stock units. There were no tax withholdings under repurchase program(s) durd ing the fourth quarter of fiscal
2025.

(3) In March 2023, Our Board approved a share repurchase program, with approved subsequent increases. Under the program, the
Company may repurchase shares on the open market, through privately negotiated transactions, and through trading plans designed
to comply with Rule 10b5-1 of the Exchange Act. The share repurchase program(s) may be modified, suspended or discontinued at
any time. There were no purchases under repurchase program(s) durd ing the fourth quarter of fiscal 2025.

(4) Represents total cumulative share repurchase authorizations in effeff ct, less cumulative purchases, at the end of each period presented.
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Perforff marr nce GraGG pha

The folff lowing performance graph depicts the total returns to shareholders of our stock forff the past fivff e fisff cal years,
relative to the performance of the NASDAQ Composite Index, Standard & Poor’s (“S&P”) 600 Small Cap Index and S&P
600 Hotels Restaurants and Leisure Index. All returt ns assume a base investment of $100 at the beginning of the fivff e fisff cal
years (January 31, 2021 — the end of our fiscal year 2020) and the reinvestment of dividends paid, if appla icable, since that
date. The performance shown in the graph is not necessarily indicative of futff urt e price performance.

Comparison of 5-Year Cumulative Total Return
Assumes Initial Investment of $100

Dave & Buster's Entertainment, Inc. S&P 600 Small Cap
S&P 600 Hotels Restaurants & Leisure NASDAQ Composite

1/31/2021 1/30/2022 1/29/2023 2/4/2024 2/4/2025 2/3/2026
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1/31/2021 1/30/2022 1/29/2023 2/4/2024 2/4/2025 2/3/2026

Dave & Buster's Entertainment, Inc. $ 100.00 $ 103.79 $ 122.28 $ 162.23 $ 80.48 $ 57.11
S&P 600 Small Cap $ 100.00 $ 106.99 $ 105.04 $ 107.14 $ 121.50 $ 131.65
S&P 600 Hotels Restaurants & Leisure (1) $ 100.00 $ 72.23 $ 72.18 $ 72.82 $ 81.52 $ 58.14
NASDAQ Composite $ 100.00 $ 105.35 $ 88.91 $ 119.57 $ 150.37 $ 177.92
(1) Due to the limited number of publicly traded companies in our industry,rr we were unabla e to identify aff suitabla e peer group for

comparison to our market performance. In lieu of a peer group,u we selected the S&P 600 Hotels Restaurants and Leisure index, of
which our stock was a member durd ing fisff cal 2025.

ITEM 6. Reserved

Not appla icable.

ITEM 7. Management’s Discussion and Analysis of Financial Condition and Results of Operations

The folff lowing discussion and analysis of our financial condition and results of operations should be read together
with our audited consolidated financial statements and related notes included herein. This discussion may contain forwff ard-
looking statements. See Cautionary Srr taSS tement Regare ding Forward-Looking StaS tementstt and Riskii Factorsrr for a discussion
of the uncertainties and risks associated with these statements. Unless otherwise specified, the meanings of all definff ed
terms in “Management’s Discussion and Analysis of Financial Condition and Results of Operations” are consistent with
the meanings of such terms as definff ed in the Notes to consolidated financial statements. All dollar amounts are presented in
millions, unless otherwise noted, except per share amounts.
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Fiscal 2025 Financial Highlights

• Revenue of $2,102.8 decreased 1.4% compared to $2,132.7 in fiscal 2024.

• Comparabla e store sales decreased 5.0% compared to fiscal 2024. See further discussion of comparable store sales
below at Revenues.

• Net loss totaled $48.7, or $1.40 per diluted share, compared to net income of $58.3, or $1.46 per diluted share in
fiscal 2024.

• Adjud sted EBITDA decreased $69.6 to $436.6, or 20.8% of revenues, compared to Adjud sted EBITDA of $506.2,
or 23.7% of revenues, in fiscal 2024. See further discussion of Adjud sted EBITDA, a non-GAAP measure, at Non-
GAAP Financial Measures below along with a reconciliation to net income, the most comparable GAAP measure, at
Reconciliations of Non-GAAP Financial Measures below.

General

We are a leading owner and operator of high-volume venues primarily in North America that combine entertainment
and dining for both aduldd ts and families under the “Dave & Buster’s” and “Main Event” brands. The core of our concept is
to offeff r our customers various forms of entertainment along with quality dining all in one location. Our entertainment
offeff rings provide an extensive assortment of attractions centered around playing games, bowling, and watching live sports
and other televised events. Our brands appeal to a relatively balanced mix of male and female aduld ts, as well as families
and teenagers. We believe we appeal to a diverse customer base by providing a highly customizable experience in a
dynamic and fun setting.

Our Dave & Buster’s stores average 37,000 square feet and range in size between 16,000 and 70,000 square feet.
Our Main Event stores average 53,000 square feet and range in size between 37,500 and 78,000 square feet. Generally, our
stores are open seven days a week, with normal hours of operation generally beginning between 10:00 to 11:30 a.m. and
continuing until midnight, with stores typically open for extended hours on weekends.

Strategy

Our strategy is built on the following key initiatives:

• Offeff r the latest entertainment at competitive prices.

• Offer novel food & drink to bring people together.

• Drive customer engagement through strategic marketing and loyalty offeff rings.

• Optimize our footprt int with new venues and refreshed existing locations.

• Drive incremental sales volume through advertising and hosting special events.

• Drive an improved customer experience and optimize operations through targeted technology
investments.

For further information about our strategy, refer to “Item 1. Business - Strategy.”

Key Measures of Our Perforff mance

We monitor and analyze several key performance measures to manage our business and evaluate financial and
operating performance, including:

Comparablell stortt e sales. Comparable store sales are a comparison of sales to the same period of prior years for the
comparable store base. We historically define the comparable store base to include those stores owned and open for a full
18 months before the beginning of the fiscal year and exclude stores permanently closed during the period. For fiscal 2025,
our comparable store base consisted of 153 Dave & Buster's branded stores and 57 Main Event branded stores.

New stortt e openingii s.gg Our ability to reach new customers is influenced by the opening of additional stores in new and
existing markets. The success of our new stores is indicative of our brand appeal and the effiff cacy of our site selection and
operating models. During fiscal 2025, we opened eight new Dave & Buster's stores and three Main Event stores.

27



Non-GAAP Financial Measures

In addition to the results provided in accordance with GAAP, we provide non-GAAP measures which present
operating results on an adjusted basis. These are supplu emental measures of performance that are not required by or
presented in accordance with GAAP and include Adjud sted EBITDA, Credit Adjud sted EBITDA and Store Operating
Income Before Depreciation and Amortization (definff ed below). These non-GAAP measures do not represent and should
not be considered as alternatives to net income (loss) or cash flows from operations, as determined in accordance with
GAAP, and our calculations thereof may not be comparable to similarly titled measures reported by other companies and
should not be considered in isolation or as a subsu titute for measures of performance prepared in accordance with GAAP.

Although we use these non-GAAP measures to assess the operating performance of our business, they have
significant limitations as an analytical tool because they exclude certain material costs. For example, Adjud sted EBITDA
does not take into account a number of significant items, including our interest expense and depreciation and amortization
expense. In addition, Adjud sted EBITDA excludes certain other costs that may be important in analyzing our GAAP results.
Because Adjud sted EBITDA does not account for these expenses, its utility as a measure of our operating performance has
material limitations. Our calculations of Adjud sted EBITDA adjud st for these amounts because they do not directly relate to
the ongoing operations of the current underlying business of our stores and thereforff e complicate the comparison of the
underlying business between periods. Nevertheless, because of the limitations described above, management does not view
Adjud sted EBITDA, Credit Adjud sted EBITDA or Store Operating Income Before Depreciation and Amortization in
isolation and also uses other measures, such as revenues, gross margin, operating income and net income (loss) to measure
operating performance.

Adjudd stedtt EBITDADD

We define “Adjusted EBITDA” as net income (loss), plus interest expense, net, loss on debt refinancing, provision
for (benefitff from) income taxes, depreciation and amortization expense, (gain) loss on property and equipment transactions,
impairment of long-lived assets, share-based compensation, currency transaction (gains) losses and other costs.

Adjud sted EBITDA is presented because we believe that it provides usefulff information to investors and analysts
regarding our operating performance. By reporting Adjud sted EBITDA, we provide a basis for comparison of our business
operations between current, past and future periods by excluding items that we do not believe are indicative of our core
operating performance.

Creditdd Adjudd stedtt EBITBB DATT

We define “Credit Adjud sted EBITDA” as net income (loss) plus certain items as defined at Adjudd sted EBITBB DATT above,
as well as certain other adjud stments as defined in our Credit Agreement (see Liquidity and Capia tal Resources below for
additional discussion and reconciliation). These other adjud stments include (i) increases in entertainment revenue deferrals,
(ii) the cost of new projects, including store pre-opening costs, and (iii) other costs and adjud stments as permitted by the
Credit Agreements. We believe the presentation of Credit Adjud sted EBITDA is appropriate as it provides additional
information to investors about the calculation of,ff and compliance with, certain financial covenants in the Credit Agreement.

Stortt e Operatintt g Income Befoe re Depree eciatiott n and Amortizaii tion and Stortt e Operatintt g Income Befoe re Depree eciatiott n and
Amortizatiott n Margin.

We define “Store Operating Income Before Depreciation and Amortization” as operating income, plus depreciation
and amortization expense, general and administrative expenses and pre-opening costs. Store Operating Income Before
Depreciation and Amortization allows us to evaluate the operating performance of each store across stores of varying size
and volume.

We believe that Store Operating Income Before Depreciation and Amortization is another usefulff measure in
evaluating our operating performance because it removes the impact of general and administrative expenses, which are not
incurred at the store level, and the costs of opening new stores, which are non-recurring at the store level, and thereby
enables the comparability of the operating performance of our stores for the periods presented. We also believe that Store
Operating Income Before Depreciation and Amortization is a usefulff measure in evaluating our operating performance
within the entertainment and dining industryrr because it permits the evaluation of store-level productivity, effiff ciency, and
performance, and we use Store Operating Income Before Depreciation and Amortization as a means of evaluating store
financial performance compared to our competitors. However, because this measure excludes significant items such as
general and administrative expenses, pre-opening costs and other charges and gains, as well as our interest expense, net,
loss on debt refinancing and depreciation and amortization expense, which are important in evaluating our consolidated
financial performance from period to period, the value of this measure is limited as a measure of our consolidated financial
performance.
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Presentation of Operating Results

We operate on a 52 or 53 week fiscal year that ends on the Tuesday afteff r the Monday closest to January 31. Each
quarterly period has 13 weeks, except in a 53-week year, when the fourth quarter has 14 weeks. Fiscal year 2025, which
ended on Februarr ry 3, 2026, and fiscal year 2024, which ended on Februarr ry 4, 2025, contained 52 weeks. Fiscal year 2023,
which ended on Februarr ry 4, 2024, contained 53 weeks.

On May 6, 2024, the first day of the second quarter of fiscal 2024, the Company changed its fiscal year to end on the
Tuesday afteff r the Monday closest to January 31st. Prior to the change, the Company’s fiscal year ended on Sunday. The
change was made to improve labora and operational effiff ciencies by ending the Company's periods outside of the busier
weekend timeframe. As a result of this change, each of the second quarter of 2024 and fiscal year 2024 had two additional
days added to the normal 13-week second quarter and 52-week year.

Store-Level Variability, Quarterly Fluctuations, Seasonality and Inflation

We operate stores varying in size and have experienced significant variability among stores in volumes, operating
results and net investment costs.

Our new stores typically open with sales volumes in excess of their expected long-term run-rate levels, which we
refer to as a “honeymoon” effeff ct. We traditionally expect our new store sales volumes in year two to be lower than our year
one targets, and to grow in line with the rest of our comparable store base thereafteff r. As a result of the subsu tantial revenues
associated with each new store, the number and timing of new store openings will result in significant fluctuations in
quarterly results.

New store operating margins (excluding pre-opening expenses) during the first year of operation historically benefit
from honeymoon sales leverage on occupau ncy, management labora and other fixed costs. This benefit is partially offsff et by
normal ineffiff ciencies in hourly labora and other costs associated with establa ishing a new store. In year two, operating
margins may decline due to the loss of honeymoon sales leverage on fixed costs which is partially offsff et by improvements
in store operating effiff ciency.

Our operating results have historically fluctuated due to seasonal factors. Typically, we have higher revenues
associated with the spring and year-end holidays, and sales and customer traffiff c during these periods are susceptible to the
impact of severe, unfavff orable or unseasonabla y mild weather. Our third quarter, which encompasses the back-to-school fall
season, has historically had lower revenues as compared to other quarters.

We expect economic and environmental conditions and changes in regulatoryrr legislation will continue to exert
pressure on both supplu ier pricing and consumer spending related to entertainment and dining alternatives. There is no
assurance that our cost of products will remain stable or that federal, state, or local minimum wage rates will not increase
beyond amounts currently legislated. However, the effeff cts of any supplu ier price increase or wage rate increases might be
partially offsff et by selective price increases if competitively appropriate.

Fiscal 2025 Compared to Fiscal 2024

Results of operations. The following tabla e sets forth selected data, in millions of dollars and as a percentage of total
revenues (unless otherwise noted) for the periods indicated. All information is derived from the accompanying
Consolidated Statements of Comprehensive Income (Loss). Refer to “Item 7. Management’s Discussion and Analysis of
Financial Condition and Results of Operations” in the Annual Report on Form 10-K for the year ended Februarr ry 4, 2025,
filed with the SEC on April 7, 2025, for a discussion of results of operations for the year ended Februarr ry 4, 2025 compared
to the year ended Februarr ry 4, 2024.
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Note that the Company’s fisff cal year consists of 52 or 53 weeks ending on the Tuesday afteff r the Monday closest to
January 31. Fiscal year 2025 and fisff cal year 2024 both contained 52 weeks.

Fiscal Year Ended
February 3, 2026 February 4, 2025

Entertainment revenues $ 1,323.5 62.9 % $ 1,391.0 65.2 %
Food and beverage revenues 779.3 37.1 % 741.7 34.8 %

Total revenues 2,102.8 100.0 % 2,132.7 100.0 %
Cost of entertainment (1) 107.1 8.1 % 118.6 8.5 %
Cost of food and beverage (1) 193.2 24.8 % 195.8 26.4 %

Total cost of products 300.3 14.3 % 314.4 14.7 %
Operating payroll and benefitff s 535.8 25.5 % 523.5 24.5 %
Other store operating expenses 725.1 34.5 % 690.4 32.4 %
General and administrative expenses 117.0 5.6 % 99.5 4.7 %
Depreciation and amortization expense 279.4 13.3 % 238.2 11.2 %
Pre-opening costs 19.0 0.9 % 18.7 0.9 %
Other charges and gains 40.1 1.9 % 27.6 1.3 %

Total operating costs 2,016.7 95.9 % 1,912.3 89.7 %
Operating income 86.1 4.1 % 220.4 10.3 %

Interest expense, net 154.0 7.3 % 135.3 6.3 %
Loss on debt refinff ancing — — % 15.2 0.7 %

Income (loss) before provision for income taxes (67.9) (3.2)% 69.9 3.3 %
Provision for (benefit froff m) income taxes (19.2) (0.9)% 11.6 0.5 %

Net income (loss) $ (48.7) (2.3)% $ 58.3 2.7 %
Company-owned stores at end of period 243 232
Comparable stores at end of period 210 195
(1) All revenues and costs are expressed as a percentage of total revenues forff the respective period presented, except cost of
entertainment, which is expressed as a percentage of entertainment revenues, and cost of foodff and beverage, which is expressed as a
percentage of food and beverage revenues.
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Reconciliatiott ns of Non-GAAP Finaii ncial MeaMM sures

Adjudd stedtt EBITDADD

The folff lowing tabla e reconciles Net income (loss) to Adjusted EBITDA (in millions of dollars and as a percent of
total revenues) for the periods indicated:

Fiscal Year Ended
February 3, 2026 February 4, 2025

Net income (loss) (1) $ (48.7) (2.3)% $ 58.3 2.7 %
Interest expense, net 154.0 135.3
Loss on debt refinancing — 15.2
Provision for (benefit froff m) income tax (19.2) 11.6
Depreciation and amortization expense 279.4 238.2
Share-based compensation (2) 19.6 4.6
Transaction and integration costs (3) 0.7 3.4
System implementation costs (4) 3.3 11.1
Loss on property and equipment
transactions and impairments (5) 36.9 16.7
Other items, net (6) 10.6 11.8

Adjud sted EBITDA, a non-GAAP measure (1) $ 436.6 20.8 % $ 506.2 23.7 %
(1) All percentages are expressed as a percentage of total revenues forff the respective period presented.
(2) Non-cash share-based compensation expense, net of forff feitures, recorded in “General and administrative expenses” on the
Consolidated Statement of Comprehensive Income (Loss).

(3) Transaction and integration costs related to the acquisition and integration of Main Event recorded in “General and administrative
expenses” on the Consolidated Statement of Comprehensive Income (Loss).

(4) System implementation costs represent expenses incurred related to the development of new enterprise resource planning, human
capital management and inventory srr oftwff are forff our stores and store supporu t teams. These charges are recorded in “Other charges
and gains” on the Consolidated Statement of Comprehensive Income (Loss).

(5) The amount related to the fiscal year ended February 3rr , 2026 primarily consisted of $17.8 of impairment of long-lived assets and a
$19.1 loss on property and equipment transactions. The amount related to the fiscal year ended February 4rr , 2025 primarily consisted
of $3.9 of impairment of long-lived assets and a $12.8 loss on property and equipment transactions. The impairment charges
recorded in each period were related to underperforming stores identifieff d in the respective periods as a result of the Company’s
annual evaluation of long-lived assets. The loss on property and equipment transactions for each period consisted of assets disposed
of or no longer in use, partially offsff et by gains resulting froff m lease terminations. These charges are recorded in “Other charges and
gains” on the Consolidated Statement of Comprehensive Income (Loss).

(6) These amounts primarily consisted of one-time, third-party consulting feesff , discretionary retention incentives and severance. The
third-party consulting feesff for fisff cal 2025 were not part of our ongoing operations and were incurred in association with a change in
leadership to execute a discrete, project-based strategic initiative aimed at analyzing and summarizing growth opportunities forff the
Company. The third-party consulting feesff for fisff cal 2024 were not part of our ongoing operations and were incurred to execute two
related, discrete, and project-based strategic initiatives aimed at transforming our marketing strategy and one discrete, projeo ct-based
initiative to transform our supplu y chain operational efficiency. The transforff mative naturt e, narrow scope, and limited durd ation of
these incremental consulting feesff are not reflective of the ordinary course expenses incurred to operate our business. Third-party
consulting feesff , discretionary retention incentives and severance costs are included in General and administrative expenses on the
Consolidated Statements of Comprehensive Income (Loss).
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Stortt e OpeOO rating IncII ome Beforff e Depreciatiott n and Amortizaii tion

The folff lowing tabla e reconciles Operating income to Store Operating Income Beforff e Depreciation and Amortization
for the periods indicated:

Fiscal Year Ended
February 3, 2026 February 4, 2025

Operating income (1) $ 86.1 4.1 % $ 220.4 10.3 %
General and administrative expenses 117.0 99.5
Depreciation and amortization expense 279.4 238.2
Pre-opening costs 19.0 18.7
Other charges and gains 40.1 27.6
Store Operating Income Beforff e Depreciation and Amortization,
a non-GAAP measure (1) $ 541.6 25.8 % $ 604.4 28.3 %
(1) All percentages are expressed as a percentage of total revenues forff the respective period presented.

Results of Operatiott ns

Revenues - Selected revenue data (in millions except for store operating weeks) and store data for the periods
indicated are as folff lows:

Fiscal Year Ended
February 3, 2026 February 4, 2025 Change

Comparable store revenues (1) $ 1,869.7 $ 1,967.7 $ (98.0)
Noncomparabla e store revenues (1) 208.4 133.4 75.0
Other noncomparabla e revenues (2) 24.7 31.6 (6.9)
Total revenues $ 2,102.8 $ 2,132.7 $ (29.9)

Comparable store operating weeks (1) 10,920 10,980 (60)
Noncomparabla e store operating weeks (1) 1,423 789 634
Total store operating weeks 12,343 11,769 574

(1) During fiscal 2024, we adjud sted our period close froff m Sunday to Tuesday of each week (see further discussion at Note 1 of the
consolidated financial statements). This adjustment had the effeff ct of adding 60 and 10 operating weeks forff our comparable and
noncomparabla e stores, respectively.

(2) Includes changes in deferff red entertainment revenues, gift card deferff rals and certain other revenues not associated with stores. These
revenues include deferred revenue and gift cff ard breakage amounts that were historically recorded at the store level forff our Main
Event stores. Afteff r these reclassifications, the comparable store revenues and noncomparabla e store revenues refleff ct point-of-sale
transactions for each period allowing for a more accurate comparison of store level results for the comparable periods presented.

The table below represents our revenue mix for the fiscal periods indicated:

Fiscal Year Ended
February 3, 2026 February 4, 2025

Entertainment revenues $ 1,323.5 62.9 % $ 1,391.0 65.2 %
Food revenues 536.2 25.5 % 506.3 23.7 %
Beverage revenues 243.1 11.6 % 235.4 11.1 %
Total revenues $ 2,102.8 100.0 % $ 2,132.7 100.0 %

Total revenues decreased $29.9, or 1.4%, to $2,102.8 in fiscal 2025 compared to $2,132.7 in fiscal 2024. The
decrease in revenue was primarily related to a 5.0% decrease in comparable store sales and a decrease in other
noncomparabla e revenues partially offsff et by an incremental increase in sales from new stores. The decrease in comparable
store revenues was due primarily to a reducdd tion in walk-in business relative to the prior year period. The higher foodff and
beverage revenues refleff cts increased customer purchases due to an improved menu and higher foodff attachment rates
associated with operational enhancements to the Eat and Play combo promotion.

The $98.0 or 5.0% comparable store revenue decrease presented in the tabla e abovea is on a fisff cal period basis. Fiscal
2024 included two additional days of revenue due to the change in the fisff cal year end as mentioned abovea . Comparabla e
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store revenues based adjud sts for this shiftff in weeks and compares the periods from Februarr ry 5, 2025 to Februarr ry 3, 2026 to
the periods from Februarr ry 4, 2024 through Februarr ry 4, 2025.

Cost of prff oductstt - The total cost of products was $300.3 for fiscal 2025 and $314.4 for fiscal 2024. The total cost of
products as a percentage of total revenues decreased to 14.3% for fiscal 2025 compared to 14.7% for fiscal 2024. The
decrease in total cost of products as a percentage of total revenues is associated with declines in both entertainment and
food and beverage cost of sales, partially offsff et by higher food and beverage revenues.

Cost of entertainment decreased to $107.1 in fiscal 2025 compared to $118.6 in fiscal 2024. The cost of
entertainment, as a percentage of entertainment revenues, decreased to 8.1% for fiscal 2025 from 8.5% in the fiscal 2024.
The decrease was primarily attributable to vendor cost savings and lower redemptions due to certain ticket payout
adjud stments and redemption center pricing changes, partially offsff et by tariff cost pressure in the second half of fiscal 2025.

Cost of food and beverage products decreased to $193.2 for fiscal 2025 compared to $195.8 for fiscal 2024. Cost of
food and beverage products, as a percentage of food and beverage revenues, decreased to 24.8% for fiscal 2025 from
26.4% for fiscal 2024. The decrease was due to food and beverage menu price increases, the mix of products sold with our
new menu, and continued supplu y chain and ingredient optimization.

Operatintt g payroll and benefie tsii - Total operating payroll and benefits increased to $535.8 in fiscal 2025 compared to
$523.5 in fiscal 2024. The increase was primarily related to incremental wages of $20.3 associated with noncomparabla e
stores, partially offsff et by labora effiff ciencies. The total cost of operating payroll and benefits as a percentage of total
revenues was 25.5% in fiscal 2025 compared to 24.5% in fiscal 2024 due to the impact of sales deleveraging.

Othett r stortt e operatingii expexx nses - Other store operating expenses increased to $725.1 in fiscal 2025 compared to
$690.4 in fiscal 2024. The $34.7 increase was primarily related to $12.7 of increased marketing effoff rts, $20.3 associated
with non-marketing costs for noncomparabla e stores, $5.3 related to increases in non-capitalizable games maintenance,
systems costs and other preventative maintenance costs at our comparable stores and $3.7 related to increased utilities costs
at our comparable stores, partially offsff et by operating effiff ciencies. Other store operating expense as a percentage of total
revenues increased to 34.5% in fiscal 2025 compared to 32.4% in fiscal 2024.

General and administrativtt e expexx nses - General and administrative expenses increased to $117.0 in fiscal 2025
compared to $99.5 in fiscal 2024. The increase in general and administrative expenses was primarily driven by higher
share-based incentive compensation of $15.0. General and administrative expenses as a percentage of total revenues
increased to 5.6% in fiscal 2025 compared to 4.7% in fiscal 2024.

Depree eciatiott n and amortizaii tion expexx nse - Depreciation and amortization expense increased to $279.4 in fiscal 2025
compared to $238.2 in fiscal 2024, primarily due to new store openings, store remodels and new amusement offeff rings.

Pre-openingii coststt - Pre-opening costs increased to $19.0 in fiscal 2025 compared to $18.7 in fiscal 2024 primarily
due to the timing of costs in our pipeline of new stores for each period.

Othett r charger s and gainsii - Other charges and gains increased to $40.1 in fiscal 2025 compared to $27.6 in fiscal
2024. The increase was primarily due to the write-off of certain assets, partially offsff et by decreased system implementation
costs.

Interest expexx nse, net - Interest expense, net increased to $154.0 in fiscal 2025 compared to $135.3 in fiscal 2024
primarily due to incremental interest expense associated with sale-leaseback transactions and borrowings outstanding under
our Credit Agreement, partially offsff et by a decrease in interest rates on our Credit Facility. See further discussion of the
Company's debt activity at Note 6 of the consolidated financial statements. See further discussion of the sale-leaseback
transaction at Note 8 of the consolidated financial statements.

Loss on debt refie naii ncing -We did not have any loss on debt refinancing in fiscal 2025. In fiscal 2024, loss on debt
refinancing was $15.2. The loss was primarily a result of an amendment to our Credit Agreement. See further discussion of
the Company's debt refinancing activity at Note 6 of the consolidated financial statements.

Provision for (benefitff from)m income taxeaa s - The effeff ctive tax rate for fiscal 2025 was 28.3%, compared to 16.5% for
fiscal 2024. The effeff ctive tax rate increase for fiscal 2025 in comparison to fiscal 2024 was primarily driven by a
significant shiftff in pre-tax book income, in a pre-tax loss environment, certain tax attributes and permanent items have a
more pronounced effeff ct on the effeff ctive tax rate, as they represent a larger proportion relative to a diminished income base.
Additionally, an increase in permanent nondeductible items and unfavff orable state income tax effeff cts during fiscal 2025
further contributed to the higher effeff ctive tax rate relative to the prior year. See further discussion of the Company's
Income taxes at Note 7 of the consolidated financial statements.
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Liquidity and Capital Resources

Debt

In fiscal 2022, the Company entered into a senior secured credit agreement (as amended periodically, the “Credit
Agreement”) including a revolving credit facility (the “Revolving Credit Facility”) and a term loan facility (together with
the Revolving Credit Facility, the “Credit Facility”). On November 1, 2024, Dave and Buster’s Inc. (“D&B”) Inc. entered
into an amendment with its banking syndicate that amended the Credit Facility (the “Fourth Amendment”). The Fourth
Amendment, among other things, increased term loans to an aggregate principal amount of $700.0 (the “Incremental Term
B Loans”) with a maturity date of November 1, 2031, and increased the Revolving Credit Facility by $150.0 to a total
$650.0 with a maturity date of November 1, 2029. The proceeds from the Incremental Term B Loans were primarily used
to redeem $440.0 of outstanding senior secured notes (see 7.625% Senior Secured Notes below), and to pay down $200.0
of the principal on term loans outstanding under the Credit Facility (the “Existing Term B Loans”).

On December 9, 2025, D&B Inc., Dave & Buster’s Holdings, Inc. (“D&B Holdings”), the lenders party thereto and
Deutsche Bank AG New York Branch, as administrative agent entered into the Fifth Amendment to the Credit Agreement
(the “Fifthff Amendment”),

The Fifth Amendment among other things:
• provides for an increase in the maximum permitted net total leverage ratio of D&B Inc. and its restricted

subsu idiaries from 3.50:1.00 to 4.00:1.00 as of the end of each fiscal quarter when applicable to test the net total
leverage ratio and

• increases the margin applicable to the revolving loans to, in the case of SOFR loans, 3.25% per annum and, in
the case of ABR loans, 2.25% per annum.

Both the Existing Term B Loans and the Incremental Term B Loans bear interest at Term SOFR or ABR (each, as
defined in the Credit Agreement) plus (i) in the case of Term SOFR loans, 3.25% per annum and (ii) in the case of ABR
loans, 2.25% per annum. Borrowings under the Revolving Credit Facility bear interest subju ect to a pricing grid based on
net total leverage, at Term SOFR plus a spread ranging from 2.50% to 3.25% per annum or ABR plus a spread ranging
from 1.50% to 2.25% per annum. Unused commitments under the Revolving Credit Facility incur initial commitment fees
of 0.30% to 0.50%. Additionally, the interest rate margin applicable to the Existing Term B Loans and loans outstanding
under the Revolving Credit Facility would be subju ect to an additional 0.25% step-down if a rating of B1/B+ or higher from
Moody’s and S&P is achieved (which will step-upu if such rating is subsu equently not maintained).

A portion of the Revolving Credit Facility not to exceed $35.0 is availabla e for the issuance of letters of credit. As of
Februarr ry 3, 2026, we had letters of credit outstanding of $13.7 and an unused commitment balance of $466.3 under the
Revolving Credit Facility. The Credit Facility may be increased through incremental facilities, by an amount equal to the
greater of (i) $400.0 and (ii) 0.75 times trailing 12-month Adjud sted EBITDA, as defined in the Credit Agreement, plus
additional amounts subju ect to compliance with applicable leverage ratio and/or interest coverage ratio requirements.
7.625% Senior Secured Notes

During fiscal 2020, the Company issued $550.0 aggregate principal amount of 7.625% senior secured notes (the
“Notes”). The Notes were issued by D&B Inc and were unconditionally guaranteed by D&B Holdings and certain of D&B
Inc’s existing and future wholly owned material domestic subsu idiaries. During fiscal 2021, the Company redeemed a total
of $110.0 outstanding principal amount of the Notes. During fiscal 2024, using the proceeds from the Fourth Amendment
to the Credit Facility discussed above, the Company redeemed the remaining $440.0 outstanding principal amount of the
Notes.

Loss on debt refie naii ncing

Term Loans — In connection with the Fourth Amendment described above, certain lenders exited the syndicate and
were replaced by new syndicate members. The term loans, in the aggregate, were increased, a portion of the term loan
facility was deemed extinguished, and a portion was determined to be modified. As a result, $4.1 of unamortized costs
were written offff and $8.2 of new fees were expensed on the modified portion resulting in a total charge of $12.3 included
in “Loss on debt refinancing” on the Consolidated Statements of Comprehensive Income (Loss) for fiscal 2024. The
remaining unamortized issuance discounts and new issuance discount and costs immediately subsu equent to the refinancings
were deferred and are amortized into interest expense, net over the remaining term of the Existing Term B Loans and the
Incremental Term B Loans.
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Revolving CreCC dit FacFF ility —tt In connection with the Fourth Amendment described above, certain lenders exited the
syndicate and were replaced by new syndicate members. The Revolving Credit Facility was increased in size, a portion of
the Revolving Credit Facility was deemed extinguished, and a portion was determined to be modified. As a result, $0.6 of
unamortized costs were written off and included in “Loss on debt refinancing” on the Consolidated Statements of
Comprehensive Income (Loss) for fisff cal 2024. The remaining unamortized issuance discounts and new issuance costs
immediately subsequent to the refinff ancings were deferred and are amortized into interest expense, net over the remaining
term of the Credit Facility.

In connection with the Fifth Amendment described above, all lenders remained in the syndicate. The Revolving
Credit Facility was not increased or decreased in size. The unamortized issuance discounts prior to the Fifthff Amendment
and new issuance costs incurred of appra oximately $0.7 were deferred and are amortized into interest expense, net over the
remaining term of the Credit Facility.

The NotNN es — Immediately prior to paying down the Notes, the Company had $2.3 of unamortized debt issuance
costs. The Notes were deemed fully extinguished, and all such costs were included in “Loss on debt refinancing” on the
Consolidated Statements of Comprehensive Income (Loss) forff fiscal 2024.

Interest expexx nse

The folff lowing tabla e sets forff th our recorded interest expense, net forff the periods presented:

February 3, 2026 February 4, 2025 February 4, 2024

Interest expense on debt $ 125.9 $ 120.6 $ 121.8
Amortization of issue discount and issuance cost 8.9 10.6 11.8
Interest expense on sale-leaseback transactions (1) 22.6 8.1 1.4
Interest expense on finff ance leases (1) 1.5 — —
Interest income (0.6) (0.4) (4.7)
Capia talized interest (4.3) (3.6) (2.9)

Total interest expense, net $ 154.0 $ 135.3 $ 127.4
(1) See discussion of sale-leaseback transactions at Note 8 of the consolidated financial statements.

Creditdd Adjudd stedtt EBITBB DATT and NetNN Total Leverage Ratio

Credit Adjud sted EBITDA, a non-GAAP measure, represents Adjud sted EBITDA plus certain other items as defined
in our Credit Facility. Additional adjustments include (i) entertainment revenue deferrals, (ii) the cost of new projects,
including store pre-opening costs, (iii) business optimization expenses and other restructurtt ing costs, and (iv) additional
costs and adjud stments as permitted by the Credit Agreements. We believe the presentation of Credit Adjusted EBITDA is
appropriate as it provides additional inforff mation to investors abouta the calculation of, and compliance with, certain
financial covenants in the Credit Facility.
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The folff lowing tabla e sets forff th a reconciliation of net income (loss) to Credit Adjud sted EBITDA for the period
shown:

Trailing Four
Quarters Ended
February 3, 2026

Net loss $ (48.7)
Add back:
Interest expense, net 154.0
Provision for (benefit froff m) income taxes (19.2)
Depreciation and amortization expense 279.4
Share-based compensation (1) 19.6
Transaction and integration costs (2) 0.7
System implementation costs (3) 3.3
Loss on property and equipment transactions and impairments (4) 36.9
Other items, net (5) 10.6
Pre-opening costs (6) 19.0
Credit Facility specific items, net (7) 8.1

Credit Adjud sted EBITDA, a non-GAAP measure $ 463.7

(1) See discussion of share-based compensation at Adjudd sted EBITDII ADD above.
(2) See discussion of transaction and integration costs at Adjudd sted EBITDII ADD above.
(3) See discussion of system implementation costs at Adjudd sted EBITDII ADD above.
(4) See discussion of loss on property and equipment transactions and impairments at Adjudd sted EBITDII ADD above.
(5) See discussion of other items, net at Adjudd sted EBITBB DATT above.
(6) Represents costs incurred, primarily consisting of occupau ncy and payroll related expenses, associated with the opening of new
stores. These costs are considered a “cost of new projeo cts” as defined in our Credit Facility.

(7) Represents other adjustments allowed under our Credit Agreement in the determination of Net Total Leverage Ratio including (i)
amortization of softwff are costs, (ii) executive search fees, (iii) public company costs, (iv) estimated impact of remodels to financial
performance and (v) the proforma impact of certain leases that were reclassified as finance leases during fisff cal 2025.

The folff lowing tabla e provides a calculation of Net Total Leverage Ratio, as definff ed in our Credit Facility, forff the
latest test period shown:

Fiscal Year Ended
February 3, 2026

Credit Adjud sted EBITDA (a) $ 463.7
Total debt (1) $ 1,555.2
Less: Cash and cash equivalents (16.6)
Add: Outstanding letters of credit 13.7

Net debt (b) $ 1,552.3
Net Total Leverage Ratio (b / a) 3.3 x

(1) Amount represents the facff e amount of debt outstanding, net unamortized debt issuance costs and debt discounts, and balances
outstanding under finff ance leases.

Dividends and Share Repurchases

There were no dividends declared or paid in fiscal 2025 or fiscal 2024.

On March 27, 2023, our Board appra oved a share repurchase program with an authorization limit of $100.0. Our
Board has approved various increases to the repurchase program up to a total authorization limit of $600.0. In fiscal 2025,
the Company repurchased 1.04 shares for a total of $23.9. The remaining dollar value of shares availabla e forff repurchase
under the program is $104.1 as of Februarr ry 3, 2026.

Future decisions to pay cash dividends or repurchase shares continue to be at the discretion of the Board and will be
dependent on our operating perforff mance, financial condition, capital expenditure requirements and other factff ors that the
Board considers relevant.
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Cash Flow Summary

The Company ended fisff cal 2025 with $482.9 of liquidity, which included $16.6 in cash and cash equivalents and
$466.3 availabla e under the $650.0 Revolving Credit Facility.

The Company can operate with a working capital deficff it because cash froff m sales is usually received beforeff related
liabia lities for product supplies, labora and services become due. Our operations do not require significant inventory orr r
receivabla es, and we continually invest in our business through the growth of stores and operating improvement additions,
which are reflected as non-current assets and not a part of working capital. Based on our current business plan, we believe
our cash and cash equivalents combined with expected cash floff ws from operations, availabla e borrowings under our
Revolving Credit Facility and expected payments from landlords should be suffiff cient not only forff our operating
requirements but also to enable us, in the aggregate, to finance our capital allocation strategy, including capia tal
expenditures, through at least the next twelve months.

Operatintt g Activtt ities— Cash floff w provided by operations typically supplu ies us with a significant source of liquidity.
Our operating cash floff ws result primarily from cash received froff m our customers, offsff et by cash payments we make forff
products and services, team member compensation, operations, occupau ncy, and other operating costs. Cash froff m operating
activities is also subject to changes in working capital. Working capital at any specific point in time is subju ect to many
variables, including seasonality, the timing of cash receipts and payments, and vendor payment terms.

Cash flow provided by operating activities decreased to $290.8 in fiscal 2025 compared to $312.3 in fiscal 2024
primarily due to a decrease in net income and the timing of changes in working capital.

Investing Activtt itiett s — Cash floff w used in investing activities primarily reflects capia tal expenditures. The Company
spent $391.4 in fiscal 2025 compared to $530.2 in fiscal 2024. The decrease was primarily due to lower capital
expenditures related to store remodels and new store openings, partially offsff et by an increased investment in games at our
existing stores.

The folff lowing tabla e refleff cts accruarr l-based capital additions for the periods presented along with certain
reimbursements froff m landlords directly related to certain of those capital additions and proceeds froff m the sale of certain
capital assets:

Fiscal Year Ended
February 3, 2026 February 4, 2025

New stores $ 193.2 $ 236.6
Remodels and other initiatives 60.9 238.2
Games 58.3 18.0
Maintenance capital 45.0 65.0

Total capital additions $ 357.4 $ 557.8
Payments from landlords - tenant improvements (1) $ (17.9) $ (16.4)
Proceeds froff m sales of property and equipment — (0.4)
Payments from landlords - sale leasebacks (2) (106.4) (184.7)

Capia tal additions, net of landlord reimbursements and other proceeds $ 233.1 $ 356.3

(1) Amounts received froff m landlords as reimbursements forff tenant improvements. Amounts related to operating leases are recorded as
a reducd tion to operating lease right of use assets on the Consolidated Balance Sheets and included in cash provided by operating
activities in the Consolidated Statements of Cash Flows. Amounts related to finance leases are recorded as a reducd tion to property
and equipment on the Consolidated Balance Sheets and included in cash used in investing activities in the Consolidated Statements
of Cash Flows.

(2) Amounts received froff m landlords in sale-leaseback transactions and included in cash provided by finff ancing activities in the
Consolidated Statements of Cash Flows. See Note 8 to the consolidated financial statements forff further discussion.

Finaii ncing Activtt itiett s— Cash provided by finff ancing activities in fiscal 2025 was $105.8 primarily consisting of net
debt proceeds and proceeds from sale-leaseback transactions, partially offsff et by transactions under the share repurchase
program. Cash provided by finff ancing activities in fisff cal 2024 was $187.1 primarily consisting of net debt proceeds,
proceeds froff m sale-leaseback transactions and proceeds from stock option exercises, partially offsff et by transactions under
the share repurchase program.
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Contractual and Other Commitments

The Company had the following commitments as of Februarr ry 3, 2026:

• long-term debt obligations, including scheduled interest payments (see Note 6 of the consolidated financial
statements),

• futff urt e minimum lease obligations under non-cancelable leases (see Note 8 of the Notes to the consolidated
financial statements),

• softwff are as a service subsu cription commitments related to the Company’s ERP of approximately $1.9 per
year through fiscal 2028,

• other software as a service subsu cription commitments of approximately $8.0 per year through fiscal 2027, and

• appra oximately $34.5 of minimum food purchase commitments through the end of fiscal 2026.

Critical accounting policies and estimates

The above discussion and analysis of our financial condition and results of operations is based upon our
consolidated financial statements. The preparation of financial statements in conforff mity with GAAP requires us to make
estimates and judgments that affeff ct the reported amounts of assets, liabia lities, revenue and expenses, and disclosures of
contingent assets and liabia lities.

Our significant accounting policies are described in Note 1 of notes to consolidated financial statements. Critical
accounting policies are those that we believe are most important to portraying our financial condition and results of
operations and require the greatest amount of judgment by management. Judgments or uncertainties regarding the
application of these policies may result in materially differff ent amounts being reported under different conditions or using
different assumptions. We consider the following policies to be the most critical in understanding the judgment that is
involved in preparing the consolidated financial statements.

Accountintt g for entertaitt nmii ent operations. Entertainment revenues are primarily recognized upon utilization of
game play credits on gaming cards purchased and used by customers to activate simulation and redemption games.
Redemption games allow customers to earn tickets, which may be redeemed for prizes. We have deferred a portion of
entertainment revenues for the estimated unfulff filled performance obligations based on an estimated rate of future use by
customers of unused game play credits and the material right provided to customers to redeem tickets in the futurt e for
prizes. We estimate the amount of deferred revenue based upon the following: credits and tickets remaining on gaming
cards, the historic game play credit and ticket utilization patterns, estimates of the standalone selling prices of game play
credits, and the customer material right to redeem tickets for prizes in the future. The standalone selling price of the
customer material right is estimated using an equivalent chip cost plus margin approach. For purposrr es of recognizing
revenue, the total amount collected from each customer is then allocated between the two performance obligations based on
the relative standalone selling price of each obligation.

Accountintt g for impaim rmii ent of goodwill and tradenames. We assess the recoverabia lity of goodwill and indefinite-
lived tradename assets related to our reporting units on an annual basis or more ofteff n if circumstances or events indicate
impairment may exist. We may elect to perform a qualitative assessment to determine whether it is more likely than not
that a reporting unit is impaired. In considering the qualitative approach, we evaluate factors including, but not limited to,
macro-economic conditions, market and industryrr conditions, commodity cost fluctuations, competitive environment, share
price performance, results of prior impairment tests, operational stability and the overall financial performance of the
reporting units.

If the qualitative assessment is not performed or if we determine that it is not more likely than not that the fair value
of the reporting unit exceeds the carrying value, the fair value of the reporting unit is calculated. We determine fair value
based on a combination of market-based values and discounted projected future operating cash flows of the reporting units
using a risk adjud sted discount rate that is commensurate with the risk inherent in our current business model. We make
assumptions regarding future revenues and cash flows, expected growth rates, terminal values and other factors which
could significantly impact the fair value calculations. The carrying value of the reporting unit is compared to its estimated
fair value, with any excess of carrying value over fair value deemed to be an indicator of impairment. In the event that
these assumptions change in the future, we may be required to record impairment charges related to goodwill.

We consider our Dave & Buster's and Main Event brands to be two reporting units within one operating segment.
We performed our annual impairment test in the fourth quarter of fiscal 2025 by utilizing the qualitative approach and
determined that there were no events or circumstances to indicate that it was more likely than not that the fair value of our
reporting units, or the Dave & Buster's and Main Event tradenames, was less than their carrying values. For fiscal years
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2025, 2024 and 2023, there was no impairment to our goodwill or tradenames. See balances of goodwill and tradenames at
Note 4 to the consolidated financial statements.

Accountintt g for impairmii ent of long-lgg ivll ed assets.We assess the potential impairment of our long-lived assets related
to each store, including property and equipment and right-of-use assets, on an annual basis or whenever events or changes
in circumstances indicate that the carrying values of these assets may not be recoverabla e. In determining the recoverabia lity
of the asset value, an analysis is performed at the individual store level, since this is the lowest level of identifiable cash
flows and primarily includes an assessment of historical cash flows and other relevant factors and circumstances, including
the maturity of the store, changes in the economic environment, unfavff orable changes in legal factors or business climate
and future operating plans. The more significant inputs used in determining our estimate of the projected undiscounted cash
flows include projeo cted sales and projected margins as well as the estimate of the remaining usefulff lifeff of the assets. If the
carrying amount is not recoverabla e, we record an impairment charge, if any, for the excess of the carrying amount over the
fair value, which is estimated based on discounted projected future operating cash flows of the store over the remaining
service lifeff using a risk adjud sted discount rate that is commensurate with the inherent risk. For fiscal years 2025, 2024 and
2023, we recorded impairments of $17.8, $3.9 and $1.7 primarily related to underperforming stores.

Recent accounting pronouncements

Refer to Note 1 to the consolidated financial statements for discussion of new accounting pronouncements.

ITEM 7A. Quantitative and Qualitative Disclosures about Market Risk

Commodity Price Risk

We are exposed to market price fluctuation in food, beverage, supplu ies and other costs such as energy. Given the
historical volatility of certain of our food product prices, including proteins, seafood,ff produce, dairyrr products, and cooking
oil, these fluctuations can materially impact our food costs. While our purchasing commitments partially mitigate the risk
of such fluctuations, there is no assurance that supplu y and demand factors such as disease or inclement weather will not
cause the prices of the commodities used in our restaurant operations to fluctuate. Additionally, the cost of purchased
materials may be influenced by tariffs and other trade regulations which are outside of our control. To the extent that we do
not pass along cost increases to our customers, our results of operations may be adversely affeff cted.

Interest Rate Risk

Our borrowings under the Credit Facility, discussed further in Item 7 at Liquidity and Capia tal Resources - Debt bear
interest based on variable interest rates. As of Februarr ry 3, 2026, the Company had $170.0 outstanding on its Revolving
Credit Facility and $1,382.3 outstanding under the term loan facility. The impact on our annual results of operations of a
hypothetical one percentage point interest rate change on the outstanding balance of the credit facility as of Februarr ry 3,
2026 would be approximately $15.5.

Inflation

Increases in inflation could affeff ct the United States or global economies and have an adverse impact on our
business, financial condition and results of operations. If several of the various costs in our business experience inflation at
the same time, such as commodity price increases beyond our ability to control and increased labora costs, we may not be
able to adjud st prices to sufficiently offsff et the effeff ct of the various cost increases without negatively impacting consumer
demand.

ITEM 8. Financial Statements and Supplementary Data

hThe cons lolididat ded fifinanciiall statements re iquiredd to bbe fifilledd hhereiin are set forthh iin Part IV, Item 15 of hthiis report.

ITEM 9. Changes in and Disagreements with Accountants on Accounting and Financial Disclosure

NNone.

ITEM 9A. Controls and Procedures

iDisclosure CControls and Procedures

We maiintaiin didiscllosure controlls andd proc dedurdd es ((as ddefifinedd iin Rulle 13a-1 (5( )e) andd d15d- (15( )e) dunder hthe Ex hchangge
Ac )t) hthat are dde isiggnedd to ensure hthat iinformatiion re iquiredd to bbe didiscllosedd iin our Ex hchangge Act reports iis reco drdedd,
pprocessedd, summa irizedd andd reportedd iwi hthiin hthe itime pe iri dods sp iecififi ded iin hthe SEC’s rulles andd forms, andd hthat su hch
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iinformatiion iis accum lulat ded a dnd commu inicat ded to managgement, iin lcl diudi gng hthe hChiief Execu itive Offififf cer ((“CEO )”) andd hChiief
iFinanciiall Offififf cer (“( CFO”)), as appropriiate, to lalllow itimelyly dde ici isions regga drdiingg re iquiredd didiscllosure.

Undder hthe supeu rviisiion andd iwi hth hthe partiiciipatiion of our managgement, iin lcl diudi gng hthe CEO andd CFO, we hhave
ev laluatedd hthe effeff ctiiveness of our didiscllosure controlls andd proc dedurdd es pursuant to Rulles 13a-15 andd d15d-15 prom lulggatedd
dunder hthe Ex hchangge Act of 1934 as of hthe endd of hthe pe iri dod coveredd byby hthiis report. Basedd on hthat ev lalua ition, hthe CEO andd

CFO hhave conclluddedd hthat hthese didiscllosure controlls andd proc dedurd es were effeff ctiive as of Februarr ry 3, 2026.

Managgement’’s Report on Internal CControl over iFinanciial Reportiingg

Our managgement, iin lcl diudi gng our CEO andd CFO, iis responsibiblle for establbla iishihi gng andd maiintaiiniingg dadequate iintern lal
controll over fifinanciiall repor iti gng as ddefifinedd iin Rulle 13a-1 (5(f)f) dunder hthe Ex hchangge Act. Our ysystem of iintern lal cont lrol over
fiinff an ici lal repor itingg was dde isiggnedd to pr iovidde reason bablle assurance regga drdiingg hthe preparatiion andd faiir presenta ition of
publpubliishhedd fifinanciiall statements iin acco drdance iwi hth GAAP. lAlll iintern lal controll ysystems, no matter hhow wellll dde isiggnedd, hhave
iinhherent li ilimitatiions. hThereforff e, even hthose ysystems ddetermiin ded to bbe effeff ctiive can pr iovidde lonlyy reasonablbla e assurance andd
mayy not prevent or ddetect imisstatements. lAlso, projojectiions of anyy ev lalua ition of effeff ctiiveness to future pe iri dods are subjbju ect
to hthe iri ksk hthat controlls mayy bbecome iin dadequate bbecause of hchangges iin co dindi itions, or hthat hthe ddeggree of compliliance iwi hth hthe
polpoliiciies or proc dedurd es mayy ddete iriorate.

Our managgement co dnductedd an evalluatiion of hthe effeff ctiiveness of our iintern lal controll over fifinanciiall repor itingg as of
Febbruarr yry 3, 2026, bbasedd on hthe framewo krk iin IIntern lal Contrott ll — Integgre at ded Frameworkkrr ((2 )013), iissu ded byby hthe Co immittee
of Sponsoriingg Orgga inizatiions of hthe Tr deadwayy Co immi ission. hThiis ev lalua ition iin lcl dudedd ddocumen itingg, ev lalua itingg, andd testiingg
hthe dde isiggn andd opera itingg effeff ctiiveness of our iintern lal controll over fifinanciiall repor itingg. Basedd on hthiis ev lalua ition,
managgement conclluddedd hthat our iintern lal controll over fifinanciiall repor itingg was effeff ctiive as of Febbruarr yry 3, 2026.

Our iinddepe dndent regigister ded blpubliic accountiingg fifirm, KPMG LLP, audiditedd hthe effeff ctiiveness of our iintern lal cont lrol
over fifinanciiall repor iti gng as of Febbruarr yry 3, 2026, as stat ded iin hthe report, hwhiichh iis iin lcl dudedd hhereiin.

CChangges iin Internal CControl over iFinanciial Reportiingg

In fiscal 2024, we began the implementation of a new enterprise resource planning system (“ERP”) to align
processes across the organization, enhance operational effiff ciency, and provide timely information to the Company’s
management team related to the operation of the business.

We subsu tantially completed the implementation of the ERP in fiscal 2025, which also included new financial
management, inventoryrr management, payroll and human capital management systems. The implementation of these
systems resulted in material changes to our internal controls. The Company updated the internal controls to reflect changes
to the financial reporting business processes impacted by the implementation and will continue to monitor the impact of the
implementation on our financial reporting business processes.

hThere hhave bbeen no othher hchangges iin our iintern lal controll over fifinanciiall repor itingg hthat occurredd dduriingg fifisc lal 2025
hthat hhave mate iri lallyly affeff ct ded, or are reasonablbla yy liklik lelyy to mate iri lallyly affeff ct, our iintern lal controll over fifinanciiall repor itingg.

ITEM 9B. Other Information

In isider Tradiingg Arra gngements

None of our offiff cers or directors, as defined in Rule 16a-1(f) of the Securities Exchange Act of 1934, adopted,
modified, or terminated a “RulRR e 10b5-1 trading arrangement” or a “non-Rule 10b5-1 trading arrangement,” as defined in
Item 408 of Regulation S-K, during the three months ended Februarr ry 3, 2026.

ITEM 9C. Disclosure Regarding Foreign Jurisdictions that Prevent Inspection

None.
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PART III

ITEM 10. Directors, Executive Offiff cers and Corporate Governance

The information required by Item 10 is incorporated herein by reference to our Definitive Proxy Statement to be filed
with the SEC pursuant to Regulation 14A of the Exchange Act not later than 120 days afteff r the end of the fiscal year
covered by this Form 10-K

ITEM 11. Executive Compensation

The information required by Item 11 (except for the information required by Item 402(v) of Regulation S-K) is
incorporated herein by reference to our Definitive Proxy Statement to be filed with the SEC pursuant to Regulation 14A of
the Exchange Act not later than 120 days afteff r the end of the fiscal year covered by this Form 10-K.

ITEM 12. Security Ownership of Certain Beneficial Owners and Management and Related Stockholder
Matters

The information required by Item 12 is incorporated herein by reference to our Definitive Proxy Statement to be
filed with the SEC pursuant to Regulation 14A of the Exchange Act not later than 120 days afteff r the end of the fiscal year
covered by this Form 10-K.

ITEM 13. Certain Relationships and Related Transactions, and Director Independence

The information required by Item 13 is incorporated herein by reference to our Definitive Proxy Statement to be
filed with the SEC pursuant to Regulation 14A of the Exchange Act not later than 120 days afteff r the end of the fiscal year
covered by this Form 10-K.

ITEM 14. Principal Accountant Fees and Services

The information required by Item 14 is incorporated herein by reference to our Definitive Proxy Statement to be
filed with the SEC pursuant to Regulation 14A of the Exchange Act not later than 120 days afteff r the end of the fiscal year
covered by this Form 10-K.
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PART IV

ITEM 15. Exhibits and Financial Statement Schedules

(1) Financial Statements

See Pages F-1 to F-29 of this report.

(2) Financial Statement Schedules

None.

(3) Exhibits
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INDEX OF EXHIBITS

3.1 Fourth Amended and Restated Certificate of Incorporation of the Registrant (incorporated by reference to
Exhibit 3.1 to the Current Report on Form 8-K filed by Dave & Buster’s Entertainment, Inc. on June 12,
2017 (No. 001-35664))

3.2 Fifth Amended and Restated Bylaws of the Registrant (incorporated by reference to Exhibit 3.2 to the
Annual report on Form 10-K filed by Dave and Buster’s Entertainment, Inc. on April 7, 2025 (No.
001-35664)

4.1 Form of Stock Certificate (incorporated by reference to Exhibit 4.1 to the Registration Statement on Form
S-1 filed by Dave & Buster’s Entertainment, Inc. on September 24, 2014 (No. 333-198641))

4.2 Amended and Restated Description of the Registrant’s Securities Registered Pursuant to Section 12 of the
Securities Exchange Act of 1934 (incorporated by reference to Exhibit 4.3 to the Quarterly Report on Form
10-Q filed on June 10, 2021 (No. 001-35664))

4.3 Indenture dated as of October 27, 2020, by and among Dave & Buster’s, Inc., the guarantors party thereto
and U.S. Bank, National Association, as trustee and collateral agent (incorporated by reference to Exhibit 4.1
of the Registrant’s Current Report on Form 8-K filed on October 27, 2020 (No. 001-35664))

Form of Note (incorporated by reference to Appendix A of Exhibit 4.1 of the Registrant’s Current Report on
Form 8-K filed on October 27, 2020 (No. 001-35664))

10.1+ Form of Employment Agreement by and among Dave & Buster’s Management Corporation, Dave &
Buster’s Entertainment, Inc., and the various executive officers of Dave & Buster’s Entertainment, Inc.
(incorporated by reference to Exhibit 10.1 to the Form S-1 Registration Statement filed by Dave & Buster’s
Entertainment, Inc. on September 18, 2015 (No. 333-207031))

10.2+ Dave & Buster’s Entertainment, Inc. Amended and Restated 2014 Omnibus Incentive Plan (incorporated by
reference to Appendix A to the Proxy Statement filed by Dave & Buster’s Entertainment, Inc. on May 13,
2020 (No. 001-35664))

10.3+ Form of Nonqualified Stock Option Award Agreement, by and between Dave & Buster’s Entertainment,
Inc. and various Directors of the Company (incorporated by reference to Exhibit 10.7 to the Form S-1
Registration Statement filed by Dave & Buster’s Entertainment, Inc. on September 18, 2015 (No.
333-207031))

10.4+ Form of Nonqualified Stock Option Award Agreement, by and between Dave & Buster’s Entertainment,
Inc. and various employees of the Company (incorporated by reference to Exhibit 10.8 to the Form S-1
Registration Statement filed by Dave & Buster’s Entertainment, Inc. on September 18, 2015 (No.
333-207031))

10.5+ Form of Restricted Stock Award Agreement, by and between Dave & Buster’s Entertainment, Inc. and
various Directors of the Company (incorporated by reference to Exhibit 10.9 to the Form S-1 Registration
Statement filed by Dave & Buster’s Entertainment, Inc. on September 18, 2015 (No. 333-207031))

Form of Restricted Stock Unit and Cash Award Agreement, by and between Dave & Buster’s Entertainment,
Inc. and various employees of the Company (incorporated by reference to Exhibit 10.10 to the Form S-1
Registration Statement filed by Dave & Buster’s Entertainment, Inc. on September 18, 2015 (No.
333-207031))

10.7+ Dave & Buster’s Select Executive Retirement Plan as amended and restated by Dave & Buster’s
Management Corporation, Inc., effective as of January 1, 2017, (incorporated by reference to Exhibit 10.1 to
the quarterly report on Form 10-Q filed by Dave & Buster’s Entertainment, Inc. on December 10, 2020 (No.
001-35664))

10.8* Form of Amended and Restated Indemnification Agreement for directors, executive officers and key
employees

Exhibit
Number Description
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10.9+ Form of Nonqualified Stock Option Award Agreement, by and between Dave & Buster’s Entertainment,
Inc. and various employees of the Company (incorporated by reference to Exhibit 10.1 to the quarterly
report on Form 10-Q filed by Dave & Buster’s Entertainment, Inc. on June 11, 2019 (No. 001-35664))

10.10+ Form of Restricted Stock Unit Award Agreement, by and between Dave & Buster’s Entertainment, Inc. and
various Directors of the Company (incorporated by reference to Exhibit 10.2 to the quarterly report on Form
10-Q filed by Dave & Buster’s Entertainment, Inc. on June 11, 2019 (No. 001-35664))

10.11+ Form of Restricted Stock Unit and Cash Award Agreement, by and between Dave & Buster’s Entertainment,
Inc. and various employees of the Company (incorporated by reference to Exhibit 10.3 to the quarterly
report on Form 10-Q filed by Dave & Buster’s Entertainment, Inc. on June 11, 2019 (No. 001-35664))

10.12+ Form of Restricted Stock Unit Agreement, by and between Dave & Buster’s Entertainment, Inc. and various
employees of the Company (incorporated by reference to Exhibit 10.4 to the Quarterly Report on Form 10-Q
filed by Dave & Buster’s Entertainment, Inc. on June 11, 2019 (No. 001-35664))

10.13+ Form of Market Stock Unit Award Agreement by and between Dave & Buster’s Entertainment, Inc. and
various employees of the Company (incorporated by reference to Exhibit 10.1 of the Registrant’s Current
Report on Form 8-K filed on May 4, 2020 (No. 001-35664))

10.14+ Form of Restricted Stock Unit Agreement, by and between Dave & Buster’s Entertainment, Inc. and various
employees of the Company (incorporated by reference to Exhibit 10.2 of the Registrant’s Current Report on
Form 8-K filed on May 4, 2020 (No. 001-35664))

10.15+ Form of Restricted Stock Unit Agreement by and between Kevin Sheehan and Dave & Buster’s
Entertainment, Inc. (incorporated by reference to Exhibit 10.3 to the Quarterly Report on Form 10-Q filed on
December 7, 2021 (No. 001-35664))

10.16+ Form of Restricted Stock Unit Agreement by and between Kevin Sheehan and Dave & Buster’s
Entertainment, Inc. (incorporated by reference to Exhibit 10.4 to the Quarterly Report on Form 10-Q filed on
December 7, 2021 (No. 001-35664))

10.17# Senior Secured Credit Agreement, dated June 29, 2022, by and among the Dave & Buster’s, Inc., as
borrower, Dave & Buster’s Holdings, Inc., as parent guarantor, the other guarantors from time to time party
thereto, the lenders party thereto and Deutsche Bank AG New York Branch, as administrative agent and
collateral agent and Deutsche Bank Securities, Inc., JPMorgan Chase Bank, N.A., BMO Capital Markets
Corp., Wells Fargo Securities, LLC, Truist Securities, Inc., Capital One, N.A. and Fifth Third Bank,
National Association, as joint lead arrangers joint bookrunners (incorporated by reference to Exhibit 10.1 of
the Registrant’s Current Report on Form 8-K filed on June 29, 2022 (No. 001-35664))

10.18+ Form of Restricted Stock Unit Agreement – Performance Based, by and between Dave & Buster’s
Entertainment, Inc. and various employees of the Company (incorporated by reference to Exhibit 10.1 of the
Registrant’s Current Report on Form 8-K/A filed on April 19, 2022 (No. 001-35664))

10.19+ Restricted Stock Unit Agreement dated April 18, 2022 by and between Dave & Buster’s Entertainment, Inc.
and Kevin M. Sheehan (incorporated by reference to Exhibit 10.2 of the Registrant’s Current Report on
Form 8-K filed on April 21, 2022 (No. 001-35664))

10.20+ Form of Employment Agreement (May 2022 version) by and among Dave & Buster’s Management
Corporation, Dave & Buster’s Entertainment, Inc. and the various executive officers of Dave & Buster’s
Entertainment, Inc. (incorporated by reference to Exhibit 10.1 to the Quarterly Report on Form 10-Q filed on
June 7, 2022 (No. 001-35664))

10.21+ Amended and Restated Cooperation Agreement, dated as of July 11, 2022, among Dave & Buster’s
Entertainment, Inc., Hill Path Capital LP and James Chambers (incorporated by reference to Exhibit 10.1 of
the Registrant’s Current Report on Form 8-K filed on July 11, 2022 (No. 001-35664))

Exhibit
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10.22+ Form of Nonqualified Stock Option Award Agreement by and between Christopher Morris and Dave &
Buster’s Entertainment, Inc. (incorporated by reference to Exhibit 10.1 to the Quarterly Report on Form 10-
Q filed on September 7, 2022 (No. 001-35664))

10.23+ Form of Nonqualified Stock Option Award Agreement by and between Christopher Morris and Dave &
Buster’s Entertainment, Inc. (incorporated by reference to Exhibit 10.2 to the Quarterly Report on Form 10-
Q filed on September 7, 2022 (No. 001-35664))

10.24+ Form of Restricted Stock Unit Award Agreement by and between Christopher Morris and Dave & Buster’s
Entertainment, Inc. (incorporated by reference to Exhibit 10.3 to the Quarterly Report on Form 10-Q filed on
September 7, 2022 (No. 001-35664))

10.25+ Form of Restricted Stock Unit Award Agreement by and between Christopher Morris and Dave & Buster’s
Entertainment, Inc. (incorporated by reference to Exhibit 10.4 to the Quarterly Report on Form 10-Q filed on
September 7, 2022 (No. 001-35664))

10.26+ Form of Restricted Stock Unit Award Agreement by and between Christopher Morris and Dave & Buster’s
Entertainment, Inc. (incorporated by reference to Exhibit 10.5 to the Quarterly Report on Form 10-Q filed on
September 7, 2022 (No. 001-35664))

10.27+ Form of Nonqualified Stock Option Award Agreement, by and between Dave & Buster’s Entertainment,
Inc., and various employees of the Company (incorporated by reference to Exhibit 10.1 of the Registrant’s
Current Report on Form 8-K filed on October 11, 2022 (No. 001-35664))

10.28# First Amendment to Credit Agreement, dated as of June 30, 2023, by and among Dave & Buster’s, Inc.,
Dave & Buster’s Holdings, Inc., the subsidiary guarantors party thereto, the lenders party thereto, and
Deutsche Bank AG New York Branch. (incorporated by reference to Exhibit 10.1 of the Registrant’s Current
Report on Form 8-K filed on July 5, 2023 (No. 001-35664))

10.29# Second Amendment to Credit Agreement, dated as of January 19, 2024, by and among Dave & Buster’s,
Inc., Dave & Buster’s Holdings, Inc., the subsidiary guarantors party thereto, the lenders party thereto, and
Deutsche Bank AG New York Branch (incorporated by reference to Exhibit 10.1 of the Registrant’s Current
Report on Form 8-K filed on January 19, 2024 (No. 001-35664))

10.30# Third Amendment to Credit Agreement and Joinder Agreement, dated as of January 31, 2024, by and among
Dave & Buster’s, Inc., Dave & Buster’s Holdings, Inc., the additional borrowers party thereto, and Deutsche
Bank AG New York Branch.(incorporated by reference to Exhibit 10.1 of the Registrant’s Current Report on
Form 8-K filed on January 31, 2024 (No. 001-35664))

10.31+ Employment Agreement by and among Dave & Buster’s Management Corporation, Dave & Buster’s
Entertainment, Inc., and Darin Harper effective June 17, 2024 (incorporated by reference to Exhibit 10.1 of
the Registrant’s Quarterly Report on Form 10-Q filed on September 10, 2024 (No. 001-35664))

10.32# Fourth Amendment to Credit Agreement, dated as of November 1, 2024, by and among Dave & Buster’s,
Inc., Dave & Buster’s Holdings, Inc., the additional borrowers party thereto, the subsidiary guarantors party
thereto, the lenders party thereto, and Deutsche Bank AG New York Branch (incorporated by reference to
Exhibit 10.1 of the Registrant’s Current Report on Form 8-K filed on November 4, 2024 (No. 001-35664))

10.33+ Letter Agreement, dated January 30, 2025, among Dave & Buster's Entertainment, Inc., James Chambers,
Scott I. Ross and Hill Path Capital LP. (incorporated by reference to Exhibit 10.1 of the Registrant’s Current
Report on Form 8-K filed on February 3, 2025 (No. 001-35664))

10.34+ Letter Agreement by and among Dave & Buster’s Management Corporation, Dave & Buster’s
Entertainment, Inc., and Kevin Sheehan effective December 10, 2024 (incorporated by reference xhib10.34
of the Registrant’s Annual Report on Form 10-K filed by Dave & Buster’s Entertainment, Inc, on April 7,
2025 (No. 001-35664))

Exhibit
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10.35+ Dave & Buster’s Entertainment, Inc. 2025 Omnibus Incentive Plan (incorporated by reference to Exhibit
10.1 to the Registrant’s Registration Statement on Form S-8, filed with the Commission on June 20, 2025
(No. 333-288184)).

10.36+ Dave & Buster’s Entertainment, Inc. 2025 Inducement Plan (incorporated by reference to Exhibit 10.1 to the
Registrant’s Registration Statement on Form S-8, filed with the Commission on July 15, 2025 (No. 333-
288688).

10.37+ Employment Agreement by and among Dave & Buster’s Management Corporation, Dave & Buster’s
Entertainment, Inc., and Tarun Lal effective July 14, 2025 (incorporated by reference to Exhibit 10.1 to the
Quarterly Report on Form 10-Q filed by Dave & Buster’s Entertainment, Inc. on September 15, 2025 (No.
001-35664)).

10.38# Fifth Amendment to Credit Agreement, dated as of December 9, 2025, by and among Dave & Buster’s, Inc.,
Dave & Buster’s Holdings, Inc., the additional borrowers party thereto, the subsidiary guarantors party
thereto, the lenders party thereto, and Deutsche Bank AG New York Branch (incorporated by reference to
Exhibit 10.1 to the Quarterly Report on Form 10-Q filed by Dave & Buster’s Entertainment, Inc. on
December 9, 2025) (No. 001-35664)).

10.39+ Letter amendment to the December 10, 2024 letter agreement by and among Dave & Buster’s Management
Corp., Dave & Buster’s Entertainment Inc., and Kevin Sheehan effective May 2, 2025 (incorporated by
reference to Exhibit 10.1 to the Quarterly Report on Form 10-Q filed by Dave & Buster’s Entertainment,
Inc. On June 10, 2025 (No. 001-35664)).

19* Insider Trading Policies and Procedures (incorporated by reference to Exhibit 19 to the Annual Report on
Form 10-K filed on April 2, 2024 (No. 001-35664))

21.1* Subsidiaries of the Registrant

23.1* Consent of KPMG LLP, Independent Registered Public Accounting Firm

24.1* Power of Attorney (included on signature page)

31.1* Certification of Chief Executive Officer of the Registrant, pursuant to 17 CFR 240.13a-14(a) or 17 CFR
240.15d-14(a).

31.2* Certification of Chief Financial Officer of the Registrant, pursuant to 17 CFR 240.13a-14(a) or 17 CFR
240.15d-14(a).

32.1** Certification of Chief Executive Officer of the Registrant, pursuant to 18 U.S.C. Section 1350, as adopted
pursuant to Section 906 of the Sarbanes-Oxley Act of 2002.

32.2** Certification of Chief Financial Officer of the Registrant, pursuant to 18 U.S.C. Section 1350, as adopted
pursuant to Section 906 of the Sarbanes-Oxley Act of 2002.

97 Policy on Recoupment of Incentive Compensation (incorporated by reference to Exhibit 97 to the Annual
Report on Form 10-K filed on April 2, 2024 (No. 001-35664))

101.INS XBRL Inline Instance Document—ttt he instance document does not appear in the Interactive Data File
because its XBRL tags are embedded within the Inline XBRL document

101.SCH Inline XBRL Taxonomy Extension Schema Document

101.CAL Inline XBRL Taxonomy Extension Calculation Linkbase Document

101.DEF Inline XBRL Taxonomy Extension Definition Linkbase Document

101.LAB Inline XBRL Taxonomy Extension Labea l Linkbase Document

101.PRE Inline XBRL Taxonomy Extension Presentation Linkbase Document

Exhibit
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104 Cover Page Interactive Data File (forff matted as Inline XBRL and contained in Exhibit 101)

Exhibit
Number Description

* Filed herein

** The certificff ations attached as Exhibits 32.1 and 32.2 are not deemed “fileff d” with the SEC and are not to be
incorporated by reference into any filing of Dave & Buster’s Entertainment, Inc. under the Securities Act or the
Exchange Act, whether made beforff e or after the date of this Annual Report on Form 10-K, irrespective of any general
incorporation language contained in such filff ing.

+ Management contract of compensatory plan arrangement.

# Certain of the exhibits and scheduld es to this Exhibit have been omitted in accordance with Item 601(a)(5) of
Regulation S-K. Dave & Buster’s Entertainment, Inc. Agrees to furnish a copy of all omitted exhibits and scheduld es to
the SEC upon request.

ITEM 16. Form 10-K Summary

None.
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SIGNATURES

Pursuant to the requirements of Section 13 or 15(d) of the Securities Exchange Act of 1934, the registrant has duly
caused this report to be signed on its behalf by the undersigned, thereunto duldd y authorized.

DAVE & BUSTER’S ENTERTAINMENT, INC.,
a Delaware Corporrr ation

Date: March 31, 2026 By: /s/ Darin Harperr r
Darin Harperr r
Chief Financial Offiff cer

POWER OF ATTORNEY

KNOW ALL MEN BY THESE PRESENTS, that each of the undersigned constitutes and appoints each of Tarunrr
Lal and Rodolfo Rodriguez, Jr., or either of them, each acting alone, his/her truerr and lawful attorney-in-fact and agent, with
full power of subsu titution and re-substitution, for such person and in his/her name, place and stead, in any and all
capacities, to sign any and all amendments to this Report, and to fileff the same, with all exhibits thereto, and other
documents in connection therewith, with the Securities and Exchange Commission, granting unto said attorneys-in-fact and
agents, each acting alone, fulff l power and authority to do and perform each and every act and thing requisite and necessary
to be done in and abouta the premises, as fulff ly to all intents and purposrr es as he/she might or could do in person, hereby
ratifyiff ng and confirff ming that any such attorney-in-fact and agent, or his/her subsu titute or subsu titutes, may lawfully do or
cause to be done by virtuett hereof.ff

Pursuant to the requirements of the Securities Exchange Act of 1934, we have signed in our indicated capacities on
March 31, 2026.

By: /s/ Tarun Lal Chief Executive Offiff cer and Director
Tarun Lal (Principal Executive Officer)

By: /s/ Darin Harperr r Chief Financial Officer
Darin Harperr r (Principal Financial and Accounting Officer)

By: /s/ Kevin M. Sheehan Chairman of the Board of Directors
Kevin M. Sheehan

By: /s/ James Chambers Director
James Chambers

By: /s/ Nathaniel J. Lipman Director
Nathaniel J. Lipman

By: /s/ Scott Ross Director
Scott Ross

By: /s/ Atish Shah Director
Atish Shah

By: /s/ Allen R. Weiss Director
Allen R. Weiss
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Report of Independent Registered Public Accounting Firm

To the Stockholders and Board of Directors

Dave & Buster’s Entertainment, Inc.:

Opinion on Internal Contrott l Over Financial Repore ting

We have audited Dave & Buster's Entertainment, Inc. and subsu idiaries' (the Company) internal control over financial
reporting as of Februarr ry 3, 2026, based on criteria establa ished in Internal Control – Integrated Framework (2013) issued by
the Committee of Sponsoring Organizations of the Treadway Commission. In our opinion, the Company maintained, in all
material respects, effeff ctive internal control over financial reporting as of Februarr ry 3, 2026, based on criteria establa ished in
Internal Control – Integrated Framework (2013) issued by the Committee of Sponsoring Organizations of the Treadway
Commission.

We also have audited, in accordance with the standards of the Publu ic Company Accounting Oversight Board (United
States) (PCAOB), the consolidated balance sheets of the Company as of Februarr ry 3, 2026 and Februarr ry 4, 2025, the related
consolidated statements of comprehensive income (loss), stockholders’ equity, and cash flows for each of the fiscal years in
the three-year period ended Februarr ry 3, 2026, and the related notes (collectively, the consolidated financial statements),
and our report dated March 31, 2026 expressed an unqualified opinion on those consolidated financial statements.

Basisii for Opinion

The Company’s management is responsible for maintaining effeff ctive internal control over financial reporting and for its
assessment of the effeff ctiveness of internal control over financial reporting, included in the accompanying Management's
Report on Internal Control over Financial Reporting. Our responsibility is to express an opinion on the Company’s internal
control over financial reporting based on our audit. We are a public accounting firm registered with the PCAOB and are
required to be independent with respect to the Company in accordance with the U.S. federal securities laws and the
applicable rules and regulations of the Securities and Exchange Commission and the PCAOB.

We conducted our audit in accordance with the standards of the PCAOB. Those standards require that we plan and perform
the audit to obtain reasonabla e assurance about whether effeff ctive internal control over financial reporting was maintained in
all material respects. Our audit of internal control over financial reporting included obtaining an understanding of internal
control over financial reporting, assessing the risk that a material weakness exists, and testing and evaluating the design and
operating effeff ctiveness of internal control based on the assessed risk. Our audit also included performing such other
procedurd es as we considered necessary in the circumstances. We believe that our audit provides a reasonabla e basis for our
opinion.

Define ition and Limitations of Internal Contrott l Over Financial Repore ting

A company’s internal control over financial reporting is a process designed to provide reasonabla e assurance regarding the
reliabia lity of financial reporting and the preparation of financial statements for external purposrr es in accordance with
generally accepted accounting principles. A company’s internal control over financial reporting includes those policies and
procedurd es that (1) pertain to the maintenance of records that, in reasonabla e detail, accurately and fairly reflect the
transactions and dispositions of the assets of the company; (2) provide reasonabla e assurance that transactions are recorded
as necessary to permit preparation of financial statements in accordance with generally accepted accounting principles, and
that receipts and expenditures of the company are being made only in accordance with authorizations of management and
directors of the company; and (3) provide reasonabla e assurance regarding prevention or timely detection of unauthorized
acquisition, use, or disposition of the company’s assets that could have a material effeff ct on the financial statements.

Because of its inherent limitations, internal control over financial reporting may not prevent or detect misstatements. Also,
projections of any evaluation of effeff ctiveness to future periods are subju ect to the risk that controls may become inadequate
because of changes in conditions, or that the degree of compliance with the policies or procedurdd es may deteriorate.

/s/ KPMG LLP

Dallas, Texas

March 31, 2026
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Report of Independent Registered Public Accounting Firm

To the Stockholders and Board of Directors
Dave & Buster’s Entertainment, Inc.:

Opinion on the Consolidatdd ed Financial Statements

We have audited the accompanying consolidated balance sheets of Dave & Buster's Entertainment, Inc. and subsu idiaries
(the Company) as of Februarr ry 3, 2026 and Februarr ry 4, 2025, the related consolidated statements of comprehensive income
(loss), stockholders’ equity, and cash flows for each of the fiscal years in the three-year period ended Februarr ry 3, 2026, and
the related notes (collectively, the consolidated financial statements). In our opinion, the consolidated financial statements
present fairly, in all material respects, the financial position of the Company as of Februarr ry 3, 2026 and Februarr ry 4, 2025,
and the results of its operations and its cash flows for each of the fiscal years in the three-year period ended Februarr ry 3,
2026, in conforff mity with U.S. generally accepted accounting principles.

We also have audited, in accordance with the standards of the Publu ic Company Accounting Oversight Board (United
States) (PCAOB), the Company’s internal control over financial reporting as of Februarr ry 3, 2026, based on criteria
establa ished in Internal Control – Integrated Framework (2013) issued by the Committee of Sponsoring Organizations of the
Treadway Commission, and our report dated March 31, 2026 expressed an unqualifieff d opinion on the effeff ctiveness of the
Company’s internal control over financial reporting.

Basisii for Opinion

These consolidated financial statements are the responsibility of the Company’s management. Our responsibility is to
express an opinion on these consolidated financial statements based on our audits. We are a public accounting firm
registered with the PCAOB and are required to be independent with respect to the Company in accordance with the U.S.
federal securities laws and the applicable rules and regulations of the Securities and Exchange Commission and the
PCAOB.

We conducted our audits in accordance with the standards of the PCAOB. Those standards require that we plan and
perform the audit to obtain reasonabla e assurance about whether the consolidated financial statements are free of material
misstatement, whether due to error or fraud. Our audits included performing procedurd es to assess the risks of material
misstatement of the consolidated financial statements, whether due to error or fraud, and performing procedurd es that
respond to those risks. Such procedurd es included examining, on a test basis, evidence regarding the amounts and
disclosures in the consolidated financial statements. Our audits also included evaluating the accounting principles used and
significant estimates made by management, as well as evaluating the overall presentation of the consolidated financial
statements. We believe that our audits provide a reasonabla e basis for our opinion.

Critical Audit Mattersrr

The critical audit matters communicated below are matters arising from the current period audit of the consolidated
financial statements that were communicated or required to be communicated to the audit committee and that: (1) relate to
accounts or disclosures that are material to the consolidated financial statements and (2) involved our especially
challenging, subju ective, or complex judgments. The communication of critical audit matters does not alter in any way our
opinion on the consolidated financial statements, taken as a whole, and we are not, by communicating the critical audit
matters below, providing separate opinions on the critical audit matters or on the accounts or disclosures to which they
relate.

Defee rred entertainment revenue for unused game play creditstt

As discussed in Notes 1 and 5 to the consolidated financial statements, the Company defers a portion of entertainment
revenues for the estimated unfulff filled performance obligations related to unused game play credits which they believe their
customers will utilize in the future. The Company recorded deferred entertainment revenue of $73.8 million as of Februarr ry
3, 2026, which is included in accruerr d liabia lities on the consolidated balance sheet and disclosed as deferred entertainment
revenue. This balance includes deferred revenue related to unused game play credits. The deferral is based on an estimated
rate of future use by customers. The Company applies judgment to determine the estimated rate of future use by customers
using information about game play credits outstanding and historical customer utilization patterns.

We identifieff d the evaluation of the estimated rate of future use assumption used to determine deferred entertainment
revenue for unused game play credits as a critical audit matter. Subju ective auditor judgment was required to evaluate the
effeff ct of historical customer usage patterns on the estimated rate of future use assumption.
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The following are the primaryrr procedurd es we performed to address this critical audit matter. We evaluated the design and
tested the operating effeff ctiveness of certain internal controls over the Company’s deferred entertainment revenue process,
including controls related to the development of the estimated rate of future use assumption. We evaluated historical
periods' game play credit activity for indication of significant changes in customer behavior and to determine whether
changes in the historical activity were consistent with changes in the Company’s business that impact the estimated rate of
future usage assumption. We compared trends of customers’ historical use patterns to the Company’s estimated rate of
future use assumption. We assessed the outstanding game play credit data utilized by the Company to derive the estimated
rate of future use assumption by comparing it to relevant underlying documentation.

Defee rred entertainment revenue for unredeemdd ed tickets

As discussed in Notes 1 and 5 to the consolidated financial statements, the Company defers a portion of entertainment
revenue for the material right provided to customers to redeem tickets in the future for prizes. The Company recorded
deferred entertainment revenue of $73.8 million as of Februarr ry 3, 2026, which is included in accruerr d liabia lities on the
consolidated balance sheet and disclosed as deferred entertainment revenue. This balance includes deferred revenue related
to the material right to redeem tickets in the future. The deferral is based on an estimated redemption rate of outstanding
tickets that will be redeemed in subsu equent periods. The Company applies judgment to determine the redemption rate
assumption using information about tickets outstanding and historical customer utilization patterns.

We identifieff d the evaluation of the estimated redemption rate assumption used to determine deferred entertainment revenue
for unredeemed tickets as a critical audit matter. Subju ective auditor judgment was required to evaluate the effeff ct of
historical customer usage patterns on the estimated rate of future use assumption.

The following are the primaryrr procedurd es we performed to address this critical audit matter. We evaluated the design and
tested the operating effeff ctiveness of certain internal controls over the Company’s deferred entertainment revenue process,
including controls related to the development of the redemption rate assumption. We evaluated historical periods' ticket
redemption activity for indication of significant changes in customer behavior and to determine whether changes in the
historical activity were consistent with changes in the Company’s business that impact the estimated redemption rate
assumption. We compared trends of customers’ historical redemption patterns to the Company’s estimated redemption rate
assumption. We assessed the outstanding ticket data utilized by the Company to derive the redemption rate assumption by
comparing it to relevant underlying documentation.

/s/ KPMG LLP

We have served as the Company’s auditor since 2010.

Dallas, Texas

March 31, 2026
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DAVE & BUSTER’S ENTERTAINMENT, INC.
CONSOLIDATED BALANCE SHEETS
(in millions, except per share amounts)

February 3, 2026 February 4, 2025

ASSETS
Current assets:

Cash and cash equivalents $ 16.6 $ 6.9
Inventories 39.9 39.8
Prepaid expenses 13.1 18.5
Income taxes receivabla e 35.2 9.1
Accounts receivable 19.3 20.1
Total current assets 124.1 94.4

Property and equipment (net of $1,672.3 and $1,403.1 accumulated depreciation as of
Februarr ry 3, 2026 and February 4rr , 2025, respectively) 1,719.0 1,634.6

Operating lease right of use assets, net 1,303.2 1,318.4
Deferred tax assets 9.0 10.1
Tradenames 178.2 178.2
Goodwill 742.6 742.6
Other assets and deferff red charges 40.5 37.5

Total assets $ 4,116.6 $ 4,015.8
LIABILITIES AND STOCKHOLDERS’ EQUITY

Current liabia lities:
Current installments of long-term debt $ 7.0 $ 7.0
Accounts payable 125.5 134.4
Accruerr d liabia lities 300.3 290.7
Income taxes payable 1.8 1.8

Total current liabia lities 434.6 433.9
Deferred income taxes 68.6 73.0
Operating lease liabia lities 1,562.6 1,575.1
Other long-term liabilities 444.6 308.9
Long-term debt, net 1,515.0 1,479.1
Commitments and contingencies (see Note 10)

Stockholders’ equity:
Common stock, par value $0.01; authorized: 400.00 shares; issued: 63.47 shares at
Februarr ry 3, 2026 and 63.16 shares at Februarr ry 4, 2025; outstanding: 34.75 shares
at Februarr ry 3, 2026 and 35.55 shares at Februarr ry 4, 2025 0.6 0.6

Preferff red stock, 50.00 authorized; none issued — —
Paid-in capital 629.5 609.9
Treasury srr tock, 28.72 and 27.61 shares as of Februarr ry 3, 2026 and February 4rr ,
2025, respectively (1,146.6) (1,120.6)

Accumulated other comprehensive loss (1.1) (1.6)
Retained earnings 608.8 657.5
Total stockholders’ equity 91.2 145.8
Total liabia lities and stockholders’ equity $ 4,116.6 $ 4,015.8

See accompanying notes to consolidated financial statements.
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DAVE & BUSTER’S ENTERTAINMENT, INC.
CONSOLIDATED STATEMENTS OF COMPREHENSIVE INCOME (LOSS)

(in millions, except per share amounts)

Fiscal Year Ended
February 3, 2026 February 4, 2025 February 4, 2024

Entertainment revenues $ 1,323.5 $ 1,391.0 $ 1,434.8
Food and beverage revenues 779.3 741.7 770.5

Total revenues 2,102.8 2,132.7 2,205.3
Cost of entertainment 107.1 118.6 138.5
Cost of food and beverage 193.2 195.8 214.5

Total cost of products 300.3 314.4 353.0
Operating payroll and benefitff s 535.8 523.5 525.9
Other store operating expenses 725.1 690.4 669.5
General and administrative expenses 117.0 99.5 113.8
Depreciation and amortization expense 279.4 238.2 208.5
Pre-opening costs 19.0 18.7 18.4
Other charges and gains 40.1 27.6 9.6

Total operating costs 2,016.7 1,912.3 1,898.7
Operating income 86.1 220.4 306.6

Interest expense, net 154.0 135.3 127.4
Loss on debt refinff ancing — 15.2 16.1

Income (loss) before income taxes (67.9) 69.9 163.1
Provision for (benefit froff m) income taxes (19.2) 11.6 36.2

Net income (loss) (48.7) 58.3 126.9
Unrealized foreign currency translation gain (loss) 0.5 (0.7) —

Total other comprehensive gain (loss) 0.5 (0.7) —
Total comprehensive income (loss) $ (48.2) $ 57.6 $ 126.9

Net income (loss) per share:
Basic $ (1.40) $ 1.49 $ 2.94
Diluted $ (1.40) $ 1.46 $ 2.88

Weighted average shares used in per share calculations:
Basic 34.67 39.07 43.20
Diluted 34.67 40.01 44.07

See accompanying notes to consolidated financial statements.
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DAVE & BUSTER’S ENTERTAINMENT, INC.
CONSOLIDATED STATEMENTS OF STOCKHOLDERS’ EQUITY

(in millions)

mmon Stock Paid-In
p

Treasury Stock
At Cost

Accumulated
Other

Comprehensive
( )

Retained
g lS Capital Income (loss) Earnings Tota

Balance as of January 29, 2023 62.42 $ 0.6 $ 577.5 14.01 $ (639.0) $ (0.9) $ 472.3 $ 410.5
Net income — — — — — — 126.9 126.9
Share-based compensation — — 16.0 — — — — 16.0
Issuance of common stock 0.44 — 4.1 — — — — 4.1
Repurchase of common stock — — — 8.58 (306.3) — — (306.3)

Balance as of February 4, 2024 62.86 0.6 597.6 22.59 (945.3) (0.9) 599.2 251.2
Net income — — — — — — 58.3 58.3
Unrealized foreign currency
translation loss — — — — — (0.7) (0.7)
Share-based compensation — — 4.6 — — — — 4.6
Issuance of common stock 0.30 — 7.7 — — — — 7.7
Repurchase of common stock — — — 5.02 (175.3) — — (175.3)

Balance as of February 4, 2025 63.16 0.6 609.9 27.61 (1,120.6) (1.6) 657.5 145.8
Net loss — — — — — — (48.7) (48.7)
Unrealized foreign currency
translation gain — — — — — 0.5 — 0.5

Share-based compensation — — 19.6 — — — — 19.6
Issuance of common stock 0.31 — — — — — — —
Repurchase of common stock — — — 1.11 (26.0) — — (26.0)

Balance as of February 3, 2026 63.47 $ 0.6 $ 629.5 28.72 $(1,146.6) $ (1.1) $ 608.8 $ 91.2

See accompanying notes to consolidated financial statements.
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DAVE & BUSTER’S ENTERTAINMENT, INC.
CONSOLIDATED STATEMENTS OF CASH FLOWS

(in millions)

scal Year Ended
February 3, 2026 February 4, 2025 February 4, 2024

Operating activities:
Net income (loss) $ (48.7) $ 58.3 $ 126.9
Adjud stments to reconcile net income (loss) to net cash provided by
operating activities:
Depreciation and amortization expense 279.4 238.2 208.5
Non-cash interest expense 9.0 10.7 11.8
Impairment of long-lived assets 17.8 3.9 1.7
Deferred taxes (3.0) (21.0) 17.2
Loss on debt refinancing — 15.2 16.1
Share-based compensation 19.6 4.6 16.0
Other, net 8.8 31.1 6.5

Changes in assets and liabia lities:
Inventories (0.1) (2.6) 8.1
Prepaid expenses 5.4 (0.3) 1.3
Income tax receivabla e (26.1) 13.7 2.6
Accounts receivabla e 0.8 1.8 (0.1)
Other assets and deferff red charges (3.8) (5.9) (6.1)
Accounts payable 24.4 (11.9) (1.3)
Accruer d liabia lities 9.4 (17.0) (40.5)
Income taxes payable — (0.2) 0.1
Other long-term liabia lities (2.1) (6.3) (4.6)

Net cash provided by operating activities 290.8 312.3 364.2
Investing activities:

Capia tal expenditures (391.4) (530.2) (330.2)
Incentives from landlords - finff ance leases 4.5 — —
Proceeds froff m sales of property and equipment — 0.4 1.1

Net cash used in investing activities (386.9) (529.8) (329.1)
Financing activities:

Proceeds froff m term loan and revolver 813.0 1,448.0 213.7
Term loan and revolver payment (785.0) (1,261.5) (166.5)
Debt issuance costs and prepayment premiums (0.7) (17.4) (11.8)
Proceeds froff m sale-leaseback transactions 106.4 184.7 84.2
Principal payments on sale-leaseback financing (2.1) (1.0) —
Principal payments on finff ance leases (0.2) — —
Repurchase of common stock under share repurchase program (23.9) (171.9) (300.0)
Repurchases of common stock to satisfy employee withholding tax
obligations (1.7) (1.7) (3.1)

Proceeds froff m the exercise of stock options — 7.9 4.1
Net cash provided by (used in) finff ancing activities 105.8 187.1 (179.4)

Increase (decrease) in cash and cash equivalents 9.7 (30.4) (144.3)
Beginning cash and cash equivalents 6.9 37.3 181.6
Ending cash and cash equivalents $ 16.6 $ 6.9 $ 37.3

Supplu emental disclosures of cash floff w inforff mation:
Increase (decrease) in accounts payable for the acquisition of property and
equipment $ (33.3) $ 27.6 $ 35.2
Cash paid for income taxes, net (see Note 7) $ 10.8 $ 20.1 $ 9.7
Cash paid for interest, net $ 126.7 $ 123.6 $ 122.3

See accompanying notes to consolidated financial statements.
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Note 1: Description of the Business and Summary of Significff ant Accounting Policies

Descriptii iott n of the busineii ss— Dave & Buster’s Entertainment, Inc. (“D&B Entertainment” or the “Company”) is a
Delaware corporation formed in June 2010. References to the “Company,” “we,” “us,” and “our” refers to D&B
Entertainment, any predecessor companies, and its wholly-owned subsu idiaries, Dave & Buster’s Holdings, Inc. (“D&B
Holdings”), a holding company which owns 100% of the outstanding common stock of Dave & Buster’s, Inc. (“D&B
Inc”), the operating company. The Company, headquartered in Coppell, Texas, is a leading operator of high-volume
entertainment and dining venues (“stores”) in North America for aduldd ts and families.

The Company operates its business as one reportabla e operating segment with two reporting units based on its majoa r
brands, Dave & Buster's and Main Event. The Company has one reportabla e operating segment as both brands provide
similar products and services to a similar customer base, are managed together by a single management team and share
similar economic characteristics. See further discussion of segment considerations at Note 11 to the consolidated financial
statements.

Certain prior-year amounts were reclassified to conforff m to current year presentations.

During fiscal 2025, we opened eleven new stores and relocated one additional Dave & Buster’s branded store.
During fiscal 2024, we opened fourteen new stores. As of Februarr ry 3, 2026, we owned and operated 243 stores located in
44 states, Puerto Rico and one Canadian province.

Principlii esll of consolidll atdd iott n — The accompanying consolidated financial statements include the accounts of D&B
Entertainment and its wholly owned subsu idiaries and have been prepared in accordance with generally accepted accounting
principles in the United States (“GAAP”). The results of acquired subsu idiaries are included in the consolidated financial
statements from their dates of acquisition. All intercompany accounts and transactions have been eliminated in
consolidation.

Fiscii al year — The Company’s fiscal year consists of 52 or 53 weeks ending on the Tuesday afteff r the Monday
closest to January 31. Fiscal year 2025, which ended on Februarr ry 3, 2026, contained 52 weeks. Fiscal year 2024, which
ended on Februarr ry 4, 2025, contained 52 weeks. Fiscal year 2023, which ended on Februarr ry 4, 2024, contained 53 weeks.
Each quarterly period has 13 weeks, except in a 53-week year, when the fourth quarter has 14 weeks.

On May 6, 2024, the first day of the second quarter of fiscal 2024, the Company changed its fiscal year to end on the
Tuesday afteff r the Monday closest to January 31st. The change was made to improve labora and operational effiff ciencies by
ending the Company's periods outside of the busier weekend timefraff me. As a result of this change, the second quarter and
fiscal year 2024 have two additional days added to its normal 13-week quarter and 52-week year.

Use of estimatestt — The preparation of the consolidated financial statements in conforff mity with GAAP requires
management to make estimates and assumptions that affeff ct the reported amounts of assets, liabia lities, revenues, expenses
and related disclosure of contingent assets and liabilities at the date of the consolidated financial statements and for the
period then ended. Actual results could differ from those estimates.

Cash and cash equivalentstt — We consider transaction settlements in process from credit card companies and all
highly-liquid investments with original maturities of three months or less to be cash equivalents. Our cash management
system provides for the daily funding of all majoa r bank disbursement accounts as checks are presented for payment. Under
this system, outstanding checks in excess of the cash balances at certain banks create book overdrafts, which are presented
in “Accounts payabla e” on the Consolidated Balance Sheets. There were no book overdrafts as of Februarr ry 3, 2026 or
Februarr ry 4, 2025. Changes in the book overdraft position are presented within “Net cash provided by operating activities”
within the Consolidated Statements of Cash Flows. At the end of fiscal 2025 and fiscal 2024, the Company had no
restricted cash.

Cash and cash equivalents are maintained with multiple financial institutions. Generally, these deposits may be
redeemed upon demand and are maintained with financial institutions with reputable credit and thereforff e bear minimal
credit risk. The Company maintains cash and cash equivalent balances that exceed federally insured limits with a number
of financial institutt ions.

Inventories — Inventories consist of food, beverages, amusement merchandise and other supplu ies and are stated at
the lower of cost (first-in, first-out method) or net realizable value. We record inventoryrr reserves for obsolete and slow-
moving inventory.rr See Note 2 for a summary of inventoryrr balances.
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Cloull d-based computintt g arrangements— The Company deferff s appla ication development stage costs forff cloud-based
computing arrangements and amortizes those costs over the related license subsu cription term.

Long-lgg ivll ed assets — Property and equipment are carried at cost less accumulated depreciation. Depreciation is
computed on the straight-line method. Estimated depreciable lives forff the categories of property and equipment folff lows:

Estimated
Depreciable Lives

(In Years)

Building and building improvements (1) 5-40
Leasehold improvements (1) 5-20
Furniture, fixff tures and equipment 3-10
Games 3-20
(1) Buildings and building improvements and leasehold improvements related to leased properties are depreciated over the lesser of

the lease term, inclusive of reasonabla y certain renewal periods, or the usefulff life off f the asset.

Expenditures that extend the life, increase capacity of or improve the safetff y or the effiff ciency of the property and
equipment are capia talized, whereas costs incurred to maintain the appearance and funcff tionality of such assets are charged
to “Other store operating expenses” in the Consolidated Statements of Comprehensive Income (Loss). Application
development stage costs forff internally developed softwff are projeo cts are capitalized and amortized as part of furniture,
fixturt es, and equipment. Interest cost on funds used during the acquisition period of significant capital assets are capitalized
as part of the asset and depreciated. Gains and losses related to store property and equipment disposals are recorded in
“Other charges and gains” in the Consolidated Statements of Comprehensive Income (Loss).

We review long-lived assets for impairment indicators on a quarterly basis or whenever events or changes in
circumstances indicate the carrying amount of the assets may not be fully recoverabla e. We also perform a fulff l quantitative
impairment evaluation on an annual basis. In determining the recoverabia lity of the asset value, an analysis is performed at
the individual store level, since this is the lowest level of identifiaff bla e cash floff ws and primarily includes an assessment of
historical cash floff ws and other relevant factors and circumstances, including the maturt ity of the store, changes in the
economic environment, unfavff orable changes in legal factors or business climate and futff urtt e operating plans. The more
significant inputs used in determining our estimate of the projeo cted undiscounted cash floff ws included projeo cted sales and
projected margins as well as the estimate of the remaining usefulff life off f the assets. If the carrying amount is not
recoverabla e, we record an impairment charge equal to the excess of the carrying amount over the fair value, which is
estimated based on discounted projected future operating cash floff ws of the store over the remaining service life uff sing a risk
adjud sted discount rate that is commensurate with the inherent risk. For fiscal years 2025, 2024 and 2023, we recorded
impairments of $17.8, $3.9 and $1.7, respectively, primarily related to underperforming stores.

Goodwill and tratt denames— Goodwill and tradenames have indefinite usefulff lives, are not subju ect to amortization,
and are evaluated forff impairment annually or more frequently if an event occurs or circumstances change that would
indicate that impairment may exist. We consider our Dave & Buster's and Main Event brands to be two reporting units
within one reportabla e operating segment.

We evaluate goodwill forff impairment annually durdd ing the fourth quarter or whenever events or changes in
circumstances indicate the carrying value of the goodwill may not be fully recoverabla e. We evaluate goodwill for
impairment at the reporting unit level, specifically forff the Main Event and Dave & Buster’s brands, where goodwill has
been assigned. Under ASC Topic 350, Goodwill, Intangibles and Othett r, we can elect to perform a qualitative or
quantitative impairment assessment of our goodwill.

Tradename intangible assets are tested forff impairment at least annually during the fourth quarter or whenever events
or changes in circumstances indicate the carrying value may not be fully recoverabla e. Under ASC Topic 350, we can elect
to perform a qualitative or quantitative impairment assessment forff our tradename intangible assets. A quantitative
tradename impairment assessment includes comparing the carrying values of tradename assets to their estimated faiff r value.

For fisff cal years 2025, 2024 and 2023, there was no impairment to our goodwill or tradenames. See balances of
goodwill and tradenames at Note 4.
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Fair value of fo inff ancial instrutt mentstt — Fair value is defined as the price that would be received to sell an asset or
paid to transferff a liabia lity in an orderly transaction between market participants at the measurement date under current
market conditions. In determining fair value, the accounting standards establish a three-level hierarchy for inputs used in
measuring faiff r value as follows:

• Level one inputs are quoted prices availabla e forff identical assets or liabia lities in active market.

• Level two inputs are observabla e forff the asset or liabia lity, either directly or indirectly, including quoted prices for
similar assets or liabilities in active markets.

• Level three inputs are unobservabla e and reflect management’s own assumptions.

The carrying amounts of cash and cash equivalents, accounts receivabla e, accounts payable and other current
liabia lities approximate fair value because of their short-term nature.

The faiff r value of the Company’s debt is determined based on traded price data as of the measurement date, which
we classify as a level two input within the faiff r value hierarchy.

The faiff r value of the Company's debt was as follows as of the periods indicated:

February 3, 2026 February 4, 2025

Revolving credit facility $ 170.0 $ 135.0
Term loans 1,264.3 1,351.1
Total debt $ 1,434.3 $ 1,486.1

See Note 6 for furff ther discussion of the Company's debt.

Revenues — Our entertainment revenues primarily consist of attractions including redemption and simulation
games, bowling, laser tag, billiards and gravity ropes. Our foodff and beverage revenues consist of fulff l meals, appetizers and
both alcoholic and non-alcoholic beverages.

The folff lowing tabla e presents revenues included in these categories forff the periods presented:

Fiscal Year Ended
February 3, 2026 February 4, 2025 February 4, 2024

Entertainment $ 1,296.8 $ 1,366.7 $ 1,406.1
Other (1) 26.7 24.3 28.7
Entertainment revenues $ 1,323.5 $ 1,391.0 $ 1,434.8

Food and non-alcoholic beverages $ 536.2 $ 506.3 $ 517.1
Alcoholic beverages 243.1 235.4 253.4
Food and beverage revenues $ 779.3 $ 741.7 $ 770.5

(1) Primarily consists of revenue earned froff m party rentals and gift card and game play card breakage (see Revenue recognition
below).

Revenue recogno itiott n forff Entertaitt nmii ent— Customers purchase cards with game play credits to be used on a variety
of redemption and simulation games. Entertainment revenues related to game play primarily consist of game play credits,
which are used by customers to activate video and redemption games. Redemption games allow customers to earn tickets,
which may be redeemed for prizes. We have deferff red a portion of entertainment revenues forff the estimated unfulff filled
performance obligations related to unredeemed game play credits and unredeemed tickets. The deferred entertainment
revenue is based on an estimated rate of futff urt e use by customers of unused game play credits and the material right
provided to customers to redeem tickets in the futff urtt e forff prizes. The Company recognizes breakage as revenue in
proportion to the pattern of redemption by the customers. This breakage is based on the Company’s specific historical
redemption patterns and will change as those redemption patterns change over time. Recognized game play credits and
tickets breakage revenue is included in Entertainment revenues in the Consolidated Statements of Comprehensive Income
(Loss). Historically, select Company promotional programs have included multiple performance obligations that are
discounted from the standalone selling prices. We allocate the entire discount to the remaining performance obligation.
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Total deferred entertainment revenue is included in “Accrued liabia lities” in our Consolidated Balance Sheets. During
fiscal 2025, we recognized revenue of approximately $83.5 related to the amount in deferred entertainment revenue as of
the end of fiscal 2024. During fiscal 2024, we recognized revenue of approximately $79.5 related to the amount in deferred
entertainment revenue as of the end of fiscal 2023.

We sell gift cards, which do not have expiration dates, and we do not deduct non-usage fees from outstanding gift
card balances. The Company recognizes revenue from gift cards upon redemption by the customer. For unredeemed gift
cards the Company expects to be entitled to breakage and for which there is not a legal obligation to remit the unredeemed
gift card balances to the relevant jurisdictions, the Company recognizes expected breakage as revenue in proportion to the
pattern of redemption by the customers. The determination of the gift card breakage is based on the Company’s specificff
historical redemption patterns. Recognized gift card breakage revenue is included in “Entertainment revenues” in the
Consolidated Statements of Comprehensive Income (Loss). The contract liabia lity related to our gift cards is included in
“Accruerr d liabia lities” in our Consolidated Balance Sheets. During fiscal 2025, we recognized revenue of approximately
$17.8 related to the amount in deferred gift card revenue as of the end of fiscal 2024. During fiscal 2024, we recognized
revenue of approximately $12.6 related to the amount in deferred gift card revenue as of the end of fiscal 2023.

Food and beverage revenues are recognized when payment is tendered at the point of sale as the performance
obligation has been satisfied. Beginning in fiscal 2021, we began to offeff r our customers deliveryrr services, which are
fulfilleff d by third-party service providers. We recognize revenues at the gross amount, and deliveryrr fees are included in
“Other store operating expenses” in the Consolidated Statements of Comprehensive Income (Loss).

Revenues are reported net of sales-related taxes collected from customers to be remitted to governmental taxing
authorities. Sales tax collected is included in “Accrued liabilities” until the taxes are remitted to the appropriate taxing
authorities.

Eligible customers who enroll in the Company’s loyalty program generally earn rewards based on the level of chips
played. Earned rewards generally expire one to two months afteff r they are issued. We defer revenue associated with the
estimated selling prices of rewards earned and expected to be redeemed based on historical redemption patterns.

Adverdd tising and marketintt g coststt — Advertising production costs are expensed in the period when the advertising
first takes place. Other advertising costs are expensed as incurred. Advertising and marketing costs expensed were $93.0,
$80.3, and $73.5, in fiscal 2025, 2024 and 2023, respectively. Advertising and marketing costs are included in “Other store
operating expenses” in the Consolidated Statements of Comprehensive Income (Loss).

Leases — Our operating leases consist of facility leases at our stores and our store supporu t center and certain
equipment leases that have a term in excess of one year. At contract inception, we determine whether a contract is, or
contains, a lease by determining whether it conveys the right to control the use of the identifieff d asset for a period of time.
We assess lease classification at commencement and reassess lease classification subsu equent to commencement upon a
change to the expected lease term or modification of the contract. We recognize a lease liabia lity representing the present
value of lease payments not yet paid and a corresponding right-of-use (“ROU”) asset, in the case of an operating lease, or a
finance lease asset (included in Property and equipment on the consolidated balance sheets), in the case of a finance lease,
as of the lease commencement date. These assets are initially and subsu equently measured throughout the lease term at the
carrying amount of the lease liabia lity adjud sted for lease incentives, initial direct costs, prepayments or accrued lease
payments and impairment of ROU assets, if any. Generally, the Company’s lease contracts do not provide a readily
determinable implicit rate, and thereforff e, the Company uses an estimated incremental borrowing rate as of the
commencement date in determining the present value of lease payments. The Company uses judgment in determining its
incremental borrowing rate, which includes selecting a yield curve based on a hypothetical credit rating.

Our leases typically have initial terms ranging from ten to twenty-five years and most include options to extend the
leases for one or more 5-year periods. Generally, the lease term includes the non-cancelable period of the lease inclusive of
reasonabla y certain renewal periods up to a term of twenty years. The Company’s lease agreements generally contain rent
holidays and/or escalating rent clauses. Lease cost is recognized on a straight-line basis over the lease term. The Company
is generally obligated for the cost of property taxes, insurance, and maintenance of the leased assets, which are ofteff n
variable lease payments. Our leases typically provide for a fixed base rent plus contingent rent to be determined as a
percentage of sales greater than certain specified target amounts. Contingent rental payments, when considered probable,
are recognized as variable lease expenses. The Company accounts for the lease components and non-lease components,
primarily fixed maintenance, for all leases, as a single lease component for new and modified leases. Our lease agreements
do not contain any material residual value guarantees or material restrictive covenants.
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Tenant incentives used to fund leasehold improvements are recognized when earned and reduce the corresponding
asset related to the lease. Tenant incentives are amortized through the asset as reductions of expense over the lease term.
The balance of leasehold improvement incentive receivables is reflected as a reduction of the current portion of operating
lease liabia lities. We consider the concentration of credit risk for tenant improvement allowance receivabla es from landlords
to be minimal due to the payment histories and general financial condition of our landlords.

Operating leases are included within “Operating lease right of use assets”, “Accruerr d liabia lities” and “Operating lease
liabia lities” in the Consolidated Balance Sheets. Operating lease payments are classified as cash flows in operating activities
with ROU asset amortization and the change in the lease liabia lity combined within “Other long-term liabia lities” in the
reconciliation of net income to cash flows provided by operating activities in the Consolidated Statements of Cash Flows.

Finance leases are included within “Property and equipment”, “Accruerr d liabia lities” and “Other liabia lities” in the
Consolidated Balance Sheets. Finance lease payments are classified as a reduction of cash flows in financing activities
related to principal and operating activities related to interest with corresponding asset amortization included in operating
activities in the Consolidated Statements of Cash Flows.

Self-iff nsii urance programs— The Company utilizes a self-iff nsurance plan for health coverage, a self-iff nsured retention
program for general liabia lity coverage, and a deductible program for workers' compensation coverage. To limit our
exposure to losses, we maintain stop-loss coverage on our health coverage and excess liabia lity policies on our general
liabia lity and workers' compensation coverage through third-party insurers. Losses are accruerr d based on the Company's
historical claims experience and case losses, assisted by independent third-party actuatt ries. The estimated cost to settle
reported claims and incurred but unreported claims is included in "Accruerr d liabia lities" and "Other long-term liabilities" in
the Consolidated Balance Sheets.

Pre-openingii coststt — Pre-opening costs include costs associated with the opening and organizing of new stores,
including the cost of pre-opening rent, training, relocation, recruirr ting and travel costs for team members engaged in such
pre-opening activities. All pre-opening costs are expensed as incurred.

Income taxeaa s — Deferred tax assets and liabilities are recognized based upon anticipated future tax consequences
attributable to differences between the financial statement carrying value of assets and liabia lities and their respective tax
basis. Deferred tax assets and liabilities are measured using current enacted tax rates expected to apply to taxabla e income in
the years in which we expect the temporaryrr differences to reverse. The effeff ct of a change in tax rates on deferred taxes is
recognized in income in the period that includes the enactment date. We routinely evaluate the likelihood of realizing the
benefit of our deferred tax assets and may record a valuation allowance if,ff based on all availabla e evidence, we determine
that it is more likely than not that some portion of the tax benefit will not be realized.

The calculation of tax liabilities involves judgment and evaluation of uncertainties in the interpretation of federal
and state tax regulations. We evaluate our exposures associated with our various tax filing positions and recognize a tax
benefit from an uncertain tax position only if it is more likely than not that the position will be sustained on examination by
the taxing authorities based on the technical merits of the position. For uncertain tax positions that do not meet this
threshold, we have establa ished accruarr ls for taxes that may become payabla e in future years as a result of audits by tax
authorities. Tax accruarr ls are adjud sted as events occur that affeff ct the potential liabia lity for taxes such as the expiration of
statutt es of limitations, conclusion of tax audits, identification of additional exposure based on current calculations,
identificff ation of new issues, or the issuance of statutt oryrr or administrative guidance or rendering of a court decision
affeff cting a certain issue.

On July 4, 2025, the One Big Beautifulff Bill Act was enacted in the United States. The legislation includes the
permanent extension of certain provisions from the Tax Cuts and Jobs Act, changes to international tax rules, and the
restoration of favorable treatment for certain business tax provisions, most notably 100% bonus depreciation on qualifieff d
assets and interest expense deductibility, with various effeff ctive dates beginning in 2025. We have reflected the impact of
the enacted provisions, primarily affeff cting deferred tax liability and income tax receivabla e balances, in our Consolidated
Balance Sheet. The legislation did not have a material impact on our income tax expense or effeff ctive tax rate for the year.
We continue to evaluate the broader effeff cts of the legislation as further guidance is issued. See further discussion at Note 7.

Foreigngg currencyc — Foreign currency translation adjud stments represent the unrealized impact of translating the
financial statements of our Canadian stores from their respective functional currency (Canadian dollars) to U.S. dollars and
are reported as a component of comprehensive income and recorded in “Accumulated other comprehensive loss” on our
Consolidated Balance Sheets. Gains and losses from foreign currency transactions are recognized in “Other charges and
gains” in the Consolidated Statements of Comprehensive Income (Loss).
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Earnings (losll s) per share— Basic net income (loss) per share is computed by dividing net income (loss) availabla e
to common shareholders by the basic weighted average number of common shares outstanding for the reporting period.
Diluted net income per share refleff cts the potential dilution that could occur if securities or other contracts to issue common
stock were exercised or converted into common stock. For the calculation of diluted net income (loss) per share, the basic
weighted average shares outstanding is increased by the dilutive effect of stock options and restricted share awards. Stock
options and restricted share awards with an anti-dilutive effeff ct are not included in the diluted net income per share
calculation.

Basic weighted average shares outstanding were reconciled to diluted weighted average shares outstanding as
follows as of the dates presented:

February 3, 2026 February 4, 2025 February 4, 2024

Basic weighted average shares outstanding 34.67 39.07 43.20
Weighted average dilutive impact of awards — 0.94 0.87
Diluted weighted average shares outstanding 34.67 40.01 44.07
Weighted average awards excluded as antidilutive 1.12 0.40 0.78

Recent accountintt g pronouncements

In Decembber 2023, hthe Fiinan ici lal Accountiingg Sta dnda drds Boa drd ((“FASB )”) iissu ded ASU 2023-09, InI come Taxesaa (TopiTT c
740) Imprm ovements to Income Tax Daa isclosures, whihi hch re iquires, am gong othher thihi gngs, thhe follllowiingg forff blpubliic bbusiiness
en i itities (: (i)i) enhhanc ded didiscllosures of spe icifific cat gegoriies of reconciliiling ig items iin lcl duded id in thhe rate reconciliilia ition, as wellll as
daddidi itional il inforff ma ition forff anyy of thhese iitems meetiingg certaiin qualilita itive a dnd quantiita itive thhresh lholdds (; (ii)ii) didiscllosure of hthe
nature, effectff a dnd dunde lrlyiyi gng causes of e hach iindidi ividduall reconciliiling ig ite dm diis lclos ded iin hthe rate reconciliilia ition a dnd hthe
jujudgmdgment used id in cat gegoriiziingg thhe im if not othherwiise e ividdent; a dnd (i(iii)ii) enhhanc ded didiscllosures forff iincome taxes p iaidd, hwhiichh
iin lcl dudes f dedff er lal, state, a dnd foreigign taxes, as w lelll as forff iindidi ividdual jl juriisdidictiions over a certaiin quantiita itive thhresh lholdd. hThe
amenddments iin ASU 2023-09 leli iiminate thhe re iquirement to didiscllose hthe naturt e a dnd es itimate of hthe rangge of hthe reasonablbla yy
ppos isiblble chha gnge iin unrecogniognizedd tax bbenefifits for thhe 12 monthhs afteff r thhe bballance shheet ddate. Thhe pr iovi isions of ASU
2023-09 are effectiive forff annuall periiodds bbegigi inni gng afteff r Decembber 15, 2024. The Company adopted ASU 2023-09 on a
prospective basis effeff ctive forff the fisff cal year ended February 3rr , 2026. See furff hther didiscus ision at NoN te 7.

In Nove bmber 2024, hthe FAS iB issu ded ASU 2024-03, IIncome Statement — Repore ti gng Comprehhensive IncII ome —
EExpex nse Dis ggaggr gegation Dis lclosures ((S bubtSS opic 220- )40) Disaii ggggr gegation of If Io ncII ome StaS tement Expex nses, whihi hch re iquires
expa dnded dd diis lclosures of expens ie inforff ma itio in inclludidi gng hthe amounts of if inventoryy prr ur hchases, emplloyyee compensatiion,
ddepr ieciatiion, amor itizatiion, dde lpletiion a dnd sellillingg expenses iwi hthiin commo lnlyy present ded expense cap itions presentedd on thhe
face of hth ie income statement. Thhe guiguiddanc ie is effectiive forff annuall periiodds bbegigi inni gng afteff r Decembber 15, 2026, and id interiim
ppe iri dods bbegigi inni gng afteff r Decembber 15, 2027, ap lpliiedd retrospec itiv lelyy. Ea lrlyy addoptiio in is per imittedd. The Company is in the
process of evaluating the impact of adopting the accounting provisions of ASU 2024-03 on the notes to the consolidated
financial statements.

In June 2025, the FASB issued ASU 2025-06, IInta gngiblbles - G doodw lilll a dnd Othhett r - Intern lal-UseUU SofSoftwff ar (e ( bSubt((( opic
350-40): TarTT ger ted ImpII rovements ttt o thett Accounting forff Internal-UseUU Softwff are (“ASU 2025-06”). The purposrr e of ASU
2025-06 was to modernize the accounting forff software costs that are accounted for under Subtopic 350-40, Intangibles -
Goodwill and Other - Internal-Use Softwff are (“ASC 350-40”) to better align the accounting guidance with the softwff are
development appra oaches currently used. Specifically, softwff are is not always developed in a linear manner, which is an
underlying tenet of the existing internal-use software capia talization fraff mework. To clarify how the guidance appla ies to both
linear and nonlinear software development, ASU 2025-06 removes all references to prescriptive and sequential softwff are
development stages throughout ASC 350-40. Under ASU 2025-06, an entity is required to start capitalizing softwff are costs
when both of the following occur: (i) management has committed to funding the softwff are projeo ct; and (ii) it is probabla e that
the projeo ct will be completed and the softwff are will be used to perform the funcff tion intended (referred to as the “probable-
to-complete recognition threshold”). Furthermore, the amendments in ASU 2025-06 supeu rsede the current website
development costs guidance and incorporate the recognition requirements forff website-specific development costs from
ASC 350-50 into ASC 350-40. The amendments in ASU 2025-06 are effective forff all public companies forff annual
reporting periods beginning afteff r December 15, 2027, and interim reporting periods within those annual periods. Early
adoption is permitted as of the beginning of an annual reporting period. The Company is in the process of evaluating the
impact of adopting the accounting provisions of ASU 2025-06 on the consolidated financial statements.
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Note 2: Inventories

Inventories consisted of the following as of the dates presented:

February 3, 2026 February 4, 2025

Food and beverage $ 13.6 $ 13.8
Entertainment (1) 20.2 19.4
Other inventory arr nd reserves, net 6.1 6.6
Total inventories $ 39.9 $ 39.8

(1) Entertainment inventory irr ncludes electronics, plush toys, small novelty and other items used as redemption prizes for certain games,
as well as certain supplu ies needed for entertainment operations.

Note 3: Property and Equipment

Property and equipment consisted of the following as of the dates presented:

February 3, 2026 February 4, 2025

Land (1) $ 78.5 $ 71.4
Buildings and leasehold improvements (1) 1,637.3 1,488.7
Property under finff ance lease (2) 28.9 —
Furniture, fixff tures and equipment 892.8 816.6
Games 621.9 472.8
Construcrr tion in progress 131.9 188.2

Total cost 3,391.3 3,037.7
Accumulated depreciation (1,672.3) (1,403.1)

Property and equipment, net $ 1,719.0 $ 1,634.6
(1) Balances as of Februar ry 3, 2026 for land of $76.0 and buildings and leasehold improvements of $160.9 related to sale leaseback

transactions. Balances as of Februarr ry 4, 2025 for land of $38.7 and buildings and leasehold improvements of $131.6 related to sale
leaseback transactions. See discussion of sale leaseback transactions at Note 8.

(2) Balances include land and buildings subju ect to finance leases. See Note 8 forff discussion of finance leases.

Depreciation expense totaled $279.1, $237.4, and $207.7 for fisff cal 2025, fiscal 2024, and fisff cal 2023,
respectively.

Note 4: Goodwill and Tradename Assets

The changes in the carrying amount of goodwill and tradename assets during fisff cal 2025 and fisff cal 2024 are as
follows:

Goodwill Tradename

As of February 4rr , 2024 $ 742.5 $ 178.2
Foreign currency translation 0.1 —

As of Februarr ry 4, 2025 $ 742.6 $ 178.2
Foreign currency translation — —

As of Februarr ry 3, 2026 $ 742.6 $ 178.2
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Note 5: Accrued Liabilities and Other Long-Term Liabilities

Accruerr d liabia lities consisted of the following as of the dates presented:

Deferred entertainment revenue $ 73.8 $ 95.7
Current portion of operating lease liabia lities, net (1) 80.5 77.8
Compensation and benefits 30.7 26.2
Deferred gift cff ard revenue 19.3 22.4
Sales, use and other taxes 8.2 8.1
Property taxes 15.4 10.7
Customer deposits 11.7 10.4
Accruerr d interest 20.4 2.2
Utilities 7.0 7.4
Current portion of self-insurance reserves 7.5 5.7
Current portion of deferff red occupau ncy costs 2.5 1.6
Other 23.3 22.5
Total accruerr d liabia lities $ 300.3 $ 290.7

February 3, 2026 February 4, 2025

(1) Balances are net of leasehold incentive receivabla es from landlords and prepaid amounts.

Other long-term liabia lities consisted of the following as of the dates presented:

February 3, 2026 February 4, 2025

Long-term lease finff ancing (1) $ 367.5 $ 263.9
Long-term finance leases (1) 32.7 —
Long-term portion of self-insurance reserves 15.1 16.9
Deferred compensation liabia lity 11.9 10.1
Other 17.4 18.0
Total other long-term liabia lities $ 444.6 $ 308.9
(1) See discussion of failed sale-leaseback transactions and finff ance leases at Note 8.

Note 6: Debt

Long-term debt consisted of the following as of the dates presented:

February 3, 2026 February 4, 2025

Credit facility—ryy evolver $ 170.0 $ 135.0
Credit facility—tyy erm loan 1,382.3 1,389.3
Total debt outstanding 1,552.3 1,524.3

Less current installments of long-term debt (7.0) (7.0)
Less issue discounts and debt issuance costs (30.3) (38.2)

Long-term debt, net $ 1,515.0 $ 1,479.1
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Creditdd Facilityii

In fiscal 2022, the Company entered into a senior secured credit agreement (as amended periodically, the “Credit
Agreement”) including a revolving credit facility (the “Revolving Credit Facility”) and a term loan facility (together with
the Revolving Credit Facility, the “Credit Facility”). On November 1, 2024, D&B Inc. entered into an amendment with its
banking syndicate that amended the Credit Facility (the “Fourth Amendment”). The Fourth Amendment, among other
things, increased term loans to an aggregate principal amount of $700.0 (the “Incremental Term B Loans”) with a maturity
date of November 1, 2031, and increased the Revolving Credit Facility by $150.0 to a total $650.0 with a maturity date of
November 1, 2029. The proceeds from the Incremental Term B Loans were primarily used to redeem $440.0 of outstanding
senior secured notes (see 7.625% Senior Secured Notes below), and to pay down $200.0 of the then existing term loans
outstanding under the Credit Facility (the “Existing Term B Loans”).

On December 9, 2025, D&B Inc, D&B Holdings, the lenders party thereto and Deutsche Bank AG New York
Branch, as administrative agent entered into the Fifth Amendment to Credit Agreement (the “Fifthff Amendment”).

The Fifth Amendment among other things:
• provides for an increase in the maximum permitted net total leverage ratio of D&B Inc. and its restricted

subsu idiaries from 3.50:1.00 to 4.00:1.00 as of the end of each fiscal quarter when applicable to test the net total
leverage ratio and

• increases the margin applicable to the revolving loans to, in the case of SOFR loans, 3.25% per annum and, in
the case of ABR loans, 2.25% per annum.

Both the existing Term B Loans and the incremental Term B Loans bear interest at Term SOFR or ABR (each, as
defined in the Credit Amendment) plus (i) in the case of Term SOFR loans, 3.25% per annum and (ii) in the case of ABR
loans, 2.25% per annum. Borrowings under the Revolving Credit Facility bear interest subju ect to a pricing grid based on
net total leverage, at Term SOFR plus a spread ranging from 2.50% to 3.25% per annum or ABR plus a spread ranging
from 1.50% to 2.25% per annum. Unused commitments under the Revolving Credit Facility incur initial commitment fees
of 0.30% to 0.50%. Additionally, the interest rate margin applicable to the Existing Term B Loans and loans outstanding
under the Revolving Credit Facility would be subju ect to an additional 0.25% step-down if a rating of B1/B+ or higher from
Moody’s and S&P is achieved (which will step-upu if such rating is subsu equently not maintained).

A portion of the Revolving Credit Facility not to exceed $35.0 is availabla e for the issuance of letters of credit. As of
Februarr ry 3, 2026, we had letters of credit outstanding of $13.7 and an unused commitment balance of $466.3 under the
Revolving Credit Facility. The Credit Facility may be increased through incremental facilities, by an amount equal to the
greater of (i) $400.0 and (ii) 0.75 times the trailing 12-month Adjud sted EBITDA, as defined in the Credit Agreement, plus
additional amounts subju ect to compliance with applicable leverage ratio and/or interest coverage ratio requirements.

7.625% Senior Secured Notes

During fiscal 2020, the Company issued $550.0 aggregate principal amount of 7.625% senior secured notes (the
“Notes”). The Notes were issued by D&B Inc and were unconditionally guaranteed by D&B Holdings and certain of D&B
Inc’s existing and future wholly owned material domestic subsu idiaries. During fiscal 2021, the Company redeemed a total
of $110.0 outstanding principal amount of the Notes. During fiscal 2024, using the proceeds from the Fourth Amendment
to the Credit Agreement discussed above, the Company redeemed the remaining $440.0 outstanding principal amount of
the Notes.

Loss on debt refie naii ncing

Term Loans — In connection with the Fourth Amendment described above, certain lenders exited the syndicate and
were replaced by new syndicate members. The term loans, in the aggregate, were increased, a portion of the term loan
facility was deemed extinguished, and a portion was determined to be modified. As a result, $4.1 of unamortized costs
were written offff and $8.2 of new fees were expensed on the modified portion resulting in a total charge of $12.3 included
in “Loss on debt refinancing” on the Consolidated Statements of Comprehensive Income (Loss) for fiscal 2024. The
remaining unamortized issuance discounts and new issuance discount and costs immediately subsu equent to the refinancings
were deferred and are amortized into interest expense, net over the remaining term of the Existing Term B Loans and the
Incremental Term B Loans.

DAVE & BUSTER’S ENTERTAINMENT, INC.
NOTES TO CONSOLIDATED FINANCIAL STATEMENTS

(in millions, except per share amounts)

F-17



Revolving CreCC dit FacFF ility —tt In connection with the Fourth Amendment described above, certain lenders exited the
syndicate and were replaced by new syndicate members. The Revolving Credit Facility was increased in size, a portion of
the Revolving Credit Facility was deemed extinguished, and a portion was determined to be modified. As a result, $0.6 of
unamortized costs were written off and included in “Loss on debt refinancing” on the Consolidated Statements of
Comprehensive Income (Loss) for fisff cal 2024. The remaining unamortized issuance discounts and new issuance costs
immediately subsequent to the refinff ancings were deferred and are amortized into interest expense, net over the remaining
term of the Credit Facility.

In connection with the Fifth Amendment described above, all lenders remained in the syndicate. The Revolving
Credit Facility was not increased or decreased in size. The unamortized issuance discounts prior to the Fifthff Amendment
and new issuance costs incurred of appra oximately $0.7 were deferred and are amortized into interest expense, net over the
remaining term of the Credit Facility.

The NotNN es — Immediately prior to paying down the Notes, the Company had $2.3 of unamortized debt issuance
costs related specificff ally to the Notes. The Notes were deemed fulff ly extinguished, and all such costs were included in
“Loss on debt refinff ancing” on the Consolidated Statements of Comprehensive Income (Loss) for fisff cal 2024.

Future debt obligll atiott ns

Below are our future debt principal payment obligations as of Februarr ry 3, 2026 by fiscal year:

2026 $ 7.0
2027 7.0
2028 7.0
2029 868.0
2030 7.0
Thereafteff r 656.3

Total futff ut re payments $ 1,552.3

Interest expexx nse and weightgg edtt average effeff ctivtt e intii ertt est

The folff lowing tabla e sets forff th our recorded interest expense, net forff the periods presented:

February 3, 2026 February 4, 2025 February 4, 2024

Interest expense on debt $ 125.9 $ 120.6 $ 121.8
Amortization of issue discount and issuance cost 8.9 10.6 11.8
Interest expense on sale-leaseback transactions (1) 22.6 8.1 1.4
Interest expense on finff ance leases (1) 1.5 — —
Interest income (0.6) (0.4) (4.7)
Capia talized interest (4.3) (3.6) (2.9)

Total interest expense, net $ 154.0 $ 135.3 $ 127.4
(1) See discussion of sale-leaseback transactions and finff ance leases at Note 8.

For fisff cal 2025 and fisff cal 2024, the Company’s weighted average effective interest rate on our total debt facff ilities
(beforff e capitalized interest amounts and excluding finance lease and sale-leaseback interest) was 8.4% and 9.7%,
respectively.
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Note 7: Income Taxes

The effectff ive tax rate for fisff cal 2025 was 28.3%, compared to 16.5% for fisff cal 2024. The effective tax rate increase
for fisff cal 2025 compared to fiscal 2024 was primarily driven by a significant shift in pre-tax book income. The Company
had a pre-tax loss, thus certain tax attributes and permanent items have an increased impact on the effective tax rate, as they
represent a larger proportion relative to a diminished income. Additionally, an increase in permanent nondeductible items
and unfavff orable state income tax effeff cts durd ing fisff cal 2025 further contributed to the higher effective tax rate relative to the
prior year.

In fisff cal 2025, we adopted ASU 2023-09, as described furff ther at Note 1, on a prospective basis. Disclosures for
fiscal 2025 reflect the updated requirements of the standard, while disclosures forff prior periods continue to be presented
under the guidance in effect for those periods.

For fisff cal 2025, the components of income beforff e income taxes and the corresponding provision for (benefit fromff )
income taxes, prepared in accordance with ASU 2023-09, are presented below:

February 3, 2026

Income (loss) before income taxes
United States $ (68.3)
Foreign 0.4

Total income (loss) before income taxes $ (67.9)

The folff lowing tabla e sets forff th our income tax provision (benefitff from) for fisff cal 2025, 2024 and 2023:

February 3, 2026 February 4, 2025 February 4, 2024

Current provision:
Federal $ (15.6) $ 20.7 $ 8.3
State and local (1.1) 11.4 9.4
Foreign 0.5 0.5 1.3

Total current provision (benefitff from) (16.2) 32.6 19.0
Deferred provision:

Federal (3.3) (16.9) 16.2
State and local 0.3 (3.9) 2.5
Foreign — (0.2) (1.5)

Total deferff red provision (benefitff from) (3.0) (21.0) 17.2
Provision for (benefit froff m) income taxes $ (19.2) $ 11.6 $ 36.2
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For the year ended February 3rr , 2026, the folff lowing reconciles the U.S federal statutory tax rate to the Company’s
effeff ctive income tax rate for fisff cal 2025, as required under ASU 2023-09:

U.S. federal statutory rate $ (14.3) 21.0 %
Domestic federal:
Tax credits
Credit for FICA taxes paid on tips (8.4) 12.3 %
Work opportunity tax credit (1.9) 2.8 %
Other (0.1) 0.1 %
Non-taxabla e or non-deductible items
FICA taxes paid on tips subject to tax credit 1.8 (2.6)%
Non-deductible executive compensation 1.6 (2.3)%
Equity compensation 1.0 (1.5)%
Other 1.0 (1.2)%

Domestic state and local income taxes, net of fedff eral benefit 1.2 (1.7)%
Foreign tax effeff cts 0.1 (0.4)%
Changes in unrecognized tax benefits (1.2) 1.8 %
Total $ (19.2) 28.3 %

Amount Percent

The folff lowing tabla e reconciles the effective tax rate to the fedff eral income tax rate forff fiscal 2024 and 2023:

February 4, 2025 February 4, 2024

Federal income tax rate 21.0 % 21.0 %
State and local income taxes, net of fedff eral benefit 5.9 % 4.8 %
Permanent diffeff rences 3.1 % 2.3 %
Tax credits (14.2)% (7.7)%
Share-based compensation (0.3)% (0.4)%
Other 1.0 % 2.2 %
Effeff ctive tax rate 16.5 % 22.2 %
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Components of the deferff red income tax liability, net consist of the following as of the periods indicated:

February 3, 2026 February 4, 2025

Deferred tax assets:
Deferred revenue $ 6.5 $ 13.9
Long-term lease obligation 431.9 434.0
Accruerr d liabia lities 4.1 3.5
Workers’ compensation and general liability insurance 5.5 5.6
Share-based compensation 8.2 7.8
Financing obligation 88.8 68.0
Net operating loss carryovers 10.0 3.0
Tax credit carryovers 12.0 1.6
Excess business interest expense 28.4 21.4
Other 5.5 6.2
Subtu otal 600.9 565.0

Less: Valuation allowance (1.8) (1.6)
Total deferff red tax assets $ 599.1 $ 563.4

Deferred tax liabia lities:
Trademark/tradename $ 43.7 $ 44.0
Property and equipment 263.4 229.3
Right of use assets 341.4 344.2
Other debt related items 4.2 5.7
Other 6.0 3.1
Total deferff red tax liabia lities $ 658.7 $ 626.3

Deferred tax liability, net $ 59.6 $ 62.9

Income taxes paid, net of refundsff , by jurisdiction, are summarized below in accordance with ASU 2023-09
disclosure requirements forff the year ended February 3rr , 2026:

February 3, 2026

U.S. federal $ 5.5

U.S. state and local
Florida 1.3
Louisiana 0.8
Pennsylvania 0.7
Texas 0.9
Other 1.7

Total U.S. state and local 5.4

Foreign (0.1)
Total $ 10.8
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As of Februarr ry 3, 2026, we had $34.2 of U.S. federal net operating loss carryforwards, which do not expire, are
subju ect to an offsff et limitation of 80% of future taxabla e income in any given year, and $54.0 of state net operating loss
carryforwards, which begin to expire in 2026, general business tax credits of $10.3, which will begin to expire in 2045, and
foreign tax credit carryovers of $1.7 which will begin to expire in 2028.

A reconciliation of the beginning and ending amount of unrecognized tax benefitsff follows:

February 3, 2026 February 4, 2025 February 4, 2024
Balance at beginning of year $ 7.2 $ 8.6 $ 1.9

Additions for tax positions of prior years 0.9 0.9 1.1
Reductions for tax positions of prior years (0.2) (1.8) —
Settlements with tax authorities (1.7) (0.5) —
Additions for tax positions of current year 0.2 0.6 6.1
Other (0.3) (0.6) (0.5)

Balance at year end $ 6.1 $ 7.2 $ 8.6

The February 3rr , 2026 balance of unrecognized tax benefits includes $0.7, that if recognized, would affect our
effeff ctive tax rate. At February 3rr , 2026, and February 4rr , 2025, we had accrued interest and penalties of $1.4 and $1.0,
respectively. The Company recorded accruerr d interest related to the unrecognized tax benefitsff and penalties as a component
of the “Provision for (benefit froff m) income taxes” recognized in the Consolidated Statements of Comprehensive Income
(Loss).

On July 4, 2025, the One Big Beautifulff Bill Act was enacted in the United States. The legislation includes the
permanent extension of certain provisions from the Tax Cuts and Jobs Act, changes to international tax rules, and the
restoration of favff orable treatment for certain business tax provisions, most notably 100% bonus depreciation on qualifieff d
assets and interest expense deducd tibility, with various effeff ctive dates beginning in 2025. We have reflected the impact of
the enacted provisions, primarily affeff cting deferff red tax liability and income tax receivabla e balances, in our Consolidated
Balance Sheet. The legislation did not have a material impact on our income tax expense or effective tax rate for the year.
We continue to evaluate the broader effeff cts of the legislation as furff ther guidance is issued.

We file consolidated income tax returt ns with all our domestic subsidiaries, which are periodically audited by various
federal, state and foreign jurisdictions. We are generally no longer subject to federal, state, or foreign income tax
examinations for years prior to 2021.

The Company recorded excess tax expense (benefit) of $1.2, $(1.0), and $(0.8), in fisff cal 2025, fiscal 2024 and fisff cal
2023, respectively, to the “Provision for (benefit froff m) income taxes” in the Consolidated Statements of Comprehensive
Income (Loss).

Note 8: Leases

We currently lease the vast majoa rity of the buildings or sites forff our stores, store supporu t center, and warehouse
space under facff ility operating leases. These leases typically have initial terms ranging from ten to twenty years and
generally include one or more options to renew. When determining the lease term, we include option periods for which
renewal is reasonabla y certain. Most of the leases require us to pay property taxes, insurance, and maintenance of the leased
assets. Our lease agreements do not contain any material residual value guarantees or material restrictive covenants.
Operating leases also include certain equipment leases that have a term in excess of one year. Certain facility leases also
have provisions for additional contingent rentals based on revenues.
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Operating lease cost, variabla e lease cost and short-term lease cost related primarily to our facilities is included in
“Other store operating expenses” forff our operating stores, “Pre-opening costs” for our stores not yet operating, or “General
and administrative expenses” forff our store support center and warehouse, in the Consolidated Statement of Comprehensive
Income (Loss).

The components of lease expense, including variabla e lease costs primarily consisting of common area maintenance
charges and property taxes, are as follows:

February 3, 2026 February 4, 2025 February 4, 2024

Operating lease cost $ 212.0 $ 202.5 $ 198.3
Variable lease cost 41.3 42.5 40.1
Short-term lease cost 1.5 2.5 2.9
Total lease cost $ 254.8 $ 247.5 $ 241.3

Operating lease payments in the tabla e abovea include minimum lease payments forff future sites forff which the leases
have commenced. As of February 3rr , 2026, the Company had signed lease agreements with total lease payments of $131.6
related to seven facility leases which had not yet commenced. Fixed minimum lease payments related to these facff ilities are
not included in the right-of-use assets and lease liabia lities on the Consolidated Balance Sheets as of February 3rr , 2026.

Supplu emental disclosures of cash floff w inforff mation related to leases were as follows for years ended:

February 3, 2026 February 4, 2025 February 4, 2024

Scheduled payments for operating lease liabia lities $ 214.3 $ 205.9 $ 204.3
Scheduled payments for finff ance lease liabia lities $ 1.7 $ — $ —
Net lease assets obtained in exchange for new
operating lease liabilities (1) $ 62.5 $ 92.1 $ 92.8

Net lease assets obtained in exchange for new
finance lease liabia lities (1) $ 28.9 $ — $ —

Weighted-average remaining lease term—opemm rating leases 12.2 years 12.6 years 12.9 years
Weighted-average remaining lease term—fmm inff ance leases 19.4 years N/A N/A
Weighted-average discount rate—operating leases 7.6 % 7.6 % 7.5 %
Weighted-average discount rate—finff ance leases 7.5 % N/A N/A
(1) Amounts shown are net of tenant improvement allowances recorded as a reducd tion of the initial right of use assets.

Minimum futff urt e maturtt ities of lease liabia lities as of February 3rr , 2026 were as follows:

Operating Leases Finance Leases
2026 $ 205.6 $ 2.7
2027 226.1 3.0
2028 225.0 3.0
2029 220.0 3.1
2030 206.6 3.1
Thereafteff r 1,511.9 49.8

Total futff urt e operating lease liabia lity $ 2,595.2 $ 64.7
Less: imputed interest (934.6) (31.4)
Present value of operating lease liabia lities $ 1,660.6 $ 33.3
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Sale-Leaseback Transactiott ns

In fiscal 2025, the Company entered into sale and master lease agreements (“sale-leaseback transactions”) with an
unrelated third-party. Under these agreements:

• The Company sold two of its open store properties, including land, buildings and certain improvements, and then
leased the assets back through these sale-leaseback transactions.

• The Company sold certain store properties, including land, buildings and certain improvements, and then leased the
assets back through these sale-leaseback transactions. The locations sold were in varying stages of development, or
began development in fiscal 2025, and are scheduled to open through fiscal 2026. The Company expects to receive
incremental proceeds in the amount of remaining capia tal expenditures incurred related to the construcrr tion of these
stores prior to opening.

• Total proceeds related to these sale and master lease agreements as of Februarr ry 3, 2026 were $106.4, net of certain
closing costs.

The sale-leaseback transactions were accounted for as failed sale leasebacks based on GAAP under ASC 842,
Leases. As a result, the store property assets remain on the Consolidated Balance Sheet at their historical cost and are
depreciated over the remaining term of the applicable master lease. Financing liabia lities were recognized in the amount of
the proceeds received, net of certain transactions costs. The Company does not recognize rent expense related to the leased
assets. Instead, monthly rent payments under the applicable master lease agreement are recorded as interest expense and a
reduction of the outstanding liability.

As of Februarr ry 3, 2026 a long-term outstanding lease liability of $367.5 was recorded in Other long-term liabilities
and the current outstanding liability of $2.8 was recorded in “Accruerr d liabia lities” on the Consolidated Balance Sheets
related to the sale-leaseback transactions discussed above as well as additional sale-leaseback transactions completed in
previous years.

Finaii nce Leases

In fiscal 2025, the Company amended leases related to three existing properties with an unrelated third-party. The
Company received $4.5 in proceeds related to these extensions. As a result of the amendment, the Company reclassified
these leases as finance leases.

As of Februarr ry 3, 2026, the Company had finance lease liabia lities related to three properties. The current outstanding
finance lease liabia lity of $0.5 was included in Accruerr d liabilities on the Consolidated Balance Sheet and the long-term
outstanding finance lease liabia lity of $32.7 was included in Other long-term liabilities on the Consolidated Balance Sheet.
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Note 9: Stockholders’ Equity

Share issuances and repuee rchases

In March 2023, the board of directors of the Company (the “Board”) approved a share repurchase program with an
initial authorization limit of $100.0. Subsu equently, our board approved additional repurchases for a total of $600.0 under
the plan as of Februarr ry 3, 2026. During fiscal 2025, the Company repurchased 1.04 shares at an average of $23.03 per
share.

As of Februarr ry 3, 2026, the remaining dollar value of shares that may be repurchased under the program is $104.1.
Future decisions to repurchase shares continue to be at the discretion of the Board and will be dependent on our operating
performance, financial condition, capital expenditure requirements and other relevant factors. During fiscal 2024, the
Company repurchased 4.99 shares at an average of $34.50 per share under the repurchase program.

The Company treats shares withheld for tax purposrr es on behalf of our employees in connection with the vesting of
restricted stock units as common stock repurchases because they reduce the number of shares that would have been issued
upon vesting. These withheld shares of common stock were not considered common stock repurchases under the share
repurchase plan. During the fiscal years ended 2025, 2024 and 2023, we withheld 0.09, 0.03, and 0.09 shares of common
stock to satisfy $1.7, $1.7, and $3.1 of employees’ tax obligations, respectively.

Cash dividendsdd

The Company did not declare or pay any dividends during fiscal years ended 2025, 2024 or 2023.

Share-based compensation

In October 2024, the 2014 Omnibus Incentive Plan (the “2014 Plan”) expired pursuant to plan terms. On December
5, 2024, the Board of Directors adopted the Dave & Buster’s Entertainment Inc. 2025 Omnibus Incentive Plan (the “2025
Plan”), and the stockholders approved the 2025 Plan at the Company’s 2025 annual meeting of stockholders held on June
18, 2025. The Company’s long-term incentive compensation plans provided awards to executive and management
personnel as well as directors and issued share-based awards under both the 2014 Plan and 2025 Plan. Options granted to
employees generally become exercisabla e ratabla y over a three-year period from the grant date. Performance-based restricted
stock units awarded to employees generally either vest ratabla y over three years or fully vest afteff r three years, subju ect to the
achievement of specifieff d performance or market conditions, as applicable. Time-based restricted stock units have various
service periods not exceeding five years.

Options granted terminate on the ten-year anniversaryrr of the grants. Stock option awards generally provide
continued vesting, in the event of termination, for employees that either a) reach age 60 or greater and have at least ten
years of service or b) reach age 65. Unvested stock options and restricted stock units are generally forfeited by employees
who terminate prior to vesting and are prorated for retired employees.

Each share granted subju ect to a stock option award or time-based restricted stock unit award reduces the number of
shares availabla e under our stock incentive plans by one share. Each share granted subju ect to a performance restricted stock
unit or market stock unit award reduces the number of shares availabla e under our stock incentive plans by a range of one
share if the target performance or market condition is achieved, up to a maximum of two shares for perforff mance or market
condition achieved above target. The Company satisfieff s stock option exercises and vesting of restricted stock units with
newly issued shares.

During the second and third quarters of fiscal 2025, the Company granted certain options, time-based, performance-
based, and market-based restricted stock units to the Company’s recently appointed Chief Executive Offiff cer, executive
offiff cers, the Board, and employees. The majoa rity of these grants vest over three years, but the market-based restricted stock
units can vest earlier if the targets are achieved prior to that time. As a result, the requisite service period for such grants
was determined to be less than the explicit service period.

DAVE & BUSTER’S ENTERTAINMENT, INC.
NOTES TO CONSOLIDATED FINANCIAL STATEMENTS

(in millions, except per share amounts)

F-25



The grant date fair value of our time-based stock option awards has been determined using the Black-Scholes option
valuation model. The Black-Scholes option valuation model uses assumptions of expected volatility, the expected dividend
yield of our stock, the expected term of the awards and the risk-free interest rate, as well as an estimated faiff r value of our
common stock. The grant date faiff r value of our perforff mance-based stock option awards has been determined using a Monte
Carlo simulation model. The Monte Carlo simulation model simulates the Company’s stock price over the performance
period using expected volatility, the expected dividend yield of our stock, the expected term of the awards and the risk-free
interest rate.

A summary of the options, as well as the significant assumptions used in determining the underlying fair value of
those options, granted in fiscal 2025 were as follows:

Volatility
Risk-free

Interest Rate
Expected
Term

Weighted
Average
Grant Date
Fair Value
Per Share

Options
Granted

Annual time-based grants to employees 77.8 % 4.0 % 6.6 $ 20.45 0.02
One-time immediately vesting grant to forff mer interim CEO 57.2 % 3.9 % 1.9 $ 17.73 0.10
One-time time-based grants to current CEO and other executives 76.9 % 4.0 % 6.8 $ 20.47 0.43
One-time grants to CEO and executives - 2x grant price (1) 79.5 % 3.9 % 6.2 $ 8.50 0.52
One-time grants to CEO and executives - 3x grant price (1) 79.5 % 4.1 % 6.2 $ 6.85 0.36
Total granted 1.43

(1) Options become earned if the Company’s stock price reaches specified multiples of the grant price by Februar ry 1, 2028.

The folff lowing is a summary of stock option award activity during fisff cal 2025:

Number
of Options

Weighted Average
Exercise Price
Per Share

Outstanding at Februarr ry 4, 2025 0.66 $ 43.33
Granted 1.43 $ 27.04
Exercised — $ —
Forfeited and cancelled (0.22) $ 37.71
Outstanding at Februarr ry 3, 2026 1.87 $ 32.57
Exercisabla e at February 3rr , 2026 0.50 $ 41.17

The total intrinsic value of options exercised durd ing fisff cal 2025, fiscal 2024, and fisff cal 2023 was $—, $3.1, and
$1.7, respectively. The unrecognized expense related to stock option awards totaled approximately $12.3 as of Februarr ry 3,
2026 and will be expensed over a weighted average of 2.6 years. As of Februarr ry 3, 2026, the weighted average remaining
contractuat l life off f options outstanding was 7.6 years with an aggregate intrinsic value of $0.5. As of Februarr ry 3, 2026, the
weighted average remaining contractuat l life off f exercisable options was 3.1 years with an aggregate intrinsic value of $0.3.

The folff lowing is a summary of restricted stock unit awards activity during fisff cal 2025:

Shares

Weighted Average
Grant Date
Fair Value
Per Share

Outstanding at Februarr ry 4, 2025 0.93 $ 37.90
Granted 1.17 $ 26.30
Performance adjud sted units (0.32) N/A
Vested (0.22) $ 39.04
Forfeited (0.54) $ 36.30
Outstanding at Februarr ry 3, 2026 1.02 $ 30.72

DAVE & BUSTER’S ENTERTAINMENT, INC.
NOTES TO CONSOLIDATED FINANCIAL STATEMENTS

(in millions, except per share amounts)

F-26



The weighted average grant-date faiff r values of restricted stock units granted durd ing fisff cal 2025, 2024 and 2023 were
$26.30, $55.38, and $35.94 per share, respectively. The total fair value of restricted stock units vested during fisff cal 2025,
2024, and 2023 was $6.7, $4.2, and $7.4, respectively. The unrecognized expense related to our restricted stock units was
$24.0 as of Februarr ry 3, 2026, which will be expensed over a weighted average of 2.4 years.

Compensation expense related to stock options with only service conditions (time-based) is recognized on a straight-
line basis over the requisite service period forff each separately vesting portion of the award or to the date on which
retirement eligibility is achieved, if shorter. Compensation expense for time-based restricted stock units is based on the
market price of the shares underlying the awards on the grant date. Compensation expense forff performance-based awards
reflects the estimated probabia lity that performance conditions at target or above will be met. Restricted stock units are
expensed ratabla y over the service period. The effecff t of market conditions is considered in determining the grant date faiff r
value of certain awards, which is not subsu equently revised based on actual performance.

Compensation expense related to stock option plans and time-based restricted stock units, which is included in
“General and administrative expenses” on the Consolidated Statements of Comprehensive Income (Loss), was as folff lows
for the fiscal years presented:

2025 2024 2023
Stock options $ 7.4 $ 0.7 $ 2.7
Restricted stock units 12.2 3.9 13.3
Total compensation expense $ 19.6 $ 4.6 $ 16.0

Note 10: Commitments and Contingencies

Califorff nia Arbitratt tions

On April 17, 2025, a mass arbitration claim was filff ed on behalf of 980 individuals alleging that certain language
previously contained in the Company’s website and mobile app (which has since been deleted) requiring users to agree not
to “disparage, tarnish or otherwise harm” the Company, its website or its app, was violative of a provision of the Califorff nia
Civil Code prohibiting companies froff m limiting consumers' rights to make negative comments abouta the Company or its
products. Previously, on October 21, 2024, the attorneys representing the 980 claimants had filed arbitration claims on
behalf of ten individuals alleging the same statutory violations by the Company. The claimants’ attorneys purporrr ted to
represent more than 3,000 additional individuals who allegedly have similar unasserted claims.

On September 2, 2025, the Company settled these claims in an amount the Company does not consider material to
its financial position or results of operations. The Company does not anticipate any further finff ancial obligations related to
this matter and considers the issue resolved.

Othett r MatMM tett rs

The Company is subju ect to certain legal proceedings and claims that arise in the ordinary crr ourse of our business,
including claims alleging violations of federal and state law regarding workplace and employment matters, discrimination,
slip-and-fall and other customer-related incidents and similar matters. In the opinion of management, based upon
consultation with legal counsel, the amount of ultimate liability, with respect to such legal proceedings and claims will not
materially affeff ct the consolidated results of our operations or our financial condition. Legal costs related to such claims are
expensed as incurred.

The Company is subju ect to the terms of a settlement agreement with the Federal Trade Commission that requires us,
on an ongoing basis, to establa ish, implement, and maintain a comprehensive information security program that is
reasonabla y designed to protect the security, confidff entiality, and integrity of personal inforff mation collected from or about
consumers. The agreement does not require us to pay any fines or other monetary assessments, and we do not believe that
the terms of the agreement will have a material adverse effecff t on our business, operations, or finff ancial performance.
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Note 11: Segment Inforff mation

The Company provides premier entertainment and dining experiences for adults and famff ilies under the “Dave &
Buster’s” and “Main Event” brands and offers guests the opportunity to “Eat Drink Play and Watch,” all in one location.
The Company's Chief Executive Officer, the Company’s chief operating decision maker (“CODM”), reviews the finff ancial
information presented on a consolidated basis. The CODM assesses performance and allocates resources based on the
Company’s Consolidated Statements of Comprehensive Income (Loss), since the Company provides its offeff rings and key
metrics, costs and margins similarly to both business units. The CODM manages and evaluates the results of the business
in a consolidated manner to drive synergies and develop uniform strategies. Accordingly, key components and processes of
the Company’s operations are centrally managed, including site acquisition and development, customer service, marketing,
human resources, finff ance and accounting, legal and government affaff irs. Segment asset inforff mation is not used by the
CODM to allocate resources. Under the described organizational and reporting strucrr ture, the Company has one reportabla e
segment.

As a single reportabla e segment entity, the Company’s segment performance measure is net income attributable to its
shareholders. See Note 1 forff a description of the Company's disaggregated revenues by offerff ing (entertainment and other
revenues and food and beverage revenues). Significant segment expenses are presented in the Company’s Consolidated
Statement of Comprehensive Income (Loss). Additional disaggregated certain segment expenses on a funff ctional basis,
which are not separately presented on the Company’s Consolidated Statements of Comprehensive Income (Loss), are
presented below.

Fiscal Year Ended
Othett r store operating expeee nses 2025 2024 2023
Store lease expenses (1) $ 202.8 $ 198.7 $ 198.2
Advertising and marketing costs (2) 93.0 80.3 73.5
Other costs (3) 429.3 411.4 397.8
Total other store operating expenses $ 725.1 $ 690.4 $ 669.5

(1) Amounts represent both minimum and variable lease costs incurred to operate certain of our stores. See Note 8 forff further
discussion.

(2) Amounts represent costs incurred to market our brands at a local and national level. See Note 1 forff further discussion of accounting
for these costs.

(3) Remaining amounts include various costs incurred to operate our stores that are not considered individually significant.

Fiscal Year Ended
Othett r charges and gainsii 2025 2024 2023
System implementation costs (1) $ 3.3 $ 11.2 $ 9.5
(Gain) loss on asset disposals and impairment (2) 36.9 16.7 (0.1)
Other (0.1) (0.3) 0.2
Total other charges and gains $ 40.1 $ 27.6 $ 9.6

(1) Amounts represent non-capitalizable costs incurred to implement software at both the store and corporate level.
(2) Amounts represent the net book value of assets disposed, certain costs incurred to dispose of those assets, and the impairment of

long-lived assets during the respective fisff cal year. See Note 1 forff further discussion of impairments.
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Note 12: Subsequent Events

Supreme Court Rulingii on Tariffi sff

On Februarr ry 20, 2026, the United States Supru eme Court issued a ruling striking down certain tariffs previously
imposed under the International Emergency Economic Powers Act (“IEEPA”). The ultimate availabia lity, timing, and
amount of any potential refunds of such tariffs remain highly uncertain and are subju ect to further legal, regulatory,rr and
administrative developments. Following the Supru eme Court’s decision, the U.S. presidential administration announced its
intention to invoke other laws to collect tariffs and announced new tariffs on imports from all countries, in addition to any
existing non-IEEPA tariffs. There remains subsu tantial uncertainty regarding the duration of existing and newly announced
tariffs, potential changes or pauses to such tariffs, tariff levels, and whether further additional tariffs or other retaliatoryrr
actions may be imposed, modified, or suspended, and the impacts of such actions on our business. We continue to monitor
and evaluate these developments and assess their potential impact on our business, financial condition, and results of
operations.

DAVE & BUSTER’S ENTERTAINMENT, INC.
NOTES TO CONSOLIDATED FINANCIAL STATEMENTS

(in millions, except per share amounts)

F-29





BOARD OF DIRECTORS

James P. Chambers
Partner
Hill Path Capital LP

Nathaniel J. Lipman
Former Executive Chairman, CEO and President
CX Loyalty Holdings, Inc.

Allen R. Weiss
Former President, Worldwide Operations
Walt Disney Parks and Resorts
The Walt Disney Company

Charles H. Protell
President and Chief Financial Officer
Golden Entertainment

Scott Ross
Managing Partner
Hill Path Capital LP

Atish Shah
Chief Financial Officer & Treasurer
Xenia Hotels & Resorts, Inc.

Kevin M. Sheehan
Chair of the Board of Dave & Buster’s
Entertainment, Inc.
Chair and Principal Owner of Mellon Stud Ventures

Tarun Lal
Chief Executive Officer
Dave & Buster’s Entertainment, Inc.

EXECUTIVE OFFICERS

Tarun Lal
Chief Executive Officer

Antonio Bautista
President, International

Darin Harper
Chief Financial Officer

Les Lehner
Chief Development and Procurement Officer

Rodolfo Rodriguez, Jr.
Chief Legal Officer and Corporate Secretary

Tony Wehner
President, Main Event

Steve Klohn
Chief Information Officer

SHAREHOLDER INFORMATION

Corporate Office
Dave & Buster’s Entertainment, Inc.
1221 S. Belt Line Rd, Suite 500
Coppell, TX 75019
(214) 357-9588

NASDAQ Symbol: PLAY

Virtual Annual Meeting
Wednesday, June 18, 2026 at 4:30 p.m.
www.meetnow.global/MRYSKX5

Independent Public Accountants
KPMG LLP
2323 Ross Avenue, Suite 1400
Dallas, TX 75201

Stock Transfer Agent and Registrar
Written Requests:
Computershare
P.O. Box 43006, Providence, RI 02940-3078

Certified/Overnight Mail:
Computershare
150 Royall St., Suite 101 Canton, MA 02021

Contact Information:
Website: computershare.com/investor
Email:web.queries@computershare.com
Phone:877.536.3551 or 781.575.3100

10-K Availability
The company will furnish to any shareholder, without
charge, a copy of the company’s annual report filed
with the Securities and Exchange Commission on
Form 10-K for the 2025 fiscal year from our website at:
www.daveandbusters.com or upon written request
from the shareholder.

Please send your written request to:

Secretary/Investor Relations
Dave & Buster’s Entertainment, Inc.
1221 S. Belt Line Rd, Suite 500
Coppell, TX 75019



004CTR01BA


