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This presentation has been prepared by Atour Lifestyle Holdings Limited (the “Company”) solely for informational purposes and has not been independently verified. No
representations, warranties or undertakings, express or implied, are made by the Company or any of its affiliates, advisers or representatives as to, and no reliance should be placed
upon, the accuracy, fairness, completeness or correctness of the information or opinions presented or contained in this presentation. None of the Company nor any of its affiliates,
advisers, or representatives accept any responsibility whatsoever (in negligence or otherwise) for any loss howsoever arising from any information presented or contained in this
presentation or otherwise arising in connection with the presentation. The information presented or contained in this presentation is subject to change without notice and its accuracy
is not guaranteed.

Certain statements in this presentation, and other statements that the Company may make, are forward-looking statements. These statements reflect the Company’s intent, beliefs or
current expectations about the future. These statements can be recognized by the use of words such as “expects,” “plans,” “will,” “estimates,” “projects,” “intends,” “anticipates,”
“believes,” “confident” or words of similar meaning. These forward-looking statements are not guarantees of future performance and are based on a number of assumptions about
the Company’s operations and other factors, many of which are beyond the Company’s control, and accordingly, actual results may differ materially from these forward-looking
statements. Neither the Company nor any of its affiliates, advisers or representatives have any obligation and they do not undertake to revise forward-looking statements to reflect
future events or circumstances.

This presentation does not constitute an offer to sell or issue or an invitation to purchase or subscribe for any securities of the Company for sale in the United States or anywhere else.
No securities of the Company may be sold in the United States without registration with the United States Securities and Exchange Commission or an exemption from such
registration pursuant to the Securities Act of 1933, as amended (the “Securities Act”) and the rules and regulations thereunder. No part of this presentation shall form the basis of or
be relied upon in connection with any contract or commitment whatsoever. Specifically, these materials do not constitute a “prospectus” within the meaning of the Securities Act.
This presentation does not contain all relevant information relating to the Company or its securities, particularly with respect to the risks and special considerations involved with an
investment in the securities of the Company.

In evaluating its business, the Company uses certain non-GAAP measures as supplemental measures to review and assess its operating performance. These non-GAAP financial
measures have limitations as analytical tools, and when assessing its operating performances, investors should not consider them in isolation, or as a substitute for the financial
information prepared and presented in accordance with U.S. GAAP.






1026 RevPAR was 102.4% of 2025’s Level for the Same Period, Marking a Positive Recovery
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(1) Excludes hotel rooms that became unavailable due to temporary hotel closures. ADR and RevPAR are calculated based on tax-inclusive room rates

“ADR” refers to the average daily room rate, which means room revenue divided by the number of rooms in use for a given period;

“Occupancy rate” refers to the number of rooms in use divided by the number of available rooms for a given period;

“RevPAR” refers to revenue per available room, which is calculated by total revenues during a period divided by the number of available rooms of our hotels during the same period.
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1026 Same-hotel ¥ RevPAR Recovery Improved Steadily to 98.3% of 2025’s Level
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OCC

99.2% of the level in 1Q25
F9254E [ 311999.2%

-0.8%

71.5% 70.9%

1Q25 1Q26

(1) Forany given quarter, we define “same-hotel” to be a hotel that has operated for more than 18 calendar months as of the 15th day (inclusive) of

(2) Excludes hotel rooms that became unavailable due to temporary hotel closures. ADR and RevPAR are calculated based on tax-inclusive roo
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ADR

99.4% of the level in 1Q25
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RevPAR'

98.3% of the level in 1Q25
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-1.7%

(RMB)
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any month within that quarter. The OCC, ADR and RevPAR presented above represent such metrics generated by “same hotels” in the first quarter of 2026, compared to the corresponding metrics generated by these “same hotels” during the same period in 2025
es



Hotel Network Continued to Expand, CRS Channel Remained Stable
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CRS Channel Contribution®
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orporate Members
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(1) For the First Quarter of 2026
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Continuously and Systematically Enhancing Supply Chain Capabilities
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Adhering to “Eight Supply Chain
Procurement Commitments”
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Take Innovation as Driving Force to
Continuously Advance the Capabilities
of Supply Chain
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Deepening Collaborative R&D With N\
Upstream Suppliers
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Atour 5 6 Vahdates Our Product Competitiveness in the Upper Midscale Market
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_ Creatinga Verifiable and Scalable Operational Standard
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emium Potential
M WL DLy s ¥ T T s o %3 )

RevPAR of Atour Origin Hotels in
Operation®
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(1) For the First Quarter of 2026
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Atour Light’s Differentiated Mome’ tu
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(1) For the First Quarter of 2026
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Retail Business Sustained Strong Growth Momentum
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(1) For the First Quarter of 2026
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Retail Revenue®
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Atour Planet’s Ranking
Among the Top Brandsin the
Bedding Category on Major
Third-Party Platforms
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The Pillow Category Maintained Strong and Clear Leadership
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Sales Ranking in the Pillow
Category on Major Third-
Party Platforms®
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Capitalizing on the Festival Season

Launched a Special Edition of the Deep S
Foam Pillow Pro 3.0, Turning a Sleeping
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Atour Planet’s Sleep Ecosystem Evolving, Mindshare Among Users Becoming Stronger
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Deep Sleep Loungewear Deep Sleep Fitted Sheet
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Atour Membership Evolving as a Lifestyle Membership Brand That Warmly Accompanies Users
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No. of Registered Individual Members®
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Focusing on “Deep Sleep” Scenario to Drive

Synergy Between Hotel and Retail Businesses
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M Enhancing Members’ Sense of Membership
Value and Benefits
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Exploring Partnerships with Like-minded Brands
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(1) AsofMarch 31,2026
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Published Atour Group 2025 ESG Report
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Continuously Enhancing
ESG Governance
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Advancing Environmental
Responsibility Across
Operations
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Keep Providing Industry
Support And Social
Assistance Programs
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Establishing the Atour
Foundation to Advance the
Public Welfare Initiatives
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Financial Highlights

W55 5P
Net Revenues Gross Profit
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(S 147.5% YoY (i) +41.1% YoY

2,811
: 1,226
1,163
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B Manachised hotels ® Leased hotels ® Retail  Others
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1Q26
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® Hotel Businesses ™ Retail business Others



Financial Highlights (cont.)
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Adjusted Net Income @
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+42.0% YoY
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(1)  Adjusted netincome (non-GAAP) is defined as ome excluding share-based compensation expenses
(2) Adjusted EBITDA (non-GAAP) is defined a EBlTDA ld ng share-based compensatio p nses
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Adjusted EBITDA @
%G EBITDA @
(RMB mn)
+51.1% YoY
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Cash Position?
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Cash and Cash Equivalents Net Cash®
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First Dividend Paymentin 2026
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Cash Dividend The Aggregate Amount of
per ADS the Cash Dividend
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Outlook
T Eita sl

Expected Total Net Revenues Growth Rate For Full Year 2026
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