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Over 70% of New Consumers are User Penetration in Less FY18&19 Average ARPU of New Consumers from
from Less Developed Areas Developed Areas Less Developed Areas

s A ORER FY18&19 Tt UL E

kk: MEZECEFER, B2iERd R

B ARMARGEREE RN GMV 38k, b T ke E2: B, Rk 44% (2019 B )55 1-8 A # 3,
TR), R4 ELAEE GMV K 11%; IRE, FHE K 26%, RH4ALEEK GMV K 3%; HEe T,
FlHb3g K 22%, R4 EEARTE GMV TiF 11%. TAEF], X UAREE RS GMV 3R AR T T m T 42
BEREER, RFBRAWETRY., TEOEMLEATHPFOER, —RX—R™EZHT,

B£2: HEFECHARRRIEE: B RE. ARET
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Monthly Orders of Customized Products Customized Products
kk: MEZCECER, BEiERA5 R

AN 2

ok A M RJE — AF A B 9



] 5 3 75 74 83

SINOLINK SECURITIES

m MELH, AePEildLis, AAMEZEFHEK, ANOPIERES, —FLATRKEZIEA. AEHM
EERUIRG, fEHCCREMEARME, BT -FL7, m%&aaﬁ%éﬁ% BT FE K.

m 2019 %9 A, A& DAU X% 2000 7, Rk 67%——&4eit, f£—F¥aT69 2018 % 3 A, A& DAU
AL B bL3E K 18%, XA AR ARdesy “42:% 7! 2019 55 (2018 4 4 A-2019 4 3 A), W& GMV AL 1000
e, AAAsmA$ (£F) A2 60007, it “2B” (GRtB4i4X) 4T 130 74

BE5: HEWETERKHE

Idle Fish - Fast Growing C2C Community and Market £ - BEIEENC2CHRHH
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New Brands Strategic Partnership 100M Club
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Growth in number of new brands Growth in number of brand partnerships Overseas brands in RMB100 Million (US$15Million)
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Taoxianda Consumer Profile: Higher Spending and Young
BHARPER: BHEEE

54% 34y 2.35°

Taoxianda Consumers Spend on Average RMB 6,000+ per Year Taoxianda Consumers Number of Monthly Purchases
on Alibaba’s China Retail Marketplace Born after 1990 by Taoxianda Consumers
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Strong Purchasing Power Young High Purchase Frequency
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Improvement on Efficiency
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Rapid User Growth & HF SRS

755 Million Mobile MAU" Accelerated Growth of DAU 674 Million AAC"

Up121mnYoY in june 2019 Up 26% YoY in Q2QTD FY20 ™ Up 98mn YoY in Q1 FY20

Up 2%6mn S
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Increasing Visits to Recommendation Feeds ERBMAEEHFBALO

UV up 104% YoY 75% of MAU Visited Diversified Content Contributes
J— in Q1 FY20 Recommendation Feeds 22% of Pageviews

75%
56%

i S S i TN
Py a1 s 18
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“HEBRE” A 2016 FHITEH R E, LACHZFT. R, LEZARLFER “HEE” BN HE,
N, FHhE, HE55MENESFHFOLRIVRAE “HERE” MEZAFRVERS, “HERE” “RFB”
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Managing Consumers Beyond the Reach of Offline Stores
SCHME A BE ®

RT-Mart Case Study
KRERE
Offline Potentially Online

11,000+" 846,000"

Average Daily Offline Consumers
SATEEIERFH

ressable Consumers
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