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Trading data 

52-Week Range (HK$) 

3 Mth Avg Daily Vol (m) 

No of Shares (m) 

Market Cap (HK$m) 

Major Shareholders (%) 

Auditors 

Result Due 

37.50/13.20 

 13.2  

 2,253.2  

 47,091.9 

 BYD (65.6%) 

Ernst & Young 

 FY22E: Mar 2023 
 
Company description 

Established in 2002, BYDE is a leading 

manufacturer of handset components and 

modules, such as plastic casing, metal casings, 

and keypads. It also provides assembly services for 

handsets. Its parent company, BYD (1211.HK) 

keeps some of handset components and modules, 

such as LCD displays, FPCs, and camera modules. 

Its customers include Samsung (005930 KS), 

Nokia (NOK.US), Huawei, BBK, OPPO, Toshiba 

(6502.JP), Asus (2357.TT), HTC (2498.TT) and HP 

(HPQ.US). 

 
Price chart  

 
Sources: Bloomberg, CIRL 

 

 

 

 

 

 

 

 

 

Diversifying strategy well on track 
Rating BUY Maintain    

Target Price HKD 26.21     

Current price 

 

HKD 20.90 

 

Upside: 25.4% 

% 

   

 

 

  2Q22 GM disappoints, still expects better 2H22 
 

BYDE’s 1H22 revenue and net profit arrived at RMB43,694mn and 
RMB634mn respectively (-1.8%/ -61.4% Yoy) and reached 40%/26% 
of our FY22E estimates, the latter fells behind our schedule due to i) 
GM dropped QoQ in 2Q22; ii) higher admin expense ratio (1.3% vs. 
0.9%) and R&D expense (3.5% vs. 3.4%).  
 
In 2Q22, revenue and net profit grew 8.7%/151% QoQ to 
RMB22,760mn/RMB453mn, while GM was down 0.3 ppts QoQ at 5.2% 
which slightly disappoints market. Weak Android demand, supply chain 
disruptions in China due to resurgence of COVID-19 cases, led to lower 
utilization rate and dragged on assembly GM. We still expect revenue 
have bottomed out in 2Q22 and GM would improve in 2H22 as clients’ 
new product ramp up and capacity reallocation to automotive segment 
would help utilization rate.  
 

  Components and assembly business expects to recover in 2H22 : 

Android share gain + US clients’ order ramp up 

  
In 1H22, assembly and components revenue each slipped 13.2%/5.6% 
Yoy due to lower utilization rate and weak Android end demand. As 
mentioned in our last update in August, we expect components and 
assembly business to deliver better performance in 2H22 vs. 1H22, 
thanks to new production sites (Zhongshan and Vietnam) commence 
mass production for US client, while share gains in Android clients 
(Samsung and Google) would help alleviate slowdown from other 
Android camps’ client. In the long run, BYDE’s increased in both 
content allocation share and dollar content in US client would further 
increase new production sites’ utilization rate and hence benefit 
assembly business margin.  
  

  IoT and automotive still outperform; Residential household 

storage business roadmap would attract investors’ eyeballs 

 
Segment revenue (new intelligent products+ automotive) accelerated 
to 61% Yoy (vs. 45.8% CAGR in FY19-FY21) and reached RMB10bn 
mark in 1H22, accounted for nearly one-fourth of total revenue (vs. 
18% in FY21). New intelligent product sales grew 38% to RMB6,917mn 
(~16% of total revneue), driven by increased demand for smart home, 
gaming hardware and initial contribution from HNB business (high 
single digit of IoT revenue in FY21, expects key overseas client to 
contribute the majority in FY22E).  
 
BYDE also highlighted during the result that residential energy storage 
would be another new growing point in coming years, we believe BYDE 
would benefit from BYD’s residential energy storage business and 
investors are anticipating for more colours in FY22E result.   
 
Automotive intelligent segment revenue soared 150% Yoy to 
RMB3.24bn in 1H22 (~7.4% of total revenue vs. 4.3% in FY21), thanks 
to sales recovery in automobile sales, increasing penetration in 
electrification and intelligence system. BYDE’s infotainment systems 
currently support all BYD models, they continue to establish in-depth 
collaboration with 1st tier suppliers and OEMs, which shows their 
ambition to develop external clients, while also expanding their product 
lines into ADAS, smart cabins and other electronic parts.   
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We expect IoT and automotive segment revenue would grow >20% to ~RMB 23bn in which automotive revenue growth 
would continue to outperform thanks to strong sales from BYD YTD (took up ~60% of BYDE’s automotive revenue) . We 
model 32% revenue CAGR on IoT and automotive segment and would contribute ~mid-20’s of BYDE’s total revenue by 
FY24E. 
 

  Trading at 12.8x FY23E PE with 22.7% EPS CAGR in FY21-23E; Maintain BUY on diversifying business 
strategy well on track  
 

In view of 1H22 result, we fined tuned BYDE’s FY22E-24E EPS by -9.2%/-5.1%/-5.0% mainly on lower sales assumption, 
while leaving GM largely unchanged. With sales and net profit expected to grow 15.6%/20.7% CAGR in FY21-24E, on 
the back of i) continued ramp up/ allocation gain in assembly service, and share gain from Android clients; ii) Faster than 
company average growth in IoT and automotive intelligent segment would serve as BYDE’s second growth engine, which 
would increase BYDE’s sales and earnings visibility in the long run vs. peers. BYDE continue to diversify away from 
smartphones related business, we stick to our previous view that BYDE’s re-rating story remains solid.  
 
BYDE is trading at FY23E 12.8x PE (~7% discount to BYDE’s 3-year average), we maintain BYDE’s rating at BUY with 
new TP at HK$26.21, which implies unchanged 16.0x FY23E PE (vs. our last update in August 2022 and near BYDE’s 
+1s.d. valuation), we believe the target valuation is well deserved as BYDE’s strategy on diversifying business and client 
mix is implementing well.  
 

Exhibit 1: We fine-tuned BYDE’s FY22E-24E forecasts 
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Source: CIRL estimates  

 
Exhibit 2:BYDE’s revenue assumption 
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Source: Company data, CIRL estimates  
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Exhibit 3: BYDE is the major supplier of metal casing mid-frame for Samsung Galaxy Z Flip4/Z Fold 4 
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Source: Company data 

 

Exhibit 4: BYDE may benefit from BYD’s residential energy storage business 
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Source: BYD Energy 
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Exhibit 5: BYDE’s revenue (top) and GP mix (bottom) in FY18-FY23E 

   

 

 

Source: Company data, CIRL estimates 
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Exhibit 6: Financial statement 

   

 

Source: Company data, CIRL estimates 
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Exhibit 7: Peer valuation comparison 

   

 
Source: Bloomberg, CIRL (Market data are as of Sept 1 morning session close) 

 

Exhibit 10: BYDE 12 month forward P/E Ratio 
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Risk Factors  

Downside risks include: 1) Further slowdown in smartphone shipment/demand; 2) increased competition; 3) 

Share loss in US client; 4) Slower than expected ramp up in IoT and automotive segment; 5) pricing pressure 

arising from overseas players and domestic peers 

 

 

 

 

 

Rating Policy 

 Rating  Definition 

Stock Rating 
Buy Outperform HSI by 15% 

Neutral Between -15% ~ 15% of the HSI 

Sell Underperform HSI by -15% 

Sector Rating 
Accumulate Outperform HSI by 10% 

Neutral Between -10% ~ 10% of the HSI  

Reduce Underperform HSI by -10% 
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I, Hayman Chiu, hereby certify that all of the views expressed in this report accurately reflect my personal views about 

the subject company or companies and its or their securities. I also certify that no part of my compensation was / were, 
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Disclaimer 

This report has been prepared by the Cinda International Research Limited. Although the information and opinions 

contained in this report have been compiled or arrived at from sources believed to be reliable, Cinda International 

Research Limited cannot and does not warrant the accuracy or completeness of any such information and analysis. The 

report should not be regarded by recipients as a substitute for the exercise of their own judgment. Recipients should 

understand and comprehend the investment objectives and its related risks, and where necessary consult their own 

financial advisers prior to any investment decision. The report may contain some forward-looking estimates and 

forecasts derived from the assumptions of the future political and economic conditions with inherently unpredictable and 

mutable situation, so may contain uncertainty. Any opinions expressed in this report are subject to change without notice. 

The report is published solely for information purposes, and it does not constitute any advertisement and should not be 

construed as an offer to buy or sell securities. Cinda International Research Limited will not accept any liability 

whatsoever for any direct or consequential loss arising from any use of the materials contained in this report. The whole 

or a part of this report should not be reproduced to others. 
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