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Improving fundamentals with BaaS initiatives  

 

 

After short-term stock price volatility on insider filings, we suggest investors to 
refocus on GigaCloud (GCT)’s strong organic growth and fundamentals 
improvement. We expect GCT to deliver another eye-catching 1Q24E, with 
topline accelerating to +96% YoY (5% above high-end of guidance) and bottom 
line at US$30mn (+89% YoY, 44% above consensus). We are more confident 
in its margin outlook, backed by freight fee normalization, annual contracts and 
Noble House (NH)’s narrowing loss. The discount rate & margin benefits from 
annual freight contracts were underestimated by the market, in our view. BaaS, 
as the industry-first service, will export GCT’s brands & expertise into 
participants, and boost collective growth ahead. To reflect stronger 1Q24E, we 
lift FY24-26E earnings forecast by 8%-10%, with higher SOTP-based TP at 
US$46 (16x FY24E P/E, still below industry average).        

 Expecting a strong start in FY24E. We are more bullish on GCT’s 
continuous outperformance and share gain, after our visit to Giga Face-To-
Face Event in Shenzhen. 1Q24E would benefit from CNY promotion and 
outdoors furniture’s ramp-up. We expect GCT’s topline to continuously 
accelerate to US$251mn in 1Q24E (+96% YoY, vs. prior +84% YoY). 
Excluding NH’s contribution (estimating revenue of US$45mn in 1Q24E), 
GCT’s organic growth would be stronger at +60% YoY. For the bottom line, 
we forecast 1Q24E net profit at US$30mn (+89% YoY, 44% above 
consensus), in which GPM would be relatively stable QoQ.  

 Better margin outlook. We keep positive on GCT’s margin outlook, in 
which freight fee would pose less-than-expected impact on its GPM. Freight 
fee declined for six consecutive weeks post CNY. Moreover, GCT will enter 
into agreements with shippers with favourable pricing for upcoming sizable 
volume, as mgmt. stated. Based on Freightos and our channel check, 
annual freight contracts between shippers and carriers typically charge even 
at a lower price than average fee on a regular basis (e.g. 
US$2,000~US$3,000 in 2023). We think such contracts would help GCT to 
manage costs across both lull and peak season, and further benefit its LT 
margin expansion (positive to 2Q24E GPM after the contracts come into 
effect). 2Q24E net margin might be slightly diluted by SBC, but non-GAAP 
NM would be intact. We lifted its NPM by 0.8-0.9ppts to 10.4%-11.5% in 
FY24-26E, backed by freight fee declining, annual contracts and NH 
narrowing loss. 

 Tapping into larger TAM with BaaS initiatives. GCT launched BaaS 
program to allow sellers to sell and distribute the approved SKUs under 
Christopher Knight. By leveraging CK’s brand effect and GCT’s supply chain 
capability, we expect BaaS to benefit all participants on streamline 
efficiency, market reach and profitability. Meanwhile, BaaS can strengthen 
GCT’s seller & buyer stickiness, accelerate its premium SKU expansion, 
attract more brands engaged and boost GMV secular growth. 
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Earnings Summary      

(YE 31 Dec) FY22A FY23A FY24E FY25E FY26E 

Revenue (US$ mn) 490 704 1,112 1,353 1,632 

  YoY growth (%) 18.3 43.6 58.1 21.6 20.6 

Net profit (US$ mn) 24.0 94.1 116.0 149.6 187.9 

EPS (Reported) (US$) 0.98 2.30 2.82 3.62 4.52 

  YoY growth (%) (65.6) 134.2 22.7 28.3 24.9 

Consensus EPS (US$) NA NA 2.79 3.51 4.00 

P/S (x) 2.8 2.0 1.2 1.0 0.8 

P/E (x) 32.2 13.7 11.1 8.6 7.0 

ROE (%) 16.3 38.8 34.7 32.3 28.9 
 

Source: Company data, Bloomberg, CMBIGM estimates 
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Expecting continuous outperformance in 1Q24E 

After multiple upbeat quarters, we are confident in GCT’s continuous outperformance in 

1Q24E and FY24E. CNY promotion in Feb and outdoors furniture’s ramp-up in Mar would 

support a strong start in FY24E for GCT. We expect GCT’s topline to accelerate to 

US$251mn in 1Q24E (+96% YoY, vs. prior +84% YoY), ahead of already-high guidance 

and expectation. Excluding Noble House (NH)’s contribution (estimating revenue of 

US$45mn in 1Q24E), GCT’s organic growth would be stronger at +60% YoY. For the 

bottom line, we expect 1Q24E net profit at US$30mn (+89% YoY, 44% above consensus), 

in which GPM would be relatively stable QoQ at 28% (vs. consensus of 25.5%).  

Figure 1: 1Q24E financial preview 

 
Source: Company data, Bloomberg, CMBIGM estimates 

Figure 2: 1Q24E revenue breakdown  

 
Source: Company data, CMBIGM estimates 

 
 

Figure 3: 1P GMV growth (LTM) 

 

Source: Company data, CMBIGM estimates 
 

Figure 4: 3P GMV growth (LTM) 

 

Source: Company data, CMBIGM estimates 

 

 
 

US$ mn, Dec-YE 3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24E QoQ YoY Consensus Diff %

Revenue 128 126 128 153 178 245 251 2.4% 96.0% 235 7%

Gross profit 23 27 30 40 49 70 70 0.4% 137.2% 60 17%

Operating Profit 4 15 18 23 32 37 37 -0.1% 107.6% 25 48%

Net profit 1 12 16 18 24 36 30 -15.3% 89.1% 21 44%

EPS (US$) 0.02 0.31 0.39 0.45 0.59 0.87 0.74 -15.5% 88.2% 0.51 45%

Margin (%)

Gross margin 17.6% 21.2% 23.1% 26.4% 27.4% 28.5% 28.0% 25.5%

Operating margin 3.3% 12.0% 14.0% 15.3% 17.8% 15.2% 14.8% 10.6%

Net margin 0.5% 9.9% 12.5% 12.0% 13.6% 14.5% 12.0% 8.9%

Growth (%)

Revenue (YoY) NA NA 13.7% 23.5% 39.2% 94.8% 96.0% 83.9%

Revenue (QoQ) 3.2% -1.9% 1.7% 19.8% 16.4% 37.4% 2.4% -4.0%

Operating Profit NA NA 141.3% 185.4% 646.2% 146.5% 107.6% 40.0%

Net profit NA NA 242.2% 203.1% 3583.7% 185.1% 89.1% 31.7%

US$ mn, Dec-YE 3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24E QoQ YoY

Total revenue 128 126 128 153 178 245 251 2% 96%

Service rev (3P) 41 36 35 43 51 69 61 -11% 75%

Product rev (1P and off-platform) 87 90 93 110 127 175 189 8% 104%

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

0

50

100

150

200

250

300

350

400

3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24E

US$ bn

    GigaCloud 1P GMV (implied), LTM     YoY

50%

52%

54%

56%

58%

60%

62%

64%

66%

68%

0

50

100

150

200

250

300

350

400

450

500

3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24E

US$ bn

    GigaCloud 3P GMV, LTM     YoY



 

 

11 Apr 2024 

 

PLEASE READ THE ANALYST CERTIFICATION AND IMPORTANT DISCLOSURES ON LAST PAGE.   3 

Figure 5: No. of active 3P sellers and growth 

 

Source: Company data, CMBIGM estimates 
 

Figure 6: Active buyers & spending per buyers 

 

Source: Company data, CMBIGM estimates 

 

Better margin outlook 

We keep positive on GCT’s margin outlook ahead, in which freight fee would pose less-

than-expected impact on its GPM and NH cost efficiency paid off. According to Freightos, 

freight fee declined for six consecutive weeks post CNY (China/East Asia – US West Coast 

prices declined to US$3,285/FEU by 4 Apr from US$4,889/FEU in mid-Feb; China - US 

East Coast ocean rates dropped to  US$4,307/FEU from US$6,764/FEU), suggesting 

freight fee normalization in sight. On top of that, GCT will enter into agreements with ship 

owners with favourable pricing for upcoming sizable volume, as mgmt. stated in earnings 

call. Based on Freightos and our channel check, annual freight contracts between shippers 

and carriers typically charge even at a lower price than average fee on a regular basis (e.g. 

US$2,000~US$3,000 in 2023). We think such contracts would help GCT to manage costs 

across both lull and peak season, and further benefit its LT margin expansion (positive to 

2Q24E GPM after the contracts come into effect).  

For NH, NH recorded a net loss of US$0.3mn in 4Q23 (better than our estimates on 

improving productivity, supply management and price hike), and we expect similar net loss 

position in 1Q24E. 2Q24E net margin might be slightly diluted by SBC, but non-GAAP NM 

would be intact. We lifted its adj. NPM by 0.8-0.9ppts to 10.4%-11.5% in FY24-26E, backed 

by freight fee declining, annual freight contracts and NH narrowing loss.  

Figure 7: Ocean rate trend (YTD) 

 

Source: Freightos 
 

Figure 8: Quarterly margin estimates 

 

Source: Company data, CMBIGM estimates 
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BaaS to export brands & expertise   

GCT launched its industry-first service, “Branding-as-a-Service” (BaaS), to allow sellers to 

sell and distribute the approved product SKUs under one of the leading US furniture brands, 

Christopher Knight. Under BaaS program. GCT will select qualified SKU, and oversees 

brand management, fulfillment, marketing and promotion of the branded products, with 

charging a designated fee. By leveraging CK’s brand effect, GCT’s supply chain capability 

and huge customer base, BaaS would enable participants to address industry challenges 

(e.g. infrequent purchases, slow brand value accumulation) and drive collective growth.   

We expect BaaS program to benefit all participants involved: 1) for sellers: sellers can 

leverage NH brand effect with enhanced quality control and efficiency, to better develop & 

promote products with higher pricing & GPM; 2) for buyers: approach broader SKU 

selections from notable brands; 3) for brands: brands and manufacturers can introduce 

their own label to BaaS, further expanding market presence (e.g. Steve Silver Company, 

an industry-leading importer of dining, living, bedroom, home office, and outdoor furniture); 

4) for GCT: BaaS can strengthen GCT’s seller & buyer stickiness,  accelerate its premium 

SKU expansion, attract more brands engaged and boost GMV secular growth. In the SZ 

offline event, we noticed high motivation from sellers & good feedbacks from customers 

regarding BaaS, and will closely track the ongoing SKU approvals and BaaS GMV 

performance ahead. 

Figure 9: BaaS structure 

 

Source: Company data 

 
Figure 10: CK’s performance and top customers 
  

 

Source: Company data 

Figure 11: A patio set from CK in Oprah's interview 
with Meghan, Duchess of Sussex, and Prince Harry 

 

Source: Company data 
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Figure 12: GigaCloud Face-To-Face Event in SZ 

 

Source: Site visit 

Figure 13: GigaCloud Face-To-Face Event in SZ 

 

Source: Site visit 

 

Figure 14: GigaCloud Face-To-Face Event in SZ 

 

Source: Site visit 

Figure 15: GigaCloud Face-To-Face Event in SZ 

 

Source: Site visit 
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Looking beyond short-term volatility for stock sales from 

insiders 

GCT’s stock price corrected by ~20% from its peak post earnings, due to 10K filing delay 

and stock sales from insiders. After its 10K filing disclosure and closure of insiders trading 

windows (including DCM, CTO, COO, CFO, and President), price rebounded by ~40%. For 

the 10b-5(1) trading plan, it is independent from GCT’s operations or fundamentals change. 

We view it to pose limited impact on stock price ahead, given GCT’s sizable daily trading 

volume. We think recent insiders sales has been partially priced in, and suggest investors 

to refocus on its healthy organic growth and fundamentals improvement.     

Maintain BUY with higher TP on improving earnings 

Given 1Q24E outperformance on share gain, we lifted GCT’s topline forecast by 0.4%-

0.5% in FY24-26E. Coupled with better margin outlook, we raised our earnings forecast by 

8%-10%. As such, GCT is estimated to deliver 27% EPS CAGR in FY24-26E.  

Correspondingly, we lifted our SOTP-based TP to US$46 from US$43, with valuation 

multiple unchanged. We applied 18x P/E multiple (10% discount to global ecommerce and 

retailer average multiple) for its 3P segment, while 16x PE multiple (at 18% discount) for 

1P business as it has inventory risks, yielding TP of US$46. Our SOTP valuation suggests 

16x FY24E P/E. We selected three group peers for comparison, including global 

ecommerce comps, furniture-related retailers /consumer peers and logistics peers. 

Ecommerce/ retailers/ logistics peers trade at 20x/20x/17.6x FY24E P/E. The industry 

multiple is 19.4x FY24E P/E, 21% above our SOTP-based multiple.  

Figure 16: Income statement 

 
Source: Company data, CMBIGM estimates  

US$ mn, Dec-YE FY21 FY22 FY23 FY24E FY25E FY26E

Revenue 414             490             704             1,112          1,353          1,632          

    Service rev (3P) 98               141             199             257             338             439             

    Product rev (1P and off-platform) 316             349             505             855             1,014          1,193          

COGS 325             407             515             812             988             1,191          

Gross profit 90               83               189             300             365             441             

    Selling and marketing 26               24               41               81               92               106             

    General and administrative 25               23               30               62               72               82               

    Research and development -                  1                 4                 14               18               21               

Operating profit 39               35               110             142             184             232             

    Interest expense (0)                (1)                (1)                (1)                (1)                (1)                

    Interest Income 1                 0                 3                 3                 3                 3                 

    Foreign currency exchange gain/(loss) (2)                (5)                2                 -                  -                  -                  

    Government Grant -                  1                 1                 -                  -                  -                  

EBT 38               31               115             145             187             235             

    Taxes (8)                (7)                (21)              (29)              (37)              (47)              

Net income 29 24 94 116 150 188

Adj. EBITDA 48 42 118 159 198 249

Margin Analysis

Gross margin 22% 17% 27% 27% 27% 27%

Operating margin 10% 7% 16% 13% 14% 14%

Net margin 7% 5% 13% 10% 11% 12%

Adj. EBITDA margin 12% 9% 17% 14% 15% 15%

Growth Analysis

Revenue 50% 18% 44% 58% 22% 21%

Gross profit 19% -7% 127% 59% 22% 21%

Operating profit -11% -11% 214% 29% 29% 26%

Net profit -22% -18% 293% 23% 29% 26%

Adj. EBITDA -9% -13% 183% 35% 24% 26%
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Figure 17: CMBIGM estimates vs consensus 

  CMBIGM  Consensus  Diff (%)  

US$ mn, Dec-YE FY24E FY25E FY26E FY24E FY25E FY26E FY24E FY25E FY26E 

Revenue  1,112   1,353   1,632   1,107   1,319   1,625  0.5% 2.6% 0.4% 

Gross Profit  300   365   441   294   348   423  2.0% 4.9% 4.3% 

Operating Profit  142   184   232   138   173   199  3.2% 6.4% 16.7% 

Net profit  116   150   188   114   144   166  1.8% 4.3% 13.5% 

EPS (US$)  2.82   3.62   4.52   2.79   3.51   4.00  1.3% 3.1% 13.2% 

Gross Margin 27.0% 27.0% 27.0% 26.6% 26.4% 26.0% +0.4ppts +0.6ppts +1.0ppts 

Operating Margin 12.8% 13.6% 14.2% 12.5% 13.1% 12.2% +0.3ppts +0.5ppts +2.0ppts 

Net Margin 10.4% 11.1% 11.5% 10.3% 10.9% 10.2% +0.1ppts +0.2ppts +1.3ppts 

Source: Company data, Bloomberg, CMBIGM estimates 
 

Figure 18: Earnings revision 

  New  Old  Diff (%)  

US$ mn, Dec-YE FY24E FY25E FY26E FY24E FY25E FY26E FY24E FY25E FY26E 

Revenue  1,112   1,353   1,632   1,107   1,347   1,625  0.5% 0.4% 0.4% 

Gross Profit  300   365   441   286   350   422  5.1% 4.3% 4.3% 

Operating Profit  142   184   232   130   170   214  9.9% 8.4% 8.0% 

Net profit  116   150   188   106   138   174  9.7% 8.3% 7.9% 

EPS (US$)  2.82   3.62   4.52   2.59   3.38   4.15  9.1% 7.1% 8.9% 

Gross Margin 27.0% 27.0% 27.0% 25.8% 26.0% 26.0% +1.2ppts +1.0ppts +1.0ppts 

Operating Margin 12.8% 13.6% 14.2% 11.7% 12.6% 13.2% +1.1ppts +1.0ppts +1.0ppts 

Net Margin 10.4% 11.1% 11.5% 9.6% 10.3% 10.7% +0.9ppts +0.8ppts +0.8ppts 

Source: Company data, Bloomberg, CMBIGM estimates 
 

Figure 19: SOTP valuation (P/E methodology) 

 
Source: CMBIGM estimates 

 

Business (US$ mn)

2024E Rev  

(US$mn)

2024E 

Adj. NP (US$mn) Methodology Multiple Valuation Stakes
Value

Service rev (3P) 257 31 P/E 18.0x 555 100% 555

Product rev (1P and off-platform) 855 84 P/E 16.0x 1,341 100% 1,341

Equity Value (US$ mn) 1,896Valuation (US$ mn) 1,896

TP (US$) based on SOTP 46
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Figure 20: Peers valuation 

 
Source: Bloomberg, CMBIGM estimates 
 

Figure 21: DCF valuation 

 
Source: Bloomberg, CMBIGM estimates 
 

 

  

Company Ticker Mkt cap Currency Price CMBI CMBI

(USD mn) Raiting TP FY24E FY25E FY26E FY24E FY25E FY26E

GigaCloud Technology GCT US 1,366 USD 33 BUY 46 11.9 9.3 7.4 1.2 1.0 0.8 27%

Global ecommerce

eBay EBAY US 27,040 USD 52 NA NA 11.9 11.6 10.6 2.6 2.5 2.4 8%

Wayfair W US 7,336 USD 61 NA NA 62.7 27.9 18.6 0.6 0.6 0.5 72%

Groupon GRPN US 491 USD 13 NA NA 16.0 7.9 4.4 1.0 0.9 0.7 NA

Mercadolibre MELI US 76,021 USD 1,500 NA NA 42.9 31.8 22.8 4.3 3.5 2.9 37%

Etsy ETSY US 7,851 USD 66 NA NA 17.8 15.9 14.6 2.8 2.6 2.4 11%

RB Global GB US 968 USD 5 NA NA 24.4 11.5 9.4 2.0 1.7 1.5 61%

OPENLANE KAR US 1,728 USD 16 NA NA 14.6 12.8 9.5 1.0 1.0 0.9 30%

IndiaMART INMART IN 1,902 INR 2,628 NA NA 49.3 40.0 32.0 13.2 11.0 9.2 25%

SONGMICS HOME 301376 CH 1,342 CNY 24 NA NA 23.8 19.4 15.9 1.6 1.3 1.1 22%

Average 20.3 16.6 12.9 1.6 1.5 1.3 19%

Retailers / Consumers (Furniture-related)

Home Depot HD US 369,877 USD 373 NA NA 24.5 23.3 21.8 2.4 2.3 2.2 8%

Walmart WMT US 488,962 USD 61 NA NA 25.6 23.6 21.5 0.7 0.7 0.7 10%

La-Z-Boy LZB US 1,558 USD 37 NA NA 13.1 12.9 12.6 0.8 0.8 0.7 9%

Ethan Allen Interiors ETD US 828 USD 33 NA NA 11.9 11.1 NA 1.2 1.2 NA NA

Lifetime Brands LCUT US 217 USD 10 NA NA 15.7 11.7 12.3 0.3 0.3 0.3 14%

Tempur Sealy TPX US 9,203 USD 53 NA NA 18.8 16.5 15.7 1.8 1.7 1.7 10%

RH RH US 5,297 USD 291 NA NA 32.2 23.8 17.9 1.7 1.6 1.5 42%

Williams-Sonoma WSM US 18,204 USD 284 NA NA 18.8 18.2 17.4 2.4 2.3 2.2 6%

Average 20.1 17.6 17.0 1.3 1.2 1.2 14%

Logistics

United Parcel Service UPS US 130,771 USD 153 NA NA 18.5 15.9 14.8 1.4 1.3 1.3 13%

FedEx FDX US 63,295 USD 253 NA NA 14.4 12.0 10.6 0.7 0.7 0.7 17%

Expeditors International of WashingtonEXPD US 17,248 USD 120 NA NA 25.6 24.3 24.7 1.9 1.8 1.8 5%

GXO logistics GXO US 5,902 USD 49 NA NA 17.9 15.3 13.9 0.6 0.5 0.5 14%

ArcBest ARCB US 3,021 USD 129 NA NA 12.5 10.2 8.8 0.7 0.6 0.6 19%

Full Truck YMM US 7,985 USD 7 NA NA 16.3 12.5 10.0 5.5 4.5 3.7 28%

Average 17.6 15.0 13.5 1.3 1.2 1.1 17%

Average 19.4 17.3 14.8 1.7 1.5 1.4 17%

PE PS FY24-26 EPS 

CAGR

DCF Valuation (US$ mn)

2023E 2024E 2025E 2026E 2027E 2028E 2029E 2030E 2031E 2032E

EBIT 110 142 184 232 276 318 356 391 421 448

Tax (21) (29) (37) (47) (55) (64) (71) (78) (84) (90)

D&A 3 1 2 2 2 2 2 2 2 2

Change in working capital 28 (8) 24 (45) (48) (50) (52) (55) (58) (61)

CAPEX (2) (3) (4) (5) (5) (6) (7) (7) (8) (9)

FCF 118 103 168 137 170 200 228 253 274 291

FCF Growth 433% -13% 64% -19% 24% 18% 14% 11% 8% 6%

PV 118 103 145 102 109 112 110 105 98 824

Terminal Value 2,356

Assumptions

WACC 15.7%

Tax rate 20.0%

Risk free rate 3.95%

Beta 1.30

Market risk return 13.0%

Cost of equity 15.7%

Debt/Assets 0.0%

Long term growth 3.0%

Debt 0

~ 14% 15% 16% 17% 18%

Equity Value 1.5% 50.0 46.4 44.2 40.6 38.3

PV 1,709 2.0% 51.0 47.2 44.9 41.2 38.7

minus: Net debt (US$ mn) (184) 2.5% 52.0 48.0 45.6 41.7 39.2

minus: Minority interest (US$ mn) 0 01-Jan-00 3.0% 53.1 48.9 46.3 42.3 39.7

Equity Value(US$ mn) 1,893 3.5% 54.3 49.9 47.2 42.9 40.2

No. of shares (mn) 41 4.0% 55.7 50.9 48.1 43.6 40.7

Target Price (US$) based on DCF 46 4.5% 57.2 52.1 49.0 44.3 41.3

WACC

Terminal 

growth rate
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Risks 

1) Intensified competition landscape; 2) economic uncertainties; 3) geopolitical tension and 

tariff change; 4) potential rise in ocean freight rate; 5) ineffective inventory management 

and operational misstep; and 6) failure to maintain and expand relationships with third-party 

platforms, sellers, and buyers.   
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Financial Summary 
 

INCOME STATEMENT 2021A 2022A 2023A 2024E 2025E 2026E 

YE 31 Dec (US$ mn)       

Revenue 414 490 704 1,112 1,353 1,632 

Cost of goods sold 325 407 515 812 988 1,191 

Gross profit 90 83 189 300 365 441 

Operating expenses 50 48 75 158 181 209 

Selling expense 26 24 41 81 92 106 

Admin expense 25 23 30 62 72 82 

R&D expense 0  1 4 14 18 21 

Operating profit 0 0 0 0 0 0 

EBIT 39 35 110 142 184 232 

Interest income 1 0 3 3 3 3 

Interest expense (0) (1) (1) (1) (1) (1) 

Foreign exchange gain/loss (2) (5) 2 0  0  0  

Other income/expense 0 0 (0) 0  0  0  

Pre-tax profit 38 31 115 145 187 235 

Income tax (8) (7) (21) (29) (37) (47) 

Net profit 29 24 94 116 150 188 
 

 

BALANCE SHEET 2021A 2022A 2023A 2024E 2025E 2026E 

YE 31 Dec (US$ mn)       

Current assets 172 258 386 604 810 1,075 

Cash & equivalents 64 145 184 305 489 644 

Account receivables 18 27 59 69 87 110 

Inventories 81 78 126 196 195 276 

Prepayment 9 8 18 34 39 45 

Non-current assets 14 161 454 415 417 420 

PP&E 11 13 25 16 18 21 

Right-of-use assets 0  144 399 399 399 399 

Other non-current assets 3 3 31 0  0  0  
       

Current liabilities 57 103 199 386 423 476 

Short-term borrowings 0 0 0  0 0 0 

Account payables 25 32 63 79 94 121 

Tax payable 8 4 15 15 15 15 

Other current liabilities 54 65 132 132 132 132 

Lease liabilities 0 28 58 58 58 58 

Contract liabilities 4 2 6 7 8 10 

Accrued expenses 20 37 57 95 116 140 

Non-current liabilities 4 121 351 344 344 344 

Long-term borrowings 0 0  0  0  0  0  

Obligations under finance leases 0  117 344 344 344 344 

Total liabilities 61 223 550 730 766 820 
       

Capital surplus 37 109 112 127 140 155 

Retained earnings 61 84 178 294 443 631 

Other reserves (0) 1 1 0  0  0  

Total shareholders equity 99 195 290 379 547 752 
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CASH FLOW 2021A 2022A 2023A 2024E 2025E 2026E 

YE 31 Dec (US$ mn)       

Operating       

Profit before taxation 38 31 115 145 187 235 

Depreciation & amortization 1 1 3 1 2 2 

Tax paid (8) (7) (21) (29) (37) (47) 

Change in working capital (35) 6 28 (8) 24 (45) 

Net cash from operations 9 50 133 125 188 160 
       

Investing       

Capital expenditure (2) (1) (4) (3) (4) (5) 

Net proceeds from disposal of short-term 
investments 

0  0  0  0  0  0  

Net cash from investing  (2) (1) (91) (3) (4) (5) 
       

Financing       

Proceeds from share issues 0  0  0  0  0  0  

Share repurchases 34 0  0  0  0  0  

Others (37) 32 (4) 0  0  0  

Net cash from financing  (3) 32 (4) 0 0 0 
       

Net change in cash       

Cash at the beginning of the year 62 64 145 184 305 489 

Exchange difference (2) 0 0 0  0  0  

Cash at the end of the year 64 145 184 305 489 644 

GROWTH 2021A 2022A 2023A 2024E 2025E 2026E 

YE 31 Dec       

Revenue 50.4% 18.3% 43.6% 58.1% 21.6% 20.6% 

Gross profit 19.3% (7.2%) 127.0% 59.2% 21.6% 20.6% 

EBIT (10.9%) (11.0%) 214.3% 29.4% 29.2% 25.9% 

Net profit (21.9%) (18.1%) 292.6% 23.3% 29.0% 25.5% 

PROFITABILITY 2021A 2022A 2023A 2024E 2025E 2026E 

YE 31 Dec       

Gross profit margin 21.6% 17.0% 26.8% 27.0% 27.0% 27.0% 

Operating margin 0.0%  0.0%  0.0%  0.0%  0.0%  0.0%  

Return on equity (ROE) 36.4% 16.3% 38.8% 34.7% 32.3% 28.9% 

GEARING/LIQUIDITY/ACTIVITIES 2021A 2022A 2023A 2024E 2025E 2026E 

YE 31 Dec       

Net debt to equity (x) 0.0 0.0 0.0  0.0 0.0 0.0 

Current ratio (x) 3.0 2.5 1.9 1.6 1.9 2.3 

Receivable turnover days 18.5 16.8 22.3 21.0 21.0 22.0 

Inventory turnover days 65.8 71.6 72.2 72.2 72.2 72.2 

Payable turnover days 24.7 25.4 33.5 32.0 32.0 33.0 

VALUATION 2021A 2022A 2023A 2024E 2025E 2026E 

YE 31 Dec       

P/E 11.7 32.2 13.7 11.1 8.6 7.0 

P/B 3.5 4.2 4.7 3.6 2.5 1.9 
 

Source: Company data, CMBIGM estimates. Note: The calculation of net cash includes financial assets.  
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